Request for Applications (RFP) No.DGE-027

Communication Campaign to Support Youth Civic
Engagement

3anuT Ha NnogaHHA 3asaBok (3HM) NeDGE-027

KomyHiKauiiiHa KamnaHia 3 nigTpumkm
rPOMAACbKOro 3ay4eHHA MONOA;

Questions and Answers (FAQ)

MutaHHA Ta Bignosiai

1. 1.7. Instructions for preparing a proposal

2. Technical proposal

“The campaign should also support the dissemination
of information to cover the Forum for Public
Involvement of Youth, scheduled for November 2022.”

1. I.7. IHcmpyKUuii 3 npu2omyeaHHA npono3uyii

2. TexHiyHa npono3uyia

«KamnaHia maKoxc mae niompumamu
PO3M108CIOOMEHHA IHpOpMaUii 3 Memoro 8uC8iMAeHHSA
®Popymy  2pomMadCcbKoz20 3asy4eHHA M0:a00i, Wo
3anaaHosaHuli Ha aucmonad 2022 poKy».

Question Nel

MutaHHAa Nel

In what form should the Contractor provide such
support?

Y AKnit popmi BUKOHaBeLb Mae 34ilicHIOBaTUMe TaKy
niaTpMMmKy?

Answer:

Bignosiab:

Information support on the eve of the forum and
during its holding involves the use of all possible media
channels (social networks together with traditional
media).

IHbopMmaLiliHa NiaTPMMKA Ha nepeaoaHi dopymy Ta nig,
yac 1ioro npoBeAeHHs nepeabayae 3acTOCyBaHHA BCiX
MOXK/IMBUX MELINHUX KaHaniB (coumepexi pasom 3
Tpaguuiitinmm 3MI).

Question Ne2

MutaHHAa Ne2

Is there a provision for such support from the
Customer?

Yu nepepb6avyeHo BUAINEHHA KOLWTIB HA TaKy
niaTPUMKY 3 60Ky 3amoBHUKa?

Answer:

Bignosigb:

The allocation of funds is provided within the general
budget for the implementation of the campaign.

BuaineHHa KowTiB nepeabayvaeTbca B
3aranbHOro 610aKeTy Ha peanisaLito KamnaHii.

pamMKax

Question Ne3

MutaHHA Ne3

Should the Contractor add this activity as a separate
budget item?

UYu cnig BUKOHABLIO J04aTH L0 AiANbHICTb OKpemoto
cTratteto 6logKety?

Answer:

Bignosiab:

Yes, it can added separately.

Tak, MOXKHa [04aTV OKpemo.




2. Section Il Prerequisites, Technical specifications,
Outputs and Schedule of outputs providing

11.2. Technical specifications

“1. To travel to Donetsk and Luhansk regions, as well as
to the city of Kherson, to meet with various
stakeholders and beneficiaries of the campaign and
understand better the regional context”

2. Po3din Il [lepedymosu, TexHiyHe 3a80QHHSA,
Peszynomamu i Fpaghik HAOaHHSA pe3yaemamis

I1.2. TexHiyHe 3a80aHHA

«1. 30iticHumu noi30ku e [oHeuybky ma Jly2aHCbKY
0b6aacmi, a makox« micmo XepcoH, w06 3ycmpimucs 3
Pi3HUMU 3ayikasaeHUMU cmopoHamu i beHegiyiapamu
KamnaHii i kpauje 3po3ymimu pe2ioHanbHUli KOHMeKcm

Question N4

MutaHHAa Ne4

Will the Customer facilitate such meetings (provide
relevant contacts)?

Yu cnpuatume 3aMOBHMK NPOBEAEHHIO TaKUX
3ycTpiueit (HagacTb BignoBigHi KOHTaKTH)?

Answer:

Bignosigb:

Yes, if necessary, the Customer can help with relevant
contacts.

TakK, 3a HeobXiAHICTIO 3aMOBHUK MOXKe J0NOMOITH 3
BiANOBIAHNMM KOHTAKTaMMU.

3. Section Il  Prerequisites, Technical specifications,
Outputs and Schedule of outputs providing
11.3. Outputs

Output 3. Set of campaign tools development and
launch

“1. Advertising campaign on social networks: Facebook
is the most popular platform in the region for reaching
young people in Donetsk and Luhansk regions, as well
as the city of Kherson. Instagram is a fast-growing
platform with an audience of about 11 million users,
most of whom are young people aged 18 to 25. TikTok
is another popular platform that will allow you to
promote entertainment content through influencers to
reach a younger audience between the ages of 17 and
24.”

3. Po30din Il lepedymosu, TexHiYHe 30B80QHHH,
Peszynomamu i Fpaghik HAOaHHSA pe3yaemamis

11.3. Pesynemamu

Pesynomam 3. Po3pobka ma
IHCMpymeHmig Kamnawii

3anyck Habopy

«1. PeKknaMHA KAMMQOHIA 8 COYidnbHUX Mepexcax:
Facebook - ak HalinonyaapHiwil y pezioHi nnamgpopmi
014 oxonneHHA Mon00i 8 [loHeuokili i JlyeaHcbKill
obnacmsax, a makox micmi XepcoHi. Instagram - Ak
OuHamiYyHO 3pocmaroyili naamgopmi 3 ayoumopiero
6nusbko 11 minblioHis Kopucmyeadyis, binbwicme 3
AKUX CMAHO8UMb MO0s100b 8iKom 8i0 18 0o 25 pokis.
TikTok - we 00Ha nonynapHa naame@opmd, fAKa
00380/1UMb poOcysamu pPo38aMmcasbHUli KOHMeHmM
yepes iHgnoeHcepis, wob oxonumu Mmoaoowy
ayoumopito sikom 8i0 17 0o 24 pokiex.

Question Ne5

MutaHHAa Ne5

What quantitative indicators of the advertising
campaign on social networks does the Customer
consider acceptable (specific figures and specific
values to be achieved by the advertising campaign)?

What should the Contractor focus on and what will he
report on: coverage, number of video views or
something else?

AKi KiNbKiCHi NOKAa3HUKM peKNaMHOI KamnaHii B
couianbHuUX mepexKax 3aMOBHMK BBaXa€
NPUAHATHUMM  (KOHKPeTHi uudpHu, i KOHKpeTHi

3Ha4Y€HHA, AKUX Ma€ A0CATTU PEK/IaMHa KaMI'IaHiFl)?

Ha wo mae opieHTyBatTMCA BuKOHaBeub i Yum
3BiTyBaTUMe - OXOMJIEHHAM, KiNnbKicTiO nepernaais
Bifieo UM Wwe Yymmocb?




Answer:

Bignosiab:

Given that the main goal of the campaign is to involve
young people in dynamic activities in communities or
NGOs by raising awareness of the benefits of public
participation, we focus on quantitative indicators of
target audience coverage. Therefore, we expect
reports on coverage, views, audience feedback
(including comments on content).

BBarkatouu Ha Te, WO roN0BHE 3aBAAHHA KaMNaHii — ue
3aNYY4EHHA MON0AI A0 aKTUBHOI AiANbHOCTI B rpoMagax
abo HYO wnaxom nigBuweHHA o6i3HaHOCTI npo
nepesarM rpomafCbKoi y4acTi, MU OpPIEHTYEMOCA Ha
KiNIbKICHI MOKa3HWUKKU OXONAEHHA LinboBOI ayauTopii.
Tomy MM oOudiKyemo B 3BiTax iHPopmaLilo wWoao
OXOMNJEHHA, KiNbKICTb nepernagis, peakuito ayauTopii
(BKNtOYAOUM KOMEHTAPI A0 KOHTEHTY).

4. Section Il Prerequisites, Technical specifications,
Outputs and Schedule of outputs providing

11.3. Outputs

Output 3. Set of campaign tools development and
launch

“2. Development, production and broadcasting of at
least 48 short videos (each lasting up to 2 minutes) in
the format of social advertising to promote public
involvement of young people and successful initiatives.
Videos must be broadcast on approved TV and Internet
channels in the target geographical area according to
an agreed schedule. Videos can be in Ukrainian or
Russian with Ukrainian subtitles in each video.”

4, Poszoin |l lMepedymosu, TexHiyHe 3080AGHHS,
Peszynomamu i Fpaghik HAOaHHA pe3ynbmamis

11.3. Pesynemamu

Pesynomam 3. Po3pobka ma
IHCmpymeHmig KamnaHii

«2. Po3pobka, 8uU20MOB7EHHA mMa MPAHCAAYia
woHalimeHwe 48 KoOpomkux 8i0eoposnukKie (KoxceH
mpueanicmio 00 2 x8) y hopmami coyianbHoi peknamu
0717 ponazys8aHHA 2pOMAOGCbKO20 3asy4eHHA MOoA00i
ma ycniwHux iHiuiamus. BideoponuKku MNOBUHHI
MPAHCABAMUCA HA CX8aseHUX mese- ma IHmepHem-
KaHanax y uinbosili 2eoepaghivyHili 30Hi 32i0HO 3
nozodxceHum epagikom. Bideo moxyme bymu
YKPAiHCbKOIO MO080K0 abo pocilicbKolo Moeolo 3
YKPAiHCOKUMU Cybmumpamu y KOHHOMY 8ideo».

3anyck Habopy

Question N26

MutaHHAa Ne6

In this case, we are talking about animated or game
videos?

B aaHomy BMNagKy mMoBa ige npo aHimauiiiHi abo
irpoBi ponnku?

Answer:

Bignosiab:

The Contractor can offer different formats for videos.

BWKOHaBeLb MOXKe 3anponoHyBaTH pisHi dopmaTtu ana
pPONUKiB.

Question Ne7

MutaHHA Ne7

Is the list of TV and Internet channels for placing
videos provided by the Customer or will the
Contractor prepare them himself?

Cnucok Tene- Ta IHTepHeT-KaHaniB Ana po3milLeHHA
ponukKiB Hagae 3aMOBHUK UM BUKoHaBeLb
rotysaTtume ix camocTtiHo?

Answer:

Bignosigb:

The Contractor will prepare them himself.

BrKoHaBeub rotyBatmme Ca MOCTIilHO.

Question Ne8

MutaHHa Ne8

Should the full (2 min) or abbreviated version of the
videos be broadcast on TV? If abbreviated, is it
necessary to make its production in the budget?

Ha TenebaueHHi mae TpaHcnoBaTUCA NoOBHaA (2 XB)
BepcCiA PO/IMKIB UM CKOpouyeHa? AKLL0 CKOpoYeHa — uu
NoTpibHO BHOCUTM i BUTOTOB/IEHHA A0 bloaeTty?

Answer:

Bignosigb:

Depending on what will be the arrangements with the
channels. The abbreviated version can be added
separately to the budget.

3anexHo Big Toro sAKi 6yaytb OOMOBMAEHOCTI 3
KaHanamn. CKOpoUveHy BEPCIt0 MOXHA 4043TU OKPEMO
[0 broaxeTy.




Question N29

MutaHHAa Ne9

Should all 48 videos be broadcast on TV and Internet | Ha TenebaueHHi i IHTepHeT-KaHasnax MaKwTb

channels? TpaHcatoBaTUCA Bei 48 Bigeoponukis?

Answer: Bignosigb:

Online - yes. On television - depending on the OHnaiH- Tak. Ha TenebayeHHi — 3a1exHo Big,

possibilities. MOXKINBOCTEMN

Question N210 MutaHHAa Nel0

Since the placement is “in the format of social | Ockinbkn po3miweHHA BigbyBaeTbca «y dopmari

advertising” the budget is not provided for this? couianbHOi peknamm» BOAKETY AN UbOro  He
nepenbayeHo?

Answer: Bignosigb:

The budget can be for SMM or for distribution on TV | Brogketr moxe 6ytm agna SMM  abo  Ha

channels within reasonable limits. In this case, the
Customer will check the declared costs.

PO3MNOBCIOAMKEHHA Ha Te/IeKaHa/1ax B PO3YMHUX MEKaX.
B pmaHHomy BMMagKy 3amMoBHWMK bOyae nepesipaTH
3aAB/IeHi BUTPaATK.

Question Ne11

MutaHHa Nell

How do the Customer see the quantitative indicators
of broadcasting?

Akumn 3amoBHMK 6aunTb KinbKicHi
TpaHcnALii?

NOKa3HUKH

Answer:

Bignosigb:

When it comes to TV, it is the number of broadcasts.

AKwWwo moB.a npo T, To KinbkicTb edipis.

Question N212

MutaHHa Nel2

Is the status of “social advertising” of videos and
reaching an agreement on their placement on a
particular TV channel is the “area of responsibility” of
the Contractor or the Customer and the Contractor
will solve these tasks together?

OTpMMaHHA  PO/IMKAMM  CTaTyCcy  «couiasibHOi
peknamm» i J[OCATHEHHA AOMOBJIEHOCTIi MNpo iX
pO3MilLeHHA Ha KOHKPETHOMY TeJIeKaHa/li € K30HOIo
BignoBiganbHocTi» BUKOHaBUA 4YM 3aMOBHMUK i
BuKoHaBeL,b BUPiLLYBaTUMYTb Lii 3aBAAHHA CNiIbHO?

Answer:

Bignosigb:

It’s the “area of responsibility” of the Contractor. But
the Contractor must inform the Customer about the
choice of channels.

BuKoHaBus. Ane BMKOHaBeub Mae npoiHpopmyBaTh
3amoBHMKa npo BMbip KaHanis.

Question N213

MutaHHa Nel3

Should only the tender participant or its | Y44 mae 3apeectpyBatuca y cuctemi SAM Tinbku

contractors/subcontractors register in SAM system? | yyacHuK TeHAaepy, um i iioro
nigpAaHNKN/cybniapagHUKn Takox?

Answer: Bignosigb:

Only tender participant.

TiNbKKW y4aCHUK TeHaepy.

Question N214

MutaHHa Nel4




How long should the communication campaign last: 6
months, 12 months?

AKnii nepiog, y yaci mae
KOMYyHiKaujiiiHa KamnaHifa 6 mic, 12 micayis?

TpuBatn

Answer:

Bignosigb:

The Contractor can offer activities for a period of 6 to
12 months.

BMKOHaBeLb MOKe NPOMNOHYBAaTK aKTUBHOCTI Ha Nepiog,
Big 6 Ao 12 micauis.

Question Ne15

MutaHHAa Nel5

Should the proposal cover Donetsk and Luhansk
regions, the city of Kherson? Is it possible to submit
your proposal for a communication campaign to
support public involvement of young people only in
Kherson?

Mpono3uuia mae oxonaoBatn [loHeLbKy i JlyraHCbKy
obnactb, micto XepcoH? UM MOXKHaA nogatu CBOIO
nponosuuilo Ha nNpoBegeHHA  KOMYHiKauiAHOT
KamnaHii 3 nigTpumku rpomaacbKoro 3asyvyeHHs
monogi anmwe y m.XepcoH?

Answer:

Bignosigb:

The campaign must cover all of the specified regions.

KamnaHia mae oxonatoBaTh BCi BKa3aHi perioHu.

Question N216

MutaHHa Nel6

Can a Limited Liability Company registered in Ukraine
submit its proposals? Does the applicant need a DUNS
code and a CCR (NCAGE) code?

Yu MoXKe ToBapuctso 3 obmerKeHoO
BigNoOBiganbHICTIO 3apeecTpoBaHe B YKpaiHi nogaBatu
cBoi npono3uuii? Yn notpibeH 3asaBHUKy Kog DUNS Ta
Koga CCR (NCAGE)?

Answer:

Bignosigb:

It can. Code required.

Mo:ke. Kog notpibeH.

Question Ne17

MutaHHa Nel7

Can COs (community organizations) submit
proposals? If so, what time should elapse from the
moment of registration of such an CO?

UYu moxKe noaasat nponosuuii FO? AKWO TaK, AKMIA
Yyac 3 MOMeHTy peecTpauii Takoi O mae npoiitu?

Answer:

Bignosigb:

If the CO has experience in conducting information
media campaigns.

Akwo O mae pocsig npoBegeHHs iHGOPMALIMHUX
megia-KamnaHii.

Question N218

MutaHHa Nel8

The communication plan provides only for
information activities (various publications in the
media and social networks); is it possible to offer
other activities (organization of various events,
activities, competitions, etc.)?

KomyHiKkauiiiHnii nnaH nepepbavae Auvwe
iHdopmaLiiiHy aianbHicTb (pisHOMaHITHI ny6aikauii B
3MI i couianbHUX MepeKax), U4 MOXKHA NPONOHYBATH
iHWi Bugu aianbHocTi (opraHisauis pisHOMaHITHUX
3axop4iB, aKTUBHOCTEN, KOHKYPCiB, TOL0)?

Answer:

Bignosigb:

Only the media component.

Nlnwe megiliHa cKkiagoBa.

Question N219

MutaHHa Nel19

Opportunities for re-granting for representatives of
target groups, and its size?

MoXXNMBOCTI ANA pe-TPaHTIHIY ANA NpeACTaBHUKIB
LinboBux rpyn, i ioro posmipu?

Answer:

Bignosigb:




Opportunities for re-granting within the specified
activity are not provided.

MonMBOCTEN ANA pPe-TPaHTIHFY B paMKax BKasaHoIl
aKTMBHOCTI He nepenbayaeTbCA.




