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Chemonics

Development works here.

Invitation to Tender (ITT)
April 04, 2024

Invitation to Tender (ITT) # PFRU-PAR- 2024-81

ITT name: services to develop and implement the cross-
channel communication campaign.

Submission deadline: April 12, 2024

Dear Tenderer,

Chemonics International Inc./Chemonics UK/Local entity
(Chemonics) invites you to submit a Tender for services to
develop and implement the cross-channel communication
campaign.

In addition to this Letter of Invitation, the ITT Pack includes:
Volume 1 — Key Procurement Information
Volume 2 - Instructions to Tenderers and Evaluation Criteria
Volume 3 - Terms of Reference (ToR)/Specifications
Volume 4 — Annexes
Annex 1 - Cover Letter (Declarations)
Annex 2 - Chemonics Tendering Requirements
and Conditions
Tenderers are required to read “Chemonics’ Ethical and
Business Conduct requirements” in Annex 2, Section 1 and
declare they have understood and adhere to these conditions
in the Cover Letter provided in Annex 1.

This ITT does not obligate Chemonics to execute a contract,
nor does it commit Chemonics to pay any costs incurred in the
preparation and submission of the proposals.

All inquiries or requests for clarifications relating to this ITT
must be made through the Procurement Point of Contact
(POC) listed in the Key Procurement Information in Volume 1.
Please contact the POC immediately if any of the ITT
documents are missing.

Sincerely,

Peter Menshikov
Procurement and Logistics Manager

ITT No. PFRU-PAR-2024-81
Last updated: 04 April 2024
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3anpouweHHs Ao yyacti y TeHgepi (ITT)
04 KsiTHa 2024

3anpolueHHs oo yyacti y TeHgepi (ITT) PFRU-PAR-2024-81
Hasga ITT: nocnyru 3 po3pobku Ta peanisauii Kpoc-kaHanbHoi
KOMYHiKaLUinHOT KaMnaHii.

KiHueBuMIi CTpok nogaHHsA npono3uuii: 12 kBiTHA, 2024

LLlaHOBHMI Y4acHUKY TeHaepy,

KimoHnikc IHTepHewHn IHk./KimoHikc UK/MicueBun cy6’ekTt
(KimoHikc) 3anpowye Bac nogatn TeHgepHy nponosudito ans
nocnyr 3 po3pobku Ta peanisauii  Kpoc-kaHanbHOI
KOMYHiKaLIiNHOI KamnaHil.

Kpim uboro Jlucta-zanpolueHHs, Maket ITT oxonntoe:

Posgin 1 — OcHoBHa iHhopMmaLis npo 3akynisnto
Posgin 2 — IHcTpykuii ana YyacHukiB TeHaepy Ta KpuTtepii
OLiHIOBaHHSA
Posgin 3 — TexHiyHe 3aBaaHHsA (T3)/Cneumndikauii
Posgin 4 — JopaTku
Hopatok 1 — CynposigHuii nucT (Ldeknapadii)
HOopatok 2 — Bumorn Ta ymMOBM NPOBEOEHHS
TeHaepy KiMmoHike
YyacHuKku TeHOepy MOBMHHI npoynTtatn «Kopekc eTuku Ta
pinoBoi noBeaiHkn KiMmoHike» y Posgini 1 Hdogatka 2 i
3acsiguntn B CynpoBigHOMY nUWCTi, SKMA HagaeTbCA B
Hdopatky 1, WO BOHM 3po3ymMinn Ui ymoBM Ta
OOTPUMYBaATUMYTLCS iX.

Lle ITT He Haknagae Ha KiMOHIKC 3060B’si3aHHSA yKnageHHs
KOHTPaKTy Ta onnatu Oyab-aKnx BMTpAT, NOHECEHMX Nig Yac
NiAroTOBKM Ta NogaHHs NponosuLin.

YCi nuTaHHa Ta 3annTM Ha PO3’ACHEHHS, LLO CTOCYHTbCS
uboro ITT, Tpeba HagcunatM KoHTakTHiM ocobi 3 nuTaHb
sakynieni (POC), 3asHaueHin y Posgini 1 «OcHoBHa
iHdbopMaLia npo 3akyniBno». Y pasi BigCyTHOCTI Oyab-sKOro 3
aokymeHTiB ITT, 6yab nacka, HeranHo 3BepHiTbca ao POC.

3 nosaroto,

I

MeHbLumnkoB NeTpo
MeHepkep i3 3aKkynisni Ta NoricTuku

ITT NePFRU-PAR-2024-81

Ocranne onosienns: 04 April 2024 poxy
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Volume 1. Key Procurement Information

ITT number: / Homep ITT:

PFRU-PAR-2024-81

Project Name/No.: / HazBa/Homep lMpoekTy:

Partnership Fund for a Resilient Ukraine (PFRU) referred to as “Project”
PoHp «lMapTHepPCTBO 3a cunbHy YkpaiHy», PIICY (Hagani imeHyeTbcs «poekTomy)

Authority/Chemonics Client: / Opran/KnieHt
KimoHikc:

UK Foreign, Commonwealth, and Development Office (FCDO) and PFRU financing partners /
MiHicTepcTBO 3aKOpAOHHMX crpaB i y cnpaBax ChiBApy)XHOCTI Hauin Benukoi bpuTaHii
(FCDO) Ta dhiHaHcoBi napTHepu OrCY

Implemented by: / BukoHaBeLb:

Chemonics International Inc. / KimoHikc IHTepHeLHN [HK.

Description of commodities or services: / Onuc
ToBapiB abo nocnyr:

The procurement of services to develop and implement the cross-channel
communication campaign / 3akyniBnsi nocnyru 3 po3po6ku Ta peanisauii kpoc-
KaHaJlbHOi KOMYHiKaLiHOI KaMnaHii

Issue date: / lata onyb6nikyBaHHs:

April 04, 2024/
04 , KBiTHs, 2024 poky

ITT conference day: / [leHb koHdepeHuii ITT:

Not applicable / He 3actocoByeTbcst

ITT clarifications deadline: / KiHueBui1 cTpok
NoAaHHsA 3anuTiB Ha po3’sicHeHHA ITT:

April 10, 2024; 18:00 pm Kyiv time /
10 KBiTHs1, 2024 poky; 18:00 3a KMiBCbKMM Yacom

In-person presentations: / OcobucTi npeseHTaluii:

Not applicable / He 3acTtocoByeTbcst

Submission deadline: / KiHueBui cTpok nogaHHsA
npono3uuii:

April 12, 2024; 18:00 pm Kyiv time /
12 KBiTHs1, 2024 poky; 18:00 3a KMiBCbKMM YacoMm

Email for electronic submissions / Email gnsa
NoAaHHS eNeKTPOHHUX MPONo3ULin

pfruprocurement@chemonics.com

Contract type/Pricing methodology: / Tun
KoHTpakTy / MeTogonorisi LiHOyTBOPEHHSA:

Fixed Price in UAH without VAT/ ®ikcoBaHa uiHa y rpH 6e3 MB

Maximum budget for this procurement: /
MakcumanbHui GroaxeT ANs Ui€l 3akyniBni:

Not applicable
He 3actocoByeTbest

Plug figures: / ObmexeHHs:

Not applicable / He 3acTocoByeTbcst

Currency of offer / Bantota npono3auuii

Fixed Price in UAH without VAT/ ®ikcoBaHa uiHa y rpH 6e3 MNOB

Estimated period of Performance / OpieHTOBHUM
nepioa BUKOHAHHA:

110 kaneHgapHuX aHiB /
110 KaneHgapHUX OHIB

Proposal validity period: / lNepiog unHHOCTI
npono3uuii:

30 days / gHiB

Anticipated date of award: / OuikyBaHa aarta
YKnafeHHs AOroBopy:

April 30, 2024 /
30 KBiTHs1, 2024 p.

Anticipated Not applicable: / OvikyBaHa gata
mobinisauii:

Not applicable
He 3actocoByeTbcst

Country where Commodities /Services will be
delivered / KpaiHa, B siky 6yayTb AocTaBneHi
ToBapu/locnyru

Ukraine referred to as “Country of Performance”
YkpaiHa (Hagani imeHyeTbcst «KpaiHoto BUKOHaHHSI»)

Procurement point of contact:
KoHTakTHa oco6a 3 nuTaHb 3aKyniBni:

Ihor Kostyria +38 067 197 45 61 referred to as “POC” /
Irop Koctups +38 067 197 45 61 (Hagani imeHyeTbcs « KOHTakTHOK 0c0b0t0»)

Chemonics contact details for the Tenderer or
Tenderer Personnel to notify any potential conflict
of interest, safeguarding, anti-bribery and
corruption or any other compliance concerns /
KoHTakTHi gaHi KimoHikc gnsa YyacHuka TeHaepy
YM nepcoHany Y4yacHuka TeHaepy ans
NoBiAOMNEHHA NPO OyAb-AKMIA NOTEHLiNHUIA
KOHMIKT iHTepeciB, NOpyLIeHHs NpaBun
3abe3neyvyeHHs 3axnUcTy, 6o0poTb6M NpoTH
xabapHuuTBa i Kopynuii Ta 6yab-AKi iHLWI
NopyLUeHHsS BUMOT.

Chemonics Office of Business Conduct / Odpic ginosoi noseaiHku KiMoHikc

Email: businessconduct@chemonics.com

Online / BebcanT: www.chemonics.com/reporting
Phone/Skype / TenegoH/Skype: 888.955.6881
WhatsApp: (+1) 202.355.8974

By submitting a proposal in response to this ITT, the Tenderer represents that they have read, acknowledge, understood, agree to, and
will act in accordance with the terms set forth in this ITT, including the “Terms and Conditions of the Tender”, as may be modified from
time to time, which can be found in Annex 2, Section 3./
Hapatoun TeHgepHy nponosuuito y Bianosiab Ha e ITT, YyacHuk TeHaepy 3asBnsie, LWo NpoynTaB, yCBiAOMUB, 3pO3YMIB, MOrO4KYETHCH
i oisTMMe 3rigHo 3 Npasunamu usoro ITT, y Tomy uncni HaBegeHuMu B Po3gini 3 Joaatky 2 «MNpaeunamu Ta ymoBaMmun TeHOEPY», SKi

MOXYTb Yac Bif, 4acy 3MiHoBaTUCS.

ITT No. PFRU-PAR-2024-81
Last updated: 04 April 2024
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Volume 2: Instructions to Tenderers and Evaluation Po3gin 2: IHcTpyKuii gna YyacHukiB TeHaepy Ta Kpurepii

Criteria OLiHIOBaHHA
1. Introduction: 1. Beceryn:
The Partnership Fund for a Resilient Ukraine (Project) is ®oHg «[MapTHepcTBO Ans cunbHoi Ykpainny» (MpoekTty) —
a multi-year, multi-donor funded programme managed by OaraTopiyHa, 6araToCTOPOHHSA [OHOPCbKa Mporpama,
the UK’s Foreign, Commonwealth and Development Koo kepye MiHICTepCTBO 3aKOpAOHHUX chnpaB Ta Y
Office (FCDO). The aim of PFRU is to strengthen the cnpaBax CRIBAPYXHOCTI Hauin i po3BuTKy Benukoi
resilience of the Ukrainian government, economy, media, BputaHii (FCDO). ®oHa cTaBuTb Ha METi MOCUIIEHHS
and the Ukrainian civil society by delivering essential CTIMKOCTI OepXaBHOI BnaaW, €eKOHOMikM, Mefia Ta
resilience project support to the relevant partners. The rPOMagsHCLKOro CyCcninbCTBa YKpaiHU LLMASXOM HaaHHS
Commodities or Services to be procured under this ITT BiANOBIAHUM NapTHepaM HeobXigHOI AONOMOrM B Mexax
are required for the Project’s implementation as further NPOEKTIB 3 NiABULLLEHHS CTinKocTi. ToBapu abo MNMocnyruy,
explained under Volume 3 Terms of Reference.The aki 6yayTe npuabaHi B pamkax usoro ITT, noTpibHi ons
Project anticipates issuing a Vendor Services peanisauii lNpoekTy, Wo aeTanbHiwe onucaHo B Posgini
Agreement, Subcontract. 3 «TexHiyHe 3aBAaHHsA».. [poekT nepepbavae
yKrageHHs Horosipy npo HaJaHHS nocnyr
MocTtavansHukom (VSA).
Tenderers are responsible for ensuring that their offers BignosiganbHicTb 3a JOTPUMAHHS BUKNAAEHUX Y LLbOMY
are received by Chemonics in accordance with the ITT BkasiBok, MpaBun i yMoB nogaHHs koMnaHii KiMoHikc
instructions, terms, and conditions described in this ITT. NPoMNo3unLin NOKNagaeTbCa Ha Y4YacHUKIB TeHOepy.

2. Submission Procedure for Tenders: 2. MNpouenypa nogaHHa TeHAEPHUX NPONO3ULIIN:
Tenderers shall submit their tenders electronically by the YyacHuk/ TeHaepy nofarnTb NPOMNoO3uLLiio B €NEKTPOHHIN
submission deadline and at the email address in Volume dopMi 00 KIHLEBOro CTPOKY MNOAAHHA MNpono3uuii Ha
1- Key Procurement Information. The Technical and the agpecy ernekTpoHHOI nowTu, 3a3HayvyeHy B Poagini
Commercial tender must be submitted separately, and «OcHoBHa iHdopmauia npo 3akyniBr». TexHiyHa Ta
the technical proposal must not have any references to KomepuiiHa TeHAepHi NPonosuLii NoAalTbCa OKPEMO, a
cost information. TexHiYHa nponosuvuid He MOBWHHA MICTUTU JKOAHOI

LiHOBOT iHdopMmaLlii.
Electronic submission of the tender must not exceed 3 TengepHa nponosuuis B eneKkTpOoHHI opmi noBuHHA
attachments (5 MB limit) per email compatible with MX MaTu He BinbLue, HiX 3 goaaTkM (MakcMMansHUIM po3Mip
Word, MS Excel, readable format, or Adobe Portable — 5 MB) Ha oOWH NUCT €eneKkTPOHHOI nowTn, ByTn Yy
Document (PDF) format in a Microsoft XP environment. 3py4HOMY Ans unTaHHAa dopmaTi, MS Word, MS Excel
Tenderers must not submit zipped files. Those pages abo Adobe Portable Document Format (PDF), wo
requiring original manual signatures should be scanned nigTpumyeTbea cepenosuiem Microsoft XP. YuacHukam
and sent in PDF format as an email attachment. TeHaepy He O03BOSIAETbCA NogaBaTh apXiBoBaHi hannu.
CTopiHKM, sKi BMMarawTb OpUWriHanbHOro nianucy Big
PYKMK, CKaHylOTbCS Ta HagcunawTbea y opmati PDF y
BUMNAAI JoAaTka 40 NMcTa eNeKTPOHHOT NOLWTH.
The font size chosen for your tenders must not be less O6paHuin Ons TeHOepHWX Npono3uuii po3Mip LWpudTy
than Arial font size 10. NoBMHEH BYTK He MeHLnIA, HiX Arial 10.
3. Eligibility Requirements 3. BumMoru npumnHATHOCTI

a. The Tenderer must be an organisation incorporated a. YyacHuk TeHgepy Mae OyTM  opraHisauieto,
or legally organised under the laws of its place of CTBOpeHO abo 3aKOHHO OpraHi3oBaHOK  3a
business and must have proper licenses or 3aKoHaMn gepxaBu, B sKiA BOHa MpoBaauUTb

registration to deliver the Commodities or Services in
the Country of Performance.

b. No commodities or services shall be eligible for
payment if provided by a vendor included on any list
of suspended, debarred, or ineligible bidders used by
His Majesty’s Government or other PFRU financing
partners.

DiANbHICTb, | NOBMHEH MaTWU HanexHi niueHsii abo
peecTpauito ans nocradyaHHsa ToeapiB abo Mocnyr y
KpaiHi BUKOHaHHS.

b. OnnaTi He nigndaralTb XOOHI TOBApW YU MOCIYIW,
SIKLLIO BOHM Bynun HagaHi nocTayanbHUKOM, BHECEHUM
00 6yab-gKOro CnucKy BiACTOPOHEHMX, 3a00POHEHNX
abo HenpuMHATHUX  Y4YacCHWKIB  TeHAaepiB, LWO

ITT NePFRU-PAR-2024-81
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BMKOPUCTOBYETbCA Ypsigom Woro BenuuHocTi Ta
iHWNX cpiHaHcoBMx napTHepis PIICY.

c. Any and all items that are made by Huawei He ponyckatoTbcss Oyab-siki TOBapu, BUIOTOBIIEHI
Technology Company, ZTE Corporation, Hytera Takumm komnaHiam sik Huawei Technology Company,
Communications Corporation, Hangzhou Hikivision ZTE Corporation, Hytera Communications
Digital Technology Company, Dahua Technology Corporation, Hangzhou Hikivision Digital Technology
Company will not be accepted. If tenders include Company Ta Dahua Technology Company. byab
items from these entities, please note that they will be nacka, 3BepHiTb yBary, Lo siKLLO TeHAEepHi Npono3uii
deemed not technically responsive and excluded from OyayTb MICTUTM TOBapu UMX KOMMaHi, BOHM
competition. BBaXXaTUMYTbCH TEXHIYHO HENPUUHATHUMU | ByayTb

BUIKITIOYEHI 3 TEHAEpY

d. Tenderer must submit the self-declarations and d. YyacHuk TeHOepy NoOBUHEH NodaTtu HaBeAeHi B loaaTky
representations included in Annex 1 and shall pass 1 camopeknapadii Ta 3agBM NPoOVTK NpoLeaypy Abto
Chemonics due diligence process. ainimkeHc KimoHikc.

e. The contract under which this procurement is financed [orosip Npo 3akynisnto, 3rigHO 3 KO0 (hiHaHCYETbCS

does not permit the financing of any taxes, VAT,
tariffs, duties, or other levies imposed by any laws in
effect in the Cooperating Country. No such
Cooperating Country taxes, VAT, charges, tariffs,
duties or levies will be paid under a purchase order
resulting from this ITT. Therefore, PFRU shall pay for
the cost of commodities/ services exclusive of VAT.

