Chemonics

Development works here.

Invitation to Tender (ITT)
3 April 2024

Invitation to Tender (ITT)
NePFRU-2024-109

ITT name: Procurement of content creation services for
social media platforms.

Submission deadline: 17 April 2024, 5 PM (Kyiv)

Dear Tenderer,

Chemonics International Inc. (Chemonics) invites you to
submit a Tender for content creation services for social media
platforms based on the scope of work indicated below.

In addition to this Letter of Invitation, the ITT Pack includes:

Volume 1 — Key Procurement Information
Volume 2 - Instructions to Tenderers and Evaluation Criteria

Volume 3 - Terms of Reference (ToR)/Specifications
Volume 4 — Annexes
Annex 1 - Cover Letter (Declarations)
Annex 2 - Chemonics Tendering Requirements
and Conditions

Tenderers are required to read “Chemonics’ Ethical and
Business Conduct requirements” in Annex 2, Section 1
and declare they have understood and adhere to these
conditions in the Cover Letter provided in Annex 1.

This ITT does not obligate Chemonics to execute a contract,
nor does it commit Chemonics to pay any costs incurred in
the preparation and submission of the proposals.

All inquiries or requests for clarifications relating to this ITT
must be made through the Procurement Point of Contact
(POC) listed in the Key Procurement Information in Volume
1. Please contact the POC immediately if any of the ITT
documents are missing.

Sincerely,

Vitalii Taras,
Senior Procurement Logistics Manager

Vid LS
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3anpoleHHA go y4acTi y TeHgepi (ITT)
3 kBiTHA 2024 poky

BanpoweHHst go y4yacTti 'y TeHgepi (ITT)
NePFRU-2024-109

Hassa ITT: 3akyniBnsa nocnyr 3i CTBOPEHHS KOHTEHTY AnA
couianbHux Mmegia-nnatdopm.

KiHueBun cTpok nogaHHsa npono3suuin: 17 keiTHSA 2024 poky,
17:00 (KuiB)

LlaHOBHUI YyacHuKy TeHaepy!

KimoHikc IHTepHewHn IHK. (KiMOHikc) 3anpollye Bac nogatm
TeHaepHy Npono3unLito WOoA0 NOCAYr 3i CTBOPEHHS KOHTEHTY
ans  couianbHuMx  Megia-nnatgopm  BignoBigHO A0
HaBeAEeHOro Huwk4e obcary pobiT.

Kpim uporo Jlucta-zanpolleHHs, TeHaepHa AOKyMeHTaLis
MICTUTb:

Posgin 1. OcHoBHa iHopMaLlist Npo 3akyniBmto
Posgin 2. IHCTpyKuUil ona yyYacHukiB TeHOepy Ta Kputepil
OLLiHKWN
Posgin 3. TexHiyHe 3aBaaHHs (T3)/cneundikauii
Posgin 4. JogaTku
HopaTtok 1. CynpoBigHuin nucT (aeknapadii)
Hopatok 2. Bumoru Ta ymosu TeHaepy KimMoHike

YyacHukn TeHaepy nosuHHi npounTtaTn «Kogekc eTuku Ta
ainosoi noseaiHku KiMoHike» y posgini 1 gopatka 2 i
3acsiguMtn B CynpoBigHOMY nNUCTI, AKUA HagaeTbCcs B
popaTtky 1, WO oO3HaWoMunuchb i3 UMMM ymMoBaMu Ta
OOTPUMYBaTUMYTbCS 1X.

3a umm ITT KimoHiKC He3000B’si3aHUin yknagaTu OOroBip Ta
onradyBaTtM >KOAHI BUTpaTW, TMOHECEHi Yy 3B'A3Ky 3
NiAroTOBKOO Ta NOAAHHAM NPONO3uLiN.

Y4YyacHuK1 NOBUHHI 3agaBaTu BCi NMUTAHHA Ta OTpMMyBaTu
PO3’ACHEHHA CTOCOBHO Liboro ITT 4Yepe3 KoHTakTHy ocoby 3
nutaHb 3akynieni (KO), 3asHayeHy B po3aini 1 «OcHoBHa
iHdbopMaList Npo 3akyniento». Y pasi BiaCyTHOCTI Oyab-saKoro
3 TeHOepHUX JOKYMEHTIB HeramHo 3BepHiTbcs ao KO.

3 nosaroto,

Bitanin Tapac,
Crapwun meHemxep Bigainy 3akynisenb Ta NOriCTUKN

VideAS

ITT NePFRU-PAR-2024-109
OcTaHHe OHOBMEHHS: 28 BepecHs 2022 poky
CTopiHka 1 3 26



Volume 1. Key Procurement Information

ITT number:

PFRU-2024-109

Project Name/No.:

Partnership Fund for a Resilient Ukraine (PFRU) referred to as
“Project”

Authority/Chemonics Client:

UK Foreign, Commonwealth and Development Office (FCDO) and
PFRU financing partners

Implemented by:

Chemonics International Inc.

Description of commodities or
services:

Procurement of content creation services for social media platforms

Issue date:

3 April 2024

ITT conference day:

N/A

ITT clarifications deadline:

9 April 2024, 4 PM (Kyiv)

In-person presentations:

Not applicable

Submission deadline:

17 April 2024, 5 PM (Kyiv)

Email for electronic submissions

pfruprocurement@chemonics.com

Contract type/Pricing methodology:

Fixed Price in GBP

Maximum budget for this
procurement:

N/A

Plug figures:

Not applicable

Currency of offer

Fixed Price in GBP (the price should be calculated based on the
exchange rate of GBP to UAH, according to HMRC - www.gov.uk.
Exchanger rate for April 2024 is

1 GBP - 49.6971 UAH.

Estimated period of Performance 150 days
Proposal validity period: 45 days
Anticipated date of award: 6 May 2024
Anticipated date of mobilisation: N/A

Country where Commodities
/Services will be delivered

Ukraine referred to as “Country of Performance”

Procurement point of contact:

Oleksandr Veitsel referred to as “POC”

Chemonics contact details for the
Tenderer or Tenderer Personnel to
notify any potential conflict of
interest, safeguarding, anti-bribery
and corruption or any other
compliance concerns

Chemonics Office of Business Conduct
Email: businessconduct@chemonics.com
Online: www.chemonics.com/reporting
Phone/Skype: 888.955.6881

WhatsApp: (+1) 202.355.8974

By submitting a Tender in response to this ITT, the Tenderer represents that they have read, acknowledge,
understood, agree to, and will act in accordance with the terms set forth in this ITT, including the “Terms and

Conditions of the Tender”, as may be modified from time to time, which can be found in Annex 2, Section 3.

ITT No. PFRU-PAR-2024-109
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Po3ain 1. OcHoBHa iHpopmauia npo 3aKyniBnio

Homep ITT: PFRU-2024-109

®oHa  «[lapTHepcTBO 3a cunbHY YKpaiHy», OMNCY, (Hapani -
«[lMporpama»)

MiHicTepcTBO 3akopAoHHUX cnpaB, cnpaB CniBOpY>XHOCTI Hauin i
po3BuTKy CnonyyeHoro Koponisctea (M3C CK)

Hassa/Homep [poekTy:

YpapoBun opran/KnieHT KiMoHiKc:

BukoHaBeLb: KiMOHIKC IHTEepHELUHN [HK.

Onuc Tosapis a6o nocnyr: 3akyniBna nocnyr 3i CTBOPEHHS KOHTEHTY Ans couianbHUX Mefia-
nnatdopm.

Hata nyo6nikauii: 3 KBITHA 2024 poky

[ata TeHAepHoi KOHdepeHLUii: H/3

KiHueBuM CTPOK NogaHHA 3anuTiB Ha

poz’sicHeHHs ITT: 9 kBiTHA 2024 poky 17:00 (Kui)

Oco6ucTi npe3eHTau;ii: H/3

KitueBui o CTpoK noaaHHA 17 kBiTHA 2024 poky 17:00 (KuiB)
npono3uin:

En.nowTa ansa nopgaHHA

pfruprocurement@chemonics.com

erneKTPOHHUX Npono3ulin

Tun poroBopy [/ wmeTogonoris
LiHOYTBOPEHHS:

MakcumanbHMn OromxeT AnNAa Uiel H/3
3aKyniBni:

MporHo3Hi cymum: H/3

dikcoBaHa UiHa y dyHTax cTepniHriB (LiHa po3paxoBy€ETbCA HA OCHOBI
Kypcy dpyHTa cTepniHriB o rpuBHi, 3rigHo 3 gaHuummn HMRC -
www.gov.uk). Kypc Ha kBiTeHb 2024 poky: 1 oyHT cTepniHris - 49.6971

dikcoBaHa UiHa y oyHTax CTepniHris

BanrTa npono3uuii

TPH.
OpICHTOBI:WIVI nepioa BUKOHaHHA | . i
OOroBopy:
TepwmiH gii npono3udii: 45 pgHiB
OquyBaHa. parta YKnapeHhs | TpaBHs 2024 poKy
OOroBopy:
OuyikyBaHa gata novaTKy pobiT: H/3
R, Ae HaApaloTLeA YkpaiHa (Hagani - «KpaiHa BUKOHaHHSI OrOBOPY»)
ToBapwu/locnyrm
KoHTaktTHa ocoba 3  nuTaHb | Onekcangp Benuenb +380 (67) 100 45 42 (Hapani - «KoHTakTHa
3aKyniBni: ocobay)

KoHTakTHi gaHi KiMmoHikc, 3a akummn
YyacHuk TeHaepy 4M NOro nepcoHan
MOXYTb noBiAOMUTHU npo | Odic ginoBoi noeaiHkn KiMoHike
noTeHUinHMn KoHdNIKT iHTepeciB, | En.nowra: businessconduct@chemonics.com
npobnemMm B 4acTuHi OXOpoHu | BebcanT: www.chemonics.com/reporting
300poB’A, Aobpobyty Ta npaB | TenedoH/Skype: 888.955.6881

navHu, xabapHuuTeo Ta Kopynuito | WhatsApp: (+1) 202.355.8974

yn Oyab-AKi iHWI nNopyweHHA B
cchepi koMmnnaeHcy.

Hapatoun TeHgepHy npono3udito y BianoBiagb Ha ue ITT, YyacHuK TeHOepy 3asaBnsi€, WO NpoyYynTaB, YCBiAOMUB,
3po3yMiB, NOroaXyeTbcA i giaTume 3rigHo 3 npaBunamu uboro ITT, y Tomy ynucni HaBegeHumun B po3gini 3
HopaTtky 2 «[MpaBunamu Ta ymoBamu TeHAepy», AKi MOXYTb 4ac Big 4acy 3MiHIOBaTUCA.

ITT No. PFRU-PAR-2024-109 ITT NePFRU-PAR-2024-109
Last updated: 28 September 2022 OcTaHHe OHOBREHHs: 28 BepecHs1 2022 poky
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Volume 2:

Criteria

1.

Introduction:

The Partnership Fund for a Resilient Ukraine (Project) is
a multi-year, multi-donor funded programme managed by
the UK’s Foreign, Commonwealth and Development
Office (FCDO). The aim of PFRU is to strengthen the
resilience of the Ukrainian government, economy, media,
and the Ukrainian civil society by delivering essential
resilience project support to the relevant partners. The
Commodities or Services to be procured under this ITT
are required for the Project’'s implementation as further
explained under Volume 3 Terms of Reference. The
Project anticipates issuing a Blanket Purchase
Agreement (BPA).

Tenderers are responsible for ensuring that their offers
are received by Chemonics in accordance with the
instructions, terms, and conditions described in this ITT.

Submission Procedure for Tenders:

Tenderers shall submit their tenders electronically by the
submission deadline and at the email address in Volume
1- Key Procurement Information. The Technical and the
Commercial tender must be submitted separately, and

Instructions to Tenderers and Evaluation Po3gin 2. IHCTpyKUii ANA y4YacHUKIB TeHOaepy Ta KpuTtepii

OLiHKMN
1. Bctyn
doHa «[lapTHepcTBO 3a CunbHy YkpaiHy» — Ue

GaraTtopiyHa, 6araToCTOPOHHS AOHOPChbKa NporpamMa, siKow
kepye MiHicTepcTBO  3aKOpAOHHMX  cMnpas, crnpas
CniBapyxHocTi  Hauim i possutky  CnonyyeHoro
Koponiectea (M3C CK). ®oHg Mae Ha MeTi MOCUMnuTU
CTINKICTb  OepkaBHOI  Bnagu, ekoHomikn, 3MI Ta
rPOMagsAHCLKOro CycninbCTBa B YKpaiHi WNAXOM HagaHHS
BiQNOBIOHMM MapTHepam HeoOXigHOI AOMOMOrM B Mexax
NPOEKTIB i3 NiABMLEHHS CTinkocTi. ToBapu uu [locnyru,
npuabaHi B pamkax uUboro TeHaepy, HeobOXigHi ans
peanisauii MNpoexTy, 6inbLw AeTanbHa iHopMaLis NPo Ak
MICTUTBCS B po3aini 3 « TexHiyHe 3aBaaHHs». 3a NPOEKTOM
nnaHyeTbcsa yknactu Pamkosy yrogy (PY).

BignoBiganeHicTb 3a 4OTPUMaHHS BUKNageHux y ubomy ITT
BKa3iBOK i yMOB KiMOHIKC CTOCOBHO MOAaHHS MPOMo3unLin
HecyTb YYacHUKM TeHOEPY.

Mpoueanypa nogaHHs TeHOAEPHUX NPONO3ULLin

YyacHUKM TeHaepy nogarTb MpPOno3uuii B €rneKTPOHHIN
dopmi 0O KiHLEBOro CTPOKY MNOAAHHA MNpono3uuin Ha
agpecy €eneKkTPOHHOI MOowWTW, 3a3HavyeHy B po3gini 1
«OcHoBHa iHpopMaLis npo 3akynisnio». TexHiYHa Ta
KomepLinHa Nponoauuii NOBUHHI NoAaBaTUCH OKpPeMOo, Npu

the technical proposal must not have any references to

uboMy TexHi4yHa NpornosuLiss He MOBMHHA MICTUTU XXOOHOI

cost information.

Electronic submission of the tender must not exceed 3
attachments (5 MB limit) per email compatible with MS
Word, MS Excel, readable format, or Adobe Portable
Document (PDF) format in a Microsoft XP environment.
Tenderers must not submit zipped files. Those pages
requiring original manual signatures should be scanned
and sent in PDF format as an email attachment.

The font size chosen for your tenders must not be less
than Arial font size 10.

3. Eligibility Requirements

a. The Tenderer must be an organisation incorporated or
legally organised under the laws of its place of
business and must have proper licenses or registration
to deliver the Commodities or Services in the Country
of Performance.

b. No commodities or services shall be eligible for
payment if provided by a vendor included on any list of
suspended, debarred, or ineligible bidders used by His

ITT No. PFRU-PAR-2024-109
Last updated: 28 September 2022
Page 4 of 26

LLiHOBOI iHpopmalLlii.

TeHaepHi nponoauuii, WO nogalTbCsd B  EMEKTPOHHIN
dopmi, NOBMHHI MiCTUTK He Ginblwe 3 BknageHb (4o 5 MB)
B OOHOMY €MeKTPOHHOMY NUCTi, cymicHi 3 MS Word, MS
Excel abo ¢opmatom Adobe Portable Document Format
(PDF) y cepenouwi Microsoft XP. YuyacHukam TeHaepy He
003BONSIETbCS NogaBaTh 3aapxiBoBaHi annu. CTOpiHKK,
Wwo MatTb OyTu nignucaHi Big pPykW, CKaHyTbCA Ta
HagcunatTbea y  dopmati PDF y  BknageHHi go
€MNEeKTPOHHOro nucTa.

Po3amip wpndpTy TeHOEepHMX NPONo3uLii NOBUHEH ByTN He
MeHLe Hix Arial 10.

Bumoru npunHATHOCTI

a. YyacHuK TeHaepy noBuHeH OyTu opraHisauieto,
3apPEECTPOBAHO YN 3aKOHHO 3aCHOBAHO0 3a 3aKOHaMu
KpaiHu, B Kl BOHA 34iACHIOE CBO LisNbHICTb, i Matu
HanexHi niueHsii 4 OyTu 3apeecTpoBaHuM Anis
nocrtayaHHa ToBapiB abo HagaHHs [locnyr y KpaiHi
BUKOHAHHSA OroBoOpY.

b. Onnati He nignaralTb >XOOHI TOBapW YW MNOCAYrY,
NnocTaBreHi YN HagaHi nocTadanbHUKOM, BHECEHUM A0
Oyab-KOro Cnucky BiOCTOPOHEHWX, 3ab0poHeHUX abo
HENPUNHATHUX y4acHuKiB TeHaepis., o

ITT NePFRU-PAR-2024-109
OcTaHHe OHOBREHHs: 28 BepecHs1 2022 poky
CTopiHka 4 3 26



Majesty’s Government or other PFRU financing
partners.

