October 26, 2022

Request for Proposals # RFP-AGRO-20
Design and Implementation of Information Campaign “Courage
to Be a Farmer”

Dear Sir or Madam,

Chemonics International Inc. (hereinafter referred to as
“Chemonics”), under USAID Agriculture Growing Rural
Opportunities Activity in Ukraine (AGRO), Cooperative
Agreement No. 72012120CA00001, is issuing a Request for
Proposals (RFP) to hire a Contractor for designing and
implementing an information campaign “Courage to Be a
Farmer.” The attached RFP contains all the necessary
information for interested Offerors.

AGRO is a 7-year project (2019-2026) funded by USAID and
implemented by Chemonics International. The purpose of AGRO
is to accelerate the economic development of rural Ukrainian
communities with the greatest need through a better governed
agricultural sector that encourages more productive, modern, and
profitable micro, small, and medium (MSMEs) agricultural
enterprises that are successfully integrated into competitive
markets both in Ukraine and internationally.

Companies or organizations should indicate their interest in
submitting a proposal for the anticipated contract by sending an
email indicating their intention to to Alina Pikiner, AGRO SIF
Manager at agro.contracts@chemonics.com by 6 PM local Kyiv
time on November 7, 2022.

This RFP does not obligate Chemonics to execute a contract nor
does it commit Chemonics to pay any costs incurred in the
preparation and submission of the proposals. Furthermore,
Chemonics reserves the right to reject any and all offers, if such
action is considered to be in the best interest of Chemonics.

Sincerely,

Kseniya Sydorkina
AGRO Chief of Party

26 xxoBTHs 2022 p.

3amut Ha HamaHas nponosumiit No RFP-AGRO-20
Po3po0ka Ta BrpoBamKkeHHs iH(GOpMaIiiiiHoi kammaHii « CMiTUBICTB
Oyt pepmepom»»

IITaxoBHi aHi Ta IAHOBE,

Kimonikc Inrepnemnn [Hk. (Hamanmi imeHyerbes “KimoHIKC”), B
pamkax peanizanii «IIporpamu USAID 3 arpapHoro i ciibchbKoro
po3sutky (AI'PO)» ((Hagani imenyetscs “TIpoekt AI'PO”), Yroaa
npo cmiBmpario  Ne72012120CA00001, oronomye 3amut 1po
HamaHHs mpomnosunid (3HII) momo makimy Ilimpsnauka s
PO3po0OKH Ta BIPOBaKEHHS iH(pOpMariiHoi kammnaHii «CMITHBICTh
oyt depmepom» . 3HIL, mo momaeTpcs, MICTUTH yCIO HEOOXiTHY
iH(OpMaIio Ui 3aI[iKaBIeHNX Y YacHUKIB KOHKYPCY. —

IMpoekr ATPO - me 7-piunamii npoektr (2019-2026), sikwuit
¢inancyerbcst USAID 1 peanmizoByerbest kommnasiero KimoHIKe

InTepnemmH. Metoro Ilpoexty AI'PO € mnpuckopeHHs
€KOHOMIYHOT'O PO3BUTKY CUIBCBKMX TpoMan YKpaiHu, SsKi
MoTpeOyIoTh  HAaWOIIBIIOl MIATPUMKH, ULIIXOM ITOKpAIeHHS

VIPaBIiHHA B CUIBCHKOTOCIIOAAPCHKOMY CEKTOpi, IO CIpPUSITHME
PO3BUTKY OiNBII MPOAYKTUBHUX, CYYaCHUX 1 MPUOYTKOBUX MIiKpO-,
MaJIuX Ta CepeNHiX cibCchKOrocnoaapchkux nianpuemcts (MMCII),
SKi YCHIIIHO IHTETpyBaTHMYyThCI B KOHKYPEHTHI YKpaiHCBKiI Ta
MDKHApPOTHI PHHKH.

Kommnanii abo opranizamii ITOBHHHI MOBIIOMHTH TIPO CBOIO
3alliKaBJIEHICT, Yy HaJaHHI MPOMO3MILIi MIONO OYiKYyBaHOTO
KOHTPAKTY, HaJ[ICJIABILIN €JIEKTPOHHOTO JICTA 3 3a3HAUYEHHSIM CBOTO
Hamipy Aumini [likiHep, MeHeIkepy KOHTpPakTiB Ta cyOrpanTiB
Ipoekty AT'PO Ha agpecy agro.contracts@chemonics.com go 18:00
3a KHIBCHbKHM 4acoM 7 jmcromana 2022 p.

He#t 3HII He nHakmamae Ha KiMOHIKC 3000B’SI3aHHS YKIIQICHHS
KOHTPAaKTy Ta OIJIaTH Oy[b-SIKHX BHUTPAT, MOHECEHHX IiJ 4Yac
MATOTOBKKA Ta TMOAaHHSA Tporo3umii. bimpme Ttoro, Kimonike
3aJUImae 3a co0O0 MPaBO BIIXWINTH OyAb-SKy Ta BCi IPOIO3MIIii,
SIKIIIO BBAYKATHUME, IO i€ BiANoBigae inTepecam KiMOHIKC.

3 moBaroxo,

Kcenis Cunopkina
Kepisuuus [poekty AT'PO
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Request for Proposals
RFP # RFP-AGRO-20

For the provision of services for

Design and Implementation of Information
Campaign “Courage to be a Farmer”

Contracting Entity:
Chemonics International Inc./AGRO,
34/33 lvana Franka St.,
2nd floor, Kyiv, 01054, Ukraine

Funded by:
United States Agency for International
Development (USAID)

Funded under:
USAID Agriculture Growing Rural
Opportunities Activity in Ukraine (AGRO)

Cooperative Agreement
No. 72012120CA00001
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3anuT Npo HAAAHHA MPOMO3U i

3HII Ne RFP-AGRO-20
JUTs 3a0€3MeYeHHS TOCIIYT JIJIs

Po3po0Oku Ta BpoBaKeHHs 1HPOpMaLIiHOT
kamnaHii «CMIJTUBICTb OyTH (pepMepoM»

[TizpsiaHa opranizanis:
Kimonikc Iatepreman [ak./IIpoext AI'PO, By1.
IBana ®panka, Oyx. 34/33, 2-uii noBepx, Kuis,
01054, Ykpaina

Opranizartis, o Hajae ¢piHaHCYBaHHS:
ArentcTtBo CIIIA 3 MiXKHapOTHOTO PO3BUTKY
(USAID)

@DiHaHCYBaHHS 32 MPOEKTOM:
"IIporpama USAID 3 arpapHoro i ciibCbKOTO
po3sutky (AI'PO)”

VYroaa npo criBmparo
Ne72012120CA00001
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*x*xx* ETHICAL AND BUSINESS CONDUCT
REQUIREMENTS *****
Chemonics is committed to integrity in procurement, and only selects
suppliers based on objective business criteria such as price and technical
merit. Chemonics expects suppliers to comply with our Standards of
Business Conduct, available at https://www.chemonics.com/our-
approach/standards-business-conduct/.

Chemonics does not tolerate fraud, collusion among offerors, falsified
proposals/bids, bribery, or kickbacks. Any firm or individual violating
these standards will be disqualified from this procurement, barred from
future procurement opportunities, and may be reported to both USAID
and the Office of the Inspector General.

Employees and agents of Chemonics are strictly prohibited from asking
for or accepting any money, fee, commission, credit, gift, gratuity,
object of value or compensation from current or potential vendors or
suppliers in exchange for or as a reward for business. Employees and
agents engaging in this conduct are subject to termination and will be
reported to USAID and the Office of the Inspector General. In addition,
Chemonics will inform USAID and the Office of the Inspector General
of any supplier offers of money, fee, commission, credit, gift, gratuity,
object of value or compensation to obtain business.

Offerors responding to this RFP must include the following as part of

the proposal submission:

e Disclose any close, familial, or financial relationships with
Chemonics or project staff. For example, if an offeror’s cousin is
employed by the project, the offeror must state this.

e Disclose any family or financial relationship with other offerors
submitting proposals. For example, if the offeror’s father owns a
company that is submitting another proposal, the offeror must state
this.

e  Certify that the prices in the offer have been arrived at
independently, without any consultation, communication, or
agreement with any other offeror or competitor for the purpose of
restricting competition.

e  Certify that all information in the proposal and all supporting
documentation are authentic and accurate.

e  Certify understanding and agreement to Chemonics’ prohibitions
against fraud, bribery and kickbacks.

Please contact AGRO Chief of Party Kseniya Sydorkina at
ksydorkina@chemonics.com with any questions or concerns regarding
the above information or to report any potential violations. Potential
violations may also be reported directly to Chemonics at to
BusinessConduct@chemonics.com  or by  phone/Skype at
888.955.6881.

wwix KOJEKC ETHKH TA JIJTOBOT OBEJTHKH %%

KiMoHIKC mparHe mpoBOJUTH YECHI 3aKyMiBii Ta 00MPAaEe MOCTa4YalbHHKIB,
IPYHTYIOUHCH JIMIlIe Ha 00’€KTHBHHUX KPHUTEpisSX BeAeHHs Oi3Hecy, a came
OiHI Ta TeXHIYHUX mepeBarax. KiMOHIKC O4YiKye BiJ MOCTadyaJlbHHUKIB
norpuManHs CTaHIapTiB IiIOBOI MOBEIIHKH, 3 IKUMH MOJKHA O3HA{OMHUTHCS
3a  mocuimaHHsMm  https://www.chemonics.com/our-approach/standards-
business-conduct/.

KimoHikCc He ToJepye IaxpaiicTBa, 3MOBH Yy4YacHHKIB TEHAEDY,
¢danscudikamii  MPOMO3MIINA/3a9BOK,  Xa0apHHUIITBA Ta  «BIIKATiB».
[opymennss Oyap-KOI0 IOPUAWYHOIO ab0 (i3UYHOI 0Cc000K0 HUX
CTaH/AapTiB Mpu3Bene A0 AuckBamidikamii Bix ydacti y wiif 3akymisii,
BIICTOPOHEHHS BiJl 3aKymiBenb y MaiOyTHROMY, a iH(popMamis Mpo
nopymrHnka Moxke 0ytu nepenana 10 USAID ta Ynpasninas ['eHepansHOTO
IHCTIEKTOpA.

CriBpobitHrKaM i arentam KiMOHIKC CyBOpO 3a00pOHSIETHCSI BUMaratu abo
npuiiMatd  OyAb-sKi TpOIIi, TOHOpapu, KOMICI, KpEeIWTH, IOIapyHKH,
IpOLIOBI BUHArOpoa, LIHHOCTI a00 KoMmmeHcalii BiA HOTOYHHX abo
MOTEHIIHHUX NOCTaYaJIbHUKIB B OOMiH Ha a00 SIK BUHArOpO/Y 3a CIiBIIPALIO.
CriBpoOiTHUKY Ta areHTH, SIKi 3aiMarOTHCS UM, ITiUIATal0Th 3BUTbHEHHIO, &
iHpopMaIis mpo HUX MOBHHHAa OyTH noBeneHa no Bimoma USAID Ta
Vupasninas ~ ['enepampHoro  incmekropa. Kpim  toro,  Kimonikc
3000B’s3yeThess  moBimomutH USAID Tta VYmpasminas [enepambHOTrO
iHCTIeKTOpa Mpo Oyab-sKi Mpomo3uuii, 3 GOKy MOCTavyaJbHHUKIB, TpoOIIEi,
roHOpapiB, KOMICil, KpeauTy, NOAapyHKIB, TpOILIOBOI BHHArOPOJIH,
LiHHOCTEeH a00 KOMIEHcalii 11 OTPUMAaHH MOXJIMBOCTI CITiBIpali.

Y4acHUKH MMOBHHHI BKIIFOUUTH Y CBOI MPOMO3UIIi Y BignoBiap Ha neit 3HIT

HACTYTIHY iH(pOpMAIIio:

e [Hdopmarniro npo Oyab-sKi OIM3bKi, CiMeliHI a00 (iHAHCOBI BiIHOCHHH
3 Kimonikc abo cmiBpobitHukamu [Ipoekty. Hampuknanx, sxkmo
nBoropimHUK Opar abo cectpa YuacHuka mpamioe y IIpoekri, e
HEOOXiJHO 3a3HAYNTH.

e [adopmariro mpo Oyab-sKi ciMeiHi a00 (hiHAHCOBI BiTHOCHHH 3 IHIIUMH
VYuacHukamu, ski mopmamu mpomosuimii. Hanpukinan, skmo 6Gatbko
VYuacHUKa € BIaCHUKOM KOMIaHii, siKa Tojana iHIIy 3asBKy, Ie
HEOOXiIHO 3a3HAYNTH.

e 3acBiqueHHs, IO I[iHA Y MPOMO3HMIIii OyJIM BH3HAYEHI CaMOCTiliHO, 0e3
KOHCYJIbTAIlil, MEPEMOBUH 200 Yrou 3 Oy/Ib-KUM HIIHMM Y YaCHUKOM
200 KOHKYPEHTOM 3 METOI0 0OMEXKEHHS KOHKYPEHIIil.

e  3acBigueHHs, IO Bcs iH(OpMAlis y MPOMO3HUILT Ta BCIX CYNpPOBITHUX
JOKYMEHTaX € BIPHOIO Ta TOYHOIO.

e  3acBimueHHs pO3YMiHHA Ta 3roaW 3 3a0opoHor0 KiMmoHIKC 110110
maxpaiictea, XabapHHIITBA Ta «BiIKATIBY.

Sxmo y Bac BHHUKHYTH OyAb-fiKi 3allMTaHHS CTOCOBHO BHIIEHABEIEHOT
iHpopmanii abo sxmo Bu 3axodere moBimoMuTH Mpo OyAb-sKI MOXKIIHBI
nopyIeHHs, Oy1b j1acka, 3sepraiitecst 10 Kepisuuii npoexkty AI'PO Kceril
CunopkuHiii 3a aapecoro ksydorkina@chemonics.com. Ilpo MoxuBi
MOPYIICHHS TaKO)X MOXKHa MOBIiTOMIATH Oe3mocepentbo KiMmoHike Ha
aapecy BusinessConduct@chemonics.com abo tenedhonom um yepe3 Skype
3a HoMepoM 888.955.6881.
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Section I. Instructions to Offerors

1.1. Introduction

Chemonics, the Buyer, acting on behalf of the U.S. Agency for
International Development (USAID) and USAID Agriculture
Growing Rural Opportunities Activity in Ukraine (AGRO),
under Cooperative Agreement No. 72012120CA00001, is
soliciting offers from companies and organizations to submit
proposals to provide services to AGRO to design and implement
information campaign “Courage to be a Farmer.”

AGRO is a 7-year project (2019-2026) funded by USAID and
implemented by Chemonics International. The purpose of AGRO
is to accelerate the economic development of rural Ukrainian
communities with the greatest need through a better governed
agricultural sector that encourages more productive, modern, and
profitable micro, small, and medium (MSMEs) agricultural
enterprises that are successfully integrated into competitive
markets both in Ukraine and internationally.

Design and implementation of AGRO Activity comes at a critical
juncture for Ukraine, at which ensuring forward movement on
enabling and rebuilding environment reforms and agriculture
sector gains are vital for economic growth and recovery amid the
Russian invasion. Based on the market systems approach, AGRO
will implement scalable solutions nationwide to achieve
accelerated economic development in rural communities with the
greatest need. High-level results for the Activity are:
e Strengthened food security globally and in Ukraine
e Maintained and recovered revenue of agricultural small
and medium enterprises (SMES)
e Increased access for agricultural SMEs to financing
e Establishment and advancement of a fair and
transparent agricultural land market (land reform) that
stimulates economic recovery and protects property
rights
e Reduced corruption in the agricultural sector.

Chemonics will issue an award to one company or organization.
The award will be in the form of a firm fixed price contract
(hereinafter referred to as “the contract”. The successful Offeror
shall be required to adhere to the scope of work and terms and

Po3zain 1. Bka3ziBkn YuacHuukam

I.1. Beryn

Kommnanis Kimownike, ITokynens, 1mo mie Bix imeni Arearcrsa CIIA
3 wmikHapomHoro po3Butky (USAID), i «Ilporpama USAID 3
arpapHoro i cimecbkoro po3BUTKy (AI'PO)» (Hamanmi iMeHyeTbcs
“ITpoekt AT'PO”), 3a Yrognoro po CIIBITPAITIO
Ne72012120CA00001, oromonrye KOHKypC Ha TIOJaHHS IPOITO3MIIINA
BiJl KOMITaHi# 1 oprasizamii 1is 3ade3neueHns mociyr 1 [Ipoekry
ATPO y po3poOmi Ta BIpoOBa/KeHHI iHPOpMAIifHOI KammaHii
«CMITUBICTh OyTH QepMepom».

[Ipoekr AI'PO - - me 7-piunmii mpoekt (2019-2026), saxwii
¢inancyerbess ArenrctBoM CHIA 3 MDKHApOZHOTO PO3BUTKY Ta
peanmizyetbess  kommanielo  «Kimonikc IHTepHemHm». MeToro
[poekty AI'PO € npuckopeHHsI eKOHOMIYHOTO PO3BUTKY CLIBCHKHX
rpoMaz YKpaiHu, siki moTpeOyoTh HAOUIBIIOT MATPUMKH, HIISIXOM
MIOKPAIIEHHS YIPaBIiHHS B CLIBCHKOTOCIIOIAPCHKOMY CEKTOPi, L0
CHOpPUSITUME  PO3BUTKY OUIBII  MPOJYKTUBHHMX, Cy4YacHHX 1
PUOYTKOBUX MIKpO-, MaJIUX Ta CEPEIHIX CLIBCHKOTOCIIONapChKUX
migmpuemcts  (MMCII), ski yCHIIHO IHTETPyBaTHMYThCA B
KOHKYpEHTHI YKpaiHChKi Ta MKHAPOIHI PHHKH.

Po3po0bka Ta peamizaris [Iporpamu USAID 3 arpapHOTo i CitbCBKOTO
po3Butky (AI'PO) BinOyBa€eThCsl y KPUTHYHO BaXXIIMBHUIA 7151 Y KpaiHU
gac, KoJu 3a0e3MeveHHs mporpecy y peanizamii peopM Ta BHECEHHI
3MiH 10 Tpormecy peQopMyBaHHA Ui TIOKpamleHHs Oi3Hec-
CepeIOBHINA, a  Takox 3a0e3nedeHHs IpUOyTKOBOCTI
CUTBCHKOTOCTIONIAPCHKOTO CEKTOPY € BKpal BaXIMBUMH IS LTei
€KOHOMIYHOTO 3pOCTaHHS Ta BIJHOBJIEHHA YKpaiHH B yMOBax
pociticekoi arpecii. BUKoprucTOBYrOUM CHCTEMHUH PUHKOBUH ITiIXi,
IIpoexkt AT'PO BnpoBamKyBaTMe MacuTaboBaHi pillleHHs 10 BCii
KpaiHi [JIsI TMPUCKOPEHHS EKOHOMIYHOIO PO3BHUTKY B CUIBCHKHX
rpoMaziax, siki MOTPeOyIOTh HAWOIBLIOI MIATPUMKH. 3aralbHUMHU
pe3ynbraramu AisibHOCTI [Iporpamu cTanyTh:

e  3MII[HEHHS MPOJOBOJIbYOI OE3MEKH B YCHOMY CBITI Ta B

VYkpaini;

e 30epeKeHHS Ta B1JHOBJICHHS JIOXO/IB
CUTBCHKOTOCIIOIAPCHKUX MaluX 1 CepeHiX IiJIPHEMCTB
(MCTIT);

®  PO3MIMpPEHHS AOCTYIy clibcbkorocnogapcbkux MCII no
(iHaHCYBaHHS,

® CTBOpEHHS Ta PO3BHTOK CIIPAaBEIIMBOTO Ta MPO30POTO
PUHKY 3eMJIi  CLIBCBKOTOCIIONAPCHKOTO  MPHU3HAYCHHS
(3emenmpHa  pedopma), MmO CTUMYNIOE EKOHOMIUHE
BiTHOBJICHHA Ta 3aXUILA€E IIPaBa BIACHOCTI;

e  3MCHIICHHS KOPYIIIii B arpapHOMY CEKTOPi.

