Chemonics

Development works here.

January 16, 2020

Request for Proposals #UCBI 11-095
Supporting Strategic Communication Campaigns for
UCBI Il Project Partners

Dear Sir or Madam,

Chemonics International Inc. (hereinafter referred to as
“Chemonics™), under the Ukraine Confidence Building
Initiative 11 (UCBI 1I), USAID Contract No.AID-OAA-
1-14-00006, Task Order No.AID-OAA-TO-17-00009, is
issuing a Request for Proposals (RFP) for Supporting
Strategic Communication Campaigns for UCBI I
Project Partners.

The attached RFP contains all the necessary information
for interested Offerors.

The Ukraine Confidence Building Initiative 11 (UCBI II)
is a USAID program implemented by Chemonics
International in Ukraine. The goal of UCBI Il is to
enable communities and government to mitigate the
destabilizing effects of the conflict and enhance public
engagement in and understanding of the GOU’s
response to the crisis and the broader political transition.

Companies or organizations should indicate their
interest in submitting a proposal for the anticipated
subcontract by sending an email indicating their
intention to tender@ukrainechbi.com by 18:00 hrs on
January 26, 2020.

Chemonics realizes that Offerors may have additional
questions after reading this RFP. Interested Offerors can
submit their questions to tender@ukrainechi.com
according to the instructions in 1.6 of the RFP. If
necessary, Chemonics will provide answers to all
relevant questions received in an amendment that will be
emailed directly to all interested offerors who submitted
proposals.

This RFP does not obligate Chemonics to execute a
subcontract nor does it commit Chemonics to pay any
costs incurred in the preparation and submission of the
proposals. Furthermore, Chemonics reserves the right to

16 ciuns 2020 poky

3anuT npo Haganus npomno3uuiid NeUCBI 11-095
[Mocyrn 3 pO3po0KHN Ta BIPOBA/KCHHS
KOMYHIKAIIIHHUX KaMIaHii Uil MapTHEPIB TMPOEKTY
«3minHeHHs rpomajnckkoi noipu» (UCBI 1)

[1TaHoBHI NaHi Ta IAHOBE,

Kimonikc IurepHemnn Iuk. (iMeHOBaHa Hajami -—
«Kimomnikc») B pamkax peanizaiii [Ipoekty «3MinHEeHHS
rpomazbsckoi gosipu» (UCBI 1), kontpakt 3 USAID
No.AID-OAA-I-14-00006, 3aBmanas NeAID-OAA-TO-
17-00009, orosomiye 3amuT mMpo HagaHHS MPOTO3UIIIH
(3HIT) na Ilocmyru 3 po3poOKHM Ta BIPOBAKCHHS
KOMYHIKaIlilHUX KammaHii 115 TapTHEPiB NPOEKTY
«3minHeHHs rpomackkoi goBipu» (UCBI II).

3HII, mo [gomaeTrbesa, MICTUTH BCIO
iHpopmaLito ams 3auikaBiaeHux OdepeHTis.

HEoOXiTHYy

[IpoexT «3mittHenHs rpomMaasckoi goBipm» (UCBI II) —
ne mnporpama USAID, mo peanizyerbest Kimonikce
Inrepuemnn B Ykpaini. Meroro UCBI Il € miatpumka
rpoMag Ta ypsIAy y TOMONaHHI AecTabiuTi3yrounx
HACHiAKIB KOH(IJIKTY Ta CHOpUSHHSI 3aIy4eHHIO
TPOMAJCbKOCTI Ta TOKpAaIICHHS PO3YMiHHS 3yCHIIb
VYpsaay VYKpaiHH IMOJ0 TOMOJIAaHHA KOHQIIIKTY Ta
MOTINOCHUX MOJITHYHHUX [IEPETBOPEHb.

Kommanii  4m opraHizamii  BKa3ywoTh CBOIO
3alliKaBJICHICTh y  TOJaHHI  HPOMO3MIi 100
OUiKyBaHOTO CYOKOHTPAKTY, Ha/IiCJIABIIHA €JIEKTPOHHOTO
JIUCTa 13 3a3HAYCHHSAM CBOTO HaMipy 3a aJpecoro
tender@ukrainecbi.com mo 18:00 26 ciunsa 2020 poky.

Kimonikc ycBigomitioe, 1mo micist BuB4eHHs 1poro 3HIT
y OdepeHTiB MOKYTh BUHUKHYTH JOJIaTKOB1 3aITUTaHHS.
3anikaBneni OdepeHTH MOXYTb HagicIaTd CBOi
nUTaHHS Ha  aapecy  tender@ukrainecbi.com y
BIITIOBITHOCTI J0 1HCTPYKIIi#, 11O MICTATHCSA y IYHKTI
1.6 3HII. 3a neobximuocti, KiMoHikC HamacTh BiAmoBizi
Ha BCi pelieBaHTHI NMUTaHHS, SKi OyIyTh OTpUMaHi, y
N0JaTKy, SKUid OyAe HaAiClIaHO eJIEKTPOHHOIO MOLITOO
Oe3nocepenHb0 BCiM 3arfikaBieHuM OdepeHTtam, sKi
MOJAJIM TPOTO3HULII.

3HIT ne naknagae Ha KiMOHIKC 3000B’SI3aHHS OO
BUKOHAHHS CYOKOHTPAKTY Ta OILIaTH OyAb-SKUX BHUTpaT,
sKi OyJO TIOHECEHO IIiJ] Yac MiArOTOBKH Ta MOJaHHSI
npomo3umiii. binemr Toro, KiMoHike 3anuimiae 3a co0010
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reject any and all offers, if such action is considered t0 mpaBo BigXxwiuTH OyAb-SKYy YM BCi HPOIO3HMII, SKIIO

be in the best interest of Chemonics. Taxi mii 6yayTs B inTepecax KiMoHikc.
Sincerely, 3 moBaroto,

Mitra Khaleghian MiTtpa Kanerian

Ukraine Confidence Building Initiative |1 [IpoexT «3MilHEHHS TPOMaIbCKOI A0BIpH»
(ucsl 1) (ucsl
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Chemonics

Development works here.

Request for Proposals
RFP #UCBI 11-095
For the provision of

Supporting Strategic Communication Campaigns for
UCBI Il Project Partners

Contracting Entity:
Chemonics International Inc.
Ukraine Confidence Building Initiative Il
(UCBI I1)

01034, Kyiv, 14a Yaroslaviv Val Street,
3" floor

Funded by:
United States Agency for International Development
(USAID)

Funded under:
Ukraine Confidence Building Initiative 11

Prime Contract Number. AID-OAA-1-14-00006,
Task Order No. AID-OAA-TO-17-00009

**xxx ETHICAL AND BUSINESS
CONDUCT REQUIREMENTS *****

Chemonics is committed to integrity in procurement, and only selects
suppliers based on objective business criteria such as price and
technical merit. Chemonics expects suppliers to comply with our
Standards of Business Conduct, available at
https://www.chemonics.com/our-approach/standards-business-
conduct/.

Chemonics does not tolerate fraud, collusion among offerors,
falsified proposals/ bids, bribery, or kickbacks. Any firm or
individual violating these standards will be disqualified from this
procurement, barred from future procurement opportunities, and may
be reported to both USAID and the Office of the Inspector General.

Employees and agents of Chemonics are strictly prohibited from
asking for or accepting any money, fee, commission, credit, gift,
gratuity, object of value or compensation from current or potential
vendors or subcontractors in exchange for or as a reward for
business. Employees and agents engaging in this conduct are subject
to termination and will be reported to USAID and the Office of the
Inspector General. In addition, Chemonics will inform USAID and
the Office of the Inspector General of any subcontractor offers of
money, fee, commission, credit, gift, gratuity, object of value or

3anuT npo HaaHHS MPOTIO3HIIii
3HIT NeUCBI 11-095
Ha naganus nocnyr

3 pO3POOKH Ta BITPOBAIPKEHHS KOMYHIKaIlIHHUX
KaMIaHii JJIs MapTHEPiB IPOEKTY «3MIITHEHHS
rpomazcbkoi nosipu» (UCBI II)

[MigpsiaHuk:

Kimonikc Iarepnemnn [Hk.
«3MiLHEHHS TPOMaIbCKOT TOBIpU»
(ucsl 1)

01034, m. Kuis, By:n. SIpocnagris Bai, 14a,
3-i1 moBepx

dinaHCyBaHHS:
ArentcrBo CIA 3 mixknapoaHoro po3sutky (USAID)

dinaHCYBaHHS 32 IPOCKTOM:
«3mitaeHHs rpomaabekoi goBipm» (UCBI 1)

Homep Konrpakrty. AID-OAA-1-14-00006,
Howmep 3aBnanns: AID-OAA-TO-17-00009

R BUMOI'A IIOAO ETUKHU TA
KOPIIOPATUBHOI MOBEJITHKH *****

KimoHIKC KepyeTbesl IPUHIUNAMH JOOPOCOBICHOCTI NP 3/iHCHEHHI
3aKymiBenb, 1 oOHMpae CyOmiApsAAHHUKIB BHKIIOYHO Ha IIiICTaBi
00’€KTUBHHX MIJIOBUX KpPHUTEpiiB, TaKWX sK I[iHA Ta TEXHIYHI
nepeBard. KiMOHIKC 04iKye Bifi CyOmiapsAHUKIB BUKOHAHHS HAIINAX
CTaHIAPTIB  KOPHOPAaTHBHOI  MOBEMIHKH, 3 SKUMH  MOJXKHA
03HAKOMUTHCS Ha:
http://www.chemonics.com/OurStory/OurMissionAndValues/Pages/

default.aspx.

KimoHiKC He TepnuTh ImaxpaiicTBa, 3MOB MiX oO(epeHTamu,
¢anbcudikoBaHIX TIPOTIO3HITIi/ TEH/IEPHUX JIOKyMEHTIB,
xabapHHULTBA, YU «BimkariB». Byap-sika ¢ipma um ¢izuuna ocoba,
1I0 MopyuIye i cTaHaapTtH, Oyle AuckBaiidikoBaHa Bix ydacti y
3aKkymiBii, iii Oyzxe 3a0OpOHEHO MOAAIBLIY YYacTb Y MOMJIMBHUX
MaiOyTHIX 3aKymiBisiX, i mpo Hei Oyzae moBigomieHo sk 1o USAID,
tak i 5o Odicy I'enepamsroro Increxropa.

[IpaniBaumkamM Ta areHtam KiMOHIKC CyBOpO 3a0OpOHSETHCS
BUMaraTl YW TNpUAMATH TpoOIl, OIUIATy, KOMICIiifHI, KpeIwT,
MO/IapYHKH, BUHArOpoJy, BapTiCHI NMPEAMETH 4M KOMIICHCALIO BiJ
HasSBHUX YM TMOTCHLIHUX CyOMmigpsAAHMKIB B OOMIH YH SIK
BUHaropoay 3a OizHec. [IpalliBHUKM 4Yd areHTH, sIKi 3aiiMaloThCs
TakOI0 NPAKTHKOIO, MiAJATaroTh 3BUIBHEHHIO; MpPO HUX Oyze
nosigomiieo USAID i Odic T'enepanbhoro Incmektopa. Oxpim
toro, Kimonikc moBimomuts USAID 1 Odic TIenepansbpHOTO
Incnekropa  mpo  Oyme-siki  mpomo3umii  Big  OyAb-AKnX
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compensation to obtain business.

Offerors responding to this RFP must include the following as part of

the proposal submission:

e Disclose any close, familial, or financial relationships with
Chemonics or project staff. For example, if an offeror’s cousin
is employed by the project, the offeror must state this.

e Disclose any family or financial relationship with other offerors
submitting proposals. For example, if the offeror’s father owns a
company that is submitting another proposal, the offeror must
state this.

e  Certify that the prices in the offer have been arrived at
independently, without any consultation, communication, or
agreement with any other offeror or competitor for the purpose
of restricting competition.

e  Certify that all information in the proposal and all supporting
documentation are authentic and accurate.

e  Certify understanding and agreement to Chemonics’
prohibitions against fraud, bribery and kickbacks.
Please contact Mitra Khaleghian, Chief of Party,

(Mkhaleghian@ukrainecbi.com), with any questions or concerns
regarding the above information or to report any potential violations.
Potential violations may also be reported directly to Chemonics at to
BusinessConduct@chemonics.com or by phone/Skype at
888.955.6881.

RFP #UCBI 11-095
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CyOMiAPSIAHUKIB PO TPOILI, OIUIaTy, KOMICIHHI, KpeIuT, MOJapyHOK,
BapTICHI ITPeAMETH Y1 KOMIICHCALIII0 32 OTPUMaHHs Oi3Hecy.

Odepentn, mo HagaBaTuMyTh BianoBins Ha meil 3HII, moBunHI

BKJTIOYHTH SIK YaCTHHY ITOJJaHHs POIIO3UIIi Take:

e  Poskpuru Oyzap-aKki OJIM3BKi, POAMHHI 4N ()IHAHCOBI CTOCYHKH 3
nepconasioM KimoHikc um mpoekry. Hanpukman, skmo
JIBOIOpITHUN Opat/ cecTpa odepeHTa € MpaniBHUKOM MPOEKTY,
oepeHT ITOBHHEH e 3a3HAYNTH.

e  Poskpuru Oyap-sKi poauHHI 9¥ (iHAHCOBI CTOCYHKH 3 IHIIUMU
odepenramu, ski noxmarote mnpomnosuuii. Hampukianx, skmo
0aTbKy odepeHTa HAJICKUTh KOMIIAHIS, sKa IOJA€ IHIIY
MIPOMO3ULIiI0, OQEepPEeHT MOBUHEH 1€ 3a3HAUYNTH.

e [ligTBepauTH, IO LiHM y NPOIO3MLIi BU3HAYEHI HE3AJIEHKHO,
0e3 OyIb-KUX KOHCYJbTALil, CHUIKyBaHHS YM Y3TOJKCHHS 3
Oyab-SKUM 1HIIUM O(EPEeHTOM YU KOHKYPEHTOM 3 METOI0
0OMeKeHHSI KOHKYPEHIIi.

e [ligrBepautu, mo Bcs iH(opMmamis y Npomo3umii Ta BCs
JTIOKYMEHTAIliA, 0 JOAAETHCS, € TOCTOBIPHOIO T TOYHOIO.

e  [ligTBepauTu po3yMiHHSA i HOTOKEHHS 13 3a00poHOI0 KiMOHiIKC
mraxpaiictsa, XabapHHLTBA Ta «BiIKaTiBy.

3B’s3yiirecst, Oynb-macka, 3 Mirporwo Xaunerian, KepiBHunero
Ipoekry (Mkhaleghian@ukrainecbi.com), 3 Oyap-skux nurans 3
MpUBOIY iH(OPMAIIiT, 110 HABOJUTKLCS BHUIIE, YU LIS TIOBIIOMICHHS
npo Oyzab-siKi MOXJIMBI TOpyIIeHHs. [Ipo MOXIIHMBI HOpYyLIEHHS
MOXKHa TaKOXX MOBIIOMIIATH Oe3mocepenbo g0 KiMoHike 3a
aJIpecoro: BusinessConduct@chemonics.com it
tenepoHom/ckaiinom 3a Homepom: 888.955.6881.
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1.7 [epiox unHHOCTI
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1.9 [lepemoBrHU

1.10 YMmoBu CyOKOHTpaKTy

1.11 [IpaBoBinHOCHHN

Poszain |l Buxigdi moaoXeHHs, TEXHIYHE 3aBIaHHs,
pe3ynbTaTH, Ta rpadik TOCITHEHHS Pe3yIbTaTiB

11.5. Buxigni moaoxeHHs

11.6. TexHiuHe 3aBIaHHSA

1.7. Pesynpratn

11.8. I'padik mocsrHEHHs pe3ynbTaTiB

Posznin III CyOkoHTpakT 6€3 BH3HAYEHOTO OO0CATY
nociyr (CBBOIT) (yMOBH Ta MMOJIOKEHHS)

Honatok 1 [TpumipHuii
MIPOTIO3HIII{

Honarok 2KepiBHUITBO 3 pPO3poOKH (iHAHCOBOI
NPOTO3UIIi] Ta MPUMipHHUH OI0KET
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Honatok 4 BkasziBku momao peectpariii DUNS Tta
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CFR
CO

COP
COR

CR

Cv
DCR

FAR

FFP
1QS

M&E
NICRA

NGO
OTI
RFP
SAF
STO

ucsl Il

u.S.
USAID

List of Acronyms
Code of Federal Regulations
USAID Contracting Officer

Chief of Party

USAID Contracting Officer’s
Representative

USAID/ OTI Country
Representative

Curriculum Vitae

USAID/ OTI Deputy Country
Representative

Federal Acquisition Regulations

Firm fixed price
Indefinite Quantity Subcontract

Monitoring and Evaluation
Negotiated Indirect Cost Rate
Agreement

Nongovernmental organization
Office of Transition Initiatives
Request for Proposals
Strategic Activities Fund
Subcontract Task Order or Sub-
Task Order

Ukraine Confidence Building
Initiative I

United States

U.S. Agency for International
Development

USAID/ Ukraine USAID Mission in Ukraine

uUsG
VAT

U.S. Government
Value Added Tax

Cnucok cKkopoveHb

K®II
KC

KII
IIKC

[IK

Ccv
31K

OITH

T®dL]
CBBOII

M&E
NICRA

HYO
oTI
3HIT
®CJI
C3

ucBl Il

CHIA
USAID

USAID/ Ykpaina
Vpsan CITA
TJIB

Kopnekc denepanpanx
MOJI0KEHb

Ciry>x00Belb 3 KOHTPAKTiB
USAID

KepiBHuK mpoexTy
IIpencraBHUK CIy>KOOBILS 3
koHTpaktie USAID
IpencraBauk USAID/ OTly
KpaiHi

Biorpagiuna noBinka

USAID/ OTI 3acTynHuk
MpeICTaBHUKA B KpaiHi
®denepanbHi MONOXKESHHS PO
3aKymiBIIi

TBepna ¢ikcoBana miHa
CyOKOHTpakT 6€3 BUSHAUEHOTO
o0cAry mociayr

MOHITOpHHT Ta OIliHKa
JoroBip nipo HeTpsAMi BUTpATH,
JOCSTHYTUH B pe3yNbTaTi
MIepEroBOPIB

Heypsinoa oprasizariist

Odic nepexiiHUX IHILIATHB
3anmuT HA HAJAHHS MPOTIO3HIIIH
®onp Cpareriunoi dismbHOCTI
Cy063aMoBIeHHS

«3MiITHEHHS TPOMAIBCKOT
nosipu» (UCBI I1)
Crnosnyueni Hltatu
Arenrctso CIHIA 3
MDKHAPOJTHOTO PO3BUTKY
Micis USAID B Ykpaini
Vpsan CITA

[lomaTok Ha JoAaHy BapTiCTh
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Section I. Instructions to Offerors

I.1. Introduction

Chemonics, the Buyer, acting on behalf of the U.S.
Agency for International Development (USAID)
and the Ukraine Confidence Building Initiative 11
(UCBI 1), under contract number USAID Contract
No. AID-OAA-I-14-00006, Task Order No. AID-
OAA-TO-17-00009 is soliciting offers from
companies and organizations to submit proposals to
participate with UCBI Il to carry out Supporting
Strategic Communication Campaigns for UCBI I
Project Partners. The Ukraine Confidence Building
Initiative Il (UCBI II) is a USAID program
implemented by Chemonics International Inc. in
Ukraine. The goal of UCBI Il is to enable
communities and government to mitigate the
destabilizing effects of the conflict and enhance
public engagement in and understanding of the
GOU’s response to the crisis and the broader
political transition. The services to be rendered are
intended to provide UCBI Il with a third-party
objective means of Supporting  Strategic
Communication Campaigns for UCBI Il Project
Partners that will be used to inform current and
future programming, as UCBI Il deems
appropriate.

Chemonics will issue an award to one or more
companies or organizations. The award(s) will be
in the form of task orders to be issued under a fixed
price indefinite quantity subcontract (IQS)
(hereinafter referred to as “the Subcontract”). The
successful Offerors shall be required to adhere to to
adhere to the statement of work and terms and
conditions of the subcontract, which are
incorporated in Section 111 herein

Chemonics will subsequently solicit individual task
orders for the scope of services requested. These
individual orders are called “Subcontract Task
Orders” (STO). While the 1QS will contain the
main terms and conditions and the pricing
methodology to be used in negotiating STOs, each
STO will contain specific information regarding the
services being requested by UCBI II, the period of
performance, deliverables, and other details on the

RFP #UCBI 11-095
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Po3ain 1. Bkazisku Odepentam
I.1. Beryn

Kimonike, ITokymers, mo mie€ Big iMeHI ATEHTCTBa
CIOA 3 wmixkHapogHoro po3Butky (USAID) Ta
[poext «3minnenns rpomaasckoi aoBipm» (UCBI
I1), srigro xouTpakry 3 USAID nomep AID-OAA-I-
14-00006, Homep 3aBmanus AID-OAA-TO-17-00009
OTOJIONIye KOHKYpPC Ha TMOJAHHA MPOMO3ULIN Bix
KOMITaHii Ta opraHizariii mis ydacrti i3 UCBI Il y
3mificHeHH] pO3pOoOKH Ta BIIPOBAKCHHS
KOMYHIKaIlIfHUX KaMIaHiid A TapTHEPIiB MPOEKTY
«3minnennss rpomancekoi  nmosipm» (UCBI II).
IIpoexT «3MinHeHHs TpoMaichkoi moBipu» (UCBI 1)
€ nporpamoto USAID, mo peanizyerscs Kimonike
Iarepuemnn k. B VYkpaini. Meroro UCBI Il €
HiATpUMKa TPOMAJl Ta ypsly y TOJOJaHHI HACHIIKIB
KOH(QJIIIKTY Ta CIPHSHHS 3aJTy4€HHIO T'POMaJICHKOCTI
Ta MOKpAIICHHS PO3YMIHHS 3YCHIb Ypsiny YKpaiHH
IIOI0 TONONAaHHA KOH(QIIKTY Ta NOrJIUOIeHuX
NOJITHYHUX TepeTBopeHb. [locmyru, sxi  Oyxae
HagaHo, MaroTh Ha Meri Haganas UCBI I
00’€KTUBHHUX 3ac00iB 3 PO3POOKH Ta BIPOBAIKCHHS
KOMYHIKAI[IfHUX KaMIaHiid JJis TapTHEPiB MPOEKTY

UCBI | TPETHOIO CTOPOHOIO, 110
BUKOPUCTOBYBATHMETHCSI ~ JJIi  MOTOYHOIO  Ta
MmaiiOytHboro ruanysanus, sk UCBI |l BBaxatime

3a JIOLIJIBHE.

KimoHiKC HamacTh KOHTPaKT OJHIN YW AEKLITBKOM
KOMITaHisSIM YH OprafizailisM. YMOBH CIHiBIpari
OynyTh 3ahikcoBaHi y pOpMi CYOKOHTPAKTY 3 TBEPAO
(hikcoBaHOIO IIHOIO 0€3 BU3HAYEHOTO 00CSTY TMOCITYT
(CBBOII) (napam — «CyOkoHTpakT»). [lepemoxenn
noBuHeH  Oynme  goTpumyBaTtucs — TeXHIYHOTO
3aBmanHs (T3) Ta monoxenb i yMmoB CyOKOHTPAKTy,
ski € yactuHow Pozminy 11l mboro nokymeHry.

IMicns  mporo  KimoHIKC  OrosocHTh  OKpeMi
3aMOBJICHHSI CTOCOBHO OOCSTY TOCIYT, SIKi HEOOX1THO
HajmaTd. Taki oOkpemi 3aBHaHHS HA3WBAIOTHCS
«Cy63amoBnennsi» (C3). B rtoii wac, sk CBBOII
MICTUTHME OCHOBHI ITOJIOXKEHHS 1 YMOBH, a TaKOX
METOI0JIOT1I0 00YHCIICHHS LIHH, sIKa
BUKOPHCTOBYBAaTUMEThCS y TmepeMoBuHax 3a (3,
kokHe C3 wMicTUTHME KOHKpETHY iH(popMarito
CTOCOBHO TIOCTIYT, HaJlaHHA SKuX BUMaraetbess UCBI
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specific work ordered. STOs issued under the 1QS
will be Firm Fixed Price (FFP) task orders. The
Offeror shall develop a budget (i.e. cost proposal)
for each STO using the pricing methodology set
forth in the 1QS. Chemonics will not reimburse the
Offeror for any costs associated with managing the
IQS; each STO must stand on its own.

Chemonics anticipates issuing FFP STOs for
specific research outputs lasting anywhere between
one week and two months, on a continuous basis.
FFP STOs are intended to be uninterrupted and
could potentially overlap. The initial FFP STO
should be issued shortly after the 1QS is awarded.

Offerors are invited to submit proposals in response
to this RFP in accordance with Section I.
Instructions to Offerors, which will not be part of
the Subcontract. The instructions are intended to
assist interested Offerors in the preparation of their
offer. Any resulting subcontract will be guided by
Sections Il and Il1.

This RFP does not obligate Chemonics to execute a
subcontract nor does it commit Chemonics to pay
any costs incurred in the preparation and
submission of the proposals. Furthermore,
Chemonics reserves the right to reject any and all
offers, if such action is considered to be in the best
interest of Chemonics.

Unless otherwise stated, the periods named in the

RFP shall be consecutive calendar days.

1.2. Offer Deadline

Offerors shall submit their offers electronically
only to tender@ukrainechi.com.

Emailed offers must be received by 18:00 hrs
January 28", 2020.

Faxed offers will not be considered.
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I, mepion BUKOHAHHS, Pe3yNbTaTH, a TAKOX iHIII
JeTaiai MO0 KOHKPETHHX poOiT, BUKOHAHHS SKHX
BuMaraethcs. C3, mo Bunaiotbes 3a CbBOII, 0ymyTh
3aBJaHHAMH 3 TBepAoi0 ¢ikcoBaHOO 1iHOIO (TDLI)

(minoBa  mpomosuuis) s koxkHoro C3 3
BUKOPHCTAaHHSAM METOIO0JIOTIT OOYMCIACHHS IIIHH, IO
BCTAHOBJICHA CBBOII. KimoHnike HE

BigmkonosyBatuMe OdepeHTam KOAHI BUTPATH, IO

noe’sizani 3 ynpaemiaHsM CBBOIT; koxne C3
BB2KAETHCS OKPEMHUM 1 CAMOCTIHHHM.
Kimonike mmanye BumaBath C3 3 TOIL[ mus

OTPUMAaHHS KOHKPETHHX pEe3yIbTaTiB TPHUBAIICTIO
MpUOIM3HO BiJi OJJHOTO THXKHS JIO JBOX MICSIIB, Ha
TpuBanii  ocHoBi. C3 T®OL[ mmaHylOTbCS K
OesrmepepBHi, 1 HOTEHIIIMHO MOXKYTh 30iraTHCs y Yaci.
INouatkoBi C3 T®IL] noBuHHI OyTH BUIaHI HEBIOB31
nicns yknanenas CBBOIL

OdepeHTr 3alpoIIyIOThCSA MOAABATH IPOIMO3MIIT Y
Binnosiap Ha 1ieit 3HII y BignosimHocti 10 Po3miay
I. Bkazieku Od¢epenrTam, sikuil He Oyae 4acTUHOIO
CyOkoHTpakTy. Bka3iBKH MarOTh Ha METi JIOIIOMOTTH
3aliKaBJIeHUM O(epeHTaM MiAroTyBaTH MPOMO3HULIIO.
Bynb-sxuii cyOKOHTpAKT, 110 BUHUKHE SIK Pe3yJbTar,
kepyBatuMeThest Pozninamu II ta I11.

Lett 3HII ne maknamae Ha KiMoHIKC 3000B’s3aHHS
[I0I0 BUKOHAHHsSI CYOKOHTPAakTy Ta OIUIaTH Oy[ib-
SKHX BUTPAT, 5IKi OYJIO IIOHECEHO i1 Yac MiArOTOBKH
Ta TojaHHs mnpomo3uliil. bimem Toro, KimoHikc
3aIumIae 3a coOO TMPaBO BIAXWINTH OYOb-IKYy YU
BCi TpOMO3uIii, KO Taki Aii OyayTh B iHTepecax
Kimonixke.

OxkpiM BUTIAJIKIB, KOJIU BKAa3aHO 1HAKIIIE, IEPiOIH, 1110
Ha3BaHi y 3HII, o3Ha4ar0Th MOCIIOBHI KaJeHAapHI

JTHL.

1.2. KinueBuii TepMiH MOgaHHS NPONO3MILil

Odepertrn TOHAIOTH CBOi  MPOMO3WII  TITBKU
€JIeKTPOHHUM LIISIXOM Ha azpecy:
tender@ukrainechi.com.

IIpono3wuiii, HamicIaHi e€JIEKTPOHHOIO IIOIITOIO,

MOBMHHI OyTu oTpuMani He mizHime 18:00 28 ciuns
2020 poky.
dakcu He PO3TIAAATUMYThCS.
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Offerors are responsible for ensuring that their
offers are received in accordance with the
instructions stated herein. Late offers may be
considered at the discretion of Chemonics.
Chemonics cannot guarantee that late offers will be
considered.

1.3. Submission of Offers

Proposals must be submitted electronically only.

RFP #UCBI 11-095
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Odepentu HECYTh BiJIMTOBITabHICTH 3a
3a0e3nedcHAs] OTPUMAHHA iX  IPOMO3WIN y

BIIMTOBITHOCTI A0 1HCTPYKITIHA, $KIi BHKIAaICHI B
pOMY JOKyMeHTi. [lpomosurii, mo momani 3
3aIi3HeHHsIM, MOXYTb, 3a pimeHHsaM Kimonike, OyTu
po3risiHyTi. KiMOHIKC HE rapaHTye, IO MPOIMO3UIIIi,
o OyJy MoJaHi 3 3ami3HeHHSIM, OyIyTh PO3TJISHYTI.

1.3. IlomanHs npomo3uii

IIpono3uuii Moga0THC BHKJIIOYHO €JIeKTPOHHUM

A. Instructions for the Submission of Electronic
Copies

Separate technical and cost proposals must be
submitted by email no later than the time and date
specified in 1.2. The proposals must be submitted to
the point of contact designated in 1.2.

The Offeror must submit the proposal
electronically with up to 3 attachments (5 MB
limit) per email compatible with MX Word, MS
Excel, readable format, or Adobe Portable
Document (PDF) format in a Microsoft XP
environment. Offerors must not submit zipped files.
Those pages requiring original manual signatures
should be scanned and sent in PDF format as an
email attachment.

The technical proposal and cost proposal must

HIJIAXOM.

A. Bka3iBKH 11010 TOJAaHHS eJJeKTPOHHUX KOMiil

Oxpemi TexHiYHi 1 I[iHOBI MPOMO3HWIIi MOJAIOTHCS
EJICKTPOHHOIO TOIITOK HE Mi3Hille JaTH Ta 4acy, 110
3a3HadeHi y 1.2. Ilpomo3wmii mnogaroThCcs 3a
KOHTAaKTOM, SIKWH BU3Ha4eHuil y 1.2.

OdepeHT moJ1a€e MPOTIO3UILI0 EIEKTPOHHUM IIIISTXOM
i3 He Oinbie Hix 3-Ma goxaTkamu (1iMiT y 5 MB) Ha
GJIIEKTPOHHUH JHCT, O cyMicHi i3 MS Word, MS
Excel, y dopmari, mo unraersest, un Adobe Portable
Document Format (PDF) y omepartiiiHiii cuctemi
Microsoft. OdepeHTr He MOKYTh MOJABATH 3UIOBaHI
¢ain. CTopiHKHM, SKi BHMAararmThb OPUTIHAIBHOTO
HiIMKCY, BIJICKAHOBYIOTHCS Ta HAJICHIIAIOTBCS Y
¢dopmari PDF.

TexHiuHa npono3WIiss Ta IiHOBA INPONO3MILA

be kept separate from each other. Technical
proposals must not make reference to pricing data
in order that the technical evaluation may be made
strictly on the basis of technical merit.

I.4. Requirements

To be determined responsive, an offer must include
all of documents and sections included in 1.4.A.
and 1.4.B.

A. General Requirements
Chemonics anticipates issuing an 1QS to an

international  or  Ukrainian  company  or
organization/ private entrepreneur, provided it is

NOBMHHI _OYTHM BiJOKpeMJieHi oaHAa Bia 0JHOI.
TexHiuHI MPOIMO3UIIl HE TOBUHHI MICTUTH MOCHIAHb
Ha [OaHl moAo IMiH i 3a0e3leYeHHs TOro, IIo
TeXHIYHA OI[IHKA 3IMCHIOBATUMETHCSA BKJIIOYHO Ha
OCHOBI TEXHIYHUX IIepeBar.

1.4. Bumoru

Jns Toro, mo0 BBaXkaTHCS TAKOIO, IO BiANOBimae
BAMOTaM, TIPOTIO3WIlisi TOBMHHA BKJIFOYaTH BCl
JMIOKYMEHTH Ta PO3Iiau, Imo BkimodeHi a0 1.4.A. Ta
1.4.B.

A. 3arajabHi BUMOTH
Kimonikc ouikye Hagatu CBBOII MixkHapomHili abo

YKpaiHCBKil KOMIIaHil 4M oprasizauii/ npuUBaTHOMY
HiIOPUEMINIO, 32 YMOBH, IO BOHA € OPHIMYHO
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legally registered and recognized under the laws of
Ukraine and is in compliance with all applicable
civil, fiscal, and other applicable regulations. Such
a company or organization could include a private
firm, non-profit, civil society organization, or
university.

Companies and organizations/ private
entrepreneurs that submit proposals in response to
this RFP must meet the following requirements:

(i) Companies or  organizations/  private
entrepreneurs, whether for-profit or non-profit,
must be legally registered under the laws of
Ukraine upon award of the Subcontract.

(i) Companies  or  organizations/  private
entrepreneurs must have a local presence in
Ukraine at the time the Subcontract is signed.

(iii) Firms operated as commercial companies or
other organizations or enterprises (including
nonprofit organizations) in which foreign
governments or their agents or agencies have a
controlling interest are not eligible as suppliers
of commaodities and services.

(iv) Companies  or  organizations/  private
entrepreneurs, whether for-profit or non-profit,
shall be requested to provide a DUNS number
if selected to receive a subaward valued in
equivalent at USD$30,000 or more, unless
exempted in accordance with information
certified in the Evidence of Responsibility form
included in the required certifications in Annex
3. (see footnote 1 below).

Offerors may present their proposals as a member

RFP #UCBI 11-095
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3apeECTPOBAHOIO Ta BHU3HAHOIO 32 3aKOHOJABCTBOM
VYkpaiam, Ta HOi€ 'y BIOMOBIZHOCTI JO BCIX
3aCTOCOBHUX IUBUIBHHX, (ICKaIbHMX Ta IHIIMX
3aCTOCOBHUX TMPaBOBHX akTiB. Taka KOMIaHis 4u
opramizamiss Moxe OyTM TNpHBAaTHOIO (ipMOIO,
HEMPUOYTKOBOIO oprasizariero, opraHizaIriero
TPOMAISTHCHKOTO CYCITiIbCTBA Y YHIBEPCUTETOM.

Kommawnii Ta oprasizamii/ mpuBaTHI MiANPHEMIII, 110
MOJAIOTh TPOMO3UIll y BimmoBims Ha mei 3HII,
[IOBHHHI BIJIIOBIATH TAKUM BUMOTaM:

(1) Komnasii yu opraizarii/ mpuBaTHI MiAIPHEMII,
K KOMEpLiiHi, Tak 1 HenmpuOyTKOBi, MOBHHHI
OyTH 3apeecTpoBaHi 3a 3aKOHOJIABCTBOM Y KpaiHK
Ha vac mianucadHs CyOKOHTpaKTy.

(i1) Komnanii ym opranizaiii/ mpuBaTHI MiIMIPHEMIT
MOBHHHI MaTH MiCLeBe MPEICTAaBHULITBO B
VYxpaiHni Ha yac mignucanHs CyOKOHTpaKTy.

(iii)) @ipmu, 1O 3AIHCHIOIOTH MiSTIBHICTH HA
KOMEpIIiiHIA OCHOBI, 4M iHIII oOpraHizamii 4u

miAnprueMcTBa  (BKIIIOYAIOYH  HEMPUOYTKOBI
oprasizaiii), B SKHX 1HO3€MHI ypsSaW YU iX
areHTd MalTh KOHTPOJNBHHU  iHTEpec, He

3aJI0BOJILHSIIOTh KPUTEPIAM JIO0 MOCTaYaIbHUKIB
TOBApIB Ta TIOCIIYT.

(iv) Bumaraerbcs, mo0 koMmanii 4y oprasizarii/
NpUBaTHI MiATNPHEMII, SK HEMPHOYTKOBi, TaK i
koMepmiiHi, Hagamu HoMep DUNS, saxmo ix
00paHO AT OTPUMAaHHS CyOKOHTPAKTy BapTiCTIO
y exBiBasieHTi 30 000 nomnapie CILIA um Ginbiie,
OKpiM BHWMAJAKiB, KONH BOHU 3BUIBHEHI ¥
BIJIMTOBITHOCTI 10 iH(OpMAaIlii, SKa 3aCBITIy€ETHCS
y ¢opmi 3acBiueHHS BIAMOBINAIBLHOCTI, SKY
BKITIOYEHO /IO 3aCBiJueHb, 10 BUMAraroTbCs, Y
Honatky 3. (muB. mpumitky 1 HIKUE).