Any and all items that are made by Huawei
Technology Company, ZTE Corporation, Hytera
Communications Corporation, Hangzhou Hikivision
Digital Technology Company, Dahua Technology
Company will not be accepted. If tenders include items
from these entities, please note that they will be
deemed not technically responsive and excluded from
competition.

Tenderer must submit the self-declarations and
representations included in Annex 1 and shall pass
Chemonics due diligence process.

The contract under which this procurement is financed
does not permit the financing of any taxes, VAT, tariffs,
duties, or other levies imposed by any laws in effect in
the Cooperating Country. No such Cooperating
Country taxes, VAT, charges, tariffs, duties or levies
will be paid under a purchase order resulting from this
ITT. Therefore, PFRU shall pay for the cost of
commodities/ services exclusive of VAT.

Chemonics International Inc. is implementing
international technical assistance programs and
projects in Ukraine in accordance with the
Memorandum of Understanding between the
Government of Ukraine and the Government of the
United Kingdom of Great Britain and Northern Ireland
on technical assistance of February 10, 1993
(hereinafter referred to as “Agreement”). Chemonics
has to purchase goods, works and services in order to
carry out the above mentioned international technical
assistance project. In accordance with the
abovementioned Agreement and Procedure of
engaging, using and monitoring international technical
assistance approved by the Cabinet of Ministers of
Ukraine Resolution no.153 (153-2002-n) as of
February 15, 2002, “On creating a unified system for
engaging, using and monitoring international technical
assistance”, the cost of such goods (works, services)
is exempt from Value Added Tax (VAT).

Procurement of goods, works and services shall be
made at the cost of the international technical
assistance project and is relevant to the category
(type) of goods, works and services mentioned in the
procurement plan.

The Project shall provide the Supplier with a copy of
the registration card of the Project for purchasing the
goods, works and services, issued by the Secretariat
of the Cabinet of Ministers of Ukraine and certified by
the Project stamp, and a copy of the Procurement plan

BUKOPUCTOBYETLCA  Ypsaaom WMoro BenuuHocTi  um
iHWKMK dhiHaHcoBUMU napTHepamu OICY.

He ponyckatoTbCs »OOHI TOBapu BUPOOHMUTBA TaKMX
koMmnaHin, gk Huawei Technology Company, ZTE
Corporation, Hytera Communications Corporation,
Hangzhou Hikivision Digital Technology Company,
Dahua Technology Company. 3BepHiTb yBary, Lo B pasi
BKMIOYEHHA 00 TeHOepHMX Mpornosuvuin ToBapiB LMX
KOMMNaHin, BOHW BBaXaTUMyTbCA TakMMK, WO He
BiQNOBIOAIOTb TEXHIYHUM BMMOraM, i OyayTb BUKIHOYEHI
3 TeHaepy.

YyacHuK TeHOepy MOBMHEH HagaTu pfeknapadii Ta
rapaHTii, HaBefeHi B JJogatky 1, Ta nporTn npoueaypy
HanexHoi nepesipkn KiMoHiIKc.

JoroBip, 3a gKkuMm iHaHCYeETbCA U 3aKkyniBns, He
nepenbavae piHaHcyBaHHA Oyab-akvx nogaTkis, 0B,
Tapudis, MuT abo iHWKX 300piB, YCTAaHOBNEHNX Oyab-
SKUMM YMHHUMK 3akoHamu KpaiHu-napTtHepa. >KogHi
Taki nogatku, MAB, Tapudu, muta um 36opu KpaiHu-
napTHepa He cnnayvyBaTUMYTbCS 3rigHO 3 JOroBOpamMu
nNpo 3akynieno, YyknageHuMuM B pes3ynbTaTi LUboro
Tenpepy. Tomy OICY onnadvye BapTiCTb ToBapis/
nocnyr 6e3 MNAB.

KiMOHikC IHTepHelwHN IHK. € BMKOHaBLEM nporpam i
NPOEKTIB MDKHAPOAHOI TeXHIYHOI gonomorn B YKpaiHi
BignosigHo o MemopaHaymy Mpo B3aEMOPO3YMiHHS
MK Ypsgom VYkpaiHm Ta Ypagom CnonyyeHoro
KoponisctBa Benukoi Bputanii i [MiBHivyHOI IpnaHgii
CTOCOBHO TexHi4HOI gornomoru Big 10 ntotoro 1993 poky
(Hapgani — «Yroga»). KimoHikc mae notpeby B 3akyniBni
TOBapiB, pobiT [ nocnyr  ang BUKOHaHHA
BMLLE3a3HAYEHOro MNPOEKTY MDKHAPOAHOI TEeXHIYHOI
ponomorn. BignosigHo 0o 3a3HaveHoi Bulle Yroam Ta
Mopsiaky 3any4eHHs, BUKOPUCTAHHA Ta MOHITOPUHIY
MiDKHapOAHOI TEeXHiYHOI [gonomoru, 3aTBepaXeHoro
noctaHoBot KabiHeTy MiHicTpiB YkpaiHm Ne153 (153-
2002-n) «[po CTBOPEHHSA €4MHOI CUCTEMW 3ary4veHHs,
BUKOPUCTaAHHA Ta MOHITOPUHIY MiDKHapPOOHOI TEXHIYHOT
ponomorun» Big 15 motoro 2002 p., BapTiCTb TakuMx
ToBapiB (pobiT, mocnyr) 3BiNbHAETLCA Big NogaTKy Ha
popany Baprictb (MOB).

3akynisng ToBapis, pobiT i NOCNYr 3AINCHIOETECSA KOLUTOM
NPOEKTY  MDKHApOAHOI  TexHi4YHOI  gornoMmorn  Ta
Bignosigae karteropii (Tuny) ToBapiB, pobiT i mocnyr,
3a3HayeHuX y nnaxi sakynisenb.

Mpoekt noBuHeH HapgaTn [locTayvanbHUKY — KOMito
peecTpauinHoi kapTku MpoekTy onst 3akynieni ToBapis,
poGiT i nocnyr, BuaaHy CekpeTtapiatom KabiHeTy
MiHicTpiB YkpaiHu Ta 3acBigyeHy nedaTkoto lMpoekTy, a

ITT No. PFRU-PAR-2024-109
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or an extract from the Procurement plan certified by
the Project stamp.

The Supplier shall submit a fiscal bill for goods (works,
services) completed in accordance with the procedure
set forth below and marked “Without VAT". A fiscal bill
shall include the grounds for VAT exemption (Project
name, number and date of the relevant contract). The
Supplier shall submit the declaration to the state tax
authority at its location taking into account the
abovementioned operations.

4. Evaluation and Award:

This ITT will use the trade-off process to determine best
value. The award will be made to a responsible Tenderer
whose offer follows the ITT instructions, meets the eligibility
requirements, meets or exceeds the minimum required
technical specifications, and/or meets or exceeds the
minimum requirements, criteria, and sub-criteria:

Takox konito MnaHy 3akynisenb abo BuTAr i3 lMnany
3akyniBerb, 3acBigyeHun neyatkoro [poekTy.

MocTavansbHWK Nogae NOAaTKoBY HaknagHy Ha ToBapu
(poboTu, nocnyrn) 3 nomitkoro «bes MNOB», cknageHy B
YCTaHOBMEHOMY HWXYe nopsagky. Y  nogaTkoBin
HaknagHin BKasyeTbCcA nigcTaBa ANS 3BiNbHEHHA Bif
crnnaTv MNAB (Ha3Ba NpoeKTy, HOMep | AaTa BigNoBiAHOIO
poroBopy). [locTtadanbHuK nogae geknapadio B
JepXaBHUA NogaTKOBMW oOpraH 3a Micuem CBOro
3HAXOMKEHHS1 3 ypaxyBaHHAM 3a3Ha4yeHMX BuULLE
onepawin.

4. OuiHka Npono3ulin i NpUcymKeHHA AOroBOpY:

Llen 3anuT Ha nponosuuild BUKOPUCTOBYBATMME MpoLEeC
KOMMpPOMICYy ANA BM3HAYEHHs Hankpawoi BapTocTi. [pwu
BM3HA4YeHHi nepeMoxLsa nepesara 6yae HagaHa yYacHUKY
TeHaepy, Sk Nnogas NPONO3nLLito 3rigHO 3 IHCTPYKUIED, WO
MICTUTBCA Y LbOMY 3anpoLleHHi Ha y4yacTb y TeHaepi,
BiONOBIiJAE KpUTEPIAM MPUUAHATHOCTI Ta  HawWkpalia
npono3uuia Bignosigae abo nepesullye MiHiManbHi
BMMOTU, KpUTEpIi Ta Cyb-kpuTepii oLiHIOBaHHS:

be examined to ensure they meet the
requirements of the scope of work.
Furthermore, PFRU will review any
recommendations  provided for
enhancing PFRU's social media
presence and assess their relevance
to each platform.

strategies for
audience
engagement,
audience growth, and
reporting.

ITT No. PFRU-PAR-2024-109
Last updated: 28 September 2022
Page 6 of 26

KIIBKOCTI ayauTOpii Ta 3BITHOCTI, 1100
MEpeKOHAaTHCS B iX BIAMOBITHOCTI
BuMoraMm o0csary poboru. Kpim Toro,
QOIICY 03HaHOMUTBCSA 3
PEKOMEHJAWIIMA  IOJ0 ITOCHJICHHS
npucytHocti OIICY B couiambHUX
Mepekax, i OIIHUTH iX BIAMOBIIHICTH
KOXHIH miaTdopmi.

THIIIB KOHTEHTY,
SIKHiA Oy e
omyOJIiKOBaHO, &
TAKOX CTpaTerii
3aTydeHHs ayAUTOopil,
301TbIICHHS
KIUTBKOCTI ayAUTOPii
Ta 3BITYBaHHS.

Technical Evaluation Criteria Evidence Score Tex"'.“"' kputepil MinTBepaxeHHA Make
OuiHOBaHHA 6an
. Texniuna nmpono3uuis:
Technical Offer: OIICY o I;HI/ITL ll3an OTIOHOBAHUI
PFRU will evaluate the proposed . H pona
. . MiIXiA 10 KepyBaHHS COL{aJbHUMHU
social media management approach | Proposed plan and . N
. . . P Mepexamd, o0  OLHHTH  ioro .
to assess its alignment with the | timeline for content . o . [IponoHoBanuii mian
L . . . . BIIMOBIZHICTh LUJIAM, BHKJIQICHHM B | . .
objectives outlined in the scope of | creation and posting . . . i rpadix CTBOPEHHS
. . g s ; . o06csi3i pooir. Taka OLIiHKa
work. This evaluation will include an | across PFRU's social . .. . | KOHTEHTYy Ta
. . . BKJIIOYAaTHME aHali3  cTparerid i ST
analysis of the strategies and | media accounts: METOZIONONH, 3ANPONOHOBAHMX IS my6ikariif B
methodologies proposed for | Facebook, LinkedIn, » 3anp akaynrax OIICY B
. . . . KepyBaHHS OOJIIKOBUMHU  3alUCaMH g
managing  PFRU's Facebook, | and X (Twitter). This . COLiaJIbHUX
. . . OIICY 'y comiadbHHX Mepekax
LinkedIn, and X (former Twitter) | should include . . .. | mepexax: Facebook,
. . o . . Facebook, LinkedIn i X (xonmmmiif ) .
social media accounts. Additionally, | specifics regarding 40 . . LinkedIn i X
. Twitter). Kpim TOrO, .
the proposed tactics for content | the frequency and . .| (Twitter). Croou
; . HEPEeBiPATHMY ThCSI 3alpONOHOBaHI .
creation, audience engagement, | types of content to be BXOZSITH OCOOJIUBOCTI 40
. : . TAKTHKA Ui CTBOPCHHS KOHTEHTY,
audience growth, and reporting will | posted, as well as . 010 YaCTOTH Ta
3aJIy4eHHS ~ayauTopii, 30UIBLICHHS
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Portfolio Assessment:

PFRU will conduct a comprehensive
evaluation of the Vendor's portfolio,
focusing on projects that closely
match the scope and scale of PFRU's
requirements. The analysis will
include reviewing examples of social
media campaigns, content strategies,
creative assets and performance
metrics to determine the Vendor's
ability to deliver results and achieve
significant outcomes for clients.

A comprehensive
portfolio showcasing
the Vendor's previous
work in social media
management, with a
specific focus on 20
projects similar in
scope and scale to
PFRU's requirements,
highlighting the
achieved results.

Personnel Qualifications

PFRU will evaluate the curriculum
vitae (CV) of the proposed team
members that will work on PFRU’s
project.

CVs of key personnel 10

Total Technical score 70

Commercial Criteria

The commercial proposal (Price) will be evaluated on
the basis of the total price of the proposals in accordance
with the terms of reference.

Chemonics reserves the right to award the contract to the 30
applicant whose proposal will command a higher price if
it is determined that the additional cost/price is justified
by that applicant’s higher technical score.

Total score (Technical + Commercial) 100

5. Tender details

The following is the information required to be considered a
responsive tender:

5.1 Cover letter: All tenders without exception must include
a cover letter using Annex 1 as a basis. The cover letter
includes the Vendor's declaration and must include all
documentation necessary for Chemonics to do its due
diligence process. The declaration must be signed by an
authorised representative of the company. Chemonics
reserves the right to request additional documentation as
part of its due diligence.

5.2 Technical Proposal
The technical proposal shall comprise the following parts:

Part 1: Technical Approach.

The Tenderer shall provide a proposed plan and timeline for
content creation and posting across PFRU's social media
accounts: Facebook, LinkedIn, and X (Twitter). This should
include specifics regarding the frequency and types of
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IToBHe noptdortio,
II0 AEMOHCTPYE
MOTIEPE/IHIO pOOOTYy
ITocrauanpHuka B

Ouninka noprdoutio:
@IICY mnpoBene KOMIUIEKCHY OLIHKY

noptdoiio HOCTa4aJIbHUKA, .
> | xepyBaHHi
30CepeKYIOUNCh Ha MPOEKTAX, SKi g
o . . CcoLliaIbHUMH
HAMOLIBII BIAMOBiAAIOTH 00CATY Ta MEDEKAMIL 3
macmrady Bumor OPIICY. Amnanis p ’
.~ | ocobiauBUM
BKJIIIOUATHME Meperisil MpUKIalaiB 20

AKIICHTOM Ha

KaMIaHii y COIaJbHUX Mepexkax, .
HPOEKTH, CXOXKI 32

KOHTECHT-CTPATETIH, KpEaTHBHHX

. . . | obcsirom i
pecypciB i MOKa3HUKIB €()EKTHBHOCTI,
o6 BU3HAYHNTHU 3JJaTHICTH MaciTabou 1o
. pumor OIICY,
MOCTavYalbHUKA JOCSITTH PE3YJbTaTiB, .
A M AKPECITIOI0YH
BaroMUX JUIsI KJIIEHTIB. .
JOCSTHYTI
pe3yIbTATH.
KBadgidikauis nepconany
OIICY  ouinute pestome  (CV)
. . | Pe3toMe Kirr040BOTO
3aIPOIIOHOBAHMX WIECHIB KOMaHIH, AKi 10
MEPCOHAITY
OpalOBaTUMYTh  HajJ  HPOEKTOM
OIICY.

3aranbHUN TexXHiYHMK 6an 70

KomepuinHi kputepii

KomepuinHa npono3uuis (LliHa) ouiHioBaTUMETbCSA Ha
nigcTaei 3aranbHOI LiHW NPONo3uLi BignoBigHO A0
TEXHIYHOro 3aBAaHHsI.

KiMoHikc 3anuiiae 3a coboto npaBo NpucyauTy LOroBip 30
YyacHuky TeHOepY, YMs MPONo3uLis MaTUMe BULLY LiHY,
SKWo Oyae NpuHATE pilleHHs, Wo fgoaaTkoBa
BapTICTb/LiHA € BUNpaBgaHa BULLIMM TEXHIYHUM Banom
LbOro YyacHuka

3aranbHun 6an (TexHiyHun + KomepuinHun) 100

5. EnemeHT1 TeHOepHOI Npono3unuii

TeHgepHa nponosvuid BBaXaTMMeETbCs  0GOPMIIEHOID
HaneXHUM YUHOM, SKLLO MICTUTMME HACTYMHY iHdopmaLito.