Chemonics International Inc. is implementing
international technical assistance programs and
projects in Ukraine in accordance with the
Memorandum of Understanding between the
Government of Ukraine and the Government of the
United Kingdom of Great Britain and Northern Ireland
on technical assistance of February 10, 1993
(hereinafter referred to as “Agreement”). Chemonics
has to purchase goods, works and services in order
to carry out the above mentioned international
technical assistance project. In accordance with the
abovementioned Agreement and Procedure of
engaging, using and monitoring international
technical assistance approved by the Cabinet of
Ministers of Ukraine Resolution no.153 (153-2002-n)
as of February 15, 2002, “On creating a unified
system for engaging, using and monitoring
international technical assistance”, the cost of such
goods (works, services) is exempt from Value Added
Tax (VAT).

Procurement of goods, works and services shall be
made at the cost of the international technical
assistance project and is relevant to the category
(type) of goods, works and services mentioned in the
procurement plan.

The Project shall provide the Supplier with a copy of
the registration card of the Project for purchasing the
goods, works and services, issued by the Secretariat
of the Cabinet of Ministers of Ukraine and certified by
the Project stamp, and a copy of the Procurement
plan or an extract from the Procurement plan certified
by the Project stamp.

The Supplier shall submit a fiscal bill for goods (works,
services) completed in accordance with the procedure
set forth below and marked “Without VAT”. A fiscal bill

us 3akyniBnsi, He [o3Bonse piHaHcyBaTn Oyab-sKi
nogatku, [0OB, Tapudu, muta uMm iHWi 360pw,
BCT@HOBIEHI Oyab-AKUMW YMHHMMK 3aKOHaMn B
KpaiHi-napTHepa. XXogHi Taki nogatku, MNAOB, Tapudwn,
MuTa abo 360pu KpaiHU-NapTHepa He CnnayvytTbeCs
3rigHO 3 O0OroBopaMu, WO € pe3ynbTatoM LbOoro
3anpoLleHHa 0o ydvacTti B TeHaepi. Bigrak, ®MNCY
onnavyeatume BapTicTb ToBapis/ nocnyr 6e3 NAB.

KiMOHIKC IHTepHewWwHnN |HK. € BMKOHaBLEM Nporpam i
NPOEKTIB MKHAPOAHOI TEXHIYHOI JONOMOrY B YKpaiHi
BignosigHo Ao MemopaHayMmy nNpo B3aEMOPO3YyMiHHSA
MK Ypsgom YkpaiHm Ta Ypsgom  CnonyyeHoro
KoponisctBa Benukoi Bputanii i lNiBHiYyHOI Ipnanaii
CTOCOBHO TexHi4yHoi gonomoru Big 10 ntotoro 1993
poKy (Hagani imeHyeTbCca «Yrogoto»). KiMoHikc mae
notpeby B 3akyniBni ToBapiB, pobiT i nocnyr gns
BMKOHAHHS BULLE3a3Ha4YeHOoro NpoEKTY MiXXKHapO4HOI
TexHiYHoi pgonomorn. BiganosiaHO [0 3a3Ha4veHol
BuLe Yroaun Ta Nopsagky 3anyyeHHsi, BUKOPUCTAHHS
Ta MOHITOPUHIY MDKHapOOHOI TEXHIYHOT AO0MOMOrHy,
3aTBepAkXeHoro mnoctaHoBo KabGiHeTy MiHicTpiB
YkpaiHn Ne153 (153-2002-n) «[Mpo cTBOpeHHSA eAMHOT
CUCTEMU 3any4eHHs, BUKOPUCTAHHS Ta MOHITOPUHIY
MiKHapo4HOI TexHi4YHoi gonomorm» Big 15 nToro
2002 p., BapTiCTb Takmx TOBapiB, pobiT i nocnyr
3BiNbHAETBLCA Bi4 NogaTky Ha gogady BapTictb (MAB).

3akyniBns TOBapiB, po6IT i nocnyr 3AiINCHIETLCA
KOLLTOM MPOEKTY MDKHapOAHOT TEXHIYHOT AONOMOru Ta
BignoBigae kaTeropii (Tuny) ToBapie, pobiT i nocnyr,
3a3HayeHux y MNnadi 3akynisni.

lMpoekT noBuHeH Hagatu [locTayanbHWUKY KomMito
PeecTpauinHOT KapTKM NPOEKTY ASs  3aKynieni
ToBapiB, pobiT i nocnyr, BugaHy CekpeTapiatom
KabiHeTy MiHicTpiB YkpaiHu Ta 3acBig4yeHy neyaTkoro
MpoekTy, a Takox Konito MNMnaHy 3akynisni abo BUTAr 3
MnaHy 3akynieni, 3acsig4eHi nevaTkoto [poekTy.

MocTavyanbHUK CKNagae B YCTAHOBIIEHOMY HUXYe
nopsiaKy ModaTkoBY HakragHy Ha ToBapu (poboTw,
nocnyru) 3 nomitkoto «bes3 TMOB». Y nogaTkosin
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shall include the grounds for VAT exemption (Project
name, number and date of the relevant contract). The
Supplier shall submit the declaration to the state tax
authority at its location taking into account the
abovementioned operations.

The Supplier shall submit a fiscal bill for goods (works,
services) completed in accordance with the procedure
set forth below and marked “Without VAT”. A fiscal bill
shall include the grounds for VAT exemption (Project
name, number and date of the relevant contract). The
Supplier shall submit the declaration to the state tax
authority at its location taking into account the
abovementioned operations.
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HaknagHin BKa3yeTbCs NiAcTaBa Ans 3BiflbHEHHS Bif
cnnatn OB (HasBa npoekTy, Homep i pJarta
BiONOBIAHOrO  KOHTpakTy). [locTtavyanbHuk  Mae
nogaeaTu [fekrnapaudito 'y AepXaBHWA nogaTKoBUN
opraH 3a Mmicuem peecTpalii, BpaxoByo4uM 3a3HaYeHi
BULLIE onepauii.

MocTayanbHWK CcKNagae B YCTAHOBIMEHOMY HUXYe
nopsiiKy MoAaTkoBY HaknagHy Ha ToBapu (poboTw,
nocnyrn) 3 nomitkoto «bes MAOB». Y nogatkosin
HaKnagHin BKa3yeTbCs NiAcTaBa Ans 3BifbHEHHS Bif
cnnatn [OB (Ha3Ba npoekty, HomMep | pJaTta
BiAMOBIOHOrO  KOHTpakTy). [locTavanbHuMK  Mae
nogaeaTu [feknapaudito 'y AepXaBHWA NodaTKoBUN
opraH 3a Mmicuem peecTpalii, BpaxoByoUuM 3a3HaYeHi

BULLIE onepauii.

4. Evaluation and Award / OuiHloBaHHSI Npono3u1ui i BUSHAYEHHS NepeMoXLsi:

An award will be made to the Tenderer whose proposal is determined to be responsive to this solicitation document and represents
value for money to the Project. In evaluating proposals, Chemonics will use the following evaluation criteria and sub-criteria /

Horosip 6yae yknageHui 3 Y4acHUKOM TeHAepy, Yns nponosuuis 6yae Bu3HaHa Takolo, L0 BiANOBigae BUMOram LibOro JOKyMeHTa i
3abesneuye surigHe ans MNpoekTy cniBBigHOLWEHHS LiHW i sikocTi. Mpu ouiHioBaHHI npono3uuii KiMOHIKC BUKOPUCTOBYBATMME HACTYMHI
KpuTepii Ta cyb-kpuTepii OLiHIOBaHHS:

Evaluation
Criteria/ Expectations/ Maximum Points/
KpuTtepii OuikyBaHHs MaxkcuMaJibHi 6211
OL[iHKH

Creative Approach and Work Plan/ KpeaTuBHuii niaxia Ta podounii njian

Chemonics will evaluate the Offeror’s proposal on subject of the proposed communication

strategy and communication campaign, that must include:

e suggested communication channels for selected audiences and regions

e suggested volumes of content (that includes but not limited to video and audio content
for TV & radio, content for social media)

e digital promotion strategy.

KiMOHIKC ~ OIIIHUTH TPOMO3UII0 YYacHHKA TEHIEPY MIOJA0  3alpOTOHOBAHOL
KOMYHIKaIliifHOT cTpaTerii Ta maHy KOMyHIKaliiHOT KaMIaHii, [0 Ma€ BKIIIOYaTH

30 points/ 6aiiB

e iH(poOpMAaIiO0 MPO 3aNMPONOHOBAHI KaHAIM KOMYHIKaIlii uisi oOpaHuX ayAauToOpid Ta
peTioHiB

®  3aNIpOIOHOBAHI 0OCATH KOHTEHTY (IO BKIIIOYAKOTh, aJic HE OOMEXKYIOThCS BillcO- Ta
ayiOKOHTCHTOM JIJisl TeJeOaueHHs 1 pajiio, KOHTEHTOM JIJIs COLIaIbHUX MEPEK)

®  CTpareriio IU(PPOBOTO MPOCYBAHHS

Total Points — Creative Approach and Work Plan/

. VR N 30 points/ 6aaiB
Bceboro 6aniB — Kpeatusumii minxin Ta po6ounii nian

Management, Key Personnel, and Staffing Plan/ KepiBHnurBo, K11040BHii NepcoHaJ Ta INTATHHH
nJ1aH

Chemonics will evaluate the curriculum vitaes (CVs) of the proposed team members and
evaluate if the offer has the experience and capabilities to carry out the Scope of Work.

To what extent do the proposed personnel have skills and experience relevant to the SOW? 20 points/ Gazis
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KiMOHIKC OIIIHUTH pe3toMe 3alpPOIIOHOBAHMUX YJICHIB KOMAH/IU Ta OI[IHUTh, YA MAIOTh BOHH
JIIOCTaTHIN JOCBIA Ta MOYKIMBOCTI UIsI BUKOHAHHS TEXHIYHOrO 3aBIaHH.
Hackinbku 3anponioHOBaHUH MEPCOHAT Ma€ HABUYIKHU Ta JIOCBi, IO BiMOBiAat0Th T3?

Total Points — Management, Key Personnel, and Staffing Plan/ 3araabna kiabkicTe 0agiB —
KepiBHUIITBO, KIH0O490BHii EPCOHAJ TA IITATHUI MJIaH

20 points/ 6aiB

Corporate Capabilities, Experience, and Past Performance/
KopnopaTuBHa cCIPOMOIKHICTB, JOCBIJ Ta cTaxK podoTH

To what extent does the Offeror have relevant experience and corporate capabilities in
running nationwide projects and working with domestic audiences with a focus on social
communications?

Chemonics will evaluate the Offeror’s demonstration of at least 3 previously developed
and implemented communication strategies proven by samples/links/references and the
results (metrics) of their practical implementation.

Hackinbku Y4yacHUK TeHIEpY Ma€ BiAMIOBITHUN JOCBI/ Ta KOPIIOPATUBHY CIIPOMOKHICTD Yy
peaizanii HalllOHAJIBHUX MTPOEKTIB Ta B3a€MO/IT 3 BHYTPILIHIMH ayJUTOPIsIMU 3 (POKYyCOM
Ha COIliajbHI KOMYHIKaIlii?

KiMOHIKC OILIIHUTH MPOIO3HUIIII0 YYacHUKA TSHIEPY MO0 3aIPONOHOBAHOI JeMOHCTpAIii
moHaliMeHIe 3 panime po3poOJieHUX Ta peari30BaHUX KOMYHIKAIIHHUX CTpaTeTii,
MIATBEPDKEHUX 3pa3KaMu/TIOCHIaHHIMI/PEKOMEHIAISIMI Ta Pe3ybTaTH (METPUKH) iX
MIPaKTUYHOT peai3altii:

15 points/ 6amniB

Total Points — Corporate Capabilities, Experience, and Past Performance/
Bceboro 6agiB — KopnopaTuBHa cipoMo:KHICTh, 10CBiI Ta cTak pod0oTH

15 points/ 6axiB

Commercial Criteria / Komepuiiini kpurepii

The calculation will be made according to the formula:

A/BxMS

A = Lowest Price Offered
B = Estimated Price

MS = Maximum Score

Chemonics reserves the right to award to a higher priced Tenderer if a determination is made that the higher
technical evaluation of that Tenderer merits the additional cost/price.

Po3paxyHok Oyze 3ailicHioBaTHCS 32 hopMmyItoro:

A/BxMb

A=Haiinmxkua I{ina

B = Ouinouna I{ina

Mb = Makcumansauii ban

Kimonikc 3anuinae 3a co000 MPaBo BU3HATH MEPEMOXKIIEM YYacHHWKA TCHIEPY, Yhs MPOIO3UILST MAaTHME
BUIILY I[IHY, SKIIO BBRKATHUME, [0 BUIIMA TEXHIYHIH 0aJI IPOMO3UIIIT I[bOr0 YYacHUKA TCHIEPY 3aCIyTrOBY€
BHUIIIOT BAPTOCTI/IIiHH.

35 points/6aniB

Total Points — Commercial Criteria /
Bceboro 6aaiB — / Komepuiiini kpurepii

35 points/6aniB

Total Points/ Bcohoro 6anis

100 points/ 6aiB

ITT No. PFRU-PAR-2024-81
Last updated: 04 April 2024
Page 13 of 18

ITT NePFRU-PAR-2024-81

Ocranne onosienns: 04 April 2024 poxy
Cropunka 13 of 18



Chemonics

Development works hars.

=2
PARTNERSHIP FUND
FOR A RESILIENT UKRAINE

5. Tender details

The following is the information required to be considered
a responsive tender:

5.1 Cover letter: All tenders without exception must include
a cover letter using Annex 1 as a basis. The cover letter
includes the Vendor’'s/Subcontractor’s declaration and
must include all documentation necessary for Chemonics
to do its due diligence process. The declaration must be
signed by an authorised representative of the company.
Chemonics reserves the right to request additional
documentation as part of its due diligence.

5.2. Technical Proposal

Technical Proposal proposal from potential Offerors
should include:

- Demonstration of at least 3 previously developed
and implemented communication strategies proven by
samples/links/references and the results (metrics) of their
practical implementation;

- Workplan and description of the
approach/creative idea to be used for the development
and implementation of the strategy that must include:

. suggested communication channels for selected
audiences and regions
. suggested volumes of content (that includes but

not limited to video and audio content for TV & radio,
content for social media)

. digital promotion strategy.

- Qualifications (CVs) of the staff to be involved in
the development and implementation of the
communication campaign;

5.3 Commercial Proposal

The commercial proposal is used to determine which
proposals represent value for money and serves as a
basis of negotiation before award of an agreement.

The price of the Agreement to be awarded will be all-
inclusive price. No profit, taxes, or additional costs can be
added after award therefore these costs must be included
in the proposal budget.

The tender must include the per-unit pricing on a fixed-
price, all-inclusive basis, including delivery and all other
costs. Pricing must be presented in the currency in the Key
Procurement Information in Volume 1. Tenderers are
requested to provide quotations Bidders must submit
proposals in the form of a completed and signed Section

5. EnemeHTn TeHAepHOI Npono3unLiii

TeHgepHa nponosuuia BBaXaTUMETbCA OdOPMIIEHOH
HaneXHUM  YMHOM,  SKWO  MICTUTUME  HACTYMHy
iHdbopmauito:

5.1. CynpoegidHul nucm: Yci 06e3 BUHATKY TeHAEpPHI
NPONO3uLii NOBUHHI MICTUTU CyNpPOBIAHUA NINCT, OCHOBOIO
AKOro mMae cnyrysaTu HaBegeHwun y [dopatky 1 wabnoH.
CynposigHuii nmct MIiCTUTb neknapadito
MocTtavanbHuka/CybnigpsaHvka i NOBUHEH MICTUTU BCIO
OOKyMeHTauilo, HeobxigHy komnaHii  KimoHikc ans
npoBefeHHA npoueaypu Abko ginigxeHc. [deknapadito
MOBMHEH nignucaT  YMNOBHOBaXEHUN  MpPeAcCTaBHUK
komnaHii. KiMoHikc 3anuwae 3a coboto npaBo BumaraTu
HafaHHs Oo4aTKOBOI AOKYMEHTaLil B pamkax npoueaypuv
Oblo AinigXeHc.

