USAID’S AGRICULTURE
GROWING RURAL OPPORTUNITIES
ACTIVITY IN UKRAINE (AGRO)
Scope of Work

Short-Term Expert
on Research of
Confectionery and Craft Products
Value Chain

BACKGROUND

AGRO is a five-year activity funded by the
United States Agency for International
Development (USAID) and implemented by
Chemonics International, a global consulting
and international development firm. The
AGRO Activity is to accelerate the economic
development of rural Ukrainian communities
with  the greatest need through a better
governed agricultural sector that encourages
more productive, modern, and profitable
micro, small, and medium agricultural
enterprises (MSMEs) that are successfully
integrated into competitive markets both in
Ukraine and internationally.

Purpose of Assignment:

Carry out a research and economic analysis of
the Confectionery and Craft Products value
chain (VC) in order to define possible
interventions by AGRO to increase production
and sales of confectionery, expand range of
end confectionery products, primarily locally
produced ones, increase the number of MSME
input suppliers that have gained access to
confectionery  processors, increase the
number of jobs, including for
underrepresented groups.

Justification:

Confectionery is one of the most promising
sectors of the Ukrainian food industry.
Confectionery products is an important part of
the food ration. Development of micro, small
and medium confectionery enterprises

NMPOIrPAMA USAID
3 ATPAPHOIO | CIIbCbKOIO PO3BUTKY
(ArrPO)
TexHiYHe 3aBOaHHA

KopoTkocTtpokoBumn Ekcnepr
3 AocnifAXXeHHs naHulory AoaaHoi BapToOCTi
«KoHnguTtepcbki BUpobu Ta kpadToBa
npoAaykKuisa»

3ArAllbHA IHOOPMALIA

Mporpama «APO» € m’'aTuMpiYHUM NPOEKTOM, Lo
diHaHcyeTbess AreHtctBoM CLUA 3 MixkHapogHoro
po3eutky (USAID) i BnpoBagXXyeTbCA KOMMaHieo
«KimoHikc IHTEpHELH», rnobanbHum
noctadanbHWUKOM MOCNYr 3  KOHcanTuHry Ta
MiDXHapOOHOro PO3BUTKY.

MeToto [Mporpamn € NPUCKOPEHHS E€KOHOMIYHOro

pPO3BUTKY  CinbCbkUX  rpomag  YKkpaiHu, WO
noTpebyoTb  HaMBINbWOI  NIATPUMKA,  LUMSIXOM
NoKpaLLeHHs ynpaBniHHA B

CiNbCbKOrocnoAapCbKOMy CEKTOpi, WO crnpuaTume
pO3BUTKY Oinbll NPOAYKTUBHWUX, Cy4acHMX Ta
npubyTKOBMX  MIKpO-, Manux Ta  CepegHix
cinbcbKkorocnogapceknx nignpmemcts (MMCI), ski
YCNilWHO  iHTerpyBaTUMyTbCA B KOHKYPEHTHI
yKpaiHCbKi Ta MPDKHapOAHi pUHKN.

MeTa 3aBAaHHS:

lMpoBeaeHHs  AOCRiAKeHHS Ta  €KOHOMIYHOro
aHanizy naHutory gogadoi  Baptocti  (J1OB)
«KoHauTtepchbki BUpobu i kpadhToBa npoayKuiay ans
BU3HAYEHHSI MOXIMBUX IHTEPBEHUIN 3a NiATPUMKM
nporpamu «AFPOy», cnpssMOBaHUX Ha 30iNbLUEHHS
ob6caris BUpobHMUTBA Ta Mpogaxis, pO3LUMPEHHS
acopTMMeHTYy TrOTOBOI MpOAyKUii, Hacamnepen,
floKanbHOro BMPOOHMLUTBA, 30INbLUEHHSA KiNbKOCTI
MMCIT-nocTayanbHuKiB, WO OTpMManu gOCTyn A0
nepepobHUKIB CUPOBUHU/IHIPERIEHTIB, 36iNblUEHHS
KiNbKiCTi pobo4mx micub, B TOMY Yucni gns ocib 3
HegoCTaTHLO NPEeACTaBMEHMX FPYN HACEMNEHHS.