5.1. CynpoegidHuti nucm. Yci 06e3 BWHATKY TeHAEpHi
npono3uuii  MOBWHHI  MICTUTUM  CYNpPOBIOHWUA  JACT,
nigrotoBneHni Ha ©6asi wabnoHy B pgomatky 1. VY
cynpoBigHOMY n1cTi Mae byt geknapadis MNocravanbHyka
Ta noBuMHHa OyTM BCA AOKyMeHTauis, HeobxigHa KiMoHikc
ONns  NpoBedeHHA npouedypu  HamexHol nepesipKu.
Hexnapadito NOBWHEH nignucaTtn YNOBHOBaXXEHMI
npeacTaBHMK koMnaHii. KiMoHikc 3anuwae 3a coboto npaso
BMMaraty HagaHHA AO0AATKOBOI AOKYMeEHTaUil B pamkax
npoLeaypu HanexHoi nepesipku.

5.2. TexHiyHa nporno3uuisi
TexHiyHa Npono3unuia cKNnagaeTbCs 3 HACTYMHUX YacTyH.

YactnHa 1. TexHiuHun nigxia.

YyacHuK TeHOepy NOBUHEH HagaTu NPOMOHOBAHUM NMiaH i
rpacpik CTBOpPEHHS KOHTEHTy Ta nybnikauin B akayHTax
OMNCY B couianbHux Mepexax: Facebook, Linkedin i X
(Twitter). Ciogm Bxoasitb 0COGNMBOCTI LWOAO 4acToTU Ta
TUNIB KOHTEHTY, K1 Byae onybnikoBaHo, a TakoXx cTpareril
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content to be posted, as well as strategies for audience
engagement, audience growth, and reporting.

Part 2: Portfolio Assessment.

The Tenderer shall provide comprehensive portfolio
showcasing the Vendor's previous work in social media
management, with a specific focus on projects similar in
scope and scale to PFRU's requirements, highlighting the
achieved results.

Part 3: Personnel Qualifications
The Tenderer shall provide CVs of key personnel.

Chemonics reserves the right to check additional
references not provided by a Tenderer.

5.3 Commercial Proposal

The commercial proposal is used to determine which
proposals represent value for money and serves as a basis
of negotiation before award of an agreement.

The price of the Agreement to be awarded will be all-
inclusive price. No profit, taxes, or additional costs can be
added after award therefore these costs must be included
in the proposal budget. For the commercial proposal,
Tenderers must provide a detailed budget showing major
line items, i.e., personnel daily rates, insurance costs,
expenses, and proposed fee/profit. Expenses may include
travel costs, monitoring and evaluation, supplies or
equipment, insurance, etc.

All items, services, etc. must be clearly labelled and
included in the total offered price. All cost information must
be expressed in GBP.

All proposed costs must be reasonable, allowable in
accordance with donor (FCDO) policies, and allocable
(incurred for the benefit of implementing the activity). The
budget should show value for money and be sufficient for
the Tenderer to be able to successfully implement the
activity while being prudent in terms of costs/prices that
would normally be incurred without the presence of donor
funding.

The cost proposal shall also include a budget narrative that
explains the basis for the estimate of every cost element or
line item. Supporting information must be provided in
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3anyyeHHs ayauTopii, 30inbLUeHHS KinbKOCTI ayguTopii Ta
3BiTYBaHHS.

YacTtuHa 2. OuiHka nopTdonio.

YyacHuK TeHOepy NOBMHEH HagaTu NoBHE NopTdonio, Lo
OEMOHCTPYE nonepegHilo poboTy [locTayanbHuka B
KepyBaHHi  couianbHUMKU  Mepexamu, 3  0cobnueum
aKLEeHTOM Ha NMPOEKTU, CXOXi 3a obcsirom | Maclwitabom Ao
sumor ®IICY, nigkpecntooyum AOCArHYTI pesynbTaTu.

YactnHa 3. Keanidikauis nepconany
YyacHuK TeHOepy NOBMHEH HadaTu pestome KNio4OoBOro
nepcoHany.

KimoHikc 3anuwae 3a coboto npaBo nepesipuTh odepeHTa
LUMSAXOM 3BEPHEHHSI OO0 IHWMX MWHYINNX 3aMOBHUKIB, He
BKa3aHUX YYacHUKOM TeHaepy.

5.3. KomepuitiHa npono3uyis

KomepuinHa nponosuuis BUKOPUCTOBYETLCH ans
BM3HAYEHHS MPOMNo3uUin, ki 3abe3nevyyoTb onTMMarbHe
CNiBBIAHOLLEHHSA LiHW Ta SKOCTi Ta CNyrytTb OCHOBOK 41151
neperoBopiB nepeq NPUCYLKEHHAM 4OroBOpY.

Llina npucymxeHoro [oroesopy 6yae uiHOK 3a NPUHLMUNOM
«yce BKNtoveHo». [licns NMoro NpuUCyoXeHHs B LUiHW He
MOXHa Oyde BKIIOYMTU XKOAHMX NpubyTKiB, nogaTtkie abo
A0OAaTKOBMX BUTpaT, a OTXKe Ui BMTpPaATU MOBMHHI OyTwn
BpaxoBaHi B OwomkeTi nponosuuii. Y  KOMepLinHin
nponosuuii  YyacHukM TeHOepy MOBUHHI npeacTaBuTU
JeTtanbHUA OloaXeT i3 3a3HaYeHHSAM ronoBHUX cTaTen, a
came: JeHHi CTaBKM nepcoHany, BUTpaTu Ha CTpaxyBaHHS,
BMOATKW, 3anponoHoBaHa nnarta/npubyTok. Y BuaaTKu
MOXXHa BKITHOYMTU TPAHCMNOPTHI BUTPATW, MOHITOPUHI i
OUiHKY, npegmMeTM MOcCTadYaHHA 4YM  obnagHaHHs,
CTpaxyBaHHs TOLLO.

Yci ToBapu, Nocnyru, TOWO NOBUHHI OyTU YiTKO MO3HAYEHi
Ta BKIOYEHI 40 3anpOnoOHOBAHOI 3arasnbHOIl LiHW. YCi LiHn
noaatTbCAa y PyHTaxX CTepniHriB.

Yci 3anpornoHOBaHi BUTpPaTH NOBWHHI oytn
obrpyHTOBaHMMK, OOMYCTUMMMW BI4MOBIAHO OO MOMITUKK
AoHopa (PrICY) i Takmmu, WO nignarawTe po3noginy
(noHeceHi Ha kopucTb peanisauii gianbHocTi). brompkeT
NMOBMHEH [OEMOHCTPYBAaTU OMTUMasibHe ChiBBiOHOLIEHHS
LiHW/akocTi Ta 6yTn gocTaTHIM, Wo6 Y4acHuK TeHaepy 3mir
YCMilLHO BMKOHaATUM poboTn, ane npu UbOMy Mae
3aCTOCOBYBATMCA Taka cama pO3CYANUBICTb CTOCOBHO
BUTpAT/UiH, WO W 3a3BuM4yali 3aCTOCOBYETbCS MNpu
BiJCYTHOCTiI AOHOPCLKOro (hiHAaHCYBaHHS.

LliHoBa nponosuuiga NoBMHHA TakoX MICTUTU KOMEHTap A0
OrompKeTy 3  MOSICHEHHAMM TOro, Ha SKiA  OCHOBI
po3paxoBaHa BapTiCTb KOXHOro ernemeHty Butpat abo
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sufficient detail to allow for a complete analysis of each cost
element or line item. Chemonics reserves the right to
request additional cost information if the evaluation
committee has concerns of the reasonableness, realism, or
completeness of a Tenderer’s proposed cost.

Under no circumstances may cost information be included
in the technical proposal.
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nosuuii. [Ana 3abe3neyeHHss MOXIMBOCTI NMOBHOIO aHarnisy
KOXXHOTO eneMeHTy BuTpaT abo no3uuii noBuMHHa OyTn
HaJaHa JOCTaTHbO AeTanisoBaHa cynposigHa iHpopmauis.
KimoHikc 3anuwae 3a coboto npaBo BMMaratu HagaHHS
[opaTtkoBoi  iHopmauii Npo BUTpaTK, SKLWO OLHOYHA

KOMIiCia MaTMMe 3acTepexeHHs LWOAO PO3YMHOCTI,
peaniCTM4HOCTi 4M  MOBHOTW  LjiHM, 3anpornoHOBaHOI
YyacHuKom.

Bkniovatv UiHOBY iHopmMauilo y TexHiYHy npono3uLito
3a00pOHSAETLCS 3a XKOOAHUX 0OCTaBUH.
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Volume 3. Terms of Reference
1.BACKGROUND

Through evidence-based and adaptive projects, PFRU
delivers essential and immediate support to the
Ukrainian Government as well as civil society and the
private sector. By buttressing Ukrainian civil resistance,
kickstarting local government-led recovery in liberated
areas, and celebrating a unified and plural European
identity, PFRU aims to support Ukraine to win the war
and lay the groundwork for long-term peace. PFRU's
agile and adaptive programming supports Ukraine to

withstand and overcome heightened russian aggression.

Working with communities on the frontlines of russia's
invasion and in previously temporarily occupied areas,
PFRU's Recovery workstream brings together local
government and civil society to solve communities' most
pressing recovery challenges. PFRU strengthens the
bond between local government, civil society, and
citizens by accelerating targeted recovery efforts to
meet Ukrainian communities' recovery priorities.

PFRU supports communities' early recovery through
helping local government:
* Improve community safety, security, protection,
services and governance;
» Engage citizens in local government planning and
decision-making;
» Deepen local community and volunteers
participation in recovery activities;
* Broaden social cohesion through strategic
communications that tell the story of community
resilience and recovery.

The Revitalisation workstream seeks to help lay the
foundation for Ukraine's social, economic, and political
post-war transition. PFRU works with civil society,
government, the private sector, and the media and
creative industries to:
» Address the invisible impact of the war and
russia's hybrid tactics to promote a pluralistic, united
Ukrainian identity;
* Boost the economy through stimulus projects and
by helping returnees re-establish livelihoods;
* Prevent intergroup conflict and stigmatisation,
celebrate diversity, and build shared values to
improve social cohesion;
* Increase civil optimism, promote democratic
values, and bring different communities together
through artistic and cultural activities.

In pursuit of these objectives, PFRU is initiating a tender
process to select a Vendor tasked with developing a
comprehensive production plan aimed at enhancing the
visibility of the fund's social media presence across
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Po3gin 3. TexHiyHe 3aBOaHHSA
1. 3ATANIbHA IHOOPMALUIA

3aBasiku HayKOBO 3aCHOBaHMM Ta afanTUBHUM NPOEKTaM
®I1CY Hapae cyTTeBY Ta TEPMIHOBY MIATPUMKY YKPAiHCLKOMY
ypsaay, a TakoX rpoMafstHCbKOMY CYCNifbCTBY Ta NpMBaTHOMY
cektopy. MigTpymytoumn ykpaiHCbKy rpOMafsiHCbKY CTiMKICTb,
po3noYaBLUUN BiJHOBMNEHHS Ha 3BiflbHEHWUX TEPUTOPIAX Nia
KepiBHULTBOM MiCLeBMX OpraHiB Brfaau Ta Bia3Hadaouun eanHy
Ta NnopanicTMyHy eBPONenchbKy ineHTUYHicTb, PICY mae Ha
MeTi HagasaTu NiaTPUMKY YKpaiHi Ang nepemMoru y BirHi Ta
3aKnacTu OCHOBY A9 AOBrOCTPOKOBOro Mupy. MHyyki Ta
aganTtueHi nporpamu ®ICY gonomaratoTb YKpaiHi NpOTUCTOATU
Ta NogoriaTh NOCUITEHHA POCINCLKOI arpecii.

Mpautotoun 3 rpomagamm sik Ha NnepeaoBin POCINCHKOro
BTOPrHEHHS, TaK i Ha paHille TUMYacoBO OKYNOBaHNX
Teputopisx, Hanpsimok poboTtun PI1CY «BigHoBNeHHA» 06’eaHYyeE
opraHu MicueBOi Bnagu Ta rpoMagsHcbke CycninbCTBO AN
BUPILLEHHS HaNHaranbHilWMX 3aBAaHb BiQHOBIEHHS rpomag,.
®r1CY 3MiUHI0E 3B’AI30K Midk opraHaMm MicLieBOi Bnaau,
rPOMaAsAHCLKUM CYCMifIbCTBOM i FpoOMagaHaMM LLAISIXOM
MOCUITEHHS CNPSIMOBAHUX 3yCUIb AN AOCATHEHHS NPiOpUTETIB
Bi[JHOBNEHHS YKPAIHCbKMX rpomag,.

3a HanpsamoMm «PaHHe BigHOBNEeHHA», PINCY gonomarae
MicueBin Bnagj:
* nigsuwyBaTtn 6e3neky rpomag, NokpaLlyBaTu SKiCTb
rpomMagCbknx NOCNyr Ta BpsilyBaHHS;
* 3anyyatu rpoMagsH A0 NraHyBaHHA Ta NPUAHATTS pilleHb
Ha MicueBOMY piBHi;
* NOrnMMbUTK y4acTb MiCLLEBUX TPOMag i BONIOHTEPIB A0
3axopiB i3 BiAHOBMNEHHS;
* MOKpaLlyBaTu icTopii Ta NpuUKnaamn CTiINKOCTI Ta
BiJHOBNEHHS Ans couianbHOI 3rypTOBaHOCTI rpomMag.

3a Hanpsamom «BigpogkeHHsi» 06’egHye rpomaan i hopmyemo
nigBanuHKM couianbHOI, EKOHOMIYHOI Ta NONITUYHOI BiAOY0BM
Ykpainu nicng sinHn. Cnisnpaus ®IrCY 3 rpomagsHCLKUM
CyCninbCTBOM, BNago, npueatHUM cektopom, 3MI Ta
npeacTaBHYKaMK TBOPYOT iHAYCTPIl cnpsiMoBaHa Ha:
* 6opOTLOY 3 HEBUOUMUM BMIIMBOM BiliHW Ta ribpuaHO0
POCIMCBHKOIO TAKTUKOK 3a4ns nonynspusawii equHol
YKpaiHCbKOT i0eHTUYHOCTI;
* CTUMYIHOBaHHS1 EKOHOMIKW Yepes BMPOBaKEHHS NPOEKTIB
Ha nigTpumKy GiXkeHUiB, O NOBEPHYINCH B PigHi rpoMaau;
* 3anobiraHHs1 Mi>KrpynoBMxX KOHAITIKTIB | CTUIM,
BLLUAHOBYBAHHS Pi3HOMaHITTSA, dOpMyBaHHSA CRiflbHUX
LiHHOCTEN Ans couianbHOi 3rypToOBaHOCTI;
* NOCUNEHHA rPOMaASHCBKOrO ONTUMI3MY, EMOKPATUYHUX
LiHHOCTel, 06'egHaHHA Pi3HMX rpomag Yepes KynbTypHO-
MUCTELbKi 3axoaMu.

Ins pocarHeHHs umx yinen GrCY iHiuitoe TeHaepHUii npouec
anga Bubopy nocravanbHMKa NOCnyr Ans po3pobku
KOMMMEKCHOro nraHy BUPOOHULTBA, CIPSIMOBAHOIO Ha
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platforms such as Facebook, LinkedIn, and X (formerly
Twitter). This Vendor will also be responsible for
providing services such as copywriting, visual content
creation for posts, 3D graphic design, infographic
design, audience targeting, and paid advertising for
audience growth. The overarching goal is to achieve up
to 10,000 followers on Facebook and up to 1,000
followers on LinkedIn within 2 months of signing the
contract.

Target Audience

Primary audiences include:

- Ukrainian government agencies, including
stakeholders sitting on PFRU’s governance committees
and more broadly national (Ministry of Reintegration of
Temporarily Occupied Territories, Ministry for
Communities, Territories and Infrastructure
Development and the Office of the President of
Ukraine), regional (oblast state administrations) and
local government (City, Town, Hromada) bodies.

- Ukrainian civil society, including Ukrainian citizens,
civil society groups, downstream existing and potential
PFRU grantees and partners working across the
development, research, humanitarian and political
spectrum.

- PFRU financing partner policymakers and bilateral
partner counterparts, including financing partners’
embassies and potential new financing partner
embassies.

- PFRU financing partners’ political and domestic
audiences, including domestic politicians, taxpayers
and citizens.

Secondary audiences include:

- Counterpart financing partner-funded and related
Ukraine programmes, including USAID/OT/I’s Ukraine
Confidence Building Initiative (UCBI) lll/1V, the UN
Recovery and Peacebuilding Programme (UN RPP) and
the German Stabilisation Platform.

- Multilaterals, including UN Agencies, World Bank,
WHO, EU, OECD, NATO, UNDP, etc.

- International organisations and NGOs, operating in
the stabilisation space.

- News media, including national (such as Liga,
European Pravda, LB.UA, Dzerkalo Tyzhnya, etc.) and
international (such as The New York Times, The BBC,
CNN, etc.) news media.

