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***** ETHICAL AND BUSINESS CONDUCT REQUIREMENTS ***** wxk KONEKC ETUKU TA AINOBOI NOBEQIHKMN ****
Chemonics is committed to integrity in procurement, and only selects
vendors based on objective business criteria such as price and technical
merit. Chemonics expects vendors to comply with our Standards of
Business Conduct, available at https://www.chemonics.com/our-
approach/standards-business-conduct/.

KimoHikc nparHe npoBoaWTY YecHi 3akyniBni Ta obupae nigpsaHuKIe,
I'PYHTYHOUMUCH NULLE Ha 00’ EKTUBHMX KpUTEpPiaX BeaeHHs BisHecy, a came
LiHi Ta TexHiYHNX nepesarax. KiMoHiKC ouvikye Big NiapsaaHUKIB 4OTPUMAHHS
CraHpapTiB 4inoBoi NoBeAiHKK, 3 SKUMU MOXHAa 03HaoOMUTUCA 3a
nocunanHs https://www.chemonics.com/our-approach/standards-business-
conduct/.

Chemonics does not tolerate fraud, collusion among offerors, falsified
proposals/bids, bribery, or kickbacks. Any firm or individual violating
these standards will be disqualified from this procurement, barred from
future procurement opportunities, and may be reported to both USAID
and the Office of the Inspector General.

KiMOHIKC He Tomepye LlaxpawWcTBa, 3MOBW Y4aCHWKIB  TeHAepy,
danbcudikadii  nponoswuuin/3asBok, xabapHuuTBa < Ta  «BigKaTiBy.
INopyLueHHst Byab-aKoto opuanyHo abo disnyHoo ocoboto LmMx cTaHaapTiB
npu3sene o avckeanidikauii Big yvacTi y Ui 3akynisni, BiGCTOPOHEHHS Big
3akyniBenb y ManbyTHbOMy, a iHopMmauis Mpo MopyLuHMKa Moxe OyTu
nepegaHa ao USAID Ta YnpasniHHa eHepanbHoro iHcnekTopa.

Employees and agents of Chemonics are strictly prohibited from asking
for or accepting any money, fee, commission, credit, gift, gratuity, object
of value or compensation from current or potential vendors or vendors in
exchange for or as a reward for business. Employees and agents
engaging in this conduct are subject to termination and will be reported
to USAID and the Office of the Inspector General. In addition,
Chemonics will inform USAID and the Office of the Inspector General of
any vendor offers of money, fee, commission, credit, gift, gratuity, object
of value, or compensation to obtain business.

CniBpobiTHUkam i areHTam KiMOHikC cyBOpO 3aBOpOHSIETLCS BMMaratn abo
npuimMaTtn 6yab-ski rpoLui, roHopapw, KOMicii, KpeauTu, nogapyHKu, rpoLLOBI
BMHAropoam, UiHHOCTI abo komneHcauii Big MOTOYHMX abo MOTEHLiINHMX
nnigpagHukie B 06MiH Ha abo sik BUHaropoay 3a cnisnpauto. CniBpobiTHUKM
Ta areHTu, AKi 3anmaroTbCs LM, NigNaraoTb 3BiNbHEHHIO, a iHdbopMaLis Nnpo
HMX noBuMHHa Oyt poBedeHa po Bigoma USAID Ta YnpaeniHHs
"eHepanbHoro iHcnekropa. Kpim Toro, KiMoHikc 3000B’3y€eTbCs NOBIAOMUTH
USAID Ta YnpaBniHHs ['eHepanbHoro iHcnekTopa npo 6yab-ski nponosuui,
3 BoKy niapsiAHWKIB, rpoluen, roHopapiB, KOMICii, kpeOuTy, NOOapyHKiB,
rpOLIOBOI  BUHaropoau, LUiHHOCTEn abo KoMneHcauii Ans OTpPUMaHHs
MOXINMBOCTI cniBnpaL.

YyacHUkN TeHaepy NOBUHHI BKIIOYMTM Y CBOI MPOMo3uuii y BignoBigb Ha ue

Offerors responding to this RFQ must include the following as part of the
proposal submission:

Disclose any close, familial, or financial relationships with
Chemonics or AGRO staff. For example, if an offeror’s cousin is
employed by AGRO, the offeror must state this.

Disclose any family or financial relationship with other offerors
submitting proposals. For example, if the offeror’s father owns a
company that is submitting another proposal, the offeror must state
this.

Certify that the prices in the offer have been arrived at
independently, without any consultation, communication, or
agreement with any other offeror or competitor for the purpose of
restricting competition.

Certify that all information in the proposal and all supporting
documentation are authentic and accurate.

Certify understanding and agreement to Chemonics’ prohibitions
against fraud, bribery and kickbacks.

Please contact AGRO Chief of Party Kseniya Sydorkina at

3UIM HacTynHy iHopmaito:

. IHcbopmauito npo 6yap-siki 6nn3bki, ciMeriHi abo iHaHCOBI BiZHOCWHM 3
KimoHikc abo cniBpobitHukamu Mporpamn AFPO. Hanpuknag, sKwo
nBoopiaHvn 6pat abo cectpa y4acHuka TeHaepy npautoe y Mporpami
AI'PO, ue HeobxigHO 3a3HauUTU.

. IHdopmauito Npo Byab-siki ciMenHi abo iHaHCOBI BiAHOCUHM 3 iHLWINMK
yyacHvuKkamu TeHaepy, ski noganu nponosuuii. Hanpwuknag, sKwo
6aTbko y4acHuKa TeHOEPY € BMacHWMKOM KOMMaHii, ska nogana iHwy
3asiBKy, Lie HeobXigHO 3a3HaunNTH.

. 3acBigyeHHs, Wo UiHM y nponoauuii 6ynu Bu3HaveHi camocTinHo, 6e3
KOHCYynbTaLii, nepeMoBuH abo yroan 3 6yab-sikKUM iHLUMM y4acHUKaM
TeHaepy abo KOHKYPEHTOM 3 METOK OOMEXEHHS KOHKYpPEHLji.

. 3acBigyeHHs1, Wo Bcs iHbopMaLis y npono3uuii Ta BCiX CynpoBigHUX
[OKYMEHTaXx € BipHOIO Ta TOYHOIO.

. 3acBigyeHHs1 po3yMiHHA Ta 3rogu 3 3abopoHot KiMoHikc woao
Laxpanctea, xabapHuLTBa Ta «BigkaTiBy.

Akwo y Bac BUHMKHYTL Oyab-siki 3anMTaHHsS CTOCOBHO BulLEeHaBeAeHO!

ksydorkina@chemonics.com with any questions or concerns regarding
the above information or to report any potential violations. Potential
violations may also be reported directly to Chemonics’ Washington office
through the contact information listed on the website found at the
hyperlink above.

iHpopmauii abo skwo Bu BGaxaete nosigomMutu npo Oyab-siki MOXNUBI
nopyLieHHs, 6yab nacka, 3septantecs o KepisHuka Mporpamun AIPO Kceii
CwupopkiHoi  3a apgpecoto  ksydorkina@chemonics.com [Mpo  moxnusi
NOPYLUEHHS TakoX MOXHa nosigoMuTn 6e3nocepeaHbo odpic KiMoHike y
BalUWHITOHI, KOHTaKTHIi AeTani AKOro MOXHa 3HaWTW, MepenloBln 3a
BYLLIE3a3HAYE€HUM NOCUNAHHSAM.




Section 1: Instructions to Offerors

1. Introduction: USAID’s Agriculture Growing Rural
Opportunities Activity in Ukraine (AGRO) is a five-year
USAID-funded project implemented by Chemonics
International in Ukraine. The goal of AGRO is to
accelerate the economic development of rural
Ukrainian communities with the greatest need through
a better governed agricultural sector that encourages
more productive, modern, and profitable micro, small,
and medium (MSMEs) agricultural enterprises that are
successfully integrated into competitive markets both in
Ukraine and internationally. As part of the project
activities, AGRO requires the purchase of provision of
graphic design, media support, and video
production services.

The purpose of this RFQ is to solicit quotations from
eligible Vendors for as-needed, ad hoc purchases of
graphic design, media support, and video production
services. As a result of this RFQ, AGRO anticipates
issuing a blanket purchase agreement (BPA)—or
possibly multiple BPAs—to establish specific pricing
levels and parameters for ordering these services. This
will allow AGRO to issue specific purchase orders, on
an as-needed basis, for the procurement of these
services over the next 12 months. The Vendor shall
furnish the services described in any purchase orders
issued by Chemonics under resulting BPA. Chemonics
is only obligated to pay for services ordered through
purchase orders issued under BPA and delivered by
the Vendor in accordance with the terms/conditions of
BPA.

Offerors are responsible for ensuring that their offers
are received by Chemonics in accordance with the
instructions, terms, and conditions described in this
RFQ. Failure to adhere with instructions described in
this RFQ may lead to disqualification of an offer from
consideration.

2. Offer Deadline and Protocol: Offers must be received
no later than 18:00 local Kyiv time on December 3,
2020 by email. Any emailed offers must be emailed to
agro.tender@chemonics.com.

Please reference the RFQ No. AGRO-RFQ-20-0215-S
in any response to this RFQ. Offers received after the
specified time and date will be considered late and will
be considered only at the discretion of Chemonics.

3. Questions: Questions regarding the technical or
administrative requirements of this RFQ may be

Po3gin 1: IHCTpyYKUii Ana Y4acHuKiB TeHaepy

1. Beryn: [lporpama USAID 3 arpapHoOro i cinbCbKoro
po3BuTKY (AFPO) — Le N'aTupivHNA NPOEKT, AKNA iHaHcye
USAID i peanizoBye B VYkpaiHi komnaHia KiMoHikc
IHTepHewHn. Meta [lporpamn AIMPO — npuckopeHHs
€KOHOMIYHOro PO3BUTKY CiflbCbKUX rpoMag YkpaiHu, Lo
noTpebyoTb HaMBINbLIOT NIATPUMKM, LUNAXOM MOKPaLLEHHS
ynpaBniHHA B  CiflbCbKOTOCMNOAAPCbKOMY  CEKTOpi, LU0
cnpusTUMe pO3BUTKY Binbll NPOOYKTUBHMX, Cy4acCHWUX Ta
NpUBYTKOBUX Mikpo-, Manmx Ta cepefHix
cinecbkorocrnopgapceknx — nignpuemcts  (MMCI),  aki
YCNILWHO iHTErpyBaTMMyTbCA B KOHKYPEHTHI YKpaiHCbKi Ta
MDKHapOLHi pPWHKW. Y paMkax MNPOEKTHOI AisAnbHOCTI
Mporpamn AIrPO notpebyBaTume npuabaHHS mocnyr 3
rpacdiyHoro  gusanHy, Megdia niagTPUMKH Ta
BUPOOHMLUTBA Bigeo.

MeToto uboro 3LIM € oTpuMaHHs LiHOBMX MPONo3uuin Big
NMPUNHSITHUX YYacHWKIB Ta, 3a HeoOXiOHOCTI, 3AINCHEHHSsI
O[HOpPAa30BMX 3akyniBenb nocnyr 3 rpadiyHoro AusanHy,
Mefia nigTpyMkn Ta BUpPOOHWMUTBa Bigeo. B pesynbrtaTi
uboro 3UIM, MNporpama AIPO odikye nignucatn PamkoBy
Yrogy (PY) - abo, moxnuBo, pfekinbka PY - ansa
BCTaHOBIIEHHSA KOHKPETHUX PIiBHIB LiH Ta napameTpis Ans
3amoBneHHs umux nocnyr. Lle aossonuts Mporpama ArPO
BMOATU OKPEMi 3aMOBIEHHS Ha 3akyniBmnwo 3a notpeboto
LUMX MOCNYr NPOTAroM HacTynHux 12 micsauis. MNigpsgHuk
Hajae nocnyru, onucaHi B OyAb-AKMX 3aMOBIEHHAX Ha
3akynisnto, BugaHux KimoHikc ignosigHo o PY. KimoHike
30060B’A3aHU NNaTUTK NuLLe 3a NOCNyr, 3aMOBIEHi Yepes
3aMOBNEHHs Ha 3akynisnio, BuaaHi nig PY Ta HapaHi
MigpsgHykoM y BignosigHoOCTI Ao ymoB PY.