OGrpyHTyBaHHS:
KoHaouTepcbka NpoMUCNOBICTL €  ofgHielo 3
HaWnepcnekTUBHILLMX  ranysem B  Xap4yoBiv

npomucnoBocTi YkpaiHn. KoHaunTepcbknum Brpobam
BiBOOMTbLCS BaXknnBa porib y 3abeaneveHHi notpeb
HaceneHHs y npoaykTax xapuvyBaHHs. Po3BUTOK
MIiKpO, Manux Ta cepefdHix nignpuemcts (MMCIT)



(MSMEs) will promote synergies between
MSME
confectionery and craft producers, and
creation of new jobs.

inputs/ingredients  suppliers and

The expert will carry out the following
tasks:

and Craft Products VC that includes
evaluating the number of officially
registered MSME producers within the
sector and estimating the number of
MSME producers working ‘in the
shadow’, analyze prerequisites and
solutions for unshadowing and expansion
of such businesses. Producers of the
following products groups have to be
analyzed first of all:

e Sugar confectionary (marshmallow,
fruit candies, halvah, etc.), caramel;

e Bread and flour confectionary
(pastries, cakes, french cakes,
sponge cakes, biscuits), pizza;

e Jams (fruit preserves, fruit butter,
marmalade, confiture), fruit jelly,
puree;

e Ice cream (frozen curd snacks, fruit
sorbet, yogurt);

e Muesli/granola with dried fruits;

e Dried/frozen fruit and vegetable
processed foods;

e Soft drinks (fruit and vegetable
juices, kvass, cider)

e Other products and ingredients
used in confectionary production
(candied fruits, sweets/snacks
without sugar (natural fruit candies,
fruit chips, spices, fruit and berry
tea).

. Conduct economic analysis of the
Confectionery and Craft Products VC,
including the impact of fiscal and
regulatory policies on confectionery and
craft production. The analysis shall be
broken down by groups of producers
operating under different taxation
schemes.

ranysi cnpusTUMe BUHUKHEHHIO CUHeprii  Mix
MMCTI-noctavyanbHUkamm

CUPOBUHW/IHIrpedieHTIB
BUPOOHMKaMN  KOHOMTEPCbKOT i KpadToBoi

NPOAYKLUIi, @ TakoX 36iNbLUEHHIO KINbKOCTI pobo4mx
MiCLb.

CniBnpaus 6yae opraHi3oBaHa y HaCTynHin
NocniaoOBHOCTI:
1. Carry out a research of the Confectionery 1. lNpoBeaeHHa gocnigxeHHs JIOB «Konantepchbki

BMpOOM i  KpadpTOBa  npoaykuis», WO
BKMOYATMMe  OUiHKY  KINbKOCTI  oilinHO
3apeectpoBaHnx MMCI1 BupobHukie ranysi, a
TaKoX OUiHOYHY KinbkicTe MMCI, Wwo npautoTb
«y TiHi», nepegymMoBM Ta HeOOXiOHi piweHHSs
Woao AeTiHizauii Ta  po3WMpPEeHHst  Takoro
Gi3Hecy. Hacamnepepg HeobXxigHo
npoaHanisysatM [faHi no rpynax BUPOBGHWUKIB
HaCTynNHOI NpoAYKLUIT:

e LlykpoBi KoHOuTepcbki Bupobu (3edip,
nacTtuna, xanea Ta iH.), Kapamersb;

e Xni6 Ta KoHOMTEepPCbLKi BMpobu 3 GopoLuHa
(Buniyka, TOPTW, TicTeuyka, OICKBITH,
neymeo), niya;

e [bxemn (BapeHHs, nosBmano, mapmenag,
KOHQDITIOP), (bpyKTOBE XKene, nope;

e Mopo3nso (3amopoXkeHi CUPKN,
dpyKkTOBUN COPOET, NorypTn);

e Miocni / rpaHona 3 cyxodpykramu;

e CyLueHi/MOpoXeHi NnJ0400BOYEBI
HaniBdabpukaTtu;

e Hanoi (ppykTOBi Ta OBOYEBi COKM, KBAC,
cuap);

e |HWa npoaykuia Ta iHrpedieHTn Aans
KOHOUTEpPCbKOro BMpOBHMUTBA (UyKaTw,
conopouli/cHekn 6e3 Lykpy (HaTypanbHi
OPYKTOBI  LyKEPKU, (PPYKTOBI  ymncu,
cneuii, ppyKTOBO-ArigHI Yar).