2. SCOPE OF WORK
Based on consultations with PFRU the Vendor is
expected to create content on PFRU’s social media
platforms to reach the above target audience and run
targeted promotion campaigns, when requested.
Social Media Platforms:

1. Facebook: Primarily Ukrainian content,

occasionally bilingual.
2. LinkedIn: Mainly English content.
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NigBULLLEHHS BUOUMOCTI NPUCYTHOCTI hoHAY B CoLianbHUX
Mepexax Ha Takmx nnatdopmax, sk Facebook, LinkedIn i X
(paniwe Twitter). OBpaHuin nocTavyanbHUK TaKOX BignosigaTume
3a HaflaHHA Takux NOCnyr, K KOMipanuTUHI, CTBOPEHHS
Bi3yanbHOro KOHTEHTY Ansi nyonikauin, 3D-rpadivyHnii guaaiiH,
Oun3aiH iHporpadiku, TapreTuHr Ta NnaTHy peknamMy ans
30inblweHHs ayauTopii. FlonosHa meta — oTpumaty go 10 000
HOBUMX NignNncHuUKiB y mepexi Facebook Ta o 1000 y LinkedIn
NPOTSAroM 2 MicALiB Nicns NignMCcaHHs KOHTPakKTy..

LinboBa ayauTtopis

OcHoBHa ayauTopis:

- YKpaiHCbKi AepxaBHi yCTaHOBM, B TOMY YACNi 3auikaBneHi
CTOPOHW, L0 BXOAATb 40 KOMITETIB nig kepiBHMUTBOM OIICY Ta
HauioHanbHux (MiHiCTepCcTBO 3 NUTaHb peiHTerpaii TMM4YacoBo
OKynoBaHux TepuTopin, MiHicTepcTBO po3BUTKY rpomMag,
Teputopin Ta iHpacTpykTypu Ta Odic NpesngeHTa Ykpainm),
perioHanbHMX (0bnacHi AepxxaBHi agMiHiCcTpauii) Ta opraHis
MiCLIeBOro caMoBpsiflyBaHHS (MiCT, cenuwy, rpoMag,).

- F[pomapsiHCbKe cycninbCTBO YKpaiHU, BKIHOYaum
rpoMagsH YKpaiHu, rpynu rpoMagsHCbKOro CycninbcTaa,
iICHYIOUMX | NOTEHUiNHKX rpaHTooTpuMyBadiB PIICY Ta
napTHepiB, AKi NpauoTb Y cdepi po3BUTKY, OOCTIAXKEHD,
rymaHiTapHoi Ta NoniTMYHOT AinbHOCTI.

- MapTHepun-po3pO6HUKM NONITUK, chiHaHCoBaHiI PIICY i
[ABOCTOPOHHI NapTHepU, BKMNOHAKUM NOCONLCTBA NApTHEPIB i
NOTEHLiNHI HOBI MOCONbLCTBA.

- MoniTnyHa Ta BHYTpiWHA ayguTopisa naptHepiB PIICY,
BKITOYAKOYM BHYTPILLHIX MNOMITUKIB, NNaTHWUKIB nogaTkiB Ta
rpoMagsiH.

BTopuHHa ayaunTopis:

- Mporpamu napTHepcbKoro diHaHCcyBaHHA, piHaHCOBaHi
napTHepamu, Ta NnoB’si3aHi nporpamu B YKpaiHi, BKIo4aouu
«YKpaiHCbKY iHiliaTuBy 3 nigsueHHs BnesHeHocTi» (UCBI)
I/IV USAID/OTI, «[lMporpamy i3 BigHOBNEHHSA Ta po3byaoBu
mupy OOH (UN RPP)» Ta Himeubky «Mnatcdopmy Bindynosu
YkpaiHu».

- BaraTtocTopoHHi opraHi3auii, Bknoyatoum areHTctea OOH,
CsitoBun 6aHk, BOO3, €C, OECP, HATO, NMPOOH ToLuo.

- MixxHapogHi opraHisauii Ta HYO, wo gitotb y
ctabinisawinHomy npocTopi.

- 3MI, Bkntovyaroum HauioHanbHi (Taki gk Jlira, €Bponencbka
npaega, LB.UA, [13epkano TWXHs Ta iH.) Ta MidKHapOoaHi (Taki siK
The New York Times, The BBC, CNN Ta iH.) 3MI.

2. OBCAr POBIT

OuikyeTbeq, Wwo MocTavanbHuk 3a norogxeHHss Gricy,
CTBOpIOBATUME KOHTEHT Ha nnatdopmax colianbHUX Mepex
®rICY onga oxonneHHs BULLEBKA3aHOI LinboBOi ayauTopii Ta
NPOBOAMTMME UiNbOBI pekriaMHi kaMnaHii, 3a HeobXigHOCTI.

CouianbHi Mepexi:
4. Facebook: NepeBaxxHO yKpaiHOMOBHUIN KOHTEHT,
3pigka 4BOMOBHUN.
5. LinkedIn: [NepeBaxHO aHrMOMOBHMWIN KOHTEHT.
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3. X (formerly Twitter): Primarily English content,
occasionally bilingual.

Services:

a. Copywriting: the Vendor is expected to craft
compelling and engaging written content
tailored to resonate with the target audience and
convey key messages effectively. Specifically,
the Vendor is expected to produce copy for
Facebook in Ukrainian, for LinkedIn in English,
and for X primarily in English.

b. Visual content creation for posts: the Vendor is
expected to develop visually appealing
elements to accompany social media posts and
capture audience attention. Specifically, the
Vendor is expected to produce visual content in
alignment with the language requirements
mentioned earlier, with Ukrainian for Facebook,
English for LinkedIn, and primarily English for X.

c. 3D graphic design: the Vendor is expected to
create visually captivating 3D graphics to
enhance the visual appeal of social media
content.

d. Infographic design: the Vendor is expected to
design informative and visually engaging
infographics to present data, statistics, and key
information in a clear and concise manner,
facilitating audience understanding and
engagement. The Vendor is expected to
produce infographics in alignment with the
language requirements mentioned earlier, with
Ukrainian for Facebook, English for Linkedin,
and primarily English for X.

e. Animated video production: The Vendor is
expected to create animated videos lasting up
to 30 seconds. This includes concept
development, animation production, and quality
assurance to ensure engaging and effective
content. Furthermore, the Vendor is expected to
add subtitles for videos, if necessary.
Specifically, Ukrainian for Facebook, English for
LinkedIn, and primarily English for X.

f.  Audience targeting: the Vendor is expected to
employ data-driven strategies to identify and
target specific audience segments most likely to
engage with PFRU's content, thereby
maximising the effectiveness of social media
campaigns.

g. Paid advertising for audience growth: the
Vendor is expected to execute targeted paid
advertising campaigns across Facebook,
LinkedIn, and X to expand PFRU's reach,
attract new followers, and foster audience
growth. Which involves strategic allocation of
advertising budget preliminary discussed with
PFRU, audience segmentation, ad creative
development, and performance monitoring to
optimise campaign effectiveness. The Vendor is
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6.

X (paHniwe Twitter): 30e6inbLIOro aHrMOMOBHMUN
KOHTEHT, iHOAi JBOMOBHUNA.

Mocnyru:

h.

KonipanTtuHr: NoctayanbHUK CTBOpOBaTUME
NEepPEKOHSIMBUI | 3aXONJTOYNIA MUCBMOBUIN KOHTEHT,
KM Oyae pe3oHyBaTu 3 LiNbOBO ayanTopIElD Ta
edeKTMBHO nepefaBaTu KIOYOBI MOBIAOMIIEHHS.
3okpeMma, ouikyeTbCs, Wo NocTavanbHMK
CTBOpPIOBATMME KOHTEHT aAnsa Facebook ykpaiHcbkoto
MoBoto, angd LinkedIn aHrnincbkoto moBoto Ta ansa X
NepeBaXKHO aHrMINCbKOL0.

CTBOpEHHS Bi3yarnbHOro KOHTEHTY Ansa nybnikauin:
MocTavanbHWK po3pobuTsb BidyanbHO NpuBabnusi
enemMeHTu, AKi CynpoBOMKYBaTUMYTb nyGrnikaLii B
couianbHUX Mepexax i NPUBEpPHYTL yBary ayautopii.
3okpeMa, ouikyeTbCs, Wo NocTayanbHUK
po3pobnATMME BidyanbHUIN KOHTEHT Y BiANOBIQHOCTI 0
BMMOT LLIOAO MOBM, 3a3Ha4YeHUX paHiwe, To6To
yKpaiHcbkow MoBoto Ans Facebook, aHrnincekoo ans
LinkedIn i nepeBaxkHO aHrnincuKo ans X.

CtBopeHHs 3D-rpacbiku: NocTavyanbHUK CTBOpOBaATUME
BidyanbHo 3axonnuey 3D-rpadiky Ans nigBuLLEeHHSA
BidyanbHOI NpnBabnnMBOCTI KOHTEHTY couianbHUX
MepeXx.

CTBOpeHHS iHorpadik: MNocTayanbHUK CcTBOpOBaTUME
iHdopMaTuBHI Ta BidyanbHO NpuBabnuei iHorpadiku
AN npeAcTaBrneHHs CTaTUCTUYHKX, Ta IHLWOro poay,
JaHuX, a TakoX KNKYoBOI iHGhopMaUii B YiTKin i cTucnin
dopMi AN CNPUSHHA PO3YMIHHIO Ta 3anyyYeHHIo
ayguTopii. OuikyeTbes, Wwo MNocTavaneHukK
cTBOptoBaTMMeE iHcborpacdpikm BignoBigHO BUMOT LWOAO
MOBM, 3a3Ha4YEeHMX paHille, TO6TO yKpaiHCbKOK ANis
Facebook, aHrniricekoto ansa LinkedIn i nepeBaxHo
aHrnincokoto ansa X.

CTBOpEHHSA aHiMoBaHuX Bigeo: MNocTtayanbHmK
CTBOpIOBaTMME aHiMoBaHi Bigeo Tpusanictio 4o 30
cekyH. Bkrtouatoum po3pobKy KoHUenLi, BAPOOHULITBO
aHimauii Ta rapaHTito SIKOCTi Ans 3abe3neyeHHs
nNpvBabnunBocTi Ta ePeKTUBHOCTI KOHTEHTY PICY. Kpim
Toro, NocTayaneHUK Mae gogaTtu 4o Bigeo cyoTuTpwy,
3a HeoOxigHoCTi. 3okpema, yKpaiHCbKOK MOBO A1A
Facebook, aHrniricekoto ansa LinkedIn, i Hacamnepeq
aHrnincokoto ana X.

TapreTuHr: NocTtavyansHUK BUKOPUCTOBYBaTUME
cTpaTerii Ha OCHOBI JaHUX ANl BU3HAYEHHA Ta
TapreTyBaHHsI HA KOHKPETHY ayauTopito, sika,
HarimMoBIipHiwe, B3aemogiaTume 3 KoHTeHToMm OICY,
TakvM YNHOM MaKCUMI3youn edPEeKTUBHICTb KaMnaHin y
coujianbHUX Mepexax.

MnaTtHa peknama Ansi 36inbLUeHHA ayauTopii:
[NocTavyanbHUK NPOBOAMTMME LiNbOoBI NNaTHI peknamHi
kamnaHii y Facebook, LinkedIn i X, wo6 po3wmputu
oxonneHHs OrCY, 3any4ynMTn HOBUX MiAMNUCHUKIB i
CMpuATKU 3pocTaHHIo ayauTopii. Lle nepenbavae
CTpaTeriyHnn po3noain pekrnaMmHoro GLoxXeTy,
nonepeaHe y3romkeHHs orogxety 3 OriCy,
cermMeHTaLito ayguTopii, po3pobKy pekrnamHoro
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expected to produce ads in alignment with the
language requirements mentioned above, with
Ukrainian for Facebook, English for Linkedin,
and primarily English for X.

Flow of work:

1. Creation of weekly content plan.
Creation and posting content in accordance with
content plan.

3. Preparation of reach reports on a monthly basis.

Based on consultations with PFRU the Vendor is
expected to develop and present to PFRU weekly
content plans and follow them, once approved by PFRU.

The Vendor will collaborate closely with PFRU to
develop a comprehensive production plan. PFRU will
provide content themes and all the necessary
information. The Vendor will analyze this information to
gain deeper insights into PFRU's target audience,
including their demographics and interests. These
insights will guide the strategic approaches to achieve
PFRU's social media objectives, encompassing content
strategies, engagement strategies, potential influencer
partnerships, and paid advertising campaigns. All
chosen approaches must be aligned with PFRU's
resources and budget to ensure feasibility and
effectiveness in implementation.

The production plan will outline precise topics and
timelines for content creation and posting on each
platform, suggesting a frequency of 2-3 times a week,
with a minimum of 2 posts per week. The Vendor is
expected to produce content in Ukrainian for Facebook,
in English for LinkedIn, and primarily in English for X.
The Vendor is expected to create both written and visual
content for each upcoming week, ensuring its alignment
with PFRU's messaging and objectives. Once created,
the content undergoes approval by PFRU to ensure
consistency with branding and goals. During this step,
any necessary revisions or adjustments can be made
based on feedback from PFRU. Following approval, the
content is scheduled to be posted on PFRU's social
media platforms according to the predetermined
schedule, ensuring timely and effective dissemination.
The posting schedule is 2-3 posts per week. The Vendor
is expected to produce content for Facebook in
Ukrainian, for LinkedIn in English, and for X primarily in
English.

Alongside organic content posting, the Vendor is
expected to develop and execute paid advertising
campaigns across relevant social media platforms to
enhance brand visibility and encourage engagement
among the target audience. This may entail utilizing
advanced targeting options provided by social media
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KOHTEHTY Ta MOHITOPUHI e(PeKTUBHOCTI A4S onTUMi3auii
edekTnBHOCTI kKamnaHii. OuvikyeTbes, Wo NocTavansHUK
CTBOPIOBATMME pekramy BignoBigHO A0 BUMOr OO0
MOBMU, 3a3Ha4YeHNX paHille, yKpalHCbKO Ang
Facebook, aHrniicekoto ans LinkedIn i nepesaxHo
aHrnincbkoto ana X.

Xig po6oTu:

2. CTBOpEHHS TUXKHEBOIO KOHTEHT-MMaHy.

3. CTBOpEHHSA Ta pPO3MiLLIEHHSI KOHTEHTY BignoBigHO 4O
KOHTEHT-MaHy.

4. T[ligroToBKa LLOMICAYHNX 3BITIB MPO OXOMNSIEHHS.

OuikyeTbeq, Wo 3a noromxkeHHam 3 GI1CY, MNMocTavanbHuK
po3pobnaTtume Ta HagasaTume PIrICY WOTUXKHEBI KOHTEHT-
nnaHu Ta 4OTpPMMyBaTUMETbCS 1 peanizoByBaTuMe 1X nicns
3aTBepakeHHs OI1CY.

MocTavanbHuk TicHO cniBnpautoBaTume 3 GrICY ons po3pobku
KOMMIEKCHOro nnaHy. TeMu KOHTEHTY Ta BClO HeobXigHy
iHpopmauito Hagae PIICY. MNMocTtavanbHMK NpoaHaniaye
OTpMMaHy iHopMaLito AN OTPUMAHHSA rMMBLLIOro PO3yMiHHS
uinsoBol aygutopii ®I1CY, Bknovaoum gemorpadiyHi
nokasHukM Ta iHTepecu. Big uiel iHdopmauii 3anexaTnmyTb
cTpaTeriyHi nigxoamn oo nocarHeHHs uinen OrCY y couiansHux
Mepexax, BKNovatoumn cTpaTerii LWoA0 KOHTEHTY, 3any4eHHs,
NOTEeHUINHOro napTHepCTBa 3 nigepamu OyMOK Ta nnaTHi
peknamMHi KamnaHii. Yci obpaHi nigxogn matTb y3rogxyBaTuch 3
pecypcamu Ta 6rompketom OICY, wob 3abesneunty ix
3[iMCHEHHICTb Ta e(PEeKTMBHICTb BNPOBaAXEHHS.

BupoGHUYMIA NNiaH NOBMHEH MiICTUTW KOHKPETHI TEMW Ta YacoBi
paMKn CTBOPEHHS KOHTEHTY Ta Nybrikaui Ha KOXHIN
nnaTtcgopmi, 3 3anNpPoONOHOBaAHOK 4YacToTO 2-3 pasu Ha
TUXOEHb, HE MeHLe 2 nyGnikauin Ha TwkaeHb. O4ikyeTbCs, L0
[MocTavanbHWK CTBOPIOBATUME KOHTEHT YKPaTHCHKOK MOBOIO
ansa Facebook, aHrnincekoto ans LinkedIn i nepeBaxHo
aHrniicbkoo ansa X.