BignosiganbHIiCTb 32 AOTPUMMaHHA BUKNAAEHUX Yy LbOMY
3UIM BkasiBok, npaBun i yMoB nogaHHa komnaHii KiMoHikc
NPonosnuin  NOKNagaeTbCA Ha  yYacCHUKIB  TeHAepy.
HepoTpumaHHs iHCTPYKUin, onnucaHnx y ubomy 3LIM, moxe
npu3BecTn 0o auckeanidikauii nponosuuii 3 posrnsay.

2. KiHueBuUWA TepMmiH nopayi 3asfBOK i NPOTOKON:
Mpono3swuuii Tpeba HagicnaTn eneKTPOHHOI MOLUTOK He
ni3Hiwe, Hixk 0 18:00 3a KniBcbkum yacom 3 rpyaHa 2020.
Mpono3uuii enekTpoHHOI MOLWTOo Ccnig HaacunaTn Ha
agpecy agro.tender@chemonics.com.

Y Oyab-sKi KopecnoHaeHuii y 3B'asky 3 uum 3L, 6yab
nacka, 3asHadante 3UIM Ne AGRO-RFQ-20-0215-S.
Mpono3uuii, oTpuMaHi nicna 3asHadYeHoro 4acy Ta gatw,
BBaXXaTUMYTbCS Takumu, Wo Oynu nopaHi 3anisHo, Ta
OyayTb po3rnsgaTUcA BUKITHOYHO Ha po3cy KiMoHike.

abo
oyTn

CTOCOBHO  TEXHiYHUX
uboro 3UIM  noBuWHHI

3. MuTaHHsA: MutanHa
aMiHICTpaTMBHUX BUMOT




submitted no later than 18:00 local Kyiv time on
November 27, 2020 by email to
agro.tender@chemonics.com. Questions must be
submitted in writing; phone calls will not be accepted.
Questions and requests for clarification—and the
responses thereto—that Chemonics believes may be
of interest to other offerors will be circulated to all RFQ
recipients who have indicated an interest in bidding.

Only the written answers issued by Chemonics will be
considered official and carry weight in the RFQ process
and subsequent evaluation. Any verbal information
received from employees of Chemonics or any other
entity should not be considered as an official response
to any questions regarding this RFQ.

Scope of Work: Section 3 contains the Scope of Work
for the required services that may be ordered under the
BPA and technical qualifications that the selected
offeror must possess.

. Quotations: At this time, specific quantities to be
purchased under any BPA resulting from this RFQ are
unknown. Specific quantities will depend on the needs
of AGRO. Individual purchase orders will be issued
under the BPA agreement, as the need arises for
additional services. The per-unit pricing in quotations
in response to this RFQ must be priced on a fixed-price,
all-inclusive basis, including all other costs. Pricing
must be presented in Ukrainian Hryvnias (UAH). Offers
must remain valid for not less than sixty (60) calendar
days after the offer deadline. Prices quoted must
remain fixed for a minimum twelve (12) months.
Offerors are requested to provide quotations on official
letterhead by filling out the guotation in Microsoft
Excel format (see file hamed “Scope of Work and
Price Quotation”) referenced in Section 3 of RFQ or
in the event this is not possible, offerors may complete
their own quotation format.

In addition, organizations responding to this RFQ are

requested to submit;

e A copy of their official
identification  number/tax
tax/VAT);

e Company’s profile or 2-3 pages introduction to
company’s areas of expertise and services, and
description of the team and main clients;

e Narrative description of past performance for
similar services (1-2 pages);

e The CV of assigned personal manager with
references from previous customers of events
certifying provision of in graphic design, media
support, and video production services;

registration and tax
certificate  (single

4.

5.

HagicnaHi He nisHiwe, Hixx o 18:00 3a KuiBCbkMM 4Yacom
27 nuctonapa 2020 Ha  enekTPOHHY  agpecy
agro.tender@chemonics.com. NutaHHa Tpeba Hagcunatu
Yy NUCbMOBIN PopMi, TeENedOHHI A3BIHKA NpUAMaTUCHA He
OyayTb. MMUTaHHA Ta 3annUTW NPO HadaHHA PO3’iCHEHb, a
TakoX BiAMNoBiAdi Ha HUX, fAKi, Ha AyMKY KiMOHIKC, MOXYTb
CTaHOBUTM iHTEepecC ANs iHWWX yYacHUKIB TeHAEPY, MOXYTb
OyTn HagicnaHi yciM NOTEHUINHNM yYacHUKaM TeHAEpPY, SKi
BUSABUIM 3aLiKaBMNEHICTb Y HbOMY.

Jlvwe nucbmoBi BianoBiai Big KiMOHIKC BBaXalTbCs
odilinHMMmM Ta OepyTbCa OO yBarM npu  po3rnsagi
nponosuuin. byab-Aka ycHa iHdopmauis, oTpumaHa Big
cniBpobiTHUKIB KiMOHikc abo iHwunx ocib, He BBaaeTbCs
oQiLivHOO BiANOBIAAK HA NUTaHHS, LLO CTOCYIOTLCS LbOro
3anuTy LiHOBUX NPOMO3MLiN.

TexHiyHe 3aBpaHHA: Po3gin 3 mictutb ob6car pobit
HeobXigHMX nocnyr, Aki MOXyTb 6yTn 3amoBneHi no PY Ta
TEXHiYHy KBanigikaLito, kol 00paHUM y4yacHWK MOBUHEH
BONOAITH.

Mpono3udii: Hapasi KOHKPETHY KiNnbKiCTb, Ky NOTPIGHO
npuabatu nig uieto PY, oTpumaHoto B pesynbTaTi Lboro
3anuTy, HesigoMi. KoOHKpeTHa KifbKicTb 3anexatume Bif
notpe6 Mporpamun AI'PO . Okpemi 3aMOBNEHHS Ha
Kynisno 6yayTe BUgaBaTucs BianosiaHo 0o PY, gk Tinbku
BMHMKaTUMe noTpeba B goaaTkoBux nocnyrax. LliHy 3a
OAMHWLIIO NPOAYKTY Y BiAMNOBIAb Ha Len 3anuT crig
BM3Ha4vaTu 3a hikCOBaHO LiHOO, Ha OCHOBI «BCE
BKITOMEHO», BKMOYako4uM BCi iHWIi BUTpaTuW. LliHa noBMHHa
OyTu npeacTaBneHa B rpuBHAX (rpuBHsX). MNponoanuii
MOBUWHHI 3anuwiaTmucs 4iINCHUMN He MeHLUe HiX LWicTaecaT
(60) kaneHgapHUX OHIB Nicns 3akiHYeHHSA TEPMiHY
npono3auuii. LliHoBi Nponoauuii NOBMHHI 3anuwartucs
dikcoBaHMMU SK MiHIMyM ABaHaauATb (12) micauis.
YyacHuku TeHaepy HagaBaTUMYTb Tapudu Ha odilinHoMy
OnaHky y doopmarti 3anoBHeHOI Tabnuui (aMBUTUCH
c¢hann «TexHi4He 3agaHHA Ta LiHOBa NPono3uLisy»),
HaBepgeHoi B Po3aini 3 3L, akwo ue HEMOXNUBO TO Y
CcBOEMY odpiLitHOMY dhopmaTi LLiHOBOI Npono3uii.

Kpim TOro, opradisauii, ski BignosigaioTe Ha ue 3L,
NOBMHHI NogaTu:

o Konii peecTpauiiHux OOKYMEHTIB, ideHTudikauinHmum
HOMEp nnaTtHMKa nogaTKiB/CBIAOUTBO nNnaTHUKA
nogatkis (eguHoro nogaTky/lMAB);

e [lpocdbinb KomnaHii abo pestome (2-3 CTOPIHKK)
TEOpeTUYHOro Ta MpakTUYHOro AOCBiAY KOMMaHii, a
TaKoX OMUC KONEKTUBY Ta rONOBHUX KITEHTIB;

e Onuc poceigy HagaHHA nofibHMX nocnyr
CTOPIHKN);

(1-2

e CV 3anponoHoBaHOro nepcoHarbHOro MeHeaxepa 3
pekomeHaauisiMu1 Big nonepeaHixX 3aMOBHUKIB NOCITYr
opraHisauii 3axogis;




e 10-15 examples of materials (photos/layouts/
Internet links to relevant materials) for which offeror
developed a design (infographics, posters,
banners, other promotional materials), media in
Ukrainian, English or any other language.

e Contact information for at least three (3) references
of past or present clients indicating the relevant
services carried out in the last three (3) years that
best illustrate company’s qualifications and past
performance. Independent verification of the
references will be carried out. Chemonics reserves
the right to obtain past performance information
from sources other than those identified by the
offeror.

The price quotation must be submitted separately from
above documents. All other parts of this quotation must
not make reference to pricing data in order that the
technical evaluation may be made strictly on the basis
of technical merit.

Source/Nationality All services offered in response to
this RFQ or supplied under any resulting award must
meet USAID Geographic Codes 110 and 937 in
accordance with the United States Code of Federal
Regulations (CFR), 22 CFR §228 Rules for
Procurement of Commodities and Services Financed

6.

e 10-15 npuknagis matepianis (¢poto / Maketn /
iHTepHeT-NocunNaHHsa Ha BiANOBIAHI MaTepianu), Ang
skux Bu po3pobunu amsaiiH (iHporpadika, nnakaru,
OaHepw, iHWI npoMoMaTepianu), Megia YKpaiHCbKOH,
aHrmninceKoo abo Byab-AKOH0 iHLLOK MOBOHO.

e KoHTakTHi  gaHi  woHammeHwe  Tpbox  (3)
npeacTaBHUKIB MUHYNUX abo TenepillHiX KITiEHTIB i3
3a3HayYeHHsM BiANoBiAHMX MOCAYr, WO Hagasanucs
NPOTAroM MUHYNUX Tpbox (3) pokKiB i Harkpalle
OEeMOHCTpPYIOTb  KBanidikauii Ta pgocsig poboTu
KOMMaHi. PekomeHpauii nepeBipATUMYTbCA
He3anexHo. KiMoHikc 3anuwae 3a coboto npaso
OTpMMyBaTW iHOPMaLitO NPO MUHYIY AiANbHICTE 3
iHWWX, BIOMIHHMX BiO 3a3HayeHVX Yy4aCHUKOM
TeHOepy oxepen.

LliHoBa npono3uuia nogaeTbCad OKpemMo Bi 3a3HayeHux
BULLE OOKYMEHTIB. o6 TeXHiYHe OL|iHIOBAHHS
NPOBOAUITOCA BUKITIOYHO Ha OCHOBI TEXHIYHMX acnekTiB, YCi
iHLWIi YacTMHM Uiei Npono3uuii He NOBMHHI MICTUTU XXOQHUX
nocunaHb Ha LiHOBI AaHi.