OdepeHTH MOXYTh II0JaBaTH CBOI MPOIO3UINT SIK

Footnote 1. If Offeror does not have a DUNS number and is unable to obtain one before proposal submission deadline, Offeror
shall include a statement in their Evidence of Responsibility Statement noting their intention to register for a DUNS number
should it be selected as the successful Offeror or explaining why registration for a DUNS number is not possible. Contact Dun
& Bradstreet through this webform to obtain a number: https://fedgov.dnb.com/webform Further guidance on obtaining a

DUNS number is available from Chemonics upon request./ SIkuo Odepenr ae mae Homepa DUNS i He MOXke OTpUMaTH #HOro 10
3aKiHYCHHs TepMiHy moaaHHs npomno3uiii, OdepeHT MoBHHEH BKIIOYUTH B CBOIO 3asBY HPO BiAMOBIAAIBHOCTI 3asBKY, B sIKii
3a3Ha4ya€eThCs iforo Hamip 3apeectpyBatu Homep DUNS, sikiio ioro 6yae oOpaHo sIK yCHIIIHOTO MOCTa4yanbHUKa abo MOSCHUTH,
yomy Peecrpanis Homepy DUNS HemosknuBa. 3B'sukiThes 3 Dun & Bradstreet 3a monomororo 1iei BeG-Gpopmu, mo6 otpumMaTi
nomep: https://fedgov.dnb.com/webform Tomarkosi mopaau mono orpumansst Homepa DUNS MokHA OTpUMATH BiJ KOMITaHii

Kimownikc 3a 3amuTom.
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of a partnership with other companies or
organizations. In such cases, the Subcontract will
be awarded to the lead company in the partnership.
The leading company shall be responsible for
making all partnership arrangements, including but
not limited to division of labor, invoicing, etc., with
the other company(ies). A legally registered
partnership is not necessary for these purposes;
however the different organizations must be
committed to work together in the fulfillment of the
subcontract terms.

B. Required Proposal Documents
1. Cover Letter
include the

The Offeror’s cover letter shall

following information:

i Name of the company or organization
ii. Type of company or organization

iii. Address

iv. Telephone

\2 Fax

Vi. E-mail

vii. Full names of members of the Board of
Directors and Legal Representative (as
appropriate)

viii.  Taxpayer ldentification Number
iX. DUNS Number
X. Official bank account information

Xi. Other required documents that shall be
included as attachments to the cover letter:

a) Copy of registration or incorporation in the
public registry, or equivalent document
from the government office where the
offeror is registered.

b) Copy of company tax registration, or
equivalent document.

c) Copy of trade license, or equivalent
document.

d) Evidence of Responsibility Statement,
whereby the offeror certifies that it has
sufficient financial, technical, and
managerial resources to complete the
activity described in the scope of work, or
the ability to obtain such resources. This

RFP #UCBI 11-095
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YJIEHH MApTHEPCTBA 3 IHIIUMH KOMIAHIAMH UM
oprasizarisiMmd. B Takux Bumagkax CyOKOHTpakT
VKIIAJAETHCS 3 OCHOBHOIO KOMITAHIE€I0 y TIAPTHEPCTRI.
OcHOBHa KOMMaHisl YKJIaJa€e BCi HapTHEPCHKI yronu,
BKITFOYAIOYH, POTE HE OOMEKYIOUUCH, TIPO PO3ITOJILT
mparli, BUCTaBJICHHS paxyHKiB, TOIO, 3 I1HIIMMH
komnaHismu. OpuamyHa peecTpallis HmapTHEPCTBA
JUIsET [AX [UJIeH HEe BHUMAaraerbCs; NpPOTe pi3Hi
oprasizaiiii OepyTh 3000B’SI3aHHS CITIBIPAIIOBATH
JUTSI BAKOHAHHS YMOB CYOKOHTPAKTY.

B. JlokymeHTH, 110 10AAI0THCS 10 MPONO3HLii

1. CynpoBigHwuii aucT

Cynposiguuii guct OdepeHra MOBUHEH MiCTHUTH
TaKy iH(popMarliro:

i.  Haspa kommaHii uu opranizarii
ii. Tun kommaHii 4u oprasizarii

iil. Anpeca

iv. Temedpon

V.  ®dakc

vi.  EnekrtpoHHa norra
vii.  IloBHi HaiimeHyBaHHs wieHiB Pann

JupekropiB un FOpuanuHOro npeicTraBHUKa

(BimmoBigHO OOCTaBHHAM)

InenTudikaniiHuii HOMep MIaTHUKA

[IOJaTKIB

iXx.  Homep DUNS

X.  Odimiitaa indopMmartis Tpo GaHKiBCHKHMA
paxyHOK

Xi. [HITi JOKYMEHTH, 110 BUMAaraloThCs, AKi
MTOBUHHI OyTH BKIIOYEHI SK OJIATKH 10
CYIIPOBIAHOTO JIHCTA:

a) Komis cBimouTBa nMpo peectparito i3
yOJIIYHOTO peeCcTpy UM €KBiBAICHTHUH
JIOKYMEHT 13 YpsIoBOr0 0dicy 3a Miciiem
peectpariii odepeHra.

b) Komist momaTkoBOI peecTpariii KOMIaHii Tu
eKBIBaJICHTHUH TOKYMEHT.

¢) Komist ToproBoi JineH3ii Y1 eKBiBaJICHTHUI
JOKYMEHT.

d) JokxyMmeHTalbHE MiATBEPPKEHHS 3asiBU PO
BIJIITOBIIATTBHICTE, SIKOIO pedepeHt
MiATBEPKYE HASIBHICTh Y HHOTO JOCTATHIX
(hiHaHCOBHX, TEXHIYHUX Ta yNPaBIiHCHKUX
pecypciB A 3AiHCHEHHS TisSUTBHOCTI, 10
OTHCaHa y TEXHIYHOMY 3aBIaHHI, 9H

viii.
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statement is required by the Federal
Acquisition Regulations in 9.104-1. A
template is provided in Annex 3. Required
Certifications.

e) Applicable documents listed in 1.4.A.

A sample cover letter is provided in Annex 1 of
this RFP.

2. Technical Proposal

The Offeror may choose to submit one, two or
three case studies relevant to the LOT they offer
Services.

The technical proposal shall comprise the following
parts:

Part 1: Technical Approach - Response to one or
more case studies (10 pages maximum per case
study).

e Include a work plan that describes how the
Offeror will work with the beneficiary to
develop a campaign strategy, relevant
messages and reach the target population.

» Develop a promotional strategy that describes
the elements described in the section 11.3
Deliverables Stage 1 of the relevant LOT. It is
up to the Offeror on this stage to decide, which
exact logic to proceed in order to create the
promotional strategy.

* Provide a hypothetical low and high cost
proposal, appropriate to the size of the
organization and which includes audience and
reach. The cost proposal should include
different itemized cost scenarios to implement
proposed promotion strategy.

» Due to the regionally specific dynamics and
community  networks  necessitated by
campaigns of is breadth, offerors may need to
utilize partnerships with local organizations or
firms and will need to demonstrate knowledge
of the local media environment and audience.
Offerors should include mention of existing
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MOXKJIMBICTh OTPUMATH Taki pecypcu. Taka
3asBa BUMaraThcs DeeparbHUMU
ITonoxxenns momo 3akytmiBens y 9.104-1.
®opma HagaeThes y HogaTky 3 «HeoOxiaui
MOCBITYEeHHSD).

€) BiamoBigHi TOKYMEHTH, IO TIEpEPaxoBaHi y
L4.A.

IlpuMipHu#t  CYNpOBIAHHMIA JHCT HAJAETBCI Y
Jdomatky 1 no nporo 3HIIL.

2. TexHIYHA TIPOTIO3UIIIS

Odepent moxe BUOpaTu 10 MOJAHHSA OJMH, J1Ba a00
TPU TEMaTUYHUX NPHUKIana, ki crocytoTbes JIOTy,
MIOCITYTH JIO SIKOTO BiH MPOTIOHYE.

TexHiuna HpOHO3I/ILIi$I CKIIaJa€TbCA 3 TAKUX YaCTHH:

Yacruua 1: Texuiuynui miaxin - Bignosigs Ha oguH
a0o JeKibka TeMaTUYHUX NpHUKIafdiB (Makcumym 10
CTOPIHOK Ha OJIMH TPHUKJI).

* Brmouite poOoumii TaH, SKUA OMUCYE, SK
Odepent Oyne mparroBatu 3 O6eHediiapom s
po3po0OKHM  cTpaTerii Kammadii, BIiATIOBIIHUX
MOBIIOMJICHb Ta OXOIUICHHS I[IbOBOI ayIUTOPIi.

* Po3poOuti crparerito MpOCYBaHHS, €IEMEHTH
akoi onucani y cekuix 1.3 Pesynsratu na Etami
1 BiamosizHoro JIOTy. Odepent Ha maHOMy
eTami caM B IIpaBi BU3HA4YaTH, K1 13 3a3HAYCHHUX
MYHKTIB BHKOHYBaTH MAJSl CTBOPEHHS CTpaTerii
MPOCYBaHH.

* HapjaiiTe TiMOTETHYHY MPOMO3HINIO MO0
HU3BKOI Ta BHCOKOi BapTOCTi (MiHIMalbHOI Ta
MakCHUMajJbHOI), SKa  BIANOBiZAaE  po3Mipy
opraizamii Ta BKIIOYAaE  ayIQUTOpil0  Ta
oxoruteHHs.  [liHoBa  mpomo3wWiliss  MMOBHHHA
BKJTFOUATH Pi3HI clieHapii Aeramizaii BUTpaT s

peamizarii 3aIrpoIIOHOBaHOL cTparerii
MPOCYBaHHSI.

* BpaxoByrouu perioHaTbHO-CIICTTH(ITHY
OUHAMIKy Ta  KOMYHILIHHI  Mepexi, 1o
obyMoBIIeHI MTOIIHPEHUMHU KaMIaHisIMU,
opepeHTH MOXXYTh MOTPEOYBATH BHKOPHUCTAHHS
MapTHEPCHKUX 3B'A3KiB 3 MiCIICBUMHU

opraizamisiMu 4yu ¢ipMamM, i BOHM IOBHHHI
MIPOJICMOHCTPYBAaTH 3HAHHSA MICIIEBOTO Mejia-
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partnerships, knowledge and experiences that
will  be utilized for the successful
implementation of this project. The Offeror
should clearly outline these partnerships,
including the location and capabilities of
partner organizations.

Part 2: Management, Key Personnel, and Staffing
Plan. This part shall be between 2 and 5 pages long,
but may not exceed 5 pages. CVs for key personnel
may be included in an annex to the technical
proposal and will not count against the page limit.

» Introduce the organization’s management and
past experience with promotional campaigns at
the national level or sub-national level with a
focus on eastern Ukraine.

e Include concrete examples of success, the
ability to work across multiple media
platforms, and work with government or non-
government, non-profit organizations.

» Provide profiles of key personnel that will be
available to work on the project. This should
include a designated project manager and the
profiles of 2-4 technical experts that will be
available to work directly on developing
promotional plans with beneficiaries.

Part 3:. Corporate Capabilities, Experience, and
Past Performance. This part shall be between 2 and
7 pages long, but may not exceed 7 pages.

Part 3 must include a description of the company
and organization, with appropriate reference to any
parent company and subsidiaries. Offerors must
include details demonstrating their experience and
technical ability, including those of proposed
consortium members, in implementing the
technical approach/ methodology and the detailed
work plan. Additionally, Offerors must include
three (3) past performance references of similar
work (under grants, contracts or subcontracts)
previously implemented as well as contact
information for the companies for which such work
was completed. Contact information must include
at a minimum: name of point of contact who can
speak to the Offeror’s performance, name and
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cepepoBuIa Ta ayautopii. OdepeHTH HOBUHHI
BKJTFOUUTH iH(Mopmariito po ICHYyIOY1
MMapTHEPCTBa, 3HAHHS Ta [OCBIN, SKi OYIyTh
BUKOPUCTaHI s yCHimHOi peamizamii IbOTo
mpoekty. O(depeHT MOBHHEH YiTKO OKPECIUTH
TaKi MapTHEPCTBA, BKJTFOYAIOYH Micte
PO3TallyBaHHS Ta CIPOMOKHOCTI MapTHEPCHKUX
Oprasizarfii.

Yactuna 2. 3HAWOMCTBO 3  OpTaHi3alli€lo,
KOpIOPaTUBHUM [JOCBi[ Ta KJIIOYOBI MpamiBHUKI
(MakcUMyM 5 CTOPIHOK).

* Hapmaitite iHdopMamiro MOI0  KEPIBHHUIITBA
opraizamii Ta JOCBily y MHHYJIOMY LIOAO
BIIPOBAIXKCHHS peKIaMHHX KaMIaHid Ha
HallloHAFHOMY a00 perioHaJbHOMY pIBHSX 3
aKIEHTOM Ha CXiJIHY YKpaiHy.

* Bxi04iTh KOHKpPETHI NPUKJIAaTd YCIHiXy, BMiHHS
MpaLioBaTH Ha KiNbKOX Menia-miargopmax Ta
MpaloBaTH 3 YPSJAOBUMH Ta HEYPSJIOBHUMHU
HEKOMEPIIHHUMH OpraHi3allisMu.

+ Hapaiite mpodini KIrO4OBOrO MeEpcoHANy, SKHH
Oyme MOCTymHHM It poboTh 3 mpoekTom. lle
[OBUHHO BK/IIOYaTH IPU3HAYEHOTO KEpiBHUKA
NpoeKTy Ta npodini 2-4 TeXHIYHUX eKCIIEPTiB, SIKi
3MOXYTb  Oe3locepelHbO  IpalfoBaTH  Hal
PO3POOKOI0 PEKIIAMHHUX IIIaHIB 3 OeHediliapaMu.

Yactuna 3: [locsix ta crax podotu. Ll yactiHa mae
Oytu obcsroM Big 2 10 7 CTOpPIHOK, TPOTE HE
MIOBHHHA MEPEBUILYBATH 7 CTOPIHOK.

UactnHa 3 mOBMHHA MICTHTH OIMC KOMIIAHIl Ta
opranizamii, 3 BIJIOBIAHAM IOCHJIaHHSAM Ha OyIb-
SIKY MaTEepUHCHKY KOMIIAHII0 Ta JOYipHI KOMIaHii.
OdepeHTH  MOBHHHI  BKIIOYUTH  J€Tali, IO
JIEMOHCTPYIOTh iX JOCBIA Ta TEXHIYHY CIIPOMOKHICTH
peamizyBaTd TEXHIYHMH Miaxij/ METOOJIOTi0, Ta
getanbHUd TwiaH pobdotu. Oxpim Toro, Odepentu
MOBMHHI  BKJIIOYUTA 3 (TpH) KOHTAKTH  JJIS
peKOMEHIaIld IMoa0 MOCBiMy MOAiOHOI pobOTH B
MUHYJIOMY (32 TpaHTaMH, KOHTPAKTAMH YH
CyOKOHTpPAKTaMM), a TAKOXK KOHTAKTHY iH(pOpMaIlito
KOMIIaHi#, s AKUX Taka pobora Oyia 3/ificHEHa.
KonraktHa iHQopMamiss NOBHHHA, SK MiHIMYM,
MICTUTH: HaWMEHYyBaHHS KOHTAKTHOI o0coOW, sKa
MOXXKE€ pO3MOBICTH TMpo BukoHaHHSI OdepeHrom
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address of the company for which the work was
performed, and email and phone number of the
point of contact. Please notify the points of contact
that Chemonics may be contacting them within one
week after the RFP deadline.

Chemonics reserves the right to check additional
references not provided by an Offeror.

The sections of the technical proposal stated above
must respond to the detailed information set out in
Section Il of this RFP, which provides the
background, states the scope of work, describes the
deliverables, and provides a deliverables schedule.

3. Cost Proposal

The cost proposal is used to determine which
proposals represent the best value and serves as a
basis of negotiation before award of an 1QS.

The ceiling price of the 1QS to be awarded will be
an all-inclusive fixed price. No profit, fees, taxes,
or additional costs can be added after award.
Nevertheless, for the purpose of the proposal,
Offerors must provide a detailed budget showing
major line items, e.g. salaries, allowances, travel
costs, other direct costs, indirect rates, etc., as well
as individual line items, e.g. salaries or rates for
individuals, different types of allowances, rent,
utilities, insurance, etc. Offers must show unit
prices, quantities, and total price. All items,
services, etc. must be clearly labeled and included
in the total offered price. All cost information must
be expressed in UAH. See Annex 2 for a sample
cost structure

Because UCBI Il is a USAID funded project and is
implemented under a bilateral agreement between
the Ukraine and the U.S. Government, Offerors
must not include VAT and customs duties in their
cost proposal.

PLEASE NOTE: Offerors must affirmatively
state in the offer that they understand

RFP #UCBI 11-095
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poOoTH, HaliMeHyBaHHS Ta ajpecy KOMIaHii, yis
SIKO1 3iHCHIOBaNIacs poOoTa, Ta eNEKTPOHHY aapecy i
HOMep TejedoHa KOHTAaKTHOI ocoOu. Bymp nacka,
MOBIIOMTE KOHTAKTy 0CO0Yy MPO MOXIIUBICTh 3aIUTY
Bi KiMOHIKC MpOTATOM OJHOTO THXKHS MCHS
3aKiHYEHHS TTOTaHHS ITPOTIO3HIIis.

Kimonikc 30epirae 3a co0ol0 mpaBO NEpPEBIpUTH
JIOMATKOBI ~ peKOMEHmarlii, SKi  He  BKazaHi
OdepeHrom.

Po3ainu TeXHIYHOI MPOMO3MIIii, SKi 3a3HaYCHI BUIIIE,
MOBMHHI BIANOBIIATH JeTalbHIN iH(OpMaIii, ska
3a3HadeHi y Posmini Il mporo 3HII, B sikiit MicTAThCS
BUXiJIHI  TIOJIOXKCHHS, OKPECIIOEThCS  TEXHIUHE
3aBJIaHHS, OIKCYHOThCS pe3yJibTaTH Ta
BCTaHOBITIOETHCS TPpaik TOCSITHEHHS PE3yIbTaTiB.

3. Linoa npormo3utist

LlinoBa  mpomo3uiisi  BHUKOPHCTOBYETHCS VIS
BU3HAUEHHS MPOMO3MULii, 110 Hagae HaWKparry
BapTICTh 1 CIYI'yE OCHOBOIO UIS NIEPEMOBHH Tepen
yknageHHsM CBBOIIL.

I'parnuna mina CBBOII, sxuii Oyne ykiamneHo, Oyme
BCEOXOIUTIOIOY0I0  (pikcoBaHOIO  1iHOMO.  Ilicis
YKJIaZIeHHS! CYOKOHTPaKTy HEMOXKJIMBO TOJIATH AOXi,
KOMICI¥HI OTUIaTH, MOJATKH, YM JTOAATKOBI BUTPATH.
IIpore mist winerr mpomosuuii OdepeHTH MOBUHHI
HaJaTH JeTali30BaHWid OIO/KET, IO JASMOHCTPYE
OCHOBHI Tpady, HaNpHUKIad, 3apo0iTHA MJIAaTHA 4u
CTaBKH TIPAIiBHUKIB, PI3HI THIN HaJ0aBOK, OpEHJY,

KOMYHAaJTbH1 IUIATEXI, CTpaxyBaHHS, TOIIO.
OdepeHTr TOBMHHI  BKa3aTH I[iHY  OJMHHIIL,
KUIBKICTB, 1 3arajlcHy BapTiCTh. Bci  ToBapw,

MOCJIYTH, TOIO, MAIOTh OYTH YiTKO MMPOMapKOBaHi Ta
BKIIFOUCHI JI0 3arajgbHOi IiHM Tpono3wmiii. Bces
iHpoOpMaIlisT CTOCOBHO IIiH TOHAETHCS y TPHUBHSX.
JuBiTBCS 3pa30K TaOJHUI[l CTPYKTYpPY BHTpar ¥y
Honatky 2.

Ockinbku UCBI 1l € mpoekrom USAID 1 BTUTIOETBCS
3T1IHO JBOCTOPOHHBOI paMKaxX YTroaW MK YpsaoMm
VYxpainu ta Ypsanom Crnonyuenux llltatiB Amepuxu,

oepeHTH HE BKIIOYAOTh J0 CBOEl IIHOBOI
npono3utii [1/IB ta MutHi 300pH.
3BEPHITH VBAI'Y: Odepentn  1noBHHHI

CTBEP/KYBAILHO 3a3HAYUTH Yy MNPONO3UUii, 110
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Chemonics is VAT exempt and that this
exception will be recognized for all invoicing.
Failure to affirmatively state Offerors intention
to recognize the Ukrainian VAT exemption may
be grounds for exclusion for consideration and
award of a contract under this RFP.

The cost proposal shall also include a budget
narrative that explains the basis for the estimate of
every cost element or line item. Supporting
information must be provided in sufficient detail to
allow for a complete analysis of each cost element
or line item. Chemonics reserves the right to
request additional cost information if the evaluation
committee has concerns of the reasonableness,
realism, or completeness of an offeror’s proposed
cost.

If it is an Offeror’s regular practice to budget
indirect rates, e.g. overhead, fringe, G&A,
administrative, or other rate, Offerors must explain
the rates and the rates’ base of application in the
budget narrative. Chemonics reserves the right to
request additional information to substantiate an
Offeror’s indirect rates.

Under no circumstances may cost information be
included in the technical proposal. No cost
information or any prices, whether for deliverables
or line items, may be included in the technical
proposal. Cost information must only be shown in
the cost proposal.

I.5. Source of Funding, Authorized Geographic
Code, and Source and Origin

Any subcontract resulting from this RFP will be
financed by USAID funding and will be subject to
U.S. Government and USAID regulations.

All goods and services offered in response to this
RFP or supplied under any resulting award must
meet USAID Geographic Code 935 in accordance
with the United States Code of Federal Regulations
(CFR), 22 CFR 8228, available at:

RFP #UCBI 11-095
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BOHHU pPo3yMiloTh, 0 KiMoHikc € koMmaHi€lo, Mo

3piibHeHa Bin cmiaatm IIJIB, i mo Take
3BIIbHEHHS]  3aCTOCOBYBATHMMeTbCsl 10  BCiX
PaxyHKiB. BincyTHicTh CTBEPAKYBAJILHOI0
3a3HavyeHHs: OdepenTamMum  HaMipy BH3HATH

3BiibHeHHs1 Bin IIJIB B Ykpaini, Moxke OyTH
MiICTABOIO JUIS HeJONMyLIeHHs] NPOmo3uuii 10
PO3IJIsiAy Ta 10 HaZaHHA rpanTy 3a num 3HII.

IliHoBa TpPOMO3MIliA Ma€ BKIIOYATH MOSICHEHHS IO
OIO/PKETy Ha OCHOBI KOXKHOT'O I[iIHOBOTO €JIEMEHTY YU
rpadu  OIOKETY. Cymposigaa  iHbopmaris
HAJA€ThCSA JOCTAaTHHO AETaTi30BaHO JUIA TOTO, II00
3a0e3MeynTH IOBHUIA aHai3 KOXHOTO I[iIHOBOTO
eneMeHTy uu rpadu Oromkety. KiMoHike 3anumiae 3a

co000 MpaBO 3pOOMTHM 3amMUT MPO  HAJaHHS
J0JaTKOBOI LiHOBOI iHQoOpMamii, SKIIO0 OLIHOYHHUIM
KOMITET MaTHMe 3aCTePEIKEHHS 00

OOIpyHTOBAHOCTI, PEATICTUYHOCTI Y MMOBHOTH IIiHH,
IO MPOMOHYETHCSI 0PEPEHTOM.

Sxmo 3BuuaiiHol0 mpakTHkolo  OdepeHTa €
BKJIIOUaTH B OMO/DKET HENpsIMi BHTpaTH, a came
HAKJIaJHI Ta JOJATKOBI BHTPATH, YHPAaBIiHCHKI,
afaMiHicTpaTHBHI Ta iHmI Tapudu, odepeHTH
MOBUHHI TOSCHUTH Tapudu Ta TapupHy 0asy
3aCTOCYBaHHS Y MOSCHEHHSX 710 OropkeTy. KiMoHIKC
3anumae 3a co0OK TPaBO 3pOOUTH 3amHUT TPO
HaJaHHS JOJATKOBOI iH(OopMaIlii A 00rpyHTYBaHHS
HENPSMUX CTaBOK oepeHTa.

LinoBa iHdoOpMamis 3a KOTHUX OOCTaBHH HE MOXE
OyTH BKJIIOYCHA JO TexHI4YHOI mpomo3uiii. [liHoBa
iH(hopMarltis uu OyAb-sKi IiHA, K OO0 PE3yIbTaTIB,
TakK i moo rpad OrmKeTy, He MOKe OYTH BKIFOUCHA
Jo TexHiyHoi mponosunii.  LlinoBa iHdopMariis
HA/IA€THCSl BUKJIIOYHO Y IIHOBIH MPOMO3HIIii.

LI.5. I:xepeno dinancyBaHHS, 03BOJIEHUH
reorpaiuynuii Koj, 1:Kepesio Ta MOXOAKeHHS

bynp-sxkmit  cyOkonTpakt 3a mmM 3HII Oyme
¢inancysatucs ~ USAID 1 KepyBaTHMEThCS
nosoxkeHHAMH Y psay CHIA ta USAID.

Bcei ToBapm Ta mOCIyrH, IO MPONOHYIOTBCS Yy
BimmoBime Ha mei 3HII, gu mocTaBIATHMYTHCS 3a
OyAb-sIKUM CyOKOHTPAaKTOM, TOBHHHI BiIMOBigaTu
reorpadivaomy komy 935 USAID y BigmoBigHOCTI
no Komekcy ®@enepanbaux Ilomoskers CrioryaeHHX
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http://www.gpo.gov/fdsys/pkg/CFR-2012-title22-
vol1/pdf/CFR-2012-title22-vol1-part228.pdf.

The cooperating country for this RFP is Ukraine.

Offerors may not offer or supply any products,
commodities or related services that are
manufactured or assembled in, shipped from,
transported through, or otherwise involving any of
the following countries: Cuba, Iran, North Korea,
Syria. Related services include incidental services
pertaining to any/ all aspects of this work to be
performed under a resulting contract (including
transportation,  fuel, lodging, meals, and
communications expenses).

1.6. Chronologmical List of Proposal Events

The following calendar summarizes important
dates in the solicitation process. Offerors must
strictly follow these deadlines.

RFP announcement January 16", 2020

Deadline for written questions
January 23rd, 2020

Answers provided to questions/ clarifications
January 24th, 2020

Proposal due date
January 28", 2020

Subcontract award (estimated)
February 10", 2020

The dates above may be modified at the sole
discretion of Chemonics. Any changes will be
published in an amendment to this RFP.

Written Questions and Clarifications. All
questions or clarifications regarding this RFP must
be in writing and submitted to

RFP #UCBI 11-095
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Iratie (K®II), 22 KOOI §228, o3HaliomuTucs 3
SAKHUM MOJKHaA 3a aIp€COI0:
http://www.gpo.gov/fdsys/pkg/CFR-2012-title22-
vol1/pdf/CER-2012-title22-voll-part228.pdf.

KpaiHoro, 3 KOO 3mIHCHIOETHCS CITIBIpANS IS
uporo 3HII, € Ykpaina.

OdepeHTr HE MOXKYTh TPOIIOHYBATH YW TIOCTABISATH

IOPOAYKTH, TOBapd UM CYNYTHI TOCIYTH, SKi
BUPOOIISIIOTHCS uu 30MparoThes Y, uu
BIANIPABIIAIOTECSA,  TPAHCHOPTYIOTBCS — TPAH3UTOM

yepe3, YU OyIb-SIKUM IHIIAM YHHOM 3aTOPKYIOTh
Oyxap-siKy i3 KpaiH, mo mnepepaxoBaHi Hmxkue: Ky0a,
Ipan, IliBniuna Kopes, Cupis. CymyTHi mnociayru
BKJIFOYAIOTh TOB’A3aHI TOCIYTH, MIO CTOCYIOTBCS
Oynp-sakux/ BcixX acnekTiB wmiel poOoTH, Ky Oyne
BUKOHAHO 3a KOHTPAaKTOM (BKITIOUArOUH
NepEeBE3eHHS, MMAIMBO, MPOXUBAHHS, XapuyBaHHS Ta
BUTpPATH Ha 3B'SI30K).

1.6. XponoJsoriunuii mepesik TNPONOHOBAHMX
3aX01iB

Y kaneHgapi, 110 HABOOUTHCS HWXKYE, 3a3HAUYCHI
BaYKJIMBI JaTH KOHKypcHOro mporuecy. Odepentu
MOBHHHI YITKO PUTPUMYBATHCS IIUX TEPMiHIB.

OroJsomenns 3HII 16 ciuns 2020 poky

KinueBuii TepMiH 1J15l NMCbMOBHX 3aNIUTAHb

23 ciunsa 2020 poky
Hananus Bianosineii/ mosicHeHb HA 3aNIMTAHHS

24 ciunsa 2020 poky
JlaTa mogaHHs mMPOMO3MILiii

28 ciuns 2020 poky

Jara ykJageHHs KOHTPakKTy (3a mnomnepeaHiMu
pO3paxyHKaMu)
10 mrotoro 2020 poky

JaTtu, mo 3a3Ha4yeHi BUINE, MOXYTh 3MIHIOBATHCS
BUKIIOYHO Ha poscyn Kimownikc. Byap-ski 3minn
OyayTh oryOJikoBaHi y goaatky jao mporo 3HII.

IIuceMoBi MUTAHHA TAa HMOSICHEHHSA. Bcl nuraHHs

Yyl IOACHEHHS CTOcoBHO Iboro 3HII moBuHHI
[OJIaBaTUCS Y MUChMOBIK (hOpMi Ta TOJaBaTHCS Ha
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tender@ukrainecbi.com no later than 18:00 hrs
on January 24th, 2020. Questions and requests for
clarification, and the responses thereto, will be
circulated to all RFP recipients who have indicated
an interest in this RFP.

Only written answers from Chemonics will be
considered official and carry weight in the RFP
process and subsequent evaluation. Any answers
received outside the official channel, whether
received verbally or in writing, from employees or
representatives of Chemonics International Inc., the
UCBI Il project, or any other party, will not be
considered official responses regarding this RFP.

Proposal Submission Date. All proposals must be
received by 18:00 hrs on January 28th, 2020.
Late offers will be considered at the discretion of
Chemonics.

Oral Presentations. Chemonics reserves the
option to have select Offerors participate in oral
presentations with the technical evaluation
committee. Interviews may consist of oral
presentations of Offerors’ proposed activities and
approaches. Offerors should be prepared to give
presentations to the technical evaluation committee
at the UCBI Il office within 2 days of receiving
notification.

Subcontract Award (estimated). Chemonics will
select the proposal that offers the best value based
upon the evaluation criteria stated in this RFP.

1.7. Validity Period

Offerors’ proposals — including cost — must
remain valid for 60 (sixty) calendar days after the
proposal deadline.

1.8. Evaluation and Basis for Award

An award will be made to the Offeror whose
proposal is determined to be responsive to this
solicitation document, meets the eligibility criteria
stated in this RFP, meets the technical,
management/ personnel, and corporate capability

RFP #UCBI 11-095
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anpecy tender@ukrainechi.com ne miznime 18:00 24
ciuns 2020 poky. ITuTaHHS YK 3aMUTH PO HATAHHS
po3’sicHEeHb Ta BiAMOBINI Ha HUX OyayTh
po3moBcIomKeHi cepex ycix orpumyBauiB 3HII, sxi
3a3Ha4YMIIM PO CBili iHTepec no uporo 3HIT.

Tinekn  mmceMoBlI  Bigmosimi  Bix  KimoHIKC
BBAKATUMYThbCS OQILifHUMH Ta MaTUMYTh Bary y
mporeci 3HII Ta mHactymHoi orminku. byms-saki
MUTaHHA, OTPHUMaHiI TMo3a MeXaMu O]IiHHUX
KaHaJiB, OTPHMaHi YCHO 4YH TIMCBMOBO, BiJ
NpaIiBHUKIB 49U MPE/ICTAaBHUKIB Kimomnike
Iarepuemnn Iuk., mpoekty UCBI Il un Gyns-sxoi
iHIIOI CTOPOHHW, HE BBaXKAOTbcAd O(imIHHUMHU
Biamosigamu ctocosHo 3HIT.

Jdara monanHsa mnpomo3uuii. Bci  mpomozumii
noBuHHI Oyt orpumani Ao 18:00 28 ciuns 2020
poky. [Ilpomosuiiii, oTpuMaHi 3 33aMi3HCHHSM,
OyIyTh po3riisaaTcs 3a pimeHHsaM KiMoHIKC.

Ycni npesenranii. Kimonikc 30epirae 3a co0oro
npaBo 3anmpocutd okpemMux OdepeHTiB J0 ydacTi B
YCHHUX TIpE3CHTAIlisIX Tepe]] TEeXHIYHUM OIIHOYHUM
KOMITETOM. [HTEpPB’I0 MOXYTh CKJIIQJAaTHCS 13 YCHHUX
npe3eHranii  OdepeHTamMu CBOEI  MPOMOHOBAHOT
nisutbHOCTI Ta miaxofniB. OdepeHTH MOBHHHI OyTH
TOTOBI HAIaTA MPE3eHTAIIIfO TEXHITHOMY
oninouyHoMy komitety B odici UCBI Il npotsirom 2
JIHIB 3 JIHSI OTPUMAHHS IMOBIJOMJICHHS.

Jara ykjaagaHHs cyOKOHTPaKTy (32 momepeaHiMu
po3paxynkamu). KiMoHIKC 00epe mpomno3uiliro, ska
HaJla€ HaWKpally IiHy Ha OCHOBI KpUTEpIiiB OILIHKH,
ki 3a3Haveni y 3HIL.

I.7. Tlepiox unHHOCTI

IIpono3wurii OdepeHTip, BKIIOYAIOUN IIHOBI, MAlOTh
30epiratd 4MHHICTH HpoTssrom 60 (uricTuaecsaTH)
KaJICHIAPHUX JHIB IMiCJs KIHIIEBOTO CTPOKY MOJaHHS
MPOTO3UIIIH.

L.8. Oninka Ta ocHOBA 1151 YKJIAJaHHSI KOHTPAKTY

Kontpakr Oyme yxmameno 3 OdepeHTOM, YHIO
MIPOTIO3HINII0 OyIe BU3HAYCHO TAKOIO, IO BiAIMOBIIAE
BUMOT'aM [IbOT'0 KOHKYPCY, KPUTEPisSM BiAMOBIIHOCTI,
sIKi 3a3HaveHi y 1ipomy 3HII, BignoBinae TeXHiYHUM,
VIPaBIiHCHKUM BHMOTaM Ta BHMOTaM  IIOJO
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requirements, and is determined to represent the
best value to Chemonics. Best value will be
decided using a tradeoff process.

This RFP will use the tradeoff process to determine
best value. That means that each proposal will be
evaluated and scored against the evaluation criteria
and evaluation sub-criteria, which are stated in the
table below. Cost proposals are not assigned points,
but for overall evaluation purposes of this RFP,
technical evaluation factors other than cost, when
combined, are considered more important than cost
factors. If technical scores are determined to be
equal or nearly equal, cost will become the
determining factor.

In evaluating proposals, Chemonics will use the
following evaluation criteria and sub-criteria:

RFP #UCBI 11-095
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MepCcoHally, Ta BHMOTaM IIOJO KOPHOPAaTUBHOI
CIIPOMOXKHOCTI, a TakoX Hamae KiMoHikc Haikparry
BapTicTh. Halikpamma BapTICTh BH3HAYA€THCS B
IpoLEeCi Y3rOKEHHS.

Hns mporo 3HII BHKOpHCTOBYBAaTHMETHCS IIPOIIEC
Y3TOKEHHS I BH3HAYCHHS! HAMKpamoi BapTOCTi.
Ile o3Hauae, MO KOXKHY TPOMO3HINIO Oy/e OIiHEHO
Ta TIPUCBOEHO OaaM HA OCHOBI KpHTEpiiB Ta
MIIKPUTEPIIB  OI[IHKHM, SIKI 3a3HA4YeHI y TaOJIHIl
Hiwk4ye.  LliHoBuM  mpomosumismM  Oanu  He
MIPUCBOIOIOTHCS, MPOTE JUIS LiJICH 3arajabHOI OI[IHKH
3a M 3HII, TexHiuHi (pakTOpH OIIHKH, OKPIM IiHH,
MIPH CKJIaJaHHi, BBAYKAIOTHCS OUTBIN BOKIMBUMH, HIXK
iHOBi (akTopH. SIKIIO BHCTAaBIAIOTHCS PiBHI 4K
Maibke piBHI Oanu 3a TEXHIYHY MPOIO3HUIIIIO,
BU3HAYAIBHUM (DAKTOPOM CTa€ 1iHa.

IIpu OLIHII MTPOIIO3UIIIi Kimonikc
BUKOPUCTOBYBaTHME TaKi KpUTEPIi Ta MiKpUTepii:

Evaluation Criteria
Kpurepii oninku

Evaluation Sub-criteria
Hinkputepni oninkmu

Maximum Points
MaxkcuMaJbHi 02711

Technical Approach
TexHiyHni maxig

Does the Offeror demonstrate an understanding of the
situation and goals of the program and beneficiaries?
Uu nemonHcTpye OdepeHT po3yMiHHS CUTYaIlil Ta Iijiei
mporpamu ta oeHedimiapin?

10 points/ 6aniB

miaaM, Macmradam
ayauTopii?