5.2. TexHiyHa niporno3uy,is
TexHiyHa Big noTeHuinHMx [locTavyanbHUKIB MOBUHHA
MIiCTUTW:
- [emMoHcTpauis LLlOHaNMeHLwe 3 paHiwe
po3pobneHnx Ta peanizoBaHUX KOMYHiKaLinHUX cTpaTerin,
NiaTBEPAKEHNX
3paskamu/nocunaHHaMu/pekomeHaauismMm Ta pesynbTaTtu
(MeTpurKK) iX NpakTUYHOI peanisauii;
- Pobouunii nnaH Ta onuc nigxoay/kKpeaTuBHOI igerl,
faka Oyge BMKOpUCTaHa Ans po3pobku Ta peanisadil
KamnaHii ansa rpaHToBOI Nporpamun Ans BeTepaHiB, SKui
Mae BKMYaTu:

iHbopmauito  nNpo  3anponoHOBaHi
KOMYHiKaLii Ans obpaHux ayauTopin Ta perioHis
. 3anponoHOBaHi 0BCArv KOHTEHTY (LLO BKMNIOYaOThb,
ane He obmexyloTbCA Bigeo- Ta aydiOKOHTEHTOM Ans
TenebayeHHs i pagio, KOHTEHTOM ANS couianbHUX Mepex)
. cTpaTerito LMdpoBOro NpocyBaHHA
- Keanidikauisa (CV) nepconany, skun 6yae
3anyyYeHuin OO0 po3poOkM Ta peanisauii KOMyHikauiAHOI
KamnaHit;

KaHalnum

5.3. KomepujitiHa nporno3uuis

KomepuiiHa  nponosuuis  BUKOPUCTOBYETHCHA  ANS
BM3HAYEHHS npono3uuii, Wo 3abesnedyye Halkpalle
CMIiBBIAHOLWIEHHST LiHW i SKOCTi, i Cnyrye OCHOBOKW AN
neperoBopiB nepea nianncaHHsM 4OroBopy.

Llina yknageHoro [oroBopy Oyae UWiHOW 3a MPUHLMMNOM
«BCe BKIloYeHO». [1icns BU3HAYEeHHSA NepemoXus 40 LiHK
He MOXHa [JofaBaTW XOAEH 3aknageHurh npubyTok,
nogaTtkM 4M OOAATKOBI BUTpaTW, a OTXe Ui BUTpaTu
NoBUHHI OyTK BpaxoBaHi B GrogxeTi npono3ui.

Llina TeHgepHoi npono3auuii noBuHHa By Ty hikcoBaHOO Ta
3aranbHoO, TOBTO OXonntoBaTK BapTiCTb AOCTaBKU Ta BCI
iHWi BUTpaTun. LliHM noBuHHI ByTK NnpeacTaBneHi y BanoTi,
3a3HaveHin y Posgini 1 «OcHoBHa iHdopmMalis npo
BakyniBno». YyacHuUKWM TeHAepy MOBWHHI HagaBaTu
nponosuuii y BWrNgAi 3anoBHEHOHOro Ta MignNMcaHoro
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3. All prices quoted must include all applicable local taxes Posginy 3. Yci 3anponoHoBaHi LiHW NOBMHHI OXONnoBaTu
and duties. BCi 3aCTOCOBHI MicLieBi nogaTku Ta 36opu.
5.4. Additional requirements: 5.4. [oaaTkoBi BUMOrN:
- Provide a full package of documents on the - Hagat noBHUM nakeT [OKYMEHTIB  npo
company's registration (Extract from the USREOU, peectpauito komnarii (Butar 3 €LOPMNOY, Craryr,
Charter, Certificate of registration of a taxpayer, Certificate CeigouTBO Npo  peecTpauilo  nnaTtHMKa  nopaTki.,
of state registration of a legal entity, Extract from the CBigouTBO NPO AepXxaBHY peecTpauito top. ocobu, Butar 3
register of taxpayers, Bank details, etc.) peecTpy nnaTHWKIB nopaTtkie, PekBiautn ©OaHKiBCbki Ta
iHL.)
ITT No. PFRU-PAR-2024-81 ITT Ne PFRU-PAR-2024-81
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Volume 3. Specifications and Technical Requirements
The Annex "Volume 3" contains the technical requirements of the
commodities. Tenderers are requested to provide quotations
containing the information in the form of a completed Volume 3
(exel file attached for completion) and submit a signed/ stamped
version to Chemonics.

1. BACKGROUND

The Partnership Fund for a Resilient Ukraine (PFRU) is a multi-
year, multi-donor funded programme managed by the UK’s
Foreign, Commonwealth and Development Office (FCDO) and
governed in collaboration with the Government of Ukraine.

NGO Donbas SOS is a Ukrainian non-profit organization that was
founded in 2014 to provide free information, consultation, and legal
support to people affected by russian military aggression against
Ukraine.

NGO Donbas SOS website https://www.donbasssos.org/ (6,2K site
visits per month). Top-3 Traffic Sources: Google Search, Direct,
Facebook.

NGO Donbas SOS pages at social media platforms:
e Facebook www.facebook.com/DonbassSOS
(31,000 followers)
e Telegram htips://t.me/donbas_sos
e YouTube
https://www.youtube.com/channel/lUCMKrthNzCtOnef
f1_XvTYrA/featured
e Twitter https://twitter.com/donbasssos

The key project of the organization is the information and
consultation hotline - the Donbas SOS hotline, which has been
implemented since 2014. The purpose of the project is to
provide free consultations on any issue, if it comes from a
person affected by military aggression of the russian
federation (either an internally displaced person (IDP), or
resident of temporarily occupied territory, or a resident of host
communities).
Through a hotline, the affected population can find out how to leave
a war-affected area and where to settle down, how to find a job,
how to receive medical and psychological support, how to access
state services (healthcare, social benefits, IDPs registration, etc),
about their rights and how to protect them. Consultations are
provided throughout Ukraine: 24 regions, including the temporarily
occupied territories of Ukraine.
Consultations are provided within the framework of the legislation
of Ukraine. The project has no analogs in Ukraine in terms of the
number of appeals, topics, and depth of consultations. In total,
since 2014, more than 800,000 people from 24 oblasts and
temporarily occupied territories of Ukraine have benefited
from the hotline operation.
The Donbas SOS hotline stands out among similar projects,
primarily:
e topics from which specialized
consultations are provided (covering a wide
range of issues),
e individual approach to each case,
ITT No. PFRU-PAR-2024-81
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Po3pin 3. Cneuudpikauii Ta TeXHi4YHi BUMOrun

Y Dopatky "Volume 3" HaBedeHi TEXHiYHI BMMOrM 40 NOCHYT.
YyacHukM TeHOepy MNOBWHHI nodaTu nponosuvuil 'y BUrMAAi
3anoBHeHoro Po3giny 3 (nonaetbcsa exel file gnst 3anoBHeHHS)
Ta nogaTtu 1oro 3 nignucom/nevaTkoto Ao KiMoHikc.

1. 3ATAJIbHA IHOOPMALIA

®doHp «lMapTHepcTBO 3a cunbHy YkpaiHy» (PIMCY) — ue
faratopiyHa, MynbTUAOHOpPOBa (hiHAHCOBaHa nporpama,
KOOpAMHATOPOM $KOi € MiHICTEpCTBO 3aKOpAOHHMX cnpas, y
cnpasax CnisgpyxHocTi Hauin Ta possutky CnonyyeHoro
KoponiectBa (M3C bpuTtaHii Ta 3ailcHi0eTbCA Y cniBnpadi 3
Ypagom YkpaiHu.

HoHbac COC - ykpaiHcbka rpoMagcbka opraHisauisi, sika byna
3acHoBaHa Yy 2014 poui Ana HagaHHsa iHOpMaUinHOI,
KOHCYnbTaUinHOT Ta IPUAMYHOT NIATPUMKM NOCTpaxganum Big
arpecii pg npoTtun YkpaiHu.

Bebcant MO «foHbac COC»: https://www.donbasssos.org/
(6,2K BigBigyBaHb Ha Mmicaub). Ton-3 mkepen Tpadiky: NOLYK
B Google, npamun Tpacik, Facebook.

CTopiHkn 'O «doH6ac COC» B coujianbHUX Mepexax:

e Facebook www.facebook.com/DonbassSOS (31,000

followers)
e Telegram https://t. me/donbas_sos
e YouTube

https://www.youtube.com/channel/lUCMKrfhNzCtOneff
1_XvTYrA/featured
e Twitter https://twitter.com/donbasssos

KnioyoBuM  npoekTtom  opraHizauii €  iHdomaLinHo-
KOHCynbTauinHa rapsya niHia  «doHbac COC», skui
BrnpoBagxyeTbca 3 2014 poky. MeTta npoekTy - HapgaHHA
0e3KOLITOBHMX KOHCYNbLTaLin 3 OyAb-AKOro NUTaHHA, AKLO
BOHO Haainwno Big ocobu, nocTtpaxpaanoi Big 36pomnHoi
arpecii p¢g (BHyTpiwHLO nepemiweHoi ocobu (BIMO),
MeLUKaHUA/Kn TUMYacoBoO OKYNnoOBaHOi  TepwuTopi,
MeLUKaHUA/KM NpUMMariumx rpomag).
3a gonoMorol raps4oi NiHil nocTpa)kgane HaceneHHs MoXe
Oi3HaTnCA, SK MOKWMHYTWM OXOMMeHy BIiNHOW TepuTOpilo Ta Ae
OCEeNnuUTUCA, $SIK 3HaWMTM poboTy, K OTpMMaTh MeOuYHy Ta
MCUXOMOriYHY MiATPUMKY, SK OTpMMaTh AepXKaBHi MOCryrun
(oxopoHa 3popoB’s, coudianeHi Bunnatu, Bl1O). peectpauis
TOLLO), NPO CBOi NpaBa Ta cnocodu ix 3axucTy.
KoHcynbTauii HagatoTeCsl Mo Beii  YkpaiHi: 24 obanacrTi,
BKITHOYHO 3 TUMYACOBO OKYMOBaHUMUN TEPUTOPISIMU YKpaiHu.
KoHcynbrauii HagaTbCs B pamkax 3akoHogaBcTBa YkpaiHu. 3a
KINbKICTHO 3BEPHEHb, TEMATMKaMW i IMUOMHOK KOHCYNbTaLin
NpoeKkT He Mae aHarnoris B YkpaiHi. 3aranom 3 2014 poky
rapsida ninis Ginbwe 800 000 nwogam 3 24 obnacten i
TMMYacOBO OKYMOBaHUX TEPUTOPIN YKpaiHU.
Mapsiya nidis «doHbac COC» BUpI3HSETbCSA ceped nopibHMx
NpoeKTiB, Nepenycim:

e TemaTMkamm 3  SKMX  HagawTbCad  NpoqinbHi

KOHCyIbTaUii (MOKpMBatOTh LUMPOKMIA CMIEKTP MUTAHD),
e iHOMBIOyanbHMM NiAX0O40M A0 KOXHOMO KEWCy,
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e providing a detailed explanation (including
consulting assistance regarding further
algorithmic actions),

e providing feedback on key issues,

o systematization of received information
and monitoring of trends in information
requests from beneficiaries,

e provision of open online consultations on
the most relevant systemic issues (in the form
of webinars, online meetings, and clarification
of action algorithms).

To increase the awareness about the Donbas SOS hotline project
among the targeted audiences (“new” IDPs), and increase the
number of calls to the "Donbas SOS" hotline, the PFRU is
launching a tender on procuring services to develop and
implement the cross-channel communication campaign for NGO
Donbas SOS.
Key target group background information:
o 54% of Donbas SOS hotline beneficiaries
are “new" IDPs
e the average age of a person using the
Donbas SOS hotline services - 18-49 years
(>40%), 50-59 (>30%), 60-69 (~20%); among
them, 70% are women, 30% are men
e 78% - informational consultations, 22% -
legal consultations
e Rarely turn to NGOs, rather turn to
relevant government authority
e Turn to NGOs in cases related to Issues
of health and access to medicines
e search for solutions to issues related to
the registration of IDPs and receiving housing
assistance
e the issue of humanitarian aid
e execution of state documents
e solving other legal issues related to a
forced change of residence (receiving pension
payments, finding housing at the place of
resettlement, issues of employment/dismissal
during martial law)
[ ]
The objectives of the cross-channel communication
campaign campaign are:

¢ to raise awareness and inform about "Donbas
SOS" hotline services.
e toincrease the number of incoming calls/appeals
by 30% from beneficiaries - "new" IDPs (displaced
after 2022), located in key geographical areas (from
150-170 calls/day to > 195 calls/day).
e Key geographical areas of cross-channel
communication campaign are (dropdown by the
number of new internally displaced persons (IDPs)
and their residential locations):
o Kyiv and Kyiv oblast
. Eastern oblasts: Dnipropetrovsk, Kharkiv,
Zaporizhzhia, Luhansk oblasts and cities of
Dnipro, Kharkiv, Zaporizhzhia, Kramatorsk.
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e HaJaHHAM [eTanbHOro po3'ACHEHHHA (BKMOYHO 3
KOHCYNbTaLUiMHOK  OONMOMOrOK  LWOAO  nodarnbLlioro
anroputmy Ain),

e HaOaHHAM 3BOPOTHBOIMO 3B’A3KY MO  KIHOYOBUM
NMUTaHHAM,

e cucTemarumsauieto oTpumaHol iHdopmaui i
BiACnigKoByBaHHA TeHAEHUIN iHopMaLilHMX 3anuTiB
Big 6eHediuiapis,

e HagaHHAM BIAKPUTUX  OHMAMH-KOHCYNbTaL,in 3
HanGInNbLL aKTyanbHUX CUCTEMHUX nUTaHb
(NnpoBOAATLCA  BIOKPWUTI  KOHCYNbTaUiiHI - 3yCTpidi,
PO3’AACHEHHST anropuTMIB Ain).

Ona nigBuweHHs BnizHaBaHOCTI NpoekTy “Mapsuya  niHisa
«[oHbac COC» cepen Kkmo4oBUX UinboBux rpyn (‘HoBKX”
BIMO), ®rCY oronowye TeHAep Ha 3akyniBnio nocnyr 3
po3pobkn Ta peanisaudii KpockaHanbHOI  KOMYHiKaLiAHOI
KamnaHii gns suwesasHadeHoro npoekty MO “HoHbac COC”.

IHcpopmMauiniHa goBiaka Npo KN4voBy UiNboBY rpyny:

e 54% GeHediuiapis rapsiyoi niHii JoHb6ac COC — «HOBI»
BIMoO

e cepefHin Bik ocobu, sika KOPWUCTYETbCH MOCNyramu
rapsa4oi niHii «JoHb6ac SOS» - 18-49 pokis (>40%), 50-
59 (>30%), 60-69 (~20%); cepen HUx 70% xiHok, 30%
YosoBiKiB

e 78% - iHdopmauiriHi KoHcynbTauil, 22% - opuan4Hi
KOHCyrnbTauii

e Pigko 3BepranTtecsas [0 rpoManCbkuUX Opradisadi,
Kpalle 3BepTanTecda OO BigMOBIAHOIO AepXXaBHOMo
opraHy

e 3BepralwTbCcAa A0 rPOMAACbKMX  OpraHisauin vy
BUNazKax, NoB'A3aHUX 3 MUTAaHHAMWN OXOPOHU 310POB'A
Ta JOCTYyNy A0 MiKiB, NMUTaHHSA NyMaHiTapHOi JONoMOorm

e 3BepTalTbCA 3a MOLUYKOM BUPILLEHHSI MUTaHb LLOOO0
B3ATTA Ha o06nik BMNO Ta oTpvmaHHs OonomMoru Ha
XUTNO, O(OPMMNEHHSM [epXXaBHUX [OOKYMEHTIB Ta
BUPILLIEHHS [HLWMX MNPaBOBUX MUTaHb, MOB’SI3@HUX i3
BUMYLLEHOK 3MIHOIK MiCUS MPOXMBAHHSA (OTPMMaHHS
MEeHCIMHUX BUMNMAT, MOWYK >KMUTNMa 3a Micuem
BiJCEMNeHHS, NMTaHHSA NpaLleBnawTyBaHHs/3BiNbHEHHS
nig Yac BOEHHOIO CTaHy).