OuikyeTbeq, Wo MNMocTayanbHUK CTBOPIOBATUME SIK MMCbMOBUM,
Tak i Bi3yanbHUN KOHTEHT Ha KOXXEH HaCTYMHUN TUXOEHb,
3abe3neyvyoyn 1oro BigNoBIgHICTb NOBIAOMIEHHAM Ta LinsM
@TICY. MNicnsa cTBOPEHHS, KOHTEHT Mae OTPUMATU CXBarEHHS
@rCY anga 3abesneveHHs BignoBigHOCTI OpeHay Ta uinam. Mig
yac LbOro Kpoky, Ha ocHoBi Bigrykie ®I1CY, MoxyTb BHOCUTUCH
HeobXigHi 3MiHM abo KopuryBaHHs. icnsi cXBaneHHs!, KOHTEHT
nybnikyeTbCca Ha nnatgopmMax couianbHux mepex Pricy
Bi4NOBIOHO OO NonepeaHbO BM3HAYeHOro rpadika,
3abesnevytoum ceBoeyacHe Ta e(peKkTUBHE PO3MNOBCIOAKEHHS.
Mpadpik ny6nikauii — 2-3 nybnikauii Ha TwxkaeHb. O4iKyeTbCs, WO
[MocTavanbHWK CTBOPOBaTMME KOHTEHT aAngd Facebook
yKpaiHCcbKo MoBOIO, Ans LinkedIn — aHrnicekoto, a ana X
nepeBaKHO aHrMiNCbKOH0.

OuikyeTbCs, WO pa3om i3 nybnikauieto KOHTEeHTY NocTavanbHuUK
po3pobuTh | NpoBeade NNaTHi pekrnamMHi kaMnaHii Ha BignoBigHUX
nnaTgpopmax couianbHUX Mepex, LWob niaBuwmnTn
BMi3HaBaHICTb Openay Ta CTUTMYNIOBATK 3aITyYeHHS LiNbOBOI
ayauTopii. Lle moxe nepenbayat BUKOPUCTAHHS PO3LLMPEHUX
napameTpiB TapreTyBaHHs, HagaHuX nrnatopmamm couianbHMX
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platforms to reach users based on demographics,
interests, behaviour, and other criteria.

Throughout the implementation phase, the Vendor is
expected to closely monitor the content performance
and the effectiveness of the advertising campaigns. This
involves tracking key performance indicators such as
reach, engagement rate (likes, clicks, comments,
shares), video views, video completion rate, and
follower growth rate, and providing the by-monthly
reports on these key indicators.

Based on the performance data collected, the Vendor is
expected to make timely adjustments and optimizations
to the content, targeting, and campaign strategies to
maximize results and achieve the desired objectives.
This ensures the successful execution of PFRU's social
media presence, fostering meaningful engagement and
advancing the organization's goals.

The Vendor is expected to conduct a comprehensive
evaluation of their services and the impact on PFRU's
social media presence. This evaluation must include the
final analysis of the key metrics such as engagement
rates, reach, impressions, follower growth to assess the
overall effectiveness of the implemented strategies.
Based on the evaluation findings, the Vendor is
expected to prepare a final report documenting the
outcomes of the project, including achievements,
challenges encountered, and recommendations for
future social media initiatives. This reflection process will
ensure continuous improvement and optimisation of
PFRU's social media efforts.

3. DELIVERABLES

Deliverable 1. Content planning: Based on
consultations with PFRU the Vendor will create and
deliver to PFRU content plan by noon every Friday.
Once created, the content undergoes approval by PFRU
to ensure consistency with branding and goals.
Following approval, the content is scheduled to be
posted on PFRU's social media platforms according to
the predetermined schedule, ensuring timely and
effective dissemination. The posting schedule is 2-3
posts per week, with a minimum of 2 posts per week.
PFRU will provide content themes and all the necessary
information.

Deliverable 2. Monthly Reach Report: Not later than by
the 10™ day of every month the Vendor will prepare and
deliver to PFRU monthly reach report, highlighting key
metrics that measure the effectiveness and impact of
social media activities such as:
¢ Reach: the total number of unique users who
have seen the content on each platform.
e Engagement rate: the percentage of users who
have interacted with the content, including likes,
comments, shares, and clicks.
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MepeX, ANns OXOMMEHHSA KOPUCTYBaYiB HA OCHOBI
aemorpadivyHMX NOKa3HWKIB, iHTEpeciB, NOBEAIHKM Ta iHLINX
KpuTepiis.

[MpoTsarom ycboro etany BnpoBagKeHHs [ocTtadanbHUK
MOBMHEH YBaXHO CTEXWUTW 32 NPOOYKTUBHICTIO KOHTEHTY Ta
€(EeKTMBHICTIO peknamMHuX kamnaHin. Lle nepeabavae
BiACTEXEHHS KITHOYOBUX MOKa3HMKIB €PEKTUBHOCTI, TaKNX SIK
OXOMNSEHHS, PiBEHb 3any4eHocTi (ynogobaHHs, Kriku,
KOMEHTapi, MOLNPEHHS), Nepernaan Bineo, koediuieHT
nepernsay Bigeo Ta TeMn 3pOCTaHHSA KiNbKOCTI NigNUCHKKIB, a
TaKOXX HaJaHHS LLIOMICAYHUX 3BITIB 32 LLUMU KINKOYOBUMMU
NoKasHUKamMu.

OuiKy€eTbCS, WO Ha OCHOBI 3ibpaHMX AaHnX Npo eeKTUBHICTb
[MocTavanbHWK CBOEYACHO BHECE KOPUTyBaHHA Ta npoBeae
ONTUMI3aLlito KOHTEHTY, TapreTyBaHHA Ta cTpaTerii KamnaHii Ans
MaKcuMi3aLii pe3ynbTaTiB i 4OCATHEHHs1 BaxkaHux Uinen. Lie
3abe3neynTb npucyTHicTb PICY B couianbHMx Mepexax,
CMpUAIOYM 3ary4YeHHIo Ta NPOMOLIT Linen opraHisaduii.
OuikyeTbces, Wo NocTayanbHWK NpoBeae KOMMIEKCHY OLiHKY
HaJaHux nocnyr i BAnmBY Ha npucyTHicTe ®IICY B couianbHux
Mepexax. Taka ouiHKa NOBMHHA BKIKOYaTW OCTaTOYHUI aHani3
KSTHOMOBMX MOKA3HUKIB, TAKNX SK piBEHb 3ary4eHOCTi,
OXOMMEHHS, Nepernagm, 3poCTaHHS KinbKOCTi NiANMCHUKIB, LWO6
OLiHUTM 3aranbHy eeKkTUBHICTb peani3oBaHnx cTpaTerin.

Ha ocHoBI pe3ynbTaTiB OLiHKM [NocTavanbHMK Mae niarotyBaTu
KiHLUEeBWIA 3BIT 3 pe3ynbTaTaMn MPOEKTY, BKNOYaoum
OOCSATHEHHS, BUKINMKX Ta pekoMeHaauii ons ManbyTHix iHiliaTne
y couianbHux mepexax. Lli nigcymku i BUCHOBKM 3abe3neyaTtb
noAanbLue BAOCKOHaNEHHs Ta onTumisadito 3ycuns PriCY y
couianbHUX Mepexax.

3. NIACYMKOBA OOKYMEHTALIA

MincymkoBa pokymeHTauia Ne1. KoHteHT-nnaH: 3a
norogxeHHst 3 Pr1CY lNocTavaneHUK CTBOpOBaTUME Ta
Hagcunatume OICY koHTeHT-NNaH Ao 12:00 KOXHOT M’ATHWL.
[Micnsa cTBOPEHHSA, KOHTEHT Mae oTpumaTtu cxsaneHHs Oricy
ansa 3abesneveHHs BignoBigHOCTI OpeHay Ta uinam. lNicns
NOroPKEHHS!, KOHTEHT NybnikyeTbCcsA Ha nNnaTgopmMax
couianbHmx mepex PrCY signosigHo Ao nonepeaHLO
BM3Ha4yeHoro rpadika, 3abesnevyoumn cBoeyacHe Ta epeKkTMBHE
po3noBclomkeHHs. ['padik nybnikauii — 2-3 nybnikauii Ha
TWXOEHb, ane He MeHLe 2 nybnikauin Ha TxkaeHb. Temu
KOHTEHTY Ta BCIO HeobXxiaHy iHdhopmauito Hagae OIICY.

MincymkoBa pokymeHTtauis Ne2. LLlomicavHuin 3BiT Npo

OXOMMEeHHs: He ni3Hile 10 Yymncna KoXHoro Micaus

MocTtavanbHWK rotyBaTume Ta Hagcunatume go ®ricy

MICSAMHUI 3BIT NPO OXOMMNEHHS, AKUA MAE MICTUTM KITHOYOBI

NOKa3HWUKN, AKi BUMIPIOIOTb €(PEKTMBHICTb i BNNUB AiANbHOCTI B

couianbHMX Mepexax, siK-0T:

o  OXxonneHHs: 3aranbHa KifbKiCTb YHiKanbHUX

KOopUCTyBadiB, siKi MepernaHynm KOHTEHT Ha KOXHil
nnatgopmi.
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e Video views: measures the number of views
received by videos posted on PFRU's social
media channels.

e Video completion rate: indicates the percentage
of viewers who have watched a video in its
entirety on each platform.

e Follower growth: the increase in the number of
followers/subscribers across PFRU's social
media platforms in comparison to the previous
month.

KPls:

PFRU expects to increase its social media following by
organic and paid growth up to 10,000 followers on
Facebook and up to 1,000 followers on LinkedIn within 2
months of signing the contract.

4. PRICING AND DELIVERABLE SCHEDULE

e PiBeHb 3any4eHHs: Bi4COTOK KOPUCTYBAYIB, SAKi
B3aEMOLIANN 3 KOHTEHTOM, BKITHOHAKOUKN NaliKK,
KOMEHTapi, NOLMPEHHSA Ta KiiKW.

o [lepernagm Bigeo: KinbKiCTb Neperngagis Bigeo,
onyOnikoBaHUX Ha kaHanax coujianbHux mepex OrCy.

o KoediuieHT nepernsaay Bigeo: Bkasye Ha BiACOTOK
rnagadie, siki nepernaHynun Bigeo NOBHICTIO Ha KOXHIN
nnatcopmi.

e  30iNblUEHHS KINbKOCTI NiANUCHUKIB: 30iNbLUEHHS
KiNbKOCTi ¢ponoBepis/nianucHKKIB Ha nnaTtgopmax
couianbHmx mepex PIrCY nopiBHsHO 3 NonepenHiv
MicsiLem.

KME:
@INCY nnaHye 36inblWNTYM KiNbKICTb NIAMUCHUKIB Yy coLjianbHUX
Mepexax LUMAsIXOM OpraHiYHOro Ta nnaTHoro 3poctaHHs go 10

000 nignucHukiB y Facebook i oo 1000 nignucHukie y Linkedin
NpoTsroM 2 MicauiB nicng NianMCaHHs KOHTPaKTy.

4. UIHOYTBOPEHHS TA rPA®IK NMOAAHHSA NIACYMKOBOI

Report

DUTY OF CARE

The Vendor/Subcontractor will be responsible for their
own safety and well-being and Third Parties affected by

the Vendor/Subcontractor’s activities under any resulting
Agreement, including appropriate security arrangements.

The Vendor/Subcontractor will also be responsible for
providing suitable security arrangements for their

domestic and business property.
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DELIVERABLES DUE DATE OOKYMEHTALII
Deliverables Not later than on the 10" day NiaCYMKOBA TEPMIH BUKOHAHHA
Monthly Reach of each month OOKYMEHTALIA

He ni3niwe 10 yncna
KOXXHOIo Micsus

MiacymkoBa noKymeHTauis
LLlomicss4HUM 3BIT Npo
pes3ynbTaTy OXOnneHHa

OBOB’A30K HANEXHOI TYPBOTHU

MocTtavanbHuk/CyoniapsiaHvK Hece BignoBiganbHICTb 3a BNacHy
De3neky Ta Gnarononyyysi, a Takox 6e3neky Ta Grnaronony4yys
TpeTix 0ci®, Ha AKMX MOXe BMAWHYTU  OiSNbHICTb
MoctavanbHuka/CybnigpsagHuka B pamkax — Bygb-Akoro
yknageHoro [loroBopy, B TOMy Y1Cni BianoBigHi 3axoam 6esneku.
MocTavanbHuk/CybniapsagHUK TakoX Hece BignoBiganbHICTb 3a
3abe3nevyeHHss HanexHux 3axofiB 0esnekn LWoJo  CBOro
0COoOMCTOro Ta KOMEpPLNHOIo ManHa.
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Annex 1 Cover Letter
[Tenderer: Insert date]

[Insert name and contact information of point of contact for ITT]
Reference: Invitation to Tender [Insert ITT name and number]
Subject: Declarations

Dear [Insert name of point of contact for ITT]:

[Tenderer: Insert name of your organization] is pleased to submit its proposal in regard to the above- referenced request
for proposals. For this purpose, we are pleased to provide the information furnished below:

Name of Tenderer

Name of Organization’s Representative
Taxpayer Identification/VAT Number
Address

Telephone

E-mail

Type of Organization*

*Commercial, Non-profit, Educational, Other
Small, medium or micro enterprise (SME)?** [ Yes O No

**An SME is defined in accordance with the European Commission as having less than 250 persons employed and an annual
turnover of up to EUR 50 million, or a balance sheet total of no more than EUR 43 million.

As required in the Key Procurement Information, we confirm that our tender, including the commercia proposal will remain
valid for [insert number of days] calendar days after the proposal deadline.

We are further pleased to provide the following annexes containing the information requested in the ITT:

[Tenderers: It is incumbent on each Tenderer to clearly review the ITT and its requirements. It is each Tenderer's

responsibility to identify all required annexes and include them]

e Copy of registration or incorporation in the public registry, or equivalent document from the government office where
the Tenderer is registered.

o Copy of company tax registration, or equivalent document.

¢ Copy of trade license, or equivalent document.

As part of our offer [Name of Tenderer] provides the following self-declarations:

e [Name of Tenderer] is able to comply with the proposed delivery of performance schedule having taken into
consideration all existing business commitments.

o [Name of Tenderer] has adequate financial resources to manage this contract.

e [Name of Tenderer] is up to date with its tax, social and labour obligations.

e [Name of Tenderer] certifies that our organisation currently maintains all insurances required by the governing law
applicable to our jurisdiction and appropriate to the services/commodities we will be providing under the prospective
contract.

o [Name of Tenderer] certifies that in carrying out the services mentioned below, equipment or services produced by
the following companies will not be procured for use by Chemonics: Huawei Technologies Company, ZTE
Corporation, Hytera Communications Corporation, Hangzhou Hikvision Digital Technology Company, and Dahua
Technology Company.

e [Name of Tenderer] (I has [ does not have any close, familial, or financial relationships with Chemonics staff. For
example, if a Tenderer’'s cousin is employed by Chemonics, the Tenderer must state this.

e [Name of Tenderer] O has O does not have any family or financial relationship with other Tenderers submitting
proposals. For example, if the Tenderer’s father owns a company that is submitting another proposal, the Tenderer
must state this.

ITT No. PFRU-PAR-2024-109 ITT NePFRU-PAR-2024-109
Last updated: 28 September 2022 OcTaHHe OHOBREHHs: 28 BepecHs1 2022 poky
Page 16 of 26 CropiHka 16 3 26



¢ [Name of Tenderer] O is I is not aware of any conflict of interest due to the participation in the ITT and prospective
contract.

e [Name of Tenderer] certifies that the prices in the offer have been arrived at independently, without any
consultation, communication, or agreement with any other Tenderer or competitor for the purpose of restricting
competition.

e [Name of Tenderer] certifies that all information in the proposal and all supporting documentation are authentic and
accurate.

e [Name of Tenderer] certifies understanding and agreement to Chemonics’ prohibitions against fraud, bribery and
kickbacks contained on page 2 of this ITT.

e [Name of Tenderer] understands the personal data requirements under this contract and can implement the
appropriate technical and organisational measures to comply with applicable data protection laws (i.e GDPR, DPA
2018) and to ensure the protection of the rights of data subjects.

Please indicate if, within the past five years you, your organisation or any other person who has powers of
representation, decision or control in the organisation been convicted anywhere in the world of any of the offences
within the summary below:

o Participate in a criminal organization O Yes O No If yes, provide details.
e Corruption O Yes O No If yes, provide details.
e Fraud O Yes O No If yes, provide details.
o Terrorist offences or offences linked to terrorist activities [ Yes [0 No If yes, provide details.
¢ Money laundering or terrorist financing 0 Yes O No If yes, provide details.

e Child labour and other forms of human trafficking 0 Yes O No If yes, provide details.