KimoHikc HamacTe 3aMOBJICHHS OJHIM KoMmIaHii abo oprasizarmii.
3amoBneHHs Oyne y popMi KOHTPaKTy 3 (pikcoBaHOO IiHOIO (Hagai
IMEHYETBCS «KOHTPAKTOM». YCHIOTHHA YYacHUK IOTPHUMYBATHCS
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conditions of the contract, which are incorporated in Section Il
herein.

Offerors are invited to submit proposals in response to this RFP
in accordance with Section | Instructions to Offerors, which
will not be part of the contract. The instructions are intended to
assist interested Offerors in the preparation of their offer. Any
resulting contract will be guided by Sections Il and I1I.

This RFP does not obligate Chemonics to execute a contract nor
does it commit Chemonics to pay any costs incurred in the
preparation and submission of the proposals. Furthermore,
Chemonics reserves the right to reject any and all offers, if such
action is considered to be in the best interest of Chemonics.

Unless otherwise stated, the periods named in the RFP shall be
consecutive calendar days.

1.2.  Chronological List of Proposal Events

The following calendar summarizes important dates in the
solicitation process. Offerors must strictly follow these deadlines.

RFP announcement 10/26/2022
Deadline for written questions 11/07/2022
Answers provided to questions/clarifications 11/08/2022
Proposal due date 11/16/2022
Contract award (estimated) 12/10/2022

The dates above may be modified at the sole discretion of
Chemonics. Any changes will be published in an amendment to
this RFP.

Written Questions and Clarifications. All questions or
clarifications regarding this RFP must be in writing and
submitted to Alina Pikiner, AGRO SIF Manager at at
agro.contracts@chemonics.com no later than 6 PM on
November 7, 2022. with reference to RFP No.RFP-AGRO-20.
Questions and requests for clarification, and the responses
thereto, will be circulated to all RFP recipients who have
indicated an interest in this RFP.

Only written answers from Chemonics will be considered official
and carry weight in the RFP process and subsequent evaluation.
Any answers received outside the official channel, whether
received verbally or in writing, from employees or
representatives of Chemonics International, the AGRO project,
or any other party, will not be considered official responses
regarding this RFP.

Proposal Submission Date. All proposals must be received by
the date and time and complying with the instructions as provided
in Section 1.3.

TEXHIYHOTO 3aBJaHHSA, a TaKOX NpPaBWI 1
Bukianenux y Pozmini 111 uporo 3HII.

YMOB KOHTPAKTY,

[pono3wumii y Bignosins Ha e 3HIT YuacHuKYM MOBUHHI HaaBaTH
3rizHo 3 nonoxkeHHAMHU Posainy I «BkaziBku YuacHukam», skuit
He OyJe YacTHHOIO KOHTPakTy. BKasiBKM Npu3HauYeHi JONOMOITH
3aIiKaBJICHUM YYacHHWKaM IiIrOTyBaTH MPOIO3MIII0. YKIaJICHHUH
KOHTPAKT PeTyIItoBaTUMEThCs monokeHHsamu Po3aimis 11 1 I11.

He#t 3HII me makmamae Ha KiMoHIKC 3000B’S3aHHS yKIIQICHHS
KOHTPAaKTy Ta OIUIATH Oy[b-SIKMX BHUTPAT, MOHECEHHX IIiJ 4Yac
MATOTOBKKA Ta TMOAaHHSA mporo3umii. bimpme Ttoro, Kimonikce
3ajMmIaEe 3a co0o MpaBo BIXWIMTH OyAb-sKy Ta BCi IPOIMO3MIIII,
SIKIIIO BBAYKATHUME, IO i€ BiaNoBigae inTepecam KiMOHIKC.

SIkmo He 3a3Ha4YeHO iHIIe, BKa3aHi y nboMy 3HII nepioau o3HavaroTh
OesrnepepBHi y Yaci epioin, BUPaKeH] y KaleHIapHUX JTHSIX.

1.2. XpoHoaoriunnii cnucok GpakTiB mpomo3uiii
HaBenenuii Hik4e KaleHAap y3arajabHIOE BaXIIMBI JaTH B IIpOLECi
OTOJIOLICHHS! KOHKYPCY. 3asBHUKH IIOBHHHI CTPOTO JIOTPUMYBATHCS

LIUX TEPMiHIB

OroJtomieHHs 3aUTy Ha MPOIO3HUIII0 26/10/2022
KiHneBuii TepMiH U151 MOJAHHS MUCHMOBHX 3anmutans 07/11/2022

HapnauHus BiAmoBinel Ha 3alTUTaHHS/yTOYHCHHS 08/11/2022
KiHneBuii TepMiH oJaHHs MPOTO3ULIH 16/11/2022
YxnamaHHs KOHTPAKTy (OpPiEHTOBHO) 10/12/2022

BumesazHaueHi gaT# MOXKYTh 3MIHIOBaTHCS Ha BIIACHUH poO3Cy[
Kimonikc. Bynb-Ki 3MiHH ITyOmiKyBaTUMYThCS B TIOTIPABIIi A0 IILOTO
3aMUTy Ha MPOMO3HIIIIO.

IMucpMoBi 3aMIUTAHHA Ta Po3'siICHEHHs. Y Ci MICEMOBI 3aITUTaHHS
Ta YTOYHEHHSI CTOCOBHO I[HOT'0 3aITUTYy Ha MPOIO3HIIII0 MaIOTh OyTH
CKiIajeHl B MUCBMOBIKM ¢opmi Ta momani no Aumini [likinep,
MeHeKepy BiAIiny KOHTpakTiB Ta cyorpanriB [Ipoekty AT'PO Ha
azpecy agro.contracts@chemonics.com we misuime wixx 18.00
7 macromana 2022 p. 3 mocuinanaam Ha 3HIT Ne RFP-AGRO-20.
3anuTaHHs Ta 3alMUTH JUIS YyTOYHEHHS, a TaKOX BiJIOBiAI Ha HHUX,
HaJCcWIaTuMyThcss BciM  orpumyBadam 3HII, sxi  Bupasumm
3amikasneHicts y 3HIL.

Jlmme mmceMoBi BigmoBimi Bim KimoHikc OyayTs BBakaTHCA
oQiIiifHIMH Ta MAaTHMYTh 3HA4YCHHS Yy NPOIECI PO3TIALy Ta
HACTYITHOTO OIIHIOBAHHS TPOMO3HINA, OTPIMAHMX Y BiAMOBiNb Ha
ueit 3HII. Byap-siki Binnosiai, oTpuMani HeoGiliiHIMU KaHAJIAMH,
YCHO 4M NMUCBMOBO, BiJ| NMpalliBHUKIB 4M mpenctaBHUKIB KiMoHIKC,
Ipoexkty AI'PO um Oynb-sikoi iHINOT CTOPOHH, HE BBAXKATUMYTHCS
OQIIiifHIMY BiMOBiIIMU cTOCOBHOTO 1100 3HIT.

Tepmin moganHsi mpomno3muuii. Yci nporno3uiii NMOBUHHI OYyTH
OTpUMaHi JI0 JaTd Ta dYacy, a TaKoX BIJIOBIIaTH BHUMOTaM
IHCTpYKILiH, mependavennx y Pozmini 1.3.
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Oral Presentations. Chemonics reserves the option to have | Yeui mnpesenranii. KimoHikc 3anumiae  3a  co00K0  MpaBo

select offerors participate in oral presentations with the technical
evaluation committee. Interviews may consist of oral
presentations of offerors’ proposed activities and approaches.
Offerors should be prepared to give presentations to the technical
evaluation committee at the AGRO office within 2 days of
receiving notification.

Contract Award (estimated). Chemonics will select the
proposal that offers the best value based upon the evaluation
criteria stated in this RFP.

1.3.  Offer Submission Requirements
Offerors shall submit their offers electronically only.

Emailed offers must be received no later than 6 PM local Kyiv
time on November 16, 2022 at the following address:

Alina Pikiner

AGRO SIF Manager

agro.contracts@chemonics.com

Faxed offers will not be considered.

AGRO will confirm in writing receipt of all proposals
submitted to above email address. If no response received
from AGRO, offerors are encouraged to follow up by
emailing the following email address:

EMALIL: apikiner@chemonics.com

Offerors are responsible for ensuring that their offers are received
in accordance with the instructions stated herein. Late offers may
be considered at the discretion of Chemonics. Chemonics cannot
guarantee that late offers will be considered.

Separate technical and cost proposals must be submitted by email
no later than the time and date specified above. The proposals
must be submitted to the point of contact designated in this
section.

The Offeror must submit the proposal electronically with up to 3
attachments (5 MB limit) per email compatible with MX Word,
MS Excel, readable format, or Adobe Portable Document (PDF)
format in a Microsoft XP environment. Offerors must not submit
zipped files. Those pages requiring original manual signatures
should be scanned and sent in PDF format as an email attachment
or be signed using e-signatures.

3alpOoINOHYBATH BiIIOPaHUM 3assBHUKAM 3pOOUTH YCHY MPE3EHTALI0
cBO€El TpOMO3UIll Juis Komicii 3 TexHiuHOi ouinkd. CmiBOecinu
MOXYTb CKJQJATHCS 3 YCHMX Npe3eHTalid YdacHUKaMu
IIPOTIOHOBAHOI JiSUTBHOCTI Ta IMIAXOAIB. YYacHHKU IOBHHHI OyTH
TOTOBI 3pOOHTH NPE3SHTAIII0 KOMITETY 3 TEXHIYHOI OIIHKU B odici
[Mpoexty AI'PO He mi3Hie, HiX 4epe3 2 JHI 3 MOMEHTY OTPUMAaHHS
IMOB1JOMJIEHHS.

YxkaaneHHss KOHTpPakTy (TeoperuuHe). Ha ocHOBI kputepiiB
OmiHIOBaHHA, 3a3HaueHmx y 1mpomy 3HIL, Kimonike o06epe
MIPOMO3HIIiIO0, SIKA CTAHOBUTHUME HAHOLTBITY I[IHHICTb.

1.3. Bumoru n0 moxaHHsi MPOMO3UIii

Y4acHUKHM, MalOTh MOJATH CBOI MPOMO3UIIT TINBKKA B €IEKTPOHHIN
¢dopmi.

[Ipomno3wuiii, HagicIaHi E€JIEKTPOHHOI IMOIITOK, MAalTh OyTH
orpuMani He mi3Hime HDK 18:00 3a kuiBcbkum uacom 16
aucronaga 2022 p. 3a HABEJCHOIO HIDKYE a/IPECOIO:

Anina [ikirep

MeHemxep BTy KOHTpakKTiB Ta cyorpanTis [Ipoexty AI'PO
agro.contracts@chemonics.com

[pomo3nmii, HamictaHi (akCHMUTBHUMH 3aco0aMu 3B'S3Ky, HE
PO3TISLAATHMY ThCS.

IIpoektr AI'PO nucbMOBO MiATBepAUTH OTPUMAHHA BCiX
NPONO3MIIiii, MOJAHMX HAa BKa3aHy BHIIE €JEKTPOHHY ajpecy.
SAxuro Binnoias Bix IIpoexty AT'PO He Hagilinuia, Y4yacHHKaM
PEKOMEHIYETbCSI  HAAICJIAaTH  TOBiIOMJIEHHSI  €JeKTPOHHOIO
MOLITOI0 HA HACTYITHY eJIEKTPOHHY ajipecy:

EMAIL: apikiner@chemonics.com

BinmoBimaneHICTh 3a TOTPUMAaHHS BUKIAJCHUX YV IEOMY JOKYMCHTI
BKa3iBOK IIOJI0 TIOJAHHS TPOIO3UIIIA MOKIATAEThCSI HA Y YaCHUKIB.
[Mpomo3umii,  oTpuMaHi  micas  BCTAHOBIEHOTO  TEPMIiHY,
posrisinatoThest Ha poscyn Kimonike. KiMoHiKC He rapaHTye po3Tisia
MPOTO3HIIiH, MOJ]AHUX 3 MOPYILICHHSM BCTAHOBJICHOTO TEPMiHY.
OxpeMi TexHIYHI Ta MIHOBI NPOMO3WIll MMOBHHHI HAJCHIATHCS
€JICKTPOHHOIO MOIMITOI0 HE Mi3Hillle 3a3HAYEHUX BHUIIIE Yacy Ta JIaTH.
IIporno3umii MOBMHHI HagaBaTHCSA A0 KOHTAKTHOI 0OCOOH, IO
BHU3HAYCHA B [IbOMY PO3JILIi.

Y4acHUKW MOBUHHI HaJaBaTH MPOIO3UIIIIO B €JIEKTPOHHOMY BHTJISII
pa3oM i3 1oaTkaMu B KUIKOCTI He Oubine 3-x (i3 jiMiToM 5 MO) y
pO3paxyHKy Ha KOXKHE CJICKTPOHHE ITOBIJIOMIICHHS, SIKi CYMICHI 3
mporpamamu MX Word, MS Excel, npumatHUM s YUTaHHS
dbopmatom abo dopmatrom PDF y cepemoBumi Microsoft XP.
YyacHuKy, HE TIOBIHHHI HAJaBaTH apxiBoBaHi ¢aitmm. CTOpiHKH, MO
moTpeOyIOTh OPUTIHABHUX BIACHOPYYHHX MIANHCIB, MAIOTh OyTH
BiJCKaHOBaHI Ta Haxmiciaani B (opmati PDF sk BkmageHHs 10
€NEKTPOHHOIO MMOBiZOMJIEHHs a00 MiAmucadi 3a  JOTIOMOIOO
CJICKTPOHHHUX ITiJIIHCIB.



mailto:agro.contracts@chemonics.com
mailto:agro.contracts@chemonics.com

Design and Implementation of Information Campaign “Courage to be a Farmer”

RFP #RFP-AGRO-20

Page 9 of 31

Technical proposals must not make reference to pricing data in
order that the technical evaluation may be made strictly on the
basis of technical merit.

1.4.  Eligibility Requirements

To be determined responsive, an offer must include all of
documents and sections included in Section 1.7.

Chemonics anticipates issuing a contract to Ukrainian company
or organization, provided it is legally registered and recognized
under the laws of Ukraine and is in compliance with all
applicable civil, fiscal, and other applicable regulations. Such a
company or organization could include a private firm, non-profit,
civil society organization, or university. Proposals from
organizations and companies working in the non-governmental
sector are encouraged.

Companies and organizations that submit proposals in response
to this RFP must meet the following requirements:

(i) Companies or organizations, whether for-profit or non-
profit, must be legally registered under the laws of Ukraine
upon award of the contract.

(ii) Firms operated as commercial companies or other

organizations or  enterprises  (including  nonprofit

organizations) in which Ukrainian government or its agents
or agencies have a controlling interest are not eligible as
suppliers of commodities and services.

(iii) Companies or organizations must have a local presence in
Ukraine at the time the contract is signed.

(iv) Companies or organizations, whether for-profit or non-
profit, shall be requested to provide a Unique Entity
Identifier (UEI) if selected to receive a contract valued at
USD$30,000 or more. If the Offeror does not have a UEI
number and is unable to obtain one before proposal
submission deadline, Offeror shall include a statement
noting their intention to register for a UEI number should it
be selected as the successful offeror or explaining why
registration for a UEI number is not possible. Further
guidance on obtaining a UEI number is available from
Chemonics upon request.

Offerors may present their proposals as a member of a
partnership with other companies or organizations. In such cases,
the contract will be awarded to the lead company in the
partnership. The leading company shall be responsible for
compliance with all contract terms and conditions and making all
partnership arrangements, including but not limited to division of
labor, invoicing, etc., with the other company(ies). A legally
registered partnership is not necessary for these purposes;
however the different organizations must be committed to work
together in the fulfillment of the contract terms.

TexHi4yHi NpOIO3HUILIT HE TOBUHHI MICTUTH TIOCHJIaHHS Ha J[aHi 00
I[iH 13 METOI 3a0C3MCUCHHS MPOBEICHHS TEXHIYHOTO OI[IHIOBAHHS
CYBOPO Ha Mi/ICTaBl TEXHIYHKX TEepeBar.

|.4. BuMoru 1moa0 npuitHITHOCTI

[[{o6 mpomo3wilis BBaXkaacs TaKolo, III0 BiIMTOBiTae BUMOTaM, BOHA
MTOBMHHA BKITIOYATH BCi JJOKYMEHTH Ta PO3ALUTH, 3a3HaYCHI y MyHKTI
L.7.

KimoHnikc muanye yKIacTH KOHTPAKT i3 YKPaiHCHKOIO IOPUAMIHOIO
0co00I0 32 YMOBH, IO BOHa O(]ImiHHO 3apeecTpoBaHA Ta BH3HAHA
3TiJHO 3 3aKOHOAABCTBOM YKpaiHM Ta BIATIOBiZae yciM HOpMaM
LUBUIBHOTO Ta (iCKaJBHOTO MpaBa Ta BUMOTaM 1HIINX 3aCTOCOBHHX
npaBoBUX akTiB. Taka ropuaudHa ocoba Moxke OyTH NPHBATHUM
MAPUEMCTBOM, HENPUOYTKOBOIO T'POMAJICHKOIO OpraHi3ali€ro 4u
YHIBEPCUTETOM.  3a0XOUyIOTBCS  IPONO3MIIi  oOpraHizamiii  Ta
KOMIIaHiM, 10 MPanioloTh y HelepKaBHOMY CEKTOPi.