Is the proposed communications plan appropriate for
the goals, scale and target audience of the organization?
Un mnponoHOBaHWHM TIIaH KOMYHIKamii

opramizamii Ta ii

BIZIIOBIIa€ 30 points/ 6anis

LIIBEOBOT

Ukraine?

Does the proposed promotional plan demonstrate good
working knowledge of the media environment in

Uy JneMOHCTpye 3amnpoONOHOBAHUM PpEKJIaMHUM IUIaH
XOpOIlIi 3HAaHHA MeJlia cepeoBUIa B YKpaiHi?

20 points/ 6ais

Total Points — Technical Approach/ Besoro 6aiB — Texniunuii miaxia

60 points/ 6anie

Organizational Capabilities, Key Personnel Experience, and Past Performance
CrpoMO’KHICTh OpraHizailii, OCHOBHUH MEPCOHANT Ta CTaX poOOTH
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Company Background and Experience — Does the
company have experience relevant to the project Scope
of Work? Prior experience in  promotional
communications nationally and/ or regionally?

HocBig pobotn xkommaHii — Un Mae KOMMaHis JTOCBI,
MO0 € peJeBaHTHUM [UIsI BUKOHAHHA TeXHIYHOTO
3apnannsa? [lomepenniii moceim pobotm y cdepi
pO3poO0IIi Ta BIPOBAHKCHHSI KOMYHIKAIMIHIX KaMIIaHii
Ha HalllOHAJILHOMY PiBHI Ta/ perioOHaIbHOMY PiBHI?

20 points/ 6ais

Are the profiles of personnel proposed sufficiently

experienced?

Uwu nocTaTHRO AOCBIAYEHI KaJpH 3aIIPONIOHOBAHI?

20 points/ 6ainiB

Total Points — Organizational Capabilities
Bceboro 6aiB —CnpomMo:kHIiCTh oprasizamii

40 points/ 6anie

Total Points/ Besoro 0aJjtis

100 points/ 6axis

Offerors should have the capacity to perform all of
the services under one or more LOTSs, but need not
demonstrate capacity to work in all four LOTs.
Offerors may submit proposals to work in one, two,
three or all four LOTs.

Evaluation points will not be awarded for cost. Cost
will primarily be evaluated for realism and
reasonableness. If technical scores are determined to
be nearly equal, cost will become the determining
factor.

This RFP utilizes the tradeoff process set forth in
FAR 15.101-1. Chemonics will award a subcontract
to the Offeror whose proposal represents the best
value to Chemonics and the UCBI Il project.
Chemonics may award to a higher priced offeror if a
determination is made that the higher technical
evaluation of that Offeror merits the additional cost/
price.

1.9. Negotiations

Best offer proposals are requested. It is anticipated
that a subcontract will be awarded solely on the basis
of the original offers received. However, Chemonics
reserves the right to conduct discussions, negotiations
and/ or request clarifications prior to awarding a
subcontract. Furthermore, Chemonics reserves the
right to conduct a competitive range and to limit the

Ogpepenmu nosunni mamu 3mo2y GUKOHAMU 6Ci
nocyeu 3a oOnum abo kinekoma JIOTamu, are ne
0008’ A3K080 O0eMOHCMPYBAMU  CHPOMOJICHICb Y
ecix uomupvox JIOTax. Odgbepenmu Mmoocymo
nooasamu npono3uyii wooo pobomu 6 00HOMY,
060x, mpvbox abo secix yomupwvox JIOTax.

OuiHouHi 0anu He HAPaxOBYBATUMYTHCS 3a LiHY.
[lira TonOBHMM 4YHHOM Oyje OIIHIOBATHUCS Ha
MpeaMET PEaTiCTUIHOCTI Ta OOTPYHTOBAHOCTI.
Skmo TexHiuHa OLiHKAa OyAe MPUOIM3HO PiBHOIO,
I[iHa CTaHe BU3HAYAILHIM (paKTOPOM.

Heit 3HII 3actocoBye mporec Y3rofKEeHHs, IO
BcranoBiennit y @I13 15.101-1. Kimonikc ykmazae
cyokonTpakt 3 OdepeHTOM, MPOIO3HIISI SKOTO
HagacTh HaWKpamnry BapTicTh mia KiMoHIKC Ta
mpoektry UCBI Il. Kimonikc wMoxe Hanmatu
cyokontpakt OdepeHTy 3 BHUIIOI IHOK SIKIIO
OyJie IpuitHATE pillIEHHs PO Te, IO BHINA OIlIHKA
TEXHIYHOT TNPOMNO3MLIi BHUIPABIOBYE OJATKOBY
LiHy/ BapTICTb.

1.9. IlepemoBuUHHU

OronomyeTbesl 3aMUT HAa OTPUMAaHHS HaWKparqux
npormo3umiii. OJiKyeTbCsl, MO CyOKOHTpPakT Oyzie
YKJIQZCHO BUKIIOYHO Ha OCHOBI OTPUMAaHHX
opurinaniB mporosumii. [Ipore Kimonike 36epirae
MpaBO MPOBECTH OOTOBOPCHHS, MEPEMOBHHHU Ta/dn
3pOo0MTH 3amUT MpPO HAAAHHS PO3’SICHEHb [0
YKJIaJeHHs1 CyOKoHTpakTy. binbpm Toro, KimoHikc
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number of Offerors in the competitive range to
permit an efficient evaluation environment among the
most highly-rated proposals. Highest-rated Offerors,
as determined by the technical evaluation committee,
may be asked to submit their best prices or technical
responses during a competitive range. At the sole
discretion of Chemonics, Offerors may be requested
to conduct oral presentations. If deemed an
opportunity, Chemonics reserves the right to make
separate awards per component or to make no award
at all.

1.10. Terms of Subcontract

This is a request for proposals only and in no way
obligates Chemonics to award a subcontract. In the
event of subcontract negotiations, any resulting
subcontract will be subject to and governed by the
terms and clauses detailed in Section I1l. Chemonics
will use the template shown in section 11l to finalize
the 1QS. Terms and clauses are not subject to
negotiation. By submitting a proposal, Offerors
certify that they understand and agree to all of the
terms and clauses contained in section I11.

1.11. Privity

By submitting a response to this request for
proposals, Offerors understand that USAID is NOT a
party to this solicitation.

Section Il. Background, Scope of Work,

Deliverables, and Deliverables Schedule

I1.1. Background

The Ukraine Confidence Building Initiative 11 (UCBI
I1) is a USAID program implemented by Chemonics
International Inc. in Ukraine. The program issues
grants to organizations working in Ukraine to (1)
increase acceptance of a Ukrainian civic identity, (2)
increase participation in Ukraine’s reform process,
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30epirae mpaBoO TMPOBECTH KOHKYPCHY BHOIpKY i
obMexutn KimbKicTh OQepeHTiB y KOHKYpPCHIH
BUOIpII, 1100 YMOXKIUBUTH €()EKTUBHE OLIHOYHE
CEpeNOBHINE JUIS HAWOILIBII BHCOKO OI[IHEHHUX
mporno3utii. OdepeHTiB, ki OymyTh OIliHEHI
HaliBMIIIE, 32 BU3HAYEHHSIM TEXHIYHOI'O OLIIHOYHOI'O
KOMITETY, MOX€ OyTH 3amlpomieHO TOAaTH ix
HalKpaili I[iHM 91 TEXHIYHI BiIIMOBIAI TPOTATOM
KOHKypcHOi BuOipku. BukiIo4HO Ha po3cynd
Kimonike, OdepeHTiB MOXe OyTH 3amporieHo
MIPOBECTH yCHi Mpe3eHTAIli]. Skmro e
BBOKATUMETBCS TaKWUM, IO HAWKpaIlMM YHHOM
BiamoBigae iHtepecaM, KiMoHikc 30epirae mpaBo
YKIaCTH OKpeMi CyOKOHTPaKTH 332 KOMIIOHEHTaMHU
YH 30BCIM HE YKIIAJaTh CyOKOHTPAKT.

1.10. YmoBu CyOKoHTpaKTy

Ileit JOKyMEHT — 11€ BUKJIFOYHO 3alUT PO HaJaHHS
MIPOIO3MIIiH, 1 BIH XOIHAM YHHOM HE 3000B’s3y€
KimoHikc 10 ykiagaHHs CyOKOHTpakTy. Y BUIAIKy
NMEpPEeMOBUH 32  CyOKOHTPAaKTOM,  OyIb-SKHHA
CyOKOHTPaKT MiINsraTiMe Ta KepyBaTHMEThCS
YMOBaMH Ta TOJOXKEHHSIMH, SIKi ACTali3yIOThCS Y
Po3pini III. Kimonikc 3actocoByBatume ¢opmy,
ska HaBomuthes y Posmimi III mns dinamizari
cyokonTpakty. Iloganusm mponosunii OdepeHTr
MiATBEPIUKYIOTb, 110 BOHM  PO3YMIIOTH  Ta
MOTOJDKYIOTECSL 3 TIOJIOKEHHSAMH Ta YMOBAaMH, IO
MictaThes y Poszmini 111,

I.11. IIpaBoBinHOCMHM

[lomanusM BigmoBiMI Ha TeH 3amuT MPO HaTaHHS
npono3uniit OdepeHTH MiATBEPIAKYIOTh PO3YMiHHS

toro, mo USAID HE € cropoHOIO 115OTO
KOHKYPCY.
Po3gin II. Buxigni mnogoxkeHHsI, TexHiuHe

3aBJAaHHs, pe3yJbTaTH Ta rpadik XoCATHEHHS
pe3yJbTaTiB

11.1. Buxigni moso:xkeHHs

[IpoexT «3minHeHHs1 rpomaacbkoi qoBipm» (UCBI
I1) e mnporpamoro USAID, mio peamizyerscs
Kimonike Iatepremman Iak. B Ykpaini. IIporpama
Ha/Jla€ TPaHTH OpraHizamisM, IO IPAlOTh B
Vkpaini, 3 w™etoto: (1) minBuIIeHHS piBHA
TNPUAHATTS ~ TPOMAISHCHKOI  IEHTUYHOCTI B
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and (3) increase trust and acceptance of pro-reform
information.

An important part of this work is helping Ukrainian
non-governmental and governmental beneficiaries of
the program to expand their constituencies and
broaden or deepen their relationship with key
audiences.

11.2. Scope of Work

UCBI is seeking strategic communications service
provider to develop the outreach capabilities of the
program’s beneficiaries. Offerors will be able to help
government and non-governmental beneficiaries at
the national, regional, and municipal level to identify
their target audience, develop key messages, and
implement a multi-media promotional campaign.

The subcontract will allow for an indefinite number
of sub-task orders (STOs) for strategic
communications services for an unspecified number
of beneficiaries to be determined by UCBI after
award.

Offerors should demonstrate the ability to design,
implement and optimize multiple media, integrated
and social (people-to-people) marketing campaigns.

The actual number of STOs, the scope of each
engagement, and the total level of effort performed
for each STO will be determined by UCBI Il. For the
sake of each STOs offerors should consider the
designated UCBI II beneficiary its client; though the
scope and cost of any activities will be determined by
UCBI Il as the financially responsible party.
Beneficiaries will have wvarying levels of
communications expertise and preexisting campaign
experience. Some could have dedicated staff and
significant capacity already; others will have little to
no capacity or experience.
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VYxpaini; (2) 30inbIIeHHS yYacTi B poueci pedopm
B Ykpaini; (3) miABUIICHHS MOBIPU Ta TPHHHITTS
popedopmeHoi iHpopmariii.

BaxnuBoro wactuHOMO 11i€i poboTH € Iomomora
VKpaiHCBKUM  HEYpSJOBUM  Ta  Jep)KaBHUM
OeHediniapaM mporpaMu po3MIMPIOBATH TOJE iX
TUSUTBHOCTI Ta TOTIUONMIOBATH iX CTOCYHKH 3
KITIOYOBUMH ayIUTOPISMI..

11.2. Texuiune 3aBranns

UCBI mykae HamaBaya TOCIYr 3 pO3poOKH Ta
BIIPOBA/KCHHS KOMYHIKAIlIMHUX KaMmaHifd uis

PO3BHTKY BiJITOBIIHUX CIPOMOXKHOCTEH
Ocnedimiapie  nporpamu. OQepeHTH 3MOXYTh
JOTIOMOTTH JIepKaBHUM i HEYPSIOBUM

OeHediniapaMm Ha HaUiOHATBHOMY, PEriOHAIBEHOMY
Ta MYHIIUTIAIFHOMY PiBHSIX BU3HAYUTHU X IUIHOBY
ayJUTOPIt0, PO3POOHTH KJIFOYOBI MOBIJIOMIICHHS Ta
BIPOBAJUTH MYJIETHMEIHHY IPOMO KaMITaHifo.

CyOKOHTpakT mependayae HEOOMEKEHY KIIbKICTh
cy63amoBiens (C3) mogo mociayr 3 po3poOKu Ta
BIIPOBA/KCHHA KOMYHIKAI[iHHUX KaMMaHiid s
HEBU3HAYeHOT  KUTBKOCTI  OeHedimiapiB,  sKi
Bu3HauaTuMyThcst UCBI  micins  mianucanHs
CyOKOHTpaKTa.

OdepeHTr MOBUHHI MPOJEMOHCTPYBATH 3/aTHICThH
pO3pOOIATH, BIPOBAIKYBAaTH Ta ONTHMIi3yBaTH
MeIiifHi, iHTerpoBaHI KOMYHIKamliiiHI KaMmaHil 3
BUKOPUCTAHHSIM COIiaibHUX Menia. DakTuuHa
KiIpkicTe C3, o00csAr KOXXHOrO 3aBJaHHS Ta
3aranbHANA piBeHb 3ycwib 1 KoxkHoro C3,
Bu3HauaTuMmeTses UCBI 1L

Y pobori i3 koxumM C3, odepeHTamMm
NPOMOHYETBCS ~ BBAXATH  CBOIM  KIIIEHTOM
BuzHaueHHoro UCBI II Oenediniapa; xoua odcsr

Ta BapTICTh OyAb-AKOi IiAIBHOCTI, OyOyTh
BH3HAYATHCS UCBI 1I SIK (hira"CcOBO
BIJIMOBiTabHOI  CTOpPOHU. beHedimiapy MaroTh

pi3HUII piBeHb KOMYHIKaI[ifHOT eKCHepTH3H Ta
MIOTIEPETHBOTO JTOCBITY BBEICHHS TaKWX KaMIIaHii.
Jleski 3 HMX MOXYTh BXE MaTH IEpPCOHal Ta
3HAYHy [OTYXKHICTB, IHIN MaTHMYyThb Malo
MOXJIMBOCTEH a00 Majo JOCBiAdY.
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LOT 1 - Municipal Level

LOT 1 provides Support to government or non-
government beneficiaries at the municipal level to
more effectively reach audiences in their city, town,
or surrounding areas with messages tailored for their
locale. The Offeror will need to have capacity to
implement all of the tasks and deliverables for a
specified beneficiary, as described in the section 11.3
Deliverables.

LOT 2 - Regional Level

LOT 2 provides support to regional level
beneficiaries, such as oblast administrations or larger
NGOs to reach audiences across one or more oblasts.
The Offeror will need to have capacity to implement
all of the tasks and deliverables for a specified
beneficiary, as described in the section 11.3
Deliverables.

LOT 3 — National Level

LOT 3 provides support to large government or non-
government beneficiaries, such as ministries,
agencies, or large national NGOs based primarily in
Kyiv trying to reach audiences across much or all of
Ukraine. The Offeror will need to have capacity to
implement all of the tasks and deliverables for a
specified beneficiary, as described in the section 11.3
Deliverables.

LOT 4 - Media Placement

LOT 4 provides advertising in the most populare
communication channels: television, outdoor media,
radio, cinema, Internet: news portals, online media
and social media, print media, advertising on
transport, non-standard media.

CASE STUDIES (examples)

Offerors should propose the work they would
perform and associated costs for one, two, or all three
of the below case studies. The below case studies are
intended to provide examples of the types of work
that might be performed under STOs for the LOTs
above, but are not real projects that UCBI intends to
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JIOT 1 - MyHinnnanbHuii piBeHb

JIOT 1 3abe3nedye MATPUMKY ACpKABHUM UH
HeZep)kaBHUM OeHedimiapaM Ha MYHIIHUITATEHOMY
piBHI 3 MeTOl OB EPEKTHBHOTO OXOIUICHHS
ayauTopii B CBOEMY MiCTi a0 MpHJIErIuX padoHax
3 TIOBIJOMJICHHSMHM, HAIUICHUIMH Ha TOTPeOH
ixgporo perioHy. OdepeHT TOBHHEH MaTH
MO>KJIMBICTh BUKOHATH BC1 3aBJaHHs, 10 JCTAIBHO
nponucani y cekuix [1.3 Pesynbratu mist KOXKHOTO
KOHKpETHOro OeHediriapa.

JIOT 2 - PerionajbHuii piBeHb

JIOT 2 3abesmedye miaTpUMKy OeHedirmiapiB
perioHanbHOrO0  piBHS, TakuX sK  oOmacHi
aaminicTparnii yn Benuki 'O 3 MeTOrO OXOIUIEHHS
aymuTopii B OnHIA abo JAEKUIbKOX 00JacTsx.
OdepeHT MoBHHEH MaTH MOKJIMBICT BUKOHATH BCi
3aBJIaHHs, MO JleTalbHO HponwmcaHi y cekmix II. 3
Pesynbratn TUTS KOXKHOTO KOHKPETHOTO
Oenedimiapa.

JIOT 3 - HanioHanbHUIA piBeHb

JIOT 3 3abesrneuye miATPUMKY BEIUKAM YPSIOBUM
9yl HeAep)KaBHUM OeHedimiapamM, TakuM SK
MiHICTEpCTBa, BiIOMCTBa a00 BEJIMKI HAIllOHAJBHI
'O, sxi Oasyrorbest Hacamrepen y  Kwuesi,
HAMAararouuch  OXONUTH  AYJWTOPII0  BCHOET
VYkpainn. OdepeHT MOBHHEH MaTH MOXIIHUBICTh
BHKOHATH BC1 3aBIaHHS, 110 JETAITBHO MPOTHCAH] y
cekmix II. 3 PesynmbTats 7151 KOKHOTO KOHKPETHOTO
Oenediniapa.

JIOT 4 — Meniapo3mimeHHst

JIOT 4 3abesmeuye pO3MilIEHHS pEKIaMH B
HaWOIIBII TIOMUPEHUX KaHAJIaX KOMYHIKamii, a
came: TeneOadeHHs, HOCISX 30BHINTHLOI PEKIIAMH,
panmio, KiHOTeaTpu, B Mepexi IHTepHeT Ha
iHpopmariiiinux mopranax, I[atepHer-3MI Ta y
ColiabHMX  Meaia, JApykoBaHHuX 3MI, Ha
TPAaHCHOPTI, HECTAHAAPTHHUX HOCISX PEKIIAMH.

HNPUKJIAIM POBIT

OdepeHTr TOBMHHI 3allPONOHYBaTH POOOTY, AKY
BOHH BHKOHYBAaTUMYTb, 1 ITOB'SI3aHi 3 HEIO BUTPATH
Ha OJIMH, ABa a00 BCI TPH 3 TEMAaTUYHHUX HPUKIIAIIB
HIKYe. Hwkde ommcaHi BHIAIKOBI MPUKIAIN
THUIIIB POOIT, SKi MOXKYTh OyTH BHKOHaHI B paMKax
C3 mns 6inemocti BunieBkazanux JIOTis, ane He €
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support.

LOT 1 Case Study — Local hospital.

The hospital in Yuzhne city of Odesa Region in the
framework of the medical reform implementation is
introducing an electronic system of preliminary
appointments fixing, registration of patience, keeping
of patients' records, issuing electronic recipes. The
effective implementation of the system depends on
how well the citizen’s are aware of the system and

how to use it.

The hospital has the website, Facebook page. The
staff is professional and has a good reputation among
citizens and they are also active in social media.

UCBI 11 would like to support a small promotional
campaign in the city that includes development of a
plan, implementation, and evaluation as described in
the Section 11.3 Deliverables.

LOT2 Case Study — Oblast Institution.

In Transcarpathia region the radical groups has
activated their work among young people. In
particular, in Uzhgorod there is an active recruitment
of young people 14-18 years old to the newly created
organizations. Uzhhorod Regional State
Administration takes legal measures to control the
situation and also plans to launch an information
campaign about the dangers of radical organizations.

UCBI Il would like to support an information
campaign across the oblast that includes the
development of a plan, implementation, and
evaluation as described in the Section 11.3
Deliverables.

LOT 3 Case Study - National Government

Ministry.

A national government agency has recently enacted a
new policy on simplifying lending to Internally
Displaced Persons (IDPs). UCBI Il and the Ministry
plan to inform IDPs about a loan program for
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peambHuMu  mpoektamu, ski UCBI wmae nawmip
i ITpUMAaTH.

JOT 1 [Hpuxaax - Micuesuii
HinTpuMKa JIOKATbHOI JIKaPHi.
Jlikapuast B M. FOxue Omechkoi o0iacTi B pamMKax
peamizanii  MenuuHoi  pedOpMH  BIPOBAIKYE
CJIEKTPOHHY CHCTEMY MOIMEPeaHbOI peecTpauii Ha
MpUifOM, BeJACHHS OOJIKYy MAaIlieHTiB, BUAaYl
CJIEKTPOHHUX perenTiB. EQekTnBHe BIPOBaKEHHS
CHCTEMH 3aJICKUTH BiJ MPOiHGOPMOBAHOCTI MICTIH
PO CUCTEMY Ta SIK HEIO KOPHCTYBATHCh.

piBeHb.

JlikapHss Mae BnacHuil BeO-calT, CTOPIHKY B
Facebook, kBamidikoBanuii mnepcoHay, MmO Mae
peryTamilo cepei JKUTENiB Ta € aKTHBHUM Y
coumemia.

UCBI I xoTiB 61 migTpUMaTH HEBEIHUKY PEKIAMHY
KaMITaHil0 B MICTIi, 5IKa BKIFOYA€ PO3POOKY ILUIAHY,
BIIPOBAKEHHS Ta OILHKY, sIK onucaHo B cekuii 11.3
PesynbraTu.

JOT 2 Ilpuxkaax - OOnacHuii piBeHb.
HinTpuMka iHCTHTYLI perioHaJILHOrO piBHA.

Ha 3akapmarTi AKTUBI3yBaIach pobota
pajMKallbHUX TPyl cepea MOJoil. 30KpeMa, B
Yoxkroponi ¥ne akTuBHHHA HaOip Momomi 14-18
POKIB JI0O JaB HOBOCTBOPEHHX OpTaHi3aIliil.
Vxroponceka OJIA mpuiiMae 3axoid B paMKax
3aKOHOJIABCTBA I KOHTPOJIIO IIBOTO TIPOLECy 1
TaKoXX  ITUTAHYyE  3aIyCTUTHUT  iH(POpPMAaIiiHy
KaMITaHil0 PO  HeOEe3MeKy CTBOPIOIOTH
panuKanbHi oprasizarii.

SAKY

UCBI II xoriB 6m migTtpumaTtd iHbOpMAIiiiHy
KaMIIaHiIo 10 BCii 0071acTi, sIKa BKITIOYAE PO3POOKY
IUIaHy, BIPOBAKEHHS Ta OLIHKY, SK OIHCaHO B
cekuii 1.3 Pesynprarn.

JOT 3 Ilpuxnan - HamioHanbHuii piBeHb.
HinTpumka minicTepcTBa.

HamionanpHa JepskaBHa yCTaHOBAa HENIOAABHO
NpPUIHSIA HOBY TOJITHKY IIOJO CIPOLICHOTO
KpeAWTyBaHHSI OCi0, #AKi TepeMicTHiucs B
pesynbrati anekcii Kpumy Ta koHQuKTy Ha
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purchusing of acoomodation or accommodation
repair. The agency has communications staff which
has developed some messages and approaches but
lacks the resources to create and implement a full
campaign.

UCBI 1l would like to support a promotional
campaign across all of Ukraine that includes the
development of a plan, implementation, and
evaluation as described in the Section 11.3
Deliverables.

LOT 4 Media Placement

To participate in this LOT it is necessary to submit a
budget in developed template, which is an apendix to
this document.

REPORTING

The Offeror(s) will work in close cooperation with
UCBI Il staff responsible for the grant. All the
materials (design layouts, graphics, video, audio, PR
materials) can be published only after the relevant
reviews and approvals are obtained by USAID and
UCBI II.

The subcontractor has to provide a report after each
campaign with the analytical information about the
campaign. At the beginning of each campaign, KPI’s
on its reach and engagement of target audience will
be set, depending on concrete project details.

All written reports and deliverables will be submitted
in English, Ukrainian and/ or Russian languages.

Offerors are expected to provide fixed pricing for
associated deliverables as described below as well as
to express pricing per “unit”. If pricing varies by
location/ oblast then the Offerors should clearly state
as much in its cost proposal.

11.3. Deliverables
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Houbaci. UCBI II Tta ycraHoBa mparHyTb
mpoiHGOopMyBaTH TIEPECENEHIIIB PO TMPOrpamy
KPEIUTYBaHHS, KOTpa JONOMOXE BHKYIHTH a0o
o0mamryBaTu KHUTJIO. YcraHoa Mae
CHiBpOOITHHKIB 3 KOMYHiKawii, sKi po3pobunn
JIesIKl ITOBIJOMJIGHHSI Ta HIAXOJH, ajieé He MaroTh
pecypciB s CTBOpEHHS  Ta  peaiizarii
MMOBHOMAIITA0OHOI KaMITaHii.

UCBI Il xoTiB 01 miaATpUMAaTH peKJIaMHYy KaMITaHio
o Bciit YkpaiHi, sika BKIIIOYaE€ poO3poOKy IUIaHY,
BIIPOBA/IXKEHHS Ta OLIHKY, sIK onucaHo B cekuii 11.3
PesynbTatu.

JIOT 4 Meniapo3MinieHHst
Hus yuacti B manomy JIOTi HeoOXimHO momaTu

Oro/pKeT 3a pOo3pOOJCHUM IAa0JIOHOM, KOTPHHA €
JIOTaTKOM.

3BITHICTH

Odepenr(n) Oyne mpamoBaTH B TICHOMY
chiBpoOiTHMITBI 3  mepconaiom UCBI I,
BINMOBiMampbHUM 32 TpadT. Bci  marepiamu

(nu3aitHepchKi MakeTH, TpadivHi MaTepiay, Bifeo,
ayJio, MpoMO MaTepiajii) MOXYTb ITyONiKyBaTHCS
TUIBKHA TICJIE OTPUMAHHS 3aTBEPIKCHHS 3 OOKY

USAID ta UCBL

CyOomiagpsmHAK TIOBMHEH HamaBaTH 3BIT IMCIA
KOXHOI KaMmaHil 3 aHaJTHYHOW iH(opMaIliero
mpo kammadiro. Ha moyartky KoOXKHOI KamIiaHii,
Oyae  BcraHoBieHo KPI  momo  OaxkaHux
pe3ynbTaTiB O 3aly4yeHHID Ta OXOIUICHHIO J0
LiTBOBOI  ayaUTOpii, 3aJIE)KHO Bl KOHKPETHHX
JleTajie MpOeKTy.

Bei mmebMoBI  3BiTH  Ta  pe3ynbTath  OynyTh
MOJABAaTHCS AHIVIICHKOI0, YKPATHCHKOIO Ta/ 4l
pociiicbK010 MOBaMHu.

Ouikyetses, mo OdepeHtn HaganyTh (ikcoBaHY
IiHy Ha BIANOBIAHI pe3ynbTaTH, IO BKa3aHi
HWXKYE, a TaKOX 3a3Hayarh I[IHY 32 «OJHHHII».
Sxmo ¢opMyBaHHS I[iHM 3aJICKUATH BiJ MicIsy/
obmacTi, Togi OdgepeHTn MOBUHHI YIiTKO 3a3HAYUTH
PO 1€ Y CBOIiH I[IHOBIH ITPOMO3MIIIi.

I1.3. Pesyastatn
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The following is the menu of deliverables that will be
prescribed and executed according to the scope and
schedule stipulated in the STOs and SOWs. All
be provided in the
working languages: English, Ukrainian and/ or

written deliverables will
Russian.
Each of 4 LOTs includes the following steps:

Stage 1: Development of a promotional campaign

Successful completion of this stage will require the
provision of technical expertize to complete the

following tasks and deliverables:

1. Meet with beneficiary to understand their
overall mission and operation;

2. Travel to Yuzne city to meet with the
beneficiary to better understand their mission and
develop a promotional campaign (optional);

3. Analyze best possible ways to communicate
goals of the beneficiary (PEST, SWOT, competitor
and other types of analysis, if applicable);

4. Define communication objectives for
beneficiary’s promotional campaign;

5. Define the target audience for the campaign;
6. Develop creative concept of the campaign with
the key messages, draft of proposed design layouts
and the reasoning to use those;

the

7. Create a media strategy that will include media
plan with timing and proposed budget. The
Offerors should provide a low and high cost
proposal that is appropriate for the size of the
organization. The plan should include estimated
reach and consider both traditional and non-
traditional ways of delivering messages. The exact
media proposed will vary depending on audience
and the size of the organization, but could include:

 social media (Facebook, Instagram, etc.);

 television (social advertisements on TV,
video news releases, television commercial,
participation in TV shows);

» radio (AM, FM, online radio);

 print (newspapers, magazines);

» out-of-home media, public transportation,
ambient experiential, direct media;
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Hwxye HaBemeHO mepenik BapiaHTIB pe3yNbTaTiB,
sIKI OyIMyTh BU3HA4YEHI 1 0OpMIICH] BIITOBITHO IO
3apaaHHs Ta rpadiky, mo BcranosieH C3 1 T3. Yeci
NHCHMOBI pe3yJabTaTH HATaBATHMYTbCS
podounmMu MOBAaMM: aHIilicbKOIO,
YKPaiHCHKOI0 Ta/ Y POCilCHKOI0.

Koxen 3 4-x JIOTiB nepenbauae HaCTyIHI eTamu:

Eman 1: Po3pooka npomo kamnauii
Jns  ycmimHOro  3aBepLICHHS bOr0  eTaiy
notpibHa TEeXHIYHA eKCHepTH3a ISl BUKOHAHHS
HACTYITHUX 3aBJIaHb Ta OTPUMaHHS Pe3yJIbTaTiB!
1. 3yctpiu 3 GenedimiapoM, 100 3pO3yMITH iX
3arajibHy MICi0 Ta JIisUTbHICTB;
2. Tloizmka go ™. MOxkHe mnms 3ycTpiui 3
OeHediniapoM, 00 Kpaile 3po3yMiTH iX MiCit0
Ta pO3pOOHMTH TMPOMO KaMIlaHil0 (32 TaKoi
HEOOXI1THOCTI);
3. Anani3 curyauii (PEST, SWOT, xoHkypeHTH
Ta 1HII BUJIM aHANI3y, SKIIO 3aCTOCOBHO);
4. BusHaueHHs KOMYHIKalliiHUX IiJed MpoMo
KaMIIaHiT;
5. Bu3Ha4ueHHS [iTHOBOI ayAUTOPii KaMITaHii;
6. Po3poOka kpeaTWBHOI KOHIIEMIIii KaMIaHii 3
KIIOYOBHMMH  TOBIIOMJICHHSIMH,  TPOEKTOM
3alPOMOHOBAHKUX JU3AMHEPCHKUX MAaKeTiB Ta
apryMEHTAIIE0 iX BUKOPUCTAHHSI,
7. CTBOpEeHHS MeJIia-CTpaTerii, sika BKIOYaTHMe
MYJIBTUMENIHHUA TIaH 13 TepMiHAMH  Ta
MPONoHOBaHNM OropkeToM. OdepeHTr MOBHHHI
HaJaTH TPOMO3UIII0 3 MiHIMaJbHOIO  Ta
MaKCUMaJBHOIO  BapTiCTIO, SKa  BIiJOBITaE
po3mipy opranizamii. [I1an moBuHEH BKIIIOYATH

OIIHKY  OXOIUICHHSA Ta  pO3TJBIIaTH  SIK
TpamuIliiHI, TaK 1 HETPAAMINHHI CIIOCOOU
JIOCTaBKU MOBIJIOMJIEHb. Crucok

KOMYHIKAI[IfHAX KaHaJiB MOXXE 3MiHIOBATHCh
3aJIeKHO BiJ ayAMTOpil Ta po3Mipy opraHizamii,
ase B SIKOCTI MPHKJIIaAa MOXKE BKIIFOUATH:

* comianpHi Menia (Facebook, Instagram Ta
1HTITI);

* TenebayeHHs (colliajbHAa pekiamMa Ha
TenebayeHHi, BiZIeo-TIpec-pelisy,
TeJeBi3iiiHa peKJIaMa, yqacTh y TeJeIoy);

* paxio (AM, FM, onnaiin panio);

* mpeca (Ta3eTu, )KypHaIH);

» out-of-home media (6inGopau, citinaiTy,
adimi, rpoMagcbKuil TPaHCTIOPT, aMOi€HT
Ta iHme);
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» digital advertising (web-based, mobile and
mobile  applications),  search  engine
marketing & social media advertising;

» specialty advertising (on items such as
matchbooks, pencils, calendars, telephone
pads, shopping bags, etc.);

» other media (catalogs, samples, handouts,
brochures, newsletters, etc.).

The media plan should also include GRP (Gross
Rating Point)/ TRP(Target Rating Point) forecast;
or other indicators, depending on the selected
communication tools.

8. Propose monitoring and evaluation technigues
in order to track the ability to reach the
communicational goals.

Deliverables for Stage 1 will include:

1. A work plan due after the initial meeting with the
beneficiary that lays out the schedule of engagement
and total level of effort required to complete Stage 1.

2. A promotional strategy developed with the
beneficiary that includes all of the above elements.
This promotional strategy, if approved by UCBI II,
will form the basis of the Stage 2.

Stage 2:
campaign
Successful completion of this stage requires design
and production capabilities to implement a UCBI 11
approved communications plan for a beneficiary.
Implementation will include one or more of the
following:

Implementation of the promotional

1. Create promotional materials (Deliverables):
» Design key image(s) for the campaign;

» Create design adaptations for all relevant
platforms;

» Design a web site;

» Create promotional video for TV, Web and
Social media;

» Audio promotion for Radio;

» Other.

2. Implementation of the media plan:

» Create communication plans relevant to each

media platform used (Social media, Web,
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* JIi/DKATAN pekiiama (BeO-cailT, MOOUTEHUI
Ta MOOITBRHWUN ONATKH), MapKETHHT B
MOIIYKOBMX CHUCTEMaX Ta peKiIaMa B
COLIIATbHUX Mepexkax;

* BUKOPHUCTaHHS MPOMO-TIPOAYKLIi (0B,

KaJeHaapi, OJOKHOTH, CYMKH s
MOKYIIOK 1 iHIIE);

* iHme (Karajord, 3pas3Kh, pPO3AATKOBI
Matepiaad, OpomypH, iHbopMaIliiiti

OI0JIETEeHI TOIIIO).
Menia-nijiaH TaKoK OBUHEH BKIIIOYAaTH HMPOTHO3
3PI1 (3aranpumii peditunroBuii nyHkT)/ L[PT
(IlimeoBa  peiiTMHrOBAa TOYKa); abo  iHImi
MOKa3HUKHU 3aJIe)KHO Bif o0paHux
KOMYHIKaI[ifHUX iIHCTPYMEHTIB.
8. [Ipomo3wuilis METO/IiB MOHITOPHHTY Ta OIIiHKH,

JUIA  BH3HAYEHHS  34aTHICTI  JOCSATHEHHS
KOMYHIKAI[IHHAX IJIEH.
Pesynbraru Etamy 1 BKIIOUaTUMYTh:
1. Ilmam poboTm micms mWeprioi 3ycTpidi 3
Oenedimiapom, 10 BKITFOUATHUME rpagik
3aJy4eHOCTI Ta 3arajbHUH  PiBeHb  3YCHIIb,

HEOOXIAHMX ISl 3aBepIIeHHs 1-ro eTamy.

2. Po3pobnena 3 OeHedilliapoM MpoOMoO CTpaTeris,
110 BKJIFOYAE BCI TIepepaxoBaHi BHIIE eJieMeHTH. L1s
peKIIaMHa CTpaTerisi, SIKIo OyAe 3aTBEpKEHHS 3
6oky UCBI 11, ctane ocHOBOIO eTamy 2.

Eman 2: Bnpoeaosicenna npomo kamnauii

JInst  yCHiNIHOTO — 3aBEpIICHHS IOTO  eTaIly
BUMAra€eThcsl MaTH IJIaH Ta BUPOOHUY] MOXKIIMBOCTI
U peamizamii  IUlaHy ~— KOMYyHIKamid s

oenedimiapa, 3atBepmxernx UCBI II. Peamizarmis
BKJIIOUATUME OJHY a00 JCKiJbKa 3 HaBEJACHHUX
HIDKYE JIH:
1. CrBopenHst mpomo MatepianiB (Pesynprarn):
* Po3poOka KIIOYOBHX 300paKECHb IS
KaMITaHiT;
e CrBOpeHHS Ta amamnTaIlii au3aifH-MaKeTiB
JUISL BCiX BIATIOBIMHUX IUTAT()OPM;
* Po3poOka Beb-caiity;
* CTBOpEHHs  PEKJIAMHOTO  Biflco  JyIs
TeNEBI31HHNX, BeO- Ta COIiaThHUX MEPEK;
*  Aynioponuku Ajs pamio;
e [Hie.
2. Peasizartis Memia-riany:
* CTBOpCHHA KOHKPETHUX TUTaHIB,
BIAIIOBIAHO [0  MeAla-KaHajiB, IO
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Television, Radio, Outdoor, etc.);

» Negotiations with media organizations;

» Optimize social media platforms. Supporting
the beneficiary in maintaining and optimizing
communication in the social media;

» Support all the logistics and production of
materials (print, production, distribution);

» Organize events to support the campaign;
» Other.