2. lNpoBeageHHs eKOHOMIYHOro aHanisy 1B

«KoHauTepcbki BUpobu i kpadToBa Npoaykuisa»,

B TOMYy 4ucni, BnnauBy dickanbHOi Ta
perynsatopHoi  NOMITMKA  Ha  edEeKTUBHICTb
BUPOOHMUTBA KOHAOUTEPCBbKOI |  KpadToBOI

npoaykuii B po3pisi rpyn BUPOBHUKIB, SKi
npauoTb 3a Pi3HUMM cuctemammu
onoaaTKyBaHHS.

3. AHani3 oCHOBHMX npobnem BUPOOHUKIB B ranyasi

KOHONTEPCBLKOro i KpadTOBOro BMPOOHMUTBA, Y
nepwy yepry, ana MMCI, nepegymoB Ta
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. Analyze the

main  problems  of
confectionery and craft producers,
primarily the problems of MSMEs,
prerequisites and solutions for
unshadowing and expansion of such

businesses.

. Develop and analyze the possible options

for cooperation between confectionery
and craft producers and MSME suppliers
of inputs/ingredients from AGRO’s other
target VCs. Cooperation options shall be
developed with due consideration of
regional specifics.

. Suggest possible formats of MSMEs

association (club, school), first of all at
regional and local levels.

. Create a register of MSME confectionery

and craft producers in Odessa, Mykolaiv,
Kherson and Zaporizhia oblasts.

. Come up with proposals on the possible

support programs for the confectionery
and craft products value chain.

. Prepare for and hold a round table

discussion research

results.

to present the

. Draft a final report.

SCOPE OF WORK

. Po3pobka

. CTBOpEHHS

. Po3pobka

HeoOXigHMX pilleHb WOA0 AeTiHisauii Ta
PO3LLMPEHHS Takoro bisHecy.

. Pospobka Ta aHania MOXNMBUX BapiaHTIB

cnisnpadi MiXk BUPOOHMKaMM KOHOUTEPCBbKOI Ta

KpadToBOI npoaykuit n MMCIT-
nocradanbHUKaMn  CUPOBUHW/IHIpedieHTiB 3
iHwux uinsoBux JIAB nporpamn  «AlPOv»,

Hacamnepen 3 ypaxyBaHHSAM perioHanbHUX
ocobnueocTen.

npono3sunin woao - MOXNUBUX
dopmaris 06’egHaHHs MMCI1 Bupo6Hukis (knyo,
lKona), Hacamnepen Ha perioHanbHUX Ta
MiCLIEBUX PIBHSAX.

peectpy MMCI1  BupoOHUKIB
KOHOMTEPCbKOT | KpadToBOI Npoaykuii B
Opecbkin, MwukonaiBCcbknin, XepCOHCbKiN Ta
3anopisbkin obnacTax.

nponosuuin - nNo  (OpMyBaHHIO
MOXIIMBMX nporpam niatpumkn JIOB B cekTopi
KOHONTEPCBLKOro i KpadTOBOro BUpObHULTBA.

. lMigroTtoBka Ta npoBeneHHA Kpyrrnoro crtony And

npeseHTauii pe3ynbTatiB 4OCNIOKEHHS.

. TligroToBKa 3aKnNOYHOro 3BITY.

MNJAH POBOTHU

The following steps will be taken to achieve [Ons peanizauii MeTuM 3annaHOBaHO HACTYMHI
the goals: 3axogu:
Ne Work Content 3micT poboTtun Est. Due date /
LOE / TepmiH
KinbKicTb BUKOHaQHHA
po6ounx
OHiB
1 | Carry out a research of the | lNpoBeaeHHA OOCNIOKEHHSA

Confectionery and Craft
Products VC that includes
evaluating the number of
officially registered MSME
producers within the sector
and estimating the number
of MSME producers
working ‘in the shadow’,
analyze prerequisites and
solutions for unshadowing
and expansion of such
businesses.