Uini indoopmauinHoi kamnaHii:

e 30inbwntn BnisHaBaHicTb O «[oHbac COC» i
npoiHcopmMyBaTh NPO NOCAYrK rapa4voi niHil

e Ha 30% 30iNbWNTH KinbKiCTb BXigHUX
O3BiHKiB/3BepHeHb Ha 30%, ki HagxogaTb Big
beHediuiapiB - “HoBux” BIMO (nepemiweHnx nicns
2022 poky), €Ki 3HaxoOATbCA B MPIOPUTETHUX
reorpadgiyHmnx obnactax (3 150-170 a3siHkiB/noba - 0o
> 195 p3BiHkiB/A06a)

e [IpioputeTHi reorpadiyHi obnacri penisauii
KpOCKaHarnbHOi KOMYHiKaLinHOI kamnaHii (B nopsaky
chnafaHHsA 3a KinbkicTio “HoBux” BIO, siki npoXxumBaroThb):

e wmicTo KwuiB Ta KviBcbka obnactb

e CxigHi obnacTti: [HinponetrpoBcbka, XapkiBCbka,
3anopisbka, JlyraHcbka obnacTti, B TOMy 4ucni Micta
Orinpo, XapkiB, 3anopixokd, KpamaTtopcbk.
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o Southern oblasts: Odesa, Kherson, and
Odesa city
. Central oblasts: Poltava, Vinnytsia
oblasts, incliding Cities of Poltava, Vinnytsia
. Western regions Lvivska, Ivano-
Frankivska oblasts, Chernivetska, and Lviv,
Ivano-Frankivsk City.
¢ 10% audience growth in social media (FB:
https://www.facebook.com/DonbassSOS / Telegram:
https://t. me/donbas_sos)
e atleast 12 media (regional/national) publications
as a result of PR-activities

2. SCOPE OF WORK

The Vendor is expected to develop the cross-channel digital
communication campaign, a detailed distribution and
implementation plan for the communication campaign and
subsequently  support NGO “Donbas SOS”  during
the implementation of this campaign. Within the period from 25
April 2024 till 15 July 2024, the Vendor is expected to perform the
followings tasks:

Stage 1:

Hold consultations with NGO “Donbas SOS” to shape the
cross-channel digital communication campaign and
associated communication materials. The channels should
include:

digital promotion,

targeted advertising in Google, contextual and media
advertising,

social media campaign, social media ad targeting,
outdoor advertising,

media publications (including digital media and promotion
via Telegram channels)

TV social ad

influencer marketing

Develop quantitative and qualitative metrics on how the
success of communication campaign will be measured,
based on proposed channels.

Stage 2:

Develop key messages of the cross-channel
communication campaign;

- Develop a creative idea and a distribution plan (a detailed
strategy that defines the steps necessary to bring the
creative idea to the final target audiences)

Identify communication channels (digital/offline), platforms,
activities and tools for the implementation of the campaign
(the channels should include: digital promotion, Google
ads - keywords contextual targeting, social media
campaign, social media ad targeting,outdoor advertising,
media publications (including digital media and promotion
via Telegram channels);

ITT No. PFRU-PAR-2024-81
Last updated: 04 April 2024
Page 18 of 18

=2
PARTNERSHIP FUND
FOR A RESILIENT UKRAINE

o LleHTpanbHi obnacrTi: NMNontascbka, BiHHMLbKa obnacrTi,
B TOMY yucni micta NonTaea, BiHHMus

e T[liBoeHHi obnacti: Ogecbka, XepcoHcbka, M. Ogeca

e 3axigHi obnacti: JlbBiBCcbka, |BaHO-PpaHKiBCbKa
obnacrTi, YepHiBeLbka obnactb, B TOMy 4uchni Micta
JIbBiB, IBAHO-DpaHKBIBCHK.

e Ha 10% 36inbLNTK KiNbKICTb NIAMUCHUKIB B CoLianbHNX

Mepexax
(FB:https://lwww.facebook.com/DonbassSOS /
Telegram: https://t.me/donbas_sos)

e  llIOHAaNMeHLIe 12 cTaren B Megia

(3aranbHoHaLlioHanbHi/perioHanbHi) B pesynsrati PR-
cynpoBogy KamnaHii

2. OBCAr | 3BMICT POBIT

OQuikyeTbes, wWo [locTayanbHMK po3pobUTb KpoCKaHarbHY
KOMYHIKaLiNHy KamnaHito, AeTanbHWA nnaH guctpubydii Ta
iMnfieMeHTaUil KOMYHiKkauinHOI KaMnaHii Ta 3rogom nigTpumae
O «Jdonbac COC» B peanisauil uiei kamnaHii. Y nepiog 3 25
kBiTHA 2024 poky no 15 nunHa 2024 poky [locTayanbHuK
NOBMHEH BUKOHATW HACTYMHi 3aBAaHHSA:

Eran 1:

- MNpoeectn koHcynbrauii 3 MO «[oHbac COC» pgns
dopMyBaHHSA KpOCKaHanbHOI KOMYHiKaLiMHOI KamnaHil
Ta BIiAMNOBIOHMX KOMYHiKauinHuX matepianis. KaHanu
MaloTb BKNHOYATU:

- JipKkuTan npomo,

- TapretoBaHy pekrnamy B Google, KOHTEKCTHY i MedinHy
peknamy (aimxuTtan 6aHepHa peknama)

- KamnaHito B couianbHUX Mepexax 3 TapreToBaHOH
peknamolo Ha KroyoBi LinboBi ayauTopii,

- odnanH H6aHepHa peknama (po3MilleHHs couianbHoI
peknamm)

- Megia nybnikauii B TpaguuiiHuX i Aimkatan megia
(Bkrtovatoum Tenerpam-kaHanm)

- TB (couianbHa peknama)

- |HdnyeHc-mapKkeTuHr  (3amyyeHHss  iHdnyeHcepis,
nigepis AyMOK 3a4J181 NOLLMPEHHS KITFOYOBUX MeCceaxiB)

- Po3pobuTtu KinbKicHi Ta sIKiCHI NOKa3HUKK Toro, sk Oyae
BUMIpIOBATMCA  YCMiX  KOMYHIKaALMHOT  KamnaHii,
BiANOBIAHO 4O 3anpOnNOHOBaHMX KaHani..

ETtan 2:

- BunsHauuMTM KMNOYOBI MOBIAOMMEHHS KOMYHiKaLNHOI
KamnaHir.

- Po3pobutn kpeaTumBHy igetl Ta nnaH aucTpubyuii
(oeTanbHy cTparTerito, WO BM3HA4Ya€ KPOKW, HEOOXiaHi
ONs AOHECEeHHS KpeaTUBHOI igel A0 KiHLEeBUX LifTboBUX
ayouTopin).

- BusHauntm KoMyHikauinHi  KaHanu, nnatgopmu,
3axoQu Ta IHCTpPYyMEHTU Ansa peanisauii  KamnaHii
(kaHanuM  MalTb  BKMAKYATU:  JOigXutan  npomo,
TapreToBaHy peknamy B Google (baHepHa peknama),
KOMYHiKaLUiNHy KamnaHilo B couianbHUX Mepexax 3
TapreToBaHO  pPEeKNamMol Ha  KMK4YOBI  LiNbOBI
ayouTopii, odnanH GaHepHy peknamy (pPO3MilleHHsI
couianbHoi peknamu), Megia nybnikauii B TpaganuinHnx

i gipkmuTan megia (Bkoyaoum Tenerpam-KaHanm);
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Develop distribution plan - a detailed strategy that outlines
the steps required to move a creative idea from production
to the targeting pre-defined target audiences;

Develop all relevant digital and offline assets necessary for
successful campaign implementation in key geographical
areas, including:

at least 20 visuals for banner digital advertising

at least 5 visuals for offline banners

at least 10 animations / videos / visuals for a targeted
campaign in social networks

1 video for a social advertising video on television
(national, private channels)

visuals for publications in traditional and digital media
(including Telegram channels)

at least 10 articles in social networks

at least 10 articles for the website of the NGO "Donbas
SOS"

12 media publications

Develop the workplan with timelines for the implementation
of the communication campaign;

Ensure placement of banner offline social advertising in
priority geographic areas and ensure placement of created
social advertising video on at least 1 TV channel.

According to proposed channels, develop Campaign
Performance Mertics - indicators for the evaluation of the
communication campaign and its activities, including, but
not limited to audience reach, % of increase of incoming
requests to NGO Donbas SOS hotline, % of new
subscribers to NGO Donbas SOS socials, by key TAs and
regions dropdown;

Develop PR-plan aimed at showcasing the campaign
results and increasing the awareness of NGO Donbas
SOS;

Present the abovementioned assets in e-format (ppt or pdf
format) to the PFRU and NGO Donbas SOS.

Stage 3:

Launch and implement the cross-chanel communication
campaign in accordance with the approved strategy and
workplan (jointly with the PFRU and NGO Donbas SOS);
Monitor and analyse the progress of the campaign
activities;

Develop a report on the results of the campaign which inter
alia should include the media and social media coverage,
paid advertising; number of the relevant articles in media
with indication of monthly traffic (tier), audience reach, link
clicks; engagement rate; content assets: number of the
developed media content (visuals, videos, infographics,
articles, publications etc.); number of incoming
requests/calls to Donbas SOS hotline;

Design the proposal on further activities to be taken to
support implementation of the campaign with the list of
functional responsibilities of NGO Donbas SOS.
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Po3pobutn nnaH guctpubyuii, skuin Oyoe Bknoyatu
nepeniku  NPOMNOHOBAHUX  PEeCYpPCiB  PO3MiLLEHHSA
KOHTEKCTHOI peknamu.

Po3pobutn HeobxigHi KOMYHiKaUiAHi NpoaykTn Ta
KpeaTunsu Ans e(peKTUBHOI peanisdauii kKamnaHii oHnanH
Ta ochrariH B B NPiopiTETHUX reopradpiyHmnx obnacTsix.
KpeaTtnBu matoTb BKNOYaTH:

wioHarmeHwe 20 Bidyanie ana ©OaHepHoi AimpkuTan
peknamu

LoHarMeHLwe 5 BisyaniB ocnanH 6aHepHOI couianbHOT
peknamu

woHanmeHwe 10 aHimauin / Bigeo / BidyaniB Aans
TapreToBaHOl KaMnaHii B coLlianbHUX Mepexax

1 Bigeo Aana ponuky couianbHOI peknamy Ha
TenebayeHHi (HaLioHanbHi, NpUBaTHI KaHanu)

Bidyanu anga nybnikauii B TpaguuinHuX i AimpkuTan
Megia (Bknoyatoum Tenerpam-kaHanm)

LwoHanmMeHLwe 10 cTaten B couianbHUX Mepexax
woHarmeHwe 10 ctaten ana canty MO “OoHbac COC”
woHanmMeHwe 12 ny6nikauin B mefia

Po3pobutn pobounmn nnaH 3 TepMmiHamu peanisauii
KOMYHiKaUiMHOI KaMnaHil.

3abe3neunTn  po3miweHHa  GaHepHOi  odhnaiiH
couianbHOl peknamu B MPIOPITETHUX reorpadivyHmx
obnactax Ta 3abe3neuntn PO3MIlLEHHSI CTBOPEHOrO
BideO couianbHOi peknamu LWoHanmeHwe Ha 1 TB-
KaHani.

BignosigHO OO 3anponoHOBaHUX KaHanie, po3pobuTu
NOKa3HUKN edeKTUBHOCTI KamnaHii — nokasHukn ansg
OLHKM KOMYHiKauiHOl kamnaHii Ta i AisnbHOCTI,
BKIOYalouM, ane He OOMEXYH4YMCb OXOMITEHHSAM
ayauTopii, % 30inblLUEHHS BXiOHWX 3anuTiB Ha rapsidy
niio MO «[oHb6ac SOS», % 30iNbLIEHHA HOBMKX
nignucHukiB B couianbHux Mepexax O «[doHbac
SOS» 3a KI4YOBMMKU TpynamMn B MpPIOPITETHUX
perioHax.

Po3pobutn PR-nnaH, cnpsmMoBaHMKA Ha MPOMOLLit0
pes3ynbeTaTiB KaMnaHii Ta nigBuLeHHs 0bi3HaHOCTI Npo
MO “OoHbac COC” cepen 3as3Ha4YeHUX LiNbOBUX
ayouTopin.

Po3pobutn Ta npeactaBuTU BiAMNOBIAHI AOKYMEHTU i
Bidyanu B ernekTpoHHoMy dpopmari (dopmart ppt abo
pdf) go ®I1CY Ta N0 “OoHbac COC”.

ETan 3:

3anyctutn Ta peanizyBatu KpOCKaHamnbHy
KOMYHiKaLinHy KamnaHito BignoBigHO A0 3aTBepoKeHOl
cTpaterii Ta pobdo4voro nnaHy (cninbHo 3 O “[oHbGac
COC” ta ®I1CY).

KoHTpontoBaTtun Ta aHanidyBaTy Xi 3axofis KaMmnaHir.
Po3pobutn 3BIiT nNpo pesynsraTtu Kamnadii, akuin
30Kpema, Mae BKNoYaTu BUXOOU i OXOMMEHHSA B Mefia
Ta couianbHMX Mepexax; KinbKicTb BianoBigHNX cTaTen
y 3MI; paHi no B3aemofii 3 KOHTEHTOM; KiNlbKiCTb
po3po0breHoro MeniakoHTeHTY (Bigeo, iHdorpadika,
cTaTTi, ny6nikauii  Towo); KiNMbKiCTb  BXigHUX
3BepHeHb/A3BIHKIB Ha [apsady ninito “doH6ac COC” 3
pO30MBKOIO Ha MPIOPITETHI LiNbOBI rpynu i obnacri.
Po3pobuTn nponosuito WoAo noganblunx 3axogis, AKi
HeobXiAHO BXWUTK AN NigTPUMKM peanisadii kamnaHii 3
nepenikom yHkuLioHaneHUX 06oB’a3kiB MO “[doHbac
cocC’.
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It is expected that within the development and implementation of
the cross-channel communication campaign, inter alia the Vendor
will highlight the following messages:

Deliverable
communication campaign strategy,

Success stories and cases of NGO Donbas SOS beneficiaries
and their family members who have already benefited from the
provision of NGO Donbas SOS hotline services;

Working with the perception and increasing the awareness of
NGO Donbas SOS: strengthen the positioning and perception
of NGO Donbas SOS Donbas SOS is a Ukrainian public
organization that was founded in 2014 to provide information,
consultation, and legal support to victims of Russian
aggression against Ukraine, operating in 24 regions and
temporarily occupied territories of Ukraine, providing support
to beneficiaries from 24 regions and temporarily occupied
territories of Ukraine.

Work with perception and positioning: debunking the
perception that the NGO "Donbas SOS" is not only focused
exclusively on helping IDPs from the East of Ukraine
(Donbas).

Showcasing the legal expertise of NGO Donbas SOS Team
through beneficiaries success stories.

Countering discrimination and debunking stereotypes about
IDPs through highlighting positive stories.

Successful stories of IDPs of receiving services and
showcasing the impact of NGO Donbas SOS support.
Engagement of influencers/opinion leaders to disseminate key
campaign messages.

The proposal from potential Offerors should include:

- Demonstration of at least 3 previously developed and
implemented communication strategies proven by
samples/links/references and the results (metrics) of
their practical implementation;

- Workplan and description of the approach/creative
idea to be used for the development and
implementation of the strategy;

- Qualifications (CVs) of the staff to be involved in the
development and implementation of  the
communication campaign;

- Financial offer filled in accordance with the template
(ITT PFRU-PAR-2024-81 Volume 3 (for completion)).

3.DELIVERABLES OR OUTPUTS DESCRIPTION

No. 1: cross-channel

include key

Development of a
which  will

performance indicators, a detailed distribution plan, a work plan for
the implementation of the communication campaign, as well as a
PR plan:

1. Situation Analysis: Comprehensive
understanding of the current communication landscape
and alignment of strategy with the audit findings.
2. Target Audience Segmentation: Clear and
accurate segmentation of target audience groups based on
relevant criteria.
3. Insight and Creative Idea: Description of the
insight (research barriers to screening in target groups),
approach/creative idea
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Ta peanisauii
lNocTayanbHKK,

OuikyeTbCs, WO B pamkax po3pobku
KpOCKaHanbHOI  KOMYHIKaLinHOT  KamnaHii
30KpemMa, BUCBITSIUTb HACTYMHi TEMU:

- lcTopii ycnmixy Ta ycniwHi kehicn GeHedpiuiapis O
“NoHbac COC”, ski BXe cKopucTanucs HagaHHAM
nocnyr rapsidoi nidii O Jon6ac COC.

- Pobota 3i CAPUAHATTAM Ta MiaBULLEHHAM
BMi3HaBaHOCTI M “Oonbac COC”: nocuneHHs
No3uLioHyBaHHA Ta MO3UTMBHOrO cnpunHatta [O
“‘OoHbac  COC” 9Kk  yKpalHCbKOi  rpOMajcCbKol
opraHisauii, sika Hagae iHopMaUiiHy, KOHCYnbTaUinHy
Ta NpaBoBYy NIATPUMKY NOCTpaxaanum Bif POCINCbKOT
arpecii npotu YkpaiHn B 24 obnactsix Ta TMM4YacoBO
OKYMOBaHMX TepUTOPIAX YKpaiHu.

- PobGota 3i cnpulHATTAM i  NO3WLIOHYBaHHAM:
PO3BiHYAHHS CMPUNHATTSA NPO Te, Wo AinaneHicte O
"NoHb6ac COC" He cnpsiMoOBaHa BWKIOYHO Ha
ponomory nepeceneHusim 3i cxogy (JoHbacy).