Deliverables for Stage 2 include:

1. Any media materials intended for public release.
All materials are subject to UCBI 1l approval before
release.

2. A final report outlining the work, media channels,
and materials developed and released in Stage 2.

Stage 3: Evaluation

After implementation, Offerors should have the
ability to evaluate the success of the implementation
of the communications plan.

Deliverables for Stage 3 include:

A report detailing the elements of the media
campaign  with  the industry-standard  key
performance indicators relevant to the selected
media. These could include the OTS, reach, loyalty,
affinity, TRP, web-site audience increase, fan-base
increase, tone of voice, number of mentions, etc.

11.4. Deliverables Schedule

The need to remain flexible in response to rapidly
changing conditions in Ukraine has led Chemonics/
UCBI 11 to favor a flexible schedule of a deliverables
based on a menu of options that can be exercised
when required. The Subcontractor(s) shall be
required to have the capacity to plan and implement
multiple requests concurrently.

The 1Q Subcontract will last for one year with the
possibility of extension. Individual STOs will
typically last from 3 to 6 months. Chemonics/ UCBI
Il anticipates issuing Fixed Firm Price (FFP) STOs
continuously.

RFP #UCBI 11-095
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BUKOPHCTOBYIOTHCS (comianmpHi Memia,
[aTepHer, TemebavyeHHs, pamio, 3OBHIITHS
pekIiama, iHIe);
» [leperoBopu 3 Meaia-oprafizamisiMu;
OnTuMmizariis comiaabHUX MeAia-TaThopM.

IlinTpumka Oenedimiapa 010
00CITyroByBaHHS Ta ONTUMI3aIlis
KOMYHiKallii B coliaJbHUX Mepexax;

e IligTpumMka BCi€l JIOTi1CTHKH Ta
BHUPOOHHIITBA MaTtepialis (mpyx,
BUTOTOBJICHHSI, PO3MIOBCIO/PKEHHS);

e QOpranizaiiss  3ax0fiB 3  MATPUMKH
KaMIIaHiT;

e [Hiue.

Pesyneraty Etamy 2 BKIIOYaTUMYTh!

1. Bynap-sxi Mezia Marepiaiy, NpU3HAYCHI IS
nyOmikanii. Ilepen Bumyckom, Bci Marepianu
M JUIATa0Th 3aTBeppkeHHo 3 0oky UCBI 1.

2. 3aKIouHui 3BIT PO poOOTy, Meiia-KaHaIu Ta
MaTepiajiu, po3po0IieHi Ta BumyIeHi Ha Erarmi 2.

Eman 3: Ouinka

[Micns  peamizanii, OdepeHTrn NOBHUHHI
MOXJIMBICTh OIIHUTH YCHIX peaizarii
KOMYHIKaIliil.

MaTH
IUIaHY

Pesynbraru Etamy 3 BKIIOUaTUMYTh:

JleranbHUI 3BIT €IEMCHTIB MeAia-KaMmmaHii 3
KIIFOUOBMMH TIOKa3HUKaMH  ©(EeKTHBHOCTI, 110
CTOCYIOThCS BHOpaHMX Meaia. BoHu MOXyTh
pximoyatn  OTS, OXOIUIEHHS,  JIOSJIBHICTb,
criopigHenicts, TRP, 30impmienHs ayauropii BeO-
caity, 30umblIeHHs (aH-0a3u, TOHY TOJIOCY,
KiJIbKOCTI 3raJIOK TOIIIO.

I1.4. T'pagik nocArHeHHs1 pe3yIbTaTiB

HeoOxinHicTs 30epirat THy4YKIiCTh y BiJIMIOBiAb Ha
HIBUJKY 3MiHy YMOB B YKpaiHi mpu3Beia A0 TOTo,
mo Kimonike/ UCBI Il nHagarote mepeBary
THy4YKoMy TpadiKy HaZaHHS pe3yabTaTiB Ha OCHOBI
Meperiky BapiaHTIiB, SKi MOXHa 3aCTOCYBaTH 3a
notpebu. Bing CyOmiapsiauka(-iB) BHUMaraerTbcs
CIIPOMOJKHICTH ~ OJIHOYacCHO  IUIaHyBaTH  Ta
peaizyBaTH YMCIICHHI 3aIUTH.

CBBOII TpuBatmMe OauH pIiK 3 MOXJIHBICTIO
npomoBxeHHs. [HmuBimyansai CTO, sk mpaBwmiio,
TpuBaroTh Bif 3 mo 6 micsmiB. Kimonike/ UCBI I
Mae Hamip perymasipHo BumaBatd C3 3 TBepao
¢ixcopanoro minoi (TDIL).
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Section I11. Indefinite Quantity Subcontract (IQS) Po3min III. Cy0koHTpakT 03 BH3HAYEHOTO

(Terms and Clauses) oocsiry mocayr (CBBOII) (YmoBu Ta
MOJI0KEHHST)
Please see Annex 5 Bynw nacka guBuce JlogaTok 5
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Annex 1. Cover Letter

[Offeror: Insert date]
Mrs. Mitra Khaleghian
Chief of Party
Ukraine Confidence Building Initiative 11
(ucsl i)
Chemonics International Inc.
01034, Kyiv, 14a Yaroslaviv Val Street, 3" floor

Reference: Supporting Strategic Communication
Campaigns for UCBI Il Project Partners

Subject: [Offeror: Insert name of your
organization]’s technical and cost
proposals

Dear Mrs. Khaleghian:

[Offeror: Insert name of your organization] is pleased
to submit its proposal in regard to the above-
referenced request for proposals. For this purpose, we
are pleased to provide the information furnished
below:

Name of Organization’s Representative

Name of Offeror:

Type of Organization:

Taxpayer Identification Number

Address:

Address:

Telephone:

Fax:

E-mail:

As required by Section 1., 1.7, we confirm that our
proposal, including the cost proposal will remain
valid for [insert number of days, usually 60 or 90]
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Homarok 1. CympoBignmii 1uct

[Odepent: BkaxiTh gaty]
[Tani Mitpi Kanerian
KepiBauui I[Tpoekty
«3MmimHeHHs rpoManckkoi qoBipm» (UCBI 1)

Kimonikc Inrepuemnn [Hk.
01034, m. Kuis, Byn. fpocnasie Ban, 14a, 3-ii
MoBepX

CrocoBHo: Ilocmyru 3 po3poOKH Ta BIIPOBAKCHHS
KOMYHIKAI[ifHUX ~ KaMmmaHiii  Juisi  TapTHEpiB
«[Iporpamu 3MiITHEHHS TPOMACHKOI JOBipH»

IIpeamer: TexHiuHa Ta IIHOBAa IPOIIO3MIIISA
[Odepent: BKaxiTh HaliMEHyBaHHS  Barmoi
oprasi3zarii]

IITanoBua mani Kaerian,

[Odepent: Bkaxite HaliMeHyBaHHs  Barmoi
Oprasizailii| Mae 4ecThb MOAATH CBOKO IMPOIMO3UIII0
CTOCOBHO 3alUTy Ha HAJaHHS MPOMO3HUILH, Mpo
SKUMH HOeThbcs BHUINE. 3 MIEI0 METOI0 HamaeMo
iH(pOpMaIIiIO, SIK BKa3aHO HIKYE:

HaiimenyBaHHS MpeICTaBHUKA Opranizartii

HaiimenyBanus O¢epenTa:

Tum opranizarii:

InenTudikaniiHuii HOMep MIaTHUKA TOAATKIB!

Anpeca:

Anpeca:

Tenedon:

®daxc:

EnexTponsi momra:

Sk Bumaraetbcss  Posmimom I, 17, wMm
MiTBEPHKYEMO, 101(0) Hara MIPOTIO3UIIIs,
BKJIIOYAIOYHM I[IHOBY ITPOTIO3MINIIO, JUIIATHMETHCS
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calendar days after the proposal deadline.

We are further pleased to provide the following
annexes containing the information requested in the

RFP.

[Offerors: It is incumbent on each offeror to clearly
review the RFP and its requirements. It is each

offeror's

responsibility to identify all required

annexes and include them]

1.
V.

Copy of registration or incorporation in the
public registry, or equivalent document from
the government office where the offeror is
registered.

Copy of company
equivalent document.
Copy of trade license, or equivalent document.
Evidence of Responsibility Statement.

tax registration, or

Sincerely yours,

Signature

[Offeror:

Insert name of your organization's

representative]
[Offeror: Insert name of your organization]
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YUHHOK MpPOTArOM [BK&XiTh KIIBKICTH JIHIB,
saspuuaii 60 a6o 90] xameHmapHHX IHIB IICHIS
KIHIIEBOT TaTH TTOTaHHSI IPOTIO3UITIA.

Mu TakoX MaeMO YECThb HagaThu OOJAaTKH, IO

MICTSITh iH(MOpPMAIIiio, HATaHHS SKOI BUMAraeTbCs y
3HIT:

[OdepenTn: KokeH OQepeHT 3000B’s3aHUN
perensHO meperiHyTH 3HII Ta BUMOTH, 1O B
HBOMY MICTAThCS. 3000B’A3aHHSI 0JI0 BU3HAUCHHS
BCIX JOJATKIB, HaJaHHI SKHX BHMAaracrbCs, €
000B’SI3KOM KOKHOTO 3 O(hepEeHTIB]

. Komis cBimomnrBa Tmpo peectpaiiro i3
MyOJIIYHOTO ~ PEECTPY UYMW  CKBIBAJICHTHHH
JOKYMEHT 13 ypspoBoro odicy 3a Miciem
peectpartii odepeHra.

Il. Komis momatkoBoi peecTpariii KoMImaHii 9u
eKBIBaJICHTHUH JIOKYMEHT.

I1l. Komist ToproBoi mnineHsii 4 eKBiBaJICHTHUH
JOKYMEHT.

IV. JlokyMeHTallbHE TiATBEP/PKEHHS 3asiBH TIPO
BIJIIOB1AAIBHICTD.

3 moBaroio,

ITignuc

[Odepent: Braxite HalimenyBaHHs [IpencraBHuKa
Barof oprani3ariii]
[Odepent: Bkaxith
oprasi3arii]

HaliMeHyBaHHsA  Bamoi
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Annex 2. Guide to Creating a Financial

Proposal for a Fixed Price Subcontract

The purpose of this annex is to guide Offerors in
creating a budget for their cost proposal. Because the
subcontract will be funded under a United States
government-funded project, it is important that all
Offerors’ budgets conform to this standard format. It
is thus recommended that offerors follow the steps
described below.

Step 1: Design the technical proposal. Offerors
should examine the market for the proposed activity
and realistically assess how they can meet the needs
as described in this RFP, specifically in section II.
Offerors should present and describe this assessment
in their technical proposals.

Step 2: Determine the basic costs associated with
each deliverable. The cost proposal should provide
the best estimate of the costs associated with each
deliverable, which should include labor and all non-
labor costs, e.g. other direct costs, such as fringe,
allowances, travel and transport, etc.

Other direct costs, i.e. non-labor, include for example
the following:

1. Local travel and transportation, and associated
travel expenses, if applicable,

2. Lodging and per diem expenses associated with
travel, if applicable,

Rent

Utilities
Communications
Office supplies

Il

Under no circumstances may cost information be
included in the technical proposal. No cost
information or any prices, whether for deliverables or
line items, may be included in the technical proposal.
Cost information must only be shown in the cost
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Jonarok 2. KepiBHUUTBO 1010 PpoO3podKH
(dinancoBoi mnpomno3uunii A0 CYOKOHTpPakTy 3
(dikcoBaHOI0 iHOIO

Le#t nonaTox Mae Ha METi HaJaTH KEPiBHI BKA3iBKU
Odepentam momo po3podku OOMKETy O0 iX
uiHoBoi mpomo3umii. Ockinbku —(iHAHCYBaHHA
CYOKOHTpAaKTy 3IIHCHIOBATUMETHCS 33 MPOCKTOM,
o (inancyerses Ypsmom Cromyuennx IlltatiB, €
BaXIUBUM, 100 OIOKETH BCiX OQEpeHTiB
BiJNOBiaIK [BOMY CTaHAAPTHOMY (opMaTy.

Kpok 1: Po3pobiTh TeXHIYHY IIPOIO3HIIIIO.
OdepeHTr MOBUHHI BUBYUTH PUHOK MPOITOHOBAHOL
AKTUBHOCTI Ta PEAJTICTHYHO OI[IHWTH, SK BOHHU
BIMOBIIAlOTh TOTpedaM, IO OMHCAHI Y IHOMY
3HII, oco6nuBo y Pozaini II. Odepentn noBuHHI
HaJaTH Ta OMKCATH IF0 OIIHKY Y CBOIH TEXHIYHIN
TIPOTIO3MIII].

Kpok 2: BuznauiTs 06a30By IiHy, IIO MOB’s3aHa 3
KOXKHUM  pesynpTaroM. LliHoBa  mpomo3uiis
MMOBUHHA  MICTUTH  HaWKpamuid  OIMIHOYHHUI
pPO3paxyHOK IiHM, IO TOB’S3aHa 3 KOXXKHUM
pe3ybTaTOM, IO TOBHMHHO BKJIIOYATH OIJIATy
mpari Ta BCi BUTpaTH, HE TOB’s3aHI 3 OIUIATOO
mpari, B T.4., I1HIOI TpsSMi BHTPaTH, Taki SK
JIOJATKOBI ~ BHUTpaTH, TPOIIOBI  KOMIIEHCaLil,
BUTpaTH Ha TMOI3JKH Ta TPAHCHOPTHI BUTPATH,
TOLIO.

[Hmi mpsimi BuTpaTH, B T.4. HE NOB’s3aHi 3
OIJIATOIO Mpalli, BKIIOYAIOTh, HAMPUKJIIA, TaKi:

1. MicueBi moi3aKu Ta TPaHCHOPTHI BHTpATH, Ta
BUTpaTH, IO TOB’S3aHI 3 MOi3JKaMH, SKIIO
3aCTOCOBYETHCS,

2. Burpatm Ha TpoXHWBaHHA Ta J00OBi, IO

OB’ s13aHi 3 IOI3JKaMH, SIKITIO

3aCTOCOBYIOTHCH,

Openny

KomyHanbHi mmaTexi

3B's130K

Odicue npunaans

SR

3a >)koaHUX O0O0CTaBWH ITiHOBA iH(pOpMAIlisT HE MOXKE
OyTH BKJIIOUEHA JI0 TEXHIYHOI mpomo3utii. JKomxra
iHpopMaLiss mpo WiHM YU BapTICTh, AK IIOJO
pe3ynbTaTiB, Tak i MO0 OKPEMHUX ITyHKTIB, HE
MOe OyTH BKJIIOYEHA IO TEXHIYHOI ITPOIIO3HMIIIi.
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proposal.

Step 3: Create a budget for the cost proposal. Each
Offeror must create a budget using a spreadsheet
program compatible with MS Excel. The budget
period should follow the technical proposal period. A
sample budget is shown on the following page.

Step 4: Write Cost Notes. The spreadsheets shall be
accompanied by written notes in MS Word that
explain each cost line item and the assumption why a
cost is being budgeted as well as how the amount is
reasonable.
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[ndopmanis mpo wiHM MoBHHHA OYyTH IOKa3aHa
BHKJTIOYHO Y IIHOBI# MPOTIO3MITi.

Kpox 3: CTBOpiTh OFOKET 10 IIHOBOI MPOTIO3HILi.
Koxen OdepeHT moBuHEH pO3poOUTH OIOIKET,
BUKOPHCTOBYIOUM TaOJIMIIO, sSKa CyMicHa i3 MS
Excel. Ilepiong OromkeTy TOBHHEH BigoOpakaTtu
nepion TexHiuHoi npomno3uii. [Ipumipauii OromkeT
HAJA€ThCSA HA HACYTHIN CTOPIHIII.

Kpox 4: Hamumiite mosicHeHHs no 1iH. Tabmuri
MOBHHHI CYIPOBOI)KYBaTHUCS MHUCbMOBHMH
motatkamu y dopmati MS Word, mo HamaroTh
MOSCHEHHA 1O KOXHOI rpadgu Ta mnpodeciiini
MPUIYLIEHHS II0J0 TOT0, YOMY LiHY nepeadadniiun
y OMOJKETI, a TakoX IMiJACTaBH JUIsl TOTO, 00
BBaXKaTH TaKy LiHy OOIPYyHTOBAHOIO.
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Sample Budgets
[MpumipHuit GromKeTH
Offerors should revise the budget line items accordingly in response to the technical and cost
requirements of this RFP (separately to LOT1, LOT2, LOT3, LOT4)./
OdepeHTr BiIMOBIIHO TEPEriAIaoTh Tpadu OIOKETYy Ha OCHOBI TEXHIYHHMX Ta IIHOBHUX BUMOT I[OTO
3HII (oxpemo JIOT1, JIOT2, JIOT3, LOTA4).

Mocnyru 3 po3po6KM Ta BNPOBaAXKEeHHA KOMYHiKaLiMHMX KamMnaHii gna napTHepiB NpoeKTy «3MilHeHHs
rpoMaacbKoi gosipu» (UCBI 1)/ Supporting Strategic Communication Campaigns for UCBI Il Project Partners

BapTticTb
oAMHML,
Mocnyra / Service OpuHuua / Unit  rpH. / Cost KomeHTtapi / Comments

per Unit,
UAH

MyHiuMnanbHUK, PerioHanbHui piBeHb Ta HauioHanbHuM piBeHb/ Municipal, Regional level and National level

Etan 1: Po3po6Ka KOMYHiKaLiMHOT

1 KamnadHii / Stage 1: Development of
a communication campaign
1.1 KoMyHikauinHa ctpaTeria / Communication strategy

Y BapTiCTb BXOAWUTb NOLWyK big
idea, cTBOpEHHA KpeaTMBHOI
KoHuUenuii 3 KJH0YOBUMM
NnoBiJOMNEHHAMMK, ApadTaMm
MaKeTiB, Ta MpPONOHOBaHUMM
iHCTpyMEHTaMM  KOMYHiKauil.
nocnayra / service dopmat damny: PDF / The
cost covers a search of a big
idea, development of creative
concept with key messages,
draft layouts and proposed
communication instruments.
File format: PDF

Y BapTiCTb BXOAWUTb NOLWyK big
idea, cTBOpEHHA KpeaTMBHOI
KoHuUenuii 3 KJH0YOBUMM
NnoBigJOMNEHHAMMK, ApadTamm
MaKeTiB, Ta MpPONOHOBaHUMM
iHCTpYMEHTaMM  KOMYHiKauil.
nocnayra / service dopmat damny: PDF / The
cost covers a search of a big
idea, development of creative
concept with key messages,
draft layouts and proposed
communication instruments.
File format: PDF

KoMmyHiKauilHa cTparteris, piBeHb 1 /

111 Communication strategy, level 1

KoMmyHiKauilHa cTparteris, piBeHb 2 /

1.1.2 Communication strategy, level 2
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Y BapTiCTb BXOAUTb MOLWYyK big
idea, CTBOpEHHA KpeaTMBHOI
KoHuenuii 3 KNH0YOBUMM
NnoBiJOMNEHHAMMK, apadTaMm
MakKeTiB, Ta MNPOMOHOBaHUMM
iHCTpYMEHTaMM  KOMYHiKauil.
dopmat dakny: PDF / The
cost covers a search of a big
idea, development of creative
concept with key messages,
draft layouts and proposed
communication instruments.
File format: PDF

2,1

BnpoBagKeHHA KOMYyHiKaLilMHOT Kamn

aHii / Implementation of the communication campaign

2.1.1

MepBMHHA KOMyHiKauis 3
6eHedbeLiapom (2 roauHHa CKamn-
KoHdepeHuis)/ Initial communication
with the beneficiary (2 hours via

Skype )

LliHa 3a cKaun-
KoHdepeH-Ljito/
Cost per skype
conference

MpoBegeHHA CKamn-
KOHepeHuin 3 6eHediliapom
ans YTOYHEHHSA 6pidy,
3ara/ibHOT Micii Ta AianbHOCTI
6eHedivuiapa. Tpusanictb
A3BiHKa - 2 roauuHu/nitial
communication with
beneficiary via Skype-sessions
to get the details on the brief
and understand their general
mission and ways of
operation. Duration - 2 hours

2.1.2

MepBMHHaA KOMYHiKaLUif 3
6eHedeLiapom (FNMOMHHe iHTepB'o) -
3ycTpiy (2-4 rogunHu)/ Initial meeting
with the beneficiary (individual
structured interviews) - meeting (2-4
hours)

LliHa 3a 3ycTpiu/
Cost per meeting

3ycTpiv4 3 rpynol OCHOBHMX
cTerkxongepiB (o 15 o0ci6)
ANA  TAMOMHHOrO  aHanisy
notpe6 6eHediuiapa/Meeting
with the main stakeholders
for conducting deep analisys
(group up to 15 ppl) BapricTtb
Ha TpaHcdep, A06OBI Ta
NpoXKMBaHHA He BpaxoBaHo/
Transfer cost, per diem and
accommodation not included

2.1.3

SWOT, PEST, cMTyaTUBHMI Ta aHanNi3
LA/ SWOT, PEST, situation and
target audience analysis of the

beneficiary

Mocnyra/ Service

AHanis HasBHUX AaHNX
(HagaHux napTHepamu abo 3
BiAKPUTUX axepen) -
LOKYMEHT Jale] 5
cTtopiHok/Analysis of the data
delivered by the partners or
taken from the open sourses -
document of up to 5 pages

2.1.4

®opmyBaHHA nepeniky
cterkxongepis/Stakeholders list
preparation

Mepenik/List

®dopMyBaHHA  YM JOMOBHEHHA
nepeniky MOKJIUBUX
napTHepis/ napTHEPCbKUX
opraHizauint gna 6eHediuiapa
(o 50 imMeH Ta HasB)/
Creation or update of the
prospective partners/ partner
organisations list (up to 50

names)

GlobalQMS ID: 681.9, 7 August 2018




Supporting Strategic Communication Campaigns for UCBI Il Project Partners

RFP #UCBI 11-095
Page 35 of 90

2.1.5

Po3po6ka abo yAOCKOHAa/IEHHHSA
megia-Kita 6eHediuiapa/ Beneficiary
media kit developing/ upgrading

Megia-Komnnekt/
Media-kit

Po3pobka/ YAOCKOHaIEHHA
TEKCTOBMX MaTepianiB  Ana
megia-kitTa: onuc AianbHOCTI
Ta MeTU OeHediuiapa, onuc
METU MOro KamnaHii/ iBeHTy,
KOMaHzaa, AO0AAaTKOBI
MaTepianu (5
cTopiHOK)/Mediakit texts
development/ upgrade:
description of the
beneficiary's activities and
aim, his campaign/ ivent
goals, team members,
additional materials (5 pages)

2.1.6

Po3pobka / pebpeHaMHr GpeHay
benediuiapa/ Developing/ re-
branding the brand of the Beneficiary

bpeHAa-KkHura/
Brand book

Po3po6bka Jioro Ta
KOpNopaTUBHOIO CTUAII0:
nig6ip  wpudTie,  WwWabOH
npeseHTauii, Bi3UTIBOK,
6/1aHKiB, OGpeHaoBaHMX
6710KHOTIB (noBHUM
6peHaMHroBuit naket)/ Logo
and corporate style creation:
fonts; presentation, business
cards, blanks templates;
braned notepads layouts (full
branding package)

2.1.7

HanucaHHA aHOHCY/ npec-penisy/
Announcement/ Press-release
elaboration

Mocnyra/Service

HanmncaHHA aHoHCYy/ npec-
penidy 3 noaii abo gnA iworo
megia-npuMBogy 06'eMOM A0 2
CTOpPiHOK A4 ®dopmart
AoKyMeHTy: .doc/ Elaboration
of announcement/ release
from event or for any other
media metter up to 2 pages
(A4) Document format: .doc

2.1.8

KoopawnHauis imnnemeHTau,it
KOMYHiKaUiHOT KaMnaHii NpoTarom
micsaud

1 KoMyHiKaLinHa
KamnaHnia/ 1
communication
campaign

Bubip nigpsgHukis (oo 5Twm),
noctaHoBKa 3aBgaHb
nigpsgHuKam, po3pobka
NPOMXKEeKT-nnaHy Ta  MNoro
BiACnigKoBYBaHHS,
NpoBeAEeHHS NEPEMOBVH LLIOAO
napTHepcTea, KOHTpPOIb
iMnnemMeHTauii  nigpsagHMkaMmm
Ta BHECEHHS! KOPEKTUB Y NnaH
B pasi HeoOxigHocTi, 30ip
pesynbTaris, ix aHanis,
NigroToBKa 3BiTY N0 KamnaHii

3,1

Po3po6ka BiszyasnbHoro ctumato kamnadii / Development of visual style of campaign

GlobalQMS ID: 681.9, 7 August 2018




3.1.1

Supporting Strategic Communication Campaigns for UCBI Il Project Partners

Jlorotmn Ta noro6byk / Logo and
logobook

nocnyra / service

RFP #UCBI 11-095
Page 36 of 90

Po3po6ka 3-5 BapiaHTiB
norotmna. 3 06paHMM  10ro
po3pobsAETbCA  MaHyan 3
npasuaaMm BMKOPMCTaHHA
norotMna. Mosa: ogHa /
Development of 3-5 variants
of logo. Development of
logobook (rules of logo use)
for chosen one. Language: one

3.1.2

BpeHabyk KnacnuHoro gopmary /
Brandbook classical

nocnyra / service

Jlorotun, npasuia
BMKOPMCTAHHA +  KOJIbOPM,
wpudTtM,  doHu, rpadivHi
enemeHTu. Mosa: ogHa /
Logo, rules of logo use +
colors, typography,
backgrounds, graphic
elements. Language: one

3.1.3

bpeHabykK po3wupeHoro gopmarty /
Brandbook expanded

nocnyra / service

Jlorotun, npasuia
BMKOPMCTAHHA +  KOJbOPM,
wpndtM,  doHu, rpadiyHi
eeMeHT  +  KaHuenApis,
CyBeHipHa npoaykuifa. Moga:
oaHa / Logo, rules of logo use
+ colors, typography,
backgrounds, graphic
elements + stationery,
merchandise. Language: one

3.1.4

rana6yk / Guidebook

nocnyra / service

Jlorotun, npasuia
BMKOPMCTaHHA +  KOJbOPM,
wpudTtM, GoHu, rpadivHi
€eMeHT  +  KaHuensApis,
CyBeHipHa npoayKuin +
6peHAayBaHHA yHicpopmm
npayiBHMKIB, TpaHcnoprTy,
BHYTPIlWWHbOrO Ta 30BHiLLUHbOrO
0(POPM/IEHHSA (HaBirauis,
BXigHa rpyna Towo), AeTasibHi
iHCTpPYKUiT Ta pekomMeHzauii
OO AM3alHY KOPMOpaTMBHMX
OPYKOBaHMX MaTtepianiB  Ta
6peHAayBaHHA

enemeHTiB/npoaykuii. Mosa:
opHa / Logo, rules of logo use
+ colors, typography,
backgrounds, graphic
elements + stationery,
merchandise + branding of
employees uniform, branding
of transport, interior and
exterior (navigation, entrance
unit etc.), detailed guideline
and recommendations on
design of corporate printing
products and branding
elements/products. Language:
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one

3,2

AunszanH / Design

3.2.1

Kno4oBui iMigpK KamnaHii Ha OCHOBI
doTtorpadii / Key image for the
campaign based on photo

1wt/ 1pcs

Mpy  HagaHHi  Opuda 3
roToBOl, 3aTBEPAKEHOI0
KOHLIeNLi€El0 Ha Moro OCHOBI
CTBOPHETbLCA BiXKyan 3
BMKOPUCTaHHAM oTorpadii 3
doTobaHKiB.
JonpaupoByeTbcA rpadivyHMMM
e/leMeHTaMM, BEPCTKOI0
TEKCTY, PO3MiLLEHHAM
norotunie / Key image is
created basing on brief with
approved concept with stock
photograph, graphic
elements, placement of logos,
text composition

3.2.2

Kno4oBui iMigpK KamnaHii Ha OCHOBI
imocTpauii / Key image for the
campaign based on illustration

1wt/ 1pcs

Mpy  HapgaHHi  Opuda 3
roToBOMO, 3aTBEPAKEHOI0
KOHLEMLi€lo Ha MOoro OCHOBI
ManeTbCA BiKyan B CTuUAi
imocTpauii. /JonpauboByeTbcA
rpadiyHMmm e/leMeHTaMu,
BEPCTKO TEKCTY,
po3mileHHAaM norotunie / Key
image is created basing on
brief with approved concept
with illustration,  graphic
elements, placement of logos,
text composition

3.2.3

Knto4oBumi iMigpK KamnaHii Ha OCHOBI
Konnaxka 3 ¢oto / Key image for the
campaign based on photo collage

1wt/ 1pc

Mpy  HapgaHHi  Opuda 3
roToBOMO, 3aTBEPAKEHOI0
KOHLEMLi€lo Ha MOoro OCHOBI
CTBOPHETbLCA BiXKyan 3
BMKOPUCTaHHAM  (pOTOGAHKIB,
Kninapri., KOJ1aXKyBaHHS.
JonpauboBy€eTbCA rpadiuyHUMM
eneMeHTaMM, BEPCTKOI0
TEKCTY, PO3MiLLEHHAM
norotunie / Key image is
created basing on brief with
approved concept with stock
photographs, cliparts,
collages, graphic elements,
placement of logos, text
composition

3.2.4

KntouoBmMi iMigx KamnaHii Ha ocHOBI
nposegeHoi dotocecii / Key image
for the campaign based on photo
shoot

3wt/ 3pcs

MocT-npogaKLH 3
cdoTorpacdiit, oTpMmaHmMx B
pe3y/bTari nposeAeHoi
doTocecii (BapTicTb oTocecii
He BKJoYeHo). doTorpadii

A0npaLboBYHTbCA
rpadiyHUMM eNeMeHTaMu,
pPO3MilLEHHAM noroTumnie,
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BEPCTKOK TEeKCTYy /
Postproduction of 3

photographs from photoshoot
(photoshoot cost is not
included) with graphic
elements, placement of logos,
text composition

AnanTauis agusanHy MakeTa ans

. . . Axwo dopmar MakeTa
3.2.5 nnachopM, piBeHb 1/ Design 1 apantaula /1 36epiraetbca / If the layout
adaptations for relevant platforms, adaptation
format stays the same

level 1

Akwo 3MiHeTbCA  dopMmar,
. o MakeT MicTUTb 6arato

ApanTauia guM3anMHy MakeTta gns . .

. . . rpadiyHMX enemeHTiB Ta/abo

nnat@opm, piseHb 2 / Design 1 apganTauia / 1 o

3.2.6 - . CKnagHmn  Konax / If the
adaptations for relevant platforms, adaptation
layout format changes, has

level 2 .
many graphic elements
and/or complex collage

Azantauis agusaiHy MakeTa iHLo 1 aganTtauis / 1 BapricTb nepeknaay He

3.2.7 moBoto / Design adaptation for A i BKIoYeHo / Translation cost
adaptation . .

another language is not included
Bixkyan Moxe 6yTH
po3pobaeHo Ha OCHOBI
K/l0YOBOro iMigXy abo «nia
3axig» 3a ZI0MOMOroto
rpadiyHMx  enemMeHTiB  Ta

Au3alH HaBirayinHoro Bixkyana / oTO/KapTUHOK, HaZaHux

3.2.8 A . . 1wt/ 1pcs .

Navigation visual design 3aMoBHMKOM / Visual can be
developed on the basis of key
image or for event with
graphic elements and
photographs/pictures
provided by client

Auali iHborpadikm, piseHs 1 / MakeT 3 HeBe/IMKOK KiNIbKiCTIo

3.2.9 ot pa » P 1wt/ 1pcs JaHnx / Layout with small

Infographics design, level 1
amount of data
MakeT 3 BeNMKO KiNbKicTIo
JaHMX, LWO BMMAara€e y4acri

AnzaiH iHdorpadikm, piseHb 2 / KonipaiTepa / Layout with

3.2.10 Infographics design, level 2 1wr /1 pes large amount of data which
demands engagement  of
copywriter
®otorpadii Hagae KnieHT. Jo

3211 AM3_a|4H HbtocnieTepa / Newsletter 1wt / 1 pes 10 CTopiHOK / Photographs

design provides client. Up to 10
pages
Moctep MoKe oyTH
po3pobieHo Ha OCHOBI
K/l0YOBOro iMigXy abo «nia

3.2.12 | Av3aiH nnakata / Poster design 1wt/ 1pcs 3axia» 3a Aomomoroto

rpadiyHmMx  enemeHTiB  Ta
dOTO/KapTUHOK, HaJaHuX
3aMOBHMKOM / Poster can be
developed on the basis of key
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image or for event with
graphic elements and
photographs/pictures
provided by client

3.2.13

Jv3anH 6peHa-sona / Brand wall
design

1wt/ 1pcs

bpeHza-BON MoKe 6yTH
pO3p06EHO Ha OCHOBI
KN040BOro iMiZKy, «nig
3axig» 3a ZONMOMOr ot
rpadiyHnx e/leMEHTIB
(noroTtunis) Ta/abo
dOTO/KapTUHOK, HaJaHUX
3amoBHMKOM / Brand wall can
be developed on the basis of
key image, for event with
graphic  elements  (logos)
and/or photographs/pictures
provided by client

3.2.14

[AnzalH 6aHepa pon-an / Roll up
design

1wt/ 1pcs

baHep Moxe 6yTH po3pobaeHo
Ha OCHOBi K/OYOBOro iMiaxy
abo «nig 3axig» 3a Aonomoroto
rpadiyHmMx  enemeHTiB  Ta
dOTO/KapTUHOK, HaJaHUX
3aMoBHMKOM / Roll up can be
developed on the basis of key
image or for event with
graphic elements and
photographs/pictures
provided by client

3.2.15

AnzaiH dnaepa 6e3 KonipakTuHra /
Flyer design without copywriting

1wt/ 1pcs

Po3po6ka inei, JM3aMH,
BEpPCTKa, BWKYn oTtorpadii.
TeKCTM  Haja€e  3aMOBHMK.
MoBa: ogHa / Development of
idea, design, text
composition,  purchase of
photographs. Texts are
provided by client. Language:
one

3.2.16

AnzaiH dnaepa 3 KonipaltTUHrom /
Flyer design with copywriting

1wt/ 1pcs

Po3po6ka igei, KonipaTuHr,
[M3aMH, BEpPCTKa, BMKYN
dotorpacii. Mosa: oaHa /
Development of idea,
copywriting, design, text
composition, purchase of
photographs. Language: one

3.2.17

AvzanH nnudneta 6e3 KonipariTuHra /
Leaflet design without copywriting

1wt/ 1pcs

Po3po6ka inei, JM3aMH,
BEPCTKa, BMKyn doTorpadin.
KOHTEHT  (TeKCTH, Tabamui,
CXeMW)  HAJAE  3aMOBHMK.
®opmart: A4, 2 danbum. Mosa:
opgHa / Development of idea,
design, text composition,
purchase of photographs.
Content (texts, tables,
schemes) is provided by
client. Format: A4, 2 folds.
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Language: one

3.2.18

AvzanH nndnera 3 KonipalTUHIom /
Leaflet design with copywriting

1wt/ 1pcs

Po3po6bka inei, JIM3alH,
BEPCTKa, BMKyn doTorpadin.
TekcT roTyeTbCA
KonipalTepom micif HaAaHHS
KOHTEHTYy Ta  3amnoBHEHHA
6pudy 3amMoBHMKOM. Dopmar:
A4, 2 danbum. Mosa: ogHa /
Development of idea, design,
text composition, purchase of
photographs. Texts are
written by copywriter after
content and  brief are
provided by client. Format:
A4, 2 folds. Language: one

3.2.19

[n3aitH 6ykneta 6e3 KonipaMTuHra /
Booklet design without copywriting

1wt/ 1pcs

Po3po6ka inei, JM3aMH,
BEpPCTKa, BWKYN oTtorpadii.
KoHTEeHT (TeKcTH, Tabauui,
CXeMW)  HAJAE  3aMOBHMK.
Mosa: oaHa / Development of
idea, design, text
composition, purchase of
photographs. Content (texts,
tables, schemes) is provided
by client. Language: one

3.2.20

An3aiH 6ykneTa 3 KonipanMTMHIom /
Booklet design with copywriting

1wt/ 1pcs

Po3po6bka inei, JIM3alH,
BEpPCTKa, BWKyn oTorpadii.
TekcT roTyeTbcA

KonipanMTepoM Micnsa HajAaHHA
KOHTEHTYy Ta  3amnoBHEHHA
6pudy 3amMOBHMKOM. MosBa:
opgHa / Development of idea,
design, text composition,
purchase of photographs.
Texts are written by
copywriter after content and
brief are provided by client.
Language: one