O | declare that to the best of my knowledge the answers submitted, and information contained in this document are
correct and accurate.

[TENDERERS: Delete this section prior to signature. This self-declaration is used by Chemonics to assess that
Tenderers meet our expectations of our supply partners. If you seriously misrepresent any factual information in this
Annex 1, and so induce Chemonics to enter into a contract, you may be excluded from the procurement procedure and
from partnering with Chemonics in the future. If a purchase order has been entered into, the contract may be
terminated for default].

By submitting this Tender, we explicitly consent to all requirements and conditions stipulated in ITT and declare that we
will continue to comply therewith throughout the entirety of the contract period. Furthermore, we confirm that we offer
the rates as provided in the attached Tender.

Sincerely yours,

Signature
[Tenderer: Insert name of your organization's representative]
[Tenderer: Insert name of your organization]

ITT No. PFRU-PAR-2024-109 ITT NePFRU-PAR-2024-109
Last updated: 28 September 2022 OcTaHHe OHOBREHHs: 28 BepecHs1 2022 poky
Page 17 of 26 CropiHka 17 3 26



Oopatok 1 CynpogigHun nuct
[YuacHwuk TeHgepy: Bkaxite gaty]

[BkaxiTb iM’s, Npi3BMLLE Ta KOHTAKTHI AaHi KOHTAKTHOT 0CO6U CTOCOBHO ITT]
MocunaHHa:  TeHaep [BkaxiTb Ha3By Ta Homep ITT]
Tema: Heknapauii

LWaHoBHMIN(a) [BkaxiTb iM’'st KOHTAKTHOT 0cobu cTocBHO ITT]!

[YuacHuk TeHaepy: BkaxiTb Ha3By CBOEI opraHisaLlii] nogae cBow Npomno3uLio CTOCOBHO 3a3HavyeHoro suLle 3anuty. [Ang
LbOro HagaemMo HacTyrMHy iHopmaLLito:

HasBa YuacHuka TeHgepy

IM’s1 Ta nNpi3BULLLEH NpeacTaBHMKA opraHisauii
loeHTMdikauinHn Homep nnaTHuka nogatkis/l[4B
Appeca

TenedoH

E-mail

Twn opranizauii*

* KomepuitiHa, Henpubymkoesa, 0c8imHs, iHwa
Mane, cepenHe abo mikponignpuemcteo (MCIM)?** O Tak O Hi

** 32i0H0 3 susHadyeHHsIM Egponetlicbkoi Komicii 0o kamezopii MCIT 8idHocambcs nidrnpuemMemea, Ha SKUX npauyroroms MeHWe
250 cniispobimHukie, ma siki Matome pidHUl 0bie 4o 50 mrH €8po ma/abo cymapHuli baraHc 0o 43 MIIH egpo.

3rigHo 3 BuMMoramu po3giny 1 «OcHoBHa iHhopMalia Npo 3akyniBMAw» MW MATBEPOKYEMO, WO Hawa TeHaepHa
nponosuuid, B TOMY YMCRi KOMepLUirHa nponosuuis, 3anvwaTUMeTbCs YMHHOK MPOTAroM [BKaXiTh KiNbKiCTb AHIB]
KanengapHUX OHIB i3 KIHLEBOro TepMiHy NogaHHSA NPOMO3uLLin.

Kpim Toro, HanpaBnaeMo HaCTyMnHi 4OAaTKK, WO MiCTATb 3anutyBaHy B ITT iHpopmadito:

[YuacHukn TeHaepy: koxeH Y4yacHuk TeHaepy 3060B’dA3aHuii peTenbHO o3Hanomutuca 3 ITT Ta horo BuMmoramu.

BusiBneHHsa BCix gopaTkiB, ki HEOOXiOHO nogaTu, Ta iXHE BKOYEHHS B MPOMO3ULiD € BigNOBIgANbHICTIO KOXHOMo

YyacHuka TeHaepy.]

e Koniga ceigouTBa Npo peecTpadito 3 Ny6niYHOro peecTpy YM aHanoriyHUN OOKYMEHT Bif AEepXXaBHOI yCTaHOBWU 3a
Micuem peecTpalii YyacHuka TeHaepy.

e Konis peecTpadii B IKOCTi nnaTtHMka nogaTkiB abo aHanoriYHui 4OKYMEHT.

e Konisi ToproBoi niueHsii abo aHanoriYHMn 4OKYMEHT.

Y pamkax cBoei npono3uuii [Hasea YuyacHuka TeHaepy] Hagae HacTynHi geknapadii:

o [HasBa YuacHuka TeHaepy] 3aMoxe 4OTpMMYBaTMUCA 3anponoHOBAHOroO rpaddiky BUKOHaHHSA pobiT i3 ypaxyBaHHAM YCix
iCHYIOUMX OinoBmx 3060B’A3aHb.

e [Hasea YuacHuka TeHOepy] Mae gocTaTHi (biHaHCOBI pecypcu A5 BUKOHaHHSA LbOro 0roBopy.

e [HasBa YuyacHuka TeHOepy] He Mae MPOCTPOYEHUX MOAATKOBUX i coujianbHMX 3000B’si3aHb, a TakOX 3000B'A3aHb
nepeq npauiBHMKamu.

e [HasBa YuyacHuka TeHpepy] 3acsigyye, WO Hawa opradisauis nigTpUMYye YMHHICTb YCIX CTPaxoBWX MOMICiB, SKi €
HEeoOXigHMMM 3a YMHHUM 3aKOHOL4ABCTBOM B Hallill topucauMkuii Ta BignosigatoTb nocryram/ToBapam, siki Mu
HagaBaTMMEMO 3a NOTEHLIMHMM JOrOBOPOM.

e [Hasea YuacHuka TeHgepy] 3acBigyye, Wo Npy HagaHHi 3a3HadveHnx Hmkye nocnyr ans KiMoHikc He 6yayTb
3aKynoByBaTUCA 00nagHaHHS Yn NocnyrM HacTynHux komnawin: Huawei Technologies Company, ZTE Corporation,
Hytera Communications Corporation, Hangzhou Hikvision Digital Technology Company, Dahua Technology
Company.

e [Hasea YuacHuka TeHgepy] 0 mae [1 He Ma€ oLHUX TiCHUX, CiMeHnx abo hiHaHCOBUX BIGHOCUH 3i
cniBpoOiTHMKkamn KimoHikc. Hanpuknaga, sikwo gsotopigHun 6paT abo cectpa YyacHuka TeHaepy npautoe B KiMoHikc,
YyacHuk TeHaepy Mae ue 3asHauuTu.
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e [Hasea YuacHuka TeHgepy] [0 mae [ He Mae ofgHUX CiMenHnx abo piHaHCOBUX BiAHOCWH 3 iHLLMMW Y4YacHMKaMm1
TeHaepy, Wo HagawTb npono3udii. Hanpuknag, skwo 6aTtbko YyacHuka TeHaepy € BNacHUKOM KOMMaHil, Wwo
nogana iHwy nponosuuito, Y4acHUK TeHAepy Mae Lie 3a3HaunTu.

e [Hasea YuacHuka TeHgepy] LI Bigomo L1 He BiZOMO npo KOHMNIKTK iHTepeciB, NOB'A3aHi 3 y4acTio B TeHaepi 1a
yKNnageHHAM NOTEHUINHOro JOroBopy.

e [HasBa Y4yacHuka TeHOepy] 3acBigyye, WO LiHM Yy Npono3uuii 6ynyn Bu3HayeHi camocTiliHo, 6e3 06roBopeHs,
nepemoBuH abo NOrogXXeHHs1 3 ByAb-AKMM iHLIMM YYaCHUKOM TEHAEPY UM KOHKYPEHTOM 3 METOK OOMEXEHHS
KOHKYPEHLLi.

e [Hasea YuacHuka TeHaepy] 3acBigyye, WO BCA iHopmaLis y Iponoauuii Ta BCiX CynpoBigHNX JOKYMEHTax €
[OCTOBIPHOI Ta TOYHOHO.

e [HasBa YuacHuka TeHgepy] 3acBigyye, Wo M1 O3HANOMUINCA Ta NOroAXyemocs i3 BBeaeHoto KiMmoHikc 3abopoHoto
LaxpancTtea, xabapHuuTBa Ta BigKaTiB, ONMcaHO Ha CTOpiHLi 2 uboro ITT.

e [HasBa YyacHuka TeHOepy] 03HanoMMBCA 3 BUMOramu 40 3aXMCTY NepcoHarbHUX 4aHMX 3@ UMM JOrOBOPOM i
3MOXe peanisyBaTu BignoBigHI TEXHIYHI Ta opraHi3auiriHi 3axoaun ons 3abesneveHHs BigNOBIQHOCTI 3aCTOCOBHOMY
3aKOHOOABCTBY i3 3axmcTy AaHux (Hanpuknag, GDPR, DPA 2018) ta 3axucty npas cy6’ekTiB AaHMX.

3asHaute, un 6ynu BK, Balla opraHisauisi 4s Oyab-sika iHwa ocoba, yNoBHOBaXKeHa NpeacTaBnsaTh iHTepecy,
NpUMrUMaTK PiLLIEHHSA YK 3AINCHIOBATU KOHTPOMb Y OpraHi3aLii, NPOTAroM oCTaHHIX MATU POKIB 3acyakeHa y Byab-sikin
KpalHi CBiTYy 3a 3a3Ha4eHi H/XX4e NpaBoMNOpPYLLEHHS:

e YyacTb y KpUMiHanbHiA opraHisauii O Tak O Hi Akwo «Tak», geTtanisymre.

o Kopynuis O Tak O Hi Akwo Tak, getanisymnTe.

o llaxpawncTteo O Tak O Hi Akwo Tak, getanisymnte.

e TepopUCTUYHI 3N0YNHN abo 3104YMHU, NOB’A3aHi 3 O Tak O Hi Akwo Tak, getanisymnte.
TEPOPUCTUYHOIO AiSNbHICTIO

e BigmuBaHH4 rpoLuen abo diHaHCyBaHHA TEpOpPU3MY O Tak O Hi Akwo «Tak», geTtanisymre.

o [lntaua npaugq Ta iHWi popmu Toprieni nogbmm O Tak O Hi Akwo Tak, getanisymnTe.

0 A 3asensato, WO, HACKINbKM MeHi BigoMo, Bignosiai Ta iHpopmauis B LbOMYy JOKYMEHTI € BipHUMU | TOYHMMMN.

[YHYACHWKWN TEHOEPY: Budanims yeti po3din neped nidrnucaHHsaM. Lo aeknapauito KiMoHikC BMKOpUCTOBYE AN
OLiHKM BiANOBIAHOCTI YYaCHUKIB TEHAEPY HALLMM OYiKyBaHHAM OO0 NapTHepiB-NnocTavyanbHUKIB. Y pasi cepiio3Horo
BUKPUBIIEHHSA Byab-aKoi haKTMYHOT iHdhopMaLlii, HaBe4eHOT B LbOMY A0AAaTKY 2, 3 MeTo cxmneHHs KimoHike go
YKNaZleHHsA AOroBOpY 3 BaLLOK OpraHisauieto, Bac MOXYTb BUKMIOUYNTY 3 NpoLeypuy 3aKyniBni Ta He po3rnagaTtu B
SIKOCTi NOTeHUinHoro naptHepa KiMOHiIKC y ManbyTHbOMY. Y pasi yknageHHs JOroBopy Npo 3aKyniBrO KOHTPAKT MOXE
OyTn posipBaHuii Ha NiacTaBi NOpyLIeHHs1 3000B'A3aHb).

Hapatoum uto TeHgepHy Nponosuuito, MM NPsSIMO NOroXXyemMocs 3 ycima Bumoramu ta ymosamu ITT i 3aasnsemo, Lo
OOTpUMYyBaTUMEMOCS iX YNPOAOBX YCbOro TePMiHy Aii KOHTpakTy. Kpim Toro, nigTBepa)Kyemo, Lo NPONOHYEMO CTaBKu,
3a3HaveHi y TeHaepHin npono3uuii, Wo AoaaeTbes.

3 noBaroto,

Mignnc
[YuacHuk TeHgepy: BkaxiTb iM’st Ta npi3BuLLLEe NpeacTaBHMKA OpraHisauii]

[YuyacHuk TeHaepy: BkaxiTb Ha3By CBO€I opraHisauiii]

ITT No. PFRU-PAR-2024-109 ITT NePFRU-PAR-2024-109
Last updated: 28 September 2022 OcTaHHe OHOBREHHs: 28 BepecHs1 2022 poky
Page 19 of 26 CropiHka 19 3 26



Annex 2 - Chemonics Tendering Conditions:

The following Ethical and Business Conduct requirements,
Definitions and Terms form a material part of the ITT.

Section .1 Ethical and Business Conduct

Requirements

Chemonics is committed to integrity in procurement, and only
selects suppliers based on objective business criteria such
as price and technical merit. Chemonics expects suppliers to
comply with our Standards of Business Conduct, available at
https://www.chemonics.com/our-approach/standards-

business-conduct/ and the FCDO Supplier Code of Conduct
available at:
https://assets.publishing.service.gov.uk/government/uploads

HOopatok 2 — YmoBu npoBeaeHHA TeHaepy KimoHike

HaeepeHi Hwkye Bumorn Kopgekcy eTukm Ta  ginoBoi
noseAiHkn, BuaHaveHHs i YMOBUM € icTOTHOMO YacTuHoto ITT.

Poznin 1. Kogekc eTukun Ta 4inoBoi noBediHKK

KiMOHiKC nparHe npoBoAWTM 4YecHi 3akynisni Ta obupae
nocrtayarnbHWKiB, TPYHTYHOUUCb §nuwe Ha 00’ €KTUBHUX
OiNOBUX KPUTEPIAX, TakMx SK LiHa Ta TeXHi4Hi nepesaru.

KiMmoHiKC  odikye Big  noctavanbHUKIB ~ OOTPUMAaHHA
CraHpapTiB  AinoBoi  noBefiHkM, 3  SKAMW  MOXHa
O3HaoMUTUCS 3a NocUnNaHHAM

https://www.chemonics.com/our-approach/standards-
business-conduct/, i Kopgekcy noBegiHkn nocTavyanbHuKa

/system/uploads/attachment data/file/926545/Supply-
Partner-Code-of-Conduct-FCDO-oct20.pdf.

Chemonics does not tolerate fraud, collusion among
Tenderers, falsified proposals/bids, bribery, or kickbacks.
Any firm or individual violating these standards will be
disqualified from this procurement, barred from future
procurement opportunities, and may be reported to
Chemonics’ Client.

Tenderers will ensure they comply with all applicable laws
and regulations in force of the country in which the Tenderers
is registered and the country where the services are to be
wholly or partially performed, including, but not limited to tax
laws, environmental, legal and social obligations, anti-
corruption laws, anti-bribery laws and anti-terrorism laws.
The Tenderers also represents that neither it, nor to the best
of its knowledge any of its personnel, servants or agents or
any person acting on its behalf, have at any time prior to and
during the term of this proposal appeared on the Home Office
Proscribed Terrorist Organisations List and/or the
Consolidated United Nations Security Council Sanctions List.

The Tenderers must certify that the Tenderers, or its
principals, is not debarred, suspended, or proposed for
debarment or declared ineligible for award by any UK
department or agency or by the U.S. OFAC (Office of Foreign
Assets Control List) of Specially Designated Nationals and
Blocked Persons at
http://www.treas.gov/offices/enforcement/ofac/sdn.
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M3C CK, 3 gkum MOXHa 03HaMOMUTUCA 3a MOCUNAHHAM:
https://assets.publishing.service.gov.uk/government/uploads
/system/uploads/attachment data/file/926545/Supply-
Partner-Code-of-Conduct-FCDO-oct20.pdf.

KiMmOHIKC He TepnuTb LaxpancTeBa, 3MOB YYacCHMUKIB,
danbcudikauii  npono3uuin/zaseok, xabapHuuTtBa Ta
BigkaTiB. [MopylleHHa uMx cTaHgapTiB topugnyHor abo
isnyHoo ocobotro NpmaBee Ao iXHbOI AuckBanidikauii y Lin
3aKynieni Ta 3abOpoHM Ha y4acTb y ManbyTHIX 3akyniBnsx, a
iHbopMaLiss Npo NopyLuHMKa Moxe O0yTu nepenaHa KrieHTy
KimoHikc.