- [eMoHcTpauis ropugudHoi ekcrnieptnan komaHam MO
“OoHBac COC” 4yepe3 BUCBITIEHHSA YCMILHUX KEWCiB
BeHediuiapis.

- Mpotungis OnCKpuMiHaUil Ta PO3BiHYYBaHHS
ctepeotunis npo BIM1O yepes BUCBITNEHHA MO3UTUBHUX
icTOpIN.

- BwucsitneHHs ictopin ycnixy BIMO 3 oTpumaHHSa nocnyr
i Bnnuey gonomoru O “OoHbac COC”.

-« 3anyyeHHs BMMBOBWUX OCIG/NigepiB AymMOK Ansi
PO3MNOBCIOIKEHHS KMIOYOBUX MOBIAOMMEHDb KaMnaHil.

NMOTeHUinHnX [locTavyanbHUKIB  MNMOBMHHA

Mponosuuia  Big
MICTUTMU:

- [JemoHcTpalis WwoHanmeHwWwe 3 paHiwe po3pobneHunx

Ta peanisoBaHnx KOMYHiKaLUinHNX cTparerin,
NiaTBEPAXKEHNX
3paskamu/nocunaHHsaMu/pekomeHaauismm Ta

pe3ynetat (METPUKK) iX NPaKTUYHOT peanisaui;

- Pobouunit nnaH Ta onuc nigxoay/KpeaTuBHOI igei, aka
Oyoe BukopucTaHa ang po3pobku Ta peanisadii
KamnaHii gns rpaHToBOI NporpaMu nsi BeTepaHis;

- Keanidikauia (CV) nepconany, skun byge 3anydeHuin
[0 po3po0bkKM Ta peanisauii KOMYHiKaUiNnHOT KaMnaHii;

- @iHaHcoBa nponosuuig, 3anoBHeHa BIAMOBIAHO A0

temnnenty (ITT PFRU-PAR-2024-81 Volume 3
Vehicles (0ns 3anoBHEHHS)).

3. ONUC PE3YINbTATIB POBOTH

Pesynbrat Ne 1. Pospobka cTpaTterii KpockaHanbHOi

KOMYHiKaUiHOI KaMnaHil, ika BKNto4aTume KIto4oBi NOKa3HUKN
€(EeKTMBHOCTI, AeTanbHWIA NIaH gucTpubyuii, podounii nnaH
iMnnieMeHTaLii KoMyHikauinHOT kKamnaHii, a Takox PR-nnaH:

1. AHani3 cutyauii: po3yMiHHSI MOTOYHOIMO KOMYHiKaLiAHOIO
naHawadTy Ta y3rofpKeHHs cTparerii 3 pesynsratamu ayauTy.
2. CermeHTauif uinboBoOi ayauTtopii: Yitke Ta TO4YHE
CErMeHTYBaHHS rpyn LinbOBOi ayaMTopii Ha OCHOBI BiANOBIAHUX
KpuTepiis.

3. IHcanT i kpeaTuBHa igena: Po3ymiHHA Ta KpeaTuBHa iges:
ONMC PO3YMiHHA (OOCNIAHULbBKI NepeLwkogn Ans CKPUHIHTY B
LinboBuUX rpynax), nigxig/kpeaTvneHa iges.
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Chemonics

Development works hars.

4. Messaging and Positioning: Development of
compelling messaging that resonates with the target
audience and aligns with program goals.

5. Distribution plan: Development of detailed plan
that outlines the steps required to move a creative idea
from production to the final TAs.

6. Channel Selection: Identification of suitable
channels that effectively reach and engage the intended
audience (the channels should include: digital promotion,
ads, social media campaign, media publications, offline
banners)

7. Campaign Performance Mertics (Campaign
Key Performance Indicators): development and setting
of SMART (specific, measurable, achievable, relevant, and
time-bound) campaign goals and organizational outcomes
to measure and evaluate campaign effectiveness. This
could include, but not limited to: % of Phone Call
Conversions, Social Media Engagement rate, audience
reach, Cost-Per-Click (CPC), Visits By Traffic Source,
Conversion Rate, Website traffic, Pageviews.

8. PR-Plan: aimed at showcasing the campaign
results and increasing the awareness of NGO Donbas
SOS and Donbas SOS Hotline.

9. Action Plan: Creation of a detailed action plan
that outlines tasks, responsibilities, and timelines for
campaign implementation.

=2
PARTNERSHIP FUND
FOR A RESILIENT UKRAINE

4. MNosipomMneHHA Ta NO3UUiOHYBaHHA: po3pobka
NepeKkoHNIMBMX MOBIAOMMEHb, SKi PE3OHYTb i3  LiSIbOBOO
ayauTopieto Ta BignosigatoTb Lifis M nporpamu.

5. MnaH pgmcTpmbyuii: po3pobka AeTanbHOro nnaHy, SKWn
OKPECITHOE KPOKM, HEOOXIOHNX ANs OHECEHHS KpeaTMBHOI igei
i KNMYOBUX MeCcedXiB 40 BU3HAYEHUX LiNTbOBUX ayaAUTOPIN.

6. Bubip kaHaniB: BM3Ha4YeHHs BIQNOBIOHUX KaHaniB Ansi
OXOMMEHHS Ta 3anyyYeHHs UinbBoi ayauTopil (kaHanu maroTb
BKMKOYATK:  AipKMTan npomo, TapretoBaHy peknamy B
couianbHMX Mepexax, CcTaTTi B Mefia, OoHnawmH i odnanH
BaHepHy peknamy).

7. TMokasHukn edreKTUBHOCTI KamnaHii: po3pobka Ta
BcTaHOBNEeHHss SMART (KOHKPETHMX, BUMIPHUX, OOCSDKHUX,
peneBaHTHUX | OOMEXeHuX Yy 4aci) uinerl kamnaii i
OpraHisauifHMx pesyneTaTtiB Ans BUMIPIOBaHHA Ta  OLIHKK
edekTUBHOCTI KamnaHii. Lle Moxe Bknwo4yaTn, ane He
obmexyBaTucs: % KoHBepcin TenegoHHNX O3BiHKIB/3BEPHEHDb
Ha rapsidy nidito [Jonbac COC, ER, oxonneHHs ayguTopii, uiHa
3a knik (CPC), BigBigyBaHHA 3a mkepernom Tpadiky, pedTuHr
KoHBepcil, Tpadik Beb-canTy, nepernsagn CTOPiHOK.

8. PR-Plan: PR-nnaH, cnpsiMoBaHuin Ha NpoMOLiito pe3yneraTisB
kamnaHii Ta nigBuweHHa BnisHaBaHocTi O “OoHbac COC”
cepep 3a3HayYeHnX LinboBnX ayanTopin.

9. Mnan pin: CTBOpeHHs [eTanbHOrO nnaHy fgih, SAKun
BM3HA4Yae 3aBhaHHsl, OOOB’A3kM Ta 4acoBi paMku Ans
peanisauii Kamnamii.

Deliverable No. 2: Implementation of the cross-channel
communication campaign in accordance with the approved
strategy and workplan:

Pesynbrat Ne 2: Peanisauis kpockaHanbHOI KOMYHiKaLilnHOT
KamnaHii BiAnoBigHO A0 3aTBepMXeHOI cTparterii Ta pobo4yoro
nnawy:

1. Content Creation: Development of high-quality
content that is aligned with the messaging and resonates
with the audience.

2. Channel Execution: Successful deployment of
campaign content across chosen channels, following the
established timeline :

- digital promo,

- targeted advertising in Google, contextual and media
advertising (digital banner advertising)

- a communication campaign in social networks with
targeted advertising for key target audiences,

- offline banner advertising (social advertising placement)

- media publications in traditional and digital media
(including Telegram channels)

- TV (social advertising).

3. Engagement Monitoring: continuous monitoring
of content engagement metrics such as likes, shares,
comments, website traffic, etc.

4, Adaptation and Optimization: @ Ongoing
adjustments to campaign tactics based on real-time data,
leading to improved engagement and conversion rates.

5. Collaboration: Effective collaboration among
team members and stakeholders to ensure smooth
execution.
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1. CTBOPEHHS KOHTEHTY: pO3p0obKa BUCOKOSIKICHOTO KOHTEHTY,
AKUIN Y3rogKyeTbCA 3 NOBIJOMSIEHHSAMW Ta PE3OHYE 3 LiNbBOO
ayauTopieto.
2. Peanizauis 3 po30GMBKOK Ha KaHamnmu: pPO3MiLLEHHS
KOHTEHTY KaMnaHii Ha BMOpaHMX KaHanax BignoBigHO [0
BCTaHOBMNEHOro po3knaay KaHanu matoTb BKNOYaTu:

- hipKkuTan npomo,

- TapreToBaHy pekrnamy B Google, KOHTEKCTHY i MedinHy

peknamy (gimxuTan 6aHepHa peknama)
- KOMYHiKaLiMHy KaMnaHito B coLuianbHUX Mepexax 3

TapreToBaHOK  pPeKnamMol Ha  KIYOBi  LiNbOBI
ayauTopit,

- odnanH 6aHepHa peknama (po3MilleHHs couianbHOI
peknamm)

- Megia nybnikauii B TpaguuiiHux i gimkutan megia
(Bkntovatoun Tenerpam-kaHanm)
- TB (couianbHa peknama).

3. MoHiTopuHr B3aemogii 3 KOHTEHTOM: [MOCTIVHWIA
MOHITOPUHI MOKa3HWKIB B3aEMOAil 3 KOHTEHTOM, TaKuMX $K
BNoAoOaHHs, MOLUMPEHHS, KOMEHTapi, BiABigyBaHIiCTb Beb-
caunTy ToLlO.

4. ApanTauis Ta onTumisaudif: [NocTiiHe KoOpUryBaHHS TakTUKK
KamnaHii Ha OCHOBI JaHWX y peanbHOMY Yaci Ans NoKpaLLeHHs
piBHS 3any4eHOCTi Ta KOHBepCil.

5. CniBnpaus: edhekTuBHa chiBnpaus Mk YrneHamu KomaHam
Ta  3auikaBnNeHMMm  CTopoHamm  ans  3abesnevyeHHs
0e3nepebiiHOro BUKOHAHHS.
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Deliverable No. 3: Development of the report on the results of the
communication campaign:

1. Data Collection: Collection of accurate and
relevant data related to campaign performance metrics.
2. Analysis: Thorough analysis of data to evaluate

the campaign's impact, including reach, engagement, and
conversion rates.

3. Comparison to Benchmarks: Comparison of
campaign results against industry benchmarks or previous
campaign performances.

4. Insights and Recommendations: Identification of
key insights and actionable recommendations derived from
the analysis.

5. Report Creation: Creation of a comprehensive
report that effectively communicates campaign results,
insights, and recommendations.

4. PRICING AND DELIVERABLE SCHEDULE

Chemonics will make each payment in accordance to and as
described in the table below, after Vendor's/Subcontractor’s
completion and Chemonics acceptance of the corresponding
deliverable as indicated.

Corresponding
Deliverable Number(s)
and Name(s)

1. Deliverable No. 1: By May 15, 2023
Development of a cross- Do not
channel communication indicate
campaign strategy, which
will include key
performance indicators, a
detailed distribution plan, a
work plan for the
implementation of the
communication campaign,
as well as a PR plan

Deliverable Due date
Price

2. Deliverable No. 3: By June 1, 2024
Implementation of the
communication campaign
in accordance with the
approved strategy and
work plan.

3. Deliverable No. 4: By Aug 15, 2024
Development of the report
on the results of the

communication campaign.

Chemonics will pay invoices within thirty (30) calendar days after
both a) Chemonics’ approval of the Commaodities or acceptance of
Services, and b) Chemonics’ receipt of a valid invoice.
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Pesynbrat Ne 3: Pospobka 3BiTy 3a pesynbratamu
KOMYHiKaUilHOI KaMnaHit:

1. 36ip gaHux: 36ip TOYHKX i peneBaHTHUX JAHUX, NOB’A3aHUX
i3 NOKa3HMKaMmn ePeKTUBHOCTI KaMnaHii.

2. AHanis: PetenbHWK aHania paHuvx Ans OUiHKM BRANUBY
KamMmnaHii, BKMOYalouYn OXOMMEHHS, 3anyyeHiCTb i KoeqilieHT
KOHBepCii.

3. TlopiBHAHHA 3 €TanOHHUMM MOKa3HUKaAMU: MOPIBHAHHS
pes3ynbeTaTtiB KamnaHii 3 rany3eBMMn eTanoHHUMKU TecTamu abo
pesynesratamun nonepeaHix kaMmnain.

4. BigpomocTi Ta pekoMmeHaaLii: BU3HAYEHHS KIHYOBUX YSBMEHb
i AieBUX pekomeHaauin, OTpUMaHNX B pe3ynbTaTi aHanisy.

5. CTBOpeHHs 3BiTYy: CTBOPEHHSA KOMMIIEKCHOIO 3BiTY, SKWM
edeKTUBHO nepefae pesynbraTh Kamnadii, iHdopmauio Ta
pekomMmeHaau,i.

4. UIHA | TPA®IK HAOAHHA PE3YJIBTATIB POBOTHU

KoxeH nnatix KiMOHIKC 3givicHioBaTMMe 3rigHo 3 Tabnuueto
HWk4e, nicna HagaHHAa [NoctavanbHukoM/CybniopaaHUKOM i
npunMaHHa komnaHieto KiMOHIkC BigMOBIAHOrO BKasaHOro
pesyneraty poboTu.

Homep(u) Ta Hassa(-n) Lina

. , KiHueBun
BianoBigHoro PesynbTaTy [Pe3ynbTtaty .
TepMiH
po6oTu pob6oTtu
1. Pesynbtat Ne 1: [o 15 TpaBHs
Poapobka ctparerii 2023
KpockaHarnbHOT

KOMYHiKaLiHOT KamnaHii, aka
BKITlOMATUME KMNHOYOBI
NoKasHMKN epeKTUBHOCTI,
neTanbHUI NnNax
nncTpunbyLii, podounn nnaH
iMnnemenTauii
KOMYHiKaLinHOT Kamnawii, a
Takoxx PR-nnaH.

2. PesynbTaT Ne 2: [lo 1 YepsHs
PeanigauigvaQCKaHan I-.:!?IO'I' 2024
KOMYHiKaLinHOT kamnaHii
BiANOBIOHO 0O 3aTBEPAXKEHO!
cTparTerii Ta pobo4oro
nnawy.

3. PesynbTat Ne 3: Po3pobka
3BITY 3a peaynbTatamu
KOMYHiKaLiHOT KaMmnaHif.

[o 15 cepnHs
2024

- KimoHikc onnayyBaTnme paxyHKu He nisHille, Hixx Yepes
Tpuauste (30) kaneHgapHux [AHiB Big gatu:  a)
cxBaneHHs  komnaHieto  KimoHikc  Toeapie  abo
npuimanHs Tlocnyr, i b) oOTpuMMaHHSA KOMMaHiewo
KiMmoHikc gincHoro paxyHka NocTtavanbHuka.
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Development works hars.

5. DUTY OF CARE
The Vendor/Subcontractor will be responsible for their own safety

and well-being and Third Parties affected by the
Vendor/Subcontractor’s activities under any resulting Agreement,
including appropriate security arrangements. The

Vendor/Subcontractor will also be responsible for providing suitable
security arrangements for their domestic and business property.
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5. OBOB'A30K BYTU NMUNbHUM
MocTtavanbHMK/CyonigpsagHUK HECTMMeE BigNOBiAaNbHICTL 3a
BrnacHy 6eaneky i obpobyT, a Takox 6e3neky i LobpobyT TpeTix
CTOpIH, Ha AKi MaTtume BMNVB OisiNbHICTb
MoctavanbHuka/CybnigpsagHuka 3a Oyab-sikum  [1oroBopowm,
yKnageHum y pesynbetaTi LUboro TeHAepy, B TOMY 4ucni 3a
BignoBigHi 3axogn 6e3nekn. [NoctavyanbHUk/CybnigpsgHuk
TaKoXX HECTMME BiANOBIAANBHICTb 3a BXUTTS HANeXHUX 3axoais
6e3nekn Woao IXHbOro AoOMallHbOro Ta MalHa KoMMaHii.
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Annex 1 Cover Letter
[Tenderer: Insert date]

[Insert name and contact information of point of contact for ITT]
Reference: Invitation to Tender [Insert ITT name and number]
Subject: Declarations

Dear [Insert name of point of contact for ITT]:

[Tenderer: Insert name of your organization] is pleased to submit its proposal in regard to the above- referenced request for
proposals. For this purpose, we are pleased to provide the information furnished below:

Name of Tenderer

Name of Organization’s Representative

Taxpayer ldentification/VAT Number
Address

Telephone

E-mail

Type of Organization*

*Commercial, Non-profit, Educational, Other
Small, medium or micro enterprise (SME)?** [0 Yes [ No

**An SME is defined in accordance with the European Commission as having less than 250 persons employed and an
annual turnover of up to EUR 50 million, or a balance sheet total of no more than EUR 43 million.