3.2.21

Jv3anH 6poluypu 6e3 KonipalTuHra /
Brochure design without copywriting

1wt/ 1pcs

Po3po6bka inei, JIM3alH,
BEpPCTKa, BWKYn oTtorpadik.
KoHTEeHT (TeKcTH, Tabauui,
CXeMW)  HAJAE  3aMOBHMK.
MoBa: ogHa. [o 20 cTopiHoK /
Development of idea, design,
text composition, purchase of
photographs. Content (texts,
tables, schemes) is provided
by client. Language: one. Up
to 20 pages
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Po3po6ka inei, JM3aMH,
BEpPCTKa, BWKYN oTtorpadii.
TekcT roTyeTbCA
KonipanMTepoM Micnsa HajAaHHA
KOHTEHTY Ta  3amnoBHEHHA
6pudy 3amMOBHMKOM. MogBa:
opHa. [Jo 20 cropiHOK /
Development of idea, design,
text composition, purchase of
photographs. Texts are
written by copywriter after
content and brief are
provided by client. Language:
one. Up to 20 pages

3.2.23

JM3alH «JOPOXKHbOT KapTh» (BYKNeT)
6e3 KonipaiTMHra / Road map
(booklet) design without copywriting

1wt/ 1pcs

Po3po6bka inef, JIM3alH,
BEPCTKa, BMKyn doTorpadin.
KOHTEHT  (TeKCTH, Tabamui,
CXeMM)  HaJAE  3aMOBHMK.
MoBa: ogHa / Development of
idea, design, text
composition,  purchase of
photographs. Content (texts,
tables, schemes) is provided
by client. Language: one

3.2.24

An3aliH «J0pOoXKHbOT KapTh» (BYKET)
3 KonipaMTmHrom / Road map
(booklet) design with copywriting

1wt/ 1pcs

Po3po6ka inei, JM3aMH,
BEPCTKa, BMKyn doTorpadin.
TekcT roTyeTbCA

KonipalTepom micas HaAaHHS
KOHTEHTY Ta  3amnoBHEHHA
6pudy 3amMOBHMKOM. MoBa:
oaHa / Development of idea,
design, text composition,
purchase of photographs.
Texts are written by
copywriter after content and
brief are provided by client.
Language: one

3.2.25

JM3alH «JOPOXKHbOT KapTh»
(6poluypa) 6e3 KonipanTmHra / Road
map (brochure) design without

copywriting

1wt/ 1pcs

Po3po6ka inei, JM3aMH,
BEPCTKa, BMKyn doTorpadin.
KOHTEHT  (TeKCTH, Tabamui,
CXeMM)  HaJAE  3aMOBHMK.
Mosa: oaHa. [o 20 ctopiHokK /
Development of idea, design,
text composition, purchase of
photographs. Content (texts,
tables, schemes) is provided
by client. Language: one. Up
to 20 pages
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Po3po6ka inei, JM3aMH,
BEpPCTKa, BWKYN oTtorpadii.
TekcT roTyeTbcA
KonipanMTepoM Micnsa HajAaHHA
KOHTEHTY Ta  3aroBHEHHsA
6pudy 3amMOBHMKOM. MogBa:
opHa. [Jo 20 cropiHOK /

3.2.26 map (brochure) design with 1wt /1 pcs Development of idea, design,
copywriting text composition, purchase of
photographs. Texts are
written by copywriter after
content and brief are
provided by client. Language:
one. Up to 20 pages
An3alH cepTudikaty, rpamoTy,
3anpoLueHHa abo ncTiBku / Design 1 cTopiHKa / 1
3.2.27 L .
of certificate, commendation, page
invitation or greeting card
MigrotoBka carny ao Apyky / 1 wr a6o
3.2.28 cTopiHKa / 1 pcs
Prepress
or page
AnzalH Ha OCHOBI
doTorpadin, HaJaHMX
3aMoBHUKOM. Popmat A2 abo
3.2.29 | AuzanH kaneHgapa / Calendar design 1wt/ 1pcs Al. 13 cropiHok / Design is
created basing on photographs
provided by client. Format A2
or A1. 13 pages
AnzalH Ha OCHOBI
po3po6aeHOT KpeaTMBHOT
KpeaTuBHa KoHuenuisA i AM3aimH KoHuenuii. ®opmat A2 abo Al.
3.2.30 | kaneHgaps / Calendar creative 1wt/ 1pcs 13 cTopiHok / Design is
concept and design created basing on developed
creative concept. Format A2
or A1. 13 pages
ApanTauia KaneHgapa nig dopmar / .
3.2.31 | Calendar adaptation for another 1 aaantauis /1
adaptation
format
BiakpvBatoumi cnana,
3.2.32 Po3po6Ka_u1a6n0Hy npeseHTaujii / 3 cna_ﬁ,qm /3 ;2};286;2&%;‘ cnaﬁ;nam/’
Presentation template slides ; . L
Opening slide, main slide, cut-
in slide
[M3aliH  KOHTEHTY (TEKCTH,
doTorpadii, rpadikm, cxemm),
3aTBEPAKEHOr0 Ta HaZaHoro
o o . 3aMOBHMKOM 3
AnsanH npeseHTauii (go 10 changis) BUKO MCTaHI-:FIM rpachiuHux Ta
3.2.33 | / Presentation design (up to 10 nocnyra / service P P

slides)

OpeHAiHroBMX enemMeHTiB  /
Design of content (texts,
photographs, graphics,
schemes) approved and
provided by client with
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graphic and branding
elements

3.2.34

An3aiH npeseHTauii (Ao 10 chanais).
3 MOX/IMBICTIO peflaryBaHHA TeKCTiB /
Presentation design (up to 10 slides).
Editable text areas

nocnyra / service

[V3aiH  KOHTEHTYy (TeKCTH,
doTorpadii, rpadikm, cxemm),
3aTBEPAKEHOr0 Ta HaAaHoro
3aMOBHMKOM, 3
BMKOPUCTAHHAM rpadivyHMxX Ta
OpeHAiHroBMX enemMeHTiB  /
Design of content (texts,
photographs, graphics,
schemes) approved and
provided by client with
graphic and branding
elements

3.2.35

An3alH npeseHTauii (ao 30 cnanais)
/ Presentation design (up to 30
slides)

nocnyra / service

[M3alH  KOHTEHTY  (TEKCTH,
dororpadii, rpadikm, cxemn),
3aTBEpPAKEHOro Ta HaZaHoro
3aMOBHMKOM, 3
BMKOPUCTAHHAM rpadivyHMX Ta
OpeHAiHroBUX enemeHTiB  /
Design of content (texts,
photographs, graphics,
schemes) approved and
provided by client with
graphic and branding
elements

3.2.36

[Avn3aiiH npeseHTauii (Ao 30 cnanais).
3 MOXKMBICTIO peZaryBaHHs TEKCTIB /
Presentation design (up to 30 slides).
Editable text areas

nocnyra / service

[M3aliH  KOHTEHTY (TEKCTH,
dororpadii, rpadikm, cxemn),
3aTBEPAKEHOr0 Ta HaAaHoro
3aMOBHMKOM, 3
BMKOPMCTaHHAM rpadiyHMx Ta
OpeHAiHroBUX enemMeHTiB  /
Design of content (texts,
photographs, graphics,
schemes) approved and
provided by client with
graphic and branding
elements

3.2.37

CTBOpEHHSA J0AaTKOBOro cianay Ans
npeseHTauii / Additional slide design
for presentation

1 cnang / 1 slide

[M3aiH  KOHTEHTYy (TeKCTH,
doTorpadii, rpadikm, cxemm),
3aTBEPAKEHOr0 Ta HaAaHoro
3aMOBHMKOM, 3
BMKOPUCTAHHAM rpadivyHMx Ta
OpeHAiHroBMX enemMeHTiB  /
Design of content (texts,
photographs, graphics,
schemes) approved and
provided by client with
graphic and branding
elements
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nocnyra / service
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Po3po6ka «CUMBOJIa»
KamnaHii, npoBiAHMKa, WO
nepcoHanisaye Ta  3aJyvae
ayauTopito. BigManboBKa
ecKisiB, intocTpauin 3a
3aTBEPAKEHMM  ecKizom /
Design of campaign mascot, a
guide that personalizes the
campaign and attracts the
audience. Design of sketches,
illustration based on the
approved sketch

3.2.39

PiyHmi 3BiT / Annual report

nocnyra / service

[v3aiH Ta BepcTka pivyHOro
3BiTY B CTMNIi  6GpeHAaOyKa
KOMnMaHii. BiamanboBKa
Tabnmub, rpadikis, cxem,
nia6ip Ta BUMKYnN doTorpacdin 3
¢doTo6aHKy. BnpoBaaeHHsA
enemeHTiB iHdorpadikn ana
Kpawoi Bi3yasnizauii  gaHux.
MoBa: ogHa. [lo 100 cTopiHOK
/ Design and text composition
of report in company's
brandbook style. Designing of
tables, graphics, schemes,
selection and purchase of
stock photographs.
Implementation of infographic
elements for better data
visualisation. Language: one.
Up to 100 pages

3,3

Cant / Web site

3.3.1

Po3po6ka neHaiHr-nenax, piseHb 1 /
Landing page, level 1

nocnyra / service

AvzanH 6e3 nporpamHoi
yacTuHu. Gopmat damny: PSD
/ Design without
programming. File format:
PSD

3.3.2

Po3po6ka neHAaiHr-nenax, piseHo 2 /
Landing page, level 2

nocsyra / service

AvzaiH i po3milleHHs Ha
rotoBii nnatgopmi / Design
and placement on pre-
designed platform

3.3.3

Po3po6ka cakTy, piseHb 1 / Web site,
level 1

nocnyra / service

Av3aiH  Ta nporpamyBaHHs.
Jo 6 cTopiHoK. KiHueBa
BapTiCTb pPO3PaxOBYETbCA
3a/IeXXHO Big Texcneumdikauii
/ Design and software
development. Up to 6 pages.
The final cost will be
estimated based on technical
specifications
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Po3po6ka canty, pieHb 1 / Web site,
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[AM3aliH  Ta nporpamyBaHHS,
cTopoHHi Bigketn. [Jo 10
cTtopiHOoK. KiHUueBa BapTicTb
PO3PaxOBYETbCA 3a/IEKHO Bij
Texcrneumdikauii / Design and

3.3.4 level 2 nocnyra / service software development,
outside vigets. Up to 10
pages. The final cost will be
estimated based on technical
specifications

335 Po3po6K§ iHdopmauirHoro noprany / nocayra / service AM3_a171H Ta MporpamyBaHHs /

Informational portal Design and programming
Po3pobka an3aiHy iHTEpHET-CTOPiHKM 1 cTopiHKa / 1
3.3.6 .
/ Web page design page
AM3aliH Ha OCHOBi iCHYHOUMX
Po3po6Ka Au3alHy CTaTUYHOro KJIH0YOBUX iMigxkis a6bo
3.3.7 iHTepHeT-6aHepa / Static web banner 1wt/ 1pcs Birkyanis / Design on the basis
design of existing key images or
visuals
ApanTtauifa cTaTMYHOro iHTepHeT- 1 apantauis / 1
3.3.8 6aHepa nig po3mip / Resize of static A H
adaptation
web banner
Po3po6Ka cueHapito aHiMoBaHOro
3.3.9 iHTepHeT-6aHepa / Script for nocnyra / service
animated web banner
AM3aliH Ha OCHOBi iCHYHOUMX
Po3po6Ka au3aliHy aHiMOBaHOMo KJIH0YOBUX iMigxkis a6bo
3.3.10 | iHTepHeT-6aHepa / Animated web 1wt/ 1pcs BirkyaniB / Design on the basis
banner design of existing key images or
visuals
Po3po6ka au3aiHy to3epnika Ta
3.3.11 | kaBepa ana Facebook / Facebook nocnyra / service
cover and userpic design
AjanTauis HasiBHOro K/040BOro
3.3.12 iMiaxy Ha kaBep gna Facebook / 1 apganTtauia / 1
o Adaptation of existing key image for adaptation
Facebook cover
3.3.13 Po3_|306Ka AM3akHy iKoHKM / Icon 1wt / 1 pes
design

3,4 MpopakwH / Production

Ponuk 3 BUKOPUCTAHHAM
. . rpadikM, iHdorpadika, 6e3
3.4.1 PekniamHe Bifeo AnA T / Advertising nocnayra / service 3MoMok. o 1 xB / A clip using

video for TV

graphics, infographics, no
video shooting. Up to 1 min
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PeknamHe Bigeo gna Tb, piseHb 1 /
Advertising video for TV, level 1

nocnyra / service
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Po3pobka igei, cueHapito,

NpoAaKILH po/iMKa 3
BMKOPUCTaHHAM rpadikn Ta
Bi/le03MOMOK. KiHueBa

BapTiCTb  3anexatnMme  Bij
CLeHapil, JfoKauii, KinbKocTi
akTopiB Towo. Bia 30 cek po
1,5 x8 / Development of idea,
script,  production  (video
shooting and graphics). The
final cost will depend on the
script, location, number of
actors etc. 30 sec to 1,5 min

3.4.3

PeknamHe Bigeo ana Tb, piBeHb 2 /
Advertising video for TV, level 2

nocnyra / service

Po3pobka igei, cueHapilo,

NpPoJaKILH po/IMKa 3
BMKOPUCTaHHAM rpadikn Ta
BiZle03MOMOK. KiHueBa

BapTiCTb  3anexatnMme  Bij
CLeHapil, JfoKauii, KinbKocTi
akTopiB Towo. Bia 30 cek po
1,5 xB / Development of idea,
script,  production  (video
shooting and graphics). The
final cost will depend on the
script, location, number of
actors etc. 30 sec to 1,5 min

3.4.4

Peknamne Bigeo gna Tb, piseHb 3 /
Advertising video for TV, level 3

nocnayra / service

Po3spobka igei, cueHapilo,

NpPoJaKLLH po/IMKa 3
BMKOPUCTaHHAM rpadikn Ta
BiZle03MOMOK. KiHueBa

BapTiCTb  3anexatume  Bij
CLeHapilo, JfoKauii, KinbKocTi
akTopiB Towo. Bia 30 cek po
1,5 xB / Development of idea,
script,  production  (video
shooting and graphics). The
final cost will depend on the
script, location, number of
actors etc. 30 sec to 1,5 min

3.4.5

Peknamne Bigeo gna Tb, piseHb 4 /
Advertising video for TV, level 4

nocnyra / service

Po3pobka igei, cueHapilo,

NpPoJaKLLH po/IMKa 3
BMKOPUCTaHHAM rpadikn Ta
Bi/le03MOMOK. KiHueBa

BapTiCTb  3anexatnume  Bij
CLeHapilo, JfoKauii, KinbKocTi
akTopiB Towo. Bia 30 cek po
1,5 xB / Development of idea,
script,  production  (video
shooting and graphics). The
final cost will depend on the
script, location, number of
actors etc. 30 sec to 1,5 min
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Biaeo 3 BipycHuUM edekTOoM and

couMepex, piseHb 1 / Virus video for

social media, level 1

nocnyra / service
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Po3pobka igei, cueHapilo,

NPOJAKLLH po/ivKa 3
BMKOPUCTaHHAM rpadikmu, 6e3
Bi/le03MOMOK. KiHueBa

BapTicTb  3anexartnume  BiA
cueHapito. Big 30 cek o 3 xB
/ Development of idea, script,
production (graphics, no video
shooting). The final cost will
depend on the script. 30 sec
to 3 min

3.4.7

Bigeo 3 BipycHUM edeKToM ansa

coumepe, piseHb 2 / Virus video for

social media, level 2

nocnyra / service

Po3pobka igei, cueHapilo,

NpoAaKLUH pOJIMKa 3
BUKOPUCTAHHAM rpadiku Ta
BiZ€03MOMOK. KiHueBa

BapTiCTb  3anexatnMme  Bij
CLeHapil, JfoKauii, KinbKocTi
akTopis Towo. Big 30 cek go 3
xB / Development of idea,
script,  production  (video
shooting and graphics). The
final cost will depend on the
script, location, number of
actors etc. 30 sec to 3 min

3.4.8

IHcbopMauiMHUIA ponnK-ramng /
Informational video guide

nocnyra / service

Ponuk 3 BUKOPUCTAHHAM
rpadikM, iHdorpadika, 6e3
3MoMok. o 1 xB / A clip using
graphics, infographics, no
video shooting. Up to 1 min

3.4.9

KopoTkoMeTpakHui ¢inbm, piBeHb 1

/ Short film, level 1

nocnyra / service

Po3spobka igei, cueHapilo,

NpoAaKLUH pOJIMKa 3
BUKOPUCTAHHAM rpadikM Ta
BiZ€03MOMOK. KiHueBa

BapTiCTb  3anexatnMme  Bij
CLeHapilo, JfoKauii, KinbKocTi
aktopis Towo. Jo 15 xB /
Development of idea, script,
production (video shooting
and graphics). The final cost
will depend on the script,
location, number of actors
etc. Up to 15 min

3.4.10

KopoTKkomeTpakHui ¢islbM, piBeHb 2

/ Short film, level 2

nocnyra / service

Po3pobka igei, cueHapito,

NpoAaKLUH pOJIMKa 3
BUKOPUCTAHHAM rpadikM Ta
BiZ€03MOMOK. KiHueBa

BapTiCTb  3anexartnume  Bij
CLeHapil, JfoKauii, KinbKocTi
aktopis Towo. Jo 15 xB /
Development of idea, script,
production (video shooting
and graphics). The final cost
will depend on the script,
location, number of actors
etc. Up to 15 min
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IHcbopMauifHa nporpama Ha YouTube
/ Informational program for YouTube

1 Bunyck / 1
episode
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Po3po6ka cLeHapito,
BiZle03MOMKM B cTyAil,

npojakwH. Jo 15 x8 /
Development of script, video
shooting in studio,
production. Up to 15 min

3.4.12

BigeonpeseHTtauia ana cnikepa,
piBeHb 1 / Video presentation for
speaker, level 1

nocnyra / service

AM3aliH  Ta  MOYLWH-AM3aMH
TEKCTOBOIO KOHTEHTY,
HagaHoro 3aMoBHMKOM. Jo 5
xB / Design and motion design
of text content provided by
client. Up to 5 min

3.4.13

BigeonpeseHTauia gna cnikepa,
piBeHb 2 / Video presentation for
speaker, level 2

nocnyra / service

Av3aiH  Ta  MOYLIH-AM3aMH
TEKCTOBOIO KOHTEHTY,
HaZaHOro 3amoBHMKOM. Jo 7
xB / Design and motion design
of text content provided by
client. Up to 7 min

3.4.14

KopnopaTtuBHuit dinbm / Corporate
film

nocnyra / service

CueHapii, 3MoMKM Yy KueBi,
BMKopuctaHHa 2D Ta 3D
rpadikmu, iHdorpadika,
npogakwH. Ao 10 xB / Script,
video shooting in Kyiv, 2D and
2D graphics, infographics,
production. Up to 10 min

3.4.15

BigeobpeHabyk / Video brandbook

nocnyra / service

Bigeoananor KJ1aCUYHOr 0
OpeHAbyKa po3pobAsETLCA Ha
Moro OocCHOBi Ta € Habopom
OUHaMiYHMX  BifeoenemMeHTiB
ANA  poboTM 3 OYyAb-SKMMM
Bigeomatepianamm / Video
analog of classical brandbook
is developed on its base. It is
a set of dynamic video
elements for any work with
video materials

3.4.16

®otocecis, piseHb 1 / Photo shoot,
level 1

nocnyra / service

®otocecia 3 doTtorpadoM 3a
yyacti  akTopiB, CTMAicTa,
Bisaxxmncta. OpeHpaa cTyail,
o4Ary, po6oTta  3HiMasbHOI
KoMaHau. KiHueBa BapTicTb
doTocecii  3anexuTb BiA
CKNaJHOCTi 3MOMOK, KiNbKOCTi
JIOKauUii, KinbKocTi  akTopiB
Towo / Photo shoot with
photographer, actors, stylist,
make-up artist. Rent of
studio, clothes, work of
shooting team. The final cost
will depend on complexity of
shooting, number of location,
number of actors etc.
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®otocecis, piseHb 2 / Photo shoot,
level 2

nocnyra / service
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®otocecisa 3 doTtorpadoM 3a
yyacTi  akTopiB, CTMJiCTa,
Bisaxxmncta. OpeHpa cTyail,
oaAry, po6oTta  3HiMasbHOT
KoMaHau. KiHueBa BapTicTb
doTocecii  3anexuTb BiA
CKNaJHOCTi 3MOMOK, KinbKOCTi
JIOKauUii, KinbKocTi  aKTopiB
Towo / Photo shoot with
photographer, actors, stylist,
make-up artist. Rent of
studio, clothes, work of
shooting team. The final cost
will depend on complexity of
shooting, number of location,
number of actors etc.

3.4.18

®otocecis, piseHb 3 / Photo shoot,
level 3

nocnyra / service

®otocecisa 3 doTtorpadoM 3a
yyacti  akTopiB, CTMAicTa,
Bisaxkmcta. OpeHga cTyail,
oaAry, po6oTta  3HiMasbHOI
KoMaHau. KiHueBa BapTicTb
doTocecii  3anexuTb BiA
CKNaJHOCTi 3MOMOK, KiNbKOCTi
JIOKauUin, KinbKocTi aKTopiB
Towo / Photo shoot with
photographer, actors, stylist,
make-up artist. Rent of
studio, clothes, work of
shooting team. The final cost
will depend on complexity of
shooting, number of location,
number of actors etc.

3.4.19

doTobaHK / Photo bank

nocnyra / service

CTpyKTypoBaHa 6asa
TEMATUYHMX  BMCOKOAKICHMX
dotorpaciit gns po6otn 3
iMigxeBumu maTepianamu
KomnaHii. 3MoMKM B Kuesi.
diHanbHa BapTiCTb 3aneXMUTb
Bi4 KoHUenTy, CKJAaAHOCTI
3MOMOK, Ki/IbKOCTi NOKaUiM,
KinbkocTi doTorpadint Towo /
Structured photo bank with
thematical high quality
photographs for working with
image materials of company.
Photo shoot in Kyiv. The final
cost will depend on concept,
complexity of shooting,
number of location, number
of photographs etc.
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Jlerka aHiMauis, po3po6Ka
ABTOPCbKUX €J/IeMEHTIB.
®iHanbHa BapTiCTb 3aleXMTb
Bi4 cueHapito. Jo 1 xB / Light

3.4.20 | piBeHb 1 / Animated video for social | nocayra / service k . devel P
media. level 1 animation, development o
’ authorical elements. The final
cost will depend on script. Up
to 1 min
Jlerka aHiMauis, po3po6Ka
ABTOPCbKMUX e/leMeHTiB.
. o ®iHanbHa BapTiCTb 3aneXMUTb
AHIMOBaHWM PONUK AN1A COLUMEPEXK, Bin cueHapito. Jlo 1 x8 7 Light
3.4.21 | piBeHb 2 / Animated video for social nocnyra / service ! . d I f
media. level 2 animation, development o
’ authorical elements. The final
cost will depend on script. Up
to 1 min
Jlerka aHiMauis, po3po6Ka
ABTOPCbKMUX e/leMeHTiB.
. o ®iHanbHa BapTiCTb 3aneXMUTb
AHIMOBaHWM PONUK ANA COLUMEPEX, B cuerapiio. o 1 x8 / Light
3.4.22 | piBeHb 3 / Animated video for social | nocnyra / service k Hap d I g f
media. level 3 animation, development o
’ authorical elements. The final
cost will depend on script. Up
to 1 min
ApanTauina peknamMHoro Bigeo iHwoto 1 apanauis / 1 MNepeknag, nepeo3By4Ka,
3.4.23 | moBoto / Adaptation of video for TV adaptation rpacdika / Translation,
for another language P dubbing, graphics
ApanTauifa KOpOTKOMETPaXKHOIo 1 apanTauis / 1 Mepeknag, nepeo3Byu4kKa,
3.4.24 | dinbMmy iHWwoto moBoto / Adaptation adaptation rpadika / Translation,
of short film for another language P dubbing, graphics
ApanTauia KopnopaTuBHOro inbMy 1 apanTauis / 1 MNepeknag, nepeo3By4kKa,
3.4.25 | iHwot Moot / Adaptation of adaptation rpacdika / Translation,
corporate film for another language P dubbing, graphics
ApanTauis iHdopmauiriHoro posmka- Mebexa HeDeo3BVYUKa
ramga iHwoto moBoto / Adaptation of 1 aganTauisa / 1 peKNaa, P yHKa,
3.4.26 | . - : . . rpadika / Translation,
informational video guide for another adaptation dubbi hi
language ubbing, graphics
3,5 MpenpogakKiuH / Preproduction
PexuncepcbKui cueHapin + Ctopibopa .
351 / Script breakdown + Storyboard nocnyra / service
3.5.2 AHimMaTrK / Animatic nocnayra / service Ha ocHosi cTopiGopaa / Based
on storyboard
Bubip nigpagHukiB, oasr,
akcecyapM, PEKBi3unT.
BapTicTb opeHaM He BKJIIOYEHO
353 OpraHi3zauis 31MomoK / Shooting nocayra / service i 3anexuTb Big cueHapio /

organization

Selection of contractors,
clothes, accessories,
property. Rent cost is not
included and depends on
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Mowyk nokauii / Searching of

script
BapTictb opeHau nokauii He
BK/JIOYEHO i 3anexutb Bia

3.5.4 | . nocnayra / service cueHapito / Rent of the
ocation : . .
location cost is not included
and depends on script
CKknagaHHA pakaepa racdepom
Ta  TEXHIYHOW  KOMaHZOM.
BapTicTb opeHAaM 06nagHaHHA
. He BKJIIOYEHO i 3anexuTb Bij
3amoBneHHA 06n1aaHaHHA / Ordering . o - .
3.5.5 . . nocnyra / service pangepa / Compiling a list
of technical equipment . .
with gaffer and technical
team. The technical
equipment cost is  not
included and depends on rider
oHOpap aKTopiB He BK/OYEHO
i 3anexutb BiA  KiJbKOCTI
3.5.6 KactuHr / Casting nocnyra / service akTopiB / Actors' fee is not
included and depends on
number of actors
®iHanbHa BapTiCTb 3aneXMUTb
357 IOpM_AMHHMM cynposig / Legal nocnyra / service Bid KinbKkocTi akTopis / The
services final cost depends on number
of actors
358 Opral-!13a|._|,1s| norictmkn / Logistics nocnyra / service
organization
Po3pobka KoHuenuii Bixkyanis Ta rMia6ip o pedepeHcis,
- vy CLueHapHWW nnaH, apadtm ana
KepiBHMUTBa AnA doTocecii / Visuals . h
3.5.9 . nocnayra / service noctnpogakweHy / Selection
concept and guidance for photo f P . |
shoot of references, script plan,
drafts for postproduction
3,6 Audio / Aygio
Mia6ip rosocis, opeHja
CTyAii, MOHTaX, nig6ip
Aypioponmk ans pagio / Audio for . MY3MKM, O3BYYKa, 3BeAEHHA.
361 Radio nocnyra / service 30 cek / Voice casting, studio
rent, editing, music, dubbing,
mastering. 30 sec
Mia6ip rosocis, opeHAa
cTyail, MOHTaX, nipo6ip
. . L MY3MKM, 03BYyYKa, 3BEAEHHA.
3.6.2 Ay,mod)!nbM Ana papio / Audiofilm nocnayra / service Jo 1,5 xB / Voice casting,
for Radio : o .
studio rent, editing, music,
dubbing, mastering. Up to 1,5
min
3,7 Copywriting / KonipaiTUHr

GlobalQMS ID: 681.9, 7 August 2018




Supporting Strategic Communication Campaigns for UCBI Il Project Partners

RFP #UCBI 11-095
Page 52 of 90

AHaniz  UinboBOT  ayaMTopil,
KpeaTmMBHa poboTa 3i
CTBOpPEHHA BapiaHTiB Ha3By,
BMGIp Ta aHania HaMbinbWw
npuAaHMX BapiaHTiB Ha
CTUNTICTUYHOMY, Bi3ya/lbHOMY
Ta POHETUYHOMY PiBHAX, TECT
Ha doKyc-rpynax, nepesipKa

3.7.1 Hewminr / Naming nocnyra / service N . .
Ha piBHi MOWYKY B iHTepHeTi /
Analysis of target audience,
creative work on name
options, analysis of the best
name options on stylistical,
visual, phonetical levels,
testing on  focus-groups,
checking in web
3.7.2 Po3po6ka cnoraHa / Slogan nocnyra / service
Ha OCHOBI iHdopmauii,
KonipalTuHr gns npeseHTtauii / HajaHOT 3aMOBHMKOM. Jlo 20
3.7.3 PauTUHT A P aul nocnayra / service cnanais / Based on
Copywriting for presentation . . )
information provided by
client. Up to 20 slides
Ha OCHOBI iHdopmauii,
KonipalTuHr ans Bixkyana / . HagaHoi 3amMoBHWMKOM / Based
3.7.4 . . nocnyra / service . : .
Copywriting for visual on information provided by
client
HanucaHHs KoHuenuin ans lges, CUHoOrCUC. Jo 7
3.7.5 peknamHoro Bigeo / Advertising nocnayra / service KoHuenuin / Idea, synopsis.
video concepts Up to 7 concepts
HanucaHHs cueHapito ans Pexucepcbkui  cueHapit  +
3.7.6 peknamHoro Bigeo / Advertising nocnyra / service Cropibopa / Script breakdown
video script + Storyboard
HanucaHHA KoHuenuii ana
: . lpea, cuHoncmc /  Idea,
3.7.7 KOpOTKOMeTpaxHoro dinbmy / Short nocnyra / service .
. synopsis
film concepts
HanvcaHHsA cueHapito ana PexxmucepcbKMM  cueHapint  +
3.7.8 KopoTKoMeTpaxkHoro dinbMy / Short | mocnyra / service Cropi6opa / Script breakdown
film script + Storyboard
HanvcaHHA KoHuenuii ana
. . lpes, cuHoncuc /  ldea,
3.7.9 KopnopaTtuHoro inbmMy / Corporate | mocnyra / service .
. synopsis
film concepts
HanucaHHs cueHapito ans Pexucepcbkui  cueHapit  +
3.7.10 | kopnopatmBHoro dinbmy / Corporate | nocnyra / service Cropibopa / Script breakdown
film script + Storyboard
HanmcankA cuenapiio AnA lnea, cuHoncuc, cueHapin /
3.7.11 | ayaioponmka ana pagio / Audio for nocnyra / service ACA, iche, - cleHap
. . Idea, synopsis, script
Radio script
Hanmcaka cuenapito anA lnea, cuHoncmc, cueHapid /
3.7.12 | aygiodinbma ans pagio / Audiofilm nocnayra / service AcA, , cleHap

for Radio script

Idea, synopsis, script
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HanucaHHA Ta peaakuis
TekctiB / Texts writing and
editing

3.7.14

Mocnyru kopekTopa Ha nNpoekTi /
Proofreading services on a per-
project basis

1000 3HakiB /
1000 characters

Buumtka TeKcTiB nicna
Au3alHy Ta BepcTku / Texts
proof reading after design and
text composition

3,8

JAPYyKoBaHi MaTepiann, BapTiCTb APYK

y / Print materials,

costs for prin

~+

3.8.1

®naep 210x99 mm / Flyer 210x99 mm

1000 wT / 1000
pcs

Manip KpenaoBaHWA MaTOBWM
130 r, 6e3 nokputTa, 4+4 /
Cameo-coated paper 130 g,
without covering, 4+4

3.8.2

®naep 198x210 mm / Flyer 198x210
mm

1000 wt / 1000
pcs

Manip KperngoBaHMM MaTOBWM
130 r, 6e3 nokputTa, 4+4 /
Cameo-coated paper 130 g,
without covering, 4+4

3.8.3

Jncbnet A4 / Leaflet A4

1000 wt / 1000
pcs

Manip KpenaoBaHUi
rnsHueBm 130 r, 2 danbuu,
6e3 nokputTa, 4+4 / Cast-
coated paper 130 g, 2 folds,
without covering, 4+4

3.8.4

byknet A4 B A5 / Booklet A4 to A5

1000 wt / 1000
pcs

Manip KpenaoBaHUi
rnaHueemi 130 r, 1 danbu,
6e3 nokputTa, 4+4 / Cast-
coated paper 130 g, 1 fold,
without covering, 4+4

3.8.5

Bpolwypa A5 / Brochure A5

500 wT / 500 pcs

O6KknagmHKa: 4+4, nanip
KpenzoBaHuM matoBui 250 .
bnok: 4+4, nanip
KpenzoBaHui matoBmi 130 .
24 CTOpiHKM, Ha CKoby /
Cover: 4+4, Cameo-coated
paper 250 g. Inner book: 4+4,
Cameo-coated paper 130 g. 24
pages, staples

3.8.6

Mnakat A1 / Poster A1

1000 wrt / 1000
pcs

Manip KperngoBaHMM MaTOBWM
150 r, 6e3 nokputta, 4+0 /
Cameo-coated paper 150 g,
without covering, 4+0

3.8.7

Mnakat A2 / Poster A2

1000 wT / 1000
pcs

Manip KperngoBaHMM MaTOBWHM
150 r, 6e3 nokputTa, 4+0 /
Cameo-coated paper 150 g,
without covering, 4+0

3.8.8

Mnakat A3 / Poster A3

1000 wT / 1000
pcs

Manip KpenaoBaHUi
rnaHuesmi 130 r, 6e3
nokputta, 4+0 / Cast-coated
paper 130 g, without
covering, 4+0

3.8.9

baHep-naBykK / X-banner spider

1wt/ 1pcs

4+0

3.8.10

baHep pon-an / Roll up banner

1wt/ 1pcs

4+0
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3.8.11 | bpeHa-Bon / Brand wall 1wt/ 1pcs 4+0
3.8.12 | Citinant / CityLight 1wt/ 1pcs 440
bin6opa 3000x6000 mm / Billboard 1440 dpi, Y®-gpyk /1440 dpi,
3:8-13 | 3500x6000 mm 1wt /1 pcs UV printing
3,9 BapticTb gocTaBkM matepianiB / Delivery costs
391 BignpaBka no YkpaiHi / Sending by 1k / 1kg
postal services
3.9.2 ”°C’.‘Vr“ BaHTakHMKa / Moving men 1 rogunHa / 1 hour 2 BaHTa*KHMKM / 2 moving men
services
4.10 | 3axig / Event
Po3pobka 6peHabyKa 3axoay, piBeHb . Jloro + dipMoBuM cTub /
4.10.1 1 / Brandbook of event, level 1 nocnyra / service Logo + visual style
Po3po6ka 6peHabyKa 3axoay, piBeHb . Nloro + dipmoBun ctunb /
4.10.2 2 / Brandbook of event, level 2 nocnyra / service Logo + visual style
Po3pobnsaetbca B 3D pgnAa
3axogy Ao 1000 rocre#.
BurotoBneHHs CLeHM y
An3alH cuenu, pieHb 1 / Scene . BapTiCTb He BKJ4YeHo /
4.10.3 design, level 1 nocnyra / service Development in 3D for event
up to 1000 guests. Production
of scene costs are not
included
Po3po6nsaetbca B 3D pgnAa
3axody Ha 6inbwe Hix 1000
rocten. BurotoBneHHsa cueHU
Ju3alH cuenu, piBeHb 1 / Scene . y BapTiCTb He BKAWYeHo /
4.10.4 design, level 2 nocnyra / service Development in 3D for event
for over 1000 guests.
Production of scene costs are
not included
Po3po6ka AM3anHy ana
oPOpMJIEHHA  3aniB  3rigHo
OpeHabyKY KOMMaHii Ta
dopmarty 3axogy: npec-
KYTOYOK, npec-cTiHa, 6aHepw,
npanopu Towo. BUrotoBneHHA
4105 OdopmneHHsa 3axoay / Design of nocnyra / service 0(POpPMJIEHHSA y BapTiCTb He
event BKAtoYeHo / Design of interior
according to brandbook of
company and event format:
interview corner, brand wall,
banners, flags etc. Production
of materials costs are not
included
o BurotoBneHHA odopMaeHHA Y
Po3po6ka am3anHy BUCTaBKU y .
/ . . BapTiCTb He BKJ4YeHO /
4.10.6 | paMKax 3axoay, piseHb 1 / Design of | nocnyra / service

exhibition as part of event, level 1

Production of materials costs
are not included
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BurotoBneHHa oOpPMIEHHA Y
BapTiCTb He BKJ4YeHO /