MoxoakeHHsA/HauioHaNbHICTb: Yci nocnyru,
3anponoHoBaHi y Bignosigb Ha ue 3LIM abo gocraeneHi 3a
Oyab-SKMM YKNafeHUM y 3B'A3Ky 3 HUM I0rOBOPOM, MOBUHHI
Bignosigatn reorpacdiyHum kogam USAID 110 i 937
BiANoOBiAHO 00 nonoxeHHa 22 CFR §228«[lpaBuna
3aKkyniBni ToBapiB i nocnyr 3a paxyHok kowTiB USAID»

by USAID, available at:
http://www.gpo.gov/fdsys/pkg/CFR-2012-title22-
vol1/pdf/CFR-2012-title22-vol1-part228.pdf and
Standard Provisions for Non-U.S. Nongovernmental
Organizations, available at:
https://www.usaid.gov/sites/default/files/documents/18

Kogekcy dpeaepanbHux nonoxeHb CLUA (CFR), goctynHum
3a nocunanHsam: http://www.gpo.gov/fdsys/pkg/CFR-2012-
title22-vol1/pdf/CFR-2012-title22-vol1-part228.pdf Ta
CtaHpapTHi nonoxeHHs Ansa Heypsgosux opradisauin
CLIA, OOCTYMHUX 3a MOCUNAHHAM:
https://www.usaid.gov/sites/default/files/documents/1868/3

68/303mab.pdf, specifically, M6. USAID Eligibility
Rules for Goods and Services (June 2012). The
cooperating country for this RFQ is Ukraine.

Offerors may not offer or supply services that are
manufactured or assembled in, shipped from,
transported through, or otherwise involving any of the
following countries: Cuba, Iran, North Korea, Syria.

Taxes and VAT: The agreement under which this
procurement is financed does not permit the financing
of any taxes, VAT, tariffs, duties, or other levies
imposed by any laws in effect in the Cooperating
Country. No such Cooperating Country taxes, VAT,
charges, tariffs, duties or levies will be paid under an
order resulting from this RFQ.

7.

03mab.pdf, a came, M6. USAID [MpaBuna npunHATHOCTI
ToBapiB Ta nocnyr (MYepseHb 2012). KpaiHoto cnisnpadi Ans
uboro 3L € Ykpaina.

Y4yacHukam TeHaepy 3abOpOHAETbCA NpPOMoHyBatu abo
poctaBnatm Oyab-Aki nocnyru, ski Oynu  BUrOTOBIEHI,
3ibpaHi, gocTaBneHi 3, nepeBe3eHi Yepe3 Teputopito abo
iHLUMM YMHOM MalTb CTOCYHOK IO HACTYMHMX kpaiH: Kyba,
IpaH, MisHiyHa Kopes, Cupis.

Nopartku T1a MNAB: Yroga, B pamkax akoi diHaHCyeTbCA
LS 3aKkyniBns, He O03BOMNSE BUKOPUCTOBYBATU KOWTWU Ha
biHaHCyBaHHs onnaTtu 6yab-skux nogaTkis, MNOB, Tapudis,
300piB 4M iHWKX CTArHeHb, nepepdadeHux Oyab-AKMMM
4uHHUMK Yy KpaiHi cniBnpaui 3akoHamu. Y pamkax
[OOroBOpIB, yKNaAeHux y pesynbTaTi Lboro 3anuty LiHOBUX
npono3auuin, He ByayTb cnnadvyBaTUCA XXOAHI Taki noaaTku,
MAB, HapaxyBaHHS, Tapudu, 360pu Un cTarHeHHs KpaiHu
cnisnpaui.




10.

DUNS Number: Companies or organizations, whether
for-profit or non-profit, shall be requested to provide a
Data Universal Numbering System (DUNS) number if
selected to receive an award in response to this RFQ
valued greater than or equal to USD$30,000 (or
equivalent in UAH). If the Offeror does not have a
DUNS number and is unable to obtain one before the
submission deadline, Offeror shall include a statement
noting their intention to register for a DUNS number
should it be selected as the successful offeror or
explaining why registration for a DUNS number is not
possible. Contact Dun & Bradstreet through this
webform to obtain a number:
https://fedgov.dnb.com/webform. Further guidance on
obtaining a DUNS number is available from Chemonics
upon request.

Eligibility: By submitting an offer in response to this
RFQ, the offeror certifies that it and its principal officers
are not debarred, suspended, or otherwise considered
ineligible for an award by the U.S. Government.
Chemonics will not award a contract to any firm that is
debarred, suspended, or considered to be ineligible by
the U.S. Government.

Evaluation and Award: The award will be made to a
responsible offeror whose offer follows the RFQ
instructions, meets the eligibility requirements, and is
determined via a trade-off analysis to be the best value
based on application of the following evaluation criteria.
The relative importance of each individual criterion is
indicated by the number of points below:

o Technical and Personnel - 50 points:
Responsiveness to the RFQ Scope of Work
(SOW) and technical qualification requirements.
Chemonics will evaluate whether the offeror has
experience in providing high quality services
described in the RFQ SOW as well as provided
examples of materials. Do the CVs provided for
personal manager’s position show individuals with
practical experience and past successes
coordinating work of specialists who will respond
to direct requests from AGRO;

o Corporate Capabilities — 30 points: Based on
the company profile or introduction to company
areas of expertise and services, description of the
team and main clines. Chemonics will also
evaluate whether the offeror has has sufficient
resources to perform the specified amount of work
(equipment and personnel);

8. Homep DUNS: [Ina yknageHHs AOroBopy BapTicTHO
noHag 30 000 pon. CLUA (abo ekBiBaneHTy B yKpaiHCbKMX
FPMBHSX) 3 KOMMAHIE0 Y/ OpraHisauieto (KOMepPLiiHOK Y
HEKOMEPLiHO0), Npono3nuia sikoi y Bignosiab Ha ue 3L
Oyae BM3HaHa HaWKpallow, BOHa MOBWHHA HagaTu HoMep
B YHiBepcanbHii cuctemi Hymepauii gaHnx (DUNS). Akwo
YyacHuk TeHaepy He Mae Homepa DUNS i He mae
MOXIMBOCTiI OTPUMAaTM MO0 A0 KiHLEBOro TePMiHy NogaHHsA
Npono3uuin, Y4YacHuk TeHAepy NOBMHEH JoOaTy 3asiBy Npo
CBii Hamip oTpumaTtn Homep DUNS, saKkuwo BiH cTaHe
nepemoxueM TeHaepy, abo NOSICHEHHS, YOMY OTPUMAaHHS
Homepa DUNS € HemoxnueuMm. [Ans oTpumaHHS Homepa
3BepHiTbCA Ao komnaHii Dun & Bradstreet 4epes HacTynHy
Beb-cdhopmy: https://fedgov.dnb.com/webform. [eTanbHiLwi
BKasiBkuM Woao oTpuMaHHa Homepa DUNS KimoHikc Hagae
32 OKpeMVM 3anuToMm.

9.MpaBo Ha yyacTtb Yy TeHgepi: lMogatum nponosuuilo y
BiANOBIAb Ha Len 3anuT LiHOBMX NPONO3ULIN NiATBEPOXYE,
LLO BiH i Oro OCHOBHI CniBPOBITHUKM HEe € TaKMMU, SIKUM
TMM4YacoBO 3abOpPOHEHO, TUMYacoBO NPU3yNuMHeHo abo
B3arani 3aboOpoOHEHO OTpuMaHHsA iHaHCyBaHHA abo
pornomorn Ypsgy CLIA. KiMmoHikc He yknagae yrog 3
dipmMamu, AKMM  TUMYacoBO 3abOpPOHEHO, TUMYacoBO
npu3ynuHeHo abo B3arani 3abopOHEHO OTpUMAaHHS
(hiHaHCcyBaHHSA abo gornomorn Ypsay CLUA.

10. OuiHka npono3uuin i Bu3HaYeHHA nepemoxus: [Mpu
BM3HaYeHHi nepemoxus nepesara 6yae HagaHa y4YacHUKY
TeHaepy, SKMM nogae nponosuuito y dopmarti 3rigHo 3
iIHCTpYKLUi€to, WO MIiCTUTbCA Y LbOMYy 3anuTy LiHOBUX
nponoauuin, i Bignosigae KputepiaMm NPUAHATHOCTI, |
BM3HaHa Npono3uLieto, WO CTaHOBUTbL HaMKpaLly BapTiCTb,
LMSAXOM aHanisy MeToAoM KOMMpOMICHOro Bubopy 3
3aCTOCYBaHHSIM  HACTYMHWX  KPUTEpiiB  OLIHIOBAHHS.
BigHoCHa 3Ha4yLlliCTb KOXHOIO OKPEMOro KpuTepito
BigobpakaeTbcs y KinbkocTi 6anis:

o TexHi4yHi xapakmepucmuku ma Keanigikayis
nepcoHany - 50 6anie: BignosigHiCTb
TexHiYHOMY 3aBAaHHIO Ta TEXHIYHMM BUMOram.
KiMOHIKC OUiHUTL 4M Mae y4vacHWK TeHaepy
OOCBIA  HafaHHs  BUCOKOSIKICHWX  MOCnyr,
3a3HaveHux B ubomy 3L Ta un moxe BiH
3abe3neuntn kBarnigikoBaHOro nepcoHanbHOro
MeHekepa, KM Mae NpakTU4HWA JoCBig Ta

MUHYMI  ycnixu 3 koopauHauii  poboTu
cnedianicTiB, aki 6yayTe Bignosigath Ha npsaAMi
3anuTtn AIrPO;

. KopnopamueHi moxxnueocmi— 30 6anie: Ha ocHoBi
npoginto komnaHii abo 03HaMOMIEHHSI 3 OMUCOM
TEOPEeTUYHOro Ta MpaKTUYHOro OOCBiAY KOMMaHii, a
TaKoX ONUC KONEKTUBY Ta ronoBHUX KNIEHTIB. KiMOHIKC
OUIHUTb YM Ma€ YyyacHUK AocTaTHi pecypcu Ans
BMKOHaHHSA 3a3HayeHoro obcary pobiT (TexHika Ta
nepcoHan);




e  Past Performance — 20 points: Chemonics will
evaluate the references provided and the past
performance narrative as well as examples of
work for previous clients, as well as the Offeror's
portfolio. Offerors must include 3 past
performance references of similar work (under
contracts or subcontracts) previously
implemented as well as contact information for the
companies for which such work was completed.
Contact information must include at a minimum:
name of point of contact who can speak to the
offeror’s performance, name and address of the
company for which the work was performed, and
email and phone number of the point of contact.

Points will not be awarded for cost which will be primarily
evaluated for realism and reasonableness. For overall
evaluation purposes of this RFQ, technical evaluation
factors other than cost, when combined, are considered
significantly more important than cost factors. If technical

scores are determined to be equal or nearly equal, cost will
become the determining factor.

Please note that if there are significant deficiencies
regarding responsiveness to the requirements of this RFQ,
an offer may be deemed “non-responsive” and thereby
disqualified from consideration. Chemonics reserves the
right to waive immaterial deficiencies at its discretion.

Best-offer quotations are requested.

It is anticipated that

award will be made solely on the basis of these original

quotations.

However, Chemonics reserves the right to

conduct any of the following:

Chemonics may conduct negotiations with and/or
request clarifications from any offeror prior to award.

While preference will be given to offerors who can
address the full technical requirements of this RFQ,
Chemonics may issue a partial award or split the
award among various Vendors, if in the best interest
of AGRO .

Chemonics may cancel this RFQ at any time.

Chemonics may reject any and all offers, if such
action is considered to be in the best interest of
Chemonics.