OB «KoHaunTtepcbki BUpoOu i
KpadpToBa npoaykuis», Wo
BKITOMATMMeE OLIHKY KiNlbKOCTI
OoQiLiNHO 3apeecTpoBaHUX 5
MMCI1 BupoGHukiB ranysi, a
TaKOX OLHOYHY KinbKiCTb
MMCI1, wo npauiooTb «y
TiHi», NepegymMoBM Ta
HeoOXigHi pilleHHs Wwoao
OeTiHi3auii Ta po3wmnpeHHs
Takoro Gi3Hecy.

07 rpygHa 2020 /
December 07,
2020




Conduct economic analysis
of the Confectionery and
Craft Products VC,
including the impact of
fiscal and regulatory
policies on confectionery
and craft production. The
analysis shall be broken
down by groups of
producers operating under
different taxation schemes.

lMpoBeaeHHss EKOHOMIYHOIO
aHanisy J14B «KoHguTtepcbki
BMpobU i kpadpToBa
npoaykuis», B TOMy Yncni,
BMNAIMBY (hicKanbHOI Ta
perynsiTopHoi NoniTMKM Ha
edeKTUBHICTb BUPOOHMLTBA
KOHOMTEPCLKOT | KpadToBOl
npoAayKuil B po3pisi rpyn
BUPOBHUKIB, SKi MpaLtooTb 3a
Pi3HUMKN cucTeMamm
onodaTKyBaHHS.

14 rpyaHs 2020 /
December 14,
2020

Analyze the main problems
of confectionery and craft
producers, primarily the
problems of MSMEs,
prerequisites and solutions
for unshadowing and
expansion of such
businesses.

AHani3 oCHOBHUX Npobriem
BUPOBOHUKIB B ranyasi
KOHOUTEPCLKOrO i
KpacpToBoro BupobHuULTBa, Yy
nepLy vepry, ans MMCIT,
nepegymoB Ta HEOOXigHNX
pilleHb Woao AeTiHi3auii Ta
PO3LUMPEHHS Takoro GisHecy.

18 rpyaHst 2020 /
December 18,
2020

Develop and analyze the
possible options for
cooperation between
confectionery and craft
producers and MSME
suppliers of
inputs/ingredients from
AGRO'’s other target VCs.
Cooperation options shall
be developed with due
consideration of regional
specifics.

Po3pobka Ta aHani3
MOXITMBUX BapiaHTiB
cnisnpadi MiX BUpoBHUKamMK
KOHOMTEPCBLKOT Ta KpadTOBOI
npoaykuii n MMCI-
nocrtavanbHUKamm
CUPOBUHW/IHIpeieHTIB 3
iHWKX yinboBux J14B
nporpamu «AI'PO»,
Hacamnepes 3 ypaxyBaHHAM
perioHanbHUX 0COGNMBOCTEN.

23 rpygHa 2020 /
December 23,
2020

Suggest possible formats of
MSMEs association (club,
school), first of all at
regional and local levels.

Po3pobka nponosuuin wono
MOXIMBUX oopmarTis
o6’egHaHHa MMCIT1
BUPOGHUKiB (kNyO, wkona),
Hacamnepes Ha
perioHanbHMX Ta MicueBuX
piBHSIX.

12 ciyHa 2021 /
January 12, 2021

Create a register of MSME
confectionery and craft
producers in Odessa,
Mykolaiv, Kherson and
Zaporizhia oblasts.

CtBopeHHs peectpy MMCI1
BUPOBHUKIB KOHOUTEPCHKOT |
KpadpToBoi npoayKLUii B
Opecbkin, MnkonaiBcbkui,
XepCoHchKin Ta 3anopisbkin
obnacrsax.