As required in the Key Procurement Information, we confirm that our tender, including the commercia proposal will remain
valid for [insert number of days] calendar days after the proposal deadline.

We are further pleased to provide the following annexes containing the information requested in the ITT:

[Tenderers: Itis incumbent on each Tenderer to clearly review the ITT and its requirements. It is each Tenderer's responsibility
to identify all required annexes and include them]

o Copy of registration or incorporation in the public registry, or equivalent document from the government office where
the Tenderer is registered.

o Copy of company tax registration, or equivalent document.

o Copy of trade license, or equivalent document.

As part of our offer [Name of Tenderer] provides the following self-declarations:

o [Name of Tenderer] is able to comply with the proposed delivery of performance schedule having taken into
consideration all existing business commitments.

o [Name of Tenderer] has adequate financial resources to manage this contract.

o [Name of Tenderer] is up to date with its tax, social and labour obligations.

o [Name of Tenderer] certifies that our organisation currently maintains all insurances required by the governing law
applicable to our jurisdiction and appropriate to the services/commodities we will be providing under the prospective
contract.

o [Name of Tenderer] certifies that in carrying out the services mentioned below, equipment or services produced by
the following companies will not be procured for use by Chemonics: Huawei Technologies Company, ZTE
Corporation, Hytera Communications Corporation, Hangzhou Hikvision Digital Technology Company, and Dahua
Technology Company.

o [Name of Tenderer] O has [0 does not have any close, familial, or financial relationships with Chemonics staff. For
example, if a Tenderer’s cousin is employed by Chemonics, the Tenderer must state this.

e [Name of Tenderer] O has O does not have any family or financial relationship with other Tenderers submitting
proposals. For example, if the Tenderer’s father owns a company that is submitting another proposal, the Tenderer
must state this.

o [Name of Tenderer] O is O is not aware of any conflict of interest due to the participation in the ITT and prospective

contract.
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e [Name of Tenderer] certifies that the prices in the offer have been arrived at independently, without any
consultation, communication, or agreement with any other Tenderer or competitor for the purpose of restricting
competition.

o [Name of Tenderer] certifies that all information in the proposal and all supporting documentation are authentic and
accurate.

e [Name of Tenderer] certifies understanding and agreement to Chemonics’ prohibitions against fraud, bribery and
kickbacks contained on page 2 of this ITT.

e [Name of Tenderer] understands the personal data requirements under this contract and can implement the
appropriate technical and organisational measures to comply with applicable data protection laws (i.e GDPR, DPA
2018) and to ensure the protection of the rights of data subjects.

Please indicate if, within the past five years you, your organisation or any other person who has powers of
representation, decision or control in the organisation been convicted anywhere in the world of any of the offences
within the summary below:

e Participate in a criminal organization O Yes O No If yes, provide details.
e Corruption O Yes O No If yes, provide details.
e Fraud O Yes O No If yes, provide details.
o Terrorist offences or offences linked to terrorist activities [0 Yes [ No If yes, provide details.
e Money laundering or terrorist financing 0 Yes O No If yes, provide details.

e Child labour and other forms of human trafficking O Yes O No If yes, provide details.

O | declare that to the best of my knowledge the answers submitted, and information contained in this document
are correct and accurate.

[TENDERERS: Delete this section prior to signature. This self-declaration is used by Chemonics to assess that
Tenderers meet our expectations of our supply partners. If you seriously misrepresent any factual information in this
Annex 1, and so induce Chemonics to enter into a contract, you may be excluded from the procurement procedure and
from partnering with Chemonics in the future. If a purchase order has been entered into, the contract may be terminated
for default].

By submitting this Tender, we explicitly consent to all requirements and conditions stipulated in ITT and declare that we
will continue to comply therewith throughout the entirety of the contract period. Furthermore, we confirm that we offer the
rates as provided in the attached Tender.

Sincerely yours,

Signature

[Tenderer: Insert name of your organization's representative]
[Tenderer: Insert name of your organization]

ITT No. PFRU-PAR-2024-81 ITT NePFRU-PAR-2024-81

Last updated: 04 April 2024 Ocrante oHoients: 04 April 2024 poky
Page 25 of 18 Cropunka 25 of 18



(-
Chemonics PARTNERSHIP FUND
Daveiprent wen rar

FOR A RESILIENT UKRAINE

JdonaTok 1 CynposigHui nuct
[YuacHuk TeHaepy: Bkaxite aaty]

[BkaxiTb iM’A Ta KOHTaKTHI AaHI KOHTAKTHOI ocobu ans ITT]
CrtocoBHo: 3anpolueHHs Oo yyacTi y TeHaepi [BkaxiTb Ha3By Ta Homep I TT]
Tema: Deknapauii

LLlaHoBHWMIA(a) [BKaxiTb iM'a kOHTaKTHOI ocobm ansa ITT]:

[YuacHuk TeHgepy: BkaxiTb Ha3By CBOET opraHisauiilMae 4ecTb nogaTh CBOK NPOMO3KLiK0 CTOCOBHO 3a3HA4YE€HOro BULLIE
3anuTy Ha HagaHHA npono3unuin. [1na uboro 3 3a40BOMEHHAM HaA4AEMO BUKNAAEHY HKYe iHhopMmaLlito:

HasBa Y4acHuka TeHaepy

IM’s1 MpenctaBHUka OpraHisauii
laeHTudikauinHMiA Homep nnatHuka nogatky/I0B

Apnpeca

TenedoH

E-mail

Twun opraHisauii®

* KomepuitiHa, Henpubymkosa, 0C8imHs, iHwa
Mane, cepegHe abo mikponignpuemcteo (MCI1)?** [0 Tak O Hi

** 32i0H0 3 8u3Ha4YeHHsIM €8ponelicbkoi Komicii o kamezopii MCI1 gi0Hocsimbcsi
nidnpuemcmaa, sKi 8idrosidarome makum Kpumepisam: Kinbkicms npauigHukie 0o 250 ocib,
piYHUl 0oxid — do 50 mnH espo ma/abo pidHuUl 6anaHc — 0o 43 MIIH €8po.

Ak Bumaraetbca Posginom 1 «OcHoBHa iHpopMaLis npo 3akynisno», My MNiATBEPOXYEMO, WO Halwla TeHaepHa
nponosuuisi, B TOMY 4WCNi KOMeEpLUiHa npono3uuis, 36epiraTUMe 4MHHICTL MNPOTArOM [BKaXiTb KiNbKiCTb [HIB]
KanengapHUX gHIiB nicns KiHWeBOi AaTn nodaHHs Mpono3unLin.

Kpim Toro, Hagaemo gogartku, Wo MiCTATb iHbopMaLito, HagaHHA kol BuUMaraetbcsi B ITT:

[YuacHukn TeHgepy: KoxeH YyacHuk TeHgepy 3000B’si3aHun peTenbHo nepernanyti ITT Ta noro Bumorn. laeHtudikauis
Ta HagaHHA ycix HeobXigHNX JoaaTKiB € 000B’A3KOM KOXXHOIO Y4YacHuka TeHaepy.]

e Konisa ceigouTBa Npo peecTpaliito 3 nybniyHoro peectpy abo ekBiBaneHTHU JOKYMEHT i3 ypsa0BOoro odicy 3a MicLiem
peecTpauii Y4acHuka TeHaepy.

e Konia nogaTtkoBoi peecTpadii KOMMaHii abo ekBiBaNeHTHUA JOKYMEHT.

e Konis ToproBoi niueHsii abo ekBiBaneHTHUIN JOKYMEHT.

Y pamkax cBoei npono3uuii [Hasea Y4acHuka TeHaepy] Hagae HacTynHi camoaeknapadii:

e Opranisauist [Hasea Y4yacHuka TeHAepy] cnpoMoXHa 4OTPMMYBaTMUCA NPOMNOHOBAHOIO rpaddiky BUKOHAHHA KOHTPaKTY,
O©epy4m go yBaru BCi icHyHoui 4inoBi 3060B’A3aHHS.

e [HasBa YuacHuka TeHOepy] Mae goctaTtHi (hiHaHCOBI pecypcu Ansi BUKOHAHHS LibOro KOHTPAaKTY.

e [Hasea YuacHuka TeHOepy] HE Mae MNpOCTpoOYEeHMX 3000B’A3aHb MNepes MNOAATKOBMMW oOpraHamu, (OHOO0M
couianbHOro cTpaxyBaHHs Ta npaLiBHUKaMMU.

e [HasBa YuacHuka TeHOepy] 3acBigyye, L0 oOpraHisauis Mae BCi CTpPaxOBKW, WO BUMaralwTbCAa YUHHUM
3aKOHO4ABCTBOM B ii HOPUCAMKUIT Ta BigNoOBiAalOTb Mocnyram/ToBapam, siki BOHa HagaBaTMMeE 33 MOTEHLINHUM
KOHTPaKTOM.

e [Hasea YuacHuka TeHAepy] 3acBiguyye, Lo Npy HagaHHi 3a3Ha4YeHNX HXKYe nocnyr He OyayTb 3aKynoByBaTUCS 411
X BMKOPUCTaHHA koMnaHieto KiMoHIKC mocnyrn 4m obnagHaHHs, WO BUIOTOBMSETLCA HACTYMHUMK KOMMAHISMU:
Huawei Technologies Company, ZTE Corporation, Hytera Communications Corporation, Hangzhou Hikvision Digital
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Technology Company i Dahua Technology Company.

o [HasBa YuacHuka TeHaepy] O mae [0 He Mae xXoaHWX TiCHUX, CimenHnx abo diHaHCOBMX BiAHOCKH 3i CNiBPOGiTHMKaMM
KimoHikc. Hanpuknag, sikwo asotopigHun 6pat abo cectpa YuyacHuka TeHaepy npautoe B KiMoHike, YyacHuk TeHaepy
Ma€ Lie 3a3HavnTu.

e [Ha3pa YuacHuka TeHaepy L] mae [ He Mae »OJHUX CiMEHHNX a00 (iHAHCOBUX BIJIHOCHH 3 IHIIUMU Y YaCHUKAMHU TSHIEPY,
SIKI HaJIar0Th Tporo3uilii. Hanpukinanm, sikio 6aTbko Y4YacHHKa TCHIEPY € BIACHUKOM KOMIIaHiI, sSika 1mojaja iHIIy 3asBKY,
YdacHHK TEHIEPY Ma€ I 3a3HAUNTH.

e [HasBa Yuachuka tenznepy] [ Bizomo [ He Bimomo npo sxui-HeOy b KOHQUIIKT iHTepeCiB y 3B’ 53Ky 3 y4acTIO B TeHepi
Ta YKJIQJICHHSM NOTEHI[IHHOTO KOHTPAKTY.

e [Ha3Ba YuacHumka TeHIepy| 3acBimdye, IO IIHW Yy NPOIO3MIIi OyJM BU3HAYCHI CAMOCTIHHO, 0€3 KOHCYIBTAIIii,
MEePEeMOBHUH a00 yroju 3 Oyb-SKUM 1HITUM YYaCHUKOM TEHJepy a00 KOHKYPEHTOM 3 METOK OOMEXECHHS KOHKYPEHIIIi.

e [Ha3Ba YuacHmka TeHAepy]| 3acBimuye, o Bcs iH(OpMAIis y MPOMO3HMIIT Ta BCIX CYNPOBIIHUX JOKYMEHTaX € BIPHOKO Ta
TOYHOIO.

e [Hasa YuacHumka TeHIEpYy| 3acBiguye po3yMiHHS Ta 3rofay 3 3abopoHoro KiMoOHIKC MIOJ0 maxpaiicTBa, XaOapHUITBA Ta
KOMITCHCALlIHHUX BUIUIAT («BIIKATiBY»), HABEACHO Ha cTopiHI 2 mporo ITT.

e [HasBa YyacHuka TeHIEpy| po3yMi€ BHUMOTH JO 3aXHCTy IMEPCOHAILHUX JaHHUX 32 IIMM KOHTPAKTOM i MOXE BIKHBaTH
BIJIMOBITHUX TEXHIYHUX 1 OpTaHi3aliiHUX 3aX0JliB, MO0 MTOTPUMYBATHCS 3aCTOCOBHUX 3aKOHIB, IO PETIAMEHTYIOTh 3aXHCT
nanux (Hanpuknan, GDPR, DPA 2018), i 3a0e3meunTs 3aXUCT MpaB Cy0’€KTiB JaHUX.

Bynp nacka, 3a3HauTe, Uu MPOTATOM OCTaHHIX IT’ITH pokiB Bu, Bama opranizanis uu Oyap-ska iHma ocoba 3
MMOBHOBKEHHSIMH MTPEACTABHUIITBA, IPUUHATTS PIIIICHb YA KOHTPOJIIO B OpraHizaiiii Oysa 3acykeHa y Oyab-
AKiM KpaiHi CBITY 3a 3a3HaYCHI HUXKUE MPABOMOPYIICHHS:

e  VYyacTp y KpUMiHAIBHIN OpraHizarii O Tak O Hi Skmio «raky», netamisyire.

e  Kopynuis O Tax O Hi Sxmo Tak, neranisyire.

e [MaxpaiicTBO O Tax O Hi Axmo Tak, getamzyire.

e TepopucTHYHI 3I0YMHHU 200 3TOYMHH, TIOB’I3aHi 3 TEPOPUCTHIHOIO iSUTHHICTIO O Tax O Hi Sdxmo Tax,
JeTanizynTe.

e BinmuBanus rpomieii a00 (iHAHCYBaHHS TEPOPUIMY O Tak O Hi Skmmio «raky», netami3yire.

e Jlursya nparis Ta iHII (POPMHU TOPTIBII IO JbMH O Tax [ Hi Sxmo Tak, gerami3yire.

[ 51 3aaBnsto, WO, HACKINbKNU MEHi BigoMO, BignoBigi Ta iHdopmaLis B LLbOMY AOKYMEHTI € BIPHUMW i TOYHUMM.

[YHYACHUKN TEHOEPY: Budanimb uet po3din neped nidnucaHHAM. Lilo camopeknapauito KiMOHIKC BUKOPUCTOBYE,
Wob6 ouiHWMTK, YM YUYacHUKM TeHOEpPY BiAMNOBiAaOTb OYiKyBaHHSM LLOOO0 HaLUMX NapTHepiB-mocTayanbHUKiB. Akwo Bu
CEPMO3HO BUKPMBUNKN Oyab-AKy HaBedeHy B LboMy [opaTky 2 iHchopmauito Npo hakTu, CXUIUBLUM TakUM YUHOM
KiMOHIKC [0 YKNafeHHS KOHTpakTy, Bac MoXyTb BUKMOUYUTY 3 NpoLieaypy 3akyniBni Ta CNMCKY NOTEHLINHUX ManbyTHiX
naptHepiB KiMoHikc. Y pasi yknageHHs [oroBopy npo 3akyniBni KOHTPaKT Moxe O6yTh posipBaHuMn 4epe3 Moro
MOpPYLUEHHS NocTavyanbHUKOM].

Hapatoun uto TeHaepHy Nponosunuito, M1 eKCnniLuMTHO NOroaKyeMOCS 3 ycima BMMoramu Ta ymosamu ITT i 3agsnsemo,
LLO AOTPUMYBaTUMEMOCS iX YNPOLOBXK YCbOro TepMiHy Aii KOHTpakTy. Kpim Toro, My nigTBepaxXyemo, Lo NPOMOHYEMO
CTaBkW, 3a3HayeHi y TeHgepHi nponosuuii, Wo 4OAaETbCS.

3 noBaroto,

Miannc
[YuyacHuk TeHaepy: BkaxiTb iM’'ss npeacTaBHUKa CBOET opraHisadlii]

[YuyacHuk TeHaepy: BkaxiTb Ha3By CBO€EI opraHisadii]
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HDopaTtok 2 — YmoBU npoBeaeHHA TeHAepy KiMoHikc:

The following Ethical and Business Conduct requirements, HaBegeHi Hwkye Kogekc eTvku Ta [AiNOBOI MOBeniHKM,

Definitions and Terms form a material part of the ITT.

Section .1 Ethical and Business Conduct

Requirements

Chemonics is committed to integrity in procurement, and only
selects suppliers based on objective business criteria such
as price and technical merit. Chemonics expects suppliers to
comply with our Standards of Business Conduct, available at
https://www.chemonics.com/our-approach/standards-

business-conduct/ and the FCDO Supplier Code of Conduct
available at:
https://assets.publishing.service.gov.uk/government/uploads

BusHayeHHsa i [MpaBuMna Ta yMOBM CTaHOBNATbH ICTOTHY
yacTuHy ITT.