Kommasnii Ta opranizartii, o moJarTh IPOIMO3UIIi] Y BiANOBIIs HA
ueit 3HII, moBHHHI BiAIOBITaTH HACTYITHIM BAMOTaM:

(i) TlimmpwmemctBa uwm opraisamii, sk TpUOYTKOBi, TaK i
HENpuOYyTKOBi, HA MOMEHT HPUCY/DKEHHS KOHTPAKTY MOBHUHHI
Oyt O(IilmidHO 3apeecTpoBaHi 3riTHO 13 3aKOHOJAABCTBOM
VYkpainu.
IOpuamuni ocobun, B TOMy 4Hcii HENPUOYTKOBI OpraHizarii, siKi
3IIACHIOIOTH MISUTBHICTh HAa KOMEPILiHHI OCHOBI Ta KOHTPOJIBHA
YacTKa y SKUX HAJEKUTh ypsAAy YKpalHH 9u Horo areHtam abo
areHTCTBaM, HE MOXYTh OYyTH IOCTadaJbHHUKAMH TOBapiB i
TIOCITYT.
(iii) TlizmpuemcTBa YW oOpraHizaiiii Ha MOMEHT ITiMMCAHHS
KOHTPAaKTy TIOBHHHI MaTH MiClIeBe MPEACTABHUIITBO B YKpaiHi.
(iv) TliampuemctBa abo opraHizailii, He3alIeXHO BiJl TOTO, YH € BOHH
npuOyTKOBMMH a00 HenpuOyTKOBMMH, IIOBMHHI HaJaTH
yHikanpHu# inentudikarop 06’exty (UEI) y Bumaaky iXHbOTO
o0OpaHHs Ui OTpUMaHHs KOHTpakTy BapTicTio 30 000 mon. abo
OinbmIo0 BapTicTio. SIKIO0 Y4acHHK TEHIEepy He Mae HoMmepa
UEI i He Mae MOXIJIMBOCTI OTPUMATH HOTO 10 KiHIIEBOTO TEPMIHY
MOZaHHS MPOIIO3HLIH, YUacHHUK TeHAepY IIOBUHEH JOAATH 3asBY
mpo cBiif Hamip orpumata HOoMmep UEIl, skmo BiH crane
MepeMOXKILeM TeHIEepY, a00 TMOSCHEHHS, YOMY OTPHUMAaHHA
nomepa UEl € nHemoxmBuM. JleTanpHiln BKa3iBKH 100
orpumanns HoMmepa UEI KiMoHIKC Ha/iae 32 OKpeMHUM 3aIIUTOM.

(i)

YdYacHHKM MOXYTh TOAABAaTH CBOI MpOMO3MIII SK YJICHH
MapTHEPCTBA 3 IHIIMMH KOMITAHISIMH YU OpraHi3aisiMu. Y TaKHX
BUITQJIKaX KOHTPAKT YKJIAZAa€ThCI 3 OCHOBHOIO KOMIIAaHIEIO Yy
naptHepcTBi. OCHOBHa KOMIIaHisI HECTUME BiAMOBINANBHICTH 3a
JOTPUMAaHHs YCIX MPaBWJI 1 YMOB KOHTPAaKTy Ta YKJIAJCHHS BCIX
MapTHEPCHKUX YToJ, Y TOMY YHCII YroJI Tpo PO3MOJI Mpail,
BUCTaBJICHHsS. PaxyHKIB TOIIO, 3 IHIIOKO(MMH) KOMMIAHIEIO(SIMH).
OdimiitHa peecTpallis MapTHEPCTBA I KX IIUICH HE BUMAraeThCs,
MpOTE pi3HI opraHisaiii MOBUHHI B3ATH Ha ccOe 3000B’sI3aHHS
CHIBIIPALIIOBATH JIJIsl BUKOHAHHSI YMOB KOHTPAKTY.
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I.5.  Source of Funding, Authorized Geographic Code, and
Source and Nationality

Any contract resulting from this RFP will be financed by USAID
funding and will be subject to U.S. Government and USAID
regulations.

All goods and services offered in response to this RFP or supplied
under any resulting award must meet USAID Geographic Codes
110 and 937 in accordance with the United States Code of
Federal Regulations (CFR), 22 CFR §228, available at:
http://www.gpo.gov/fdsys/pkg/CFR-2012-title22-
vol1/pdf/CFR-2012-title22-vol1-part228.pdf. and  Standard
Provisions for Non-U.S. Nongovernmental Organizations,
available at:
https://www.usaid.gov/sites/default/files/documents/303mab.pd

1.5. Hxepesio piHaHcyBaHHS, T03BOJIeHU Treorpadivynmii Ko,
JKepes1o Ta HaliOHAJIbHA MPUHAJIEAKHICTH

Bynp-sxuii kontpakr 3a uM 3HII Oyne ¢inancysarucst USAID i
peryntoBatumeThbes nonoxkeHHsamu Ypany CIIA ta USAID.

VYci ToBapu Ta MOCITyTH, 3aIIPOIIOHOBaHI y Binnosiaps Ha riei 3HIT abo
JIOCTaBJICHI 32 Oy/Ib-SIKMM YKJIQJICHUM Yy 3B'SI3Ky 3 HUM KOHTPAKTOM,
MOBHWHHI BiAmoBigatu reorpadiuamm komam USAID 110 i 937
BinnosigHO 10 Komekcy denepansunx nonoxens CIHA (CFR), 22
CFR §228, 03HalilOMUTHCS 3 IKUM MO>KHA 32 TIOCHJIAaHHSM:
http://www.gpo.gov/fdsys/pkg/CFR-2012-title22-vol1/pdf/CFR-
2012-title22-voll-part228.pdf. Ta CranmapTHi MOJOKEHHS IS
Heypsinosux opranizaitiit CILIA, 1oCTyIHHX 32 MOCHUTAHHSM:
https://www.usaid.gov/sites/default/files/documents/303mab.pdf a

f, specifically, M6. “USAID Eligibility Rules for Procurement
of Commaodities and Services (May 2020).”

The cooperating country for this RFP is Ukraine.

Offerors may not offer or supply any products, commodities or
related services that are manufactured or assembled in, shipped
from, transported through, or otherwise involving any of the
following countries: Cuba, Iran, North Korea, Syria. Related
services include incidental services pertaining to any/all aspects
of this work to be performed under a resulting contract (including
transportation, fuel, lodging, meals, and communications
expenses).

Any and all items that are made by Huawei Technology
Company, ZTE Corporation, Hytera Communications
Corporation, Hangzhou Hikivision Digital Technology
Company, Dahua Technology Company will not be accepted. If
guotes include items from these entities, please note that they will
be deemed not technically responsive and excluded from
competition.

Related services include incidental services pertaining to any/all
aspects of this work to be performed under a resulting contract
(including  transportation,  fuel, lodging, meals, and
communications expenses).

1.6. Validity Period

Offerors’ proposals must remain valid for 60 calendar days after
the proposal deadline.

1.7.  Instructions for the Preparation of the Proposal

1. Cover Letter

The offeror shall use the cover letter provided in Annex 1 of this
RFP, which confirms organizational information and consent to

the validity of this proposal.

2. Technical Proposal

came, M6. “USAID I[IpaBmia mpuiHSATHOCTI TOBapiB Ta MOCIYT
(Tpasens 2020).”

Kpainoro-naptaepom ans nsoro 3HII € Ykpaina.

YyacHuKaMm 3a00pOHAETHCS MTPONOHYBATH a00 JOCTABIIATH OYyIb-SIKY
MPOAYKIiI0, TOBAPH YHM CYIYTHI IOCITYTH, SIKi OylH BHUTOTOBIJICHI,
3i0paHi, JOCTaBlieHI 3, MEPEeBe3eHi 4epe3 TePUTOpilo abo IHIIUM
YMHOM MalOTh CTOCYHOK JI0 HacTynHUX kpain: Ky0a, Ipan, [liBHiuHa
Kopest, Cupis. CynyTHI MOCIyr'H BKIIOYAlOTh I03aperIaMEHTHE
00CITyTOByBaHHSI, IO CTOCY€ThCs OyIOb-IKMX Ta BCIX aCIIEKTIiB
po0boTH, sKa MiAIsIrac BUKOHAHHIO 32 KOHTPAaKTOM, (Y TOMY YHCIi
BUTpaTH Ha MeEpPEeBE3CHHs, NajbHE, NMPOKUBAHHS, XapuyBaHHS Ta
TIOCITYTH 3B'A3KY).

Bynp-sxi Bupodu, surotosieni Huawei Technology Company, ZTE
Corporation, Hytera Communications Corporation, Hangzhou
Hikivision Digital Technology Company, Dahua Technology
Company, He TpUAMAarOTBCA. SIKIIO MPOMO3HIii BKIIFOYAIOTh TOBApH
OUX OpraHi3amiif, 3ayBaXXTe, II0 BOHU BBAXKaTUMYTHCS TEXHIYHO
HEBIAMOBIAHUMH Ta OYAyTh BUKIIIOUYCHI 3 OJAIBIIOT0 PO3TIISILY.
CynyTHI NOCIYrd BKJIIOYAIOTh 03aperiaMeHTHe 00CITyroByBaHHS,
[0 CTOCY€EThCS OYAb-KHX Ta BCIX aCHEKTIB pOOOTH, sKa Miisirae
BUKOHAHHIO 32 KOHTPAKTOM, (Y TOMY YMCIIi BATPATH Ha TIEPEBE3CHHS,
TaJibHe, MPOXKUBAHHS, XapuyBaHHS Ta NOCIYT'H 3B'3KY).

1.6. Tepmin aii

[Mpono3umii YuyacHUKIB, Ai0Th mpoTsiromM 60 KaleHIapHHUX IHIB
TICIIA KiHIIEBOTO TEPMiHY TOJaHHS MPOTIO3HUIIil.

|.7. TncTpykuii 3 MiAroTOBKU Npono3uuii

1.  Cynposianuii nuct

CympoBigHuii  Juct  YYacHMKa TIOBUHEH  BHKOPHCTOBYBAaTH
CyNpoBimHMHA nHcT, HaBeaeHuid y Jomatky 1, mo miaATBEpIKye
opraHizamiiHy iH(OpMaIifo Ta 3T0oAy IIOMO IIHCHOCTI i€l
MIPOTIO3HI].

2.  TexniuHa mpomo3uiis
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The technical proposal shall comprise the parts below. Please
note that the proposal must be responsive to the detailed
information set out in Section Il of this RFP, which provides the
background, states the scope of work, describes the deliverables,
and provides a deliverables schedule.

e Part 1: Technical Approach, Methodology and Detailed
Work Plan. This part shall be between 5 and 15 pages long,
but may not exceed 15 pages.

e Part 2: Management and Key Personnel. This part shall be
between 2 and 5 pages long, but may not exceed 5 pages.
CVs for key personnel may be included in an annex to the
technical proposal and will not count against the page limit.

Offerors shall propose staff for the following key personnel
positions necessary for the implementation of the scope of
work: Project Coordinator and Communications Manager.

e Part 3: Corporate Capabilities, Experience, and Past
Performance. This part shall be between 2 and 7 pages long,
but may not exceed 7 pages.

Part 3 must include a description of the company and
organization, with appropriate reference to any parent
company and subsidiaries. Offerors must include details
demonstrating their experience and technical ability in
implementing the technical approach/methodology and the
detailed work plan.

Additionally, offerors must include 3 past performance
references of similar work (under contracts or subcontracts)
previously implemented as well as contact information for
the companies for which such work was completed. Contact
information must include at a minimum: name of point of
contact who can speak to the offeror’s performance, name
and address of the company for which the work was
performed, and email and phone number of the point of
contact. Chemonics reserves the right to check additional
references not provided by an offeror.

3. Cost Proposal

The cost proposal is used to determine which proposals represent
the best value and serves as a basis of negotiation before award
of a contract.

The price of the contract to be awarded will be an all-inclusive
fixed price. Nevertheless, for the purpose of the proposal,
offerors must provide a detailed budget showing major line items
as well as a budget narrative. Please refer to Annex 2 for detailed
instructions and a sample cost structure.

TexHiuHa MPOIMO3HLis HOBUHHA BKJIIOYATH HaBE/ICH] HIKYE YACTUHU.
3BEpHITH yBary, 110 MPOIO3UILIis TOBHHHA BPaxOBYBaTH JETaJbHY
iHpopMmariro, mo BcraHoBiieHa B Posxmimi Il mporo 3amuty Ha
MIPOMO3HIIi0, IO Tepeadadac OCHOBHY iH(QOPMAIIiFO, BCTAHOBIIOE
o0csr po0iT, onrcye pe3yabTaTH podiT, a Takoxk nepeadadae rpadixk
HaJlaHHS pe3yJIbTaTiB POOIT.
e Yactuna 1: Texwiunuii migxim, Mertogosorisa Ta JleTaapHuid
poGounii mman. OOcsT i€l YaCTHHU TOBUHEH CTaHOBHTH 5-15
CTOpPIHOK, aJie He MePEBUIYBATH 15 CTOPIHOK.

e UYacruna 2: KepiBannrso ta OcHoBHHI mepconan. OOcsr miel
YaCTWHM IIOBUHEH CTAaHOBUTH 2-5 CTOpIHOK, ane He
nepeBuIyBatu 5 ctopiHoK. CV OCHOBHOI'O EPCOHATY MOXKYTh
OyTH BKJIIOYEHI K [OJATOK [0 TEXHIYHOI MpONo3uuii 1 He
3apaxoBYBaTHUMYTHCS JI0 CyMapHOTO 00csTY.

YYacHUKU TMOBHMHHI 3alpPOMOHYBATH KAaHIUIATIB HA HACTYIIHI
mocagyl OCHOBHOTO TEpPCOHANY, HEOOXiTHOTO Ans peaiizamii
TexHiuHOro 3aBaaHHs: Koopaunatop mnpoexty ta Menemxkep 3
KOMYHIKaIii.

e UYactuna 3: KopropaTuBHI MOXIIMBOCTI, JOCBIJ i MOCITY>KHUH
crucok. OOCSIT i€l YaCTUHU TTOBUHEH CTAHOBHUTH 2-7 CTOPIHOK,
aJie He IIepeBUILYBaTH 7 CTOPIiHOK.

YactuHa 3 MOBHMHHA MICTHTH OMKC KOMIIAHII Ta opraHisaiii 3
BiJIIIOBITHIM ITOCHJIAHHSM Ha Oy/b-5IKy MAaTEPHHCHKY Ta IOYipH1
KOMIMaHii. YYaCHUKY TOBWHHI HAJaTH JeTalbHY iH(OpMAIIifo,
0 JEMOHCTpPYE IXHIM JOCBi 1 TEXHIYHY CHPOMOXHICTb
peanizyBaTH TEXHIYHHU IiAXi1/METOMOJNOTI0, Ta JeTalbHUN
1ad podoTH.

Kpim Toro, Y4acHUKM MOBHHHI BKa3aTH 3 3aMOBHHUKIB MOAI0GHOT
pobotu, mo Oyna BHKOHAHA B MHUHYJIOMY (32 KOHTpakToM abo
CyOKOHTPAKTOM), a TAKOXK KOHTAKTHI JaHI KOMIaHIH, I SIKUX
BUKOHYBanacsi Taka poOora. KoHTakTHI [aHi TOBHHHI, $IK
MIHIMYM, MICTUTH: 1M’ KOHTAaKTHOi O0COOHM, sKa MOXe
PO3MOBICTH TPO poOOTY YdacHWKa, HaiMEHYBaHHs Ta aJpecy
KOMTIaHii, IJIs1 IKOT BUKOHYBajIacs po00Ta, eICKTPOHHY ajpecy i
HOoMep TesieOoHy KOHTakTHOI ocobu. KimoHikc 3anmmiae 3a
CO0OK MpaBO MEpPEeBIpUTH YUYACHHKA LUISIXOM 3BEPHEHHS M0
IHIIMX MUHYJIMX 3aMOBHHKIB, HC BKa3aHUX YYaCHHKOM.

3. LliHoBa mpomo3uilis

LinoBa mpomo3wIlisi BUKOPUCTOBYETHCS 3 METOI0 BH3HAYCHHS, SKi
MPOMO3MIIi TMPEJICTaBIAIOTh HalKpally I[iHy Ta BHCTYNAIOTh
MiZICTaBOO ISl IEPErOBOPIB Mepe YKIAAaHHIM TOTOBODY.

Bapricte noroBopy, mo Imiuirae  yKiIagaHHIO, € IIOBHOIO
¢ikcoBanoro Baprictio. [Iporte, g nineit nponosuii, YyacHUKH
MTOBMHHI HAaJIaTH JACTATEHUI KOMITOPUC i3 BiTOOPaKEHHSAM OCHOBHUX
cTareil BUAATKIB, & TaKOX OIKHCOBY YacTHHY KomTopucy. s
OTPUMAaHHS JETAILHUX THCTPYKIIiH Ta 3pa3Ky CTPYKTYPH BUTPAT JUB.
Jonatok 2.
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No profit, fees, taxes, or additional costs may be added after
award. Because AGRO project is a USAID-funded project and is
implemented under a bilateral agreement between the
Government of Ukraine and the U.S. Government, offerors must
not include VAT and customs duties in their cost proposal.

1.8. Evaluation and Basis for Award

This RFP will use the tradeoff process to determine best value.
That means that each proposal will be evaluated and scored
against the evaluation criteria and evaluation sub-criteria, which
are stated in the table below. Chemonics will award a subcontract
to the offeror whose proposal represents the best value to
Chemonics and the AGRO project. Chemonics may award to a
higher priced offeror if a determination is made that the higher
technical evaluation of that offeror merits the additional
cost/price.

Evaluation points will not be awarded for cost, but for overall
evaluation purposes of this RFP, technical evaluation factors
other than cost, when combined, are considered significantly
more important than cost factors. Cost will primarily be evaluated
for realism and reasonableness. If technical scores are determined
to be nearly equal, cost will become the determining factor.

In evaluating proposals, Chemonics will use the following
evaluation criteria and sub-criteria:

Evaluation - _— Maximum
Criteria Evaluation Sub-criteria Points
Technical Approach, Methodology, and Detailed | 50 points

Work Plan

Does the proposal (primarily,
creativity of the concept design and the
widest possible range of
communication channels in social and
other media, level of ambition and
feasibility of the media plan,
maximum coverage of the target
audience (agricultural MSMEs and
other market actors) and partial
coverage of the other stakeholders, use
of content creation tools having the
most significant impact on the target
audience and other stakeholders)
clearly explain, understand, and
respond to the objectives of the
contract as stated in the Scope of
Work?

Does proposed technical approach,
methodology, detailed work plan, and
expected results with numerical targets
fulfill the requirements of executing
the Scope of Work effectively and
efficiently?

Does expected coverage of the target
audience through the proposed

[Micnst ykinanaHHs HE JIONMYCKAEeThCS J10JaBaHHS NMpPUOYTKIB, MHT,
nojarkiB abo noxarkoBux Burpar. Ockinmbku mnpoext AI'PO
¢inancyerbess  USAID  Ta  peanmisyeTbcs — BIANOBIAHO 110
JIBOCTOPOHHBOI yromu Mik Ypsgom Ykpainu ta Ypsgom CIIIA,
VYyacHuku, He oBUHHI BKItouatu [1/]IB Ta mutHI 300pu 10 CBOIX
LIHOBUX MPONO3HUIIIH.