14 ciynsa 2021/
January 14, 2021




7 Come up with proposals Po3pobka nponosundin no
on the possible support opMyBaHHIO MOXITUBUX
programs for the nporpam niatpumkn J1B B 2 18 ciuHa 2021 /
confectionery and craft CEKTOpPi KOHANTEPCLKOIO i January 18, 2021
products value chain. KpadToBOro BUPOGHULTBA.
8 | Prepare for and hold a MigrotToBka Ta NpoBeneHHS
round table discussion to Kpyrnoro ctony ans
present the research npeseHTauii pesynoraris 2 20 civHs 2021 /
results. JocnigkKeHHs. January 20, 2021
9 | Draft a final report. MigrotoBka 3aKkn4YHOro 22 ciyHa 2021/

3BITY.

2 January 26, 2021

EXPECTED RESULTS

1.

Research of the Confectionery and Craft
Products VC carried out. The research
included evaluating the number of officially
registered MSME producers within the
sector and estimating the number of MSME
producers working ‘in the shadow’,
analyzing prerequisites and solutions for
unshadowing and expansion of such
businesses.

The main problems of confectionery and
craft producers, primarily the problems of
MSMEs, and prerequisites and solutions
for unshadowing and expansion of such
businesses analyzed.

Economic analysis of the Confectionery
and Craft Products VC conducted including
the impact of fiscal and regulatory policies
on confectionery and craft production. The
analysis has been broken down by groups
of producers operating under different
taxation schemes.

Possible options for cooperation between
confectionery and craft producers and
MSME suppliers of inputs/ingredients from
AGRO’s other target VCs developed and
analyzed. Cooperation options have been
developed with due consideration of
regional specifics.

Possible formats of MSMEs association
(club, school) suggested (first of all at
regional and local levels).

Register of MSME confectionery and craft

OYIKYBAHI PE3YJIbTATU

1.

. MpoeeneHo

. MpoeeneHo

. PospobneHi

. CtBOpPEHO

MpoBeneHo pocnimpkeHHa JIOB «KoHouUTepCbKi
BMpPOOK i KpadTOoBa NPOAYyKLUis», WO BKYaE
OLHKY KINbKOCTI  OQILiMHO 3apeecTpoBaHUX
MMCIT BupOoGHWMKIB ranysi, a TakoX OLiHOYHY
Kinbkicte  MMCI1, wWwo npauTh «y TiHi»,
nepeoymoBs Ta HeobXigHi pilleHHs Wwoao
AeTiHi3auil Ta po3wmpeHHs Takoro bisHecy.
aHania  OCHOBHMX  npobGnem
BUPOOHUKIB B ranysi  KOHOUTEPCbKOro i
KpacpToBOro BUpobHMLUTBA, Yy NepLly yepry, Ang
MMCI1, nepegymoB Ta HeobXigHMX pilleHb
Woao AeTiHizauii Ta  po3WMPEHHsT  Takoro
GisHecy.

€KOHOMIYHMI aHanis naB
«KoHauTepcbki BUpobu i kpadToBa Npoaykuisa»,

B TOMy 4ucni, BnnuBy dickanbHOi Ta
perynsatopHoi  NOMITMKA  Ha  edEeKTUBHICTb
BUPOOHMLUTBA KOHAUTEPCbKOI |  KpadToBOI
npoaykuii B po3pi3i rpyn BUPOBHWUKIB, sIKi
npauTb 3a Pi3HUMM cuctemamm
onofaTtkyBaHHS.

. MpoaHanizoBaHi Ta po3pobneHi  MOXNuBI
BapiaHTH cnisrpadi MiXK BMPOBHUKaMu

KoHauTepcbkoi Ta KpadTtosoi ranysi 1 MMCI1-
nocradanbHUKaMn  CUPOBUHW/IHIpedieHTiB 3
iHWmx uinsosux JIAB nporpamun «APO».
npono3uuii  Woao  MOXINUBUX
dopmartie 06’egHaHHs MMCIT Bupo6Hukis (kny6,
lKona), 30KpemMa Ha perioHanbHOMy Ta
MiCLIEBUX PIBHSAX.

peecTp MMCI
KOHOMTEPCbKOT | KpadToBOI

BMPOGHUKIB
npoaykuii B




producers in Odessa, Mykolaiv, Kherson
and Zaporizhia oblasts created.

7. Proposals on the possible support
programs for the confectionery and craft
products value chain suggested.

8. The round table discussion to present the
research results prepared and held.

9. The final report drafted.

PERIOD OF PERFORMANCE AND LEVEL

Opecbkin, MwukonaiBCbkui,
3anopi3bki obnacTsix.