4.10.7 PamKax 3axody, piBeHb 2 / Design of | nocnyra / service Production of materials costs
exhibition as part of event, level 2 .
are not included
®iHanbHa BapTiCTb 3aleXMTb
BiZl NIOKaLii, KinbKOCTi rocten,
dopmMaty 3axoay, CueHapilo
4.10.8 | OpeHpga npuMmilieHHa / Renting space | nocnyra / service Towo / The final cost will
depend on location, number
of guests, event format, script
etc.
®iHanbHa BapTiCTb 3aneXMUTb
BiJ NoKalii, KiNbKOCTi rocted,
1 0coBa / 1 dopmaTy 3axoay, CueHapilo
4.10.9 | KaBa-6peitk / Coffee break Towo / The final cost will
person d -
epend on location, number
of guests, event format, script
etc.
4.10.10 KoopawHauia 3axogy / Coordination 1 aeHb / 1 day Jo 3 oci6 / Up to 3 persons
of event
Onnata mogepatopa / Fee for 1 ocoba / 1 Jo 3 rog, He cenebpiti / Up
4.10.11 .
moderator person to 3 hours, not celebrity
KoHBepT, 6JIOKHOT, Manka,
naker, pyuKa. BapricTb
bpeHAyBaHHA po3aaTKOBMX
4 . 1 oanHumuAa / 1 BUIrOTOBJIEHHA He BKJOYEHO /
4.10.12 | martepianis / Branding of promo .
. unit Envelope, notepad, folder,
materials .
paper bag, pen. Production
costs are not included
4,11 BeaeHHA KaMnaHii B coyianbHMx Mepexkax / Social media campaign
Po3po6Ka KoHuenuii Ta KOHTEHT-
4.11.1 | nnany / Development of concept and | nocnyra / service
content plan
BapTicTb BKasaHO 3a BeAEHHA
KaMnaHii y ofHi1 coumepei:
HanucaHHA TEKCTOBOIO
KOHTEHTY (He Oi/lblle TpbOoX
BeneHHA kamnaHil B coumeperkax / MOCTIB Ha TVWAGHD), NOCTIHr,
4.11.2 ACHAA umep Micaub / month BigNoBiab Ha KomeHTapi / The
Maintaining the campaing . o
cost is specified for the
campaign in one social media:
creating of text content (max.
three  posts per week),
posting, answering comments
MigrotoBka Au3amH-maTepianis gns
4.11.3 | nocrtiB / Design of materials for micaub / month
posting
BapticTb BKasaHo 3a peksiamy
4114 PeKn_aMa B COLiMepesKax / Social micaups / month y 0AHiIM coumepeki / T_hg co_st
media advertising is specified for advertising in
one social media
. BapricTtb BKa3aHo 3a
HanawTyBaHHA peKnaMHoOro KabiHeTy . o~
4.11.5 nocnyra / service Ha/lalWTyBaHHA y OAHIM

/ Settings of advertising manager

coumepexi / The cost is
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specified for settings in one
social media

BapricTb BKasaHo 3a
. HanalTyBaHHA y OAHiM
4.11.6 HanamTyBaHHﬂ PEKIAMHOT KaMmraHl / micaub / month coumepexi / The cost is
Settings of advertising campaign i . .
specified for settings in one
social media
YyacTb y KamnaHii 61orepa (nigepa . .
. . . Jo 100 000 nignucHukis / Up
4.11.7 p,yMC_)K_) / I_3Iog_gers (opl_nlon leader's) 1 noct / 1 post 0 100 000 subscribers
participating in campaign
YyacTb y KamnaHii 61orepa (nigepa . .
. . ) Jo 500 000 nignucHukis / Up
4.11.8 p,yMC_)K_) / I_3Iog.gers (opl_nlon leader's) 1 noct / 1 post 0 500 000 subscribers
participating in campaign
4,18 BigpsapxeHHA no YKpaiHi / Business trip within Ukraine
Mepeiza noTarom Tyaum i Hasag, / ) Baprictb  opieHTOBHa  Ta
418.1 | Round trip by train KBUTKM / tickets BKa3aHa 3a 1 0coby. ®iHanbHa
— — - BapTiCTb 3a/1€XUTb Bif MYHKTY
MNepenit nitakom Tyau i Hasaa / KBUTKM / tickets NpMU3HaYeHHA, KinbKocTi oci6,
4.18.2 | Round trip by plane TPUBANOCTi Nepe6yBaHHSA TOLLO
o6osi / Travelling allowance 1 po6a / 1da / The approximate cost is
4.18.3 | A § A y specified for 1 person. The
4.18.4 | MpoxkuBaHHA / Accomodation 1 po6a / 1 day final cost will depend on the
. . point of destination, number
TpaHcnopTHi BuTpath / Transport Blp,p;_m,)«eHH_ﬂ/ of persons, duration of trip
4185 | €xpenses business trip etc.
4,19 3BiT Mo BNpoBajgKeHH KaMmnaHii / Report on the implementation of a campaign
3BiT NO BNpoOBaAXXEHHIO KaMnaHii /
4.19.1 | Report on the implementation of a micaub / month
campaign
Etan 3: OuiHka / Stage 3: Evaluation
5,1 ®iHanbHuM 3BiT / Final report including all KPI results
®iHanbHuM 3BiT, piBeHb 1. BrogxkeT
meaia kamnanii Big 3 000 000 / Final .
5.1.1 . . nocnyra / service
report, level 1. Media campaign
budget over 3 000 000
®iHanbHUM 3BiT, piBeHb 2. BrogxeT
megia kamnanii Big 7 000 000 / Final .
5.1.2 . . nocnyra / service
report, level 2. Media campaign
budget over 7 000 000
®iHanbHMM 3BiT, piBeHb 3. blogxkeT
megia kamnanii Big 10 000 000 / Final .
5.1.3 - . nocnyra / service
report, level 3. Media campaign
budget over 10 000 000
5,2 AreHTcbKa Komicia / Agency comission
BUpo6HULTBO. 3arasbHui GHOAXKET A0 EMESSH:L(EBO a MaTi%‘:::iz.}
150 000 / Production. Total budget % y pHC APY
up to 150 000 npoaykKuii. byab-aKi po6otn 3
521 BMPOOHMLTBA, o AKMX
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3a/1y4alTbCA CTOPOHHi
nigpagHvku. B KoMicilo He
BXOAATb KOIbOPONpo6H,

BMPOOHULTBO 3pa3KiB, MaKeTiB
i ausalHiB, BMTpaTM  Ha

222 BiAPAAXEHHA Ta Ha TpaHCMopT
/ Production of materials,
souvenirs and printed
production. Any production

BMPO6HMLTBO. 3aranbHui GlomkeT work with involvement of
Big 781 000 / Production. Total % third-party contractors.
budget over 781 000 Commission does not include
color proofs, samples
production, mock-ups and
designs, travel and
5.2.3 transportation expenses
Megia PO3MiLLEHHS. 3ara/ibHui TB, npeca, paaio, 30BHilHA
étoaxket Big 10 000 go 2 000 000/ " peknama, TpaHcnopT,
Media  placement/buying.  Total ’ iHTepHeT. B  KoMmicilo He
5.2.4 budget 10 000 to 2 000 000 BXOAUTb  pO3pobKa  Megia
Mefia  po3MilleHHA.  3aranbHui ctpaterii, diHanbHMIi  3BIT,
6toaxkeT Big 2 000 000 Ao 7 000 000/ o noAaTokK Ha pexknamy,
Media  placement/buying.  Total ’ po3pobka i  BMPOGHMUTBO

5.2.5 budget 2 000 000 to 7 000 000 maTtepianis / TV, press, radio,

outdoor, transport, web.

Megia DOSMILLLEHHS 3aranbhmii Commission does not include
6rogketr Big 7 000 000/ Media 0 the developm(_ant of a media
. % strategy, final reports,
placement/buying. Total budget over advertising tax, development
7:000 000 and production of any

5.2.6 materials

MpoBeAeHHA MpPoOMO  akKUiM,
3axoau. 3aranbHui GloaxeT Big 10 ¢bnewmobis, opraHisauis
000 mo 2 600 000 / Events. Total % iBEHTIB, MOAiM npe3eHTaLii.
budget 10 000 to 2 600 000 OpeHpa  MalpaHuuKiB  Ta

5.2.7 NpUMILLEHb, KeMTepiHr,
iHTepaKkTUBHe HamnoBHEHHS,

3axoau. 3aranbHuit GrogxeT Big 2 600 nepcoxan, 06n1aaHaHHs,
000 go 5 000 000 / Events. Total % Gesnexa, TpaHcnopr,
budget 2 600 000 to 5 000 000 norictuka. B Komiciio  He

528 BXOAMTb KOMaHzZa ans
opraHnisauii, po3po6bKa
cueHapito, JM3aMHiIB /
Organization and hosting any
promo or event activity, flash

. . mobs or presentations. Rental
3axoam. 3aranbHun brogxeTt Big 5 000 of spaces, catering,
000 / Events. Total budget over 5 % entertainment, staff,
000 000 equipment, security,

transport, logistics.
Commission does not include
organization team, script or

5.2.9 design development
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TpaHcnopT, norictuka,
iHdbopmMaLinHi Hocit,
npoxmBaHHa /  Transport,

logistics, information carriers,

5.2.10 accommodation
5.3 IHWi BuTpaTtn / Other charges
YyacTb B TaKMx 3axoaux fK
oKyC-rpynn,  AoCHifXKeHHS,
npeseHTauii Towo. 1 po6o4mit
531 YuacTb areHuii / Participation of nocnyra / service AeHb, [0 3 oci6 /
agency Participation in such events as
focus groups, researches,
presentations etc. 1 work day,
up to 3 persons
MpeseHTauia MaTepianis Ha
3axofax 3aMOBHbIKa
(BHYTpilWHiIX ab0 30BHiLLHiX).
be3s BpaxyBaHHA CTBOPEHHA
npeseHTauii. 1 po6oymit aeHb
. .. (TpuBanicte  3axogy 4o 3
5.3.2 I'Ipe3eHTa|_.uF| matepianis / nocnyra / service FOZMH), Ao 2 oci6 /
Presentation of materials . -
Presentation of materials on
clients events (internal or
extermal). Development of
presentation is not included. 1
work day (event duration up
to 3 hours), up to 2 persons
533 Hocin ans Bigeomarepianis 320 Gb / 1 oanHumuAa / 1
o USB Hard drive 320 Gb unit
534 Hocit ana Bigeomatepianis 500 Gb / 1 oanHumua / 1
- USB Hard drive 500 Gb unit
535 Hocin gns Bigeomatepianis 1 Tb / 1 oanHuMLA / 1
T USB Hard drive 1 Th unit
5.3.6 Konboponpo6a A5 / Color proof A5 1wt/ 1pcs
5.3.7 Konboponpo6a A4 / Color proof A4 1wt/ 1pcs
5.3.8 Konboponpo6a A3 / Color proof A3 1wt/ 1pcs
5.3.9 Konboponpo6a A2 / Color proof A2 1wt/ 1pcs
5.4 Research/ [lochipeHHA
Po3po6ka aHKEeTH ans
ONUTYBaHHA - 25 nuTaHb
rﬁp,I'OTOBP'(a aHKeTH ANA ONUTYBAHHA LiiHa 3a aHKeTy/ (BigKpHTi Ta 3aKpMTi
541 LiNbOBOi ay,q_mopn/ Price per nuTaHHA)/ _ _
Preparation of questionary form for Survey guestionnaire

opinion survey

guestionary form

development - 25 questions
(open- and close-ended
questions)

GlobalQMS ID: 681.9, 7 August 2018




5.4.2

Supporting Strategic Communication Campaigns for UCBI Il Project Partners

RFP #UCBI 11-095
Page 59 of 90

OnuTyBaHHA WinboBOiT ayaMTopil
(TenedoHOM) - ANA MICT 3 KiJIbKicTIo
*utenis go 500 000 - J/IMCMYAHCBK,

Kpamartopcbk, Mapiynosb,

CnoB’aHcbk, CeBeEpofiOHELbK /

Opinion survey among the target

audience for benchmarking - via

phone - for cities up to 500 000

citizens (Lysychansk, Kramatorsk
Mariupol, Slovyansk, Severodonetsk)

LliHa 3a micTo/
Price per city

OnuTyBaHHA TenedoHom/
Phone survey
BapricTb BKasaHa ans

ONUTYBaHHA AnAa Micta o 500
000/ Price for the survey
conducted in one city with up
to 500 000 citizens.

BapTicTb Ana Takux MicT aK
JIMCMYaHCBK, KpamMaTopchbK,
Mapiynons, CNoB’ SIHCBK,
CeBepofioHeubK /

Price for cities as Lysychansk,
Kramatorsk, Mariupol,
Slovyansk, Severodonetsk
Po3mip BuGipku - 410 iHTepB'to
Ha micTo/

Sample size - 410 interviews
per city

Y sapmicmsb sKko4eHo:/ The
price covers:

- NigroToBYMi eTan
(norogxKeHHs iHCTpyMeHTapito,
nporpamyBaHHA aHKeTH)/
preperatorory stage (toolkit
approval, questionnaire
creation);

- nonboBui etan/ fieldwork;

- onpauoBaHHs daHux/ data
processing;

- NigrotoBKa TabaAumui-3BiTY/
report preparation.
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OnutyBaHHA Face-to-Face/
Face-to-Face survey
BapricTb BKasaHa ans
ONUTYBAHHA ans MmicTa
JlncnyaHebk/  CeBepooHeLbK
/ Price for the survey
conducted in Lysychansk/
Severodonetsk
Po3mip BuGipku - 410 iHTepB'to
Ha micto/ Sample size - 410
interviews per city
Y sapmicmsb sKkao4eHo:/ The
price covers:
- NiAroToBYMM eTan
(norogeHHA iHCTpyMeHTapito,
nporpamyBaHHA aHkeTn)/
preperatorory stage (toolkit
approval, questionnaire
creation);
- nonboBui etan/ fieldwork;
- onpauioBaHHA JaHux/ data
processing;
- nigrotoBka Ta6amui-3BiTY/
report preparation.
BapricTb Ha TpaHcdep, A060Bi
Ta NpOXXMBaHHA He
BpaxoBaHo/
Transfer cost, per diem and
accommodation not included

5.4.4

OnuTyBaHHA UinboBOiI ayamTopil Ana
OTPUMaHHA BUXiAHMX JaHKX Face-to-
Face ana mict Kpamartopcbk/
Mapiynonb/

Opinion survey among the target
audience for benchmarking in
Kramatorsk/ Mariupol

LiHa 3a micTo/
Price per city

OnutyBaHHA Face-to-Face/
Face-to-Face survey

BapTicTb BKasaHa 4n4
ONUTYBAHHA ANA MicTa
KpamaTtopcbk/ Mapiynons/
Price for the survey
conducted in Kramatorsk/
Mariupol

Po3mip BMGipKK - 410 iHTepB'to
Ha micTo/ Sample size - 410
interviews per city

Y sapmicmsb 8k/04eHo:/
The price covers:

- niagroToBuMi eTan
(noroaeHHsA iHCTpyMeHTapito,
nporpamyBaHHSA aHKeTH)/
preperatorory stage (toolkit
approval, questionnaire
creation);

- nonboBui etan/ fieldwork;

- onpautoBaHHA JaHux/ data
processing;

- nigrotoBka Ta6aumui-3BiTY/
report preparation.

BapTicTb Ha TpaHcdep, f060Bi
Ta MPOXKMBAHHSA He

GlobalQMS ID: 681.9, 7 August 2018




Supporting Strategic Communication Campaigns for UCBI Il Project Partners

RFP #UCBI 11-095
Page 61 of 90

BpaxoBaHo/
Transfer cost, per diem and
accommodation not included.

5.4.5

OnuTyBaHHA UinboBOiI ayamTopil Ana
OTPMMaHHA BMXigHMX aaHux Face-to-
Face gna micta
Cnos'aHcbK, HoBa /lpyxKiBKa,
MokpoBCbK, KOCTAHTUHIBKA,
Ctapo6inbcbk/

Opinion survey among the target
audience for benchmarking in
Slovyansk, Nova Druzhkivka,
Pokrovsk, Kostyantynivka, Starobilsk

LliHa 3a micTo/
Price per city

OnutyBaHHA Face-to-Face/
Face-to-Face survey

BapTicTb BKasaHa 4n4
OMNMUTYBaHHA AN1A MicTa
Cnos'aHcbK, HoBa /Jpy»KiBKa,
MokpoBCbK, KOCTAHTHHIBKA,
Crapobinbebk/

Price for the survey
conducted in Slovyansk, Nova
Druzhkivka, Pokrovsk,
Kostyantynivka, Starobilsk
Po3mip B1GipkH - 410 iHTepB'to
Ha micTo/

Sample size - 410 interviews
per city

BukoHaBeup - GFK Ukraine/
Executor - GFK Ukraine

Y sapmicms sKko4eHo:/ The
price covers:

- NigroToBYMi eTan
(norogxKeHHs iHCTpyMeHTapito,
- MpOrpamyBaHHA aHKeTH)/
preperatorory stage (toolkit
approval, questionnaire
creation);

- nonboBui etan/ fieldwork;

- onpauoBaHHs daHux/ data
processing;

- NigrotoBKa Tabamui-3BiTY/
report preparation.

BapTicTb Ha TpaHcdep, A06O0BI
Ta MNPOXKMBAHHA He
BpaxoBaHo/

Transfer cost, per diem and
accommodation not included.
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5.4.6

OnuTyBaHHA LinboBOiT ayaMTopil
(TenedoHOM) - AN1A MICT 3 KiNIbKicTIo
*utenis go 100 000 (MoKpoBCHbK,
Hoa JpyKiBKa, KocTaHTUHIBKA)/
Opinion survey among the target
audience for benchmarking - via
phone - for cities up to 100 000
citizens (Pokrovsk, Nova Druzhkivka,
Kostyantynivka)

LliHa 3a micTo/
Price per city

OnuTyBaHHA
Phone survey
BapricTb BKasaHa ana
ONUTYBaHHA anAa Micta go 100
000 (MoKpoBCHK, HoBa
ApyKKiBKa, KocTAHTUHIBKA)/
Price for the survey
conducted in one city with up
to 100 000 citizens (Pokrovsk,
Nova Druzhkivka,
Kostyantynivka).

Po3mip BuGipkM - 410 iHTepB'to
Ha micTo/

Sample size - 410 interviews
per city

BukoHaBeup - GFK Ukraine/
Executor - GFK Ukraine

Y sapmicmb sKkno4eHo:/ The
price covers:

- NiAroToBYMM eTan
(noroaeHHA iHCTpyMeHTapito,
nporpamyBaHHSA aHkeTn)/
preperatorory stage (toolkit
approval, questionnaire
creation);

- nonboBui etan/ fieldwork;

- onpautoBaHHA aaHux/ data
processing;

- nigrotoBka Ta6baMmui-3BiTY/
report preparation.

TenedoHom/

5.4.7

OnuTyBaHHA WinboBOiT ayamTopil
(TenecoHOM) - ANA MICT 3 KinbKicTio
*utenis go 50 000 (Ctapo6inbcbk)/

Opinion survey among the target
audience for benchmarking - via

phone - for cities up to 50 000

citizens (Starobilsk)

LliHa 3a micTo/
Price per city

OnutyBaHHA TeneoHom/
Phone survey

BapricTtb BKasaHa ans
onuTyBaHHA AnAa Micta go 50
000/ Price for the survey
conducted in one city with up
to 50 000 citizens.

BapTicTb AnAa Takux MicT Ak
Crapobinbebk/

Price for cities as Starobilsk.
Po3mip BMbipku - 410 iHTepB'to
Ha micTo/

Sample size - 410 interviews
per city

BukoHaBeup - GFK Ukraine/
Executor - GFK Ukraine

Y sapmicmb sKkno4eHo:/ The
price covers:

- niagroToBYMi eTan
(noroaeHHA iHCTpyMeHTapito,
nporpamyBaHHsA aHkeTn)/
preperatorory stage (toolkit
approval, questionnaire
creation);

- nosiboBui etan/ fieldwork;
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- onpautoBaHHA aaHux/ data
processing;

- nigrotoBka Ta6bamui-3BiTY/
report preparation.

y BapTicTb BK/IIOYEHO:
po3po6Ka ONUTYBa/IbHMKA,
MpoBeneHHAa dokyc-rpynu (go 15 Mocavra/ nocayru 3 KoopAauHauii Ta
5.4.8 | ocib, y Knesi)/ Focus group (up to 15 Y po3WM@PPOBKU iHTEPB'I0/
L - . Service : ; ;

participants, conducted in Kyiv) Price includes: development
of the guestionary,
coordination and decoding

y BapTiCTb BKJ/IIOYEHO:
po3po6bKa ONMUTYBaJIbHMKA,
nocayrm 3 KoopAauHauii Ta
po3wndpoBKK iHTepB'to/ Price
Mocnyra/ includes: development of the
MpoBeaeHHa ¢oKyc-rpynu (8o 15 Service questionary, coordination and
ocib, Bui3Ha)/ decoding
Focus group (up to 15 participants, BapTicTb Ha TpaHcdep, A060Bi
field meeting) Ta NPOXKMBAHHA He
BpaxoBaHo/
Transfer cost, per diem and
accommodation not included

5.4.9

lMpoBeaeHHs OOCRIgXeHHA Y
BIOKPUTUX  [DKepenax Loao
iHdbopMaLiIHUX MOXITMBOCTEN,
HapaTTMBY B Mefia no Tin uu
iHWIN Temi, Ons BU3HAYEHHS
lMpoBeaeHHSA OOCNIAKEHHS Woa0 npobnemu, BM3HAYEHHS
5.4.10 iHdbopMaUiiHNUX MOXITMBOCTEN Ta Mocnyra/Service CTaBneHH4A MicLeBoro
HapaTTMBY B Mefia HaceneHHs (He BKNtoYae
onuTyBaHb, YOKYC rpyn), Moxe
BKIlOYATH Kinbka
HepbopmanbHMX  iHTepBIO 3
nocagosnmm  ocobamm  un
MeLLKaHUSAMMN

6,1 Promotional strategy development/ Po3po6Kka npomo ctparerii

®opMyBaHHA YW AOMOBHEHHA
nepeniky MOXIMBMX
napTHepis/ napTHEPCbKUX
Mepenik/ opraHizauint gna 6eHediyiapa

List (po 50 imMeH Ta HasB)/
Creation or update of the
prospective partners/ partner
organisations list (up to 50
names)

dopMyBaHHA nepeniky
cTerkxonaepis/
Stakeholders list preparation

6.1.1
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6.1.2

Po3po6Kka abo ya0CKOHaNEHHHSA
Megia-KiTa 6eHediuiapa/ Megia-Komnnekt/

Beneficiary media kit developing/ Media-kit
upgrading

Po3pobka/ YAOCKOHa/IeHHA
TEKCTOBMX MaTepianiB  Aana
megia-kitTa: onuc AianbHOCTI
Ta MeTu OeHediuiapa, onuc
METU MOro KamnaHii/ iBeHTy,
KOMaHzaa, AO0AAaTKOBI
MaTepianu (5 cTtopiHoK)/

Mediakit texts development/
upgrade: description of the
beneficiary's activities and
aim, his campaign/ ivent
goals, team members,
additional materials (5 pages)

6.1.3

bpeHAa-KkHura/
Po3pobka / pebpeHaMHr 6peHay Brand book
benediuiapa/ Developing/ re-
branding the brand of the Beneficiary

Po3po6ka Joro Ta
KOpNopaTUBHOIO CTUAII0:
nig6ip  wpudTie, WabnoH
npeseHTauii, Bi3UTIBOK,
6/1aHKiB, 6peHA0BaHNX
610KHOTIB (noBHMM
6peHAMHroBUI NakeT)/

Logo and corporate style
creation: fonts; presentation,
business cards, blanks
templates; braned notepads
layouts (full branding
package)

6.1.4

Mocnyra/

HanucaHHsa aHoHcy/ npec-penisy/ !
Y/ pec-p Y Service

Announcement/ Press-release
elaboration

HanmncaHHA aHoHCYy/  npec-
penily 3 noaii abo gnA iworo
megia-npuvBogy 06'€eMOM A0 2
CcTopiHOK A4

®dopmart gokyMeHTy: .doc/
Elaboration of announcement/
release from event or for any
other media metter up to 2
pages (A4)

Document format: .doc

7,1

Capacity building trainings/ TpeHiHr1 3 po3BMTKY CNIPOMOXHOCTi
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7.1.1

Bu3HaueHHs KN4oBMX ChikepiB Ta iX

HaBYaHHA y pasi HeobxiaHocTi - Kuis/

Identifying key speakers and training
them, if required - in Kyiv

Megia-TpeHiHr
(Ha 1 ocoby)/
Media-training
(for 1 person)

1-aeHHMIM Mepia TpeHiHr ans
K/OYOBMX  CrikepiB (ana
ofHi€i ocobmn)/

One day Media-training for
key speakers (for one person)

MonepeaHe aHKeTyBaHHA
cnikepa 3 METOW BMBYEHHA
KOMYHiKaLiMHUX noTpe6;
onpawtoBaHHA aHKeTH;
nNiagrotToBKa 3MIiCTy TpeEHiHry,
po3AaTKOBUX maTtepianis.
MpoBeaeHHA TpeHiHry  3i
crnikepom y dopmari

NPaKTUYHOrO  TPEHiHry 3
BUKOPUCTAHHAM  €/IeKTPOHHOT
npeseHTawjii y dopmari
PowerPoint/

Preliminary questionary for
speaker aimed at his/her
communication needs
inspection; data proceeding;
training content preparation;
Conducting practical training
supported by the PowerPoint
presentations

BapricTtb y BMMAAKY
nposefeHHA B Kuesi/

Price per training in Kyiv
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7.1.2

BuisHUIM Meaia-TpeHiHr/ Media
training (visiting session)

Megia-TpeHiHr
(Ha 1 ocoby)/
Media-training
(for 1 person)

1-AeHHUM Mefdia TpeHiHr and
KJIIOYOBMX  cnikepiB (ana
OAHi€eT ocobu)/

One day Media-training for
key speakers (for one person)
MNonepeaHe aHKeTyBaHHA
crnikepa 3 MeTOK BMBYEHHA
KOMYHiKaLiMHMX noTpeo;
ornpavtoBaHHsA aHKeTH;
niagrotoBka 3MIiCTy TpeHiHry,
pO34aTKOBUX maTepianis.
MNpoBeaeHHA TPEHiHry  3i
crnikepom y dopmari
NPaKTUYHOr O TPEHiHry 3
BMKOPUCTAHHAM  €/1E€KTPOHHOI
npeseHTaujii y dopmari
PowerPoint/

Preliminary questionary for
speaker aimed at his\her
communication needs
inspection; data proceeding;
training content preparation;
Conducting practical training
supported by the PowerPoint
presentations

BapTicTb Ha TpaHcdep, f060Bi
Ta NPOXKMBAHHA He
BpaxoBaHo/

Transfer cost, per diem and
accommodation not included
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7.1.3

Po3po6ka nporpamMu KOMyHiKauiMHOro
TpeHiHry/ Communication training
program development

HaBu4asibHa
nporpama/
Training program

MigrotoBKa AgiarHOCTUYHOI
AHKETU AN1A YYaCHMKIB 3
METOI0 BMBYEHHS
KOMYHiKaUilHMX noTpe6;
onpauBaHHA AaHMX
aHKeTyBaHHSA, NigroToBka
3MiCTy TpeHiHriB, BignoBigHO
A0 Nporpamu TpeHiHris,
NnoroAKeHoi i3 KNiEHTOM.
dopma TpeHiHry - nekuii 3
BMKOPMCTaHHAM €JIEKTPOHHMX
npeseHTauil y dopmari
PowerPoint, 3
BMKOPMUCTaHHAM MPaKTUYHUX
npuKnagis (Kkemc-ctaai) i
NpakTUYHMMM 3aBAAHHAMM
ANA yYacHuKiB. /

Diagnostic questionnaire for
the participants aimed at
their communication needs
inspection; survey data
processing; training plan and
content development
according to the program
approved by the Client.
Training formats - lectures
supported by the PowerPoint
presentations with the
references to the real cases
and practical excercises for
the participants.

7.1.4

KoMyHiKaUiMHWUIA TPEHIHT (2
TpeHepun)/
Communication training (2 trainers)

MpoBeaeHHA
HaBYasIbHMX
3axogais/ Training
conduction

MNpoBeaeHHA 1-aAeHHOro
TPeHiHry Ana KomaHau (o 20
nogen)

Y BapTiCTb BXOAUTb:

- Buctyn 3
niAroToB/IEHUMM MaTepianamm
(6e3nocepefHE  nNpoBefEHHA
KOYXHOro KOHKPETHOro
TPEHiHry TpeHepamm-
eKcnepramm);

- O6roBopeHHs 3
yYaCHMKaMM TPeHiHry Koro
3MicTy;

- HapgaHHA BianoBigel Ha
3anuTaHHSA yYaCHMKIB TOLLO.
1-day training for the team
(up to 20 people)

Cost elements:

- Lecture supported by
the prepared materials (direct
conducting by the experts);

- Discussions  between
participants;
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- Q&A session etc.

lNpoBeaeHHsA 1-AeHHOro
TPeHiHry ana KomaHau (o 20

noaen)
Y BapTicTb BXOAMTb:
- Buctyn 3
niaroToB/IEHUMM MaTepianamm
(6e3nocepefHE  NpOBeLEHHSA
KOXHOro KOHKPETHOro
TPEHiIHry B AKOCTi TpeHepiB-
eKcnepriB);
MpoBeaeHHsA - O6roBopeHHs 3
715 KoMyHiKauiiHui TpeHiHr (1 TpeHep)/ HaBYalbHMX YyYaCHMKaMM  TpeHiHry Horo
" Communication training (1 trainer) 3axogis/ Training 3MicTy;
conduction - HapgaHHA BianoBigel Ha
3anuTaHHSA yYaCHMKIB TOLLO.
1-day training for the team
(up to 20 people)
Cost elements:
- Lecture supported by
the prepared materials (direct
conducting by the experts);
- Discussions  between
participants;
- Q&A session etc.
8,1 Po3scunkun/Messages delivery
Weekly sms updates (up to 1000 LliHa 3a
8.1.1 contacts)/ WoTtmxHeBa CMC - Janaxect/ Price
po3scuaka HoBuH (Ao 1000 KoHTaKTiB) per digest
BapTicTb 3a BMKOpPMCTaHHA
copTy Ha OAHY PO3CMJIKY Ha
Viber poscmnka Ha 10 000 - 20 000 Lina 3a 1 10 000 - 20 000 KoHTaKTiB.
KOHTAKTIB (3BMYaMHUM TEKCT 6e3 . MoBigomneHHs hilo) 1000
s . - po3cunky/ Price -
8.1.2 niHkKiB)/ Viber messages delivery for 1 CMMBOJIiB + KapTUHKa./
10 000-20 000 recievers (simple per rr?etssage Price for the soft usage for
message without links) sho one wave of message delivery
for 10 000 - 20 000 recievers.
Up to 1000 symbols + picture.
BapTicTb 3a  BMKOpMCTaHHA
codpTy Ha OAHY PO3CUJIKY Ha
Viber po3cmnka Ha 50 000 - 100 000 Liia 3a 1 50 000 - 100 000 KoHTaKTiB.
KOHTaKTiB (3BMYAMHUM TEKCT 6e3 7 Price MoBigoMeHHs ao 1000
8.1.3 niHKiB)/ Viber messages delivery for PO3CHAIRY/ 11 CMMBONIB + KapTHHKa./

50 000 - 100 000 recievers (simple
message without links)

per 1 message
shot

Price for the soft usage for
one wave of message delivery
for 50 000 - 100 000 recievers.
Up to 1000 symbols + picture.
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8.1.4

Viber poscmnka Ha 10 000 - 20 000
KOHTaKTIB (TEKCT 3 NiHKamu)/
Viber messages delivery for 10 000-
20 000 recievers (message with links)

LUiHa 3a 1
po3cunky/ Price
per 1 message
shot

BapTicTb 3a BMKOpPMCTaHHA
codpTy Ha OAHY PO3CM/IKY Ha
10 000 - 20 000 KoHTaKTiB.
MNoBiAOMNEHHA Ao 117
CUMBONIB, KnikabenbHe
NoCMJIaHHA Ta KapThKa./

Price for the soft usage for
one wave of message delivery
for 10 000 - 20 000 recievers.
Up to 117 symbols + link to
the page + picture.

8.1.5

Viber poscunka Ha 50 000 - 100 000
KOHTaKTIB (TEKCT 3 NiHKamu)/
Viber messages delivery for 50 000 -
100 000 recievers (message with
links)

LUiHa 3a 1
po3cunky/ Price
per 1 message
shot

BapTicTb 3a BMKOpPMCTaHHA
coPpTy Ha OAHY PO3CMJIKY Ha
50 000 - 100 000 koHTaKTiB
MNoBiAOMNEHHA Ao 117
CUMBONIB, KnikabenbHe
NoCMIaHHA Ta KapTMKa

Price for the soft usage for
one wave of message delivery
for 50 000 - 100 000 recievers
Up to 117 symbols + link to
the page + picture

8.1.6

CTBOpPEHHA Ta pPO3CHJ/IKA TUXHEBUX
JanaxectiB yepes Mailshimp/
Mailshimp weekly digest preparation
and spreading

Mocnyra (uiHa 3a
Janaxect)/
Service (price per
digest)

BapTicTb 3a ganmxecr.
PeecTpauia akkayHTy,
CTBOPEHHA KOHTEHTY.

3Bit./

Price per digest.

Account registration, content
creation.

Report.