1.8. Ouinka Ta migcTaBy A8 YKJIAJaHHS KOHTPAKTY

Le#t 3amuT Ha TPOMO3UINIO BHKOPHUCTOBYBATUME  IIPOIIEC
KOMIpOMicy AJIsl BU3HaUeHHs Halkpamoi BapTocTi. Lle o3Hagae, mo
KO’KHa IPOTO3uLisA Oy/ie OIIHIOBATHCS Ta PaXyBaTHUCS BIAOBIIHO 10
KpUTEPIiB OI[IHIOBaHHS Ta IIIKPUTEPIIB OLIHIOBaHHS, sIKi BKa3aHi B
Tabmuui Hmwkue. KiMOHIKC ykiaze cyOmiapsii 3 KOHTPareHTOM,
MIPOTIO3HIIisl IKOTO MPEICTABIIsIE HalKkpanly BapTicTh st KiMoHike Ta
npoekty AI'PO. KimoHIKC MOXe YyKJIaCTH KOHTPAakT 3 OiIbIl
JIOpOXKYO0I0 OpraHizali€lo, 10 MIPOMOHYE CBOI MOCIYTH, SKIIO Oyne
MPUHHATO PIlIEHHS TPO Te, MO0 ORI BICOKA TEXHIYHA OIIHKA ITi€i
OpraHi3aiii 3acIyToOBy€ Ha JOAATKOBY BapTiCTh/IlIHY.

bamu ouiHIOBaHHS HE NMPUCYIKYBaTHMYThCS 32 BapTiCTh, ayue Ui
LTed 3arajbHOI OWIHKH IIhOTO 3aIUTy Ha MPOMO3HUIliio (akropu
TEXHIYHOI OIIHKH, KPiM BUTpAT, y TOEIHAHHI BBAKAIOTHCS 3HAYHO
BOXUIMBIMIMMK BapTocTi. B  mepmry wepry Bapricteh Oyne
OILIIHIOBATUCS HAa PEATICTHYHICTh i PO3YMHICTh. SIKIIO TeXHIYHI
MOKa3HUKH Maibke piBHI, BU3HAYAILHUM ()aKTOPOM CTaHEe BapTiCTh.

Ouintoroun mpomo3unii, KiMOHIKC BUKOpPHCTOBYBaTHMME Taki
KpHTepii Ta MiIKpUuTepii OLiHIOBaHHS:
MaxkcumaibHa
Kpurepii . oo . .
. Hl}leHTepll OIIHIOBAHHSA KUIBKICTH
OLIHIOBAHHSA Ganie

TexHiuami maxim, 50 GamniB

pobounii man

Meromonoriss Tta JleranbHui

Uu € mpomnosuiis (B mepury 4epry,
KpeaTHBHICTh KOHIIETITYaJIbHOTO
JU3aifHy Ta MaKCHUMaJlbHO HIMPOKUM
CIIeKTp KaHaliB KOMyHiKalii B
COLIiaJIbHUX Ta IHIIMX Me[ia, piBeHb
amOinii Ta 3]iICHEHHICTD
MeJiarany, MaKCHUMalbHe
OXOIUIEHHS  IIThOBOI  ayAUTOPIi
(cimeepkorocnomapeski MMCIT Ta
iHIII Cy0’€KTH PHHKY) Ta 4acTKOBE
OXOIUICHHsS IHIIMX 3alliKaBICHUX
CTOpiH, BUKOPHCTAaHHs IHCTPYMEHTIB
CTBOPEHHSI KOHTEHTYy, SKi MaloTh
HaOUTPIIMH BIUIMB HA LiJTbOBY
ayOUTOpIiI0 Ta 1HIIMX 3aliKaBICHUX
CTOpiH) YiTKO MOSICHIOIOTb,
PO3YMIIOTH Ta BIATIOBINAIOTH IIUISAM
KOHTPaKkTy, K  3a3HauYeHO B
TexHiYHOMY 3aBIaHHI?

Yu BiAMOBIZAIOTH 3aMPONOHOBAHHN
TEXHIYHUN MiAXiZ, METOL0JIONis,
IeTaJbHUIl ~ TaH  po0OTH  Ta
OUiKyBaHi Pe3yJbTaTH 3 YHCIOBHUMHU
MOKa3HUKaMHU BUMOTaM
e(eKTUBHOIO Ta pE3yJIbTATHBHOIO
BUKOHAHHA TEeXHIYHOrO 3aBIaHHsA?
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communication channels appear to be
reasonable?

Sub-Total | 50 points
Management and Key Personnel 30 points
Evidence of offeror's capability to
perform the Scope of Work.
Evaluation Committee  evaluates
whether  the offeror has the
management structure and
organizational resources as well as
other technical resources to fulfil the
task. Does the offeror propose Key
Personnel (Project Coordinator and
Communications Manager) that have
the necessary  experience and
capabilities to carry out the Scope of
Work and meet required technical
qualifications?

Sub-Total | 30 points
Corporate  Capabilities, Experience, and Past | 20 points
Performance

Does the company have experience
and technical capabilities relevant to
the Scope of Work? Did the company
demonstrate successful past
performance for similar services
carried out in the last 3 (three) years)?

Sub-Total | 20 points

Total Points | 100 points

1.9. Negotiations

Best offer proposals are requested. It is anticipated that a contract
will be awarded solely on the basis of the original offers received.
However, Chemonics reserves the right to conduct discussions,
negotiations and/or request clarifications prior to awarding a
contract. Furthermore, Chemonics reserves the right to conduct a
competitive range and to limit the number of offerors in the
competitive range to permit an efficient evaluation environment
among the most highly-rated proposals. Highest-rated offerors,
as determined by the technical evaluation committee, may be
asked to submit their best prices or technical responses during a
competitive range. At the sole discretion of Chemonics, offerors
may be requested to conduct oral presentations. If deemed an
opportunity, Chemonics reserves the right to make separate
awards per component or to make no award at all.

1.10. Terms of Contract

Hackinbku ~ OOIpyHTOBaHUM €
PO3paxyHOK OYiKyBaHOTO
OXOIUIEHHSI ~ IIJIbOBOI  ayAWTOpii
yepe3  3alpONOHOBAaHI  KaHAIHN
3B's13Ky?

Bcerworo | 50 6ajis

KepiBHunTBo Ta OCHOBHHIA IEpCcOHAT 30 GaniB

Jlokaz  crmpoMOXHOCTI  odepeHTa
BUKOHaTH  TexHiuHe  3aBJaHHS.
KoMmiTeT 3 OLIHKH OIL[HIOE, YM Mae
oepeHT CTPYKTYpy yNpaBIiHHS Ta
OpraHizamiiHi pecypcH, a TaKoX
iHIII  TexXHIYHI  pecypcu Uit
BUKOHAHHS 3aBJIaHHs. UM NporoHye
[ligpsimHUK KaHOWIATIB HA IOCAIH
KirouoBoro MepcoHaIy
(Koopnunarop MIPOCKTY Ta
Menemkep 3 KOMyHIKamii), sKi
MalTh  HEOOXimHMI  JOCBim 1

3110HOCTI inic:¢ BUKOHAHHS
TEXHIYHOTO 3aBIaHHs i
BiANOBIAIOTH HEOOXIIHUM

TEXHIYHUM KBamidikarisam?

Bceboro | 30 6agiB

KopmoparueHi MoknmBOCTI, AOoCBin Ta pe3ynbraté | 20 OamiB
BUKOHAHHS IIOTIEPEAHIX pobiT

Yy mMae KOMIIaHis TOCBIJ 1 TEXHIYHI

MOYKJIMBOCTI, 110 CTOCYIOTBCS
TexuiuHoro 3aBIaHH:? Un
MIPOAEMOHCTpYBaa KOMIIaHist

YCHIINIHI MHHYJI pe3yJIbTaTH IIOJ0
MONiOHMX TOCHIYT, HagaHUX 32
ocrarHi 3 (Tpu) pokn)?

Benoro | 20 6agiB

Bcenoro 6aais | 100 6anis

1.9. IleperoBopu

VY4acHUKIB KOHKYpCY IpOCATh IOJaBaTH HaWKpaili MpOro3Hiii.
[Nepen6ayaeTbes, 1110 KOHTPAKT Oyie YKIIaIEHO BUKIIIOYHO Ha OCHOBI
oTpuMaHux opwurinaniB npomno3uuiii. IIpore KimoHikc 30epirae 3a
co0OI0 TpaBO MPOBECTH OOTOBOPEHHS, IIEPEroBOpH  Ta/abo
TIOTIPOCUTH HAJATH PO3’SICHEHHS Mepes YKIAJCHHSM KOHTPAaKTY.
bineme Toro, KimoHikc 30epirae mpaBo NpPOBECTH KOHKYPCHY
BHOIpKY I OOMEXHUTH KiJIbKICTh YYaCHUKIB Y KOHKYpPCHiH BHOIpIIi,
00 YMOXJIHMBHTH €(QEKTHBHE OIIIHOYHE CEepelOBHINE JUIA
MIPOTIO3HIIN 3 HAHBHUIIOIO OI[IHKOK. YYaCHUKTIB, TPOIIO3UIII] SIKUX
OTPUMAIOTh HAWBHINI OI[IHKH, KOMITET 3 TEXHIYHOI OLIHKH MOXE
MOMPOCUTH HamaTH CBOi HaWKpaml MIiHA 9¥ TEXHIYHI BiAMOBIII
MIPOTSATOM MEePioJy MPOBeIeHHsI KOHKYPCHOT BUOipKH. BUKItouHO Ha
poscyn KimoHikc, YYacHUKIB MOXXYTh HMONPOCUTH HMPOBECTH YCHIi
mpe3eHrarfii. SIKmo 1e BBaXaTUMEThCs JOUIbHUM, KiMoHIikC
3ajMmae  3a co0Ol0 IPaBO YKJIACTH OKpeMi KOHTPAaKTH 3a
KOMITOHEHTaMH a00 30BCiM HE YKJIaJaTH KOHTPAKT.

1.10. ¥YmoBu Konrpakry
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This is a request for proposals only and in no way obligates
Chemonics to award a contract. In the event of contract
negotiations, any resulting contract will be subject to and
governed by the terms and clauses detailed in Section IlI.
Chemonics will use the template shown in Section I11 to finalize
the contract. Terms and clauses are not subject to negotiation. By
submitting a proposal, offerors certify that they understand and
agree to all of the terms and clauses contained in Section I11.

1.11. Insurance and Services
DEFENSE BASE ACT (DBA) INSURANCE

RAA26 DEFENSE BASE ACT (DBA) WORKERS’
COMPENSATION INSURANCE FOR PROCUREMENT
CONTRACT (DECEMBER 2014)

All contracts made by the recipient under this award for services
to be performed overseas must contain the following provision,
as applicable.

Workers’ Compensation Insurance (Defense Base Act)

(a) The Contractor must--

(1) Before commencing performance under this contract,
establish provisions to provide for the payment of disability
compensation and medical benefits to covered employees and
death benefits to their eligible survivors, by purchasing Defense
Base Act (DBA)

insurance pursuant to the terms of the contract between USAID
and USAID’s DBA insurance carrier unless the Contractor
qualifies as a self-insurer under the Longshore and Harbor
Workers’ Compensation Act (33 U.S.C. 932) as extended by the
Defense

Base Act (42 U.S.C. 1651, et seq.), or has an approved
retrospective rating agreement for DBA. The Contractor must
continue to maintain these provisions to provide such Defense
Base Act benefits until contract performance is completed.

(2) If USAID or the Contractor has secured a waiver of DBA
coverage in accordance with AIDAR 728.305-70(a) for
contractor’s employees who are not citizens of, residents of, or
hired in the United States, the contractor agrees to provide such
employees with worker’s compensation benefits as required by
the laws of the country in which the employees are working, or
by the laws of the employee’s native country, whichever offers
greater benefits. The Department of Labor has granted partial
blanket waivers of DBA coverage applicable to USAID-financed
contracts performed in countries listed in the DEFENSE BASE
ACT (DBA) WAIVER LIST, available at
https://www.dol.gov/agencies/owcp/dIhwc/dbawaivers/dbawaiv
ers. Ukraine is on the DBA WAIVER LIST, and current waiver
is valid through September 13, 2024.

Le ynmme 3anuT Ha HaJaHHS TPOIO3ULIH 1 BIH KOJHUM YHMHOM HE
3000B’s13ye KiMOHIKC [0 YKJIaJeHHS KOHTPakTy. Y BHIIAQJKY
MEPEroBOPIB 32 KOHTPAKTOM, Oy[b-sKUH KOHTPAKT MIiIJIAraTUME Ta
peryJIroBaTUMEThCS IPaBUIAMH Ta YMOBaMH, JIETaJIbHO ONMMCAHUMHU
y Poznaini III. Jnst 3aBepuieHHs mMiAroToBKM KOHTpakTy KimoHikc
3acTocoByBaTHMe mabnoH, HaBeaeHuid y Pozminmi III. IlpaBuna Ta
YMOBH OOTOBOpEHHIO He miyrrarote. [lomaroum cBOT Mpomo3wmuii,
VY4acHHUKY MiATBEPIKYIOTh, 1[0 BOHK PO3YMIIOTh i HOTOKYIOTECS 3
ycima MmpaBHUIaMH Ta YMOBaMH, 0 MicTAThcst y Pozmimi I11.

1.11. CrpaxyBaHHS Ta HOCIYTH

CTPAXYBAHHS 3A 3AKOHOM TIIPO CTPAXYBAHHA
TPOMAJISIH CIIA, IO BUDKIKAIOTH HA POBOTY 3A
MEXI KPATHU

a) TIOJIOXKEHHS RAA26 3AKOHY IIPO CTPAXYBAHHA
TPOMAJISIH CHIA, LIO BUDKIKAIOTH HA POBOTY 3A
MEXI KPAIHM (DEFENSE BASED ACT, DBA)
CTPAXYBAHHS KOMIIEHCAIUI POBITHUKIB V PAMKAX
KOHTPAKTY HA 3AKYIIBJII (T'PYJEHB 2014 POKY)

VYci KOHTpakTH, YKIAJICHI OTPUMYyBadeM 3a IUM 3aMOBIICHHSIM
CTOCOBHO TIOCHYT, fKi IiAJSATaloTh BHUKOHAHHIO 32 KOPJIOHOM,
MMOBMHHI MICTUTH HABEJCHI HIKYE MOJIOKCHHS (SIKIIIO 3aCTOCOBHO).
CrpaxyBaHHsI KOMIIEHCAIil pOOITHUKIB (3aKOH IPO CTpaxyBaHHs
rpomasisiH CILA, o BUDKDKAIOTh Ha poOOTY 3a MeXi KpaiHu)

(a) [ligpsiiHUK TOBUHEH --

(1) Mo moyaTtky BHKOHAHHA 3a IIMM KOHTPAKTOM BCTAHOBHUTH
MOJIOKEHHS JuIsd  3a0e3nedeHHs OIulaTH  KOMIeHcamii  4epe3
HeIpane3AaTHICTh Ta MUIBI CTOCOBHO MEIUYHOTO 0OCITyrOByBaHHS
MPaIiBHUKIB, Ha SIKUX TOIIUPIOETHCS CTPAXOBE MOKPUTTS, a TAKOK
BUIUIATH Y 3B'I3KY 31 CMepTIO 0co0am, 1110 MaroTh PaBO HA BUIIATH
y 3B'SI3Ky 3 BTPATOIO TO/{yBaIbHHKA, 13 TPUI0AHHIM CTPaxyBaHHS 32
3akoHOM mpo cTpaxyBaHHs rpoMansH CILIA, mo BHDKIKAIOTh Ha
poboty 3a mexi kpaiau (DBA) BiImoBiqHO 0 yMOB KOHTPAKTY MiXK
USAID Tta crpaxoBoro kommanieto USAID, 3a BHHATKOM BHUTIAJIKiB,
ko IligpsaHWK BHCTYIa€ CaMOCTPAaXxOBHKOM BINIMOBITHO IO
3aKoHy PO KOMIICHCAIIIIO TIpalliBHUKAM, 1110 OTPUMAIIH TPABMH NPU
poboti Ha Gepesi ado B mopty (33 U.S.C. 932), m10 A0NOBHCHHIA
3akoHoM mpo crpaxyBanHsi rpomansH CIIIA, ski BUDKIKAIOTH Ha
poboty 3a wmexi kpaimm (42 U.S.C. 1651, i Hagami), abo mae
3aTBEP/KEHY YroJy PO PETPOCHEKTHBHE OI[IHIOBaHHS B paMKax
monokeHb DBA. TlimpsqHUK MOBUHEH MPOIOBKYBATH JOTPUMAHHS
IUX TIOJIOKEHb JUIS 3a0e3NeUeHHs BUIDIAT 3a 3aKOHOM IIpO
crpaxysanus rpoMaasn CIHIA, siki BUDKIDKAIOTh Ha poOOTY 3a Mexki
KpaiHu J10 3aBEPIICHHS BUKOHAHHS YMOB KOHTPAKTY.

(2) SAxmro USAID a6o ITigpsmauk 3a6e3nedye BiIMOBY BiJT IIOKPHUTTS
3a nosioxkeHHsasMu DBA Bigmosigno 1o omoxkenas AIDAR 728.305-
70(a) TO BIAHOWICHHIO [0 TPAIIBHUKIB WiAPSAAHWKA, SKi HE €
TpoOMasTHAMH, TIPaliBHUKaMU ab0 0ocoOaMu, HAaHATHMHU Ha POOOTY
Ha tepuTopii CHIA, miapsaHuK TOToIKy€e€ThCs 3a0e31medyBaTH TAKUM
MpamiBHUKaM KOMIICHCAIIfHI BUIUIATH BIATIOBIAHO JO BHMOT
3aKOHOJAaBCTBAa KpaiHW, B SKili NpamforOTh MpaIliBHUKH, abo 3a
3aKOHaMH KpaiHU MOXO/DKEHHs IpaliBHUKA, 3aJISKHO BiJI TOTO, SIKUI
3aKOH TIPOTIOHY€E OiMBIIKI po3Mip BHILIAT. MiHicTepcTBO Tparli
CIIA rapaHTye 9acTKOBY Oe3amleNsIiifHy BiTIMOBY BiJl TOKPUTTA 3a




Design and Implementation of Information Campaign “Courage to be a Farmer” Page 15 of 31

RFP #RFP-AGRO-20

The Contractor must insert the substance of this clause including
this paragraph (c), in all subcontracts to which the Defense Base
Act applies.

1.12. Privity

By submitting a response to this request for proposals, offerors
understand that USAID is NOT a party to this solicitation and the
offeror agrees that any protest hereunder must be presented—in
writing with full explanations—to Chemonics International for
consideration, as USAID will not consider protests made to it
under USAID-financed contracts. Chemonics, at its sole
discretion, will make a final decision on the protest for this
procurement.

monokeHHIMH DBA, 1m0 3acTOCOBY€ThCS /0 KOHTPAKTIB, SIKi
¢inancyrotscst USAID Ta BHKOHYIOTBCS B KpaiHaX, MEpeNideHnx y
CIIMCKY ITPAB HA BIZIMOBU BIJI BUCYHEHH BUMOI 3A
3AKOHOM TI1PO CTPAXYBAHHS T'POMAJISIH CIIA, IO
BUDKDKAIOTH HA POBOTY 3A MEXI KPAIHU (DBA)
po3TalioBaHun 3a nocwanHsaMhttps:
/lwww.dol.gov/agencies/owcp/dlhwc/dbawaivers/dbawaivers.
VYkpaina 3HaxoauThcs y Crincky npas Ha BimmoBu DBA, o nificanit
1o 13 Bepecus 2024 p.