Please note that in submitting a response to this RFQ, the
offeror understands that USAID is not a party to this
solicitation and the offeror agrees that any protest

hereunder

must be presented—in writing with full

explanations—to AGRO for consideration, as USAID will
not consider protests regarding procurements carried out

by

implementing partners. Chemonics, at its sole

e  [Jloceid po6omu — 20 6asnie: KiMOHIKC OLiIHUTbL HaaHi
pekoMeHgauii Ta HagaHui onuc poboTuK, BUKOHAHOI B
MUWHYIOMY, a TakoX npuknagu pobit ons nonepeaHix
3aMOBHWMKIB, MOPTAONIO y4acHMKa. YHacHUKM TeHaepy
MOBWHHI BKa3aTn 3-X 3aMOBHMUKIB NoAidHOT poboTu, Lo
Oyna BUMKOHaHa B MUHYMNOMY, @ TaKOX KOHTaKTHi OaHi
KOMNaHi, Ana SKMX BMKOHyBanacs Taka poboTa.
KoHTakTHi AaHi NOBWHHI, 9K MiHIMYM, MIiCTUTK: iM’A
KOHTaKTHOI 0cobu, sika MOXe PO3MoBiCTM Npo poboTy

yyacHMKka TeHAepa, HaWiMeHyBaHHA Ta agpecy
KOMnaHii, Aana  skoi  BUKOHyBamacss  poboTa,
€neKTPoHHY agpecy i Homep TenedoHy KOHTaKTHOI
ocobu.

3a uiHy 6anun He ByayTb NPUCBOKOBATMCS, BOHA FONTIOBHUM
YMHOM OLHIOBAaTUMETLCA Ha MpeameT peaniCTUYHOCTI Ta
0o6rpyHTOBaHOCTI. [Onsa uinei 3aranbHOro OLHIOBaHHA B
pamkax uboro 3L cykynHiCTb HeuiHOBUX dpakTopiB
TEXHIYHOI OLIHKW BBaXaTUMETbCH 3HAYHO BaXXNMBILLMMU, HK
LiHOBI cbakTopu. AKWO TexHiYHi Ganu pi3HMX Npono3wuLin
OyoyTb OOHaKoBMMMU abo Maixe O[JHaKOBUMMU,
BM3HayarnbHNM (hakTOpOM CTaHe LjiHa.

3BepHiITb yBary, Lo sKWo OyayTb BUABMEHI CYyTTEBI HEOOMIKN
WoAo BigNOBIOHOCTI BMMOram Uboro 3anuty LiHOBUX
Npono3uLin, nponosunuis MoXxe oytn BM3HAHa
“‘HeBignoBigHo” Ta BuKMYeHa 3 po3rnagy. KimoHikc
3anuwae 3a coboro NpaBo He 3BaXaTu Ha HECYTTEBI HEAOMIKN
Ha CBi po3cya.

Mwn 3aoxodyemo Bac Hagcunatu CBOi Hamkpalli nponosuuii.
OuikyeTbCsl, WO KOHTpaKT Oyde yknageHO BUMKIIOYHO Ha
nigctasi uux opuriHansHuUx npono3uuin. lMpote, KimoHikc
3anuwae 3a coboro NpaBo 34INCHUTU Byab-AKy 3 HACTYMHMX
ain:

Oo yknageHHs KoHTpakTy KiMOHIKC Moxe BecTu
neperoBopu 3 Ta/abo 3agaBaTW YTOYHIOKYI NUTaHHSA
Oyab-KOMY YYaCHUKY TEHOEPY.

e Xo4a nepesBara HagaBaTUMETbCS y4YacHUKaM TeHaepy,
AKi BiANOBIOATUMYTb YCIM TEXHIY4HUM BUMOram LbOro
3L, KimoHikC MoXe yknacTu 4YacTkoBui Oorosip abo
po34iNnUTN NOro MK Pi3HUMU NigpagHMKaMU, SKLWO Le
Bignosigatume iHTepecam MNporpamu AIPO.

e Y Oyab-sikui momeHT KiMOHIKC MoXe ckacyBaTtu Lewn
3annT LiHOBUX NPONO3uLLin.

e KiMOHikC MOXxe BigxunuTtu Oyab-sKy Ta yci nponoauuii,

SKWO BBaaTuMme, WO LUEe BignoBigae iHTepecam

KiMoHiKcC.

Byab nacka, 3BepHiTb yBary Ha Te, L0 nogarydu NponosuLito
y Bignosigb Ha ue 3L, yyacHuk TeHaepy posymie, WO
USAID He € CTOpPOHOIO LbOro TeHaepy, a TOMy NoroaXyeTbCs,
LLIO BCi MOXMMBI NpeTeH3ii B MTMCbMOBOMY BUIMAAI Ta 3 yciMa
NosiCHEHHAMKU HeobxigHO nopgasatu [lMporpamu AMPO, a
USAID He posrnggatume npeTeHsii Wwoao 3akynisenb CBOiX




discretion, will make a final decision on the protest for this
procurement.

11. Terms__and _Conditions: This is a Request for
Quotations only. Issuance of this RFQ does not in any
way obligate Chemonics, AGRO, or USAID to make an
award or pay for costs incurred by potential offerors in
the preparation and submission of an offer.

This solicitation is subject to Chemonics’ standard

terms and conditions. Any resultant award will be

governed by these terms and conditions; a copy of the
full terms and conditions is available upon request.

Please note the following terms and conditions will

apply:

(a) Chemonics’ standard payment terms are net 30
days after receipt and acceptance of any services
or deliverables. Payment will only be issued to the
entity submitting the offer in response to this RFQ
and identified in the resulting award; payment will
not be issued to a third party.

(b) Any award resulting from this RFQ will be in the
form of a Blanket Purchase Agreement (BPA).
AGRO anticipates issuing a BPA (or multiple
BPAs) under which specific purchase orders can
be issued—on an as-needed basis—at the pricing
levels established in the BPA. When the need
arises for the services described in the BPA,
AGRO will issue a purchase order to the BPA-
holder. If there are multiple BPA-holders as a
result of this RFQ, the purchase order will be
issued to the BPA-holder that presents the best
value for that specific order. Any BPA issued as a
result of this RFQ will have a minimum duration of
at least 6 months. The Vendor shall furnish the
services described in any purchase orders issued
by AGRO under the BPA. AGRO is only obligated
to pay for services to the extent purchase orders
are issued under any BPA resulting from this
RFQ.

(c) No services may be supplied that are
manufactured or assembled in, shipped from,
transported through, or otherwise involving any of
the following countries: Cuba, Iran, North Korea,
Syria.

(d) United States law prohibits transactions with, and
the provision of resources and support to,
individuals and organizations associated with
terrorism. The Vendor under any award resulting
from this RFQ must ensure compliance with these
laws.

napTHepiB-peanizaTopis nporpam. KiMOHikC Ha CBii BnacHU

poscyn MpuvMMae OCTaTOYHe pilleHHs LWoao MpeTeHsin,

NOB’A3aHNX i3 LM TEHOEPOM.

11. NpaBuna T1a ymoBu: Lle nuwe 3anut UiHOBMX

nNpono3uuin. 3anut LiHOBUX NPOMO3ULiNA XOOHUM YNHOM
He 3060B’s13ye koMnaHito KimoHikc, Mporpamy APO abo
USAID yknagatm goroBopu abo onnadyyBaTu BUTpaTH,
Wo 6ynu noHeceHi NOTEHUINHUMUK y4acHMKaMu TeHaepy
npw NigroToBUi Ta NOAAHHI NPONO3NLIN.
Ha uen 3anut nowwuploloTbCa CTaHOapTHI npaBuna Ta
ymoBu komnaHii  KimoHikc. Lli npasBuna Ta ymoBwu
MOLLMPIOTLCA Ha Oyab-SKUA yKNageHWid OOroBip; Konis
MOBHOrO neperniky npaBun Ta YMOB HagaeTbca 3a
3anutoM. byab nacka, 3BepHiTb yBary Ha HacTyMHi
npasuna Ta yMOBU:

(@) CtaHgapTHUM TepmiH onnatn komnaHii Kimonikc: 30
OHIB Micns JOCTaBKyU Ta NPUNMaHHSA Oyab-KUX NOCNyr
abo pesynbTarie pobit. Onnarta 3gincHiBaTUMETLCA
nvwe KomnaHii, ska nogasana CBOK NPOMO3uLilo Yy
BigMoBiAb Ha uen 3anuT LiHOBUX Mpono3uuin i €
CTOPOHOI yroau, yknageHoi B ii pesynbTari; onnata
TpeTiM CTOpPOHaM He 34iNCHIOBAaTUMETLCS.

(b) Byab-sixmin gorosip, yknageHu 3a pesynstatamu
uboro 3anuTy LiHOBMUX Npono3uuin, 6yae y dopmi
PamkoBoi yrogm Ha 3akynisnto BPA. AGRO
nepenbayae nignucaHHs BPA (abo gekinbkox BPA),
3riHO 3 SIKMMMW KOHKPETHI 3aMOBMEHHS Ha 3aKymMiBIio
MOXYTb OyTV HaficnaHi- 3a HeobXiaHOCTI — 3rigHo A0
LiHOBMX piBHIB, BCTaHOBNeHMXx BPA. Konu BuHukae
notpeba B nocnyrax, onucaHmx y BPA, AGRO
HafcMnae 3aMOBIIeHHA Ha 3aKynisnio BrnacHuky BPA.
Akwo B pesynbTaTi Upboro RFQ 6yae kinbka
BnacHukiB BPA, 3amoBneHHs Ha kyniBno 6yae
HagicnaHo BnacHuky BPA, gke npeacrasnse
HarKpaLli yMOBM A51A KOHKPETHOrO 3aMOBIIEHHS.
Bbyab-akuii BPA, nignucaHui sk pesynsTaTt Lboro
3Url, matnme miHiMansHy TpMBanicTb WOHaNMeHLLUe
6 micsauis. MNocTayanbHUK NOBUHEH HaJaBaTu
MoCnyru, onucaHi B 6yb-KNX 3aMOBIEHHSIX Ha
kynisnto, HagicnaHnx AGRO srigHo o BPA. AGRO
30008B’A3aHuMI onnadvyBaT nuwie Ti Nocnyru ski 6ynm
HagicnaHi y 3aMoBreHHAX Ha 3akynisnio go BPA, wo
Oyae nignucaHo y pesynbTaTi 3 uboro 3LMT.

(c) 3abopoHseTbCA  HagaHHA  nocnyr, Ski - Bynu
BUrOTOBIEHI, 3ibpaHi, AocTaBneHi 3, nepeBe3eHi
Yepes TepuTopito abo iHWMM YMHOM MalTb CTOCYHOK
A0 HacTynHux kpaiH: Kyba, IpaH, [MiBHiYHa Kopes,
Cwupig.

(d) BakoHogaBcTBoM CLUA 3a60pOoHSIETECS NpOBEOEHHSA
TpaH3akuih, nocTavyaHHA pecypciB | HagaHHA
nigTpumMkn  ismyHUM  ocobam | opraHisauiam,
NPUYETHUM OO0 TEPOPUCTUYHOI AianbHOcCTI. MigpagHuk
32 OyOb-sIKUM  KOHTPaKTOM, NPUCYIKEHUM  3a
pesynbtatamu LUboro 3anuTy LIHOBUX NPOMO3uLin,
MOBUHEH 3abesneunTu AOTPUMaHHS LbOro
3aKoHOJaBCTBA.