YyacHuk TeHoepy Mae 3abesneunMtu LOTPUMAaHHSA BCiX
3aCTOCOBHUX 3aKOHIB i HOPM, SKi Ai0Tb Y KpaiHi peecTpauii
YyacHuka, Ta KpaiHi, B $Kid MNOBHICTHO YN YACTKOBO
HagaBaTUMyTbCA nocnyru, 30Kpema, noaaTKoBOro
3aKOHOOABCTBA, €KOJSOMYHMX, HPUANYHMX | couianbHUX
3000B’s13aHb, 3aKOHOOABCTBA CTOCOBHO OopoTbOM 3
Kopynuieto Ta  xabapHWUTBOM,  aHTUTEPOPUCTUYHOIO
3aKOHOJABCTBA. YUYaCHUK TaKOX 3acBiguye, WO aHi BiH, aHi,
HacKinbkn NOMY BIiOMO, >OAeH i3 WMoro npauiBHUKIB,
cny>x00BUiB, NPeACTaBHMKIB UM Byab-sKnx ocid, sKi 4itoTb Bif
NOro imeHi, He ByB BHECEHMI [0 4K Mig Yac TepMiHy gl uiel
nponosuuil  go Cnucky 3abOpOHEHMX TEepPOPUCTUHHUX
opraHizauin MiHicTepcTBa BHYTpiWHIX cnpas Benukoi
BputaHii Ta/abo KoHconigoBaHoro cnvcky caHkuin Pagu
Beanekn OOH.

YyacHuK TeHOepy Mae€ 3acBiguuTu, WO Y4yacHMK Ta MOro
KEPIBHMKM He HanexaTb [0 O0cib, cniBnpaus 3 SKUMu
3ab0poHeHa, NpU3yNUHEHa YK ii NPOMOHYETLCA 3abOPOHUTH,
4n AKMM 3abOPOHEHO MpPUCYMXYBaTU OOroBOpU Oyab-sKMM
OpuTaHCLKMM Nigpo3ainom abo yCTaHOBOK UM YNpaBniHHAM
i3 KOHTpon 3a iHo3eMHMMM akTmBamu MiHicTepcTBa
¢iHaHciB CLWIA (OFAC) B pamkax Cnwucky cneuianbHO
nosHavyeHnx rpomagsH i 3abnokoBaHmx ocib, 4OCTYNHUM 3a
NOCUNaHHSIM:
http://www.treas.gov/offices/enforcement/ofac/sdn.

ITT NePFRU-PAR-2024-109
OcTaHHe OHOBREHHs: 28 BepecHs1 2022 poky
CropiHka 20 3 26



Chemonics takes a zero-tolerance approach towards human
trafficking consistent with the United Kingdom Government’s
anti-trafficking and safeguarding efforts guided by
Safeguarding Vulnerable Groups Act 2006. The Tenderers
shall therefore comply with, all applicable anti-slavery and
human trafficking laws, statutes, regulations and codes from
time to time in force including the Modern Slavery Act 2015.

The Tenderers warrants that at the time of submitting this
proposal they are not aware of any present or future matter
that may give rise to any real or perceived conflict of interest
with this proposal and/or the Project. If a real or perceived
conflict of interest arise, the Tenderers will notify Chemonics
immediately in writing.

Employees and agents of Chemonics are strictly prohibited
from asking for or accepting any money, fee, commission,
credit, gift, gratuity, object of value or compensation from
current or potential vendors or suppliers in exchange for or
as a reward for business. Employees and agents engaging
in this conduct are subject to termination and will be reported
to Chemonics’ Client. In addition, Chemonics will inform its
Client of any supplier offers of money, fee, commission,
credit, gift, gratuity, object of value, or compensation to obtain
business.

Please contact the Point of Contact or Chemonics Office of
Business Conduct listed in the Key Procurement Information
with any questions or concerns regarding the above
information or to report any potential violations.

Section 2. ITT Definitions

The following definitions apply to Chemonics invitations to
tender as applicable:

a. “Agreement” refers to a contract that will be executed
as a result of this tendering process between
Chemonics (Buyer) and the selected Tenderer
(Seller). It can be a Subcontract, or a Vendor
Agreement as defined below.

b. “Anticipated date of award” is the date that
Chemonics expects to sign the Agreement with the
Vendor/Subcontractor.

c. “Anticipated date of mobilisation” is the date
Chemonics expects the Vendor/Subcontractor to
commence work.
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KiMOHIKC 4OTPUMYETBLCA NigXoay «HYNbOBOI TONEPAHTHOCTI»
[o Toprieni nogbMy, WO Bignosigae AiAnbHOCTI Ypsagy
Cnony4deHoro KoponiecTBa LLoAO0 NpoTuAil TOprisni niogsmu
Ta 3axucTy npas, J0OpobyTy Ta 340poB’'st nogen vy
BignosigHOCTI 40 3akoHy npo 3axucT Bpasnusux rpyn 2006
poky. Tomy YyacHuMKM NOBWMHHI OOTPUMYyBaTUCA BCIX
3aCTOCOBHUX 3aKOHIB, 3aKOHOAAaBYMX aKTiB, HOPM i KOAeKCiB
CTOCOBHO MNpoTuaii pabcTtBy Ta TopriBnmi nogbmu, B TOMY
ymncni 3akoHy nNpo cyvacHe pabcteo 2015 poky.

YYacHUKN rapaHTyloTb, WO CTAaHOM Ha MOMEHT MOOAHHSA
MATaHHS, WO MOXE CAPUYUHUTU peanbHui abo BuanMun
KOHONIKT iHTEpeciB CTOCOBHO Uiei npono3uuii Ta/abo
MpoekTy. Y pasi BMHUKHEHHS peanbHOro 4Yu BUAUMOTO
KOH(PMIKTY iHTEepeciB YYaCcHMK NOBUHEH HeramHo nosBigoMuUTU
npo e KiMoHikC y NncbMOBI hopMi.

CniBpobiTHMkam i npegcTtaBHukam  KiMoHiKC — cyBopo
3ab0OpOHEHO BUMaraT Yn npunmaTty 6yab-aKi KOWTKW, nnaTy,
KOMICil, KpeauTn, NoAapyHKM, rpoOLLIOBI BUHAropoau, LiHHOCTI
abo kKomneHcauii Big NOTOYHMX abo MOTEHLINHMX
nocrtavanbHUKiB B 06MiH Ha abo B AKOCTI BMHaropoau 3a
cnisnpauto. CniBpobiTHNKM Ta NpeacTaBHUKK, O BAATLCH
00 Takvx Ain, nignaralTb 3BiNbHEHHIO, a iHopmadlis npo
Hux nepepaetbca KnieHTy KimoHikc. Kpim Toro, KimoHikc
3000B’'s13yeTbCA NoBigoMUTK cBoro KrnieHta npo Bci BUnagku
NPOMOHYBaHHA MOCTayanbHUKaMu KOLUTIB, NraTu, KOMICin,
KpeauTy, MOOApPYHKIB, rPOLLIOBMX BUHAropod, LiHHocTen abo
KOMMeHcauin ans oTpuMaHHA MOXIMBOCTI chniBnpad,i.

3 yciMa nNUTaHHAMW YU MOMEHTaMK, LWO BWKIMKAKOTb
3aHEMNOKOEHHS, CTOCOBHO HaBedeHol Buue iHdopmauii, a
TaKoX MOBIOOMIEHHAMM MPO Oyab-AKi MOXIMBI MOPYLUEHHS
cnig 3Beptatucsa go KoHTakTHOi ocobu um Odpicy Ainosoi

nosediHkM KimMoHikc, 3a3HadeHux B po3gini «OcHoBHa
iHdbopMaLisi Npo 3aKyniBritoy.
Po3pin 2. BusHauyeHHsa ITT
Y 3anpoweHHAx [0 yyacti B TeHgepax KimoHike

3aCTOCOBYHOTbCA HaCTyFIHi BU3HAYEHHA:

a. “[oroBip” o03Hayae KOHTPaKT, YKNageHun vy
pesynbTarti Uiei TeHaepHoi npoueaypu Mix KimoHikc
(Mokyneup) i obOpaHMM Y4yacHUKOM TeHaepy
(Mpopaeeup). Lle moxe 6ytn CybnigpsigHui Jorosip
abo [oroBip i3 nocTayanbHWKOM  3rigHO 3
HaBeOEeHVMW HUXYE BU3HAYEHHSMM.

b. “OuikyBaHa gata yknageHHsa gorosopy” — Le gaTta,
konn KimoHikc nnaHye nignucatu [orosip i3
MocTtavansHukom/CybniapsagHUKOM.

c. “OuikyBaHa pgaTa nodatky pobiT” — ue parta, konm
KimoHikc ouikye, wo [lMoctadansHuk/CybniopsgHuK
po3rno4He poboTy.
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“Authority or Chemonics Client” means an entity that
has contracted Chemonics to implement the Project
referenced on the cover page.

“Chemonics” acting as the “Buyer” means
Chemonics International Inc., Chemonics U.K. or a
branch or subsidiary implementing the Project.

“Commodities” means the supplies or items set out
in Volume 3 and such other items as the parties may
agree in writing from time to time to be delivered by
the Vendor/Subcontractor.

“Country of Performance” means the country(ies),
identified in the Key Procurement Information, where
the Services are rendered and/or Commodities will
be used.

“Eligible Vendor/Subcontractor” means an entity that
complies with the ITT eligibility requirements and that
has passed Chemonics due diligence process.

‘FCDO” means Foreign Commonwealth &
Development Office and includes any successor
departments of the U.K. Government.

“Framework agreement or Blanket Purchase
Agreement (BPA)” is a draw-down or umbrella type
agreement that establishes the pricing, terms, and
conditions for the as-needed purchases. This
agreement allows the Project to issue specific
purchase orders, on an as-needed basis, for the
procurement of Commodities/Services over the
Period of Performance. Chemonics is only obligated
to pay for Commodities/Services ordered through
purchase orders issued under this agreement and
delivered by the Vendor in accordance with the terms
& conditions. All unit prices included in the Tender
must remain fixed for the initial Period of
Performance of the Framework.

“In-Person Presentations” means an invitation for the
best ranked Tenderers to present their proposed
technical proposal.

“ITT Clarifications” is the opportunity Tenderers have
to ask questions on the ITT. Questions or
clarifications shall only be sent to the Point of Contact
and no later than the date and time specified in the
Key Procurement Information. To ensure equity,
responses will be notified to all Tenderers (where
deemed appropriate by Chemonics) without
disclosure of the initiator. Only written answers from
Chemonics will be considered official and carry
weight in the tendering process and subsequent
evaluation. Any answers received outside the official
channel, whether received verbally or in writing, from
employees or representatives of Chemonics or any
other party, will not be considered official responses
regarding this ITT.

“Ypagosun opraH abo KnieHT KiMOHIKC” o3Hauvae
3a3HayvyeHy Ha TUTYMbHIA CTOPIHLI YCTaHOBY, 3 SKOH
KimoHikc yknae gorosip npo peanisauito [poekTy.
“KimoHikc” B skocTi “lNokynus” o3Hadae KimoHikc
IHTepHewHn [Hk., KimoHikc KO.K. abo dinito um
[OOYIpHIO KOMMaHito, Wo peaniszoBye [poekT.

“ToBapu” 03Ha4aloTb NPeAMETU YK peui, 3a3HadeHi B
po3aini 3, a TakoX iHWi pevi, Npo OOCTaBKY SIKMX
MoctavanbHnkom/CyonigpagHNkom CTOpPOHU
OOMOBUNUCA B MUCbMOBIN OOpMi Yy BigMNOBIAHUA
MOMEHT yacy.

“KpaiHa BukoHaHHsA 4Orosopy” o3Havae 3a3HadeHy(i)
B posgini «OcHoBHa iHdopmaLis nNpo 3akynisro»
KpaiHy(n), oe HagatoTbca Mocnyrm Ta/abo GyayTb
BUKOpUCTOBYBaTUCSA ToBapw.

“TIPUAHATHUA MocTtavanbHuk/CyonigpagHuk”
0O3Hayae cyb’ekTa rocnogapcbKoi LisNbHOCTI, Lo
BignoBsigae sumoram npunHATHOCTI ITT i nponwos
npouenypy HanexHoi nepeBipkn KiMOHiIKC.

“M3C CK’ o3Hauyae MiHicTepcTBO 3aKOPOOHHUX
cnpae, cnpaB CniBOAPYXHOCTI HauUin i pPO3BUTKY
CnonyyeHoro KoponisctBa Ta BCi  OpraHu-
NpPaBOHAaCTYMHUKN Ypsagy CnonyyeHoro
KoponiscTBa.

“PamkoBa yroga (PY)” — Le reHeparnbHa yroaa, B sikin
BM3HAYEHO LiHM Ta YMOBW 3akyniBenb, SKi
3[iCHIOIOTECA 3a NOTpebu. B pamkax uiei yrogu
MpoekTy Moxxe 3a NoTpebu ochopmITtoBaTN KOHKPETHI
[oroeopu npo 3akynisnio Tosapis/lMocnyr npoTarom
Mepiogy BMKOHaHHS J0roBopy. KimoHikc
3000B'A3aHuI onnayvyesatu nuwe Ti
Toapw/Tlocnyrn, wo Oynu 3aMOBMEHi LUNAXOM
0bOpMIIEHHS OOroBOPIB NPO 3aKyniBf B pamKax
uiei yrogm Ta HapgaHi [NoctavyanbHWKOM 3rigHO 3
ymoBaMu. YCi LUiHM 3a OAMHMLIO, 3a3HayeHi B
TeHagepHin  nponoauuii, MNOBWHHI  3anuwartucs
dikcoBaHUMK  npoTdrom noyaTtkoBoro [lepiogy
BWKOHaHHA PamKoBOI yroau.

“Ocobucti  npeseHTauili” o03Ha4yae 3anpoLLEHHS
YyacHukam, wWwo Habpanu Hanbinbwe 6anie 3a
pesynbTatamn OLiHKW, NPeacTaBUTUM CBOI TEXHIYHI
npono3uuii.

“BanuTn Ha po3’sicHeHHs ITT” — ue MOXNMBICTb Ans
YyacHukiB TeHaepy 3agatM nuTaHHsa wogo ITT.
MutaHHa abo 3anuTM Ha pPO3’dACHEHHa cnig
Hagcunatn Tinbkn KoHTakTHIM 0ocobi i He ni3Hile
Jatn Ta 4acy, 3asHayeHux B po3gini «OcHoBHa
iHdbopmMauis npo 3akyniBno». [Ons 3abe3nedeHHs
piBHMX YMOB BignoBigi NOBIOOMASATUMYTBCS BCIiM
Y4yacHukam TeHaepy (skwo KiMoHikc BBaxaTtume e
OouinbHUM) oe3 3a3HavyeHHs iHiuiaTopa
nUTaHHs/3anuTy. Jlnwe nucbmoBi Bignosigi KiMoHikc
BBaXXaTUMyTbCs OILiMHUMM Ta MaTUMYTb 3HAYEHHS
y TeHAepHin npouenypi Ta nodanbllin  OuiHLui
TEeHOepHUX npono3uuin. Yci Bignosidi, oTpumaHi
HeoILiMHMMWN KaHanamu, YCHO 4M MUCbMOBO, Bif
cniBpobiTHukiB abo npeacTaBHUKIB KiMOHIKC 4m
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. “ITT Conference day” means a conference set prior
to the Submission deadline where Tenderers are
invited to discuss the conditions of the ITT and the
Terms of Reference.

“Legal Services Agreement or LSA” constitutes a
contract issued to provide legal advice for Project
implementation on an as-needed basis.

“‘Maximum Budget” is the maximum amount
available or authorised for the total procurement.
Tenders are expected to be below this amount
unless specified in the ITT.

“Plug Figure” is an amount of money that the Project
expects to be budgeted or reflected in the proposed
budget. i.e., travel costs for £25000 or a
programmatic audit for £5,000.

“Proposal validity” means a period, expressed in
calendar days, in which proposed prices must remain
valid after the ITT deadline. If an evaluation process
is delayed, Chemonics reserves the right to request
extension of the offer validity period.

“Project” is the project that Chemonics is engaged to
deliver pursuant to the provisions of the Prime
Contract.

“Purchase Order or PO” constitutes an agreement
issued which includes a description of the
Commodities and/or Services and the Schedule of
Prices stipulated for the individual order.

“Services” means the services set out in Volume 3 to
be delivered by the Vendor/ Subcontractor.
“Subcontract” means a contractual agreement for
services or facilities which are material for the
provision of services under the head contract with the
Authority.

“Subcontractor” means the entity selected by
Chemonics to supply the Commodities and/or
Services under a Subcontract resulting from this ITT.

“Time and Materials Vendor Services Agreement or
VSA” constitutes a contract issued which includes a
description of the Services and the Workdays being
Ordered. The Schedule of Prices is expressed in
Time (Gross daily rates) and Materials (expenses).

“Transportation Services Agreement or TSA’
constitutes a contract issued to provide
transportation (car plus driver) for Project
implementation.