[TizpsiTHUK MOBMHEH BKJIIOYMTH 3HAYHY YaCTHUHY LUX ITOJIOKEHB, y
TOMY YHCTI TyHKT (C), B yCi JOTOBOPH CYOMigpsALy, A0 SKUX
3aCTOCOBYEThCS 3aKOH Tpo crTpaxyBaHHS TpoMamsH CIIA, mo
BHDK/DKAIOTHh HA pOOOTY 3a MEXi KpaiHH.

1.12. IlpaBoBinHOCHHHI

Hapmaroun BimoBigp Ha mel 3amuT Ha MPOIMO3UINIO, YYaCHHKH,
yeBigommoots, mo USAID HE e croponoio miei mpomo3wmmii, a
Oprasizaiis, o MPONOHY€E CBOI MOCIYTH, MTOTOHKYETHCS, IO OyAb-
SKe 3allepedeHHs OO LBOTO JOKyMEHTa IOBHHHE IOJaBaTUCA Ha
posrisin no kommanii Kimonike [HTepHENIIHI B HCEMOBIiH popmi 3
MOBHUM TOACHEHHAM, oOckimbku USAID He posrmamatuve
3allepeuyeHHs 10 I[bOro JOKYMEHTa 3a KOHTPakTaMH, IO
¢inancyrotecst USAID. Kommnaniga. KiMoHikC mpuiiMae octatodHe
PIIIEHHS MO0 3allepeveHHs 10 Li€l 3aKyIIiBiIl Ha BIaCHHHA PO3CYI.

Section |1 Background, Scope of Work, Deliverables,
and Deliverables Schedule

11.1.Background

AGRO is a 7-year project (2019-2026) funded by USAID and
implemented by Chemonics International. The purpose of AGRO
is to accelerate the economic development of rural Ukrainian
communities with the greatest need through a better governed
agricultural sector that encourages more productive, modern, and
profitable micro, small, and medium (MSMEs) agricultural
enterprises that are successfully integrated into competitive
markets both in Ukraine and internationally.

Design and implementation of AGRO Activity comes at a critical
juncture for Ukraine, at which ensuring forward movement on
enabling and rebuilding environment reforms and agriculture
sector gains are vital for economic growth and recovery amid the
Russian invasion. Based on the market systems approach, AGRO
will implement scalable solutions nationwide to achieve
accelerated economic development in rural communities with the
greatest need. High-level results for the Activity are:

e  Strengthened food security globally and in Ukraine

e Maintained and recovered revenue of agricultural small

and medium enterprises (SMES)

Po3zain 11 BuxiaHi mosioxeHHsl, TeXHiUHe 3aBAaHHA,
pe3yabTaTu Ta rpadik 10CSIrHeHHs pe3yJbTaTiB

11.1.Buxigni mosio:xxeHHst

IMpoekr AI'PO - - ue 7-piunmii npoekt (2019-2026), sxwuii
¢inancyerbcsi ArentctBoM CIIA 3 MiXHapoIHOTO PO3BHUTKY Ta
peanizyetbess  kommadiero  «KiMmonike [HTepHemmm». MeToro
IMpoekty AI'PO € npruckopeHHsI eKOHOMIYHOTO PO3BUTKY CUIBCHKHX
rpomMas YKpaiHu, siki moTpe0yoTh HAHOUIBIIOT MATPUMKH, HIISIXOM
TIOKPAIIEHHS YIIPaBIiHHS B CLIBCHKOTOCIIOIAPCHKOMY CEKTODi, IO
CHpPUSITUME  PO3BHUTKY OUIBII  MPOJYKTUBHHUX, Cy4YacHHX 1
PUOYTKOBUX MIKpO-, MaJIUX Ta CEPEIHIX CLIBCHKOTOCIIONapChKUX
mignpuemcts  (MMCII), ski ycmimHO IHTETpyBaTHMYyThCS B
KOHKYpEHTHI YKpaiHChKi Ta MKHAPOAHI PHHKH.

Po3pobxka Ta peamnizauis [Iporpamu USAID 3 arpapHoro i ciutbChbkoro
po3Butky (AI'PO) BiftOyBa€eThCS y KPUTHYHO BaXKIMBHI TSt Y KpaiHu
gac, KoJu 3a0e3MedeHHs nmporpecy y peanizamii peopm Ta BHECEHHI
3MIH 10 Tpomecy peQopMyBaHHA Ui TIOKpamleHHs Oi3Hec-
CepeoBHIIIA, a  TaKoXK 3a0e3neveHHs MpUOYTKOBOCTI
CIJIbCHKOTOCIIOAAPCHKOTO CEKTOPY € BKpail Ba)KJIMBHMHU JJIS LIIJICH
€KOHOMIYHOI'0O 3pOCTaHHS Ta BIJHOBJIEHHA YKpaiHW B yMOBax
pociiicbkoi arpecii. BUKOpHCTOBYIOUYM CHCTEMHHMH PUHKOBHH MiAXiJI,
IMpoexkr AT'PO BnpoBaKyBaTnMe MacuITaboBaHi pillleHHs 110 BCii
KpaiHi JUIsl TPUCKOPEHHS EKOHOMIYHOTO PO3BUTKY B CUIBCBKHX
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e Increased access for agricultural SMEs to financing

e Establishment and advancement of a fair and
transparent agricultural land market (land reform) that
stimulates economic recovery and protects property
rights

¢ Reduced corruption in the agricultural sector.

The purpose of this contract is to design and implement the
information and advocacy campaign “Courage to be a Farmer” in
social and other media.

The goal of the campaign is to motivate and support Ukrainian
agricultural producers and agricultural processing companies, in
particular micro, small, and medium enterprises (MSMESs) to
continue to work on their land and premises to ensure national
and global food security

It is envisioned that through the campaign, the Contractor will:

- motivate agribusinesses to continue working by
demonstrating support and highlighting their hard-won
successes achieved in the tough circumstances caused
by Russia’s war in Ukraine and its aftermath.

- raise awareness of the instruments available to
agribusinesses to renew/set up/streamline their work
(e.g., state and nonstate funding programs, training
programs, new and innovative services, including those
offered through USAID AGRO)

- advocate for continued state and donor support to
Ukrainian agribusinesses.

The Contractor will work closely with the USAID AGRO
Communications team to make sure the campaign activities are
fully aligned with overarching USAID AGRO programmatic
goals and all USAID AGRO marking and branding requirements
are met.

11.2.  Scope of Work

Under this Scope of Work, the Contractor shall be responsible for
the following tasks (the list is not intended to be exhaustive; the
offeror is expected to define the tasks in more detail in its
proposal. The final Scope of Work will be agreed between the
successful offeror and AGRO during the negotiation process):

rpomajgax, ski moTpeOyroTh HAWOUIBIIOT MIATPUMKH. 3arajbHUMU
pesynbraramu AisibHOCTI [Iporpamu cranyTh:

e  3MII[HEHHsS MNPOJOBOJbYUOI Oe3neKH B yChbOMY CBITI Ta B

VYkpaiHi;
®  30epeKeHHS Ta BiTHOBJICHHS JTIOXO/IIB
CUIBCHKOTOCIIOJAPCHKUX MalUX 1 CepeqHIX IIiJIPHEMCTB
(MCID);
®  PO3MIMpPEHHS AOCTYIy clibcbkorocnonapcbkux MCII no
(iHaHCYBaHHS;
® CTBOPEHHS Ta PO3BHTOK CIPABEIUIMBOTO Ta IPO30POro
PHHKY 3eMJi  CLIBCHKOTOCIIONAPCHKOIO  TPH3HAYCHHS
(3emenmpHa  pedopma), MO CTUMYIIOE EKOHOMIUHE
BiTHOBJICHHA Ta 3aXUILA€E IIPaBa BIACHOCTI;
e  3MEHIICHHS KOPYMIii B arpapHOMY CEKTOPi.
Mera 1bpOro KOHTPAKTY - pO3poOKa Ta  BIPOBAIDKCHHS
iH(pOpMaIiifHO-aIBOKAIIHOT KamraHii «CMIIUBICTH Oyt

(dbepMepom» y colliaTbHUX Ta IHIIUX MeTia.

MerToro KaMIaHii € MOTHBYBaHHS Ta MIATPHAMKA YKPAiHCHKHX arpo
BUPOOHMKIB Ta arpornepepoOHHKiB, 30kpema Ha piBHi MMCII (mikpo,
MaJli Ta cepejiHi MiIPUEMCTBA), TPOJIOBKYBATH MTPAIFOBATH HA CBOIN
3eMIli Ta BUPOOHMLTBAX a/Ke Bl HUX 3aJI©KUTh, UM BHUCTAYHTH
MIPOJYKTIB XapuyBaHHS Ha JOKAJHLHOMY Ta 0arato B 4OMY — HaBiTh
rJI00aJIbHNX PUHKAX.

[MepenbayaeTbest, MO 3a OMOMOTor0 KamnaHil [TinpsaHuk:

- MOTHBYBaTHME arpapiiB Ta arpomepepoOHi IiImpueMcTBa
NPOJOBXKYBAaTH  IPAIfOBaTH  4Yepe3  JIEMOHCTpAILi0
MATPAMKH 1 PO3TOBIII PO iX BaXKKy a MOAEKYAU TePOiTHY
MIpaIio y CKIAJHAX YMOBAX, [0 MAIOTh MICIe y 3B S3KY i3
arpeciero Pocii Ta ii Hacmiakamu

- mijKazyBaTtume JIOCTYIIHI IHCTpYMEHTH IS
BIJTHOBJICHHSI/HAJIATO/DKCHHS/TIONICTIIICHHS. ~ 1X  po0OTH
(HampuKIa, ACPKABHI 1 HeIeP)KABHI MPOTrpaMH JIOCTYIIY 10
(iHaHCyBaHHS, HaBYalbHI IPOTpaMH, HOBI MOCIYTH 1
IHHOBaLlii TOIO, Y TOMY YHCI Ti, IO MPOMOHYIOTHCS 3a
niarpumku USAID AT'PO)

- Q/BOKaTyBaTHMME NOJAJbIIC 3aTy4eHHS JCpiKaBHOI Ta
JIOHOPCHKOI JOTIOMOTH JUTsl YKPaiHCHKHX arpOBUPOOHHKIB.

[MigpsaHUK TICHO CHIBIPAIIOBATIME 3 KOMYHIKAIIHHOIO KOMaHIOIO
[porpamu USAID AT'PO, mo6 MakCHMaIbHO Y3TOAUTH Pe3yIbTaTh
kamnanii i3 3araneHuMu 1isimu [Iporpamu USAID AI'PO Ta
3a0e3MeunTH BUKOHAHHS BCIX BHMOI IIOA0 OpeHIyBaHHS Ta
mapkyBanHs USAID AI'PO.

11.2. Texuiune 3aBgaHHA

VY pamkax mporo Texniunoro 3asnmanus [liapsmHUK BiAmoBimae 3a
HaCTYIHI 3aBJaHHs (HaBeJCHWH HWDKYE TEpeliK He € BUUCPITHHM.
[ingpsaHUK MOXe PO3MHUPHUTH Ta IONOBHHUTH 3aBIAHHSA Y CBOIH
TeHAepHIH mnpomosumii. Ocraroune TexHiuHe 3aBHaHHSI Oyze
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description of the general campaign concept (the
campaign shall have three waves each targeting
different audience through different channels and
information products);

illustrating USAID AGRO opportunities, results, and
efforts to ensure food security (in particular, through
USAID Agriculture Resilience Initiative, AGRI), which
includes grain storage services for MSMEs; MSMEs’
expanded access to funding; handout of seeds,
fertilizers, and crops protection products; plant care
services; support to agricultural processing enterprises,
etc.

cooperation and coordination with the Ministry for
Agrarian Policy and Food to prepare and publish the
materials

tracking news and stories to use them for the campaign
(stories about agribusinesses, possibilities  for
agricultural producers and processing companies,
raising awareness of the activities of donors and
international technical aid projects active in Ukraine’s
agricultural sector)

development of the campaign’s media plan for the
approval of USAID AGRO;

producing and distributing campaign materials through
identified communication channels according to the
approved media plan.

Interested organizations should submit the following to USAID
AGRO as part of their proposal:

Summary concept of the campaign describing all
milestones and expected results;

Realistic campaign implementation timeline, with a
precise list of proposed tools and communication
channels;

Plan and criteria for evaluation of expected results;
Expected outreach of the target audience, with a
breakdown by proposed communication channel;
Campaign’s budget;

Documents confirming offeror’s experience: portfolio
for past work experience in a similar field, references
from previous customers, etc., as well as detailed
description of previous experience with Ministry for
Agrarian Policy and Food of Ukraine (if available) for a
comprehensive  and  well-coordinated  campaign
bringing together USAID AGRO, the Ministry, and
other international and national stakeholders;

Key personnel CVs.

Technical Qualifications

norojpkeHe Mix ycrimuum odepentom ta [Ipoexrom AT'PO mix yac
NIePEroBOPIB Ha MMiJCTaBI MMOIaHOT TPOTIO3HLLii):

po3po0OKa 3arajbHOT KOHICMI[I KaMmmaHil (kamrmaHis
MOBUHHA CKJIAJIATHUCh 13 JEKUIBKOX XBUIIb, KOXHA 3 SKUX

MOBUHHA TmependavyaTtd pi3Hi THOM  iH(pOpMaLitHUX
MPOAYKTIB Ta KaHAIB KOMYyHiKamii 3 I[JIbOBOIO
ayIUTOPIEI0);

BHCBITJICHHS y paMKaX KaMIaHii MOXXIHUBOCTEH i

pesynbrariB mporpam i mpoektiB USAID AI'PO, mo
CTOCYIOTBCSL ~ 3a0e3le4eHHS MPOJOBONIFYOI  Oe3mexw,
30kpema 3a imimiatmBoto USAID AI'PI (Agriculture
Resilience Initiative), mo BKIOYaTHME 3a0e3MEUCHHS
nociyr 3i 30epiranHs 3epHa i MMCII, miarpumky
pitens 3 posmmpenss goctyny MMCII o ¢inaHcyBaHHs,
po3nady HaciHHs, JOOpPHB Ta 3ac00iB 3aXHCTY POCIHH,
MoCIyr 3 JONNISAy 3a HAaca/UKeHHSIMH, MIATPUMKY
arpornepepoOHUX ITiJIIPHEMCTB TOIIIO.

CHiBOparsd Ta KOOpAWHAIiA 3 MIHICTEpCTBOM arpapHo
TIONITHKN 1 TPOTOBOJNBCTBA Yy IATOTOBII 1 BUCBITIICHHI
MaTepiaiB

BIJICNTITKOBYBaHHS HOBHUH 1 iCTOpiil AJIS HOOMpAIIOBaHHS i
PO3MOBCIO/KEHHST B pamMKax  Kammadii  (ictopii
MiAIPHEMCTB, iH(POPMAIiS PO BIAKPUTI MOKIMBOCTI IS
arpoBHPOOHUKIB 1 NepepOOHUKIB, BUCBITIICHHS TisUIBHOCTI
JIOHOPIB Ta MPOEKTIB TEXHIYHOT JOMTOMOTH, 1110 MPAIOIOTh Y
arpocektopi Ykpainu)

po3podka i moromkenHs 3 USAID AT'PO wmemia-mutany
KaMIIaHii,

BUTOTOBJICHHS Ta PO3MOBCIOJDKCHHS MarepiaiiB KaMIaHii
yepe3 oOOpaHi KaHanM KOMyHiKamii BIIIOBIZHO 10
MIOTO/KEHOTO Melia-TUIaHy.

Jus ydacTi y TeHAepi 3allikaBlieHa OpraHi3aiis IMOBHHHA HAIaTH
[porpami USAID AT'PO:

KOHIICTI[iF0  iH(OpMaIiiiHO-aIBOKAI[IHOT ~KaMmaHii 3
OITMCOM KOXKHOT 3 XBHJIb Ta OUiKyBaHUMHU PE3yJIbTaTaAMHU;
rpadik BHKOHAHHS pOOIT 3 O0OB’SI3KOBUM 3a3HAYCHHSIM
YITKOTO TEpelNiKy 3amnporOHOBaHMX IHCTPYMEHTIB Ta
KaHaJTiB KOMYHIKaIlii;

KpHTEpii Ta IJIaH OI[iHKHM OYiKYBAaHHUX PE3yJIbTATIB;
PO3paxyHOK OUYiKyBaHOTO OXOIUICHHS IIIOBOI ayinTOpii 3
PO3IIOJIUIOM TIO 3aITPOIIOHOBAHMX KaHaIaX KOMYHIKaIlil;
OrOKET KaMIIaHil;

JOKYMEHTH, IO MiATBEPIKYIOTH JOCBiX odepeHra:
moptdodio momepenHix poOiT Ha momiOHI  Temw,
pEeKOMEH/IaIi MOMepPeaHIX KITEHTIB, TOIIO; a TAKOXK OIHC
MOMEPEIHbOr0  JOCBiAYy cmiBmpami 3 MiHICTEpCTBOM
arpapHoi MOJIITHKY 1 IPOIOBOJIbCTBA Y KpaiHu (32 HasIBHOCTI
TAKOro0 JIOCBiNYy), JUIS MAaKCHMAQJILHO HAMOBHEHOI 1
CKOOpAMHOBaHOI KammaHii, mo 06’exHae 3ycmmist USAID
AT'PO ta MiHarpo, iHIIMX MDKHApOJHHUX Ta HAIIOHATBHUX
CTEHKXOJIIEPIB;

pe3ioMe KITI0YOBOTO TIEPCOHAITY.

Texniuna kBamidikais




Design and Implementation of Information Campaign “Courage to be a Farmer”

RFP #RFP-AGRO-20

Page 18 of 31

Selected offeror must technical
qualifications:

e Minimum 3 (three) years of experience in similar work
and a proven track of record in providing services
outlined in the Scope of Work. Offerors are requested
to provide contact information for at least three (3)
references of past or present clients indicating the
relevant services carried out in the last three (3) years
that best illustrate company’ qualifications and past
performance.

e Key Personnel assigned to perform the SOW under this
contract must have minimum of 3 (three) years of
experience in designing and carrying out of information
and advocacy campaigns in social and other media and
hold all necessary certificates and licenses required by
local laws and regulations. At the minimum, the offeror
must propose the candidates for the position of Project
Coordinator (Key Personnel), with a higher education
degree, excellent communications, and presentation
skills, fluent in Ukrainian and English, and
Communications Manager (Key Personnel) with at least
5 years of experience.

possess the following

11.3. Deliverables

The successful offeror shall deliver to Chemonics the following
deliverables, in accordance with the schedule set forth in 11.4
below.

Deliverable No.1: Approved concept/media plan /work schedule.
Campaign materials for stage 1.

Deliverable No.2: Stage 1. Campaign materials for stage 2 and
campaign report of stage 1 containing links to the campaign
materials and media publications, analysis of the target audience
coverage, analysis of the target audience feedback.

Deliverable No.3: Stage 2. Campaign materials for stage 3 and
campaign report of stage 2 containing links to the campaign
materials and media publications, analysis of the target audience
coverage, analysis of the target audience feedback.