Section 2: Offer Checklist

To assist offerors in preparation of the quote, the following
checklist summarizes the documentation to include an offer
in response to this RFQ:

e Cover letter, signed by an authorized representative of
the offeror (see Section 4 for template);

o Official quotation, including proof of technical
qualifications (see Section 3 for scope of work, required
technical qualifications, and the template to provide
quotations);

e A copy of their official registration and tax identification
number/tax certificate (single tax/VAT);

e Company’s profile or 2-3 pages introduction to
company’s areas of expertise and services, and
description of the team and main clients (see Section
1.5 for more details);

e Narrative description of past performance for similar
services (1-2 pages);

e The CV of assigned personal manager with references
from previous customers of events certifying provision
of graphic design, media support, and video production
services;

e 10-15 examples of materials (photos/layouts/Internet
links to relevant materials) for which you have
developed a design (infographics, posters, banners,
other promotional materials), media in Ukrainian,
English or any other language;

e Contact information for at least three (3) references of
past or present clients indicating the relevant services
carried out in the last three (3) years that best illustrate
company’s qualifications and past performance.
Independent verification of the references will be
carried out. Chemonics reserves the right to obtain past
performance information from sources other than those
identified by the offeror;

e Federal Funding Accountability and Transparency Act
(FFATA) Subaward Reporting Questionnaire, signed
by an authorized representative of the offeror (see
Section 5 for questionnaire). This form shall be
completed only if anticipated value of resulting services
in graphic design, media support and video production
agreement is over $30,000.

Po3gin 2: Heo6xigHi AOKYMEHTHU

[ns HagaHHA y4acHuKaM TeHaepy AONOMOorv npy niaroToBui
Nponosunuin, HWwKYe HaBeOeHO nepenik OOKYMEHTIB, 4Ki
HeoOXigHO BKNIOYMTM A0 Nponos3udii y BignoBiab Ha uewn
3annT LiHOBUX NPONO3ULLi;

e CynpoBigHui  nucCT, nignucaHni  YNoBHOBaXKEHUM
NpeACTaBHUKOM y4YacHUKa TeHaepy (wabnoH HaBeaeHo
y Posgini 4)

e OdiuinHa nponosunuia, sika MICTUTb MiOTBEPOKEHHS
TexHiYHUX kBanidikauii (avmB. TexHiyHe 3aBOaHH4,
HeoOXxigHi TexHiYHi kBanidikauii Ta wWabnoH noaaHHs
npono3auuin y Poagini 3);

e Konii peecTpauiiHUX [OKYMEHTIB, igeHTUdIKaLiAHMIA
HOMEp nnaTtHMKa  noAaTKiB/CBIAOUTBO  nnaTHMKA
nogatkis (eguHoro nogatky/lMAB)

e [lpocbinb komnaHii abo pesiome (2-3 CTOPIHKK)
TEOpPeTUYHOro Ta MpakTUYHOro JOCBidy KOMmMaHii, a
TaKoX OMUC KONEKTUBY Ta rONOBHUX KITEHTIB;

e Onwc pocBigy HagaHHsA nodibHux nocnyr(1-2 CTopiHKK)

e CV 3anponoHOBaHOro NepcoHarnbHOro MeHeaxepa 3
pekomeHaauisMu Big nonepegHix 3aMOBHUKIB MOCNYr 3
rpagiyHoro gm3ariHy, megia niaTpuMKM Ta BUpobHULTBa
BiOeo;

e 10-15 npuknaais maTepianis (poTo / MakeTn / iHTEpHeT-
nocunaHHs Ha BignNoBigHI MaTepianu), ona skux Bwu
po3pobunn ausanH (iHgorpadika, nnakaTtn, OaHepw,
iHLLi npomomarepianu), Megia YKpaiHCbKOIO,
aHrmninceKoo abo Byab-AKOH0 iHLLIOK MOBOHO.

e KoOHTaKTHi gaHi WoHarMeHLe Tpbox (3) npeacTaBHUKIB
MUHYNMX abo TenepiwHiX KMieHTIB i3 3a3Ha4YeHHAM
BignoBigHMX nocnyr, WO HagasBanucs MpOTArom
MUHYNNX TpboX (3) poKiB i HaWkpalle AEeMOHCTPYIOTb
kBanidikauii Ta gocsig poboTn KomnaHii. PekomeHgauii
nepeBipATUMYTbCA HesanexHo. KiMoHikc 3anuvwae 3a
coboo npaBo oOTpumyBaTK iHOPMALiD NPO MUHYNY
OiANbHICTL 3 iHWWX, BIAMIHHMX BiO 3a3HaA4YeHUX
y4acHUKOM TeHAepy axepen.

e [lignucaHa ynoBHOBaXeHWM MNpeACTaBHUKOM y4yacHMKa
TeHaepy AHKeTa Ans 3BiTyBaHHS MNpPO CYOKOHTPakT
3rigHo 3 3akoHOM npo 3abesneyeHHA 3BITHOCTI Ta
nposopocTi dedepanbHoro iHaHcyBaHHa (FFATA)
(aHkeTa popaetbca B Posgini 5). Ua dopma
3aMOBHIOETLCS, TifbKM  AKWO OYikyBaHa BapTiCTb
[OroBopy Npo HagaHHA Nocryr 3 rpadiyHoro Au3awHy,
Megia niaTpUMKM Ta BMPOOHMUTBa BigeonepeBuLLye
30000 gon. CLUA.




Section 3: Scope of Work and Technical Qualifications

Po3gin 3: TexHiyHe 3aBAaHHA Ta TexHiyHi kBanidikauii

The purpose of this RFQ is to purchase graphic design,
media support, and video production services for AGRO
as part of its program activities for the period from
December 7, 2020 to December 6, 2021 (12 months).

List of specific services solicited through this RFQ can be
found in attached MS Excel file named “Scope of Work
and Price Quotation”.

Technical Qualifications that the selected offeror must
possess:

- Minimum 3 years of experience and proven track
of record providing the services outlined in Scope
of Work (see attached Excel file for details);

- Higher education in IT, design, video production,
media, fine arts, journalism, communications,
public relations or related fields;

- Ability to provide a qualified personal manager,
with higher education in relevant field, minimum 3
years of practical experience, excellent
communications and customer service skills,
fluent in Ukrainian and/or English, who
coordinates the event and appoints technical
specialists who will respond to the direct requests
of the AGRO Activity;

- Experience with USAID or other donor-funded
projects in Ukraine, especially those implemented
by for-profit international firms like Chemonics, is
highly preferred.

Offerors are requested to provide quotations on official
letterhead by filling out the quotation in Microsoft
Excel format (see file named “Scope of Work and
Price Quotation”) in Section 3 of RFQ or in the event
this is not possible, offerors may complete their own
quotation format.

Meta uboro 3UIM - 3anydeHHs [ligpagHuka, sk
HagaBaTumMe nocnyrm 3 rpadiyHoro AusavHy, Megia
nigTpumkn  Ta BUPOOHMUTBaA BideO B pamKax CBOiX
nporpamMHuUX akTMBHOCTEWN Ha nepiod 3 7 rpyaHs 2020 poky
0o 06 rpyansa 2021 poky (12 micauis).

Mepenik KOHKPETHUX MOCAyr, WO BMMarawTbCcd 3a
JOMOMOro0 LbOro 3anuTy, MOXHa 3HanTu Yy BKNageHomy
canni MS Excel nig Ha3Bow «TexHiyHe 3aBAaHHA Ta LiHOBa
npono3unLis».

TexHiuHi kBanidikaudii, AKi NOBUHEH MaTU nepemoxeub
TeHAaepy:

- loHanmeHWwe 3 poku OocBidy Ta MiATBEPOKEHUN
MOCMYXXHWUI CNNCOK HagaHHA MOCNYr, 3a3Ha4yeHux y
TexHiYHOMY 3aBOaHHi;

- Bvwa oceita y ranysi IT, pgusanHy, Bigeo
BMpobHMUTBa, Mefia, 06pasoTBOPUOrO MUCTELTBA,

XypHanicTuku, KOMYHiKaL,in, 3B’A3KiB i3
rPOMAaACHKICTHO YM CYMKHMX 06nacTsx;
- 3patHicTb 3a6e3neunTun KBanigikoBaHoro

NepcoHanbHOro MeHeaxepa, 3 BULLOK OCBITOK Y
BigNoBigHIN ranysi, MiHIMyM 3 pOKM MpPaKTU4HOrO
JocBigy, YyOOBUMM HaBUYKaMW ChfKyBaHHA Ta
06cnyroByBaHHs KnieHTiB, BiNbHO Bonogie
YKpaiHCbkoo Ta / abo aHrnincbKol MoBaMU, SKUR
30INCHI0E  KOoOpAMHAUil 3axodQy Ta npu3Hayae
TEXHIYHMX cneuianicTie, ski O6yayTb pearyBatu Ha
6e3nocepeaHi 3anuTu Mporpamu ArPO;

- [Oyxe 6axaHun pocsig cniBnpadi 3 USAID abo
iHWKMKW  nNpoekTamMu 3  piHAHCYBaHHAM  4epes
OOHOPCBKI opraHisauii y 3okpema, npoektamu, Lo
peani3oByBanucs KOMepUiNnHUMW  MiKHapOAHUMU
KoMnaHisMu Ha kwTanT KiMoHike.

YyacHukM TeHaepy HagaBaTUMYTb Tapudu Ha odilinHoMy
OnaHky y doopmarti 3anoBHeHOI Tabnuui (aMBUTUCH
c¢hann «TexHi4He 3afaHHA Ta LiHOBa Npono3uuisay»),
HaBegeHoi B Po3aini 3 3L, akwo ue HeMoXnNuBo To y
CcBOeEMY odilitHoMy dhopmaTi LLIHOBOT Mpono3uii.




Scope of Work and Price Quotation/ TexHiuHe 3aBaaHHSA

Attachment 1 to Section 3 of RFQ Provision of media Support/
Oopatok 1 go Po3ainy 3 3UM HagaHHA nocayr 3 meaia NiATPMMKM Ta BUPOOHMLTBA Bigeo

BapTicTb
OAVHML,
Mocnyra / Service , OavHunus / | rpH. / Cost
Ne UAH Unit per Unit KomeHTapi / Comments

Po3pobka ausanHy
npomomarepianis
BignosigHo oo
KOMYHIiKaLinHOI
cTparerii, BAMOr Ta
pekomeHgauin ArPO

Jlorotun Ta norobyk /
Logo and logobook

Po3pobka 3-5 BapiaHTiB norotuna. 3
obpaHMM foro po3pobnsaeTbes
MaHyan 3 npaBunaMm BUKOPUCTaHHS
norotuna. MoBa: ogHa / Development
of 3-5 variants of logo. Development
of logobook (rules of logo use) for
chosen one. Language: one

BpeHabyk knacuyHoro
dopmaTy / Brandbook
classical

JloroTun, npaBuna BUKOPUCTaHHSA +
KONbOpW, WpUTH, PoHU, rpaddivHi
enemeHTU. MoBa: ogHa / Logo, rules
of logo use + colors, typography,
backgrounds, graphic elements.
Language: one

JloroTun, npaBuna BUKOPUCTaHHSA +
Konbopw, WpUdTh, POHK, rpadiyHi
eneMeHTU + KaHuensapis, cyBeHipHa
npoaykuia. MoBa: ogHa / Logo, rules
of logo use + colors, typography,

BpeHabyk backgrounds, graphic elements +
poswupeHoro oopmary stationery, merchandise. Language:
/ Brandbook expanded one

angbyk / Guidebook

Jlorotun, npaBuna BUKOPUCTaHHS +
KONbOPW, WpUTH, POoHU, rpaddivHi
eneMeHTU + KaHuensapis, cyBeHipHa
npoaykuis + 6peHayBaHHsA yYHidopMu
npauiBHKKIB, TPAHCMOPTY,
BHYTPILLIHLOrO Ta 30BHILLHLOrO
odhopMIieHHs (HaBirauis, BxigHa
rpyna Towo), AeTanbHi iHCTpYyKUii Ta
pekomeHaauii Woao An3anHy
KoprnopaTUBHUX OPYKOBaHMX
MaTepianis Ta 6peHayBaHHSA
enemMeHTiB/Npoaykuii. MoBa: ogHa /
Logo, rules of logo use + colors,
typography, backgrounds, graphic
elements + stationery, merchandise +
branding of employees uniform,
branding of transport, interior and
exterior (navigation, entrance unit
etc.), detailed guideline and




recommendations on design of
corporate printing products and
branding elements/products.
Language: one