9.1

9.1.1

IHwe/ Other

MNpomoyTtepun/
Promoters

LliHa 3a rogmHy/
Price per hour

Lina 3a poboTy OAHOro
npomoyTtepa (y BMMAAKY
3aMOBJIEHHA nocayrn Big 3
roAmH) - po3jaya
iHdbopmauiMHoro  maTepiany,
JOHeceHHA  iHdopMmauii  fo
ayauTopi, HaZlaHHA
Bignosigen ayaurtopii/

Price for the service of one
promoter (in case of > 3 hrs
order) - distribution of info
materias, providing
information to audience,
answering questions
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KoHcynbTyBaHHA G6eHedeliapa
no 3anMTam 3 KOMYHiKauilHo1
NiATPUMKH Ta ad-hoc
KOHCanTMHr B ob6’emMax:/
Consulting  beneficiary on
communication support
request and ad hoc consulting
Mocnyra (3a in following amount:
Mmicaub)/ - Email  aMcTyBaHHA no
9.1.2 MoToyHMM Ta ad-hoc KoHcanTHHr Service (per ad-hoc nwuctyBaHH0O/ Email-
" 6eHediuiapa/ month) communication on ad-hoc
Ongoing and ad-hoc consulting issues;
communication with the Beneficiars - 1 ckann-kon (zo 1 rop)/
1 skype-call (up to 1 hour)
- TenedoHHi A3BiHKM (Y
pasi HeobXigHoCTi,
TpUBanNicTiO 40 2  roauH
3arasom)/Phone  calls  (if
required, total duration - up
to 2 hours)
JOKyMeHTOO06ir, topuanyHa Mocnyra (3a
913 niagTpMMKa NpoeKkTy/ Mmicaub)/
o Doc flow and legal support of the Service (per
project month)
10.1 MoroauHHI cTaBKM ANA BU3HaYeHHA BapTocTi nocayr / Hourly rates to determine the cost of services
BapricTtb 3a 1
. . roamHy/
10.1.1 JnpekTop/ Managing Director Cost per 1 hour
Crapwwui caxiBelpb no po6oTi 3
10.1.2 KnieHTamm/
Senior account manager
daxiBeLb No poboTi 3 KnieHTamm/
10.1.3
Account Manager
10.1.4 CrapLlumit ausanHep/
Senior Designer
JAuzakHep/ Designer a6o/ or
daxiBelp 3 KoopAMHaLil
10.1.5 - :
BMIOTOBJIEHHA NosirpadivyHMx
maTtepianis/
10.1.6 Production Manager

4.12

Po3miweHHA Mepia / Media placement
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4.12.1

Po3pobka Megia cTparerii, piBeHb 1.
broaxxeT Megia kamnaxii Big 3 000
000 / Media strategy, level 1. Media
campaign budget from 3 000 000

nocnyra / service

Micbkmi MacwTab (1 micto +
obnactb). ToukoBa BMOGipKa
KaHaniB KOMyHiKauii, aHani3
UinboBOi ayauTopii, po3pobKa
HaMedeKTUBHILIOro megia-
Mikcy.  JeTanbHui  Megia
nnaH, Mmegia 6aiHr / City
coverage (1 city + province).
Point selection of
communication channels,
analysis of the target
audience, the most effective
media mix development.
Detailed media plan, media
buying preparation

4.12.2

Po3pobka Megia cTparerii, piBeHb 2.
brogxeTt meaia KamnaHii Big 7 000
000 / Media strategy, level 2. Media
campaign budget from 7 000 000

nocnyra / service

PerioHanbHMM MacwTtab (4o 5
MicT). TouKoBa BMOipKa
KaHaniB KOMyHiKauii, aHani3
LinboBOi ayauTopii, po3pobKa
HaMedeKTUBHILIOro megia-
mikcy.  JeTanbHuit  Megia
nnaH, megia 6aiHr / Regional
coverage (up to 5 cities).
Point selection of
communication channels,
analysis of the  target
audience, the most effective
media mix development.
Detailed media plan, media
buying preparation

4.12.3

Po3po6ka Mepia cTparerii, piBeHb 3.
brogkeT Meaia KamnaHii Big 10 000
000 / Media strategy, level 3. Media
campaign budget from 10 000 000

nocnyra / service

HauioHanbHMM macuTab,
MaKCMMasibHe OXOMJIEHHA BCiX
KaHaniB KOMyHiKauii, aHani3
uinboBoi ayauTopii, po3pobKa
HaMedeKTUBHILLOro mepnia-
mikcy.  JeTanbHuit  Megia
nnaH, Mmeaia 6aiHr / National
coverage with various
channels of communication,
analysis of the  target
audience, most effective
media mix development.
Detailed media plan and
media buying preparation

4.13

Po3MiweHHAa Ha Tb / TV advertising

4.13.1

HauioHanbHMIM TeneKkaHan, MOB/IEHHS
Ha BClo YKpaiHy, 6yAHi, npaim Tamm
/ National TV-channel, All-Ukrainian
broadcaster, weekdays, prime time

30 cek, 1 Bmxia /
30sec, 1
broadcast

Bi4 A0

CepegHa BaprTicTb  BKasaHa
3rigHo npamc ety
TeNnekaHaniB i He BpaxoByeE
CEe30HHI HaUiHKM, HauiHKM Ha
XPOHOMETPaXK, Micue B
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HauioHanbHMM TenekaHan, MOB/IEHHS
Ha BCl0 YKpaiHy, BMXifHi, npaim

30 cek, 1 Buxia /

4.13.2 | Tamm / National TV-channel, All- 30 sec, 1 Big Ao
Ukrainian broadcaster, weekends, broadcast
prime time
HauioHanbHMM TenekaHa, MOBJIEHHS .
Ha BClo YKpaiHy, 6yaHi, od Talm / 30 cex, 1 Buxia / .
4.13.3 National TV-channel, All-Ukrainian t?r%;z((:::a\;t B1A A0
broadcaster, weekdays, off time
HauioHanbHMM TenleKaHan, MOBJIEHHS .
. A o 30 cek, 1 Bmxia /
4134 |HaBCO YKpaiHy, BuxigHi, od Tanum / 30 sec. 1 Big A0
e National TV-channel, All-Ukrainian broadc:ast
broadcaster, weekends, off time
HauioHanbHMM TenleKkaHan, MOBJIEHHS
Ha perioH (;I'apl'erBaHHFlZ' Kui), 30 cek, 1 Buxia /
6yAHi, npanm Tanm / National TV- .
4.13.5 - 30sec, 1 BiA Ao
channel, regional broadcaster
A . broadcast
(targeting: Kyiv), weekdays, prime
time
HauioHanbHMM TenleKaHan, MOBJIEHHS
Ha perioH (TavpreTvaaHHﬂ: K_MIB), 30 cek, 1 Buxia /
BMxigHi, npaMm Tamum / National TV- .
4.13.6 - 30sec, 1 BiA Ao
channel, regional broadcaster
T . broadcast
(targeting: Kyiv), weekends, prime
time
HauioHanbHMM TeniekaHa, MOBJIEHHS
Ha perioH (TapreTtyBaHHA: KuiB), 30 cek, 1 Buxig /
4.13.7 | 6yaHi, od Tamm / National TV- 30 sec, 1 Big4 Ao
channel, regional broadcaster broadcast
(targeting: Kyiv), weekdays, off time
HauioHanbHMM TenieKaHa, MOBJIEHHS
Ha perioH (TapreTtyBaHHA: KuiB), 30 cek, 1 Buxig /
4.13.8 | BuxiaHi, od Tanm / National TV- 30 sec, 1 Big A0
channel, regional broadcaster broadcast
(targeting: Kyiv), weekends, off time
HauioHanbHMM TenekaHa, MOBJIEHHS
betiona), Gy, npat rai /| 30€ek, 1 owxa
4.13.9 |Pe » OYAHI, MpanMm 1 30 sec, 1 Big Ao
National TV-channel, regional broadcast
broadcaster (targeting: 1 city in
regions), weekdays, prime time
HauioHanbHMM TeniekaHa, MOBJIEHHS
e e et | 30cex, 1 i
4.13.10 | PE" » BUXIAHI, npan 30 sec, 1 Big 40
National TV-channel, regional
broadcast

broadcaster (targeting: 1 city in
regions), weekends, prime time
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peknamMHoMy 6s0ui, dikcauito,
a TAKOX A04ATKOBi 3HMUMKKM 3a

06'eM po3MilleHHA. BapTicTb
3a/1eXuUTb BiA yacy
PO3MilLEHHSA, XPOHOMETpPAKY,
nporpamu, BMAY PO3MilLEHHA.
B 3anexHocti Big 3agauvi
6yayTb BU3Ha4yaTUCA
TeNeKaHa U, po3po6aATUCA

Megia cTpareria, mejia nnaH
nig HeobxigHe oXonJeHHA,
reorpadito i ayamropito / The
average cost is indicated
according to the all TV
channels price lists and does
not include seasonal markups,
markups for chronometry,
schedule in advertising block,
fixation, as well as additional
discounts for the placement
amount. The cost depends on
the timing, type of program.
The list of TV channels and
final price will be determined
after media strategy and
media plan development
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HauioHanbHMM TenekaHa, MOBJIEHHS
Ha perioH (TapreTtyBaHHA: 1 MicTo Y
perioHax), 6yaHi, o TanMm / National

30 cek, 1 Bmxia /
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4.13.11 TV-channel, regional broadcaster 30 sec, 1 BIA A0
LT I . broadcast
(targeting: 1 city in regions),
weekdays, off time
HauioHanbHMM TesiekaHan, MOB/IEHHS
e e e | 20ce 1 s
4.13.12 | PEM! , BUXIAHT, : 30 sec, 1 Big Ao
National TV-channel, regional broadcast
broadcaster (targeting: 1 city in
regions), weekends, off time
PerioHanbHui TenekaHan / Regional 30 cex, 1 Buxia /
4.13.13 g 30 sec, 1 Big o
TV-channel
broadcast
4.13.14 | PR-ctoxeT / PR-video 1x8/ 1min Bi4 A0
Po3MmileHHA Ha pagio / Radio
4.14 S
advertising
CepegHAa BapTiCTb  BKa3aHa
4141 BceykpaiHcbka pagio mepexa (KuiB) 5cek, 1Buxig / 5 8 10 3rigHo npawc ety
U / All-Ukrainian network radio (Kyiv) sec, 1 broadcast A A pajgiocTaHui i He BpaxoBye
CE30HHI HaLiHKM,3HMKKM 32
BceykpaiHcbKa pafiio Mepexa (BCi 5 cex. 1 Buxia / 5 o6'em. BaPT‘CTb 3aNeXNTL BIA
4.14.2 | perionu) / All-Ukrainian network y A BiA A0 4acy po3MilLEHHA, (PiKCyBaHH
. . sec, 1 broadcast abo MnaBaHHA po/iMKa B
radio (all regions) ;
peknamHomy 6soui / The
average cost is indicated
according to the price list of
radio stations and does not
: . . R : . include seasonal margins
MicueBi pagiocTtaHuii (Bci perionun) / 5cek, 1Buxia /5 . Inc ’
4.14.3 Local radio stations (all regions) sec, 1 broadcast BlA A0 discounts  for  placement
amount. The cost depends on
the time of placement,
fixation or w/o fix in the ad
unit
3oBHiWwHA peknama / Outdoor
4.15 advertising
4.15.1 | Bin6opa y Kuesi / Billboard in Kyiv 1 KOHCTPYKUiA / 1 Big A0 BapricTb HE BK/IK09ac
construction JPYK/BUPOBGHULTBO,
. . . . . MOHTaX/AEeMOHTaX, MNoAaToK
4.15.2 Bm_6op,q y perioHax / Billboard in 1 KOHCTPYKLiiA /1 8la 4o Ha PEeK/IaMy, @ TAKOK SHIKKM
regions construction Ha 06'eM DO3MILLIEHHS.
. ; . BapTicTb 3a/1eXunTb Big
bpeHgmayep y Kuesi / Brandmauer in | 1 KOHCTpyKUia / 1 . . .
4.15.3 Kyiv construction 814 A0 POSMIPY, ~ CTOPOHM,  MICLA
PO3MilLEeHHA KOHCTPYKLU;T,
i i HaaBHOCTi ocBiTneHHA / Cost
4.15.4 bpeHamayep y perioHax / 1 KOHCTpyKLia / 1 8ig a0

Brandmauer in regions

construction

does not include production,
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installation, advertising tax,

4.15.5 beknamt Yy Kuegi / Backlite in Kyiv construction BiA A0 discounts for the p|acement
amount. The cost depends on
beknant y perioHax / Backlite in 1 KOHCTpYyKUia / 1 . the construction size, side,
4.15.6 . . Big 4o . o
regions construction address, location, lighting
C o sy e . . 1 KOHCTpyKUifa / 1 .
4.15.7 | Citinamnt y Kuesi / Citylight in Kyiv construction BiA Ao
4.15.8 Cm_nam y perioHax / Citylight in 1 KOHCTPYKLifA /1 8ig a0
regions construction
. . . 1 KOHCTpYyKUia / 1 .
4.15.9 | Ckpony Kuesi / Scroll in Kyiv construction Bi4 A0
. . . 1 KOHCTpyKUifa / 1 .
4.15.10 | Ckpon y perioHax / Scroll in regions construction Big Ao
. . . 1 KOHCTpyKUifa / 1 .
4.15.11 | Apkay Kuesi / Arch in Kyiv construction Bi4 Ao
. . . 1 KOHCTpyKUifa / 1 .
4.15.12 | Apka y perioHax / Arch in regions construction BiA Ao
4.15.13 3yn|4|_-|Ka y_KMem / Public transport 1 KOHCTPYKLUiA /1 8la 4o
stop in Kyiv construction
4.15.14 | 3ynuHKka y perionax / Public 1 KoHCTpYKUis / 1 8la 4o
transport stop in regions construction
4.15.15 Aaxosg yCTaHOBKa y_Kmesl / Rooftop | 1 KOHCTPYKLiA /1 8la 4o
advertisement in Kyiv construction
4.15.16 JlaxoBa ycTaHOBKa y perioHax / 1 KOHCTpYyKUifa / 1 Bin 10
T Rooftop advertisement in regions construction A A
41016 P03M1u_4e_|-||-|s| B iHTepHeTi / Web
advertising
. Bka3zaHo cpefH0 BapTicTb no
4.16.1 | baHep 930x250 / Banner 930x250 1OOO.HOKa3].B / Big Ao iHTepHeT MaraaH4YMKax.
1000 impessions . .
®iHanbHa BapTiCTb 3aNeXuTb
. Bii, KOHKpPeTHO  o6paHoro
4.16.2 | baHep 300x250 / Banner 300x250 1OOO.HOKa3].B / Big Ao MaMJaHumKa, GloaXKeTy,
1000 impessions ;
dopmarty PO3MilLEHHS,
BaHep BHyTpiWwHiM / Banner (inner 1 TMKAeHDb / 1 . nepioay, TapreTiHry,
4.16.3 pages) week BIA A0 | matepiany ana ny6nikauii.
- diHanbHa BapTiCTb 6yae
4.16.4 | bpeHgyBaHHs / Branding 1000 nokasia / Big o | B3vHaYeHa micns  pO3pOOKM
1000 impessions pipkutan-ctpaterii  /  The
®opmaTtu rich-media (full-screen, average cost for Internet
4.16.5 catfish, peelaway, push) 7/ Rich- 1000 nokasis / Big [0 sites. The final cost depends

media formats (full-screen, catfish,
peelaway, push)

1000 impessions

on the selected sites, total

budget, layout, period,
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targeting, type of material for

4.16.6 | Full Video 1000 impessions | ° A% | publication. Final cost will be
determined  after  digital
Pre-roll, go 15 cekyHg nepeg Bigeo strategy development
4.16.7 (bopmar - .fly/.swf, 560x420) / Pre- 1000 nokasis / BiA 10
T roll, up to 15 sec before video 1000 impessions A A
(format .fly/.swf, 560x420)
. . . . 1000 nokasis / .
4.16.8 | Mo6inbHa Bepcisa / Mobile version 1000 impessions Bi4 A0
0oAHOpa3oBe
4.16.9 | PR-matepian / PR-article po3milieHHsa / 1 Big Ao
publication
2500 3HaKiB / .
4.16.10 | HoBuHa / News 2500 characters Big 4o
. 7000 3HakiB / .
4.16.11 | CraTTa / Article 7000 characters Big Ao
0oAHOpa3oBe
4.16.12 | JloHrpig / Longread po3milleHHs / 1 Bi4 A0
publication
0oAHOpa3oBe
4.16.13 | HatuHa ny6nikauia / Native article po3milleHHs / 1 Bi4 A0
publication
Po3mileHHA B npeci / Press
4,17 advertising
BceykpaiHcbKa raseta. CtatTa / NiBLINAAETH / BraszaHo cpepHio BapTicTb no
4.17.1 | peknamuui 610k / All-Ukrainian half page Big go | APYKOBaHiM npeci. ®iHanbHa
newspaper. Article / advertising bag BapTiCTb  3aN€XMNTb BIA
KOHKPETHO 06paHoro
BceykpaiHcbKa raserta. Cratra / BEpPTUKa/b 2 Ha g)%yr;f‘)asfHoro 3M|’03%?A)GK$Z’
4.17.2 | peknamHui 610K / All-Ukrainian 20 / vertical Big Ao e pio y pTa ruélTiHr ’
newspaper. Article / advertising block 2x20 p1oay, PreTIHTY,
Matepiany ana nyénikauii,
PerioHanbHa raseta. Cratra / : 3HWKKM Ha 06'€M PO3MILLIEHHA.
o . niswnansTu / : Y BapTiCTb He BKJIOYEHO
4.17.3 | peknamHuM 610K / Regional half BiA A0 : /
newspaper. Article / advertising alt page MEPEKAA THILMMIA MOBam¥
) The average cost for press.
. The final cost depends on the
PerloHanbtia rasera. CT_aTTFI / BepTMKanb_Z Ha ' selected press, total budget,
4.17.4 | peknaMHuK 610K / Regional 20 / vertical BiA A0 layout, period, targeting, type
newspaper. Article / advertising block 2x20 of material for publication,
discount for placement
4175 BceykpaiHcbka raseta. Cratra / All- 1/4 wnanbth / Big A0 amount. The cost does not

Ukrainian newspaper. Article

1/4 page

include translation into
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another languages

4.17.6 Ukrainian magazine second page of a BlA Ao
cover
Po3MiweHHA B/Ha TpaHcnopTi /
418 Transport advertising
4.17.1 P03MiLIJ,_eHHF| B BaroHax MeTpo / A5 Big A0 BKa3a'H0 cpeaHtio BapTiCTb np
poster In metro wagon PO3MIlLIEHHIO B  TPaHCMOpTi.
®iHanbHa BapTiCTb 3alEXMTb
BiAi  KOHKpPETHO  06GpaHoro
Po3mileHHA B MiCbKMX . TPaHCMOPTHOro 3acoby,
4.11.2 aBTobycax/Poster in citybus Ad BlA Ao GloaxeTy, dopmarty
PO3MiLLEHHS, nepioay,
. . TapreTiHry, marepian na
Po3miweHHA Ha cTaHuiax meTpo / nygnikaui¥ 3HM>+<K5 Hg 06L'leM
4.17.3 | Placement in metro stations Citinant/Citylight Big A0 . ’ / Th
(citylights) pO3MiLLeHHA e average
cost for transport ad. The
. . final cost depends on the
Po3MmileHHA Ha cTaHuifax MeTpo selected  transport, total
4.17.4 | (cTinn)/Placement in metro stations 3x6 BiA Ao budget layout period
(walls) targeting, type of material for
] N publication,  discount  for
4175 30BHilUHE GpeHAYBaHHS 1 Tponendyc/1 Bin 40 placement amount.
U Tponenbycy/trolleybus branding trolleybus
Po3MiweHHA B KiHOoTeaTpax/ cinema
418 advertising
PoTauisa 30 cek ponuky nepeg 30 cek. 1 Buxia / Bf<33aH0 CpeAHtio BaPT_iCTb no
4181 | MOKasoMm dinbmy y Xapkosi/Rotation 30,sec 1 A 8la 4o KIHOTEaTpy. CDlHaﬂbl']a
T of 30 sec video before film broadcélst BapTICTb 3anexunTb B14
broadcasting in Khariv KOHKPETHO 0bpaHoro
PotaLlis 50 cek poamKy nepej KIHoT€aTpy, Gopkerty,
4.18.2 nokasom ¢inbmy y Xapkosi/Rotation Ad 8ig 4o dJe()Rf(\)AaTy pon‘”e“e_HH”’
"+2+2 | of 50 sec video before film nepIoAy, TapreTixry,
broadcasting in Khariv marepiazny - AnA ny§nmaun,
3HMKKM Ha 06'€EM PO3MiLLLEHHS.
Y BapTiCTb He BKJ/OYEHO
nepeknaj iHWWMMKM MoBamu /
The average cost for cinema.
. . The final cost depends on the
416 P93M1u4eHHﬂ I'IXOCTepll.B/HPa TepuTopii 1200X1000 for 1 . selected cinema, tptal
.18. EI#OTke_any y Xapkosi/ Posters in month Big Ao budget, layout, p_erlod,
arkiv cinema targeting, type of material for
publication,  discount  for
placement amount. The cost
does not include translation
into another languages
5,2 AreHTcbKa Komicia / Agency comission

GlobalQMS ID: 681.9, 7 August 2018




Supporting Strategic Communication Campaigns for UCBI Il Project Partners

RFP #UCBI 11-095
Page 77 of 90

. . . TB, npeca, paaio, 30BHilHA
Megia PO3MilLeHHS. 3aranbHum peKknama, TpaHcopT,
6rop,_>|<eT Big 10 000 Ao 2 000 000/ % iHTepHeT. B  Komicilo  He
Media placement/buying. Total BXOAMTb  pO3po6Ka  Mepia
595 budget 10 000 to 2 000 000 cTpaterii, iHanbHMIt  3BIT,
noJaToK Ha peknamy,
Megia po3mileHHA. 3araibHuiA po3pobka i  BMPOGHMLTBO
6tozskeT Big 2 000 000 Ao 7 000 000/ ” martepianis / TV, press, radio,
Media placement/buying. Total ’ outdoor,  transport,  web.
budget 2 000 000 to 7 000 000 Commission does not include
5.2.6 the development of a media
Megaia po3milleHHA. 3aranbHuiM strategy, final reports,
oroaxket Big 7 000 000/ Media % advertising tax, development
placement/buying. Total budget over and production of any
5.2.7 7 000 000 materials

* OiHaNbHI WiHW AN KOXKHOT KOMYHiKaLiMHOT KaMnaHii hopMytoTbecs Nic/ia 3aTBEpAXKEHHS KpeaTUBHOT KoHLenLii Ta
y3rogxkeHHs 6p1diB 3 3amoBHMKOM / Final costs for every other communication campaign are calculated following

the approval of the creative concept and briefs by the client

**Y¢i uiHW BKasaHo B rpusHi Ta 6e3 MNAB 7/ All prices are listed in UAH and without VAT
VAT may not be included in the cost proposal.
LlinoBa npormo3uttist He Moxke Bkitodatu [1/]B.
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Annex 3. Required Certifications

3.1 EVIDENCE OF RESPONSIBILITY

1. Offeror Business Information

Company Name: Full Legal Name

Address: Address

DUNS Number: Enter the Data Universal
Numbering System reference (DUNS) assigned to the
company

(Instructions to Offerors: Offerors will provide their
registered DUNS number for subawards valued at
USD$30,000 and above with Chemonics unless exempted.
Exemption may be granted by Chemonics or based on a
negative response to Section 3(a) below (ie, the offeror, in
the previous tax year, had gross income from all sources
under USD$300,000). Dun & Bradstreet regulates the
system and registration may be obtained online at
http://fedgov.dnb.com/webform. If Offeror does not have a
DUNS number and is unable to obtain one before proposal
submission deadline, Offeror shall include a statement in
their Evidence of Responsibility Statement noting their
intention to register for a DUNS number should it be
selected as the successful offeror or explaining why
registration for a DUNS number is not applicable or not
possible. Additional guidance on obtaining a DUNS
number is available upon request.)

2. Authorized Negotiators

Company Name proposal for Proposal Name may be
discussed with any of the following individuals.
These individuals are authorized to represent
Company Name in negotiation of this offer in
response to RFP No.UCBI 11-095.

List Names of Authorized signatories

These individuals can be reached at Company Name
office:

Address
Telephone/Fax
Email address

3. Adequate Financial Resources
Company Name has adequate financial resources to

manage this contract, as established by our audited
financial statements (OR list what else may have
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Jomarok 3. HeoOxiaHi 3acBiqueHHs1

3.1 JOKYMEHTAJIBHE HNIATBEPI’)KEHHSI
3ASIBU ITPO BIANTOBIJAJIBHICTD

1. dinoma indgopmanis Odepenrta

Haszpa Komnanii: [ToBHa ropuanyuHa Ha3Ba

Anpeca: Anpeca

Homep DUNS: Bkaxith HOMep KOMmaHii B
yHiBepcalibHii cuctemi Hymepauii ganux (DUNS)
(Imctpyxuii mnst OdepentiB: [yt oTpuManHs cyOrpasTiB
Baprictio monany 30 000 nomapis CIIA y eksiBajieHTi,
Odepentn noBuHHI Hajzatn komnanii KimoHikc cBiif Homep
DUNS, skmo BOHM HE 3BUIBHEHI Bill IIbOrO OOOB'SA3KY.
3BUILHCHHS BiI [BOTO OOOB'SI3KYy MOXe OyTH HaJaHe
koMmrmaHiero KiMOHIkC a00 BHUIUIMBATH 3 3allepedHOl BiAIMOBIII
Ha 3anutaHag y Po3mim 3(a) Hwkuye (TOOTO, SAKIO BaJIOBUI
noxig OdepenTa, oTpuMaHuil 3 ycix JOKepen, 3a MomnepemHii
nojatkoBuii pik He mepeBuiryBaB 300 000 mon. CIIIA).
Cucremoro kepye kommanis Dun &  Bradstreet, a
3apeecTpyBaTUCS Y Hill MOXHa 4epe3 IHTEpHET 3a aJpecoro:
http:/fedgov.dnb.com/webform. fxmo Odepenr He Mae
HoMmepa DUNS 1 He Mae MOXKIHMBOCTI OTpUMATH HOro 10
KIHIIEBOTO TepMiHy nojaHHs nponosuiii, OdepeHT noBuHeH
BKITIOUUTH 10 CBO€i 3asiBM MPO BIAMOBINAIBHICTH 3aiBY TPO
cBiif Hamip otpumatd Homep DUNS, skmo BiH cTaHe
MEPEMOXKIEM TeHJepY, abo0 TMOSICHeHHS, YOMY OTpPHMaHHS
Homepa DUNS e HemoxumBuM. JleTanpHimm BKa3iBKH OO
otpumanHs HomMepa DUNS OyayTh HajaHi 3a 3aITUTOM. )

2. Oco0u, mO YNOBHOBa)keHI Ha IPOBeICHHA
IepeMOBUH

[Ipomo3urliss Ha3Ba KOMIAHII MI0J0 HAa3Ba MPOIO3UIIi1
MOK€ 0OTOBOPIOBATHUCS 3 OYAb-SIKOI0 3 HIDKUYE3a3HAUCHUX
oci0. Ili ocobu yHOBHOBa)XkKeHI IPEICTABIATH Ha3Ba
KOMIIaHII y IICPEMOBHHAX 3a III€I0 IPOIO3MUINEN Y
Biamosias Ha 3HIT Ne UCBI 11-095.

Crmcok 0ci0, Mo MaloTh MPABO MiIMTHCY

3 muMu ocobamMu MoOXxHa 3B’s3aTHCS B odici Ha3Ba
KOMIIaHii.

Anpeca

Howmep tenedony/dakcy

Anpeca eeKTpOHHOI IMOIITH

3. JocraTHi ¢inaHcoBi pecypcu

Hazpa Kommanii mae mocratHi (iHaHCOBI pecypcu s

aJMIHICTpYBaHHS LBOTO KOHTPAaKTY, 110
MiATBEPIUKYETHCS HAIMMH (PiHAHCOBUMH 3BiTaMu, SKi
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been submitted) submitted as part of our response to
this proposal.

If the Offeror is selected for an award valued at
$30,000 or above, and is not exempted based on a
negative response to Section 3(a) below, any first-tier
subaward to the organization may be reported and
made public through FSRS.gov in accordance with
The Transparancy Acts of 2006 and 2008. Therefore,
in accordance with FAR 52.240-10 and 2CFR Part
170, if the Offeror positively certifies below in
Sections 3.a and 3.b and negatively certifies in
Sections 3.c and 3.d, the Offeror will be required to
disclose to Chemonics for reporting in accordance
with the regulations, the names and total
compensation of the organization’s five most highly
compensated executives. By submitting this proposal,
the Offeror agrees to comply with this requirement as
applicable if selected for a subaward.

In accordance with those Acts and to determine
applicable reporting requirements, Company Name
certifies as follows:

a) In the previous tax year, was your company’s
gross income from all sources above $300,000?

[ ]1Yes[ ]No

b) In your business or organization's preceding
completed fiscal year, did your business or
organization (the legal entity to which the DUNS
number belongs) receive (1) 80 percent or more of
its annual gross revenues in U.S. federal contracts,
subcontracts, loans, grants, subgrants, and/ or
cooperative agreements; and (2) $25,000,000 or
more in annual gross revenues from U.S. federal
contracts, subcontracts, loans, grants, subgrants,
and/or cooperative agreements?:

[ ]Yes[ ]No

¢) Does the public have access to information
about the compensation of the executives in your
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npoinun aynuTtopesky nepeBipky (UM mepepaxyiite, siki
e JOKYMEHTH MOTJIM OyTH TTOAaHi), MOAAaHUMH Y paMKax
HaIoi BiATIOBi/Ii HA ITFO MTPOTIO3HIIITO.

Sxmo Odepenty Oyne HagaHO AOTOBIp BapTICTIO MOHAX
30 000 mom. CHIA i BiH He Oyne 3BUIBHEHHH Bin
000B'si3ky orpuManHa Homepa DUNS Ha mincrasi
3arepeyvHol BiNOBiNi Ha 3anuTaHHs Po3miny 3(a) Huxkue,
inpopMaliss mnpo Oyab-KMM HaJaHUK  Oprasizamii
CyOrpaHT MEpPIIOro SPyCy MOe OyTH MOBIIOMJICHA Ta
onmpwirofHeHa uyepe3 cucremMy FSRS.gov 3rigHo 3
nosiokeHHsAMu 3akoHiB mpo IIposopicte 2006 1 2008
pokiB. Tomy, BianoBiaHo 10 nojoxkens FAR 52.240-10 1
Yactuan 170 2CFR, sxmo OdepeHt npae cTBepaHi
BiAMoBiai Ha 3anurtanHsa Po3aimie 3.a ta 3.b i 3amepeuni
BiamoBiai Ha 3anuraHHs Posninis 3. Ta 3.d HmkYe, TO
3TiJHO 3 MpaBUJIaMU BiH MOBHMHEH HanaTu KiMoHikc iMeHa
Ta 3arajJbHUN pO3MIp BHHATOPOAM I'ATH HaHBUILE
OIUIaYyBaHUX KepiBHUKIB opranizamii. Ilomarouwm 1t0
mpomno3uiito, OdepeHT  MOromKyeThcs y  pasi
HEOOXiTHOCTI BUKOHATH IF0 BUMOTY, SIKIIO oMy Oyze
MPUCY/HKEHO CYOKOHTPAKT.

BigmosimHOo 10 X 3aKOHIB 1 3 METOI0 BHU3HAYEHHS
3aCTOCOBHMX BHMOr 10 3BiTHocTi, HasBa Kowmmanii

3asBJIA€ ITPO HACTYIHE:

a) Yn BamoBmii moxim Barmmoi xommanii, oTpuMaHWii 3

ycix JpKepen, 3a TONEpenHill  MOoJaTKOBHH DIk
nepesuiryBaB cymy 300 000 mon. CIIIA?

[ ] Tax [ ] Hi

b)Uu  nporsroM  WONEPEIHBOTO  3aBEPILCHOTO

MOJAaTKOBOro poky Bama kommanis abo oprasizamis
(ropuamanaa oco0a, skii mpucBoeno Homep DUNS) (1)
monaiimenme 80% CBOTO pIiYHOTO BajJOBOTO JTOXOMY
oTpuMana B pE3yJbTaTi BUKOHAHHS (QelepanbHUX
KOHTPaKTiB a00 CyOKOHTpPAaKTiB, 3a paxyHOK IIO3HK,
rpaHTiB, CyOTrpaHTiB Ta/ @00 Yyroa mpo miarpumky; Ta (2)
monaiivenme 25 000 000 mon. CHIA cBoro piuHOrO
BAJIOBOI'O JOXOJMY OTpHMaja B pe3yibTaTi BUKOHAHHS
¢denepanbHUX KOHTPAKTIB abo CyOKOHTpakTiB, 3a
paxyHOK TO3HK, TPaHTiB, cyOrpaHTiB Ta/ abo yroa mpo
i ATPUMKY?:

[ ] Tax[ ] Hi

C) Uu rpoMajchKicTh Mae A0oCTym Ao iHdopmaii mpo
BHHAropoy BHUIIOTO KepiBHUIITBA Barmmoi kommanii a6o
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business or organization (the legal entity to which
the DUNS number it provided belongs) through
periodic reports filed under section 13(a) or 15(d) of
the Securities Exchange Act of 1934 (15 U.S.C.
78m(a), 780(d)) or section 6104 of the Internal
Revenue Code of 1986? (FFATA § 2(b)(1)):

[ ]Yes[ ]No
d) Does your business or organization maintain an

active registration in the System for Award
Management (www.SAM.gov)?

[ ]Yes[ ]No
4. Ability to Comply

Company Name is able to comply with the proposed
delivery of performance schedule having taken into
consideration all existing business commitments,
commercial as well as governmental.

5. Record of Performance,
Business Ethics

Integrity, and

Company Name record of integrity is (Instructions:
Offeror should describe their record. Text could
include example such as the following to describe
their record: ‘“outstanding, as shown in the
Representations and Certifications. We have no
allegations of lack of integrity or of questionable
business ethics. Our integrity can be confirmed by
our references in our Past Performance References,
contained in the Technical Proposal."

6. Organization, Experience, Accounting and
Operational Controls, and Technical Skills

(Instructions: ~ Offeror  should explain  their
organizational system for managing the subcontract,
as well as the type of accounting and control
procedure they have to accommodate the type of
subcontract being considered.)
7. Equipment and Facilities

(Instructions: Offeror should state if they have
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opranizanii (FopuIu4HOi 0cOOH, SIKiii MPUCBOEHO HOMED
DUNS) npencrasieHoi y ¢popMi IepioAUIHUX 3BITiB, IO
MMOJAETHCS 3TITHO 3 TOJOXKEHHAMH po3aury 13(a) abo
15(d) 3akony mpo TopriBmo LiHHUMHU namepamu 1934
poky (15 U.S.C. 78m(a), 780(d)) abo pozminy 6104

Komekcy BmyTpimmix mgoxomiB CIIHA 1986 poky
(FFATA 82(b)(1)):

[ ] Tax [ ] Hi

d) Yu 3apeectpoBana Bama kommnanist abo opraHizatis y
Cuctemi ympaBiiHHSA JCpKAaBHAMH  3aMOBJICHHSIMH
(www.SAM.gov)?

[[] Tax [ | Hi
4. CnpoMoO:KHICTH 1OTPUMYBATHCH BUMOT
Hasga KOMIaHil CIIPOMO>KHA JIOTPUMYBATHUCS

MIPOITOHOBAHOTO I'padiky I0CTaBKH, OEpydYH 10 yBaru BCi
iCHyIOUi JiJIoBI 3000B’s3aHHS, SK KOMEPIIiHHI, TaK i
YPSIOBI.

5. [locBin BHKOHAHHS, JOTPMMAHHSI NPHHIUIIB
npodeciiiHoi 100povecHOCTI Ta Oi3Hec-eTUKH

JloTpuMaHHA TPUHOWIIB TMpodeciiHol T0O0pOIeCHOCTI
HazBa kowmmaHii € (BkaziBku: OdepeHT moBHHEH
BKITIOYATH TEKCT SIK 3a3HAYAETHCS HIDKYE, JUIS OIHCY
CBOTO JIOCBIAy: «O€3M0raHHMM, SK ITiATBEPIKYETHCS
3asBamu Ta [locBiqueHHsMu. [IpoTr Hac HEe BHCYBAJIOCS
3BHHYBa4Y€Hb Yy HEAOTPUMAaHHI MPHUHOUIIB NpodeciiHol
JOOPOYECHOCTI YW Oi3Hec-eTHKHU. JloTpuMaHHS HaMu
NPUHOMIIB MpodeciiiHoi JoOpOoYecHOCTI MOXe OyTH
MiATBEP/DKCHE HAIMMUA PEKOMEHJIAISAMH Y  PO3JIiii
«PexomeHamii 00 JIOCBIy  BUKOHAHHM»,  SKi
MicTAThCsA Y TeXHIUHiM MPOIO3HIIii. )

6. Opranizanis, pocBig, Oyxrajarepcbkuii 00JiK,
KOHTPOJIb 3a OmepauiiiHoO0 isSVIbHICTIO Ta TexHidyHi
HABUYKH

(BkaziBku:  OdepeHT TIOBUHEH MOSCHUTH  CBOIO
OprafizaiiiHy  CTpYKTypy JUISI  aIMIHICTpYBaHHSI
CYOKOHTPAKTy, a TAKOXK TUI OyXTraJTepChbKOro oOMIiKy Ta
MpoIelyp KOHTPONIO, SIKi BiH 3aCTOCOBYE JIO THILY
CYOKOHTPAKTY, SIKHI PO3IJISIAETHCS).

7. OO0aagHAHHA Ta MOTYKHOCTI

(BkaziBku: OdepeHT MOBUHEH 3a3HAYMTH, IO Ma€
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necessary facilities and equipment to carry out the
contract with specific details as appropriate per the
subcontract SOW.)

8. Eligibility to Receive Award

(Instructions: Offeror should state if they are
qualified and eligible to receive an award under
applicable laws and regulation and affirm that they
are not included in any list maintained by the US
Government of entities debarred, suspended or
excluded for US Government awards and funding.
The Offeror should state whether they have
performed work of similar nature under similar
mechanisms for USAID. )

9. Commodity Procurement

(Instructions: If the Offeror does not have the
capacity for commodity procurements - delete this
section. If the Offeror does have the capacity, the
Offeror should state their qualifications necessary to
support the proposed subcontract requirements.)

10. Cognizant Auditor

(Instructions: Offeror should provide Name, address,
phone of their auditors — whether it is a government
audit agency, such as DCAA, or an independent
CPA)

11. Acceptability of Contract Terms

(Instructions: Offeror should state its acceptance of
the proposed contract terms.)
12. Recovery of Vacation, Holiday and Sick Pay

(Instructions: Offeror should explain whether it
recovers vacation, holiday, and sick leave through a
corporate indirect rate (e.g. Overhead or Fringe rate)
or through a direct cost. If the Offeror recovers
vacation, holiday, and sick leave through a corporate
indirect rate, it should state in this section the number
of working days in a calendar year it normally bills to
contracts to account for the vacation, holiday, and
sick leave days that will not be billed directly to the
contract since this cost is being recovered through the
corporate indirect rate.)
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HEOOXi/THI TOTY>KHOCTI Ta OOJaJHAHHS ISl BUKOHAHHS
KOHTPAKTy 3 3a3HAYCHHSM OCOOJHMBHX JeTalleH, sK
BUMaraerscs T3 CyOKOHTPAKTY).

8. IIpaBo Ha orpumaHHsi CyOKOHTPaKTY

(BxasziBku: OdepeHT MOBHHEH 3a3HAYHUTH, 10 MAE MPaBO
Ta TIOBHOBAXCHHS HAa OTPUMAaHHS CyOKOHTPAKTy 3TiTHO
3aKOHIB Ta MOJOXKEHB, IO 3aCTOCOBYIOTHCS, 1 IO BiH HE
BKJIIOUEHUH 110 >xomHoro cmucky Ypsay CIIA momo
oprasizaiiii, ski  3a0JOKOBaHO, BHUKJIIOYCHO YU
mo30aBiIeHO  MpaBa  OTPUMYBaTH  KOHTPAKTH  Ta
¢dinancyBanus Ypsmy CIIA. OdepeHT MOBHHEH TaKOX
3a3HAYNTH, YM BHUKOHYBaB BiH pOOOTy MOAIOGHOTO
xapakrtepy 3a noaioanvu Mexanizmamu st USAID)

9. 3axkymniBas ToBapis

(Iactpykmii: Skmo OdepeHT He Mae MOBHOBAXKCHb Ha
3aKyIBIIO TOBAapiB — BWIYYITh e po3ail. SIkimo
OdepeHT Mae mpaBa, BiH TOBHHEH 3a3HAYUTH CBOI
XapaKTePUCTUKH, IO HEOOXimHI s 3a0e3meueHHS
BIJIMTOBITHOCTI BUMOT'aM IIPOTIOHOBAHOI'O CYOKOHTPAKTY.)

10. KomnereHTHHU# ayauTop

(BkaziBka: OdepeHT NOBHHEH HagaTH 1M’s, aapecy,

HOMep TeneoHy CBOIX ayauTopiB — OQiLidHOTO
YPSAZOBOTO ayJUTOPCHKOTO OpraHy, SK, HalpHKIAI,
ayIUTOPChKE AareHTCTBO KOHTPakTiB  MiHiCcTepcTBa

000pOHH, YN HE3aJICIKHOTO CEPTH(PIKOBAHOTO aAyAUTOPA.)
11. IpuiiHATHICTHL YMOB KOHTPAKTY

(BxasiBku: OdepeHT NOBUHEH 3a3HAYUTH NPUUHATTS HUM
IIPOIIOHOBAaHUX YMOB KOHTPAKTY).

12. BigmkoayBaHHsI BiIllyCTOK, CBATKOBHX JHIB Ta
JiKaApHAHUX

(Bkaziku:  OdepeHT  MOBHHEH  IOSCHUTH,  4YH
BIJIIIIKOJTOBYE BiH BiIIyCTKH, CBATKOBI Ta JIIKApHSIHI JTHI
gepe3 HempsiMi BUTpAaTH KOMIIaHii (Hamp., 32 paxyHOK
HAKJIaJHAX YU JOJATKOBUX BHUTpAT), YU Yepe3 Npsami
Burpatd. Skmo OdepeHT 3mIHCHIOE BIAMIKOTYBAHHSI
BIJITYCTOK, CBSTKOBHX Ta JIKAapHSHUX JHIB Yepe3
HEMpsMi BUTPaTH, B IbOMY pO3/AUII IOBHHHA OYTH
3a3Hau€Ha  KUIBKICTP  PO0OYMX  JHIB  IPOTSITOM
KaJICHIapHOTO POKY, IO IependadeHi Ha BiIIMyCTKH,
CBATKOBI Ta IIKApHSHI JHI, Ha SKi HE OyIyTh MPSIMO
BUCTABISITHCS DPaXyHKH 32 KOHTPAKTOM, OCKIJIBKH iX
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13. Organization of Firm

(Instructions: Offeror should explain how their firm
is organized on a corporate level and on practical
implementation level, for example regionally or by
technical practice.)