7. Po3pobneHo nponosuuii N0  ¢OpMyBaHHIO
MOXNMBUX nporpamMm nigtpumkn J1IOB B cekTopi
KOHONTEPCLKOro i KpadTOBOro BUpObHULTBA.

8. lNigroToBneHo Ta NpoBeAeHO Kpyrnun cTin ans
npeseHTaLil pesynbTaTiB AOCIIKEHHS.

9. lNigroToBneHo 3akn4YHUN 3BIT.

XepcoHcbkin  Ta

TEPMIH BUKOHAHHA TA KUTbKICTb POBOYKUX

OF EFFORT (LOE)

This assignment shall be completed within 25
LOE days from December 01, 2020 through
January 31, 2021.

REPORTING

The Short-Term Expert on Economic Analysis
of the Confectionery and Craft Products VC
will cooperate with the technical experts of
AGRO’s Productivity and Market Access
Team, and report to the Team Lead.

REQUIREMENTS TO APPLICANTS /
EXPERTS

¢ In-depth knowledge of the food processing
industry and the confectionery and craft
sector in particular, its economic and
regulatory aspects, fiscal policy.

e Experience in running comprehensive
researches and economic analysis in food
processing industry in general, and
confectionery and craft sector in particular.

e OQutstanding analytical and marketing
skills.

e At least 10-year experience with food
processing industry, and not less than a 5-
year track record in running economic
analysis.

e Good communication skills.

STANDARDS OF BUSINESS CONDUCT

Compliance with Chemonics International’s
standards of business conduct is required.
The successful candidate agrees to perform
her/his duties faithfully and to the best of
her/his ability, to comply with local laws and
customs, and to conduct her/himself in a
manner consistent with Chemonics’ standards

OHIB

3aBOaHHS MOBUHHE OYTWU BUMKOHAHUM MpoTsAroMm 25
po6ounx gHie y nepiog 3 01.12.2020 go 31.01.2021.

3BITYBAHHA
EkcnepT 3 KOMMMAEKCHOro AOoChiKeHHs naHutory
aopaHoi  BapTocTi  «KoHauTepcbki BupobM Ta

KpadhToBa NpoayKuis» npautoBaTuMe 3 TEXHIYHUMMU
ekcneptamu  HanpsaMky — npoekty AMPO 3
noKpaLLleHHs NPOAYKTUBHOCTI Ta AOCTYNy 00 PUHKIB
i AonosigaTUMe KepiBHUKY HanpsiMKy.

BUMOI'n 00 KAHOAWAOATIB / COEUIANICTIB

e [nMBOKe 3HaHHS XapyoBOi MPOMWCIOBOCTI,
CEKTOpY KOHOUTEPCHLKOT i KpadpToBol npoaykui,
30Kkpema 0cobnvMBOCTEN  E€KOHOMIYHOI  Ta
perynsTopHoi CKnagoBux, gickanbHOI NOMITUKN.

e [locBia 3 npoBeAEHHSA KOMMEKCHNX AOCTioXEHb
Ta €KOHOMIYHOro aHanisy Xap4oBoi
NPOMUCIIOBOCTI Ta CEKTOPY KOHAUTEPCHKOro i
KpadToBOro BMpobHULTBA 30Kpema.

o UynoBi aHaniTUYHI Ta MapKETUHIOBI HABUYKM.

e He meHwe 10 pokie goceigy pobotn B coepi
Xap4yoBOi NPOMMCNOBOCTI Ta HE MeHLIE 5 pokiB
A0CBigy NPoBeAEHHSA EKOHOMIYHUX OOCNIAXEHb.

e [apHi KOMyHiKaUilnHi HaBUYKMW.