Deliverable No.4: Stage 3. Campaign materials for stage 4 and
campaign report of stage 3 containing links to the campaign
materials and media publications, analysis of the target audience
coverage, analysis of the target audience feedback.

Deliverable No.5: Stage 4. Campaign materials for stage 5 and
campaign report of stage 4 containing links to the campaign
materials and media publications, analysis of the target audience
coverage, analysis of the target audience feedback.

Deliverable No.6: Stage 5. Campaign materials for stage 6 and
campaign report of stage 5 containing links to the campaign
materials and media publications, analysis of the target audience
coverage, analysis of the target audience feedback.

Texniuna kBauiQikalis ycHinHoro Y4acHuKa MoBUHHA BiANOBIIATH
HACTYITHUM BUMOTaM:

e [llonaiiMenme 3 (Tpu) pOKH IOCBidy B MOAiOHIH poOOTI Ta
MATBEP/KEHUI JIOCBiJ HaJaHHS IOCIYT, 3a3HAa4E€HHX Y
Texuiunomy 3aBmansi. OdepeHTH TOBHHHI HaaaTH
KOHTAKTHY iHQOpPMAIIif0 MpUHANMHI IUTsI TPHOX (3) MAHYIIIX
abo TemepimmHiX KIIE€HTIB i3 3a3HAYCHHSAM BiATIOBITHUX
MTOCTYT, HaJaHUX 32 OCTaHHI TpH (3) pokH, AKi HaWKparie
UTIOCTPYIOTh  KBauwmi(ikamito — KOMIIaHii Ta  MHHYJI
pe3yIbTaTH.

e KirouoBuil nepcoHan, NpU3HAYEHUH 11 BUKOHAHHSA
TexHIYHOTO 3aBAaHHS 32 [[UM KOHTPAKTOM, TOBUHEH MaTH
nioHaviMenme 3 (TpH) pOKH JOCBiLy B po3poOIi Ta
MPOBEACHH] 1HQOPMAIITHUX Ta aJBOKANIMHIX KaMITaHIH y
COLIAJIbHUX Ta IHIIMX Media Ta MaTh Bcl HeoOXimHi
cepTudikaTh Ta JIIEH31], SKi BHUMAaralThCsi MiCIIEBUMU
3aKOHAMH Ta HOPMATHBHUMH aKkTaMH. SK MiHIMyM,
o(epeHT MOBMHEH 3alpOIIOHYBAaTH KaHAWJAATa HAa IMOCAITy
KOOpAWHATOpA MPOEKTy (KITIOYOBHUIl MEpCOHAN), SKUil Mae
BHIIY OCBiTy, BiIMiHHI KOMYHIKaTHBHI Ta Mpe3eHTaLilHi
HABUYKH Ta BUIFHO BOJIOJIIE YKPATHCEKOIO MOBOIO.

11.3. Pe3syabTarn

[lepeMoskerlb TeHAepy MOBHHEH HamaTh KIMOHIKC HACTyIHI
pe3ynbTaty podoTH 3rifHo 3 rpadikoM, BuknaaeHuM y Pozmini 11.4.
HIDKYE.

Pezynprar  Nel:  3arBep/ykeHi  KoHIemuis/menia-tuian/rpadik
BUKOHAHHA poO0iT. Matepianu kammanii 1uist 1 eramy.

Pesymprat Ne 2: Etanm 1. Marepianu kammanii s 2 eTarmy Ta 3BiT
KaMmmaHil ansg | eramy, IO MICTHTh MOCHJIaHHS Ha MaTepiaid Ta
nyomikamii B 3MI, aHati3 OXOIUICHHs IMUJIBOBOI ayJauTOpii, aHaui3
BIZIT'YKIB I[LIbOBOI ayUTOPIi.

Pesynbrar Ne3: Etan 2. Marepianu kammanii s 3 eramy Ta 3BIT
KaMIaHil Jjs 2 eramy, II0 MICTUTh NMOCWIAHHS Ha Marepiald Ta
nyOmikamii B 3MI, aHai3 OXOIUICHHs IUILOBOI ayJHWTOpii, aHAami3
BIJITYKIB I[LTOBOI ayUTOPIi.

Pesynbrar Ned: Etanm 3. Marepianu kammanii s 4 eramy Ta 3BIiT
KammaHii gt 3 eramy, MO MICTUTh MMOCWJIAHHS HAa MaTepiaiu Ta
myOmikamii B 3MI, aHami3 OXOIUIEHHS HiJILOBOI ayIaHWTOpii, aHami3
BIJIT'YKiB IITBOBOI ayIHUTOPIi.

Pesynbrat Ne 5: Etanm 4. Marepianu kammanii ais 5 etamy Ta 3BiT
KamnaHii aist 4 eramy, IO MICTUTh NOCWJIAHHS Ha MaTepiajiu Ta
nyOmikamii B 3MI, aHai3 OXOIUICHHs IUILOBOI ayJUTOpii, aHAai3
BIJIT'YKIB IIIbOBOI ayUTOPIi.

Pesynbrar Ne 6: Etanm 5. Marepiann kammnanii st 6 eramy Ta 3BIiT
KaMIlaHil a5 eramy, IO MICTHTh MOCWJIAHHS Ha MaTepiaad Ta
myOmikamii B 3MI, aHami3 OXOIUIEHHS WUILOBOI ayIOHWTOpii, aHami3
BIJIT'YKIB IIIIbOBOI ayAHUTOPIi.
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Deliverable No.7: Stage 6. Campaign overall report containing
links to the main campaign materials and media publications,
analysis of the target audience coverage, analysis of the target

audience feedback.

11.4. Deliverables Schedule

The successful offeror shall submit the deliverables described

above in accordance with the following deliverables schedule:

Pesynbrar Ne7: Etam 6. 3aranpHuil 3BIT W00 KaMIIaHIi, SKHA
MICTUTh NTOCUJIAaHHS Ha OCHOBHI MaTepialy KaMIaHii Ta myosikaunii B
3MI, aHani3 OXOIUIEHHS LUIBOBOI ayauTopii, aHaii3 BIITIyKiB
LUTBOBOT ayTUTOPIi.

11.4. I'padik nocsirneHHst pe3yabTaTtinB

[Mepemoskenb TeHAEPY MOBUHEH HaAaBaTH OIMCAHI BUIIE PE3yIbTaTH
pobotu 3rimHO 3 HacTymHAM [ padikoM HagaHHS Pe3yIbTaTIB:

Delive- Deliverable Name Due Date Pe3yuin- Hasga pesyabTarty Crtpok
rable Ne Tat Ne JOCSATHEHHS
Approved concept/ media 3 weeks after 3aTBepKeHi KOHIIEITist/MeTia- Yepes 3  TmwkHi
1 plan/work schedule. Campaign | contract 1 ian/rpadik BUKOHAHHS POGIT. icyIs miAnucanHst
materials for stage 1 signing Marepianu kamma#ii [uist 1 eTamy. | KOHTPaKkTy
Stage 1. Campaign materials for | 3 months Eran 1. Marepianu kammanii s | Yepes 3 wicsri
stage 2 and campaign report of after contract 2 eramy Ta 3BIiT KaMmaHii jyis 1 TICJIS i ITUCAHHS
stage 1 containing links to the signing eTaIy, 10 MICTHTh IIOCWIAHHS HA | KOHTPAaKTy
2 campaign materials and media 2 Marepiaiu Ta my6mikauii B 3MI,
publications, analysis of the aHaJIi3 OXOIUICHHS I[1JTbOBOT
target audience coverage, ayJMTOPii, aHAI3 BIATYKIB
analysis of the target audience LJIBOBOT Ay TUTOPII.
feedback. Ertan 2. Marepianu kammanii g | Uepes 6 Micsis
Stage 2. Campaign materials for | 6 months 3 erarry Ta 3BiT KammaHii s 2 ICIIS I IIMCaHHS
stage 3 and campaign report of after contract eTary, 10 MIiCTHTh TIOCHJIAHHS HA | KOHTPAKTy
stage 2 containing links to the signing 3 Marepianu Ta my6uikamii B 3MI,
3 campaign materials and media aHaJIi3 OXOIUIEHHS I[iJILOBOT
publications, analysis of the ayauTOopii, aHaITi3 BIATYKiB
target audience coverage, JILOBOT Ay AMTOPIT.
analysis of the target audience Eram 3. Matepianu kammnawnii it | Yepes 9 micsiris
feedback. 4 etamy Ta 3BiT KaMmaHii s 3 micys miAnucanHs
Stage 3. Campaign materials for | 9  months eTary, 10 MIiCTUTh TIOCHJIAHHS HA | KOHTPAKTy
stage 4 and campaign report of after contract 4 Mmarepianu ta myomikaiii B 3MI,
stage 3 containing links to the signing aHaJIi3 OXOIUICHHS IIJTLOBOT
4 campaign materials and media ayaMTopii, aHai3 BiATYKIB
publications, analysis of the LIJTBOBOT Ay IUTOPIi.
target audience coverage, Etam 4. Marepianu kamnanii s | Yepes 12 micsmi
analysis of the target audience 5 erarry Ta 3BiT KammaHii s 4 ImiciId MiAIUCAaHHS
feedback. eTary, 10 MIiCTHTh TIOCHJIAHHS HA | KOHTPAKTy
Stage 4. Campaign materials for | 12 months 5 Marepianu ta my6mikaiii B 3MI,
stage 5 and campaign report of after contract aHaJIi3 OXOIUIEHHS I[iILOBOT
stage 4 containing links to the signing ayJMTOpii, aHaIIi3 BIATYKIB
campaign materials and media iJIbOBOT ayUTOPII.
publications, analysis of the Eran 5. Marepianu kamnanii yis | Yepes 15 wmicsiiis
target audience coverage, 6 eramy Ta 3BiT KaMIaHii 11 5 TICJIS TiITUCAHHS
analysis of the target audience eTary, 10 MIiCTHTb MIOCHJIaHHS Ha | KOHTPAKTy
feedback. 6 Matepianu Ta myomikanii B 3MI,
Stage 5. Campaign materials for | 15 months aHaJIi3 OXOIUIEHHSA IITLOBOT
stage 6 and campaign report of after contract ayaMTopii, aHai3 BiATYKIB
stage 5 containing links to the signing IUTEOBOI &y TUTOPIi.
6 campaign materials and media
publications, analysis of the Etan 6. 3aransHuii 3BiT 1010 Yepes 18 micsiiB
target audience coverage, 7 KaMIIaHii, SKUil MiCTHTh TiCIsS iAIUCaHHs
analysis of the target audience MIOCHJTAHHS HA OCHOBHI MaTepialid | KOHTPAKTy
feedback. Kamranii ta nmy6uikarii B 3MI,
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Stage 6. Campaign overall 18 months
report containing links to the after contract
main campaign materials and signing

7 media publications, analysis of
the target audience coverage,
analysis of the target audience
feedback.

*Deliverable numbers and names refer to those fully described in
11.3 above.

aHaJi3 OXOIUIEHHS I[1TbOBOL
ayJMTOpii, aHaIi3 BIATYKIB
LJIOBOT ayUTOPIi.

* Homepu Ta Ha3BH pe3yJIbTaTiB poOIT, JeTalibHO onucanux y Po3nini
I1.3 Bume.

Section 11
Clauses)

Firm Fixed Price Contract (Terms and
Annex1 Cover Letter

[Offeror: Insert date]
Kseniya Sydorkina
Chief of Party
USAID Agriculture Growing Rural Opportunities Activity in
Ukraine (AGRO)

Chemonics International Inc.
34/33, Ivana Franka St., 2nd floor, Kyiv, 01054, Ukraine

Reference: Request for Proposals # RFP-AGRO-20
“Design and implementation of information
campaign “Courage to be a Farmer”

Subject: [Offeror: Insert name of your organization]’s

technical and cost proposals
Dear Mrs. Sydorkina:
[Offeror: Insert name of your organization] is pleased to submit
its proposal in regard to the above- referenced request for
proposals. For this purpose, we are pleased to provide the
information furnished below:

Name of Organization’s Representative

Name of Offeror

Type of Organization

Taxpayer Identification Number

UEI Number

Address

Po3zain II1 KonTpakr 3 (pikcoBanoro ninor (IlpaBuna ta
YMOBH)
Honartok 1 CynpoBinanii auct

[YuacHuk: Braxite gary]
Kcenis Cunopkina
KepiBHusg npoexTy

«IIporpama USAID 3 arpapHoro i cinecskoro po3Butky (AI'PO)”
"Kimonikc [arepremtn [nk."
By IBana ®@panka, 6ya. 34/33, 2-uit nosepx, Kuis, 01054, Ykpaina

V BiamoBiap Ha: 3amut Ha HamaHHs nporo3uiii #RFP-AGRO-20
“Po3poOka Ta BIpPOBAaPKEHHS iH(pOPMAIIHHO]
KamnaHii «CMimuBicTs OyTH (hepmepom»

CBOEI

Tema: [VuacHuk: Bxaxitb Ha3By

opranizanii| TexaiuHa Ta MiHOBa MPOTO3MIIii
[ManosHi mani Keenis Cunopkina:
[Yuacuuk: BkaxiTh Ha3By CBO€i opraHizailii|Mae 4ecTb oJIaTH CBOIO
MPOIMO3HIIII0 CTOCOBHO 3a3HAYCHOIO BHIIE 3alUTy HA HaJIaHHS
mpomno3uiii. J[Js 1soro 3 3a10BOJICHHSM HAJa€EMO BUKJIAJICHY HIDKYEC

iHpopMariro:

Im’s [MpencraBamka Opranxizarii

Hassa Yuacuuka

Tun oprasizarii

InenTudikariiftHuii HOMep TIATHUKA OJATKIB

Howmep UEI

Anpeca
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Address

Telephone

Fax

E-mail

As required by section I, 1.7, we confirm that our proposal,
including the cost proposal will remain valid for 60 calendar days
after the proposal deadline.

We are further pleased to provide the following annexes
containing the information requested in the RFP:

[Offerors: It is incumbent on each offeror to clearly review the
RFP and its requirements. It is each offeror's responsibility to
identify all required annexes and include them]

l. Copy of registration or incorporation in the public registry,
or equivalent document from the government office where
the offeror is registered.

Il. Copy of company tax
document.

registration, or equivalent

I1.
V.

Copy of trade license, or equivalent document.
Evidence of Responsibility Statement.

Sincerely yours,

Signature
[Offeror: Insert name of your organization's representative]
[Offeror: Insert name of your organization]

Anpeca

Tenedon

daxkc

E-mail

Sk Bumaraetscs Posmimom I, 1.7, Mu miaTBepuKyeMo, IO Hallia
MIPOTIO3MMIsl, BKIIOYAIOYM [IHOBY MpOINO3MLi0, 30epiratume
YUHHICTH TpoTsiroM 60 KaneHDapHUX [HIB IICNs KiHIEBOI JaTu
MOJaHHS MPOTIO3HIIIH.

Kpim Toro, HamaemMo MOAaTK|, IO MICTSTH iH(OpPMAIIiI0, HaTaHHS
sikoi Bumaraetbes y 3HIT:

[Yuacauku: KoxkeH YdacHUK 3000B’s3aHHN PETENHHO NEPETISHYTH
3HII Ta #ioro Bumoru. Inentudikamis Ta HalaHHS YCiX HEOOX1THUX
JIOAATKIB € 000B’I3KOM KOXKHOTO Y YaCHHKA.

I.  Komis cBimonTBa mpo peectpaiito 3 MyOJIiqHOTO peecTpy abo
eKBIBAICHTHHH JOKYMEHT i3 ypsmoBoro odicy 3a Micuem
peecTpanii Y4acHHKa.

Il.  Komis momaTkoBoi peectpamii komiaHii a0 eKBiBaJICHTHUH
JIOKYMEHT.

I11.  Komist Toprosofi mineH3ii a00 eKBiBaJICHTHHI JOKYMEHT.

IV. JlokyMmeHTabHEe miITBepIKEHHS 3asBH PO BiIMOBITAIBHICTD.

3 moBaroxo,

Mipmuc
[YuacHuk: BraxiTh iM’st Ipe/ICTABHUKA CBOET OpraHi3artii|
[YaacHuk: BraxiTh Ha3By CBO€T opraHizarii]
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Annex 2 Guide to Creating a Financial Proposal for a Fixed
Price Contract

The purpose of this annex is to guide offerors in creating a budget
for their cost proposal. Because the contract will be funded under
a United States government-funded project, it is important that
all offerors’ budgets conform to this standard format. It is thus
recommended that offerors follow the steps described below.

Under no circumstances may cost information be included in
the technical proposal. No cost information or any prices,
whether for deliverables or line items, may be included in the
technical proposal. Cost information must only be shown in the
cost proposal.

Step 1: Design the technical proposal. Offerors should examine
the market for the proposed activity and realistically assess how
they can meet the needs as described in this RFP, specifically in
section 11. Offerors should present and describe this assessment
in their technical proposals.

Step 2: Determine the basic costs associated with each
deliverable. The cost proposal should provide the best estimate
of the costs associated with each deliverable, which should
include labor and all non-labor costs, e.g. other direct costs, such
as fringe, allowances, travel and transport, etc.

Other direct costs, i.e. non-labor, include for example the
following:

1. Local travel and transportation, and associated travel
expenses, if applicable,

Lodging and per diem expenses associated with travel, if
applicable,

Rent

Utilities

Communications

Office supplies

N

ok w

Under no circumstances may cost information be included in the
technical proposal. No cost information or any prices, whether
for deliverables or line items, may be included in the technical
proposal. Cost information must only be shown in the cost
proposal.

Step 3: Create a budget for the cost proposal. Each offeror
must create a budget using a spreadsheet program compatible
with MS Excel. The budget period should follow the technical
proposal period. A sample budget is shown on the following

page.

All cost information must be expressed in Ukrainian Hryvnia.

Honatok 2 BkasziBkn  mono  po3poOku
npono3uuii 11 KonTpakry 3 dikcoBaHo0 HiHOIO

(pinancosoi

el nomatoxk Mae Ha METi HagaTH YYaCHHWKAaM KEpiBHI BKa3iBKU
o070 pOo3poOKU OIOKETY 10 IIHOBOi mporo3uiii. OcKiTbKu
(iHaHCYBaHHS KOHTPAKTy 3/AiHCHIOBATHMETHCS 32 INPOEKTOM, IO
¢inancyerscst Ypsimom Crnomydyenux IlrariB, BaxnmmBo, 1100
OIOKeTH BCIX YUYaCHHKIB BiJIOBiJald LbOMY CTaHAApPTHOMY
¢dopmary. Omxe, YYaCHHUKaM pPEKOMEHAYETHCS JOTPUMYBATHCS
ONMCaHUX HIDKYE KPOKIB.

3a koauux o0cTaBuH iHdopMauis npo BapTicTh He MoxKe OyTH
BKJIIOYEHA B TeXHIYHY NMPOMO3UNLIiI0. Y TeXHIYHY NMPOMO3HIII0 HE
MoyKe OyTH BKJIFOUeHa iH(pOpMallis po BapTiCTh a00 OyIb-sIKi LIHH,
Oynb TO pe3yibTaTH 4 pAAKH. [HpoOpMarlis mpo BapTicTh Mae
Bi10Opa)KaTHCS JIUIIIE B MPOITO3HIIIT BAPTOCTI.