Poznin 1. Kogekc eTuku Ta 4inoBoi noBediHKN

KiMOHIKC nparHe nNpoBOAMTM YecCHi 3akyniBni Ta obupae
noctavanbHWKiB, ['PYHTYIOUMCb §MWEe Ha OO'EKTUBHMX
KpuTepisix BedeHHst GisHecy, a came UiHi Ta TEexHIYHUX
nepesarax. KiMoHiKc ovikye Big noctavanbHUKIB 4OTPUMaHHS
CrtangapTiB  LinoBoi  MoOBeAdiHKW, 3  SKMMW  MOXHa
O3HanomuTUcH 3a NOCUMNaHHAM
https://www.chemonics.com/our-approach/standards-

business-conduct/, i ETuyHoro kopekcy [locTtayanbHuka

[system/uploads/attachment data/file/926545/Supply-
Partner-Code-of-Conduct-FCDO-oct20.pdf.

Chemonics does not tolerate fraud, collusion among
Tenderers, falsified proposals/bids, bribery, or kickbacks.
Any firm or individual violating these standards will be
disqualified from this procurement, barred from future
procurement opportunities, and may be reported to
Chemonics’ Client.

Tenderers will ensure they comply with all applicable laws
and regulations in force of the country in which the Tenderers
is registered and the country where the services are to be
wholly or partially performed, including, but not limited to tax
laws, environmental, legal and social obligations, anti-
corruption laws, anti-bribery laws and anti-terrorism laws.
The Tenderers also represents that neither it, nor to the best
of its knowledge any of its personnel, servants or agents or
any person acting on its behalf, have at any time prior to and
during the term of this proposal appeared on the Home Office
Proscribed Terrorist Organisations List and/or the
Consolidated United Nations Security Council Sanctions List.

The Tenderers must certify that the Tenderers, or its
principals, is not debarred, suspended, or proposed for
debarment or declared ineligible for award by any UK
department or agency or by the U.S. OFAC (Office of Foreign
Assets Control List) of Specially Designated Nationals and
Blocked Persons at
http://www.treas.gov/offices/enforcement/ofac/sdn.

Chemonics takes a zero-tolerance approach towardshuman
trafficking consistent with the United Kingdom Government'’s
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FCDO, 3 skuM MOXHa O03HaNOMUTUCHA 3a MOCUITaHHSM:
https://assets.publishing.service.gov.uk/government/uploads
/system/uploads/attachment data/file/926545/Supply-
Partner-Code-of-Conduct-FCDO-oct20.pdf.

KiMmOHIKC He Tonepye LwWaxpancTBa, 3MOBM Y4acCHUKIB
TeHaepy, danbcudikalii nponosuLin/3assok, xabapHuuTea
Ta «sigkaTiB». [lopyweHHs O6yab-aKkol opuandHol abo
disnyHoO  ocoboro  UMX CcTaHgapTiB  Npu3Bede 4o
Auckeanidikauil Big yyacTi y Ui 3akyniBni, BiACTOPOHEHHS
Big 3akyniBenb y MambyTHbOMy, a iHdopmalia npo
nopyLUHMKa moxe 6yTu nepegaHa ao KnieHta KiMmoHikc.

YyacHuk TeHaepy Mae 3abesneuntv AOTPUMMaHHSA  BCiX
3aCTOCOBHMX 3aKOHIB i NpaBui, YNHHUX Yy KpaiHi peecTpauil
YyacHvKka TeHaepy Ta KpaiHi, B sIKii NOBHICTIO YN 4YaCTKOBO
HagaBaTMMyTbCS nocnyrum, 30Kpema, noaaTKoBOro
3aKOHOOABCTBA, EKOMOMYHUX, PUOUYHUX |  couianbHUX
3000B’'si3aHb, @HTUKOPYMUINHOrO Ta aHTMxabapHWLbKOro
3aKOHOABCTBA, a TaKOX 3aKOHIB MPOTWN TEPOPU3MY. YHaCHUK
TeHAepy TakoX 3acBigdvye, WO aHi BiH, aHi, HacKinbkn nomy
BiJOMO, XXOAEH i3 MOro npawiBHUKIB, CNyX0O0BLLiB, areHTiB 4n
Oyab-aka ocoba, Wo BUCTynae Big WoOro imeHi, He 6ys
BHECEHUI Yy Byab-KMI Yac OO 4um Nig Yac TepMmiHy Aii uiei
npono3uuii  go Cnucky 3aboOpOHEHMX TEPOPUCTUYHUX
opraHizauin MiHicTepcTBa BHYTpIWHIX cnpaB Benukoi
bputaHii Ta/abo KoHconigoBaHoro cnucky cankuin Pagu
Bbeanekun OOH.

YyacHuK TeHOepy Mae 3acBigumTi, Wo Y4YacHWK TeHaepy Ta
MOro NpuHumMnanu He no3baeneHi NpaBa, He BiACTOPOHEHI, He
3anponoHoBaHi 00 no3baBneHHs npaBa i He OronoLueHi
HEMPUUHATHUMW AN YKNafAeHHA  [OOroBOpY  XXOAHUM
JenapTaMmeHToM 4u areHTcTBoM CnonydeHoro KoponiscTtea i
He BHeceHi Ao Cnucky creuianbHO NO3HAYEHUX rpoMaasH i
3abnokoBaHux oci6 OFAC (YnpaBniHHA KOHTpONnio 3a
iHo3eMHUMKM akTmBamu CLUA), 3 AKMM MOXXHa O3HaNOMUTUCS
3a MOCUNaHHSAM:
http://www.treas.gov/offices/enforcement/ofac/sdn.

KiMOHIKC JOTPUMYETBLCA NigXody «HYrnbOBOI TONEPaHTHOCTI»
00 TopriBni NioabMU 3rigHO 3 NOMITUKOK NPOTUAIT TOPriBni
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anti-trafficking and safeguarding efforts guided by
Safeguarding Vulnerable Groups Act 2006. The Tenderers
shall therefore comply with, all applicable anti-slavery and
human trafficking laws, statutes, regulations and codes from
time to time in force including the Modern Slavery Act 2015.

The Tenderers warrants that at the time of submitting this
proposal they are not aware of any present or future matter
that may give rise to any real or perceived conflict of interest
with this proposal and/or the Project. If a real or perceived
conflict of interest arise, the Tenderers will notify Chemonics
immediately in writing.

Employees and agents of Chemonics are strictly prohibited
from asking for or accepting any money, fee, commission,
credit, gift, gratuity, object of value or compensation from
current or potential vendors or suppliers in exchange for or
as a reward for business. Employees and agents engaging
in this conduct are subject to termination and will be reported
to Chemonics’ Client. In addition, Chemonics will inform its
Client of any supplier offers of money, fee, commission,
credit, gift, gratuity, object of value, or compensation to obtain
business.

Please contact the Point of Contact or Chemonics Office of
Business Conduct listed in the Key Procurement Information
with any questions or concerns regarding the above
information or to report any potential violations.

Section 2. ITT Definitions

The following definitions apply to Chemonics invitations to
tender as applicable:

a. “Agreement’ refers to a contract that will be executed
as a result of this tendering process between
Chemonics (Buyer) and the selected Tenderer
(Seller). It can be a Subcontract, or a Vendor
Agreement as defined below.

b. “Anticipated date of award” is the date that
Chemonics expects to sign the Agreement with the
Vendor/Subcontractor.

c. ‘“Anticipated date of mobilisation” is the date
Chemonics expects the Vendor/Subcontractor to
commence work.

d. “Authority or Chemonics Client” means anentity that
has contracted Chemonics to implement the Project
referenced on the cover page.

e. “Chemonics” acting as the “Buyer” means
Chemonics International Inc., Chemonics U.K. or a
branch or subsidiary implementing the Project.
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nogbMmn Ta 3abesneyeHHa 3axucty Ypsgy CnonyyeHoro
KoponiscTBa, WO pernameHTyeTbCa 3akOHOM MpO 3axucT
Bpasnueux rpyn 2006 poky. Omxe, YuyacHuKM TeHaepy
NMOBUWHHI AOTPMMYBATUCH BCiX 3aCTOCOBHUX 3aKOHIB, CTaTyTiB,
npasun i kogekcis, WO 3abopoHATb pabCcTBO i TOpriBmto
nogbMmu, B Tomy ymcni 3akoHy npo cyyacHe pabetso 2015

POKY.

Y4yacHUKM TeHOepy rapaHTylTb, WO CTAaHOM Ha MOMEHT
TENepILWH Y1 MankbyTHIO CrpaBy, sika MOXe CMPUHMUHUTK
peanbHWn abo nNpuNyLWweHun KOHQIIKT IHTepeciB 3 Lieto
nporno3uuieto Ta/abo Tlpoektom. Y pasi BWMHUKHEHHS
peanbHoro abo NpunyLeHoro KOHMIIKTY iIHTepeciB, Y4acHMK
TeHOepy NOBMHEH HerarWHo noBigoMuTu nNpo ue KiMoHike y
NMMCbMOBIN POPMI.

CniBpobiTHnkaM i areHTam KiMOHikC cyBOpO 3abOpOHSETLCA
BMMaratu abo npunmMatun 6yab-siki rpoLli, roHopapu, KOMICIT,
KpeauTu, NoAapyHKM, FpOLUOBi BUHAropoawu, UiHHOCTI abo
KoMneHcallii Bif NOTO4YHMX abo NOTEHUiMHMX NOCTayanbHWKIB
B 06MiH Ha abo sk BUHaropopay 3a cnisnpatto. CniBpoBiTHMKK
Ta areHTu, AKi 3anMarTbCs LM, NianararTb 3BiNbHEHHIO, a
iHdbopmaLlis Npo HMX MOBUHHA GyTWM OoBedeHa OO Bigoma
Knienta KimoHikc. Kpim Toro, KimMoHikC 3000B’A3yeTbCst
nosigomuTn ceoro KrnieHta npo 6yab-siki npono3sudii 3 6oky
noctayanbHUKIB rpollen, roHopapiB, KOMiCii, KpeauTy,
NnodapyHKiB, TrpOLIOBOI  BMHAropoAaw, LUiHHOCTen abo
KOMMeHcaLil Ans oTpuMaHHSa MOXAMBOCTI criBnpaLli.

Yci nIMTaHHSA YM 3aHENOKOEHHS Y 3B'sI3Ky 3 HaBEAEHOI0 BULLE
iHbopmalLlieto, a TaKoX NOBIAOMMEHHS NP0 OyAb-AKi MOXNUBI
nopyLUeHHs, cnig Hagcunatn KoHTakTHin ocobi abo B Odbic
ninosoi noeefiHkM KiMoHikc, 3a3HaveHi B Po3aini « OcHoBHa
iHcbopmaLis npo 3akyniBnoy».

Po3pin 2. BusHavyeHus ITT

[Jo sanpoweHb pJo y4yacti y KiMmoHikc

3aCTOCOBYHOTbCA HaCTyI'IHi BU3HAYEHHA:

TeHaepi

a. “[oroip” 03Ha4ae KOHTpaKT, Wo Oyae yknageHun y
pesynbTati Uiel npouenypu Toprie MK KiMOHIKC
(Mokyneupb) i obOpaHUM  Y4acHWKOM TeHAepy
(Mpopaeeup). Lle moxe ©Oytm CyOkoHTpakT abo
Horogip 3 [NocTavyanbHUKOM, SK BU3HAYEHO HUXYE.

b. “OuikyBaHa paTta yknageHHs goroesopy” — LUe faTa,
konn KimoHikc nnaHye nignucatu [orosip i3
MocTtavansHukoM/CyBniapagHUKOM.

c. “OuikyBaHa paTta MoOGinisauii’” — ue pgata, Konu
KimoHikc ouikye, wo [NoctayansHuk/CybnigpagHuk
po3rnoyHe poboTy.

d. “OpraH abo KnieHT KimOHikc” 03Havae cyb’ekTa, Akuin
yknaB 3 KiMOHIKC KOHTpakT Ha peanisauito [1poekTy,
3a3Ha4YeHoro Ha TUTYSbHIN CTOPIHL,.

e. “KimoHikc”, wo gie sk “MNokyneub”, o3Havae KiMoHike
IHTepHewHn IHk., KimoHikc U.K. abo dinito um
OOMIpHIO KOMMaHito, sika peani3oBye [NpoeKT.
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“Commodities” means the supplies or items set out
in Volume 3 and such other items as the parties may
agree in writing from time to time to be delivered by
the Vendor/Subcontractor.

“Country of Performance” means the country(ies),
identified in the Key Procurement Information, where
the Services are rendered and/or Commodities will
be used.

“Eligible Vendor/Subcontractor” means an entity that
complies with the ITT eligibility requirements and that
has passed Chemonics due diligence process.

‘FCDO” means Foreign Commonwealth &
Development Office and includes any successor
departments of the U.K. Government.

“Framework agreement or Blanket Purchase
Agreement (BPA)” is a draw-down or umbrella type
agreement that establishes the pricing, terms, and
conditions for the as-needed purchases. This
agreement allows the Project to issue specific
purchase orders, on an as-needed basis, for the
procurement of Commodities/Services over the
Period of Performance. Chemonics is only obligated
to pay for Commodities/Services ordered through
purchase orders issued under this agreement and
delivered by the Vendor in accordance with the terms
& conditions. All unit prices included in the Tender
must remain fixed for the initial Period of
Performance of the Framework.

“In-Person Presentations” means an invitation for the
best ranked Tenderers to present their proposed
technical proposal.

“ITT Clarifications” is the opportunity Tenderers have
to ask questions on the ITT. Questions or
clarifications shall only be sent to the Point of Contact
and no later than the date and time specified in the
Key Procurement Information. To ensure equity,
responses will be notified to all Tenderers (where
deemed appropriate by Chemonics) without
disclosure of the initiator. Only written answers from
Chemonics will be considered official and carry
weight in the tendering process and subsequent
evaluation. Any answers received outside the official
channel, whether received verbally or in writing, from
employees or representatives of Chemonics or any
other party, will not be considered official responses
regarding this ITT.

“ITT Conference day” means a conference set prior
to the Submission deadline where Tenderers are
invited to discuss the conditions of the ITT and the
Terms of Reference.

“Legal Services Agreement or LSA” constitutes a
contract issued to provide legal advice for Project
implementation on an as-needed basis.
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“ToBapn” 03HavalTb NpegMeTn nocTadvaHHs abo
BUpobu, 3a3HayeHi B Po3aini 3, Ta iHwi Bupobu, npo
poctaBky sakux [MoctavanbHukom/CybniapsaHukom
CTOPOHU MOXYTb Yac Bif 4acy [OOMOBNATUCHA B
NMUCLMOBIN POopMiI.

“KpaiHa BMKOHaHHS" 03Ha4ae 3a3HadveHy(i) B Posaini
«OcHoBHa iHhopmaLis npo 3akyniBnio» KpaiHy(u),
ne HagalTbcA Mocnyru Talabo OoyayTb
BMKOpUCTOBYBaTUCA ToBapw.

“MpuiAHATHWMIA MoctavansHuk/CybnigpsaHuK’
O3Hayae cyO'ekTa, SKUA BigNoOBiZae BMMOram
npuHAaTHOCTI ITT i akniA NponwoB npouenypy Abko
ninigpxkeHc KimoHikc.

“FCDO” o3Ha4vae MiHicTepcTBO 3aKOpAOHHUX CrpaB
i y cnpaBax CniBapyXHoCTi Hauin Benukoi BputanHiii
Oyab-akMi  AenapTamMeHT-NpaBoOHaCTYMNHUK  Ypsay
Cnony4eHoro KoponiscTBa.

“PamkoBa yroga (PY)” — e reHeparnbHa yroga, y sikin
BW3HA4YeHO LiHW, Npasuna Ta yMOBU 3akyniBenb, SAKi
3fivicHolOTECS 3a noTpebu. Lla yroga possonsie
Mpoekty pobutm B Mipy BUHUKHEHHA MNOTPeEOU
KOHKpETHIi 3aMOBIEHHS Ha 3aKyniBmnto
Toeapis/llocnyr npotsrom [lepiogy BMKOHaHHS.
KomnaHia KimoHikc 3060B'a3aHa onnadyBaty nuwie
Ti Toapw/llocnyrn, fki ©6ynn 3aMOBNEHi LUMSAXOM
[oroBopiB Ha 3akyniBnio, ykNageHux y pamkax Liei
yroan, Ta HagaHi [locTadyanbHUKOM 3rigHO 3
npaesvnaMmym Ta ymoBamu. YCi UiHW 3a OOWHWLIO B
TengepHin  Npono3uuii  NOBMHHI  3anuwiatucs
dikcoBaHMMM npoTAroMm novaTtkoBoro [lepiogy
BWKOHaHHA PamMkoBoi yroau.