“Tenderer” means the entity submitting a tender or
bidding under this ITT.

“U.K.” means the United Kingdom including its
provinces, states and territories.

Oyab-KOi  iHWOI CTOPOHM, He BBaXXaTUMYTbCA
oilinHMMK BIgNOBIAAMU CTOCOBHOIO Lboro ITT.

. “Oata TeHOepHol KOHdbepeHuiT” O3Havae

KOHdepeHuito nepeq KiHUEBMM CTPOKOM MNOAAHHS
Npono3uLii, Nig Yac Kol YYaCHUKM TeHOEPY MOXYTb
o6roeoputn ymoBw ITT i TexHiuHe 3aBOaHHS.
“[lorosip Npo HagaHHs PPUANYHNX nocnyr abo LSA”
O3Ha4yae [OroBip MpPO HafdaHHA  PUONYHUX
KOHCynbTaLjii CTOCOBHO peanisauii MMpoekTy B Mipy
BUHWKHEHHSA NoTpetu.

“MakcumanbHin OogXkeT” O3HavYae MakcumarnbHa
cyma, HasiBHa abo cxBaneHa Ans BCi€i 3akynieni.
Akwo iHwe He 3a3HadveHe B ITT, ouikyeTbcs, WO
TeHaepHi nponosuuil ByayTb HUXYE LiET CyMu.
“MporHosHa cyma” o3Ha4vae rpowosa cyma, Ky 3a
ouikyBaHHaAMU [lpoekTy YuyacHuK 3aknage uu
BigoOpasnTb y 3anponoHoBaHoMy OtompkeTi, To6TO,
TpaHcnopTHi BuTpatn B po3mipi 25000 dyHTIB
cTepniHris abo nporpamHun ayguT B po3mipi 5 000
dyHTIB CTEpIiHriB.

“TepmiH  pii  nmpono3uuii” 03Ha4yae  KinbKiCTb
KaneHgapHWX OHiB Micns KiHLEeBOro CTPOKY NoAaHHS
TEHAEPHMX NPOMNO3ULiN, MPOTATOM SAKOrO MOBUHHI
36epiratM YMHHICTb 3anponoHOBaHi UiHW. Y paasi
3aTpMMOK y npoueaypi ouiHkvM nponoauuin KiMoHikc
3anuwae 3a cobo NpaBo MPOCUTU MOOOBXKEHHS
TepMiHy Aii nponoauii.

‘Npoekt” o03Ha4yae MNPOEKT, SAKAA  MOBMHEH
peanisyBatv KiMOHIKC 3rigHO 3 MONOXEHHAMU
OCHOBHOIO KOHTPaKTYy.

“Oorosip npo 3akyniento abo PO” o3Hayae gorosip,
AKMA  MicTUTb onuc Toeapie Ta/abo [locnyr i
[MpenckypaHT As1s oKpemMoro 3amMmoBIIEHHS.

“Mocnyrn” o3Havae BMKNageHi B po3aini 3 nocnyru,
aki HagasaTume NoctadaneHuK/CybnigpagHUK.
“CybnigpsagHui  gorosip” oO3Havae [orosip Ha
HagaHHsA nocnyr abo NpefMeTiB, K € icmomHuMu
Ona HagjaHHA nocryr 3a OCHOBHUM KOHTPakTOM i3
YpsiooBUM opraHom.

“CybnigpagHunk” o3Havae cyb’ekta, obpaHoro
komnaHieto KiMoHikC ana nocTtadaHHa TosapiB
Ta/abo HagaHHs Mocnyr 3a [loroBopoMm, ykrnageHum
y pesynbTtarti uboro Tengepy.

“OoroBip Npo HagaHHs nocnyr [locTtadanbHUKOM 3
onnaTol BapToCTi poboyoro vacy Ta matepianis abo
VSA” — Le yknageHun KOHTPakT, WO MICTUTb Onuc
3amoBneHux lNocnyr i Pobounx gHis. lNMpenckypaHT
BuMpaxaeTbca B Yaci (JeHHi cTtaBkm OpyTTO) Ta
Matepianax (ButpaTn).

“Yroga npo HagaHHA TpaHCMNoOpTHUX nocnyr abo
TSA” — Ue KOHTPaAKT Ha 3AiINCHEHHA NepeBe3eHb
(aBTOMOOINE  nmtoCc  BOAiN),  yKnNageHun  Ons
peanisauil MNpoekTy.

“YyacHuk TeHaepy' oO3Hayae cyb’'ekta, siKi Hagae
TeHOepHY Nponos3uLito B paMKax Luboro TeHaepy.
“CK” o3Hauae CnonyyeHe KoponiBcTBo, BKMHOYHO 3
MOro NPOoBIHLISAMKU, 3eMMSMU | TEPUTOPIAMMN.
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aa.

bb.

CC.

dd.

“U.S.” or “United States” means the United States of
America, including any State(s) of the United States,
the District of Columbia, and areas of U.S.-
associated sovereignty, including commonwealths,
territories and possessions.

“Value for Money or VfM" is defined as the “optimum
combination of whole-life cost and quality to meet
requirements in a fully transparent manner”. The
concept of VfM also includes the “4 E”.

i. Economy: ensuring how teams will gather
up-to-date information on cost drivers to

aa.

bb.

“CLUA” abo “CnonyyeHi Wtatn” o3Havae CnonyyeHi
LWtatn Amepukn, B ToMy vmcni 6yab-akuia(i) wrat(un)
Cnonyuenux LTaTiB, Okpyr KonymbGis, a Takox
3anexHi Teputopii CLUA, B TOMY uucnhi
CMiBAPYXXHOCTI, TepUTOPIT Ta BONOAIHHS.
“OnTuManbHe cniBBiAHOLWIEHHS LiHW Ta sAkocTi abo
VIM" — ue “onTMmMarnbHe NoeaHaHHS NOBHOI BApTOCTiI,
IO BpaxoBy€E BECb CTPOK CNyx0Ou, Ta AKOCTi, WO
MOBHICTIO MPO30pPUM YMHOM BIAMNOBiAAae BMMOram”.
KoHuenuis VM Takox Bkrntoyae npuHuun “4 E”.
i Economy — EkoHoMmist: 3abe3neveHHs 36opy
KOMaHgamun akTyanbHoi  iHdopmauii npo

deliver the most economical approach. daktopyn  (popmyBaHHA  BapToOCTi  Ans
3abesneyvyeHHss  HambinbWw  €KOHOMHOro
nigxoay.

ii. Efficiency: project learning exercises reflect
operational lessons to improve efficiency of

ii. Efficiency — EdekTnBHicTb: HaB4YaHHA Ha
[OCBIiZli NPOEKTY BPaxoBYE YPOKW, BUHECEHI

the delivery strategy. B pamMKax onepauinHoi AisnbHoCTi, Ans
nigBULLEHHS €(eKTMBHOCTI cTparTerii

peanisauii.
iii. Effectiveness: present Key \Performance iii. Effectiveness — [ieBicTb: noTouyHi Knoyosi
Indicators (KPI) and project indicators that nokasHuknm  edpektmHocTi  (KIME) Ta

show how the project is achieving results.

iv. Equity: how the project is addressing gender
equality, disability, and leaving no one
behind.

“Vendor” means the entity selected by Chemonics to
supply the Commodities and/or Services under a
vendor agreement resulting from this ITT. Examples
of vendor agreements are PO, VSA, TSA, LSA as
defined herein.

“Vendor Agreement” means a contractual agreement
for ancillary services or commodities which are not
material for the provision of services under the head
contract.

CC.

dd.

iHOMKATOPU MNPOEKTY, WO NOKa3ylTb, K
NPOEKT JocdArae pesynbrarTiB.

iv. Equity — PiBHiCTB: 9K y  NpoekTi
BPaxoBYIOTbCS NMUTaHHS reHAEepPHOI PiBHOCTI,
iHBanigHOCTI Ta iHKIMO3UBHOCTI.

“MoctavanbHuK” o3Hayae cyb'ekta, obpaHoro
komnaHieto KiMoHikC ana nocTtadaHHa TosapiB
Ta/abo HagaHHsa [locnyr 3a [OroBopom i3
nocrtayanbHUKOM, YKNageHuMm Yy pesynbTaTi Lboro
TeHpepy. MNMpuknagm gorosopis 3 noctavyanbHUKOM —
PO, VSA, TSA, LSA (3rigHO 3 BU3HAYEHHSIMU LibOro
ITT).

“Oorosip i3 nocTavanbHUKOM” O3Ha4Yae KOHTPaKT Ha
AOMOMiXHI nocnyru abo ToBapw, siki He € icmomHuMu
ONA  HagaHHA nocnyr y pamkax ronoBHOMO
KOHTPAaKTY.
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Section 3.

Terms and Conditions of the Tender

The following terms and Conditions apply to this ITT

a)

f)

This is an invitation to tender (ITT) only. Issuance of
this ITT does not in any way obligate Chemonics, the
Project, or Chemonics Client to make an award or
nor does it commit Chemonics to pay any costs
incurred in the preparation and submission of the
proposals.

Chemonics may cancel this ITT at any time.

Late tenders may be considered at the discretion of
Chemonics.

Chemonics reserves the right to reject any and all
offers, if such action is considered to be in the best
interest of Chemonics.

If there are significant deficiencies regarding
responsiveness to the requirements of this ITT, a
tender may be deemed “non-responsive” and
thereby disqualified from consideration. Chemonics
reserves the right to waive immaterial deficiencies at
its discretion.

Complaints/Appeals: The Tenderer agrees that any
complaint or appeal hereunder must be presented—
in writing with full explanations—to the Point of
Contact in the Key Procurement Information in
Volume 1 for consideration. Chemonics, at its sole
discretion, will make a final decision on the
complaints/appeals for this procurement. By
submitting a Tender hereunder, the Tenderer
understands that the Authority/Chemonics Client is
not a party to this solicitation and will not entertain
appeals from Vendors/Subcontractors.

Tenders must provide their best offer. It is anticipated
that award will be made solely based on these
original offers. However, Chemonics reserves the
right to conduct negotiations with and/or request
clarifications from any Tenderer prior to award.

The Agreement issued by Chemonics will contain
provisions required by the Authority and will be
subject to Chemonics’ standard terms and
conditions. A copy of the full terms and conditions is
available upon request.
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Pozgin 3.

YMoBM TeHaepy

[o uboro ITT 3acTocoBytoTbCA HAcTynHi NpaBuna Ta ymosu.

a)

f)

h)

Lle nuwe 3anpoweHHs o ydacTi y teHgepi (ITT).
Ony6nikyBaHHs uboro ITT He Haknagae Ha KiMoHiKkc,
MpoekT um KnieHta KiMoHiIKC »xoaHOro 3060B’sA3aHHs
YKNaeHHs KOHTPakTy i He 3060B’'sa3ye KimoHikc
onnatutu Oyab-Ski BATpaATW, MNOHECceHi nig 4Yac
NiAroTOBKM Ta NOAaHHA NPOMNO3ULiN.

Y Oyab-sknii MoMeHT KiMOHIKC MOXe ckacyBaTtu Le
ITT.

TeHpepHi nponosuuii, OTPUMaHI nicnsa
BCTAHOBIIEHOTO TEPMiHY, PO3rNsAalnTbCs Ha po3cyn
KimoHikc.

KiMmoHikc 3anuwae 3a coboto npaBo BigxmunuTn 6yab-
Ky Ta BCi Nponosuuii, SKWO BBaXaTuMe, WO Le
BignoBigae iHTepecam KiMOHiKC.

Axkwo 6yaoyTb BUSIBNEHI CYTTEBI HEBIAMOBIQHOCTI
BumMoram uboro ITT, TeHgepHa npono3uvuia Moxe
Oyt BM3HaHa “HEeBIgNOBIOHOK” Ta BUKMOYEHA 3
poarnsagy. KimoHikc 3anuwae 3a cobol npaBo He
3BaKaTM Ha HeCyTTEBI HEBIAMOBIAHOCTI Ha CBIN
poscya.

Ckapru/3BepHeHHs: YyacHuk TeHaepy
NOroXXyeTbCs, O BCi CKapr1 Yn 3BEpHEHHS 3a LM
ITT Tpeba Hagcunatu (y NMCbMOBIN dopmi 3 ycima
NOsiCHEHHAMM) Ha po3rnag  KoHTakTHii  0co0i,
3a3HadeHin y po3gini 1 «OcHoBHa iHdopmaLia npo
3akynisnio». KiMOHIKC Ha CBil BnacHuUM poscyn
NpUMMae OCTaTOYHE PiLLEHHS LWOAO0 CKapr/3BepPHEHD,
NnoB’A3aHKX i3 uieto 3akynienet. Hagatoun TeHaepHy
npono3auuito 3a uum ITT, YYacHuK TeHaepy po3yMie,
wo Ypsgosun opraH/KnieHT KiMOHikC He € noro
CTOPOHOK | He po3rnsgatMMe 3BEpHEHHS Bif
MocTtavansHukie/CyBniapaaHuUKiB.

YyacHuk TeHOepy Mae  HagaTu  Haukpally
npono3suuito. OuikyeTbCH, WO KOHTpakT bOyae
yKnageHo BUKIMIOYHO Ha MiacTasi Uiei opuriHanbHOI
nponosuuii. OgHaK [0 YKNaAeHHS KOHTPaKTy
KimoHikc 3anmwae 3a cobolo npaBo BEeCTU
neperosopu 3 Ta/abo 3agaBaTu YTOYHIOYI MUTAHHSA
Oyab-sKoMy Y4YacHUWKY TeHOepy.

YknageHun 3 KimoHikc  [orosip  MicTutume
NOMOXEHHS, SKi BUMarae Ypsa0Buii opraH, i Ha HbOro
noLUMpOBaTUMYTbCSA CTaHA4APTHI NpasBuna Ta yMOBU
KimoHikc. Konia BCix npaBui i yMOB HafaeTbCa Ha
3anur.
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i)

k)

An Agreement resulting from this ITT will only be
issued to the entity submitting the tender in response
to this ITT; payments for Commodities or Services
provided under such will not be issued to a third

party.

For Framework agreements only: Any award
resulting from this ITT will be in the form of a
Framework Agreement (FA). The Project anticipates

Horosip y pesynbrtati uboro ITT 6yae yknageHun
nuwe 3 KOMMaHieto, Aka nogasana CBOK TEHOEPHY
nponosuLito y Bianosiab Ha Le ITT; onnata 3a HagaHi
3a Takum [oroBopom Toapu abo lNocnyru TpeTim
CTOPOHaM He 34iMCHIOBATUMETLCS.

Tinekn ana PamkoBux yroa: byab-skvuid gorosip 3a
pesyneTatamu uporo ITT byge yknagenui y gopmi
PamkoBoi yrogn (PY). MNpoekT nnaHye nignucatu

issuing a FA (or multiple FAs) under which specific ogHy (abo gekinbka) PY, B pamMkax SKux
purchase orders can be issued—on a demand driven yknagatumyteca  [JoroBopu  OpO  3akyniemo
basis—at the pricing levels established in the FA. KOHKpeTHMX oBcariB  ToBapis/mocnyr —  Konwu

When the need arises for the commodities/services
described in the FA, the Project will issue a purchase
order to the FA-holder. If there are multiple FA-
holders as a result of this ITT, the purchase order will
be issued to the FA-holder that presents value for
money for that specific order, based on price and
delivery time.

Tenders are encouraged to view Chemonics Data
Privacy Policies to see how we process your
personal data.

k)

BUHMKaTUME noTpeba — 3a LiHamMu, BCTaHOBMEHUMU
B PY. Konu BUHMKaTUME  noTtpeba vy
ToBapax/nocrniyrax, onucaHux y Pamkosin yrofi,
MpoekT yknagatume 3i cTopoHo PamkoBoi yroau
Horosip npo 3akyniesnio. Akwo 3a pesynbtatamu
uboro ITT 6yge obpaHo pgekinbka cTopiH PY, TO
Horosip npo 3akyniBnito yknagaTuMeTbCs 3 Ti€
ctopoHoio PY, ska 3abe3neunTb Hankpawe
CNiBBIAHOLLEHHS LiHW i SKOCTi NPU BUKOHAHHI LibOro
KOHKPETHOro [[OroBOpy, L0 BM3HA4YaTMMETbCH 3a
KpUTepiaMn LiHW Ta CTPOKIB AOCTaBKN/BUKOHaHHS.

YyacHukam TeHaepy pekomMeHOyeEMO O03HaNOMUTUCS
3 [lonitukoto 3abe3nedeHHst  KOHMIAEHLIMHOCTI
nanunx KiMoHike, o6 3HaTu, sk Mu 06pobnsaTumemMo
Bawi nepcoHanbHi gaHi.
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