Aun3sanH / Design

ApanTauis ausanHy
MakeTa iHLOoW MOBOHO /

Design adaptation for Mocnyral/S BapricTb nepeknagy He BKMOYEHO /
another language ervice Translation cost is not included
Bixxyan moxe 6yTv po3pobneHo Ha
OCHOBI KINOYOBOro iMigxy abo «nig
3axig» 3a 4OMNOMOrow rpadpivyHmX
€neMeHTIB Ta (POTO/KapTUHOK,
HapgaHux 3amoBHuKoM / Visual can be
developed on the basis of key image
[unsanH HagirauinHoro or for event with graphic elements
Bixxyana / Navigation Mocnyral/S and photographs/pictures provided by
visual design ervice client
[OunsanH indorpadiku,
piBeHb 1/ Infographics | MNocnyra/S MakeT 3 HEBENUKOIO KifbKiCTIO aHUX
design, level 1 ervice / Layout with small amount of data
MakeT 3 BenuKoto KinbKiCTio AaHuX,
LLlo BMMarae yyacTi konipantepa /
OnzaiiH iHdorpadiku, Layout with large amount of data
piBeHb 2 / Infographics | MNocnyra/S which demands engagement of
design, level 2 ervice copywriter
doTorpacii Hagae knienT. Jo 10
[n3zaiiH HetocneTtepa / Mocnyral/S ctopiHok / Photographs provides
Newsletter design ervice client. Up to 10 pages
Moctep moxe 6yTn po3pobneHo Ha
OCHOBI KINOYOBOro iMigxXy abo «nig
3axig» 3a 4OMNOMOrow rpadpivyHmX
erneMeHTIB Ta (bOTO/KapTUHOK,
HagaHunx 3amoBHUKOM / Poster can be
developed on the basis of key image
or for event with graphic elements
[OwnsanH nnakaTta / Mocnyral/S and photographs/pictures provided by
Poster design ervice client




BpeHa-Bon moxe 6yt po3pobreHo
Ha OCHOBI KINOYOBOIO iMiZXy, «nig
3axig» 3a 4OMNOMOrow rpadivyHnX
eneMeHTIB (norotunis) Ta/abo
hoTo/KapTUHOK, HagaHuX
3amoBHukomM / Brand wall can be
developed on the basis of key image,
for event with graphic elements

OwnsanH 6peHa-sona / Mocnyra/S (logos) and/or photographs/pictures
Brand wall design ervice provided by client
BaHep moxe 6yt po3pobreHo Ha
OCHOBI KINOYOBOTO iMimKy abo «nif
3axig» 3a 4OMOMOrow rpadivyHnX
eneMeHTIB Ta (bOTO/KapTUHOK,
HagaHux 3amoBHUKoM / Roll up can
be developed on the basis of key
image or for event with graphic
[wnzaiiH 6aHepa pon-an | Mocnyra/S elements and photographs/pictures
/ Roll up design ervice provided by client
Po3pobka igei, ousainH, BepcTka,
BUKYyN gpoTorpadin. TekcTn Hagae
OnzaiiH chnaepa 6e3 3amoBHuK. MoBa: ogHa / Development
konipanTuHra / Flyer of idea, design, text composition,
design without Mocnyral/S purchase of photographs. Texts are
copywriting ervice provided by client. Language: one
Po3pobka igei, konipaTuHr, ansariH,
BepcTKa, BUKYn ¢potorpacpin. Mosa:
opHa / Development of idea,
OnzaiiH dnaepa 3 copywriting, design, text composition,
konipanTuHrom / Flyer Mocnyral/S purchase of photographs. Language:
design with copywriting | ervice one
Po3pobka igei, omM3anH, BepcTka,
BUKyn gpotorpadin. KOHTEHT (TekcTw,
Tabnuui, cxemun) Halae 3aMOBHUK.
dopmart: A4, 2 hanbum. Mosa: ogHa /
Development of idea, design, text
OnzaiiH nudpneta 6e3 composition, purchase of
konipanTuHra / Leaflet photographs. Content (texts, tables,
design without Mocnyral/S schemes) is provided by client.
copywriting ervice Format: A4, 2 folds. Language: one
Po3pobka igei, omM3anH, BepcTka,
BUKYN dpoTorpacdpin. TeKCT rotyeTbecs
KonipanTepoMm nicnst HagaHHs
KOHTEHTY Ta 3anoBHEHHs 6pudy
3amoBHukoM. PopmaT: A4, 2 cbanbuum.
Moga: ogHa / Development of idea,
design, text composition, purchase of
OnzaiiH nucneTa 3 photographs. Texts are written by
konipanTtuHrom / Leaflet | Mocnyra/S copywriter after content and brief are
design with copywriting | ervice provided by client. Format:
Po3pobka igei, omM3anH, BepcTka,
[wnzaiiH 6ykneTa 6e3 BUKyn gpotorpadin. KOHTEHT (TekcTw,
konipantuHra / Booklet Tabnuui, cxemun) Haglae 3aMOBHUK.
design without Mocnyra/S Moga: ogHa / Development of idea,
copywriting ervice design, text composition, purchase of




photographs. Content (texts, tables,
schemes) is provided by client.
Language: one

[wn3aiH bykneTa 3
KonipanTUHrom /

Po3pobka igei, ousainH, BepcTka,
BUKYN dpoTorpacdpin. TeKCT rotyeTbecs
KonipanTepom nicrnst HagaHHsA
KOHTEHTY Ta 3anoBHEHHS 6pudy
3amoBHuMKom. MoBa: ogHa /
Development of idea, design, text
composition, purchase of
photographs. Texts are written by

Booklet design with Mocnyra/S copywriter after content and brief are
copywriting ervice provided by client. Language: one
Po3pobka igei, omMsanH, BepcTka,
BUKYyN cpoTorpadin. KOHTEHT (TekcTu,
Tabnuui, cxemMn) Hagae 3amMOBHMK.
Moga: ogHa. 1o 20 cTtopiHok /
Development of idea, design, text
[nzaiin 6powypun 6e3 composition, purchase of
konipanTuHra / photographs. Content (texts, tables,
Brochure design Mocnyral/S schemes) is provided by client.
without copywriting ervice Language: one. Up to 20 pages
Po3pobka igei, ousainH, BepcTka,
BUKyN cpoTorpadin. KOHTEHT (TekcTu,
Tabnuui, cxeMn) Hagae 3amMOBHMK.
Moga: ogHa. [Jo 20 cTtopiHok /
Development of idea, design, text
OwnzanH 6polwypu 6e3 composition, purchase of
KonipanTuHra / photographs. Content (texts, tables,
Brochure design Mocnyral/S schemes) is provided by client.
without copywriting ervice Language: one. Up to 20 pages
Po3pobka igei, ousainH, BepcTka,
BUKYN dpoTorpacdpin. TeKCT rotyeTbecs
KonipanTepoM nicnst HagaHHs
KOHTEHTY Ta 3anoBHEHHS 6pudy
3amoBHMKOM. MoBa: ogHa. []o 20
ctopiHok / Development of idea,
design, text composition, purchase of
[nszaiin Gpowypu 3 photographs. Texts are written by
KonipanTUHrom / copywriter after content and brief are
Brochure design with Mocnyral/S provided by client. Language: one. Up
copywriting ervice to 20 pages
OnzaiiH ceptudikarty,
rpamoTw, 3anpoLLeHHs
abo nucriskn / Design Po3pobka KpeaTUBHOI KOHLIeNLii.
of certificate, Po3pobka rpadivyHuX enemeHTiB.
commendation, OusanH A4 popmarty / Creating a
invitation or greeting Mocnyra/S creative concept. Development of
card ervice graphic elements. A4 format design
MigroToBka danny ao Mocnyra/S
Opyky / Prepress ervice




[u3sainH Ha ocHoBI dhoTorpadin,
HagaHux 3amoBHUKOM. ®opmat A2
abo A1. 13 ctopiHok / Design is
created basing on photographs

OnzaiiH kaneHpaps / Mocnyral/S provided by client. Format A2 or A1.
Calendar design ervice 13 pages
[un3arH Ha ocHoBiI po3pobneHoi
KpeatuBHa koHUenuist i KpeaTuBHOI KoHuenuii. Popmat A2
AnsaiiH kaneHgaps / abo A1. 13 ctopiHok / Design is
Calendar creative Mocnyral/S created basing on developed creative
concept and design ervice concept. Format A2 or A1. 13 pages
3 cnanawn / 3 slides Bigkpusatounia
Po3pobka wabnoHy cnang, ronoBHWK cnang,
npeseHTauii / Mocnyra/S nepebusoyHun cnang / Opening slide,
Presentation template ervice main slide, cut-in slide
[un3ariH KOHTEHTY (TeKCTH,
doTorpadii, rpacikm, cxemm),
3aTBEPXXEHOro Ta HagaHoro
3aMOBHWKOM, 3 BUKOPUCTAHHAM
rpagiyHmx Ta OpeHaiHroBnX
OnszaiiH npeseHTau;ii enemeHTiB / Design of content (texts,
(oo 10 cnawngis) / photographs, graphics, schemes)
Presentation design (up | MNocnyra/S approved and provided by client with
to 10 slides) ervice graphic and branding elements
[nsanH KOHTEHTY (TekcTw,
doTorpadii, rpadiku, cxemm),
3aTBEpAXeHoro Ta HagaHoro
3aMOBHUKOM, 3 BUKOPUCTAHHAM
rpagiyHmx Ta OpeHaiHroBNX
[nszaiii npeseHTau;ii enemeHTiB / Design of content (texts,
(o 30 cnawngis) / photographs, graphics, schemes)
Presentation design (up | MNocnyra/S approved and provided by client with
to 30 slides) ervice graphic and branding elements
[nsanH KOHTEHTY (TekcTw,
doTorpadii, rpadikm, cxemm),
3aTBepAXeHoro Ta HagaHoro
3aMOBHUKOM, 3 BUKOPUCTAHHAM
CTBOpEHHS rpaciyHnx Ta GpeHAiHroBMX
JoaaTkoBoro cnamgy enemeHTiB / Design of content (texts,
Ans npeseHTauii / photographs, graphics, schemes)
Additional slide design Mocnyral/S approved and provided by client with
for presentation ervice graphic and branding elements
[nsanH Ta BepcTka piyHOro 3BiTy B
ctuni 6peHaGyKa KOMMaHii.
BiamanboBka Tabnuub, rpadikis,
cxem, nigbip Ta Bukyn dpotorpadin 3
doTobaHky. BnpoBaaXeHHs
erneMeHTIB iHdorpadikm Ans Kpawofl
Bidyanisauil gaHux. MoBa: ogHa. [o
100 ctopiHok / Design and text
composition of report in company's
brandbook style. Designing of tables,
graphics, schemes, selection and
PiyHui 3BiT / Annual Mocnyra/S purchase of stock photographs.
report ervice Implementation of infographic




elements for better data visualisation.
Language: one. Up to 100 pages

Caiit / Web site

Po3pobka neHgiur-

[un3ariH 6e3 nporpamMHoi YacTUHM.