“OcobuncTi npeseHTauii” 03HayalTb 3anpoLLUEHHS
HanBuLe OUiHEeHNX YyacHukiB TeHaepy
npeacTaBuUTU CBOT TEXHIYHI MPONO3KLil.
“Po3z’acHeHHs ITT” — e MOXNUBICTbL AN Y4YacHuKiB
TeHaepy 3agatm nutaHHa wopo ITT. MNMutaHHa abo
3anNUTU Ha PO3’SICHEHHS Ccnig Haacunatu Tinbku
KoHTakTHI ocobi i He ni3Hile, HiX Yy AeHb i Jac,
3a3HaveHi B Po3sgini «OcHoBHa iHdopMaLis npo
Bakyninto». [Ansg 3abe3nevyeHHa HeynepemXeHOCTi
BiAMOBiAI MNOBIQOMNATUMYTbCA BCIM  Y4yacHMKam
TeHaepy (skwo KiMoHikc BBaXaTnme ue AOUiNbHMM)
0e3 po3rofoweHHst iHiliaTopa nUTaHHS/3anuTy.
Jinwe nucemosi Bignoeigi Big KimoHikc 6yayTb
BBaXaTUCA OQIUiMHMMN Ta MaTUMYyTb 3HAYEHHs Yy
npoueci 300py Ta HACTYMHOTO  OLiHIOBaHHSA
TEHOEPHUX  MNPOMo3unLin. Byob-ski  Bignosigj,
OTPMMaHi  HeoIiUiMHMMM  KaHarmamKn, YCHO 4K
NMACbMOBO, Bi4 MNPAUIBHUKIB 4YM MPEeACTaBHUKIB
KiMmOHIKC um  Oygb-AIKOi  iHWOI  CTOPOHKW, He
BBaXXaTUMYTbCA odilinHUMK BianoBiasMmn
cTocoBHoOro uboro ITT.

“NeHb koHdepeHUii ITT” o3Hayae KOHdEPEHLto
nepen KiHUueBMM CTPOKOM nofaHHs nponosuii, nig
yac AKoi Y4YacHMKM TeHOepy MOXyTb obroBopuTu
ymoBu ITT i TexHiyHe 3aBOaHHS.

“[loroBip Npo HagaHHA LPUANYHUX Nocnyr ado LSA”
— L@ KOHTPaKT Ha HagaHHs IPUANYHMX NOCNyr Ans
peanisauii [1poekTy B Mipy BUHUKHEHHS NOTpebu.
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0. “Maximum Budget’ is the maximum amount
available or authorised for the total procurement.
Tenders are expected to be below this amount
unless specified in the ITT.

p. “Plug Figure” is an amount of moneythat the Project
expects to be budgeted or reflected in the proposed
budget. i.e., travel costs for £25,000 or a
programmatic audit for £5,000.

g. “Proposal validity” means a period, expressed in
calendar days, in which proposed prices must remain
valid after the ITT deadline. If an evaluation process
is delayed, Chemonics reserves the right to request
extension of the offer validity period.

r.  “Project” is the project that Chemonics is engaged to
deliver pursuant to the provisions of the Prime
Contract.

s. “Purchase Order or PO” constitutes an agreement
issued which includes a description of the
Commodities and/or Services and the Schedule of
Prices stipulated for the individual order.

t. “Services” means the services set out in Volume 3 to
be delivered by the Vendor/ Subcontractor.

u. “Subcontract” means a contractual agreement for
services or facilities which are material for the
provision of services under the head contract with the
Authority.

v. “Subcontractor” means the entity selected by
Chemonics to supply the Commodities and/or
Services under a Subcontract resulting from this ITT.

w. “Time and Materials Vendor Services Agreement or
VSA” constitutes a contract issued which includes a
description of the Services and the Workdays being
Ordered. The Schedule of Prices is expressed in
Time (Gross daily rates) and Materials (expenses).

x. “Transportation Services Agreement or TSA”
constitutes a contract issued to provide
transportation (car plus driver) for Project
implementation.

y. “Tenderer” means the entity submitting a tender or
bidding under this ITT.

z. “U.K” means the United Kingdom including its
provinces, states and territories.

aa. “U.S.” or “United States” means the United States of
America, including any State(s) of the United States,
the District of Columbia, and areas of U.S.-
associated sovereignty, including commonwealths,
territories and possessions.

bb. “Value for Money or VfM" is defined as the “optimum
combination of whole-life cost and quality to meet
requirements in a fully transparent manner’. The
concept of VfM also includes the “4 E”.
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0. “MakcumanbHui BromkeT” — ue MakcMMmarnbHa cyma,
HasiBHa abo cxBareHa ans BCiX 3akyniBenb. AKLO
iHWe He 3a3HayeHo B ITT, TeHaepHi npono3uuii He
NMOBWHHI NepeBULLYBaTH LiET CyMu.

‘ObmexeHHs” — ue rpowoBa cyma, siky [lpoekT
nnaHye 3aknactu B 6wogpkeTi abo Bigobpasutn B
3anponoHoBaHOMYy OlMKETi, Hanpuknaz, OOPOXHi
BuTpaTtn — 25 000 ¢b.cT., nporpamHuin ayamt — 5 000
¢d.cT.iT.N

g. “lNepiog YMHHOCTI MpoOMO3uuii” O3Ha4ae KinbkiCTb
KanengapHUX AHIB Micns KiHLEBOro CTPOKY NOAaHHA
TeHaepHMX NpPOMo3uLini, NPOTArOM SAKOrO MOBWUHHI
30epiraT¥ UYMHHICTb 3anMpOMOHOBaHi UiHW. AKWo
npouec oLiHoBaHHA 3aTaryeTbesl, KiMoHike 3anuwae
3a cobol npaBo MOMPOCUTM MPOAOBXUTU nepiog
YMHHOCTI NPOMNo3unLii.

“MpoekT” — ue npoekT, akuin peanizoBye KiMoHikC
3rigHO 3 NoNoXXeHHAMU OCHOBHOrO KOHTPAaKTY.

©

-

s. “Oorosip npo 3akynisnto abo PO” — e gorosip, akuin
MicTuTb onuc Toeapis Ta/abo Mocnyr iMNpenckypaHT
ONsi OKPEMOro 3aMOBIIEHHS.

t. “MNocnyrn” o3HauawoTb BukNageHi B Posgini 3
nocnyru, AKi HapjaBsaTMme
MocTtavansHuk/CybniapagHuK.

u. “Cyb6kOHTpaKT” 03Haya€e KOHTpakT Ha nocnyrn abo

3acobu, sKi € icmomHuMU ANS HaOaHHA nocnyr y
paMKax rofloBHOro KOHTpakTy 3 OpraHom.

v. “CybnigpsgHuk” o3Hayae cyO'ekta, obpaHoro
komnaHieto KimoHikc ana noctadaHHsa Tosapis
Ta/abo HapgaHHa lMocnyr y pamkax CyGKOHTpakTy,
yKrnageHoro B pesynbTaTi uboro ITT.

w. “[Jorosip nNpo HagaHHA nocnyr [locTavyansHMKOM 3
onraTol BapTOCTi poboyoro Yacy Ta matepianis abo
VSA” — Le yKnageHUn KOHTPaKT, WO MICTUTb Onuc
3amoBneHux MNocnyr i Pobounx gHie. lNMpenckypaHT
Bupaxaetbca B Yaci (JeHHi cTtaBku 6pyTTo) Ta
Matepianax (ButpaTw).

Xx. “Yroga npo HagaHHa TpaHCMOpPTHUX nocnyr abo
TSA” — Ue KOHTPaKT Ha 3AINCHEeHHS nepeBe3eHb
(aBTOMOOINL  NMHOC  BOAiN), YKNageHuh  Onis
peanisauii MNpoekTy.

y. “YyacHuk TeHaepy’ oO3Haudae cyO’ekta, ski Hagae
TeHAEepHy Nponosuuito B pamkax uporo ITT.

z. “CK’” o3Hauae CnonyyeHe KoponiBCTBO, BK/OYHO 3
NOro NPoBiHLIAMMK, 3E€MIAMU | TEPUTOPISMN.

aa. “CLUA” abo “CnonyuyeHi LUtatn” o3Havyae Cnony4yeHi
LWtatn Amepukn, B TOMy Ymcni 6yab-akuin(i) wraT(un)
Cnonyyenunx LTaTiB, Okpyr Konywmbis, a Takox
3anexHi  Teputopii CLIA, B TOMY  umcnhi
CniBAPYXHOCTI, TepuTopii Ta BONOAIHHS.

bb. “OnTumansHe cniBBigHOLLEHHS LiHW | akocTi abo VIM"
— ue “onTMmanbHe NoeaHaHHA (3aranbHux) BUTpat
NpoTAromM CTPOKY cnyxbw i skocTi [ToBapy] ans
3abe3neveHHs abCcontoTHO NPO30poi
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Chemonics

Development works hars.

i. Economy: ensuring how teams will gather
up-to-date information on cost drivers to
deliver the most economical approach.

i. Efficiency: project learning exercises reflect
operational lessons to improve efficiency of
the delivery strategy.

ii. Effectiveness: present Key \Performance
Indicators (KPI) and project indicators that
show how the project is achieving results.

iv. Equity: how the project is addressing gender
equality, disability, and leaving no one

=2
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BianosigHocTi Bumoram”. KoHuenuia VM Takox
OXonnte npuHuun “4 E”.

i. Economy — EkoHowmis: 3abesneyeHHs 36opy
KOMaHAamMu akTyanbHOi iHdopmalii npo
dakTopu BUTpaAT Ans peanisauii HanbinbLw
€KOHOMHOrO niaxony.

ii. Efficiency — EQeKTMBHICTb: y HaB4YanbHOMY
npoLeci NPOEKTY BPaxoBYHTbCS BUCHOBKMY,
BWHECEHi 3 onepauinHol AianbHOCTI, Ans
nigBULLEHHSA edeKTUBHOCTI cTparterii
peanisauii.

ii. Effectiveness — [ieBicTb: 3acTOCOBYIOTbCSA
KMnoYoBi NokasHuku pesynstatnsHocTi (KPI)
Ta iHOMKaATOpU NPOEKTY, LLO MOKa3ylTb, SK
NPOEKT AocsArae pesynbTarTiB.

iv. Equity — PiBHiCTb: 8K Yy  NpOEKTI
BPaxoBYIOTbCSA MUTaAHHS reHAEepPHOI PiBHOCTI,

behind. iHBaNigHOCTI Ta iIHKM3UBHOCTI.

cc. “Wendor” means the entity selected by Chemonics to cc. ‘“lNoctavanbHUK® o3Hayae cyb’ekta, obpaHoro
supply the Commodities and/or Services under a komnaHieto KiMoHikc ans noctayaHHs Tosapis
vendor agreement resulting from this ITT. Examples Ta/abo HapaHHA [locnyr y pamkax Aorosopy 3
of vendor agreements are PO as defined herein. noctayanbHUKOM, YKnadeHoro B pesynbTaTi LUbOoro
ITT. Mpuknagn goroeopiB 3 noctavanbHukom — PO,

(3rigHO 3 BU3Ha4YeHHsAMM Upboro ITT).
dd. “Vendor Agreement” means a contractual agreement dd. “OoroBip 3 nocTayanbHMKOM” O3HA4Ya€ KOHTPAKT Ha

for ancillary services or commodities which are not
material for the provision of services under the head
contract.

[onomixHi nocnyrmu abo ToBapu, SKi He € icmomHumMu
ANst  HafjaHHA Mocnyr Yy paMKax TOfOBHOro
KOHTpaKTy.
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Section 3.

Terms and Conditions of the Tender

The following terms and Conditions apply to this ITT

a)

f)

This is an invitation to tender (ITT) only. Issuance of
this ITT does not in any way obligate Chemonics, the
Project, or Chemonics Client to make an award or
nor does it commit Chemonics to pay any costs
incurred in the preparation and submission of the
proposals.

Chemonics may cancel this ITT at any time.

Late tenders may be considered at the discretion of
Chemonics.

Chemonics reserves the right to reject any and all
offers, if such action is considered to be in the best
interest of Chemonics.

If there are significant deficiencies regarding
responsiveness to the requirements of this ITT, a
tender may be deemed “non-responsive” and
thereby disqualified from consideration. Chemonics
reserves the right to waive immaterial deficiencies at
its discretion.

Complaints/Appeals: The Tenderer agrees that any
complaint or appeal hereunder must be presented—
in writing with full explanations—to the Point of
Contact in the Key Procurement Information in
Volume 1 for consideration. Chemonics, at its sole
discretion, will make a final decision on the
complaints/appeals for this procurement. By
submitting a Tender hereunder, the Tenderer
understands that the Authority/Chemonics Client is
not a party to this solicitation and will not entertain
appeals from Vendors/Subcontractors. *

Tenders must provide their best offer. It is anticipated
that award will be made solely based on these
original offers. However, Chemonics reserves the
right to conduct negotiations with and/or request
clarifications from any Tenderer prior to award.

The Agreement issued by Chemonics will contain
provisions required by the Authority and will be
subject to Chemonics’ standard terms and
conditions. A copy of the full terms and conditions is
available upon request.

i) An Agreement resulting from this ITT will only be

issued to the entity submitting the tender in response
to this ITT; payments for Commodities or Services
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Mpasuna Ta ymoBu TeHaepy

o uboro ITT 3acTocoByoTbCA HACTYMHI [MpaBuna Ta ymosu.

a)

b)

d)

e)

)]

h)

i)

Lle nnwe 3anpoweHHsa go ydvacti y teHaepi (ITT).
Ony6nikyBaHHsA Lboro ITT He Haknagae HaKiMoHiKc,
MpoekT um KnieHta KimoHikc )ogHoro 3060B’si3aHHS
YKNageHHs1 KOHTpakTy i He 3060B's3ye KiMOHiKC
onnatutn Oyab-ski BUTPATW, MNOHECEHI nig 4ac
NiArOTOBKM Ta NOAAHHS NPONo3unuin.

Y Oyab-akuii momeHT KiMOHIKC MoXe ckacyBaTu ue
ITT.

TeHaepHi npono3auui, OTpUMaHi nicns
BCT@HOBIEHOrO TEPMiHY, PO3rNsAalTbCa Ha po3cy
KiMmoHikc.

KimoHikc 3anuwae 3a coboo npaBo Biaxunutu byab-
Ky Ta BCi Mpono3uuii, SKWO BBaXaTume, WO Le
BignoBigae iHTepecam KimoHikc.

Axkuwo OyayTb BUSABNEHI CYTTEBI HEBIOMOBIAHOCTI
Bumoram uboro ITT, TeHOepHa nponosuuia Moxe
OyTM BU3HaHaA “HEBIONOBIOHOK” Ta BUKIOYEHA 3
po3rnsaay. KiMoHikc 3anuwae 3a cobokw npaBo He
3BaXaTW Ha HeCYTTEBI HEBIAMOBIAHOCTI Ha CBil
po3cya.

Ckapru/3BepHeHHS: YyacHuK TeHoepy
MOrog>Ky€eTbCH, WO BCi CKApry Y1 3BEPHEHHSA 3a LM
ITT Tpeba Hagcunatn (y nucbMoBi doopMi 3 ycima
MOSICHEHHAMM) Ha po3rnsg  KoHTakTHiM  ocobi,
3a3HaveHin y Posgini 1 «OcHoBHa iHbopMaLisa npo
3akyniBro». KiMOHIKC Ha CBil BRacHuUn poscyn
npuiMae OCTaTOYHE PilleHHS L OAO0 CKapr/3BepHEHD,
noB’A3aHuX i3 uieto 3akynisneto. Hagawoun TeHgepHy
npono3auuito 3a uum ITT, YyacHuk TeHaepy po3syMie,
wo Oprax/KnieHT KiMOHIKC HE € NOro CTOPOHOIO | He

posrnsgaTtume 3BEPHEHHS BiO
MocTavanbHukiB/CybnigpsaHKKIB. *

YyacHUK TeHAepy Mae Hagatu  Haulkpally
npono3uuito.  O4iKyeTbCs, WO KOHTpakT Oyae

yKnageHo BUKNIOYHO Ha NiacTaBsi Uiel opuriHanbHoI
npono3uuii. OgHaK [0 YKNageHHSA  KOHTPaKTy
KimoHikc 3anumwae 3a coboi npaBo BeCTU
neperosopu 3 Ta/abo 3agaBaTi YTOUHIOKOYI MUTaHHS
Oyab-AkoMy Y4yacHuKy TeHaepy.

YknageHun 3 KimoHikc  [JoroBip  MicTuTUME
NONoOXeHHsl, €ki BumMarae OpraH, i Ha HbOro
NoLLMPIOBATUMYTbLCS CTaHAApPTHI NpaBuna Ta yMoBU
KimoHikc. Konig Bcix npaBun i yMOB HadaeTbCsA Ha
3anuT.

Horosip y pesynbTtaTi usoro ITT 6yae yknageHwuw
nuLLe 3 KOMMaHi€elo, sika nofasana CBOK TEHAEPHY
npono3auuito y Bignosiab Ha ue ITT; onnaTta 3a HagaHi
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Chemonic

Development works hars.

provided under such will not be issued to a third
party.

j) Tenders are encouraged to view Chemonics Data
Privacy Policies to see how we process your
personal data.
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3a Takum [loroBopom ToBapu abo lNocnyru TpeTim
CTOpOHaM He 34iNCcCHIOBaTUMETbCS.

j) YyacHukam TeHOepy peKoOMeHOyeEMO O3HANOMMUTUCS 3
MoniTukoto 3abe3nevyeHHs KOHMIAEHUINHOCTI AaHUX
KimoHikc, Wob 3HaTtu, Sk My 0b6pobnatumemo Bauui
nepcoHanbHi AaHi.
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