Kpox 1: Po3po6iTe TexHiuHy MpONMo3uUil0. YYaCHUKH TOBHHHI
BHBYHUTH PHHOK MPOTIOHOBAHOI isTEHOCTI Ta PEANiICTHYHO OIliHUTH,
SIK BOHM MOXXYTh 33ZI0BOJBHUTH MOTpeOH, omucaHi y npomy 3HII,
30kpema, y Pozmimi II. YuacHUKM MOBHWHHI HaJaTH Ta OMHUCATHU ITIO
OINHKY Y CBOiX TEXHIYHHX IIPOITO3HUIIISX.

Kpok 2: BusHauith 06a30Bi BUTpaTH, NMOB’si3aHi 3 KOKHHMM
pe3yiabTaTtoM po6oTu. IliHOBa mNpPOMO3HUIlA IMOBHHHA MIiCTUTH
HalKkpalry OLIHKY BHTpaT, IOB’S3aHUX 13 KOKHHM pE3yJIbTaTOM
poboTH, SKI MOBHHHI BKIIOYATH TPYJIOBI Ta HETPYAOBI 3aTpaTH,
HalpHKIad, 1HON TpsAMi BUTPATH, Taki SK JOJATKOBI BUTpATH,
I'POLIOBI KOMITEHCAIli1, BIAPS/IHI Ta TPAHCIIOPTHI BUTPATH TOLIO.

[Hmi mpsimi BUTpaTH, y T.4. HETPYAOBI, BKIIIOYAIOTh, HANPHKIAL,
HaCTYIIHI:

1. Burparu Ha MicueBi BiIpsHKEHHS Ta TPAHCIOPTHI BHTPATH, a
TaK0)X BUTPATH, IO IOB’s[3aHi 3 BiAPAHKEHHAMH (32 TOTpedn),
Burpatn Ha mnpoxuBaHHA Ta [1000Bi, MmO TOB’s3aHI 3
BIAPSIDKEHHIMU (32 OTpedHn),

OpennHa 1iata

KomyHasbHi mocinyru

3B’s130K

Kannensipcbki ToBapu

N

o AW

Bxmouatn  1iHOBY  iH(oOpMamilo y TEXHIYHY HPOIO3HIII0
3a00pOHSAETBCA 3a JKOMHUX 00cTaBWH. [0 TEXHIYHOI MPOMO3HIIii
3a00pOHSAEThCSA BKIIOYATH OyAb-AKy iHQOpMAIil0 MPO BHUTPATH i
Oyap-sKi IIIHA pe3yJbTATiB i BApTOCTI OKpEMHX cTaTrelf BHTpAT.
Linoa iHpopMaris MOBHHHA BioOpaXkaTHC BUKIIOYHO y IIHOBIN
MIPOMO3HIII.

Kpok 3: CrtBopith Oromker aisi niHoBoi nmpomo3uuii. Koxen
VY4YacHHK TIOBHHEH pPO3pOOMTH  OIODKET, BHKOPUCTOBYIOUH
po3paxyHKoOBY Tabnuio, cymicHy 3 MS Excel. Bromkernuii nepion
MOBUHEH BIANOBIAAaTH NepioAy TEXHIYHOI mpono3uiii. 3pa3zok
010/DKETY HaBEICHO HA HACTYIIHII CTOPIHII.

Bcest indopmanis ipo BapTicTe Mae OyTH BHpa)KeHa B YKPaiHCBKHX
IPHUBHSIX.
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Step 4: Write Budget Narrative. The spreadsheets shall be
accompanied by written notes in MS Word that explain each cost
line item and the assumption why a cost is being budgeted as well
as how the amount is reasonable. Supporting information must
be provided in sufficient detail to allow for a complete analysis
of each cost element or line item. Chemonics reserves the right
to request additional cost information if the evaluation committee
has concerns of the reasonableness, realism, or completeness of
an offeror’s proposed cost.

Kpok 4: HanumiTs npumiTku 10 BuTpat. Po3paxyHKoBi Tabiauii
MOBHHHI CYITPOBOXKYBATHCS TMCbMOBUMH KOMEHTapsiMH y (hopmari
MS Word, mo HagaiooTh NOSCHEHHS KOXXHOI CTarTi BUTpar i
O0OTPYHTOBYIOTH HEOOXIiTHICTH TX IOHECEHHs Ta po3Mmip. JlomomixkHa
iH(OpMalis Mae HaJjaBaTHCs JOCTATHBO AETABHO, 00 MOXKHA OYII0
MIPOBECTH ITIOBHMHM aHaIi3 KOXKHOTO elleMEHTa BHUTpaT abo pska.
Kimonikc 3anmumrae 3a coOOK TIPaBO 3alUTYBAaTH JOJATKOBY
iHpopMaIifo TpPO BapTICTh, SKIIO OIIHOYHA KOMICisI Mae
3aHEMOKOEHHS 010 OOTPYHTOBAHOCTI, pEaTiCTHIHOCTI a00 TOBHOTH
MPOIIOHOBAHOI BApPTOCTi YYaCHUKA.




Design and Implementation of Information Campaign “Courage to be a Farmer”
RFP #RFP-AGRO-20

Sample Budget

Page 24 of 31

Offerors should revise the budget line items accordingly in response to the technical and cost requirements of this RFP.

Offeror NAME

“Design and Implementation of Information Campaign “Courage to be a Farmer”

RFP # RFP-AGRO-20

# Description Quontity Unit Frequency

Unit

Cost per
unit

Total

1 Deliverable No.1

2 Deliverable No.2

3 Deliverable No. 3

4 Deliverable No.4

5 Deliverable No.5

6 Deliverable No.6

7 Deliverable No.7

Do not include VAT in the cost proposal. All costs must be denominated in Ukrainian Hryvnia (UAH).
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3pa3ok Or01KeTy
VyacHUKY TIOBHMHHI BUIIPABUTH CTATTi OFOJKETY BIAMOBIIHO 0 TEXHIYHHX 1 I[IHOBUX BUMOT 11b0r0 3HII.
BIOKET
HajiMenyBaHHS Y4acHUKA
«Po3podka Ta BnpoBamkenHs ingopmaniiinoi kamnanii «CminuBicTs 6yTH ®epMepom»
Ne 3HIT NeRFP-AGRO-20
Ne Onuc KinabkicTh Opunuus | Yacrora | Oaunuusa | Bapricrs | Beboro
OUHMIL
1 Pe3yabTaT Nel

2 Pe3yabTaT Ne2

3 Pe3yabTaT Ne3

4 Pe3yabTaT Ne4

5 Pe3yabTaT Ne5

6 PesyabTar Ne6

7 PesyabTar No7

I1/IB He Mo:ke 6yTH BKJIIOYEHO /10 IiHOBOI NMpomno3ullii. Yci BUTpaTH NMOBUHHI OYTH 3a3HaYeHi B TPUBHAX

(rpuBHSIX).
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Annex 3 Required Certifications for Signing

Offerors must complete, sign,
certifications to their proposals:

and attach the following

o Evidence of Responsibility

List of certifications and assurances to be submitted by selected
Offeror prior to signing the Contract.

e Certification of “Representation by Organization
Regarding a Delinquent Tax Liability or a Felony
Criminal Conviction”

e  Prohibition on Providing Federal Assistance to Entities
that Require Certain Internal Confidentiality Agreements
— Representation (May 2017)

e Certification of Recipient
e  Certification Regarding Terrorist Financing

e Certification Regarding Lobbying (required for all
contracts over $100,000)

e Federal Funding Accountability and Transparency Act
(FFATA) Subaward Reporting Questionnaire and
Certification (required for all contracts over $30,000).

Jonartok 3  O00B’SI3KOBI AJI51 MiAMMCAHHA 3aCBiTUYeHHS

Y4YaCHUKHM NOBHMHHI 3aIlOBHUTH, MIJNKCATH Ta JOJATH JIO CBOIX
MPOTIO3MLIH Taki cepTUdiKaTH:

e  JlokyMeHTaJbHE MiATBEPKCHHS 3asBU MPO
BIITOBITAIBHICTH

[lepernik 3acBigueHs i rapanTiii, sKi BigiOpaHui Y4acHUK NOBUHEH
HaJaTH Hepex HiIUCaHHIM JOTOBOPY

e 3acBimueHHs «3asBa oprasizamii 00 BiAMOBIIATBHOCTI
3a HeCIUIaTy MOJaTKIB y BCTAHOBJICHUH TEPMiH Ta
BIZICYTHICTh CY/IMMOCTI 32 TSDKKI KPUMIHAJIbHI 3JI0UMHI

e 3abopona HajaHHs (eaepanbHOT JOTOMOTH
OpraHi3allisM, SKi BUMAararTh YKJIaJaHHS EBHUX
BHYTPIIIHIX yroJ PO KOH(IACHIIHHICTh — 3aTICBHEHHS
(tpaBens 2017 p.)

e 3acsiguenus PermmienTa
e 3acBimueHHA CTOCOBHO (piHAHCYBaHHS TEPOPUIMY

e 3acBiUYCHHS CTOCOBHO JIOOIIOBAaHHS (BUMAra€ThbCs IS
BCiX KOHTpaKTiB 6inbi Hik $ 100 000)

e AHKera Ta 3aCBiYEHHS IIOJ0 KOHTPAKTIB Ta CyOrpaHTiB
3a denepanbHUM 3aKOHOM PO MiI3BITHICTH Ta
npo3opicth inancyBanus (FFATA) (Bumaraerscs ams
Bcix koHTpakTiB moHax 30 000 nomapis CLLA).
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A.3.1. EVIDENCE OF RESPONSIBILITY A3.1 JOKYMEHTAJIBHE HIATBEPJI)KEHHS
3AABU ITPO BIAIIOBIAAJIBHICTD

1. Offeror Business Information 1. [linoBa indopmaniss YuyacHHKa KOHKYpPCY

Company Name: Full Legal Name Hasea Komnanii: [ToBHa ropuanyna Ha3Ba

Address: Address Anpeca: Anpeca

UEI Number: Howmep UEI:

2. Authorized Negotiators 2. OcoOu, ynmoBHOBaKeHi Ha MPOBE/IEHHsI NIePeroBopis

Company Name proposal for Proposal Name may be | Ilpomosuiiss Hasea momo Hassa Tlpomosmiii Moske

discussed with any of the following individuals. These
individuals are authorized to represent Company Name in
negotiation of this offer in response to REP No. RFP-AGRO-
20

List Names of Authorized signatories
These individuals can be reached at Company Name office:

Address
Telephone/Fax
Email address

3. Adequate Financial Resources

Company Name has adequate financial resources to manage
this contract, as established by our audited financial
statements (OR list what else may have been submitted)
submitted as part of our response to this proposal.

If the offeror is selected for an award valued at $30,000 or
above, and is not exempted based on a negative response to
Section 3(a) below, any first-tier subaward to the organization
may be reported and made public through FSRS.gov in
accordance with The Transparancy Acts of 2006 and 2008. If
the offeror positively certifies below in Sections 3.a and 3.b
and negatively certifies in Sections 3.c and 3.d, the offeror
will be required to disclose to Chemonics for reporting in
accordance with the regulations, the names and total
compensation of the organization’s five most highly
compensated executives. By submitting this proposal, the
offeror agrees to comply with this requirement as applicable
if selected for a subaward.

In accordance with those Acts and to determine applicable

reporting requirements, Company Name certifies as follows:

a) In the previous tax year, was your company’s gross
income from all sources above $300,000?

[]Yes[]No

b) In your business or organization's preceding
completed fiscal year, did your business or

o0roBoproBaTUcs 3 OyIb-SIKOIO 3 HIDKYe3azHaueHnx ocib. Lli
ocobu ymoBHOBakeHI mpeactaBiusith Ha3ea Kowmmanii y
neperoBopax 3a Ii€ro mpormo3uuieto y Biamosias Ha 3HIT Ne
REP-AGRO-20

BxkaxiTh iMeHa YITOBHOBa)KEHUX IIiITUCAHTIB
3 numu ocobamu MoxHA 3B’s3atucs B odici Hazpa Kommasii :

Anpeca
Tenedon / Daxc
Email

3. locTaTHi (piHaHCOBI pecypcu

Ha3ea Kommnanii mae pgocraTHi (iHaHCOBI pecypc uis
aJMIHICTpYBaHHS 1IbOTO KOHTPAKTY, MIO MiJATBEPKYETHCS
HamMMy (piHAHCOBMMH 3BIiTaMH, SKI HPOUIIIHA ayAUTOPCHKY
nepeBipky (ABO mepepaxyiite, sIKi 1€ JOKYMEHTHA MOTJIH Oy TH
MOJIaHi), MOJAHMMU Vy paMKaxX Hamoi BIINOBiAI Ha IO
TIPOTIO3HILIIO.

Sxuro YuacHuky OyJie MpUCYPKEHO KOHTPAKT BapTICTIO TOHA/
30 000 mon. CHIA i Bin He Oyjae 3BiJIbHEHHI Bifl 00OB'SI3KY
orpumanHs Homepa UE| Ha migcrasi 3anmepednoi BiAmoBiai Ha
3armmTanHsa Po3mimy 3(a) Hiokde, iHGopMaris mpo Oyab-SKuit
HaJlaHWH opraHizauii CyOrpaHT MEepLIOro piBHI MOXe OyTH
PO3KpHTa Ta ONpUIroAHeHa Yepe3 cuctemy FSRS.gov 3rigHo 3
noJjioxkeHHssMU 3akoHiB mpo ITpo3zopicts 2006 1 2008 pokis.
Skmo YyacHMK Jae CTBep/AHI BIJNOBiAI Ha 3anUTaHHS
Po3ginie 3.a Ta 3.b 1 3amepevHi BIAMOBIAI Ha 3amMUTaHHI
Po3ginis 3.c Ta 3.d Hmkue, TO 3TigHO 3 IpaBHIAMH BiH
noBuHeH Hajgath KiMoOHIKC iMeHa Ta 3arajdbHUA poO3Mip
BUHATOPOAM II'ATH HaWBHUIIEC OIUIAYYBaHUX KEPiBHUKIB
opranizamii. I[lomatoum 1m0  mpomo3wmito, — YYacHHUK
MOTO/KYETHCSA ¥ pa3i HeOOXiMHOCTI BHKOHATH IF0 BHUMOTY,
SIKIIIO oMy OyIie IPUCYIKEHO CYOKOHTPAKT.
BigmoBigHo 10 1MX 3aKOHIB 1 3 METOKH BU3HAYEHHS
3aCTOCOBHHMX BUMOT [0 3BiTHOCTI, Haza Kommasii 3acBiguye
HaCTyITHE:
a) Ywu BasjoBMIi JOXi/ BAIIOT KOMIAHIT 3 YCiX JPKEpen y
MUHYJIOMY TI0/IaTKOBOMY potii epesuirysas 300 000
non. CIITA?

[ ] Taxk [ ] Hi
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Design and Implementation of Information Campaign “Courage to be a Farmer”

RFP #RFP-AGRO-20

d)

organization (the legal entity to which the UEI
number belongs) receive (1) 80 percent or more of
its annual gross revenues in U.S. federal contracts,
subcontracts, loans, grants, subgrants, and/or
cooperative agreements; and (2) $25,000,000 or
more in annual gross revenues from U.S. federal
contracts, subcontracts, loans, grants, subgrants,
and/or cooperative agreements?:

[]Yes[]No

Does the public have access to information about the
compensation of the executives in your business or
organization (the legal entity to which the UEI
number it provided belongs) through periodic
reports filed under section 13(a) or 15(d) of the
Securities Exchange Act of 1934 (15 U.S.C. 78m(a),
780(d)) or section 6104 of the Internal Revenue
Code of 19867 (FFATA § 2(b)(1)):

[]Yes[]No

Does your business or organization maintain an
active registration in the System for Award
Management (www.SAM.gov)?

[]Yes[]No

4. Ability to Comply

Company Name is able to comply with the proposed delivery
of performance schedule having taken into consideration all
existing business commitments, commercial as well as
governmental.

5. Record of Performance, Integrity, and Business Ethics

Company Name record of integrity is (Instructions: Offeror
should describe their record. Text could include example such
as the following to describe their record: "outstanding, as
shown in the Representations and Certifications. We have no
allegations of lack of integrity or of questionable business
ethics. Our integrity can be confirmed by our references in
our Past Performance References, contained in the Technical
Proposal."

b) Yu y momepennromy moBHOMY (icKambHOMY pOIIi
Bamra kommanist abo opranizaitisi (,opuaM4Ha 0coda,
ki Hanexuth Homep UEl)  orpumana (1)
mjoHaiimennre 80% CBOTo pPiYHOTO BaJOBOTO JAOXOIY
B pe3yJIbTaTi BUKOHAHHS (helepalibHIX KOHTPAKTIB
a0o CyOKOHTpPakTiB, 3a paxyHOK IIO3UK, TDaHTIB,
cyOrpanTiB Ta/abo yroj mpo miaTpumky; Ta (2)
monaiimenmre 25 000 000 mon. CLHA cBoro pigHOTO
BaJOBOTO  JIOXOMy B  pPE3yJlbTaTi BUKOHAHHSI
(denepambHIX KOHTPAKTiB a00 CyOKOHTpAakTiB, 3a
PaxyHOK ITO3UK, TPAHTIB, CyOTpaHTiB Ta/abo yros mpo
MATPUAMKY?

[] Tax [] Hi

C) Yum Mae TpoMajChKiCTh AOCTYN A0 iH(popMarii mpo
BHHAropoJly BHUINOro KepiBHUITBa Bamoi xommanii
a0o0 opraHizaiii (TopuIuIHOI 0COOH, AKii MPICBOEHO
nomep UEI), mpencraBnenoi y ¢opMi mepiogmaHIx
3BITIB, IO IIOJAIOTHCS 3TIAHO 3  ITOJ0KEHHSIMU
posmiry 13(a) abo 15(d) 3akoHy mpo TOPTiBIIO
uiganMy narnepamu 1934 poky (15 U.S.C. 78m(a),
780(d)) abo posmimy 6104 Komexcy BHyTpIimIHIX
noxonis CHIA 1986 poxy? (FFATA § 2(b)(1)):

[] Tax [] Hi

d) Yu 3apeectpoBana Barira kommanist abo oprasizarfist y
Cucremi yTIpaBIiHHS KOHTpaKTaMH

(www.SAM.gov)?

[] Tax [] Hi

4. CipoMO:KHIiCTh JOTPUMYBATHCH BUMOT

HasBa KommaHii cripoMo»Ha TOTpUMYBATHCS TPOTIOHOBAHOTO
rpadiky BUKOHaHHs KOHTPAKTy, Oepy4H O YBaru BCi iCHyroUi
IITOBI 3000B’13aHHS, SIK KOMEPITiiHI, TaK 1 yps/I0Bi.