NPUHLIMNKU OINOBOI ETUKKN

Kangmpat noBvHEH [JOTpUMYBaTUCh NPUHLUNIB
ainoBoi eTnkn «KiMOHIKC [HTepHeLHNY. YcniwHuMin
KaHgmoaTt NOroAXy€ETbCs BUKOHYBaTuH CBOI
0bOB’A3KM CyMINiHHO, B MOBHOMY 06ca3i Ta
BIONOBIAHO [0 CBOIX 3AiBHOCTEN, OOTPUMYBaTUCH
MiCLIeBOro 3akOHOOaBCTBa Ta 3BWYalB, AiATM Yy
BiMOBIAHOCTI 4O NPUHUMNIB  LiNOBOI  €TUKK
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of business conduct and appropriate to
Ukraine. Chemonics’ standards of business
conduct are available in Chemonics’ field
office or upon request. If a candidate
encounters ethical questions or issues when
interacting with Chemonics, such as conflicts

of interest, bribery or kickbacks, gifts,
plagiarism, etc., please consult with the
Project PMU at
UkraineAGROPMU@chemonics.com
APPLICATION INSTRUCTIONS

Send electronic submissions to

agro.hr@chemonics.com by October 31,
2020. Please submit your CV and cover letter
with “Short-Term Expert on Research of
Confectionery and Craft Products Value
Chain” in the subject line; please do not forget
to additionally indicate your name in the
subject line of your e-mail. No telephone
inquiries, please. Only finalists will be
contacted.

Chemonics is an equal opportunity employer
and does not discriminate in its selection and
employment practices on the basis of race,
color, religion, sex, national origin, political
affiliation, sexual orientation, gender identity,
marital status, disability, genetic information,
age, membership in an employee
organization, or other non-merit factors.

«KiMOHIKC IHTEepHELWHN» Ta NPUUHATUX B YKpaiHi
cTaHgapTiB. 3 npuHUMNamMm 4inoBoi eTUkn «KiMoHike
IHTEPHELLH» MOXHa O3HANOMUTUCH Y MiCLLEBOMY
odici Komnahii. Akwo kaHanpaTt 3iTKHeTbCs i3
NMUTAHHAMKW 414 NpobremMamu eTUYHOrO XapakTepy
TakuMm, SIK KOHQIMIKT iHTepeciB, xabapHuuTBo abo
BigKkaTW, NOA4APYHKW, nnariat i 7.4., BiH/BOHa MOXe
NMPOKOHCYNbTyBaTUCA 3i CBOIM KepiBHMKOM abo
KomaHgoto YnpasniHHA INMpoekToM 3a eNeKTPOHHO0
agpecoto UkraineAGROPMU@chemonics.com

NnoPAOOK NOAOAHHA PE3IOME

lMpocmo HagcunaTu pestoMe Ta CynpoBigHWUIA NIUCT
Ha eneKTPOHHY agapecy agro.hr@chemonics.com He
nisHiwe 31 xoBTHA 2020 p. 3 nNOMITKOK
«KopoTkocTpokoBuin  EKcnepT 3  AOChigXeHHS
naHutory godaHoi BaptocTi «KoHanTepcbki BUpobu
Ta KpadpTtoBa npoaykuig» Ta Bawwum npissuem y
Temi nucrta. byab-nacka, XogHuMX 3anuTiB - 3a
TenedoHOM, MM 3B’SXKEMOCS TiflbkK 3 hiHanicTamum.

«KiMOHIKC» - KOMNaHig, WO Hagae pPiBHI MOXIMBOCTI
BCiM KaHAMAaTam i npauiBHMKaM Ta He OUCKPUMIHYE
3a 03HaKamu pacu, Konbopy LUKipK, BipoCcnoBigaHHA,
cTaTi, HauioHanbHOCTI, MONITUYHUX MNEepeKOoHaHb,
cekcyarnbHol opieHTauil, reHgepHol igeHTudikauii,
ciMerHoro craTycy, iHBanigHOCTI, TrEeHEeTUYHOI
iHpopMmalii, BiKy, u4neHcTBa B npodecinHnX
opraHisauisix, abo 3a iHwuMM dakTopamu, WO He
BXOOATb [0 nNeperniky HeobXigHWX HaBU4YoK Ta
npodecinHol kBanidikauii.


mailto:UkraineAGROPMU@chemonics.com
mailto:UkraineAGROPMU@chemonics.com
mailto:agro.hr@chemonics.com
mailto:agro.hr@chemonics.com