nengx, piseHs 1/ Mocnyra/S ®opmart danny: PSD / Design without
Landing page, level 1 ervice programming. File format: PSD
Po3pobka neHgir- [unsanH i po3milLeHHs Ha roToBIn
nenax, piseHb 2 / Mocnyral/S nnatdopmi / Design and placement
Landing page, level 2 ervice on pre-designed platform
Po3pobka gusaiHy [un3anH Ha OCHOBI iCHYIOYNX
CTaTUYHOrO IHTEpHEeT- KNIOYoBUX iMigpkiB abo Bixkyanis /
GaHepa / Static web Mocnyral/S Design on the basis of existing key
banner design ervice images or visuals
Apanrtauia ctaTu4Horo
iHTepHeT-6aHepa nig,
po3mip / Resize of static | Mocnyra/S
web banner ervice
Po3pobka cueHapito
aHiIMOBaHOrO iHTEPHET-
6aHepa / Script for Mocnyral/S
animated web banner ervice
Bubip Ta Kynisna ¢poTo 3 poTobAHKY.
Po3po6bka rpadiyHnx enemeHTis.
Po3pobka avaaiiHy AHimauisa / Choosing and buying a
aHiMOBaHOro iHTEpHeT- photo from a photo bank.
6aHepa / Animated web | Mocnyra/S Development of graphic elements.
banner design ervice Animation
. Bunbip Ta Kynisna ¢poTo 3 poTobaHKY.
P03p0_6Ka Aun3anHy Po3pobKa rpadiyHmx enemeHTis. /
to3epnika Ta kaBepa . .
nnsi Facebook / Choosing and buying a photo from a
Facebook cover and Mocnyra/S photo bank. Development of graphic
userpic design ervice elements.
Po3pobka ausaiHy
ikoHkK / Icon design 1 KOHKa dneT-An3anH

Co

ywriting / KonipaTuHr

Mocnyru kopekTopa Ha
npoekTi / Proofreading
services on a per-
project basis

1000 3Hakis / 1000 characters
BuuunTka TekcTiB nicns AvsanHy Ta
BepcTku / Texts proof reading after
design and text composition




HanwncaHHsi aHoHcy/

HanucaHHs aHoHcy/ npec-penisy 3
nogii abo ans iworo meaia-npusogy
o6'emom 0o 2 cTopiHOk A4 dopmaT
pokymeHTy: .doc/ Elaboration of

npec-peniay/ 1 npec— announcement/ release from event or
Announcement/ Press- | P€/I3 Ha for any other media metter up to 2
release elaboration MmicALb pages (A4) Document format: .doc
CTBOpEHHS Ta
po3curika TUXKHEBUX
JangxecTiB Yepes
Mailchimp/ Mailchimp
weekly digest BapricTtb 3a ganmpxkect. CTBOPEHHS
preparation and Mocnyral/S KOHTeHTy. 3BiT./ Price per digest.
spreading ervice Content creation. Report.
Mocnyrun meaia
niATPUMKN
Po3pobka rpadiyHoro ctuato
KapTUHKW. HanncaHHA TeKcTy
nocty/Development of graphic style
NiaTpuMka ®B-cTopiHkK | 2 MOCTM Ha of a picture. Writing the text of the
USAID AIrPO TUXOEHb post
Mpomouia 1 sBigeo nporpamm ArPO
Mpomoist (SMM) sizeo Ha micAupb Ha 8 obnacTeit. Mpomouin
Ta rpadiyHNX Mocnyra/S 3 rpadiyHMx maTepianis Ha micALb Ha
marepianis ervice 8 obnacren
HanucaHHg ogHoro 1
aHaniTMYHoro .
mMaTepiany Ta noro Py6"'ﬂKa"" 1000 3Hakis / 1000 characters
PO3MOBCIOKEHHS MO 1A Ha
arpapHuMm megia micaub
HanucaHHA KopoTKoi iHdopMmaLii npo
noaito. My6nikauis iHpopmauii npo
nogAito y uinbosumx 3MI periony.
HanucaHHA ornsagoBoi cTaTTi Npo
nogijto (1000 3Hakis) / Writing brief
information about the event.
N Publication of information about the
IHdbopmauiiHui . .
CyNpoBiA BiauTie Ans event in the target media of the
06MiHy JOCBIAOM Y Mocnyra/S region. Writing an event review
NapTHEPCbKUX perioHax | ervice article (1000 characters)
HanucaHHA KopoTKoi iHpopmalii npo
nogito. My6nikauin iHpopmauii npo
nogito y uinbosux 3MI periony.
IHcpopmauinHmi HanucaHHA ornAgoBoi cTaTTi Npo
cynposia nogjto (1000 3Hakis) / Writing brief
dopymie/koHepeHuiir/ information about the event.
CTpareriiHinx Publication of information about the
cecin/TeMaTuyHnx . .
MO, SIki NPOXOASTH B event in the target media of the
PEXMMi OHIaiH Ta Mocnyra/S region. Writing an event review
ocbnaviH ervice article (1000 characters)




HanucaHHsi aHoHcy/
npec-peniay/

HanucaHHs aHoHcy/ npec-penisy 3
nogii abo Ans iHWoro megia-npmusogy
o6'emom 0o 2 cTopiHOk A4 dopmaT
pokymeHTy: .doc/ Elaboration of
announcement/ release from event or

Announcement/ Press- | MNocnyra/S for any other media metter up to 2
release elaboration ervice pages (A4) Document format: .doc
Mocnyrun
BUPOOHULTBA
Bigeo
KpeaTmBHa KOHLEMNLIiA POANKY.
Po3po6bka cueHapito. Po3pobka
rpadiyHMx enemeHTiB. IHTpeB't0
Y4YaCHMKIB. 3AIOMKa Ha JIoKaUiji.
O3Byu4Ka. KonbpokopeKuia. MoHTax.
AHrI0MOBHE CyBTUTPYBAHHSA.
diHanbHa BapTiCTb 3a1€XKMUTb Bif,
cueHapito / Creative video concept.
Script development. Development of
BurotoeneHHs Ta graphic elements. Interview of
”g?:'g:?“g T_Ip%'\g% participants. Shooting at the location.
EJSAID AI'pPO P Sound system. Color correction.
(PO3paxyHOK BapTOCTi Mocnyra/S Assembling. English subtitling. The
3a ogHe Bigeo Ao 3 xB.) | ervice final cost depends on the scenario
KpeaTnBHa KOHLENLis PO/UKY.
Po3pobka cueHapito. Po3pobka
rpadiyHMx eniemeHTiB. IHTpeB'to
YYacCHMKIB. 3MOMKa Ha noKauii.
O3Byu4Ka. KonbpokopeKuia. MoHTax.
AHrI0MOBHE CyBTUTPYBAHHSA.
diHanbHa BapTiCTb 3a1€XUTb Big,
cueHapito / Creative video concept.
BurotoBneHHs Ta Script development. Development of
MOLINPEHHs Bifeo- graphic elements. Interview of
EK%nneMJS,F;ﬁ:)HK?PO participants. Shooting at the location.
?r())osop-rayxyHOK BapToCTi Sound system. Color correction.
3a ogHe Bineo o 1—2 | Mocnyra/S Assembling. English subtitling. The
XB.) ervice final cost depends on the scenario
KpeaTnBHa KOHLENLis PO/UKY.
Po3po6bka cueHapito. Po3pobka
rpadiyHMx enemeHTiB. IHTpeB't0
Y4YaCHMKIB. 3AI0OMKa Ha JIoKaUiji.
O3Byu4Ka. KonbpokopeKuia. MoHTax.
AHrI0MOBHE CyBTUTPYBAHHSA.
BUrOTOBNEHHS BIZEo [0 <DiHanb|.-|a BapTiCT.b 3a!:IE)+(VITb Bif,
OHTNaIMH KypCiB cueHapito / Creative video concept.
(PO3paxyHOK BapTOCTi Mocnyra/S Script development. Development of
3a ofHe Biaeo 0o 5 xB.) | ervice graphic elements. Interview of




participants. Shooting at the location.
Sound system. Color correction.
Assembling. English subtitling. The
final cost depends on the scenario

BurotoBneHHs Bigeo
Npo KpaLli NpakTukK Ta
icTopii ycnixy y 8
perioHax (po3paxyHoK

KpeaTnBHa KOHLENLis PO/IUKY.
Po3po6bka cueHapito. Po3pobka
rpadiyHMx enemeHTiB. IHTpeB'to
YYacCHMKIB. 3MOMKa Ha noKauii.
O3Byu4Ka. Konbpokopekuia. MoHTax.
AHrNOMOBHE CyOTUTPYBAHHSA.
diHanbHa BapTiCTb 3a1€XUTb Big,
cueHapito / Creative video concept.
Script development. Development of
graphic elements. Interview of
participants. Shooting at the location.
Sound system. Color correction.

BapTOCTi 3a ogHe Biﬂ‘eo ﬂocnyra/s Assembling. Enghsh Subt|tl|ng The
10 4-5 xB.) ervice final cost depends on the scenario
Jlerka aHimau,in, po3pobka
ABTOPCbKMX enemeHTiB. PiHaNbHA
AHIMOBAHMUIA PONUK ANs Ba pTICTP 3al1€‘)-.KVITb. Big, cueHapito. Jo
CoLMepex, piseHb 1 / 1 x8 / Light animation, development
Animated video for Mocnyra/S of authorical elements. The final cost
social media, level 1 ervice will depend on script. Up to 1 min
Jlerka aHimau,in, po3pobka
ABTOPCbKMX enemeHTiB. PiHaNbHA
: . BapTICTb 3ane Big, cueHapito. o
AHIMOBaHMWI ponuvk ans Pl TP 7 fKMTb, ' cuenapito. i
COLMEPEX, piBeHb 2 / 1 x8 / Light animation, development
Animated video for Mocnyra/S of authorical elements. The final cost
social media, level 2 ervice will depend on script. Up to 1 min
Jlerka aHimauin, po3pobka
ABTOPCbKMX enemeHTiB. PiHaNbHA
. . BapPTICTb 3a/1€XKNUTb Big, cueHapito. [lo
AHiMOBaHMWI ponuk Ans 1 P / Light animati A d”‘ | P 'ﬂ't
CoLMepeXx, piseHb 3 / XB |g. animation, deve (?pmen
Animated video for Mocnyra/S of authorical elements. The final cost
social media, level 3 ervice will depend on script. Up to 1 min
ApanTauis peknamHoro
BiNEO IHLLIOIO MOBOIO / Mepeknag, nepeossyyka, rpadika
Adaptation of video for T P | t.,a,, q pbb' yara, : Pika /
TV for another Mocnyra/S ransiation, dubbing, graphics
language ervice




Section 4: Offer Cover Letter

The following cover letter must be placed on letterhead and completed/signed/stamped by a representative
authorized to sign on behalf of the offeror:

To: AGRO Activity
35 Tarasa Shevchenka Blvrd., BC “Europa Plaza”, Building 2, 6-th floor, 01032, Kyiv,
Ukraine

Reference: RFQ No. AGRO-RFQ-20-0215-S
To Whom It May Concern:

We, the undersigned, hereby provide the attached offer to perform all work required to complete the
activities and requirements as described in the above-referenced RFQ. Please find our offer attached.

We hereby acknowledge and agree to all terms, conditions, special provisions, and instructions included
in the above-referenced RFQ. We further certify that the below-named firm—as well as the firm’s principal
officers and all commodities and services offered in response to this RFQ—are eligible to participate in
this procurement under the terms of this solicitation and under USAID regulations.

Furthermore, we hereby certify that, to the best of our knowledge and belief:

e We have no close, familial, or financial relationships with any Chemonics or AGRO Activity staff
members;

¢ We have no close, familial, or financial relationships with any other offerors submitting proposals in
response to the above-referenced RFQ; and

e The prices in our offer have been arrived at independently, without any consultation, communication,
or agreement with any other offeror or competitor for the purpose of restricting competition.

e Allinformation in our proposal and all supporting documentation is authentic and accurate.

e We understand and agree to Chemonics’ prohibitions against fraud, bribery, and kickbacks.