5. [JdocBin BHMKOHAHHSI, JOTPUMAHHS
npodeciiiHoi 100poyecHOCTI Ta Oi3HEC-eTUKH
JloTpuMmaHHs TpUHIMIIB ITpodeciiinoi nodbpouecHocti Hasea €
(BxaziBku: OdepeHT MOBHHEH OMHMCATH iCTOPII0 JOTPUMAaHHS
MIPHUHIUIIB Tpodeciiinoi mo0podecHocTi. s MbOro MoXHa,
HAIPUKJIaJl, BKIIOYATH HACTYIHHN TEKCT: "OE30TaHHUM, SK
MiATBEPIKYEThCA 3asiBaMu Ta 3acBimueHHsAMH. [IpoTn Hac He
BHUCYBaJIOCS 3BHHYBau€Hb Yy HEIOTPUMAHHI MPHHIIUIIB
npodeciitHol 1o0podecHOCTi un Oi3Hec-eTukU. J[oTprUMaHHsS
HaM{ OPUHIUMIB npodeciiHol Ho0pouecHOCTI MOXe OyTH
MiATBEp/PKEHE  HAIIMMU  PEKOMEHJAIsIMH Yy  pO3.iii
«PexoMeHnallii moao JOCBiy BUKOHAHHS», SIKI MICTATBCS Y
TexHiuHINA TPOMO3UIIIT.»

NPUHIUIIB
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6. Organization, Experience, Accounting and Operational
Controls, and Technical Skills

(Instructions: Offeror should explain their organizational
system for managing the subcontract, as well as the type of
accounting and control procedure they have to accommodate
the type of subcontract being considered.)

7. Equipment and Facilities

(Instructions: Offeror should state if they have necessary
facilities and equipment to carry out the contract with specific
details as appropriate per the subcontract SOW.)

8. Eligibility to Receive Award

(Instructions: Offeror should state if they are qualified and
eligible to receive an award under applicable laws and
regulation and affirm that they are not included in any list
maintained by the US Government of entities debarred,
suspended or excluded for US Government awards and
funding. The Offeror should state whether they have
performed work of similar nature under similar mechanisms
for USAID.)

9. Commodity Procurement

(Instructions: If the Offeror does not have the capacity for
commaodity procurements - delete this section. If the Offeror
does have the capacity, the Offeror should state their
qualifications necessary to support the proposed subcontract
requirements.)

10. Cognizant Auditor

(Instructions: Offeror should provide Name, address, phone
of their auditors — whether it is a government audit agency,
such as DCAA, or an independent CPA.)

11. Acceptability of Contract Terms
(Instructions: Offeror should state its acceptance of the
proposed contract terms.)

12. Recovery of Vacation, Holiday and Sick Pay

(Instructions: Offeror should explain whether it recovers
vacation, holiday, and sick leave through a corporate indirect
rate (e.g. Overhead or Fringe rate) or through a direct cost. If
the Offeror recovers vacation, holiday, and sick leave through
a corporate indirect rate, it should state in this section the
number of working days in a calendar year it normally bills to
contracts to account for the vacation, holiday, and sick leave
days that will not be billed directly to the contract since this
cost is being recovered through the corporate indirect rate.)

13. Organization of Firm

6. Opramni3zanis, f0cBia, Oyxraarepcbkuii 00J1iK, KOHTPOJIb
3a onepauiiiHoI0 JiSVIbHICTIO Ta TeXHIYHI HABMYKH
(BxaziBku: Y4acHHMK MOBUHEH MOSICHUTH CBOIO OpraHi3auiiHy
CTPYKTYpPY IUISl aaMiHICTpyBaHHS LBOIO CYOKOHTpakTy, a
TaKOX TUI OYXTaJITEPCHKOTO O0JIIKY Ta MPOLEAYP KOHTPOIIIO,
SKi HoMy Tpe0a NMPHUCTOCYBATH 10 THITy CyOKOHTPAKTy, SKUH
PO3TIIAAETHCSL.)

7. O61agHAHHSA TA MOTYKHOCTI

(BkaziBku: YuacHUK TOBHHEH 3a3HAYMTH, 110 Ma€ HEOOXimTHi
MOTY>KHOCTI Ta OONaJHAHHS Ui BUKOHAHHA KOHTPAKTY 3
3a3HAYCHHSM KOHKPETHUX [eTajied, sKi BuMaratoTecs 13
CyOKOHTpAKTy.)

8. IIpaBo Ha orpumanHs KoHTpakTy

(BkaziBku: OdepeHT MOBHHEH 3a3HAYWTH, YA Ma€ MPaBO Ta
MOBHOBAXCHHS HAa OTPUMAaHHA KOHTPAKTy 3TiAHO 3
3aCTOCOBHAMH 3aKOHAMH Ta TOJIOKEHHSIMH, Ta MiITBEPIUTH,
IO BiH HE BKITFOYEHHUH 10 ’KoAHOTO criucKy Y psiay CLIA momo
OpraHizamiii, sKi 3a0JIOKOBaHO, BUKIIOYEHO YU ITO30aBICHO
[paBa OTPUMYBATH KOHTpaKkTH Ta (pinancyBauus Ypsay CIIIA.
OdepeHT MOBHHEH 3a3HAYMTH, YW BHKOHYBaB BiH IMOIIOHY
pobory mist USAID y pamMkax mMOgiOHIX MEXaHi3MiB. )

9. 3akyniBJjs ToBapiB

(BkaziBku: Skmo OdepeHT He Mae TpaBa Ha 3aKyIHiBIIIO
TOBapiB, BHAANITH HeH po3aiur. Skmo OdepeHT Mae Take
MPaBo, BiH MOBHHEH 3a3HAYUTH CBOI KBawidikarii, HeoOXiTHi
JUTST 3a0€3TCUCHHS BIIOBIIHOCTI BUMOTaM MPOIIOHOBAHOTO
CyOKOHTpaKTy.)

10. KoMmneTreHTHHI ayaiuTOp
(BxaziBku: Y4yacHWK TOBHHEH HaJaTh iM’s, almpecy, HOMep
TeneoHy cBOTO aymuTopa — OQIIIHHOTO  ypsSIOBOTO
ayJUTOPCHKOTO OpraHy, HalpHKIaa, AYyAUTOPCHKE areéHTCTBO
KOHTpakTiB MiHicTepcTBa 000pOHHM ab0 HE3aJIeKHOTO
cepTr(ikOBaHOIO ayaAUTOpa.)

11. IIpuiiHATHICTE YMOB KOHTPAKTY

(BkaziBku: Y4acHUK IOBHHEH 3a3HAYMTH NPUHHATTA HHUM
3aIPOIIOHOBAHUX YMOB KOHTPAKTY.)
12. BigmkoayBaHHsl BIANYCTOK, CBSITKOBUX [HIB i
JiKApPHAHUX

(BxaziBku: OdepeHT NOBUHEH MOSACHUTH, Y BiIIKOAOBYE BiH
BiJITYCTKH, CBATKOBI JIHI Ta JIKapHIHI Yyepe3 HelpsiMi BUTPATH
KoMIaHii (HanpuKiaj, 3a paxyHOK HaKJIaJHUX YK J0IaTKOBUX
BuTpar) abo 4yepe3 mnpsmi Butparu. Skmo OdepeHr
BIJILIKOJIOBY€E BiJIIyCTKU, CBSITKOBI JHI Ta JIiKapHSHI 4Yepe3
HENpsIMi BUTPATH, B IIbOMY PO3A1Ji Tpeba 3a3Ha4NTH KUTBKICTh
poOoOYNX NHIB y KaJCHOAPHOMY pOIli, MO TepeadadeHi Ha
BiJITYCTKH, CBATKOBI JIHI Ta JTIKAPHSHI, HA K1 HE Oy Iy Th MPSIMO
BUCTaBJIATHUCS PaxXyHKH 32 KOHTPAKTOM, OCKLUIBKH X BapTiCTh
BIJIIIKOJIOBY€THCS Uepe3 HENPSAMi BUTPATH KOMIIaHii.)

13. Oprawnizauis ¢pipmu
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(Instructions: Offeror should explain how their firm is
organized on a corporate level and on practical
implementation level, for example regionally or by technical
practice.)

Signature:

Name:

One of the authorized negotiators listed in Section 2 above
should sign

Title:

Date:

(BkaziBku: YYacHHUK MMOBUHEH MOSICHUTH, SIKHM YHMHOM (hipMa
OpraHi3oBaHa Ha KOpPIOpaTHMBHOMY pIBHI Ta Ha piBHI
NpaKkTUYHOI ~ peaii3aulii, HamNpuKiax, 3 TOYKH  30pY
PperioHaTbHOTO NPEICTaBHUIITBA YM TEXHIYHUX HOPM.)

ITigmnuc:

In’st:
Caitl nionuc nosUHHA NOCMABUMU OOHA 3 YNOBHOBANCEHUX HA
nposedents nepe2osopis ocio, 3aznavenux y Po3oini 2.
ITocana:
Jlarta:

Annex 4 Instruction on how to get UEI Number

DUNS:

On April 4th, 2022, the US federal government will stop using
the DUNS number to businesses and organizations designated
as uniquely identify entities. At that point, businesses and
organizations who receive (or want to receive) funding from
the US government are required to use a Unique Entity
Identifier (UEI) created in SAM.gov instead of a DUNS
number. This transition allows the US government to
streamline the entity identification and validation process,
thus making it easier and less burdensome for entities to do
business with the federal government.

How does the Subcontractor/Subawardee/Grantee obtain
a UEIl number?

There are a few scenarios here:

1. If the Subcontractor/Subawardee/Grantee is registered
in SAM.gov today: the Subcontractor/Subawardee/Grantee’s
UEI is already assigned and is viewable in SAM.gov. This
includes inactive registrations. The UEI is currently located
below the DUNS Number on the entity registration record.
Remember, the subcontractor/subawardee/grantee must be
signed in to their SAM.gov account to view entity records.

The easiest way to find the UEI is to:

e Loginto SAM.gov.

e In the  Subcontractor  Workspace, the
Subcontractor/Subawardee/Grantee will select the
numbered bubble above Active in the Entity
Management widget.

e  The Subcontractor/Subawardee/Grantee should then
see their record(s) appear, and the UEI number(s)
appear on the left side of each record.

Honatok 4 IHCTpyKIisS IIOA0 OTPUMAaHHS YHIKaJIBHOTO
Inentudikariinoro Homepy Cy0’ekra

Homep DUNS:

4 xBitHa 2022 poky, DemepalbHUA ypsSa TPUIHHSIE
BukopuctanHg HoMepy DUNS, crieriansHOro ineHTH}iKaTopa
KOMIaHii Ta minnpueMcts. Tenep, 3amicte HOMepy DUNS,
KOMMaHii Ta MIOPUEMCTBA, SIKi OTPUMYIOTH (a0 XOYyTh
orpumyBaTH) (QinancyBaHHs Bin ypsagy CHIA mnoBuHHI
BUKOPHCTOBYBAaTH YHIKaIbHUAN iJeHTH(IKAIHIA HOMEp
cy6’ekra (UEI), pospobOnenmii SAM.gov. lLleit nepexin
no3Bossie ypsiny CIIA mosermmrty mporec iaeHTHdikarii Ta
NepeBIPKU IOPUANYHUX 0CI0, @ TAKOXK CIPOILY€E KOOPHHAIIII0
Ta CHIBIpamio Cy0’€KTiB TocrojaproBaHHS 3 (enepanbHIM
YPAIAOM.

Ax cyonmiapagHuKy/ cyOpenunieHTy/cyorpanrepy
oTrpuMaTH yHikanbHuii Homep UEI?

IcHye nexinbka BapiaHTIB:

1. SAxmo cyOominpsinHuk/ cyOpenumieHT/cyOrpanrep Bike
3apeecTtpoBanuii B cucremi SAM.gov: cyOminpsimHuK/
cyOpenunient/ cybrpanTep Bxe Mae yHikaapHHi HOMep UEIL
skuil  BimoOpakaetbcss B cuctemi SAM.gov. Ile Takox
CTOCYETHCSI HEaKTHMBHUX peectpauiii. Hapasi inentudikatop
UEI Bkazauuii mig Homepom DUNS B peectpaiiiHoMy 3amnucy
cy0’ekty rocmnomaproBanHs. [lam’sitaiite, m00 MeperyisHYTH
peecTpauiiini  JaHi, cyOomiapsaHuk/  cyOpeuumieHt/
cyOrpanTep NOBHHEH YBIHTH 10O CBOTO aKayHTY B CHCTEMI
SAM.gov.

Jlist Toro, o0 NeperIsaHyTH CBil yHIKalbHUH ineHTH]iKaTOp:

VBiiiaite 1o cuctemu SAM.gov.
VBIAIOBIIH 10 poOOYOTO MPOCTOPY, CYOMiIPSITHUK/
cyOpenumieHT/cyOTrpanTep o0mpae IpOHYMEpOBaHUH
3HAYOK 3 HAAMMNCOM AKTHUBHHUI B BiJKETI KepyBaHHS
cy0’€KTOM.

o Ilicas 1ILOTO CyOmiapsiIHUK/CyOpeumienT/
cyOrpanTep mobauuTh CBOI peecTpalliiiHi 3amnucH, i
HoMep UEI 3’siBUTKCsI 371iBa BiJi KO)KHOT'O 3aITUCy.
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2. The Subcontractor/Subawardee/Grantee has a DUNS

Number but is not registered in SAM.gov:

if the

Subcontractor/Subawardee/Grantee currently has a DUNS
Number and does not want to complete a full entity
registration in SAM.gov, they will need to follow the below

steps:
[ ]

The Subcontractor/Subawardee/Grantee will go to
SAM.gov and select “Sign In” from the upper right
corner of the page.

If the Subcontractor/Subawardee/Grantee doesn’t
have a SAM.gov account, they will need to create
one. SAM.gov uses Login.gov for authentication.
More help with using Login.gov can be accessed
here. Once the Subcontractor/Subawardee/Grantee
has created their user credentials, they will return to
SAM.gov to complete their profile. After the
Subcontractor/Subawardee/Grantee signs in, the
system  will navigate the  Subcontractor/
Subawardee/Grantee to Workspace. On the “Entity
Management” widget, the subcontractor will select
the “Get Started” button.

On the next page, the
subcontractor/subawardee/grantee will validate that
the information provided is correct. The

subcontractor/subawardee/grantee can deselect the
checkbox near the bottom of the page if they want to
restrict the public viewing of their entity information
in SAM.gov. If they deselect the checkbox, only the
subcontractor/subawardee/grantee  and the US
government users will be able to view their Unique
Entity 1D (SAM) record. Other entities and users of
SAM.gov will not be able to view their Unique

Entity ID (SAM) record. Then, the
subcontractor/subawardee/grantee  will  select
“Next.”

On the next page, the Subcontractor/Subawardee/
Grantee is validated. The  Subcontractor/

Subawardee/ Grantee will be asked to certify that
they are authorized to conduct transactions on behalf
of their entity. The Subcontractor/
Subawardee/Grantee will select the checkbox to
certify, then select the “Request Unique Entity ID”
button.

On the last page, the Subcontractor/Subawardee/
Grantee’s UEI ID will be displayed, and they can
begin to use it in their subcontracts/
subawards/grants.

2. Cyonigpsaauk/ cyOpenunieHT/cy0Orpanrep Mae Homep
DUNS, ane He 3apeecTpoBaHuii y cucremi SAM.gov: sKIio
cyoniapsaauk/ cyopenumient/cyorpantep mae Homep DUNS,
ane 3 OyIb-SKMX NPUYMH HE XO0Ye NPOXOAUTH MOBHY
peectpanito B cucremi SAM.gov, Tpeba BUKOHATH HACTYIIHI

KPOKH:

CyOninpsaanuk/ cyOpenumieHT/cyorpanTep NOBUHEH
nepetn Ha cTopiHKY SAM.gov Ta HAaTHUCHYTH
KHOTIKY “YBIHTH B cucTeMy’ y BEPXHBOMY IPaBOMY
KYTKYy CTOPIiHKH.

SAxmmo y cyOminpsnHuKa/cyOpenumienTa/
cyOrpanTepa He Mae 00IiKOBOTO 3amucy B SAM.gov,
BiH MycuTh 3apeectpyBartucs. us ayreHTH]ikaiii
SAM.gov BukopuctoBye Login.gov. binbui getanbay
iHpopMmariro monao Login.gov MoXHa 3HaWTH TyT.
[icns TOTO, SIK CyOmiapsinHUK/
cyOpenumienT/cyorpanTep CTBOPHB CBOI  OOJIKOBI
naHi, Tpeba 3HOB moBepHyTHCA 10 SAM.gov, Mmoo
3amoBHUTH  cBii  mpodime. Ilicma  Toro, sk
cyOmiapsaaauK/ cyOpeuumieHT/cyOrpanTep yBiiae B
CHCTEMY, BiH MOTPamUTh TO pobodoro mpocropy. ¥

BiJDKETI “KepyBauHs cy0’exTom”
cyOmiapsiaau/CcyOorpanTep HaTHCKae KHOTIKY
“IToyatn”.

Ha HACTYITHIH CTOpIHIII, CyOmiapsiAHUK/
cyOpenuIieHT/ cyOrpaHTep MOBHHEH HiIBEPANUTH, 110
HajaHa iHpOopMaris € MIPAaBUIIBHOIO.

CyOninpsaHuk/cyopenumient/cyorpanrep MOKe
oOMexuTn IyOuiyHui goctyn 1o iHdopmanii mpo
cBOIO oprasizamito Ha SAM.gov. [Insa mporo Tpeda
npudpaTty BiAMITKY 3HU3Y CTOPIHKH, 00 0OMEXUTH
myOmigamiA  goctyn mo iHGopmarii cy0’ekra Ha
SAM.gov. Takum grHOM, iH(pOpPMAIIO PO CyO’€KT
3MOXKYTh ~ TeperisiiaTH  JIAe  CyOImiapsIHuK/
cyOpenumieHT/cyorpanTep Ta MPENCTABHUKH YDy
CIUA. Bei inmri cy6’ektu Ta kopuctyBadi SAM.gov
He OynyTh MarTd JIOCTYNl A0  YHIKalbHOTO
inentudikamiiinoro Homepa cyo’exra (SAM). Ilicns

BOTO  CYOMIJAPSATHUK/ CYOpEIUmieHT/CyOrpanTep
HATHCKae KHOMKY ““Jai.
Ha HaCTYIHIH CTOpiHII, cyOmiapsAHuK/

cyOpenumienT/ cyOrpaHTep IIOBHHEH IiJTBEPIUTH
BBEJIEH] JaHi. CyOmiapsaHuk/cyopenutieHT/
cyOrpaHTep HOBHHEH I ATBEPANTH, III0 BiH Ma€ IPaBo
3mificHIOBaTH omepamii Bim imeHi cy0’exta. Ha
MiATBEPIKCHHS BUKOHAHHS oreparii
CyOmiApsAHUK/CyOpPEeIUITIEHT/CYOrpaHTep  CTaBHUTh
BiJIMITKY 1 HaTickae kHonKy «Orpumarn UEI»

VYHiKkaJIbHUH HOMED (UEI), SIKUH
CyOmiIpsiTHUK/CyOpennITieHT/CyorpanTep 3MOXKe
BUKOPHCTOBYBATH JUIst YKIIaIaHHSA

CyOKOHTpaKTiB/CyOTpaHTiB, 3’SIBUTHCSI HA OCTAaHHIN
CTOPIHIII.
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