Signature:

Name:
(Instructions: One of the authorized negotiators listed
in Section 2 above should sign.)

Title:
Date:
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BapTIiCTh BIiINKOJAOBYEThCS UEpPe3 HEMpsAMi BHTPATH
KOMIIaHii.)

13. Opranizauis ¢ipmu

(BkaziBku: OdepeHT MOBUHEH IMOSCHHUTH, SKAM YHHOM
¢ipMa opraHizoBaHa Ha KOPIIOPAaTHBHOMY piBHI Ta Ha
piBHI mpakTW4YHOI  peami3amii, HampUKIax IMIOAO

PETiIOHATBHOTO MPEACTABHUIITBA YM TEXHIYHUX HOPM.)

ITignuc:

Im’s:
(BkasziBku: CBiif mianuc MOBUHHA MIOCTABUTH OJIHA 3 0Ci0,
0 YIOBHOBa)XCHI HA TMPOBEJCHHS IICPEMOBHH, SKi
3a3HaveHi B Po3mimi 2 Buime.)

ITocapna:
Jara:
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3.2 Subcontractor Size Self-Certification Form

Reference Number:

Fixed Price Subcontract UCBI 11-095

Project Name:

Ukraine Confidence Building Initaitive 11 Project
(ucsBl i)

Primary NAICS Code: 541990 [enter the NAICS
code that best describes the work being performed
under the subcontract. i.e: for technical assistance
provision use 541990 or management consulting use
541611. For HHE use 484210 and for GIS use 541360.
A list of Chemonics most commonly used NAICS
codes is found here]
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3.2 ®opma camo-cepTudikauii po3mipy
CyoniapsaHuka

Homep nocunanus:

CyOxkoHTpakT 3 dikcosanoro 1iHoro UCBI 11-095
Project Name:

3mineHHs rpomazackkoi gosipu (UCBI 1)

Primary NAICS Code: 541990 [enter the NAICS
code that best describes the work being performed
under the subcontract. i.e: for technical assistance
provision use 541990 or management consulting use
541611. For HHE use 484210 and for GIS use 541360.
A list of Chemonics most commonly used NAICS
codes is found here]

Company Name: Full legal name

Address: Street address

City, State, Zip: City, State Zip

DUNS Number: [enter the Data Universal Numbering
System (DUNS) here. As of June 2014, all
subcontractors must have a DUNS as a pre-condition to
receiving a subcontract with Chemonics]

Contact Person: Name, Title

Contact Phone Number:

(555) 555-5555

Ha3zsa xomnawii: Full legal name

Anpeca: Street address

City, State, Zip: City, State Zip

Homep DUNS: [enter the Data Universal Numbering
System (DUNS) here. As of June 2014, all
subcontractors must have a DUNS as a pre-condition to
receiving a subcontract with Chemonics]
IpeacraBunk kommanii: Name, Title

Howmep Tesiedony npeacTaBHMKAa KOMMAaHii:

(555) 555-5555

Type of Entity

If you have difficulty ascertaining the business size
status, please refer to SBA’s website
(www.sba.gov/size) or contact your local SBA office.

[ ] Small Business

[] Large Business

[] Nonprofit/Educational
[ ] Government

[ ] Non-US
If “Small Business” is checked above, and if
applicable, please identify any additional small

business designations under which the company
qualifies. You may wish to review the definitions for
the below categories in the Federal Acquisition
Regulation 19.7 or 52.219-8
(www.acquisition.gov/far/) to determine applicability.

[] Small Disadvantaged Business

Tun ropuan4Hoi 0ocodn

SIKIo0 y Bac BHUHHUKAIOTH TPYIHOINI 3 BH3HAYCHHSIM
po3mipy Oi3Hecy, 3BepHiTbCcs Ha calT SBA
(www.sha.gov/size) a6o 3BepHITBCS [0 MICIEBOTO
odicy SBA.

[ ] Manuit 6i3Hec

[ ] Benukwuii 6i3uec

[] Hexomepiitauii/ ocBiTHiit
[] Ypsin

[] He amepukanchKnii

Sxmo «Manuii Gi3HeC» 3aCTOCOBYETHCS BHUIIIE, 1, SIKIIO
3aCTOCOBHO, OYyIb JIacka, BKaXKITh OYIb-sIKi JOJATKOBI
HA3BH MaJioro 0i3HeCy, 3a SIKHMH KOMIIaHis BiJOBimae
BUMOraM. Bu MokeTe TeperyissHyTH BU3HAYCHHS IS
HWKYCHABEJICHUX KaTeropiii y deaepanbHOMY 3aKOHI

npo npuaGaHHS 19.7 abo 52.219-8
(www.acquisition.gov/far/), 100 BU3HAYUTH
NpUAATHICTb.

[ ] Manuit 6i3Hec 3 0OMEXEHUMH MOXIMBOCTSIMH
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[]8(a)

[ ] HUBZone

[ ] Woman Owned Small Business
[ ] Veteran Owned

[] Service Disabled Veteran Owned

[] Alaskan Native Corporation
[] Indian Tribe

By signature below, | hereby certify that the business
type and designation indicated above is true and
accurate as of the date of execution of this document,
and | further understand that under 15 U.S.C. 645(d),
any person who misrepresents a business’ size status
shall (1) be punished by a fine, imprisonment, or both;
(2) be subject to administrative remedies; and (3) be
ineligible for participation in programs conducted
under the authority of the Small Business Act.

Signature and Title (required) Date
***CHEMONICS

INTERNAL USE ONLY***
Company Name Status has been verified in the System
for Award Management database or Dynamic Small
Business Database Search
as of / /
conducted by:
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[]8(a)

[ ] HUBZone

[ ] Bi3nec, sKuM BoJIOIi€ KiHKA

[] Bisnec, sxum BoJoIi€ BeTepaH

] Bi3nec, skuM Bosoi€ BeTepaH 3 00MEKCHUMHU
MOKJIUBOCTSIMHU

[ ] Kopnioparisi, 3acHOBaHA KOPiHHEM >KUTENEM
Anacku

[ ] Innificeka mmem's

[lignucom HIKYE S MATBEPKYIO, IO BKa3aHUN BUIIE
BHJI Oi3HECY Ta MMO3HAYEHHS € JOCTOBIPHUM Ta TOYHUM
Ha JaTy WiANUCaHHS IIhOTO JTOKYMEHTA, 1 S TaKOX
po3ymiro, mo mo 15 U.S.C. 645 (d), Oynp-sxa ocoba,
sKa 310raaye po3Mmip miampuemctsa, mae (1) Oyru
nmokapaHa 1mTpadoM, TIOpEeMHHM YB'Si3HEHHSM abo
o0omM; (2) miuiAraty aAMiHICTPAaTUBHUM 3axoaaM; i (3)
OyTH HENpHIATHUMH U1 ydYacTi B Iporpamax, wLIO
TPOBOJISTHCS 3T1THO 3 3aKOHOM ITPO Majuii Oi3Hec.

Jarta

*** KIMOHIKC, TUIbKU JJI5
BHYTPIHIIHLOI'O BUKOPUCTAHHS ***
Haspa kommanii Craryc Oyjno miaTBepIKeHO B 0Oasi
nanux System for Award Management database a6o B
6a3i manux Dynamic Small Business Database Search

nara / /
MPOBEAECHO:

Iliamuc ta mo3uttis (000B'I3KOBO)
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Annex 4.
Guidance

DUNS and SAM Registration

What is DUNS?

The Data Universal Numbering System (DUNS)
is a system developed and regulated by Dun &
Bradstreet (D&B) - a company that provides
information on corporations for use in credit
decisions - that assigns a unique numeric
identifier, referred to as a DUNS number, to a
single business entity. The DUNS database
contains over 100 million entries for businesses
throughout the world, and is used by the United
States Government, the United Nations, and the
European Commission to identify companies. The
DUNS number is widely used by both commercial
and federal entities and was adopted as the
standard business identifier for federal electronic
commerce in October 1994. The DUNS number
was also incorporated into the Federal Acquisition
Regulation (FAR) in April 1998 as the Federal
Government's contractor identification code for all
procurement-related activities.

Why am | being requested to obtain a DUNS
number?

U.S. law - in particular the Federal Funding
Accountability and Transparency Act of 2006
(Pub.L. 109-282), as amended by section 6202 of
the Government Funding Transparency Act of
2008 (Pub.L. 110-252) - make it a requirement for
all entities doing business with the U.S.
Government to be registered, currently through the
System for Award Management, a single, free,
publicly - searchable website that includes
information on each federal award. As part of this
reporting requirement, prime contractors such as
Chemonics must report information on qualifying
subawards as outlined in FAR 52.204-10 and
2CFR Part 170. Chemonics is required to report
subcontracts with an award valued at greater than
or equal to $30,000 under a prime contract and
subawards under prime grants or prime
cooperative agreements obligating funds of
$25,000 or more, whether U.S. or locally-based.
Because the U.S. Government uses DUNS
numbers to uniquely identify businesses and
organizations, Chemonics is required to enter
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HonaTtok 4.
DUNS i SAM

BkasiBkM 11010 OTpMMAaHHSI HOMepiB

o Take DUNS?

VHiBepcanbHa cucteMa Hymepanii nanux (DUNS) - me
cucTeMa, sIKy po3pobuia Ta miarpumye Dun & Bradstreet
(D&B - kommawnig, ska Hajgae iHpOpMAIO PO
Kopropauii 1151 BUKOPUCTaHHS 11 IpU MPUAHATTI pillieHb
PO HaJaHHS KPEIHTY), sSKa CTBOPEHA JUIS MPHCBOEHHS
VHIKQIBHOTO  ifeHTH(]iKamiiiHoro Homepa (HOMepa
DUNS) cy6'exram rocniogaproBants. baza nannx DUNS
micture moHan 100 MiNbHOHIB 3ammciB KOMIIaHId 3
YCbOTO  CBITY Ta  BUKOPUCTOBYETBCS Y PSIOM
Crnonyuenux Illrarie, Opranizanieto O6'eqnannx Harriit
1 €Bponeiicekoro Komiciero amns ineHTudikamnii KoMnaHiu.
Homep DUNS  1mmpoko  BHKOPHCTOBYETHCS  SIK
KOMEpLIHHUMH, TaK 1 (eaepaJbHUMHU OpraHizalisivHy, a 3
xoBTHS 1994 poKy BHKOPHUCTOBYETbCS Yy SIKOCTI
CTAaHIAPTHOTO iACHTH(]IKAIMHOTO HOMEpa KOMIAaHil y
HpoLeypax eIeKTPOHHUX (emepanbHUX 3aKymiBenb. Y
kBiTHI 1998 poky HOomep DUNS OyB BkIOueHHH 10
3Boxy mpaBun AepkaBHuX 3akyniBenb (FAR) y sxocti
ineHtudikariiinoro xomy miapsaHuka denepaabHOro
ypaay B yCiX BHIax MisUIBHOCTI, IIOB'S3aHUX i3
3aKyHiBISIMU.

Yomy Big MeHe BHMAra€rbcsi OTPUMAaHHS HOMepa
DUNS?

3akonomaBctBom  CIIIA, 3okpema, DenepanbHUM
3aKOHOM ITI3BITHOCTI Ta Ipo30pocTi (hinancyBanHs 2006
poky (Pub.L. 109-282) 3 mompaBkamu BiANOBiIHO 1O
posminmy 6202 3akoHy NpO MPO30PICTh YPSAOBOIO
(dinancyBanus 2008 poky (Pub.L. 110-252), Big ycix
Cy0'eKTIB TOCIIOJITAPIOBAHHS, SKI MAIOTh JUIOBI BiTHOCHHU
3 Ypagom CHIA, Bumaraerbcsi peectpauis y Cucremi
YOpaBIiHHS [OEpPKaBHUMH 3aMOBIICHHSMH - €IHHIMN,
OC3KOIITOBHIN, 3arajbHOJOCTYIHIN IS TOMYKYy BeO-
CTOpiHLI, sIKa MICTUTh iHpOpPMALil0 TPO KOXHE
(denepanbHe 3aMOBIICHHSA. Y paMkKax Ii€el BHMOTH
3BITHOCTI, BiJl TEHEPaJbHHUX MiIPSIAHUKIB, TaKUX SK
KimoHikc, BUMaraeTbcst TpecTaBieHHs iHhopMartii mpo
NepeMOXKIIB TeHEPiB, K 3a3HadeHo y FAR 52.204-10 i
gactuai 170 2CFR. Kowmmnanis Kimonikc 3000B's3aHa
3BITYBaTu Mpo cyOkoHTpakTH BapricTio moHax 30 000
pon. CIIHA y paMmkax TreHepaabHOTO KOHTPAKTy Ta
CyOTpaHTH y paMKax TeHepalbHUX TpaHTiB abo
TeHepaJbHUX YTOJ MpO MiJITPUMKY BapTiCTIO TOHAJ
25 000 moi. CIIA He3andexHO Bix MicLs iX BUKOHAHHS.
Ockinbku Ypsg CIIA BuxopuctoBye Homepu DUNS mms
yVHIKaJIBHOI iAeHTHdIKaMmii cy0'eKTiB TOCIIomapioBaHHs U
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subaward data with a corresponding DUNS
number.

Is there a charge for obtaining a DUNS
number?

No. Obtaining a DUNS number is absolutely free
for all entities doing business with the Federal
government. This includes current and prospective
contractors, grantees, and loan recipients.

How do | obtain a DUNS number?

DUNS numbers can be obtained online at
http://fedgov.dnb.com/webform/pages/CCRSearch
Jsp or by phone at 1-800-234-3867 (for US,
Puerto Rico and Virgin Island requests only).

What information will I need to obtain a DUNS
number?
To request a DUNS number, you will need to
provide the following information:
e Legal name and structure
e Tradestyle, Doing Business As (DBA), or
other name by which your organization is
commonly recognized
e Physical address, city, state and Zip Code

e Mailing address (if separate)

e Telephone number
o Contact name
e Number of employees at your location

o Description of operations and associated
code (SIC code found at
https://www.osha.gov/pls/imis/sicsearch.h
tml)

e Annual sales and revenue information

e Headquarters name and address (if there is
a reporting relationship to a parent
corporate entity)

How long does it take to obtain a DUNS
number?

Under normal circumstances the DUNS is issued
within 1-2 business days when using the D&B
web form process. If requested by phone, a DUNS
can usually be provided immediately.
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oprasizamiii, Big kommaHii KiMOHIKC BHUMaraerhbcs
BHECCHHSI JIAHUX TPO CYOTrpaHT 3 BiAMOBIIHUM HOMEPOM
DUNS.

Yu 3a npucBoenHsa HoMepa DUNS craryerscst miiara?

Hi. IlpucBoenns nHomepa DUNS  abGcomoTHO
OE3KOTOBHE Ui YCiX CyO'€KTiB, AKI MarOTh [iNOBi
BitHOocMHM 3 DenepadbHUM  YpAIOM, BKIIOYAOYH
ICHYIOYHX 1 MOTEHI[IHHUX AP THUKIB,
rPaHTOOTPHUMYBAYiB i OTPHUMYBAYiB MMO3UK.

Sx orpumaTu Homep DUNS?

Homepun DUNS wmoxna oTpuMaTH OHJIIAHH Ha BeO-
cropinmihttp://fedgov.dnb.com/webform/pages/CCRSear
ch.jsp abo 3a Temedonom 1-800-234-3867 (TimbKu mis
samuTiB 31 CHIA, Ilyepto-Puko Ta Biprincekux
OCTpOBIB).

SIlka indopmanisi moTpidHa A5l NPUCBOEHHS HOMepPa
DUNS?
Jns momaHHs 3anmuTy Ha mpucBoeHHS HoMepa DUNS,
Bam HeoOxigHO HagaTH HACTYIHY iH(QOpMAIIio:
¢ OdiuiliHa Ha3Ba Ta CTPYKTypa
o KowmepiriiiHe mo3HAYEHHS, TICEBIOHIM, ITiJ SIKUM
BeneThes 0i3Hec (DBA), abo iHIIa Ha3Ba, 3 KOO
3a3BHYail acOIIOETRHCS Barma opramizaitis
o @i3zuyHa ajapeca, MICTO, KpaiHa Ta TOIITOBUI
1HIEKC
e [IlomroBa ampeca (SKIOIO BiAPIZHAETHCS BIX
¢hizngnO1)
¢ Howmep tenedpony
e IM'a KOHTaKTHOI 0cOOH
¢ Kinbkicts MpaliBHUKIB 3a
MICIE€3HAXOPKEHHIM
e Ommc mismpHOCTI Ta 11 kox (xkomu CraHmapTHOL
rany3eBoi knacugikamii (SIC) MokHa 3HANWTH Ha
CTOpIHII
https://www.osha.gov/pls/imis/sicsearch.html)
e Iudopmamis mpo piuamii o00'eM mpomaxy Ta
JOXOAY
e Hasea Ta ampeca rojoBHOTrO odicy (SKIIO
KOMITaHis € MiA3BITHOIO MaTepUHCHKI KOMIIaHi1)

Bammm

CkinbkH TOTPiIOHO 4Yacy /Ui OTPMMAaHHSI HOMepa
DUNS?

3a 3BHYAMHUX OOCTaBWH, SKIIO BUKOPHUCTOBYBaTH BeO-
dhopmy D&B, Homep DUNS npucBoroeTbes mpoTsarom 1-
2 poboumx AHIB. SIKIIO 3amuT HANAEThCS TEIePOHOM,
Homep DUNS nprcBotoeTbes HeraitHo.
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Are there exemptions to the DUNS number
requirement?

There may be exemptions under specific prime
contracts, based on an organization’s previous
fiscal year income when selected for a subcontract
award, or Chemonics may agree that registration
using the D&B web form process is impractical in
certain situations. Organizations may discuss these
options with the Chemonics representative.

What is CCR/SAM?

Central Contractor Registration (CCR) — which
collected, validated, stored and disseminated data
in support of agency acquisition and award
missions — was consolidated with other federal
systems into the System for Award Management
(SAM). SAM is an official, free, U.S.
government-operated website. There is NO charge
to register or maintain your entity registration
record in SAM.

When should I register in SAM?
While registration in SAM is not required for
organizations receiving a grant under contract,
subcontract or cooperative agreement from
Chemonics, Chemonics requests that partners
register in SAM if the organization meets the
following criteria requiring executive
compensation reporting in accordance with the
FFATA regulations referenced above. SAM.gov
registration allows an organization to directly
report  information and  manage  their
organizational data instead of providing it to
Chemonics. Reporting on executive compensation
for the five highest paid executives is required for
a qualifying subaward if in your business or
organization's preceding completed fiscal year,
your business or organization (the legal entity to
which the DUNS number belongs):

(1) received 80 percent or more of its

annual gross revenues in U.S. federal
contracts, subcontracts, loans, grants,
subgrants, and/ or cooperative

agreements; and

(2) $25,000,000 or more in annual gross
revenues from U.S. federal contracts,
subcontracts, loans, grants, subgrants,
and/ or cooperative agreements; and,
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Un icCHYylOThb BHHATKH 3 BHMMOIM II0A0 HASIBHOCTI
Homepa DUNS?

Jleski TeHepalbHI KOHTPAKTH MOXKYTh Iiepemdadaru
BUHATKH 3 OTJISILy HAa JOXOOW OpraHi3amii-epeMOoKIst
TEHAEpY NPOTIrOM IONEPEIHBOIO0 TOJAATKOBOTO POKY
abo x KiMOHIKC MOXKE TOTOAMTHCS, IO PEECTpAIis 3
BUKOpHUCTaHHsIM BeO-popmu D&B y neskux Bumaaxax
Moxe OyTtu HempakTuuHow. Oprasizalii  MOXYTb
00TOBOPHUTH I1i BapiaHTH 3 IPeICTaBHUKOM KiMoOHIKC.

IIlo Take CCR/SAM?

entpaneuuii peectp migpsauukie (CCR) —  skwuid
30upaB, IepeBipsB, 30epiraB i MONIMPIOBAB JdaHi i
OIATPUMKHA TPUCYIKEHHS KOHTPAKTIB 1 3aKyMiBelb
areHTcTBa — OyB 00'eHaHMi 3 iHIIUMH (eaepaTbHUMU
cucreMmamu y CHcTeMy YOpaBIiHHS JIepKaBHUMHU
3amoBieHHsMH (SAM). SAM - 1e odimiiiHa,
OE3KOLITOBHA BEO-CTOPiHKA, IO MIATPUMYETHCS YPSaoM
CIIIA. 3a peectpariito Ta 30epiraHHs peeCTpaIliiiHOrO
samucy Bamioi opranizamii He craryerbes JKOJIHA
TuiaTa.

Koun Tpeda 3apeectpyBatuca y SAM?
Peectparttis y SAM He € 000B'I3KOBOIO ISl OpTaHi3alliid,
sKi OoTpuMyIOTH TrpaHT Big KiMoHikC y pamkax
KOHTPaKTy, CYOKOHTPakTy abo Yroad Mmpo MiATPHUMKY,
ane KiMoHikc BuMarae, mo0 mapTHEPH PEECTPYBATHUC Y
SAM, sKmIo opranizailis BiJIOBiIa€ HMKYE3a3HAUCHUM
KpUTEpisM, SKI BUMararmTh 3BITHOCTI MPO BHHATOPOLY
BUIIOTO KEpIBHUIITBA BIAMOBIAHO A0 BHUIIE3TraJaHUX
npaBun FFATA. Peecrpauis Ha BeG-cTopinui SAM.gov
JO3BOJIIE  OpraHizamii  Oe3mocepenHbO — IepenaBaTu
iHpopMallil0o Ta KepyBaTh CBOIMH OpraHizaniiiHIMU
JaHUMH, 3aMiCThb TOro, mi00 HamaBaTH IX KOMIIaHIT
Kimonikc. Bumora moBiIOMIIGHHS BHHAropoiu II'aTH
HAWBUIIE OIUIAYyBaHUX KEPIBHUKIB I MPHUCYIHKCHHS
CyOKOHTpPaKTy 3aCTOCOBYETbCS Y TOMY BUMAJIKY, SKIIO
OPOTATOM TONEPEIHBOTO 3aBEPLICHOTO I10AaTKOBOTO
poky Bama xomnanis abo opranizamis (ropuaHYHA
0co0a, skii mprcBoeHo Homep DUNS):
(1) monaiimenmie 80% CBOTO PiYHOTO BalOBOTO
JIOXONy OTpUMalla B pE3yJIbTaTi BUKOHAHHS
(henepaibHUX KOHTPAKTiB a00 CyOKOHTpPAKTIB, 3a
paxyHOK TIO3HWK, TpaHTiB, CyOrpanTtiB Ta/ abo
YTOJ PO MATPUMKY; Ta
(2) monaitmenme 25 000 000 mon. CILA cBoro
pIYHOrO  BAaJOBOTO  JIOXOJAYy  OTpHMana B
pe3ynbTaTi BUKOHAaHHS (efepaabHUX KOHTPAKTIB
a00 CyOKOHTPAKTiB, 3a paxyHOK IO3HUK, TPAHTIB,
cyOrpaHTiB Ta/ @00 yroj Ipo MiATPUMKY; Ta
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(3) The public have does not have access
to information about the compensation of
the executives in your business or
organization (the legal entity to which the
DUNS number it provided belongs)
through periodic reports filed under
section 13(a) or 15(d) of the Securities
Exchange Act of 1934 (15 U.S.C. 78m(a),
780(d)) or section 6104 of the US Internal
Revenue Code of 1986.
If your organization meets the criteria to report
executive compensation, the following sections of
this document outline the benefits of and process
for registration in SAM.gov. Registration may be
initiated at https://www.sam.gov. There is NO fee
to register for this site.

Why should | register in SAM?

Chemonics recommends that partners register in
SAM to facilitate their management of
organizational data and certifications related to
any U.S. federal funding, including required
executive compensation reporting. Executive
compensation reporting for the five highest paid
executives is required in connection with the
reporting of a qualifying subaward if:

a. In your business or organization's
preceding completed fiscal year, your
business or organization (the legal entity
to which the DUNS number belongs)
received (1) 80 percent or more of its
annual gross revenues in U.S. federal
contracts, subcontracts, loans, grants,
subgrants, and/ or cooperative
agreements; and (2) $25,000,000 or more
in annual gross revenues from U.S.
federal contracts, subcontracts, loans,
grants, subgrants, and/ or cooperative
agreements; and,

b. The public have does not have access to
information about the compensation of the
executives in your business  or
organization (the legal entity to which the
DUNS number it provided belongs)
through periodic reports filed under
section 13(a) or 15(d) of the Securities
Exchange Act of 1934 (15 U.S.C. 78m(a),
780(d)) or section 6104 of the Internal
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(3) rpoMaacbkicTh He Mae [OCTYMy IO
iHpopmarrii po BHHAroOpoay BHIIIOTO

KepiBHHUITBAa Bamroi kommanii abo opramizartii
(topuanyHoi 0coOM, SIKii TPHCBOEHO HOMEP
DUNS) mnpencrasnenoi y ¢opmi nepiogudHux
3BITIB, WIO IOJAETHCS 3TIJHO 3 HOJIOKEHHIMU
posniny 13(a) abo 15(d) 3akoHy mpo TOpriBiio
ninauMu  nanepamu 1934 poky (15 U.S.C.
78m(a), 780(d)) abo posminy 6104 Komekcy
BHYTpinHix noxoiB CIIIA 1986 poky.

Sxmo Bama opranizaris BiAMOBiTa€ KPUTEPisIM BUMOTH

3BITYBaHHS TPO BWUHATOPOJY BHIIOTO KEPiBHUITBA, Y

HAaCTYyITHUX  pO3MiJIaX IBOTO JIOKYMEHTYy OIHCaHi
mepeBaru Ta Mpouexypa peecTpauii Ha BeO-CTOpIHII
SAM.gov. 3apeecTpyBaTHUCS MOXHa 3a aJpecoro

https://www.sam.gov. 3a peecrpamito Ha miii Beb-
cropinui mnara HE craryerbcs.

Yomy Tpeba 3apeecTpyBaTucsi y SAM?

Kimonike pexomMeHaye, o0 MapTHEPU PEECTPYBAIHCS Y
SAM, gmns  Toro, 1moO0 TOJETIIMTH  YNPaBIiHHA
oprasizaritHuMu TaHUMU Ta 3aCBlIYEHHIMH,
TTOB'SI3aHAMH 3 OyIb-SIKIM henepaabHUM
(iHaHCYBaHHSIM, Y TOMY YHUCIi HEOOXiJHOIO 3BITHICTIO
Opo BUHAropoAy BHIIOTO KepiBHUUTBAa. Bumora
TIOBiJIOMJICHHST BUHArOPOJIH 'St HalBHIIE
OTUTaYyBaHUX KEpiBHHKIB TUTS MIPUCYIKEHHS
CYOKOHTpPAKTy 3aCTOCOBYETHCS Y TOMY BHUIQJIKY, AKIIO:

a. TpOTATOM MOTIEPEHBOTO 3aBEpILECHOTO
MOJAaTKOBOrO poky Bama xommanis abo
opranizanis (ropuan4Ha ocoba, AKiii MPHUCBOEHO
Homep DUNS) (1) monaiimenme 80% cBoro
pidHOrO  BaJIOBOTO  JIOXOAYy  OTpHMana B
pe3ynbTaTi BUKOHAHHS (eiepalbHUX KOHTPAKTIB
a00 cyOKOHTpAaKTiB, 32 paXyHOK ITO3UK, TPaHTIB,
cyOrpaHTiB Ta/ ab0 yroj mpo miaATpuUMKy; Ta (2)
moHnaiimenme 25 000 000 mon. CIIIA cBoro
pIYHOTO  BaJIOBOTO  JOXOQYy OTpUMana B
pe3yibTaTi BUKOHAHHS (ellepaibHUX KOHTPAKTIB
a00 CyOKOHTpAaKTiB, 32 paxXyHOK IO3UK, TPAHTIB,
cyOrpanTiB Ta/ 260 yros mnpo miaTpuMKYy; Ta

b. rpomancekicte He Mae moctymy a0 iH(popmarii
PO BHHATOPOIY BHIOTO KepiBHHUITBA Barroi
KoMITanii abo opranizaiii (fopuaudHOI 0Cco0w,
akiit mpucBoeno Homep DUNS) npencrasienoi y
¢dhopMi NIepioOAUYHMX 3BITIB, 110 TOAAETHCS 3T1IHO
3 noJIoKeHHsIMH po3iny 13(a) abo 15(d) 3akony
Npo TOPTiBiIO HiHHUMHU nanepamu 1934 poky (15
US.C. 78m(a), 780(d)) abo posmity 6104
Konekcy BayTpimHix goxomiB CIIIA 1986 poky.
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Revenue Code of 1986.

What benefits do | receive from registering in
SAM?

By registering in SAM, you gain the ability to bid
on federal government contracts. Your registration
does not guarantee your winning a government
contract or increasing your level of business.
Registration is simply a prerequisite before
bidding on a contract. SAM also provides a central
storage location for the registrant to supply its
information, rather than with each federal agency
or prime contractor separately. When information
about your business changes, you only need to
document the change in one place for every
federal government agency to have the most up-
to-date information.

How do I register in SAM?

Follow the step-by-step guidance for registering in
SAM for assistance awards (under grants/
cooperative agreements) at:

https://www.sam.gov/sam/transcript/Quick Guide
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SIki mepeBaru nae peectpauia y SAM?

3apeectpyBaBmuch y SAM, Bu oTpumaere MOXKIUBICTh
MOoJaBaTH  TEHIASPHI  MPOMO3MINI HA  YKIAIeHHS
KOHTPakKTiB 3 QeaepabHUM ypsaaoMm. Peectpauis He
rapantye Bam 3100yTTs IpaBa Ha YKJIAJACHHS yPsIOBOTO
KOHTPAaKTy Ta He IMiJBHINYE piBeHb Bamoro 0i3Hecy.
Peectpariis € mpocTo HEOOXTHOIO YMOBOIO JIJISl y4acTi y
TOprax Ha YKJIAJEHHS KOHTpakTy. SAM Takox
3a0e3neuye PeeCTpaHTy ICHTpPAlbHE Micle 30epiraHHs,
KYJH BiH IT0JIa€ CBOO 1H(OPMAIIit0, 3BUIbHSAIOUN HOTO Bif
HEOOXiAHOCTI ~ MmojaBaTh il OKPEMO  KOXXHOMY
tdenepanbHOMY areHTCTBY qu TeHEPAJIbHOMY
miapsaauky. Komu  indopmamis mnpo Bam  6izHec
3MIHIOETBCS, TO [UIsi TOTO, MO0 yci areHTcTBa
(henepanbHOTO Ypsay OTPUMAIN OHOBIEHY iH(OpPMAILitO,
BaM nmocTaTHhO 3aJ0KyMEHTYBaTH IIi 3MIHHM JIMIIE B
OJIHOMY MiCIIi.

Sk 3apeecTpyBatucst y SAM?

[MokpokoBi iHCTpyKLii st peectpamii y cuctemi SAM
JUTSL TIPUCYJDKEHHsI KOHTPAaKTIiB Ha I crupusHHS (Y
pamMKax TpaHTIB/yrom TpO MATPUMKY) HaBelIeHI ¥y
JOKYMEHTI:
https://www.sam.gov/sam/transcript/Quick_Guide_for G

for_Grants_Registrations.pdf
Follow the step-by-step guidance for contracts
registrations at:
https://www.sam.gov/sam/transcript/Quick _Guide

rants_Registrations.pdf
ITokpokoBi  iHCTPYKIIil
HaBeJICHI y IOKYMEHTI:
https://www.sam.gov/sam/transcript/Quick Guide for C

JUISL  peecTpamii KOHTPAKTIB

for Contract Registrations.pdf

You must have a Data Universal Numbering
System (DUNS) number in order to begin either
registration process.

If you already have the necessary information on
hand (see below), the online registration takes
approximately one hour to complete, depending
upon the size and complexity of your business or
organization.

What data is needed to register in SAM?

SAM registrants are required to submit detailed

information on their company in various
categories. Additional, non-mandatory
information is also requested. Categories of

required and requested information include:

ontract Reaqistrations.pdf

L]o6 poznouamu O6yOb-AKy 3 BUWE3AZHAYEHUX NPOYEOYD
peecmpayii, Bu nogunni mamu nomep 6 yHieepcanvHiil
cucmemi Hymepayii oanux (DUNS).

Sxmo y Bac € B HasBHOCTI HeoOXiqHa iH(pOpMaItis (IuB.
HIDKYE), TMpolenypa OHIANH-peecTpallii TpuBaTHME
OpUONM3HO OJIHY TOJWHY, 3aJIOKHO B po3Mmipy Ta
ckiagHocTi Bammoi koMmnasii un opranizanii.

SIki nani HeoOXiaHi 1J151 TOTO, 11100 3apeecTPyBATHCH Y
SAM?

Peectpantn y cuctemi SAM TOBUHHI HaaTH IETaNbHY
iH(popMaIrito mpo CBOIO KOMITAHIIO Yy Pi3HUX KAaTETOPisX.
Takok MOXHa HaJaTH JOJATKOBY, HEOOOB'I3KOBY
inpopmanito. Kateropii HeoOXigHOi Ta 3amuTyBaHOl
iHopMarrii:
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* General Information - Includes, but is not
limited to, DUNS number, CAGE Code, company
name, Federal Tax lIdentification Number (TIN),
location, receipts, employee numbers, and web
site address.

* Corporate Information - Includes, but is not
limited to, organization or business type and SBA-
defined socioeconomic characteristics.

* Goods and Services Information - Includes, but
is not limited to, NAICS code, SIC code, Product
Service (PSC) code, and Federal Supply
Classification (FSC) code.

* Financial Information - Includes, but is not
limited to, financial institution, American Banking
Association (ABA) routing number, account
number, remittance address, lock box number,
automated clearing house (ACH) information, and
credit card information.

* Point of Contact (POC) Information - Includes,
but is not limited to, the primary and alternate
points of contact and the electronic business, past
performance, and government points of contact.

* Electronic Data Interchange (EDI) Information
- Includes, but is not limited to, the EDI point of
contact and his or her telephone, e-mail, and
physical address.

(*Note: EDI Information is optional and may be
provided only for businesses interested in
conducting transactions through EDI.)
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* 3aranpHa iHGoOpMaIlsS - BKJIKOYA€E, 30KpeMa, HOMEP
DUNS, konx CAGE (xox komepriitHoi a®o ypsimoBoi
opranizanii), Ha3By KommnaHii, @enepanbHUIl MOJATKOBUI
inenrudikaniinuii Homep (TIN), Micne3HaxomKeHHS,
JIOXOH, KUTBKICTh TIPAIiBHUKIB, aIpeCcy BeO-CTOPIHKH.

* KopnopaTtuBHa iH(dopMallis - BKJIIOYA€E, 30KpEMa, THII
opranizamii abo KoMmmaHii Ta CyCIHiJIbHO-€KOHOMIYHI
XapaKTepUCTUKY, BH3HAYECHI YNPABIIHHAM Y CIpaBax

Oizuecy (SBA).

* Tadopmalis TPO TOBapU Ta MOCIYTH - BKIIOYAE,
30kpema, kon NAICS, xon SIC, koxg mpoaykry abo
nociyru (PSC) ta xonm ®enepanpHoi kinacugikamii
noctaBok (FSC).

* inaHcoBa iH(oOpMamis - BKJIIOYa€E, 30KpeMa,
¢biHaHCOBY YCTaHOBY, MapuIpyTHHHA HOMeEp
Awmepukanchkoi bankiBchkoi Acoriariii (ABA), Homep
paxyHKy, aJapecy /s TPOIIOBHX NeEpeKasiB, HOMeEp
MOIITOBOI  CKPUHBKH, 1H(OpMAIIiI0 aBTOMAaTH30BAaHOI
kipuHrosoi naigatu (ACH) Ta nani KpeTuTHOT KapTH.

* Tadopmariis mpo koHTakTHY 0co0y (POC) - Bkitouae,
30KpeMa, iM'si OCHOBHOI Ta aJIbTepHATUBHOI KOHTaKTHOT
0Cco0M Ta iXHi EJICKTPOHHI aJIpecH, MONEePeHIi 0CBI, a
TaKOX iMEHa KOHTAaKTHUX OCi0 B ypsii.

* Indopmanis enexktponHoro obminy manumu (EDI) -
BKITFOYAE, 30KpeMa, iM'st KOHTaKTHOT ocobu 3 muTanp EDI
Ta ¥ioro/ ii HomMep TenedoHy, aJipecy eleKTPOHHOI MOIITH
Ta (i3uYHy aapecy.

(*IIpumitka: Hapmawmas  indopmamnii EDI  HE €
00O0B'I3KOBOK0 BUMOTOI0. I MOMKyTh HaJaBaTH TiIbKHU
KOMIIaHil, sKi 3allikaBlicHl y 3IiHCHCHHI TpaH3aKIii
yepes cuctemy EDI.)
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