We hereby certify that the enclosed representations, certifications, and other statements are accurate,
current, and complete.

Authorized Signature:

Name and Title of Signatory:

Date:

Company Name:

Company Address:

Company Telephone and Website:

Company Registration or Taxpayer ID Number:

Company DUNS Number:

Does the company have an active bank account (Yes/No)?




Official name associated with bank account (for payment):

Po3gin 4: CynpoBigHu nuct

CynposiOHuti nucm mae 6ymu HadpykosaHul Ha ipmosomy briaHky ma
ogbopmrieHul/nidnucaHuti/3asipeHuli ne4amkoro yroeHo8aXxeHuUM rnpedcmasHUKOM y4yacHUKa meHoepy:

Komy: Mporpama AIPO
bynbBap Tapaca LleBueHka, 35, BLl «E€Bpona lMnasa», Kopnyc 2, 6-ni nosepx,
01032, KniB, YkpaiHa

Y Bignosigb Ha: 3LiINM Ne AGRO-RFQ-20-0215-S
3a micuem BuMoOru:

Mu, Wo Hwk4e nignucanucs, nogaemMo Npono3uLito BUKOHATU yCi poboTW, HeOOXiaHI ANs 3aBepLUEHHS]
JisnbHOCTI Ta BUMOrK, onucaHi y BuwesasHadeHomy 3LIM. MNponosuuis gogaeTbes.

Mwn BuM3Haemo Ta noOrogxyemocsd 3 yciMa npasunamu, ymoBamu, cneuianbHUMU MOMOXEHHAMU Ta
IHCTPYKUiAMM, BKIMIOYEHUMU Y BULLE3a3HaYeHU 3anuT LiHOBUX Npono3uuii. Mu Takox 3acsigyyemo, Lo
HxYe3a3HadeHa ipMa, a TakoX rornoBHi cniBpobiTHMKM hipMKM Ta YCi 3anponoHOBaHi y BiANOBIAb Ha Lel
3anuT UiHOBMX MPOMO3MLIN Ha nocrnyry, BignNOBigalTb KPUTEpiaM NPUAHATHOCTI Ans gaHol 3akynieni
BiANOBIAHO A0 yMOB TeHaepy Ta npasun USAID.

Kpim TOro, umMm 3acsigyyemMo, Lo 3a HasiBHOK Y Hac iHdopmauieto:

e Mwu He Maemo O6nu3bKMX, CiMeHUX abo iHAHCOBMX BIOHOCUH 3 Oyab-AKUMKM CMIBPOBITHMKAMK
KimoHikc abo Mporpamu AIPO;

e Mwu He mMaemo 6nM3bKnNX, CiMENHNX abo hiHAHCOBUX BIQHOCUH 3 OyAb-SIKUMM HLWUMKW YYacHUKaMun
TeHaepy, WO npeacTaBunuM CBOI Mpono3uuii y BignoBigb Ha Bule3asHaydyeHuin 3anut LiHOBUX
NPono3nuin; i

e LiHM y Hawin nponosuuii 6ynu Bu3Ha4eHi camocTiiHO, 6e3 KoHCynbTaLiln, NnepeMoBMH abo yroam 3
OyAb-AKMM iHLUMM YYaCHUKOM TeHAepy abo KOHKYPEHTOM 3 METOH OOMEXEHHSI KOHKYPEHLUii.

e Ycsa iHopmauia y nponosuuii Ta BCiX CynpoBiAHMX AOKYMEHTaX € BIpDHOIO Ta TOYHOI0.

e Mwu posymiemo Ta norogxyemocsi 3 3abopoHo KiMOHIKC Woao Lwaxpanctsa, xabapHuutBa Ta
«BigKaTiB».

Linm nigTBEpAXyeEMO, WO JoAaHi 3acBigYeHHS Ta iHLi 3asBW € TOYHUMM, aKTyarnbHUMU Ta MOBHUMMN.

Mignuc ynosHoBaXeHOi ocobu:

IM’a Ta nocaga nignucaHTa:

[ara:

Hasea komnaHii:

Appeca koMnaHii:

Homep TenedoHy i Be6-canT KomnaHii:

PeecTpauiiHnii Homep koMnaHii abo Homep CBigouTBa nNnaTHMKa NoaaTkie:

Homep DUNS komnaHii:

Uu € y koMnaHii giicHuii BaHkiBCbkMI paxyHok (Tak/Hi)?




OdiuinHa Ha3Ba, noB’A3aHa 3 6aHKIBCbKMM paxyHKOM (4nsi onnatu):

Annex 5

Federal Funding Accountability and Transparency Act (FFATA) Subaward Reporting
Questionnaire

If the offeror is selected for an award valued at $30,000 or above, and is not exempted based on a negative
response to Section 5(a) below, any first-tier subaward to the organization may be reported and made
public through FSRS.gov in accordance with The Transparency Acts of 2006 and 2008. Therefore, in
accordance with FAR 52.240-10 and 2CFR Part170, if the offeror positively certifies below in Sections 5.a
and 5.b and negatively certifies in Sections 5.c and 5.d, the offeror will be required to disclose to Chemonics
for reporting in accordance with the regulations, the names and total compensation of the organization’s
five most highly compensated executives. By submitting this quotation, the offeror agrees to comply with
this requirement as applicable if selected for a subaward.

In accordance with those Acts and to determine applicable reporting requirements, Company Name certifies
as follows:

a) In the previous tax year, was your company’s gross income from all sources above $300,000?

[]Yes[]No
b) In your business or organization's preceding completed fiscal year, did your business or organization
(the legal entity to which the DUNS number belongs) receive (1) 80 percent or more of its annual gross
revenues in U.S. federal contracts, subcontracts, loans, grants, subgrants, and/or cooperative
agreements; and (2) $25,000,000 or more in annual gross revenues from U.S. federal contracts,
subcontracts, loans, grants, subgrants, and/or cooperative agreements?:

[]Yes [1No

c) Does the public have access to information about the compensation of the executives in your business
or organization (the legal entity to which the DUNS number it provided belongs) through periodic reports
filed under section 13(a) or 15(d) of the Securities Exchange Act of 1934 (15 U.S.C. 78m(a), 780o(d)) or
section 6104 of the Internal Revenue Code of 19867 (FFATA § 2(b)(1)):

[]Yes[1No

d) Does your business or organization maintain an active registration in the System for Award
Management (www.SAM.gov)?

[]Yes [ ]No

e) | hereby certify that the above statements are true and accurate, to the best of my knowledge.

Authorized Signature:
Name and Title of Signatory:

Date:




OopaTtok 5

AHKeTa 3BiTHOCTI NO KOHTPAKTY BignoBiAHO A0 3aKOHY NPO HEeOoOXigHICTbL 3BITHOCTI Ta NPO30POCTi
depepanbHoro iHaHcyBaHHA (FFATA)

AKLLo yyacHUK TeHaepy obpaHun ona NnpucymkeHHsa koHTpakTy Ha cymy 30 000 gonapis CLUA a6o suwe i
He BUKIIOYEHU 3 BiAOOpy Yepes 3anepeyHy BiAnoBiAb HA NUTaHHA Y MyHKTI 5 (a) HWXKYe, Npo Oyab-SKvn
HaJaHWA opraHisauii CyOKOHTpaKT MepLlioro piBHA  Moxe OyTu MnoBiAOMIIEHO Ta WMOro Moxe OyTwu
onpuniogHeHo Ha canti FSRS.gov y BignosigHocTi Ao 3akoHy npo npo3opicts 2006 Ta 2008 pokis. OTxe,
3rigHo 3 nonoxeHHsamu FAR 52.240-10 ta nonoxeHHamMu YactnHn 170 2CFR, sKWwo yyacHuK TeHaepy Aae
CTBEpAHY Bi4NOBiAb HA NUTAHHA Yy NyHKTax 5.a Ta 5.b i 3anepeyny BignoBigb y nyHkTax 5.c Ta 5.d, 3 MeTol0
niaroToBKW 3BITHOCTI i BiAMOBIQHO OO 3aKOHOA4ABCTBA YYaCHWMK TeHAEpPY MOBMHEH PO3KPUTU KOMMaHii
«KimoHike» imeHa/npi3BuLLa Ta 3aranbHi CymMmn BUHAropod n'stu HanbinbLL BUCOKOOMMIayYyBaHUX KEPIBHUKIB
opraHisauji. MNMogatoun LK NPOMNO3ULi0, YYaCHWK TEeHAEepYy MOroAXyeTbCA BUKOHYBATU L0 BUMOTY Y
BiAMOBIQHMX BUMaAKax, AKLWO BiH Oyae BigibpaHui ans NnpucyaXeHHS KOHTPakKTy.

Buxopsuu 3i 3ragaHux Bulle 3akoHiB Ta 3 METOK BU3HAYEHHSA 3aCTOCOBHUX BMMOT A0 3BIiTHOCTI, Has3Ba
KOMnaHii 3acBigvye HacTynHe:

a) U y nonepegHbLoMy hiHaHCOBOMY poLLi BanoBui A0OXi4 BaLlloi KOMMaHii, 0oTpMMaHui 3 ycix axepen,
cTaHoBwB GinbLe 300 000 ponapis CLLUA?

[Tak ] Hi

b) Y nonepeaHin 3aBeplleHni biHaHCOBUI pik Baworo nignpuvemctea abo opraisadii, 4n Bawe

nianpuemMcTBo abo opraHisauis (opuauyHa ocoba, sikin HanexuTs Homep DUNS) otpumanu: 1) 80 BigcoTkis
abo Oinblue CBOIX LOPIYHUX BanoBux [oxodiB 3a denepanbHuMu koHTpaktamu CLUA, koHTpakTamu
cybnigpsiay, no3nkamu, rpaHtamum, cybrpaHtamu CLUA Ta/abo gorosBopamm npo cnisnpadto; 2) 25000000
ponapie CLWA abo 6inblwe wWopiyHux BanoBux Aoxodis Big deaepanbHux koHTpakTiB CLUA, KOHTpakTiB
cybnigpsaay, nosuk, rpaHTie, cybrpanTie CLUA Ta/abo goroeopis npo cnisnpato?

[]Tak [] Hi

c) Uun mae rpomacbkicTb AocTyn Ao iHopMauii Npo cymMn BUHaropof, Lo ChnadyoTbCa KepiBHOMY
CKragy BalLoro nmignpuemcTBa Yn opradisauii (topmanyHoi ocobu, skin HanexuTe Homep DUNS) 3aBasku
MepioAnYHIn 3BITHOCTI, WO nogaeTbes BignoBigHo Ao nyHkTy 13 (a) abo 15 (d) 3akoHy npo Gipxi LiHHNUX
nanepiB 1934 poky (15 U.S.C. 78m (a), 780 (d)) abo po3aginy 6104 NogaTtkosoro koaekcy CLUA 1986 poky?
(FFATA § 2(b)(1)):

[Tak ] Hi

d) YUun mae BaLle nianpueMCcTBO YK opraHi3auia gitouy peectpadito B Cuctemi ynpasniHHA KOHTpakTaMu
(www.SAM.gov)?

[] Tak ] Hi

e) Linm a nigTBepaxyto, WO BUXOOAYM 3 Bi4OMOI MeHi iHpopmalii, 3a3HayeHi BULLe TBEPMKEHHSA €

NpaBAVBUMW Ta TOYHUMM.
Mignnc ynoBHOBaxeHOT 0coou:
Im'a/npi3BuLLe i nocaga ocobw:

[ara:







