Chemonics

Development works here.

July 11, 2019

Request for Proposals #UCBI 11-061
Supporting Strategic Communication Campaigns for
UCBI 1l Project Partners

Dear Sir or Madam,

Chemonics International Inc. (hereinafter referred to as
“Chemonics”), under the Ukraine Confidence Building
Initiative 11 (UCBI I1), USAID Contract No.AID-OAA-
[-14-00006, Task Order No.AID-OAA-TO-17-00009, is
issuing a Request for Proposals (RFP) for Supporting
Strategic Communication Campaigns for UCBI I
Project Partners.

The attached RFP contains all the necessary information
for interested Offerors.

The Ukraine Confidence Building Initiative 11 (UCBI 1)
is a USAID program implemented by Chemonics
International in Ukraine. The goal of UCBI 1l is to
enable communities and government to mitigate the
destabilizing effects of the conflict and enhance public
engagement in and understanding of the GOU’s
response to the crisis and the broader political transition.

Companies or organizations should indicate their
interest in submitting a proposal for the anticipated
subcontract by sending an email indicating their
intention to tender@ukrainechi.com by 18:00 hrs on
July 31, 2019.

Chemonics realizes that Offerors may have additional
questions after reading this RFP. Interested Offerors can
submit their questions to tender@ukrainechi.com
according to the instructions in 1.6 of the RFP. If
necessary, Chemonics will provide answers to all
relevant questions received in an amendment that will be
emailed directly to all interested offerors who submitted
proposals.

This RFP does not obligate Chemonics to execute a
subcontract nor does it commit Chemonics to pay any
costs incurred in the preparation and submission of the
proposals. Furthermore, Chemonics reserves the right to

11 numnas 2019 poky

3amuT npo HaganHs nponosuniii NeUCBI 11-061
[Mocnyru 3 pO3poOKH Ta BIPOBAHKCHHSA
KOMYHIKaI[IHHUX KaMmaHii A [apTHEPIB MPOEKTY
«3MinHeHHs rpomazckkoi goipm» (UCBI 1)

IITaHOBHI HaHi Ta HAHOBE,

Kimonikc Inrepuemmnn Iuk. (iMeHOBaHa Hajam -
«Kimonikc») B paMkax peainizanii [Ipoekty «3MinHeHHs
rpomazisckoi poipu» (UCBI 1), koutpakt 3 USAID
No.AID-OAA-1-14-00006, 3aBmanus NeAID-OAA-TO-
17-00009, oromomurye 3anuT mpo HAagaHHS HPOMO3HMLIN
(3HII) na Ilocmyrm 3 po3poOKH Ta BIPOBAKEHHS
KOMYHIKalliHHUX KamImaHiil A7 [apTHEPIB MPOEKTY
«3mintHeHHs rpomajckkoi noBipm» (UCBI II).

3HII, mo gomaerbes, MICTUTh BCHO  HEOOXiTHY
iHpopMartito ams 3amikaBieEnx OdepenTis.

[Ipoexr «3minnenss rpomaabckoi gosipu» (UCBI II) -
ne mnporpama USAID, mo peanizyetbcs Kimonike
Inrepuemnn B Ykpaini. Meroro UCBI Il € migrpumMka
rpomMax Ta YypsAAy Yy TOAONAHHI JecTaOlIi3yrounx
HACNIAKIB  KOH(IIKTY Ta CHOpPHUAHHS  3aJIy4eHHIO
TPOMAJCHKOCTI Ta TOKpPAlIeHHS PO3YMIiHHS 3yCHIIb
VYpany VYkpainm mogo mnojonaHHS KOH(DIIKTY Ta
MOrINONICHNX MOJIITUYHHX TEPETBOPEHb.

Kommanii  um opraHizamii  BKa3ylOTh CBOIO
3aliKaBICHICTh y  TOAAaHHI  MPOMO3UIT MO0
OYiKyBaHOIO CyOKOHTPAKTy, HaJiCIaBILU eJIEKTPOHHOTO
JUCTa 13 3a3HAaYCHHSM CBOTO HaMipy 3a aJpecoro
tender@ukrainecbi.com o 18:00 31 umus 2019 poky.

Kimonike ycBimomiioe, 1o micias BuBYeHHs nporo 3HII
y OdepeHTiB MOKYTh BUHUKHYTH JOAATKOBI 3alIUTaHHS.
3amikaBneni OdepeHTH MOXYTh HaJicnaTd  CBOI
nUTaHHs Ha ajpecy  tender@ukrainecbi.com vy
BIJIMOBITHOCTI JI0 IHCTPYKIIiH, 110 MICTATHCS Y MYHKTI
1.6 3HII. 3a HeoOxignocti, KiMOHIKC HagacTh BiAMOBIII
Ha BCl peNeBaHTHI NMUTAaHHSA, AKi OyoyThb OTpHMaHi, y
NOAATKy, KUK Oyzae HamiClaHO EIEKTPOHHOIO IOLITOO
OesmocepeHb0 BciM 3amikaBieHUM OdepeHTtaM, sKi
MOJay MPOIO3UIII.

3HIT ne naknamae Ha KiMoHIKC 3000B’s3aHHS IIIOIO
BHKOHAHHS CYOKOHTPAKTY Ta OIUIATH OYIb-SIKUX BUTPAT,
sKki OyJI0 TIOHECEHO Tij Yac MiATOTOBKM Ta MOJaHHS
npono3utii. binem Toro, KimoHike 3anumiae 3a coboro
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reject any and all offers, if such action is considered t0 mnpaBo BimxwiuTH OyAB-SKY YW BCI MPOIO3HUIL, SIKIIO
be in the best interest of Chemonics. Taki aii Oyaytsb B iHTepecax KiMmonike.
Sincerely, 3 moBaroto,
Michael Geertson Maiixin Iiprcen
Ukraine Confidence Building Initiative 11 [IpoekT «3MiHEHHS TPOMaIbCKOT TOBIPI»
(ucsl 1) (ucsl I
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Request for Proposals
RFP #UCBI 11-061
For the provision of

Supporting Strategic Communication Campaigns for
UCBI 11 Project Partners

Contracting Entity:
Chemonics International Inc.
Ukraine Confidence Building Initiative I
(ucal 1
01025, Kyiv, 4 Volodymyrska Street,
2" floor

Funded by:
United States Agency for International Development
(USAID)

Funded under:
Ukraine Confidence Building Initiative Il

Prime Contract Number. AID-OAA-1-14-00006,
Task Order No. AID-OAA-TO-17-00009

*xxxx ETHICAL AND BUSINESS
CONDUCT REQUIREMENTS *#****

Chemonics is committed to integrity in procurement, and only selects
suppliers based on objective business criteria such as price and
technical merit. Chemonics expects suppliers to comply with our
Standards of Business Conduct, available at
https://www.chemonics.com/our-approach/standards-business-
conduct/.

Chemonics does not tolerate fraud, collusion among offerors,
falsified proposals/ bids, bribery, or kickbacks. Any firm or
individual violating these standards will be disqualified from this
procurement, barred from future procurement opportunities, and may
be reported to both USAID and the Office of the Inspector General.

Employees and agents of Chemonics are strictly prohibited from
asking for or accepting any money, fee, commission, credit, gift,
gratuity, object of value or compensation from current or potential
vendors or subcontractors in exchange for or as a reward for
business. Employees and agents engaging in this conduct are subject
to termination and will be reported to USAID and the Office of the
Inspector General. In addition, Chemonics will inform USAID and
the Office of the Inspector General of any subcontractor offers of
money, fee, commission, credit, gift, gratuity, object of value or
compensation to obtain business.

3anuT nNpo HaJaHHS IPOMO3HLIN
3HII NeUCBI 11-061
Ha napanns nocmyr

3 PO3pOOKH Ta BIPOBAKEHHS KOMYHIKaLlIHHIX
KaMIaHil 1715 mapTHEPiB NPOEKTY «3MilHEHHS
rpoMazacekoi gosipu» (UCBI 1)

Migpsoauk:

Kimonike Inrepuemsn [Hk.
«3MIITHEHHS TPOMAaIbCKOT TOBIpH»
(ucal 1
01025, m. Kuis, Byn. Bonoaumupceka, 4,
2-i1 moBepx

dinaHCcyBaHHS:
ArentcrBo CIIA 3 mixknapoasoro po3utky (USAID)

diHaHCYBaHHS 32 MPOCKTOM:
«3mitHeHHs rpoMabekoi nosipm» (UCBI II)

Homep Kontpakty. AID-OAA-1-14-00006,
Homep 3aBaanns: AID-OAA-TO-17-00009

#E*BUMOI'M IIOAO ETUKU TA
KOPIIOPATUBHOI NOBEJITHKH *****

KiMoHIKC KepyeThesl MPUHIUIAMH JOOPOCOBICHOCTI NP 3[HCHEHH1
3aKymliBenb, 1 oOMpae CyOmigpsAAHWKIB BHUKIIOYHO Ha TIiACTaBi
00’€KTMBHHMX JUTOBHX KpHUTEpiiB, TaKUX SK I[iHA Ta TEXHIUHI
nepeBard. KiMoHIKC o9iKye Bix CyOmigpsIHUKIB BUKOHAHHS HAIINX
CTaH/APTIB  KOPIOPAaTHBHOI  TOBEMIHKH, 3 SKAMH MOXKHA
O3HaOMUTHCS Ha:
http://www.chemonics.com/OurStory/OurMissionAndValues/Pages/

default.aspx.

KimoHIKC He TepmuTh MmaxpaiicTBa, 3MOB MK O(epeHTaMH,
¢anscnudixoBaHIX TIPOMO3UIIiH/ TEHACPHUX JIOKyMEHTIB,
Xxa0apHUITBa, YU «BiIKaTiB». Bynp-fka dipma um ¢ismdna ocobda,
o MOpYIIye I cTaHmapTH, Oyae AuckBaiiikoBaHa Bim ydacTi y
3aKymiBii, i Oyme 3a00pOHEHO MOJANBIIY Y4acTh y MOXKIHMBHX
MaiOyTHIX 3aKymiBIIsX, 1 po Hei Oyzne moimomieHo sk xo USAID,
taK 1 710 Odicy I'enepansHoro [ncnexropa.

[IpaniBaukam Ta areHraM KiMOHIKC CyBOpO 3a0OpOHSETHCS
BUMaraTd 4YM TpUHMaTé TpomIi, OIUIaTy, KOMICIHHI, KpeawT,
TIOIAPYHKY, BHHATOPOXY, BapTiCHI NMpeAMETH YM KOMIICHCAIIO Bi
HasiBHUX UM TMOTEHUIHHMX CYONmiOpsAMHWKIB B OOMIH dYM sIK
BHUHaropoxy 3a Oi3Hec. IIpamiBHMKM 4M areHTH, SKi 3alMalOTHCS
TAaKOI0 MPAKTHKOIO, IIUITaloTh 3BUIBHEHHIO; MPO HHUX Oyne
noBizomireHo USAID i Odic I'enepampaoro Incmexropa. Oxpim
toro, Kimonikc moBigomuts USAID 1 Odic ['eHepamsHOro
Inciektopa  mpo  Oymb-siki  mpomo3mmii  Bix  Oymb-sAKHX
CyOIAPSITHUKIB TIPO TPOILI, OIIIaTy, KOMICiHHI, KpeUT, TOAapyHOK,
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Offerors responding to this RFP must include the following as part of

the proposal submission:

e Disclose any close, familial, or financial relationships with
Chemonics or project staff. For example, if an offeror’s cousin
is employed by the project, the offeror must state this.

e Disclose any family or financial relationship with other offerors
submitting proposals. For example, if the offeror’s father owns a
company that is submitting another proposal, the offeror must
state this.

e Certify that the prices in the offer have been arrived at
independently, without any consultation, communication, or
agreement with any other offeror or competitor for the purpose
of restricting competition.

e  Certify that all information in the proposal and all supporting
documentation are authentic and accurate.

e Certify understanding and agreement to Chemonics’
prohibitions against fraud, bribery and kickbacks.
Please  contact Michael Geertson, Chief of Party,

(mgeertson@ukrainechi.com), with any questions or concerns
regarding the above information or to report any potential violations.
Potential violations may also be reported directly to Chemonics at to
BusinessConduct@chemonics.com or by phone/Skype at
888.955.6881.

RFP #UCBI 11-061
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BapTiCHI IPEMETH YK KOMIICHCAIIIO 32 OTPUMAHHA Oi3HeCy.

OdepenTn, mo HamaBaTUMYTh BiamoBine Ha melr 3HII, moBuHHI

BKJIIOUHTH SIK YaCTHHY ITOJAHHS IPOMO3UIiT TaKe:

e  Poskputu Oynb-aki OMM3BKi, pOXUHHI 94X (PIHAHCOBI CTOCYHKH 3
nepcoHasioM Kimonikc um mpoekry. Hampuxman, skmo
JIBOIOPIIHUH Opat/ cecTpa odepeHTa € MpaIliBHUKOM INIPOEKTY,
o(hepeHT TIOBHHEH I1I¢ 3a3HAYUTH.

e  Poskputu Oyap-siKi poAWHHI 9¥ (iHAHCOBI CTOCYHKH 3 iHIIUMHA
odepenramu, ski momaroTh mpomoswmii. Hampuknan, skimo
0aTpKy odepeHTa HaIeKUTh KOMIAHigL, fKa II0Ja€ IHIIY
MIPOMO3HIIi0, OEPEHT OBHHEH 1€ 3a3HAUUTH.

e [ligTBepauTH, IO I[HM y TPOMO3HUIN] BU3HAYCHI HE3AJIEIKHO,
0e3 Oyab-sIKMX KOHCYNbTalil, CIiJIKyBaHHS UM Y3TOIKCHHS 3
OyIb-KUM 1HIIMM O(epeHTOM UM KOHKYPEHTOM 3 METOIO
00MeKeHHST KOHKYPEHIIi].

e [ligTBepaury, mo Bcs iHGOpMAaIis y mpomo3umii Ta Bcs
JIOKyMEHTAIlisl, [0 JOAETHCS, € JOCTOBIPHOIO Ta TOYHOIO.

e  [lixTBepauTH po3yMiHHS i ITOroKeHHs i3 3a0opoHoto KimMoHike
maxpaicTBa, XxabapHHIITBA Ta «BiJAKaTiBY.

3p’s3yiirecs, Oyap-nmacka, 3 Maiikjom Iiprcenom, KepiBHukom
Ipoekry (mgeertson@ukrainechi.com), 3 Oyagp-skux mUTaHb 3
MPUBOAY iH(OpMaLl, 110 HABOANUTHCS BHILE, YH JUIS TTOBIJOMIICHHS
npo Oynb-fiKi MOXIMBI mopymeHHs. [Ipo MOXJIMBI NOpYIICHHS
MOJKHa TakoX mopigomysaTH Oe3nocepennbo n0 KimoHike 3a
aJIpecoro: BusinessConduct@chemonics.com qu
Tenedonom/ckaiimom 3a Homepom: 888.955.6881.
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1.1 Beryn
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1.3 [Nomanus npomo3utii

1.4 Bumornu

1.5 Jlxepeno diHaHCyBaHHS Ta
reorpaiyHuN KOI

1.6 XpOHOIOrYHUN TepeNTiK IPOITOHOBAHUX
3ax0iB

1.7 [epiox ynHHOCTI

1.8 OriHka Ta OCHOBA IS YKIIAJaHHS
KOHTPAKTy

1.9 [lepemoBuHN

1.10 YmoBu CyOKOHTpaKTy

1.11 [IpaBoBimHOCHHHN

Posain |l BuxigHi moj1oKeHHs, TEXHIYHE 3aBAaHHS,
pe3ynbpTaTH, Ta rpadik JOCSITHEHHS pe3ylbTaTiB

11.5. Buxingi noinoxeHHs

11.6. TexHiuHe 3aBIaHHS

1.7. Pesynpratn

11.8. I'padix qocsATHEHHS pe3ynbTaTiB

Pozgin II CyOkonTpakT 6e3 BH3HAYEHOTO 00CSTY

nociyr (CBBOII) (yMOBH Ta MOJI0KEHHS)

Honatok 1IlpumipHuii CynpoBigHWIA JHUCT A0
TIPOTIO3HIIiT

JHonatok 2KepiBHUIITBO 3 po3poOKku (iHAHCOBOT
MIPOMO3HIIi{ Ta TPUMIPHHH OIOKET

JomaTokx 3 HeoOxifHi mocBigueHHs

Honarok 4 Bka3ziBku o0 peectpamii DUNS Ta
SAM
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CFR
CO

COP
COR

CR

Ccv
DCR

FAR

FFP
1QS

M&E
NICRA

NGO
oTI
RFP
SAF
STO

UCBI 1I

U.S.
USAID

USAID/ Ukraine
USG
VAT

List of Acronyms
Code of Federal Regulations
USAID Contracting Officer

Chief of Party

USAID Contracting Officer’s
Representative

USAID/ OTI Country
Representative

Curriculum Vitae

USAID/ OTI Deputy Country
Representative

Federal Acquisition Regulations

Firm fixed price
Indefinite Quantity Subcontract

Monitoring and Evaluation
Negotiated Indirect Cost Rate
Agreement

Nongovernmental organization
Office of Transition Initiatives
Request for Proposals
Strategic Activities Fund
Subcontract Task Order or Sub-
Task Order

Ukraine Confidence Building
Initiative 11

United States

U.S. Agency for International
Development

USAID Mission in Ukraine
U.S. Government

Value Added Tax

Crnucok cKkOpo4eHb

KoII
KC

KII
[IKC

IK

Ccv
3IIK

OITH

ToL
CBBOII

M&E
NICRA

HYO
OTI
3HIT
dCJI
C3

UcCBI 11

CIOA
USAID

USAID/ Ykpaina
Ypsan CILIA
IJIB

Konekc ¢penepanbunx
MOJIOKEHb

Cayx0oBelb 3 KOHTPaKTIB
USAID

KepiBauK mpoekTy
[IpeacraBHuK cykx00BLS 3
kontpakris USAID
[MpencraBauk USAID/ OTl y
KpaiHi

Biorpagiuna nosinka

USAID/ OTI 3actynHuk
MpeACTaBHUKA B KpaiHi
DdenepanpHi MOIOKEHHS PO
3aKymiBIi

TBepna ¢ikcoBaHa miHa
CyOKOHTpaKT 0e3 BU3HAYEHOTO
o0csTy MmocIyT

MOHITOpPHUHT Ta OIliHKa
Jlorosip mpo HenpsMi BUTpaTH,
JOCSITHYTHH B pe3yJbTati
TeperoBopiB

Heypsnosa opranizaiis

Odic nmepexigHuX iHII[IaTHB
3anuT Ha HaJJAHHS TTPOITO3MITIH
®onp Cpareriunoi JlisumpHOCTI
Cy03aMoBIeHHS

«3MIITHEHHS TPOMaIbCKOT
nosipu» (UCBI 1)
Cromyueni IlItatn
Arentcrso CIIIA 3
MDKHApPOIHOTO PO3BHUTKY
Micis USAID B Ykpaini
Ypsan CILIA

IlogaTok Ha nofaHy BapTiCTh
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Section I. Instructions to Offerors

I.1. Introduction

Chemonics, the Buyer, acting on behalf of the U.S.
Agency for International Development (USAID)
and the Ukraine Confidence Building Initiative 11
(UCBI 1), under contract number USAID Contract
No. AID-OAA-1-14-00006, Task Order No. AID-
OAA-TO-17-00009 is soliciting offers from
companies and organizations to submit proposals to
participate with UCBI 1l to carry out Supporting
Strategic Communication Campaigns for UCBI 11
Project Partners. The Ukraine Confidence Building
Initiative 11 (UCBI 1I) is a USAID program
implemented by Chemonics International Inc. in
Ukraine. The goal of UCBI Il is to enable
communities and government to mitigate the
destabilizing effects of the conflict and enhance
public engagement in and understanding of the
GOU’s response to the crisis and the broader
political transition. The services to be rendered are
intended to provide UCBI Il with a third-party
objective  means of Supporting  Strategic
Communication Campaigns for UCBI Il Project
Partners that will be used to inform current and
future programming, as UCBI Il deems
appropriate.

Chemonics will issue an award to one or more
companies or organizations. The award(s) will be
in the form of task orders to be issued under a fixed
price indefinite quantity subcontract (IQS)
(hereinafter referred to as “the Subcontract”). The
successful Offerors shall be required to adhere to to
adhere to the statement of work and terms and
conditions of the subcontract, which are
incorporated in Section 111 herein

Chemonics will subsequently solicit individual task
orders for the scope of services requested. These
individual orders are called “Subcontract Task
Orders” (STO). While the 1QS will contain the
main terms and conditions and the pricing
methodology to be used in negotiating STOs, each
STO will contain specific information regarding the
services being requested by UCBI Il, the period of
performance, deliverables, and other details on the
specific work ordered. STOs issued under the 1QS

RFP #UCBI 11-061
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Po3znia I. BkaziBku Odepentam
I.1. Beryn

Kimonike, Ilokymens, mo i€ Bim iMeHi ATeHTCTBa
CIOA 3 wixnHapogHoro po3sutky (USAID) Tta
IIpoekr «3minHeHHss rpomanabckoi goBipu» (UCBI
I1), srino koHTpakTy 3 USAID HOMep AID-OAA-I-
14-00006, nHomep 3aBaanns AID-OAA-TO-17-00009
OroJIoNlye KOHKYpPC Ha TOJAHHA IPOMO3ULIA Bix
KOMIIaHiil Ta opranizauid mns ydacti i3 UCBI Il y
3MiiCHEeHH] PO3pOOKH Ta BIPOBAKCHHS
KOMYHIKaIlIHHUX KaMIaHid Uil DapTHEPiB MPOEKTY
«3minHeHHa rpomancbkoi  gosipu» (UCBI D).
[Ipoext «3mitHeHHs rpoMackkoi goBipm» (UCBI )
e nporpamotro USAID, mo peanizyersca Kimonike
Iarepremnn Iuk. B Ykpaini. Meroto UCBI Il €
MIATPUMKA TPOMAJl Ta ypsAAy y MOJONaHHI HACTIIKIB
KOH(QUTIKTY Ta CHpPUSHHS 3aJIyY€HHIO TPOMaJICHKOCTI
Ta TOKPAIIEHHS PO3yMIHHS 3YCHIb Ypsny YKpaiHH
OZI0 TIOMONIAHHSA KOH(QIIKTY Ta TOTrITUOISHUX
MONITHYHUX TiepeTBopenb. llocmyru, sxi  Oyne
HajgaHo, MarTh Ha Meri Haganas UCBI I
00’€KTHBHHX 3aC00iB 3 pO3POOKH Ta BIIPOBAKEHHS
KOMYHIKAIIIMHAX KaMMaHii A TMapTHEPIB MPOEKTY

UCBI I TPETHOIO CTOPOHOIO, ()
BUKOPHUCTOBYBaTHMETbCS ~ UIi  IOTOYHOIO  Ta
MaiOyTHporo TuranyBanHs, sk UCBI Il BBaxatume

3a JIOLIBHE.

KimoHikC HamacTh KOHTPAKT OAHIA UM JEKUTBKOM
KOMIIaHIsIM YH OpraHizaimisiM. YMOBH CIiBHIparii
OyayTh 3adikcoBaHi y popmi CyOKOHTPAKTY 3 TBEPIO
(hikcoBaHOIO IIHOIO 0€3 BU3HAUEHOT0 00CATY TOCITyT
(CBBOII) (mamami — «CybkoHTpakT»). [lepemoxens
MOBHHEH  Oyme  AoTpuMyBaTtHca  TexXHIYHOTO
3apmanHs (T3) Ta monoxkeHb 1 yMoB CyOKOHTpPAKTY,
aKi € gactuHOrO Pozminy 11l mporo moxymeHty.

[Micns  mporo  KiMOHIKC ~ OroJIOCHTH  OKpemi
3aMOBJICHHSI CTOCOBHO OOCSTY TIOCITYT, SIKi HEOOX1IHO
Hajmath. Taki okpemi 3aBIaHHS Ha3WBaKOTHCS
«Cy63amoBnernns» (C3). B Toit wac, sk CBBOII
MICTUTHME OCHOBHI ITOJIOKEHHS 1 YMOBH, a TaKOX
METOI0JIOT1I0 o0UnCIeHHS LIHH, sIKa
BHKOPHCTOBYBaTHMEThCsI y TepemoBuHax 3a (3,
kokHe C3 MicTUTHME KOHKpPETHY iH(opMarito
CTOCOBHO MOCHYT, HaJlaHHA skuX BuMaraerbcsi UCBI
Il, mepion BUKOHAHHS, pe3yabTaTH, a TAaKOX IHII
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will be Firm Fixed Price (FFP) task orders. The
Offeror shall develop a budget (i.e. cost proposal)
for each STO using the pricing methodology set
forth in the 1QS. Chemonics will not reimburse the
Offeror for any costs associated with managing the
IQS; each STO must stand on its own.

Chemonics anticipates issuing FFP STOs for
specific research outputs lasting anywhere between
one week and two months, on a continuous basis.
FFP STOs are intended to be uninterrupted and
could potentially overlap. The initial FFP STO
should be issued shortly after the 1QS is awarded.

Offerors are invited to submit proposals in response
to this RFP in accordance with Section |I.
Instructions to Offerors, which will not be part of
the Subcontract. The instructions are intended to
assist interested Offerors in the preparation of their
offer. Any resulting subcontract will be guided by
Sections Il and I11.

This RFP does not obligate Chemonics to execute a
subcontract nor does it commit Chemonics to pay
any costs incurred in the preparation and
submission of the proposals. Furthermore,
Chemonics reserves the right to reject any and all
offers, if such action is considered to be in the best
interest of Chemonics.

Unless otherwise stated, the periods named in the
RFP shall be consecutive calendar days.
1.2. Offer Deadline

Offerors shall submit their offers electronically
only to tender@ukrainechi.com.

Emailed offers must be received by 18:00 hrs July
31, 20109.

Faxed offers will not be considered.

Offerors are responsible for ensuring that their
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Jerani MO0 KOHKPETHHX pPOOIT, BUKOHAHHS SKUX
BuMaraetbes. C3, mo Bugatothes 3a CEBOIL, OyayTh
3aBIAHHAMH 3 TBepAol0 QikcoBaHOO 1iHOWO (TDLI)
(uinoBa  mpomo3muis) ans  koxkHoro C3 3
BHUKOPUCTAaHHSIM METOM0JI0r1l OOYMCIIEHHS I[iHH, IO
BCTaHOBJICHA CBBOIL. Kimonike HE
BigmkonoByBaTume OdepeHTaM KoaHI BUTPATH, IO
nos’sizaHi 3 ympaeninHaM CBBOIIL; koxune C3
BBaXXAETHCSI OKPEMHM 1 CAMOCTIHHUM.

Kimonikc mmanye BumaBatm C3 3 TOL[ ans
OTPUMAaHHS KOHKPETHUX Ppe3yJibTaTiB TPHUBAIICTIO
MPUOTU3HO BiJl OJJHOTO THIKHS JIO JBOX MICHINB, Ha
TpuBadii ocHoBl. C3 TOL[ nmanyoTbes SK
OesIepepBHi, 1 MOTEHLIHO MOXYTh 30iraTucs y Jaci.
[TowyatkoBi C3 TOL[ noBuHHi OyTH BHAaHI HEBAOB3i
nicns ykianeaas CEBOIL

OdepenTu 3anpouyloTbess MOAaBaTh MPOMO3ULIT Y
Bignosine Ha el 3HII y BingnosigaocTi 10 Po3miny
I. BrasiBku Odepenram, sikuii He Oyae YaCTHHOIO
CyOkoHTpakTy. Bka3iBku MaloTh Ha METi AOMOMOITH
3alliKaBJIeHUM O(epeHTaM MiAr0TyBaTH MPOMO3HILIO.
Bynp-sikuii cyOKOHTPAKT, 110 BUHUKHE SIK PE3yJbTar,
kepyBatuMerbcst Pozmimamu 11 ta I11.

Ieit 3HII ne naknagae Ha KiMmoHIKC 3000B’S3aHHS
IIOI0 BUKOHAHHS CYOKOHTPAaKTy Ta oOmjiaTH Oyib-
SIKUX BUTpAT, SKi OyJI0 OHECEHO TIi/T Yac MiJATOTOBKU
Ta momaHHSA mpomno3ulii. bimem Toro, Kimonike
3ajuIae 3a coO0O NPaBO BIAXWINTH OyAb-sKy 4Yd
BCl mporo3uuii, Ko Taki Aii OyayTe B iHTepecax
Kimonike.

OxpiM BUTIQ/IKIB, KOJTU BKa3aHO iHAKIIIE, TIEPIOIH, IO
HaszBani y 3HII, o3Ha4yaroTh mOCHINOBHI KalleHAapHI

JTHI.

I.2. KinneBuii TepMiH MOJaHHS MPOINO3HILi

OdepenT TOAAIOTH CBOI  MPOMO3UIN  TUTBKH
ENIEKTPOHHUM LIISIXOM Ha azapecy:
tender@ukrainecbi.com.

[Ipomos3uuii, HaxgiclmaHi eNEKTPOHHOIO TIOMITOIO,

noBUHHI OyTu oTpumani He mizHime po 18:00 31
gunus 2019 poky.

dakcu He pO3TIATATUMYTHCS.

BIIIOBIIANBHICTE 3a

OdepenTtu HECYTh
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offers are received in accordance with the
instructions stated herein. Late offers may be
considered at the discretion of Chemonics.
Chemonics cannot guarantee that late offers will be
considered.

1.3. Submission of Offers

Proposals must be submitted electronically only.
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3a0e3MeyeHHs] OTpUMaHHS X MpOMO3MLId Y
BIIMOBITHOCTI JI0 IHCTPYKIIH, $Ki BHUKIAJEHI B
nbOMy JOKyMeHTi. [lpomosurii, mo momaHi 3
3aIli3HeHHSM, MOXYTh, 3a pimeHHsM KiMoHikc, OyTn
posrisinyTi. KiMoHiKC He TrapaHTye, 10 MPONO3HULii,
o OyJu MmofaHi 3 3ami3HeHHAM, OyayTb PO3TJISHYTI.

1.3. Iopannsa mpomo3nuii

IIpomo3uuii MogaTLCA BUKJIIOYHO €JIeKTPOHHUM
ILJISIXOM.

A. Instructions for the Submission of Electronic
Copies

Separate technical and cost proposals must be
submitted by email no later than the time and date
specified in 1.2. The proposals must be submitted to
the point of contact designated in 1.2.

The Offeror must submit the proposal
electronically with up to 3 attachments (5 MB
limit) per email compatible with MX Word, MS
Excel, readable format, or Adobe Portable
Document (PDF) format in a Microsoft XP
environment. Offerors must not submit zipped files.
Those pages requiring original manual signatures
should be scanned and sent in PDF format as an
email attachment.

The technical proposal and cost proposal must

A. BkaziBKH 110710 MOJaHHS eJIeKTPOHHUX KOl

Oxpemi TexHiUHI 1 IiHOBI MPOMO3ULil MOAAIOTHCS
EJIEKTPOHHOIO MOIITOIO HE Mi3HilIe AaTH Ta Yacy, 1o
3a3HadeHi y [.2. [Ilpomosumii momaroTbes 3a
KOHTAKTOM, SIKWM BU3Ha4YeHu# y 1.2.

OdepeHT nojae MPOIO3UINI0 SNEKTPOHHUM MUITXOM
13 He Oinpire HiX 3-Ma goxaTkamu (miMiT y 5 MB) Ha
SNEeKTPOHHUHN JHCT, o cymicHi i3 MS Word, MS
Excel, y ¢popmari, mo unraerscs, un Adobe Portable
Document Format (PDF) y omepauiiiHiii cuctemi
Microsoft. OdepenTr HE MOXKYTh MTOAaBAaTH 3UTIOBaHi
¢aitnu. CTOpiHKHM, fAKi BHUMAaraloTb OPHUTiHAIBHOTO
MiANUCY, BIICKAHOBYIOTHCSA Ta HAICHUJIAIOTECS Y
¢dopmari PDF.

TexHiuyHa mNpono3uIisgs Ta NIHOBA IPONO3HILIA

be kept separate from each other. Technical
proposals must not make reference to pricing data
in order that the technical evaluation may be made
strictly on the basis of technical merit.

I.4. Requirements

To be determined responsive, an offer must include
all of documents and sections included in 1.4.A.
and 1.4.B.

A. General Requirements

Chemonics anticipates issuing an 1QS to an
international  or  Ukrainian ~ company  or
organization/ private entrepreneur, provided it is
legally registered and recognized under the laws of

TMOBMHHI _O0YTH BiZOKpeMJIeHi 0JHA BiJX 0JHOI.
TexHiuHI TPONO3UIII HE MOBUHHI MICTUTH MOCHJIIAHb
Ha [OaHl o0 IiH Uit 3a0e3led4eHHs TOro, IIo
TEXHIYHA OIL[IHKA 3MIMCHIOBATHMETHCSA BKJIIOYHO Ha
OCHOBI TEXHIYHUX IIepeBar.

1.4. Bumoru

st Toro, mo0 BBaXKaTHUCS TAKOKO, IO BiAMNOBimae
BHMOTaM, TIPOMO3HIliA TMOBMHHA BKJIIOYATH BCI
JOKYMEHTH Ta PO3AUIH, 10 BKmoyeHi 70 [.4.A. Ta
1.4.B.

A. 3aranbHi BUMOTH
Kimonike ouikye nagatu CEBOII mixnaponHiit abo
yKpaiHChbKili KOMIaHii 4Yi opraHi3auii/ MOpUBaTHOMY

ni):[npneMqu, 3a yYMOBHU, [OIO0 BOHA € HOPUAUYHO
3apCeECTPOBAHO0 Ta BU3HAHOIO 3a 3aKOHOAABCTBOM
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Ukraine and is in compliance with all applicable
civil, fiscal, and other applicable regulations. Such
a company or organization could include a private
firm, non-profit, civil society organization, or
university.

Companies and organizations/ private
entrepreneurs that submit proposals in response to
this RFP must meet the following requirements:

(i) Companies  or  organizations/  private
entrepreneurs, whether for-profit or non-profit,
must be legally registered under the laws of
Ukraine upon award of the Subcontract.

(i) Companies  or  organizations/  private
entrepreneurs must have a local presence in
Ukraine at the time the Subcontract is signed.

(iii) Firms operated as commercial companies or
other organizations or enterprises (including
nonprofit organizations) in which foreign
governments or their agents or agencies have a
controlling interest are not eligible as suppliers
of commodities and services.

(iv) Companies ~ or  organizations/  private
entrepreneurs, whether for-profit or non-profit,
shall be requested to provide a DUNS number
if selected to receive a subaward valued in
equivalent at USD$30,000 or more, unless
exempted in accordance with information
certified in the Evidence of Responsibility form
included in the required certifications in Annex
3. (see footnote 1 below).

Offerors may present their proposals as a member
of a partnership with other companies or
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Ykpainu, Ta i€ Yy BIIOOBIAHOCTI JO BCiX
3aCTOCOBHUX IIMBUIBHHX, (ICKAIbHUX Ta IHIIMX
3aCTOCOBHMX NPaBOBHX aKTiB. Taka KOMIaHig 4u
opraHizamiss Moxe OyTH mpuBaTHOWO (ipMOIO,
HenprOyTKOBOIO opraHizauiero, oprasizaiieio
IPOMAASHCHKOI'O CYCHIIBCTBA YK YHIBEPCHUTETOM.

Kommnanii Ta opranizarii/ mpuBaTHI MiIIPHEMII, 10
MONAIOTh TPOMO3UIlii y BiamoBiap Ha 1merd 3HIIL,
IOBMHHI BiAIOBIATH TAKUM BUMOIaM:

(1) Kommanii yn opranizanii/ mpuBaTHI HiANpHEMII,
K KOMEpLiKHI, Tak 1 HenmpuOyTKOBi, MOBHUHHI
OyTHU 3apeecTpoBaHi 3a 3aKOHOJJABCTBOM Y KpaiHH
Ha vac nianucanHs CyOKOHTPAKTYy.

(i1) Kommanii uyn opranizanii/ nmpuBaTHI HiIOpUEMIII
MOBHHHI MaTH MiCIeBe NPEACTABHULTBO B
VYxpaini Ha yac mignucanHs CyOKOHTPAKTy.

(i) @ipmMu, MmO 3OIHCHIOOTH [ISUTBHICTE HA
KOMEpLIHHIA OCHOBi, YW iHIII opraHizaumii 4u

MiANPUEMCTBa  (BKIIOYAIOYM  HENPUOYTKOBI
oprasizaiiii), B SKUX IHO3eMHi YpsSad 4YH iX
areHTH MalTh KOHTPOJBHHW  iHTEpec, He

3aJJOBOJIbHSIOTH KPHUTEPIAM [0 IOCTavyalbHUKIB
TOBapiB Ta MOCIYT.

(iv) Bumaraerbcs, 1mo0 KommaHnii 4yu oprasizarii/
MPUBATHI MiANPUEMIT, K HENPUOYTKOBi, TaK 1
KoMmepiiiiHi, Hamamn HoMep DUNS, skmo ix
00paHo IJIs OTPUMAaHHS CyOKOHTPAaKTy BapTiCTIO
y exBiBasnienTi 30 000 mommapis CILIA uu Oinbire,
OKpiM BHWMNAJAKIB, KOIW BOHU 3BUIbHEHI Yy
BiMOBITHOCTI 110 iH(OpMAaIIii, SKa 3aCBITIYETHCA
y ¢opmi 3acBimdeHHS BIANOBIZATBHOCTI, SKY
BKJIFOYEHO JI0 3aCBiTYEeHb, II0 BUMAraloThCs, y
Honatky 3. (auB. mpumitky 1 HIDKUE).

OdepeHTH MOXYTh MOJABaTH CBOI HPOMO3MMLIT SK
YleHW MapTHEPCTBA 3 IHIIUMHM KOMIAHISIMH UM

Footnote 1. If Offeror does not have a DUNS number and is unable to obtain one before proposal submission deadline, Offeror
shall include a statement in their Evidence of Responsibility Statement noting their intention to register for a DUNS number
should it be selected as the successful Offeror or explaining why registration for a DUNS number is not possible. Contact Dun
& Bradstreet through this webform to obtain a number: https://fedgov.dnb.com/webform Further guidance on obtaining a

DUNS number is available from Chemonics upon request./ fIkmmo Odepenr ne mae Homepa DUNS i He MOXe OTpHMaTh HOTo 10
3aKiHYEHHS TepMiHy MopaHHS nporo3uilii, OhepeHT MOBHHEH BKIIOUUTH B CBOIO 3asBY IPO BiANOBINANBHOCTI 3asBKY, B sIKiil
3a3HadaeThes Horo Hamip 3apeectpyBatd Homep DUNS, sikmmio #oro O6yae oOpaHo SIK yCHIINIHOrO NOCTadalbHUKA ab0 MOSICHUTH,
yomy Peecrpariist Homepy DUNS nemoskimBa. 3B'sokiteest 3 Dun & Bradstreet 3a jponomororo 1iei Be6-popmu, 11106 OTprMaTH
Homep: https://fedgov.dnb.com/webform Tonatkoi mopamu 1mogo orpumanHs HoMepa DUNS Mo)kHa OTpUMATH BijJ KOMIaHii

Kimomnikc 3a 3amurom.
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organizations. In such cases, the Subcontract will
be awarded to the lead company in the partnership.
The leading company shall be responsible for
making all partnership arrangements, including but
not limited to division of labor, invoicing, etc., with
the other company(ies). A legally registered
partnership is not necessary for these purposes;
however the different organizations must be
committed to work together in the fulfillment of the
subcontract terms.

B. Required Proposal Documents
1. Cover Letter

The Offeror’s cover letter shall include the
following information:

i. Name of the company or organization
ii. Type of company or organization

iii. Address

iv. Telephone

V. Fax

Vi. E-mail

Vii. Full names of members of the Board of

Directors and Legal Representative (as
appropriate)
viii.  Taxpayer Identification Number

iX. DUNS Number
X. Official bank account information

Xi. Other required documents that shall be
included as attachments to the cover letter:

a) Copy of registration or incorporation in the
public registry, or equivalent document
from the government office where the
offeror is registered.

b) Copy of company tax registration, or
equivalent document.

c) Copy of trade license, or equivalent
document.

d) Evidence of Responsibility Statement,
whereby the offeror certifies that it has
sufficient financial, technical, and
managerial resources to complete the
activity described in the scope of work, or
the ability to obtain such resources. This
statement is required by the Federal
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opranizamissmu. B Takux Bumagkax CyOKOHTpakT
YKIIQIa€ThCSA 3 OCHOBHOIO KOMITaHIEI0 y TAPTHEPCTBI.
OcHOBHA KOMIIaHisl yKiIajgae BCi MapTHEPChKi Yroaw,
BKITIOYAI0YH, IPOTE HE OOMEKYIOUHUCh, PO PO3MOILIT
mpami, BHUCTaBJICHHS pPaxyHKiB, TOILO, 3 IHIIMMH
kommaHismu. HOpuauuHa peecTpauisi mapTHepCTBa
I IMX [UIed He BUMAaraeTbCs; MNpoTe pi3Hi
opraHizamii OepyTh 3000B’s3aHHs CIIBIPALIOBATH
IU1sl BAKOHAHHSI YMOB CyOKOHTPAKTY.

B. JlokymeHTH, 110 AOAAIOTHCS X0 MPONO3HILil

1. CynpoBinHuii nuct

CympoBigauii guct OdepeHTa MOBHHEH MICTHTH
TaKy iH(popMaLiio:

i. Ha3spa komnaHii un opraHizaiii
ii. Tun koMmaHii yu opranizaiii

iii.  Ampeca
iv.  Tenedon
V. ®daxkc
vi.  EnekrpoHHa morura
Vii. [MoBHi HalfiMeHyBaHHS WicHIB Paau

JupexTopiB un FOpuanaHOro npeacraBHUKA
(BimoBimHO OOCTaBHHAM)
Viii. InenTudikaiiftHuii HOMep MIaTHUKA

OJATKIB

ix.  Homep DUNS

X.  Odiniiina iHdopMmarist mpo OaHKIBCHKUAN
PaxyHOK

Xi. [HIII JOKYMEHTH, IO BUMATAIOThCH, SIKi
MMOBUHHI OyTH BKITIOYEHI K JOJATKH 0O
CYIIPOBITHOTO JIMCTA:

a) Komist cBifonTBa nMpo peectpariro i3
MyOIYHOTO PEECTPY UM €KBIBAICHTHHIA
JIOKYMEHT 13 ypsIToBOro odicy 3a MicIieMm
peectparii opepenTa.

b) Komis mogatkoBoi peectpaltii KoMaHii 4u
CKBIBaJICHTHHH TOKyMEHT.

¢) Komist TOproBoi JineH3ii 4 eKBiBaJICHTHUN
JOKYMEHT.

d) JokymeHTaJbHE MiATBEPIKCHHS 3asBU PO
BiJIOBiAaJIbHICTD, KOO pedepeHT
MiATBEPPKYE HASBHICTH Y HHOTO JJOCTaTHIX
(iHAHCOBHX, TEXHIYHMX Ta yIPAaBIiHCHKUX
pecypciB [utst 3iHCHEHHS MiSUIBHOCTI, 10
OIKCaHa y TEXHIYHOMY 3aBAaHHI, YH
MOXIIUBICTh OTPUMATH Taki pecypcu. Taka
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Acquisition Regulations in 9.104-1. A
template is provided in Annex 3. Required
Certifications.

e) Applicable documents listed in I.4.A.

A sample cover letter is provided in Annex 1 of
this RFP.

2. Technical Proposal

The Offeror may choose to submit one, two or
three case studies relevant to the LOT they offer
services.

The technical proposal shall comprise the following
parts:

Part 1: Technical Approach - Response to one or
more case studies (10 pages maximum per case
study).

e Include a work plan that describes how the
Offeror will work with the beneficiary to
develop a campaign strategy, relevant
messages and reach the target population.

» Develop a promotional strategy that describes
the elements described in the section 11.3
Deliverables Stage 1 of the relevant LOT. It is
up to the Offeror on this stage to decide, which
exact logic to proceed in order to create the
promotional strategy.

e Provide a hypothetical low and high cost
proposal, appropriate to the size of the
organization and which includes audience and
reach. The cost proposal should include
different itemized cost scenarios to implement
proposed promotion strategy.

* Due to the regionally specific dynamics and
community  networks  necessitated by
campaigns of is breadth, offerors may need to
utilize partnerships with local organizations or
firms and will need to demonstrate knowledge
of the local media environment and audience.
Offerors should include mention of existing
partnerships, knowledge and experiences that
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3asBa BUMaratbcs DenepaabHUMI
[Monoxenns mozao 3akymisens y 9.104-1.
®opma HagaeTbes y Joparky 3 «Heooxinni
MOCBiTYEeHHS».

e) BiamoBigHi JOKYMEHTH, IO TIEpEepaxoBaHi y
L4.A.

[lpumipHu#i  CynpoBigHMH JIUCT HAJAETBCT Y
Homarky 1 no uporo 3HIIL.

2. TexHi4Ha TPOMO3ULIIS

Odepent Moxxe BHOpaTH A0 TOAAHHS OJWH, JiBa 200
TpH TeMaTHYHHUX NpuKiIaza, siki crocyiotbes JIOTy,
MOCIYTHU A0 SAKOTO BiH MPOIOHYE.

Texuiuna HpOHOSI/II_IiH CKIIaJAa€ThCA 3 TAKUX YaCTHUH:

Yacruua 1: Texuiuamil miaxix - BingmoBigs HA oguH
a0o0 JeKiibKa TeMaTUYHUX NpUKIagiB (Makcumym 10
CTOpPIHOK Ha OAWH HPHUKIAN).

Bkmtouite poOoumii TiaH, SKHA OMHUCYE, SIK
OdepenT Oyne mpairroBati 3 OeHediliapoM is
po3poOKu  cTpaTerii KammaHii, BiJIOBITHUX
MOBIJOMJIEHB Ta OXOIUICHHS LIBOBOT ayIUTOPIi.

Po3poOutn crpaterito mpocyBaHHS, e€NEeMEHTH
axoi onucani y cekuix 1.3 Pesynpratn Ha Etami
1 BigmosimHoro JIOTy. OdepeHT Ha naHoMy
erami caM B IpaBi BU3HAUaTH, SKi i3 3a3HAUYCHUX
MYHKTIB BUKOHYBaTH Uil CTBOPEHHS cTpaTerii
MPOCYBaHHSL.

Hapalite rimoTeTMyHy  OpPOMO3HULII0 OO
HU3BKOI Ta BHCOKOi BapTOCTi (MiHIMaJbHOI Ta
MakCHMallbHOI), SKa  BiANOBiZae  po3Mipy
oprafizamii Ta BKIIOYaE ayJUTOpil0  Ta
oxoryieHHs.  L[iHoBa  mpomo3uiisi  MOBHHHA
BKJIFOUATH Pi3HI ClieHapii aeranizallii BUTpaT s

peamizarii 3aIpOITIOHOBAHOL cTparerii
IPOCYBaHHSL.

BpaxoByroun perioHanbHO-cienuiaHy
OUHAMIKy Ta  KOMYHILIHHI  Mepexi, IO
00yMoOBIIeHi MOIINPEHUMHU KaMIIaHisIMHU,
oepeHTH MOXYTb MOTpeOyBaTH BUKOPHCTAHHS
MapTHEPCHKHUX 3B'A3KIB 3 MiCLIeBUMH

opra”izamissMu 4yu ¢ipmMamMy, 1 BOHM IOBHHHI
MPOIEMOHCTPYBAaTH 3HAaHHA MICLEBOTO Mefia-
cepenoBuma Ta ayautopii. OdepeHTH NOBHUHHI
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will  be utilized for the successful
implementation of this project. The Offeror
should clearly outline these partnerships,
including the location and capabilities of
partner organizations.

Part 2: Management, Key Personnel, and Staffing
Plan. This part shall be between 2 and 5 pages long,
but may not exceed 5 pages. CVs for key personnel
may be included in an annex to the technical
proposal and will not count against the page limit.

* Introduce the organization’s management and
past experience with promotional campaigns at
the national level or sub-national level with a
focus on eastern Ukraine.

* Include concrete examples of success, the
ability to work across multiple media
platforms, and work with government or non-
government, non-profit organizations.

» Provide profiles of key personnel that will be
available to work on the project. This should
include a designated project manager and the
profiles of 2-4 technical experts that will be
available to work directly on developing
promotional plans with beneficiaries.

Part 3:. Corporate Capabilities, Experience, and
Past Performance. This part shall be between 2 and
7 pages long, but may not exceed 7 pages.

Part 3 must include a description of the company
and organization, with appropriate reference to any
parent company and subsidiaries. Offerors must
include details demonstrating their experience and
technical ability, including those of proposed
consortium members, in implementing the
technical approach/ methodology and the detailed
work plan. Additionally, Offerors must include
three (3) past performance references of similar
work (under grants, contracts or subcontracts)
previously implemented as well as contact
information for the companies for which such work
was completed. Contact information must include
at a minimum: name of point of contact who can
speak to the Offeror’s performance, name and
address of the company for which the work was
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BKJIFOUUTH iH(opMaio po icHyroui
nmapTHEPCTBA, 3HAaHHA Ta JOCBiA, sKi OymyTb
BUKOPUCTaHI /il YCHIIIHOI peamizamii mporo
npoekty. OdepeHT TOBHHEH YIiTKO OKPECIUTH
Taki MapTHEPCTBA, BKITIOYAI0YH Micue
pO3TallyBaHHS Ta CIPOMOXHOCTI HapTHEPCHKUX
Oprasizarfii.

Yactuna  2: 3HaNOMCTBO 3 opTraHi3aIli€ro,
KOpPIIOPAaTUBHUN JIOCBiJ] Ta KIFOYOBI MpaIliBHUKI
(MakcUMyM 5 CTOPIHOK).

* Hapaiite iH(OpMamifo mOA0  KEPIBHUIITBA
opraHizamii Ta JOCBily Yy MHUHYJIOMY IIOAO
BIIPOBAI’KEHHS peKIaMHHMX  KaMIaHid Ha
HaI[lOHAJIbHOMY a00 perioHaJbHOMY pIiBHSIX 3
aKIEHTOM Ha CXiTHy YKpaiHy.

* Bxio4iTh KOHKpPETHI MPUKIAAW YCHIXy, BMiHHA
MpalioBaTH Ha KiTbKOX Mefdia-uiatrgopmax Ta
NpalioBaTH 3 YPSAAOBUMH Ta HEYPSIIOBHMHU
HEKOMEPIIHHUMU OpraHi3aIlisMu.

» Hapaiite npodini KIr040BOro mepcoHaity, SIKHi
Oyae gocTymHui mnsi poOoTH 3 mpoektom. lle
MOBUHHO BKJIIOYaTH TPU3HAYEHOTO KEpiBHUKA
mpoeKTy Ta npodini 2-4 TeXHIYHUX eKCHEPTiB, SKi
3MOXKYTh  Oe€3locepeqHbO  MpaIOBaTH  Haj
PO3pOOKOIO peKIIaMHUX IIaHIB 3 OeHedimiapamu.

Yacruna 3: JlocBix ta crax podotu. Ll yactuHa mae
Oyt oOcsroM Big 2 10 7 CTOPIHOK, TPOTE HE
MOBHHHA MEPEBUILYBAaTH 7 CTOPIHOK.

YactiHa 3 MOBMHHA MICTUTH OIMC KOMIIAHII Ta
opraHizaiii, 3 BiANOBIJHMM MOCHJIAHHIM Ha Oyab-
Ky MaTEpHUHCHKY KOMIIaHII0 Ta JOYipHI KOMIIaHii.
OdepenT  TOBWHHI  BKIIOYHMTH  JIeTalli, IO
JEeMOHCTPYIOTh X JIOCBiJ Ta TEXHIUYHY CIPOMOXKHICTh
peanmizyBaTH TEXHIYHWUN Minxin/ METOJ0Joriio, Ta
neranbHuil Tan pobotu. Oxpim Toro, Odepentu
MOBHHHI BKIIOUYMTH 3  (TpHU) KOHTAKTH  JUIS
peKOMEHIaIliil 100 JOCBiMy mMomiOHOI poOoTH B
MUHYIOMY (32 TIpaHTaMH, KOHTPAKTAMH YU
CYOKOHTPAaKTaMH), a TAKOX KOHTAKTHY iH(OpMaIlito
KOMIIaHil, Ajsl SIKMX Taka poOora Oyna 3aiiicHeHa.
KonraktHa iHdopmarmiss NOBMHHA, SK MIiHIMYyM,
MICTUTH: HailMEHYBaHHS KOHTaKTHOI 0coOu, fKa
MOXE PpO3MOBICTH mnpo BHUKOHAaHHA OdepeHToMm
poboTH, HallMEeHyBaHHS Ta ajpecy KOMIIaHii, IS
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performed, and email and phone number of the
point of contact. Please notify the points of contact
that Chemonics may be contacting them within one
week after the RFP deadline.

Chemonics reserves the right to check additional
references not provided by an Offeror.

The sections of the technical proposal stated above
must respond to the detailed information set out in
Section Il of this RFP, which provides the
background, states the scope of work, describes the
deliverables, and provides a deliverables schedule.

3. Cost Proposal

The cost proposal is used to determine which
proposals represent the best value and serves as a
basis of negotiation before award of an 1QS.

The ceiling price of the 1QS to be awarded will be
an all-inclusive fixed price. No profit, fees, taxes,
or additional costs can be added after award.
Nevertheless, for the purpose of the proposal,
Offerors must provide a detailed budget showing
major line items, e.g. salaries, allowances, travel
costs, other direct costs, indirect rates, etc., as well
as individual line items, e.g. salaries or rates for
individuals, different types of allowances, rent,
utilities, insurance, etc. Offers must show unit
prices, quantities, and total price. All items,
services, etc. must be clearly labeled and included
in the total offered price. All cost information must
be expressed in UAH. See Annex 2 for a sample
cost structure

Because UCBI Il is a USAID funded project and is
implemented under a bilateral agreement between
the Ukraine and the U.S. Government, Offerors
must not include VAT and customs duties in their
cost proposal.

PLEASE NOTE: Offerors must affirmatively
state in the offer that they understand
Chemonics is VAT exempt and that this

RFP #UCBI 11-061
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SKO1 3AiCHIOBaNacs podoTa, Ta eNeKTPOHHY aApecy i
HoMep TenedoHa KOHTAakTHOI ocoOm. bymp macka,
MOBIIOMTE KOHTAKTY 0CO0Y MPO MOXKIUBICTh 3aIUTY
Bim KiMOHIKC TpOTATOM OJHOTO THXKHS ITiCIS
3aKiHYCHHS TOJaHHSI TPOO3UILisl.

Kimonikc 30epirae 3a cobor mpaBo NeEpPEBIPUTH
JMOJAaTKOBI ~ peKOMEHjamii, sKi He  BKa3aHi
OdepenTom.

Po3ginu TexHIYHOT Mpomo3ullii, SKi 3a3HaYeHi BUIIE,
MOBHMHHI BIANOBiAaTH JeTanbHil iH(popMawii, sKka
3a3HadeHi y Po3aini Il mporo 3HII, B sikiii MicTAThCS
BHUXIJIHI  TIOJOXXEHHS,  OKPECIIOEThCSI  TEXHIYHE
3aBJIaHHS, OIHCYIOThCS pe3yabTaTH Ta
BCTaHOBITIOETHCS Tpadik AJOCSITHEHHS pe3yIbTaTiB.

3. LlinoBa npormo3uuis

LlinoBa  mpomo3Wilii  BUKOPUCTOBYETHCA IS
BH3HAUEHHS TPOMO3UIli, IO HaJae HaWKpanry
BapTICTh 1 CIlyTye OCHOBOIO JUIA TIEPEMOBUH IIE€pe]
yknagenHsm CBBOIIL.

I'pannyna nina CBBOLII, skwuii Oyzxe yknaaeHo, Oyne
BCEOXOIUTIOIYO  (ikcoBaHowo  miHow.  [licis
YKJIQJICHHSI CYOKOHTPAKTy HEMOXJIIMBO TOJIATH JOXi],
KOMICiifHi oIjIaTH, MONATKU, UM JONATKOBI BUTPATH.
[Ipore mns minmeit mpomoswmii OdepeHTH MOBUHHI
HAJaTH JeTaTi30BaHUN OJDKET, 10 JEMOHCTpPYE
OCHOBHI Tpadu, HANpUKIaa, 3apoOiTHA IUIATHS YU
CTaBKH TIPAIiBHUKIB, Pi3HI THIIH HAJ0AaBOK, OPEHAY,

KOMyHaJbHI  TIJIATeXi,  CTpaxyBaHHs,  TOIMIO.
OdepenTn TOBMHHI BKa3aTh IMiHYy OJWHHIIL,
KUTBKICTB, 1 3arajibHy BapTiCTh. Bci  ToBapm,

MOCTYTH, TOIIO, MAlOTh OyTH YiTKO MPOMapKOBaHi Ta
BKJIFOUEHI 1O 3araipHOi I[iHM mpono3umii. Bces
iHpoOpMaIlisi CTOCOBHO IIiH TOAAETHCS Y TPUBHIAX.
JuBiThCS 3pa3oK TaONMUIIl CTPYKTYpy BHTpaT ¥y
Honatky 2.

Ockinpku UCBI Il € mpoexkrom USAID i BrimoeTbes
3TiIHO JBOCTOPOHHBOI paMKax Yroau MiK Ypsaom
Ykpainu ta Ypsagom Crnomydenux LlTtatiB Amepukw,

opepeHTH HE BKJIIOYAIOTH N0 CBOEI IIHOBOI
nporrozutrii [1/IB Ta muTHI 360pH.
3BEPHITH VYBAI'Y: Odepentn 1noBUHHI

CTBEP/UKYBAIBHO 3a3HAYUTH Y NPONO3MIii, 10
BOHH PO3yMiloTh, o0 KiMoHikc € KomMnaHier, 1mo
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exception will be recognized for all invoicing.
Failure to affirmatively state Offerors intention
to recognize the Ukrainian VAT exemption may
be grounds for exclusion for consideration and
award of a contract under this RFP.

The cost proposal shall also include a budget
narrative that explains the basis for the estimate of
every cost element or line item. Supporting
information must be provided in sufficient detail to
allow for a complete analysis of each cost element
or line item. Chemonics reserves the right to
request additional cost information if the evaluation
committee has concerns of the reasonableness,
realism, or completeness of an offeror’s proposed
cost.

If it is an Offeror’s regular practice to budget
indirect rates, e.g. overhead, fringe, G&A,
administrative, or other rate, Offerors must explain
the rates and the rates’ base of application in the
budget narrative. Chemonics reserves the right to
request additional information to substantiate an
Offeror’s indirect rates.

Under no circumstances may cost information be
included in the technical proposal. No cost
information or any prices, whether for deliverables
or line items, may be included in the technical
proposal. Cost information must only be shown in
the cost proposal.

I.5. Source of Funding, Authorized Geographic
Code, and Source and Origin

Any subcontract resulting from this RFP will be
financed by USAID funding and will be subject to
U.S. Government and USAID regulations.

All goods and services offered in response to this
RFP or supplied under any resulting award must
meet USAID Geographic Code 935 in accordance
with the United States Code of Federal Regulations
(CFR), 22 CFR 8228, available  at:
http://www.gpo.gov/fdsys/pkg/CFR-2012-title22-

RFP #UCBI 11-061
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3BiibHeHa Bigx cmiaatu 1B, i mo Ttake
3BUIbHEHHS1  3aCTOCOBYBATHMeETbCH /10  BCiX
paxyHKiB. BincytHicTn CTBEPAKYBAIBHOIO
3a3HadyeHHs: OdepenTamMu  HaMmipy BH3HATH

3piibHeHHs Big II/IB B VYkpaini, moxke Oyrm
MiACTaBOI0 UIA HeJONyLIeHHs NPONo3uuii /10
pO3rJsigy Ta 10 HagaHHs rpanTy 3a uum 3HIIL.

LlinoBa mpomO3uIlisi Ma€ BKIOYATH IMOSCHEHHS JO
OI0/DKETy Ha OCHOBI KOJKHOTO I[IHOBOTO €IEMEHTY Y1
rpagpu  OIOIXKETY. CympoBigna  iHdopmaris
HAJA€TbCS JOCTaTHBO JETAi30BaHO AJIS TOro, LI00
3a0e3MeuynTH TOBHUM aHaji3 KOXXHOTO I[iIHOBOTO
eneMeHTy uM rpadu Oromkery. KiMoHike 3anuiiae 3a
co0ol0 MmpaBo 3pOOMTH 3amMT NP0  HaJaHHSA
JOAATKOBOI IiHOBOI iH(opMmamii, SKII0 OLIHOYHHHA
KOMITET MaTuMe 3aCTEPEKECHHS 100
OOTPYHTOBAHOCTI, PEaTiCTUYHOCTI Y TIOBHOTH IIiHH,
10 IPOIIOHYETHCA O(hEePEHTOM.

Axmo 3BuuaiiHOr  mpaktHkoo  OdepeHTa €
BKIIIOYaTH B OIODKET HempsiMi BUTpaTH, a came
HakIaJHI Ta JOJAaTKOBI BHTpAaTH, YIPABIIHCHKI,
aJMiHICTpaTUBHI Ta IiHImI Tapudu, odepeHTH
MOBUHHI TOACHUTH Tapudu Ta TapudpHy O0azy
3aCTOCYBaHHS y MOSICHEHHSX 110 OtokeTy. KiMoHike
3ajMIIae 3a co0OK MpaBO 3pOOMTH 3amHUT IPO
HaJaHHs TOJATKOBOI iH(hopMaIlil A oOTpyHTYBaHHS
HENpsIMUX CTaBOK odepeHTa.

LinoBa iH(dopMaris 3a XKOTHUX OOCTaBUH HE MOXKE
OyTH BKJIOUEHA 10 TexHiuyHoi mpomo3wumii. LliHoBa
iHpopMartis un Oyab-sIKi I[iHU, SK MOA0 PE3yIbTATIB,
Tak i mozo rpad OrmKeTy, He MOXKe OyTH BKITIOYEHA
no TtexHiuHOi mpomosuiii.  LliHoBa iHdoOpMartis
HAJa€ThCs BUKITIOYHO Y I[IHOBIH MTPOMO3HIIii.

I.5. xepeso  ¢inancyBaHHs, /JA03BOJIEHMIi
reorpadiuHuii Ko, TxKepesao Ta NOX0IKEeHHS

Bynp-sxkmit  cyOkonTpakt 3a nmMm 3HII Oyne
¢inancyBatucs ~ USAID 1 KepyBaTUMETbCA
nonoxxeHHsmMu Y psagy CLIA Ta USAID.

Bci ToBapm Ta mocmyrw, MmO TPONOHYIOTHCS Y
BignoBine Ha med 3HII, un mocraBmATUMYThCS 3a
Oynp-sIKUM CYOKOHTpPaKTOM, IIOBHHHI BiINOBiZaTH
reorpadivaomy komy 935 USAID y BiamoBigHOCTI
1o Konexkcy ®@enepanbuux I[lonoxens CrionmydeHux
[ratie (K®IT), 22 K®II §228, o3HaiiomuTucs 3
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voll/pdf/CFR-2012-title22-voll-part228.pdf.

The cooperating country for this RFP is Ukraine.

Offerors may not offer or supply any products,
commodities or related services that are
manufactured or assembled in, shipped from,
transported through, or otherwise involving any of
the following countries: Cuba, Iran, North Korea,
Syria. Related services include incidental services
pertaining to any/ all aspects of this work to be
performed under a resulting contract (including
transportation,  fuel, lodging, meals, and
communications expenses).

1.6. Chronologmical List of Proposal Events

The following calendar summarizes important
dates in the solicitation process. Offerors must
strictly follow these deadlines.
RFP announcement July 11, 2019

Deadline for written questions

July 19, 2019
Answers provided to questions/ clarifications

July 23, 2019
Proposal due date July 31, 2019

Subcontract award (estimated)
August 16, 2019

The dates above may be modified at the sole
discretion of Chemonics. Any changes will be
published in an amendment to this RFP.

Written Questions and Clarifications. All
questions or clarifications regarding this RFP must
be in writing and submitted to
tender@ukrainecbi.com no later than 18:00 hrs
on July 18, 2019. Questions and requests for
clarification, and the responses thereto, will be

RFP #UCBI 11-061
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SKHUM MO>KHa 3a anpecom:
http://www.gpo.qgov/fdsys/pkg/CFR-2012-title22-
vol1l/pdf/CFR-2012-title22-vol1-part228.pdf.

Kpainoro, 3 sKOIO B3IIMCHIOETBCS CHIBIIpaIs s
uporo 3HII, € Ykpaina.

O(l)epeHTI/I HC MOXYTb HPOIOHYBATHU YU IOCTABJIATH

MPONYKTH, TOBAapH YW CYNyTHI TOCIYTH, SKi
BHUPOOIISIFOTHCS 9n 30MpPaIOThCS Y, 9n
BINIPaBIIAIOTECS,  TPAHCIOPTYIOTbCA  TPAH3UTOM

4yepe3, 4d OyAb-SIKMM IHIIMM YUHOM 3aTOPKYIOThH
Oynap-sKy i3 KpaiH, 1o nepepaxoBaHi Hwk4e: Kyoa,
Ipan, IliBaiuna Kopes, Cupis. CymytHi nociayru
BKJIIOYAIOTh TOB’SI3aHi TMOCIYTH, LIO CTOCYIOTHCS
Oynb-sikux/ BCiX acmekTiB wiel poOoTH, sKy Oyne
BUKOHAHO 3a KOHTPaKTOM (BKITIOUATOUH
MIEPEBE3CHHS, MAJIMBO, MMPOKUBAHHSI, XapuyBaHHS Ta
BUTpPATH Ha 3B'30K).

1.6. XpoHnosoriynmii mepesik NPONOHOBAHUX
3axoniB

VY KaneHaapi, IO HaBOAWTHCS HIDKYE, 3a3HAYeHi
BaYUIMBI J1aTH KOHKypcHoro mpouecy. Odepentu
MOBHMHHI YiTKO MPUTPUMYBATHCS LIUX TEPMiHiB.

Orosomenns 3HII 11 aunns 2019 poxy

KinueBuii TepMiH ISl IMCbMOBHX 3aIUTAHb
19 s 2019 poxy

Hananns Bignosigei/ mosicCHeHbL HA 3aITUTAHHSA
23 mamusa 2019 poky

JaTta mopanHs npono3uunii

31 mumusa 2019 poky
Jara ykJgageHHs KOHTPAKTy (3a momepeaHiMH
pO3paxyHKaMH) 16 cepmus 2019 poxy

Hatu, mo 3a3HaueHi BUILE, MOXYTh 3MiHIOBATHCS
BUKIIOYHO Ha po3cyn Kimonike. Byap-siki 3MiHn
OyayTh omyOiikoBaHi y momatky mo uporo 3HIT.

IIncemoBi nuTaHHsA Ta MosicHeHHsl. Bci nuranss
4yl [OsicHEHHsA cTocoBHO 1poro 3HII moBuHHI
MOJIaBaTUCS y MUCHMOBIA (popMi Ta momaBaTHCS Ha
anpecy tender@ukrainecbi.com ne nizuimre 18:00 18
gunas 2019 poky. [lutaHHS 4YM 3anuTH PO
HaJaHHS pO3’SICHEHb Ta BINNOBiAI Ha HUX OyAyTh
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circulated to all RFP recipients who have indicated
an interest in this RFP.

Only written answers from Chemonics will be
considered official and carry weight in the RFP
process and subsequent evaluation. Any answers
received outside the official channel, whether
received verbally or in writing, from employees or
representatives of Chemonics International Inc., the
UCBI Il project, or any other party, will not be
considered official responses regarding this RFP.

Proposal Submission Date. All proposals must be
received by 18:00 hrs on July 31, 2019. Late
offers will be considered at the discretion of
Chemonics.

Oral Presentations. Chemonics reserves the
option to have select Offerors participate in oral
presentations with the technical evaluation
committee. Interviews may consist of oral
presentations of Offerors’ proposed activities and
approaches. Offerors should be prepared to give
presentations to the technical evaluation committee
at the UCBI Il office within 2 days of receiving
notification.

Subcontract Award (estimated). Chemonics will
select the proposal that offers the best value based
upon the evaluation criteria stated in this RFP.

1.7. Validity Period

Offerors’ proposals — including cost — must
remain valid for 60 (sixty) calendar days after the
proposal deadline.

1.8. Evaluation and Basis for Award

An award will be made to the Offeror whose
proposal is determined to be responsive to this
solicitation document, meets the eligibility criteria
stated in this RFP, meets the technical,
management/ personnel, and corporate capability
requirements, and is determined to represent the
best value to Chemonics. Best value will be
decided using a tradeoff process.

RFP #UCBI 11-061
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pO3MOBCIOKEH] cepen ycix orpumyauiB 3HII, sxi
3a3HaYMIIM PO CBiil iHTEpec 1o nporo 3HIL.

Tinekn  muceMoBl  Bigmosimi  Bix  KiMmoHike
BBAXATUMYThCS OQIUIHHUMU Ta MaTHMYyThb Bary y
npoueci 3HII Tta wHacrtynmHoOi ouiHku. bByap-sxi
NUTAaHHS, OTPUMAaHi Mo3a MeXaMd OQimiiHUX
KaHaliB, OTPUMaHi yCHO 4YH TIHCbMOBO, BiX
MpaIliBHUKIB Ei7i MPECTABHUKIB Kimonikc
Inrepuemnn Iuk., npoexkty UCBI Il un Oynp-sxoi
iHIIOI CTOPOHHM, HE BBAXKAIOTbcA O(iLIHHMMHU
BianoBiasmu crocosuo 3HIL

Jdara nonanHs mnpomo3uuii. Bci mpomosmmii
noBuHHI Oytn otpumani Ao 18:00 31 smmusa 2019
poky. llpomo3umii, orpumani 3 33amMi3HEHHAM,
OynmyTh posrisiaTcs 3a pimeHHsaM Kimonike.

Yeni nmpesenranii. Kimonikc 30epirae 3a coboro
npaBo 3ampocuTu okpemux OdepeHTiB A0 ydacti B
YCHHX TPE3CHTAIliAX Tepel] TEeXHIYHUM OIIHOYHUM
KoMiTeToM. [HTEpB’10 MOXYTh CKJIaJaTHCS 13 YCHHX
npeseHTanii  OdepeHTamMu CBO€i  MPOITOHOBAHOT
IistTbHOCTI Ta mimxoxmiB. OdepeHTH TOBHHHI OyTH
TOTOBI HamgaTH MIPE3EHTAIII0 TEXHITHOMY
ouiHoyHoMy komirery B ogici UCBI Il mpotsarom 2
TTHIB 3 THS OTPUMAaHHS ITOB1TOMIICHHS.

Jara ykiaaganHs cyOKOHTPaKTy (3a momepeaHiMu
po3paxynkamu). KiMoHiIKC o0epe mporo3uilito, sKka
HaJa€ HaWKpamly IiHy Ha OCHOBI KpPHTEpiiB OIiHKH,
sKi 3a3HaveHi y 3HIL.

L.7. Tlepiox unHHOCTI

[Mponosumii OdepeHTiB, BKIIOYAIOYH IIHOBI, MAlOTh
30epiraTy 4MHHICTH TporsroM 60 (mrictuaecarTy)
KaJICHIaPHUX JIHIB MICIs KIHIIEBOTO CTPOKY MOJAHHS
MPOTIO3UIIIH.

1.8. Oninka Ta ocHOBa 1)1 YKJIaAaHHSA KOHTPAKTY

Kontpakr Oyne yxmageHo 3 OdepeHToM, YHIO
MPOMO3HIII0 Oy/ie BU3HAYCHO TAKOIO, 1[0 BiIOBIIaE
BHMOT'aM [IbOT'O KOHKYPCY, KPUTEPisM BiINOBIHOCTI,
ski 3a3HaveHi y npomy 3HIL, BiamoBigae TexHIYHUM,
YIPaBJIiHCBKUM BHMOraM Ta BHUMOTraM  MIONO
MepcoHaly, Ta BHMOTaM LIOA0 KOPHOPaTUBHOI
CIIPOMOYKHOCTI, a Takox Hanzae KiMoHikc Halkpairy
BapTicTh. Haiikpama BapTicTh BH3HAYAETHCS B
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This RFP will use the tradeoff process to determine
best value. That means that each proposal will be
evaluated and scored against the evaluation criteria
and evaluation sub-criteria, which are stated in the
table below. Cost proposals are not assigned points,
but for overall evaluation purposes of this RFP,
technical evaluation factors other than cost, when
combined, are considered more important than cost
factors. If technical scores are determined to be
equal or nearly equal, cost will become the
determining factor.

In evaluating proposals, Chemonics will use the
following evaluation criteria and sub-criteria:

RFP #UCBI 11-061
Page 18 of 56

nporeci y3roaKeHHs.

Jna nporo 3HII BHKOpHCTOBYBaTMMETHCS IPOLIEC
Y3TOJDKGHHS Ul BU3HAYEHHS HaMKpailoi BapTOCTI.
Lle o3Hauae, MO KOXHY MPOMO3UIIII0 OyJe OIIHEHO
Ta MPHUCBOEHO Oamm Ha OCHOBI KpHUTEpiiB Ta
MIJKPUTEPiiB  OIlIHKHW, SIKi 3a3HA4eHi y TaOmuIl
Hwkue.  LliHoBUM  mpomosumismM — Oamm  He
MPHUCBOIOIOTHCS, NPOTE ISl LJIeH 3arajibHOi OLIIHKH
3a M 3HII, TexHiuHi akTOpH OLIHKH, OKpPIM LIiHH,
MIPY CKJIAJIaHHI, BBAKAIOTHCS OUTBII BRXKITMBUMHE, HIXK
HiHOBI (akTopH. SIKIIO BHCTaBIAIOTHCS PIBHI 4H
Maibke piBHI 0Oanu 3a TEXHIYHY HPOIO3HIIIO,
BH3HAYAJIbHUM (PAKTOPOM CTa€ IIiHA.

[Ipu OLIHIIL MTPOTO3HITIN Kimonikc
BHKOPHCTOBYBATHME TaKi KPUTEPii Ta MiAKPUTEPIi:

Evaluation Criteria
Kpurepii oninkn

Evaluation Sub-criteria
HinkpuTepui oninkm

Maximum Points
MakcumMaiabHi 02711

Technical Approach
TexHIdHnNi miaxig

Does the Offeror demonstrate an understanding of the
situation and goals of the program and beneficiaries?
Yu nemonctpye OdepeHT po3yMiHHs cUTyalii Ta inei
nporpamu Ta 6eHediniapis?

10 points/ 6anis

Is the proposed communications plan appropriate for
the goals, scale and target audience of the organization?

Uu nponoHOBaHWI IUIaH KOMYHIKAIl BiIIOBiIae
nisiM,  MacmTabaM — opradizamii Ta 1 IiTbOBOL
ayauTopii?

30 points/ 6aniB

Does the proposed promotional plan demonstrate good
working knowledge of the media environment in
Ukraine?

Uu neMOHCTpye 3amnpolOHOBAaHWI pEKIaMHHMH IUIaH
XOpolli 3HaHHA Mefia cepefoBHILa B YKpaiHi?

20 points/ 6auniB

Total Points — Technical Approach/ Besoro 6aniB — Texniunmii migxin

60 points/ danis

Organizational Capabilities, Key Personnel Experience, and Past Performance
CrpoMOKHICTh OpTaHi3alii, OCHOBHHI IIEPCOHAJ Ta CTaX poOOTH
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Company Background and Experience — Does the
company have experience relevant to the project Scope
of Work? Prior experience in  promotional
communications nationally and/ or regionally?

Hocsin poboru kommanii — Yn Mae KoMmmaHis JOCBi,
0 € pEIEBAaHTHUM ISl BUKOHAHHS TeEXHIYHOrO
3aBganna? [lomepenHiii mocBim pobGotu y cdepi
po3po01i Ta BIPOBAIKEHHS KOMYHIKalifHUX KaMIaHii
Ha HaIl[lOHAJIBHOMY DiBHI Ta/ perioHaIbHOMY PiBHI?

20 points/ 6ainiB

Are the profiles of personnel proposed sufficiently

experienced?

Uwu mocTaTHRO AOCBIAYEHI KaJpH 3allpOIIOHOBAHI?

20 points/ 6auiB

Total Points — Organizational Capabilities
Bceboro 6aniB —CnipoMoskHicTh opraizamii

40 points/ 6anie

Total Points/ Beboro 0ajiis

100 points/ 6axis

Offerors should have the capacity to perform all of
the services under one or more LOTS, but need not
demonstrate capacity to work in all three LOTs.
Offerors may submit proposals to work in one, two,
or all three LOTSs.

Evaluation points will not be awarded for cost. Cost
will primarily be evaluated for realism and
reasonableness. If technical scores are determined to
be nearly equal, cost will become the determining
factor.

This RFP utilizes the tradeoff process set forth in
FAR 15.101-1. Chemonics will award a subcontract
to the Offeror whose proposal represents the best
value to Chemonics and the UCBI Il project.
Chemonics may award to a higher priced offeror if a
determination is made that the higher technical
evaluation of that Offeror merits the additional cost/
price.

1.9. Negotiations

Best offer proposals are requested. It is anticipated
that a subcontract will be awarded solely on the basis
of the original offers received. However, Chemonics
reserves the right to conduct discussions, negotiations
and/ or request clarifications prior to awarding a
subcontract. Furthermore, Chemonics reserves the
right to conduct a competitive range and to limit the

Ogepernmu nosunni mamu 3mMo2y GUKOHAMU 6CI
nocayeu 3a 0OHum abo xirekoma JIOTamu, ane ne
0008’ 3K0680 0eMOHCMPYBAMU CHPOMONCHICIL Y
ecix mpvox JIOTax. Odgpepenmu  moocymo
noodasamu npono3uyii oo pobomu 6 00HOMY,
08ox, abo ecix mpvox JIOTax.

OuiHoyHi Oanyu He HAapaxOBYBATUMYTHCS 3a LiHY.
ina romoBHMM YWHOM Oyae OLIHIOBATHCS Ha
NpeAMeT peajJicCTHYHOCTI Ta OOIPYHTOBAHOCTI.
Sxmo TexHiuyHa omiHKa Oyne MpHOIH3HO PIBHOIO,
[iHa cTaHe BU3HAYAIEHUM (PaKTOPOM.

Heit 3HII 3actocoBye mpoiiec Y3TOMKEHHS, IO
BcranoBieHuit y @I13 15.101-1. Kimonike yknazme
cyokoHTpakT 3 OdepeHTOM, TPOMO3UILS SIKOTO
HajacTh HaWkpamyy Bapricte ans KimoHikc Ta
mpoekty UCBI Il. Kimonikc Moxe HamaTu
cyokoHTpakT OdepeHTy 3 BHUIIOK I[HOK SKIO
OyJe MpUiHSATEe PIIICHHS MPO Te, 10 BUIIA OIlIHKA
TEXHIYHOI TMPONO3ULii BUIPABIOBYE JIOJATKOBY
LiHy/ BapTICTb.

1.9. IlepemoBuHHU

OromnouryeTbcsl 3amuT Ha OTPUMaHHS HaWKpallnx
npono3uiiid. OYikyeTbcs, MO CyOKOHTpakT Oyzae
YKIaJ€HO BHKJIIOYHO HA OCHOBI OTPHUMAaHHUX
opurinaniB npono3uuii. [Ipore Kimonike 36epirae
NpaBO MPOBECTH OOTOBOPEHHS, NMEPEMOBHHU Ta/4n
3pOoOMTH 3alUT MPO HAJAHHS PO3’SICHEHb [0
yKiageHHs cyOkoHTpakTy. bimem toro, Kimonike
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number of Offerors in the competitive range to
permit an efficient evaluation environment among the
most highly-rated proposals. Highest-rated Offerors,
as determined by the technical evaluation committee,
may be asked to submit their best prices or technical
responses during a competitive range. At the sole
discretion of Chemonics, Offerors may be requested
to conduct oral presentations. If deemed an
opportunity, Chemonics reserves the right to make
separate awards per component or to make no award
at all.

1.10. Terms of Subcontract

This is a request for proposals only and in no way
obligates Chemonics to award a subcontract. In the
event of subcontract negotiations, any resulting
subcontract will be subject to and governed by the
terms and clauses detailed in Section I1l. Chemonics
will use the template shown in section Il to finalize
the 1QS. Terms and clauses are not subject to
negotiation. By submitting a proposal, Offerors
certify that they understand and agree to all of the
terms and clauses contained in section I11.

1.11. Privity

By submitting a response to this request for
proposals, Offerors understand that USAID is NOT a
party to this solicitation.

Section Il. Background, Scope of Work,
Deliverables, and Deliverables Schedule

11.1. Background

The Ukraine Confidence Building Initiative 11 (UCBI
I1) is a USAID program implemented by Chemonics
International Inc. in Ukraine. The program issues
grants to organizations working in Ukraine to (1)
increase acceptance of a Ukrainian civic identity, (2)
increase participation in Ukraine’s reform process,
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30epirae mpaBO TNPOBECTH KOHKYPCHY BHOIpKY i
oOMexuTH KinbKicTh OdgepeHTiB y KOHKYPCHil
BUOIpI, MO0 YMOXIUBUTH €(EKTUBHE OLIHOYHE
CepelioBUIIe I HAWOUIBII BHCOKO OIIHEHUX
npono3umiin. OdepeHTiB, ski OymyTh OIliHEH]
HaliBHILE, 32 BU3HAUYCHHAM TEXHIYHOTO OLIIHOYHOT'O
KOMITETY, MOXXe OYyTH 3ampolIeHO IOAaTH iX
HaWKpalli I[iHM 4Yd TEXHIYHI BiMOBiMi MPOTITOM
KOHKYpcHOi BHOipku. Bukmouno Ha poscyn
Kimonike, OdepentiB Moxke OyTH 3ampomieHo
mpoBecTd  ycHi  mpeseHrtauii.  fkmo  me
BBAXATUMETHCSI TaKuUM, II0 HaWKpaliuM YHHOM
Bimnosinae iHTepecam, KiMmonikc 30epirae mpaBo
YKJIACTH OKpeMi CyOKOHTPAaKTH 3a KOMIOHEHTaMH
YM 30BCIM HE YKJIAZaTh CyOKOHTPAKT.

1.10. YmoBu CyOKoHTpaKTy

Lei 1OKyMEHT — 1ie BUKITIOYHO 3alUT PO HaJaHHS
MPOMO3HUIIii, 1 BiH KOIHUM YHHOM HE 3000B’s3y€
KimoHike 10 yknagaHHsi CyOKOHTPAkKTy. Y BUIAIKY
MEpEeMOBUH 32  CyOKOHTPakTOM,  OyIb-IKHi
CYOKOHTpAKT MiyIAraTUMe Ta KepyBaTHMETbCs
YMOBaMH Ta TIOJIOKEHHAMH, SIKi ACTAT3YIOThCS Y
Pozpini III. Kimonikc 3actocoByBatume Qopmy,
ska HaBomuThes y Posmimi Il mns  dinamizarii
cyokontpakry. Ilomanusm mpomosunii Odepentu
MiATBEPUKYIOTh, 10 BOHH  PO3YyMIilOTH  Ta
MOTO/IKYIOTHCST 3 TONOKEHHSIMU Ta YMOBaMH, ILO
MicTaTbes y Pozmimi 111

I.11. IIpaBoBinHOCMHM

[lomanHsM BigmoBimi Ha Ie 3amUT NPO HAJAHHS
npono3ulii OdepeHTr NiATBEPKYIOTh PO3YMIHHS

toro, mwo USAID HE € cropoHoo 0b0ro
KOHKYPCY.
Po3gin 1II. Buxigni mojo:KeHHsI, TexHiUHe

3aBJaHHA, pe3yJbTATH Ta rpagdik H0CATHEHHsA
pe3yJabTartiB

11.1. Buxigni mojo:xeHus

[Ipoext «3minHenHs rpoMaackkoi goBipu» (UCBI
I1) e mnporpamoro USAID, mo peamni3yerbcs
Kimonike Iarepremnn Iuk. B Ykpaini. [Iporpama
HaJa€ TPaHTH OpraisamisM, IO NPALIOITh B
Vkpaini, 3 w™eroto: (1) migBUILEHHS pIBHA
OPUAHATTA  TPOMAIIHCBKOI  IAGHTHYHOCTI B

GlobalQMS ID: 681.9, 7 August 2018



Supporting Strategic Communication Campaigns for UCBI 1l Project Partners

and (3) increase trust and acceptance of pro-reform
information.

An important part of this work is helping Ukrainian
non-governmental and governmental beneficiaries of
the program to expand their constituencies and
broaden or deepen their relationship with key
audiences.

11.2. Scope of Work

UCBI is seeking strategic communications service
provider to develop the outreach capabilities of the
program’s beneficiaries. Offerors will be able to help
government and non-governmental beneficiaries at
the national, regional, and municipal level to identify
their target audience, develop key messages, and
implement a multi-media promotional campaign.

The subcontract will allow for an indefinite number
of sub-task orders (STOs) for strategic
communications services for an unspecified number
of beneficiaries to be determined by UCBI after
award.

Offerors should demonstrate the ability to design,
implement and optimize multiple media, integrated
and social (people-to-people) marketing campaigns.

The actual number of STOs, the scope of each
engagement, and the total level of effort performed
for each STO will be determined by UCBI Il. For the
sake of each STOs offerors should consider the
designated UCBI II beneficiary its client; though the
scope and cost of any activities will be determined by
UCBI 1l as the financially responsible party.
Beneficiaries will have wvarying levels of
communications expertise and preexisting campaign
experience. Some could have dedicated staff and
significant capacity already; others will have little to
no capacity or experience.
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Vxpaini; (2) 30i1bIIeHHS y4yacTi B poreci pedopm
B Ykpaini; (3) miIBUIIEHHS AOBIpU Ta MPHHHATTS
npopedopmeHoi iHpopmarii.

BaxxnuBoro yacTuHOMO 1€l poOOTH € mormomora
YKpaiHCBKUM  HEYPSJOBUM  Ta  JIEPKABHUM
OeHedimiapaM TporpaMu PpO3IIMPIOBATH Mojie iX
JSUTBHOCTI  Ta TOTIMOMIOBATH X CTOCYHKH 3
KITFOYOBUMU ayTUTOPISIMH. .

11.2. Texuiune 3aBganus

UCBI mykae HagaBaya MOCIYT 3 PO3POOKH Ta
BIIPOBA/DKCHHS KOMYHIKAI[IHHUX KaMIaHid s

PO3BUTKY BiJIIOBITHUX CIIPOMOXHOCTEH
Oenedimiapie mporpamu. OdepeHTH 3MOXYTh
JOIIOMOT'TH Jep>KaBHUM i HEYpsAAOBUM

OeHediniapaM Ha HaliOHAIBHOMY, PEriOHaJbHOMY
Ta MyHILUTIAJIEHOMY PIBHSIX BU3HAYUTH iX LIJILOBY
ayaMTOpilo, pO3POOHUTH KIIIOUOBI MOBIJOMIICHHS Ta
BIIPOBAAUTH MYJIbTHMEIIIHY IPOMO KaMIaHilo.

CyOkoHTpakT mependavyae HEOOMEXKEHY KiTbKIiCTh
cy63amoBiieds (C3) moao mociyr 3 po3poOKu Ta
BIPOBA/KCHHS KOMYHIKAI[IHUX KaMIaHid It
HeBH3HAueHOl  KinmbkocTi  OeHediuiapiB,  fKi
Bm3HauatumyThcst UCBI  micns  mimnmucanHs
CyOKOHTpaKTa.

OdepeHTy MOBMHHI MPOJEMOHCTPYBATH 3AATHICTH
pO3po0IATH, BIPOBAHKYBATH Ta ONTHMIi3yBaTH
MeJIiliHi, IHTerpoBaHI KOMYHIKaliliHi KaMmaHii 3
BHKOPHCTAaHHSM COMMalbHUX Mefia. daktuuHa
Kipkicth C3, o00ciar KOXXHOIO 3aBJaHHSI Ta
3arafbHUA  piBeHb 3ycuib A KoxkHoro C3,
pu3HauaTuMerbess UCBI 1L

Y  pobori i3 koxuum C3, odepeHTam
NPOMOHYETHCS ~ BBaXAaTh  CBOIM  KIIIEHTOM
BuzHaueHHoro UCBI II Genedimiapa; xoua obcsr

Ta BapTicTb Oynop-AKOi AIAIBHOCTI, OyAyTbH
BU3HAYATUCS UCBI II SIK (hinaHCOBO
BimmoBimanpHOI cTOpoHH. benedimiapy MaroTh

pi3HUH piBeHb KOMYHIKaIlifHOI eKCIepTH3W Ta
MIONEPEHBOI'0 JOCBITy BBEICHHS TAKMX KaMIIaHii.
Jlesiki 3 HHX MOXYThb B)XXE€ MaTu MEpPCOHAN Ta
3HaYHy TMOTYXHICTh; IHII MaTHMyTh MaJio
MOKJIMBOCTEH ab0 Majo AOCBidy.
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LOT 1 - Municipal Level

LOT 1 provides Support to government or non-
government beneficiaries at the municipal level to
more effectively reach audiences in their city, town,
or surrounding areas with messages tailored for their
locale. The Offeror will need to have capacity to
implement all of the tasks and deliverables for a
specified beneficiary, as described in the section 11.3
Deliverables.

LOT 2 — Regional Level

LOT 2 provides support to regional level
beneficiaries, such as oblast administrations or larger
NGOs to reach audiences across one or more oblasts.
The Offeror will need to have capacity to implement
all of the tasks and deliverables for a specified
beneficiary, as described in the section 1.3
Deliverables.

LOT 3 — National Level

LOT 3 provides support to large government or non-
government beneficiaries, such as ministries,
agencies, or large national NGOs based primarily in
Kyiv trying to reach audiences across much or all of
Ukraine. The Offeror will need to have capacity to
implement all of the tasks and deliverables for a
specified beneficiary, as described in the section 11.3
Deliverables.

CASE STUDIES (examples)

Offerors should propose the work they would
perform and associated costs for one, two, or all three
of the below case studies. The below case studies are
intended to provide examples of the types of work
that might be performed under STOs for the LOTSs
above, but are not real projects that UCBI intends to
support.

LOT 1 Case Study — Local hospital.

The hospital in Yuzhne city of Odesa Region in the
framework of the medical reform implementation is
introducing an electronic system of preliminary
appointments fixing, registration of patience, keeping
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JIOT 1 - MyHinunanbHuii piBeHb

JIOT 1 3abesneuye MATPUMKY JCpKaBHUM UM
HenepkaBHUM OeHediliapaM Ha MyHIIUNAIEHOMY
piBHI 3 MeTOl0 OUIBII €()EKTUBHOIO OXOIJICHHS
ayauTopii B CBOEMY MicTi a00 IpUiIeranux paidoHax
3 [OBIIOMJIGHHSIMH, HALICHUMH Ha MOTpedH
ixuporo periony. Od¢epeHT TOBHHEH MaTH
MOXIJIMBICTh BUKOHATH BCi 3aBJaHHS, LI0 JETAIBEHO
nponucani y cekuix 11.3 Pesynbratu mi1st KOxXHOTO
KOHKpeTHOro OeHedirriapa.

JIOT 2 - PerionanbHuii piBeHb

JIOT 2 3abesneuye miaTpuMKy OeHedimiapis
perioHanbHOrO0  piBHS, Takux sK  oOyacHi
aaminicTpamnii un Benmuki ['O 3 METOI0 OXOIUICHHS
aymuTopii B oOfHili abo MAEKimbKOX 00MacTsX.
OdepeHT NOBUHEH MaTH MOKJIMBICTH BUKOHATH BCi
3aBAaHHs, IO JeTalbHO mporucaHi y cekmix II. 3
Pesynbpratu TUIs KO>KHOT'O KOHKPETHOT'0
OeHediriapa.

JIOT 3 - HanionanbHuUii piBeHb

JIOT 3 3a0e3nedye miATPUMKY BEIUKUM YPSAOBUM
91 HeAep)KaBHUM  OeHediliapaMm, TakuM K
MIHICTEpCTBa, BiJOMCTBa 200 BENUKI HaIliOHAIBHI
'O, sxi OasytoTbcss Hacammepen Yy Kuesi,
HAMaralouuchb  OXONUTH  AyIOUTOPil0  BCHOET
Vkpainu. O¢epeHT MOBHHEH MaTH MOJKIMBICTD
BHUKOHATH BCl 3aBJaHHS, 110 JETAIBHO MPOMUCaHI y
cekix II. 3 Pe3ynbpTratu 11 KOXKHOTO KOHKPETHOTO
Oenedimiapa.

HNPUKJIAIN POBIT

OdepenTy MOBUHHI 3allpONOHYBaTH PoOOOTY, SAKY
BOHHM BUKOHYBAaTUMYTb, 1 MOB'sI3aHi 3 HEIO BUTpPATH
Ha OJMH, J1Ba a00 BCi TPU 3 TEMATUYHUX MPHUKIAIIB
Hwk4ye. Hwkue onmcaHi BUMAagKoBI NPHKIAAH
TUMIB poOiT, SIKi MOXKYTh OyTH BUKOHAHI B pamMKax
C3 mns Oinbmrocti BuieBkazanux JIOTiB, ane He €
peanbHuMu mpoekramu, aki UCBI mae nHamip
HiATPUMATH.

JIOT 1 Ilpuxman — MicneBuii piBenb. llinTpumka
JIOKaJIbHOI JiKapHi.

Jlikapus B M. FOxue Opecbkoi obnacTi B pamkax
peamizamii MeauuyHOi  pedopMH  BIPOBAIKYE
CNIEKTPOHHY CHCTEMY MOIepeaAHboi peecTpalii Ha
MpUIAOM, BEACHHS OONIKY TAIli€HTiB, BHAaYl
eNIEKTPOHHUX pelenTiB. EQexkTuBHe BIpOBaIyKeHHS

GlobalQMS ID: 681.9, 7 August 2018



Supporting Strategic Communication Campaigns for UCBI 1l Project Partners

of patients' records, issuing electronic recipes. The
effective implementation of the system depends on
how well the citizen’s are aware of the system and

how to use it.

The hospital has the website, Facebook page. The
staff is professional and has a good reputation among
citizens and they are also active in social media.

UCBI 11 would like to support a small promotional
campaign in the city that includes development of a
plan, implementation, and evaluation as described in
the Section 11.3 Deliverables.

LOT2 Case Study — Oblast Institution.

In Transcarpathia region the radical groups has
activated their work among young people. In
particular, in Uzhgorod there is an active recruitment
of young people 14-18 years old to the newly created
organizations. Uzhhorod Regional State
Administration takes legal measures to control the
situation and also plans to launch an information
campaign about the dangers of radical organizations.

UCBI Il would like to support an information
campaign across the oblast that includes the
development of a plan, implementation, and
evaluation as described in the Section 11.3
Deliverables.

LOT 3

Case Study — National Government Ministry.

A national government agency has recently enacted a
new policy on simplifying lending to Internally
Displaced Persons (IDPs). UCBI Il and the Ministry
plan to inform IDPs about a loan program for
purchusing of acoomodation or accommodation
repair. The agency has communications staff which
has developed some messages and approaches but
lacks the resources to create and implement a full
campaign.

UCBI 1l would like to support a promotional
campaign across all of Ukraine that includes the
development of a plan, implementation, and
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CHCTEMH 3aJISKUTH Bill MPOiH()OPMOBAaHOCTI MIiCTSH
PO CUCTEMY Ta K HEI0 KOPUCTYBATHCh.

JlikapHsi Mae BiacHUU BeO-caliT, CTOpIHKY B
Facebook, kBamidikoBanuii mepconan, mo Mae
peryTanilo cepel JKUTENB Ta € AaKTHBHUM Yy
comMeia.

UCBI II xotiB Ou minTpuMaTy HEBEIHUKY PEKIaMHY
KaMIIaHiI0 B MICTi, sIKa BKJIIOYA€ pO3pOOKy IJIaHy,
BIIPOBIKEHHS Ta OLIHKY, sIK onucaHo B cekuii 11.3
Pe3ynbraTy.

JIOT 2 Ilpuknan — ObnacHuii piBenb. IlinTpumka
IHCTHUTYIII1 pEerioHaTBHOTO PiBHS.

Ha 3akapnatTi aKTHBi3yBai1ach pobota
pajuKaJbHUX TPyl cepen Momofi. 30Kpema, B
Yxropomi Wae akTUBHUN Habip monoxi 14-18
POKIB 10 JlaB HOBOCTBOPEHHX Oprasizamii.
Vxroponceka OJIA mpuiiMae 3axoid B paMKax
3aKOHOZIABCTBA I KOHTPOJIIO LIBOTO TPOLeECy i
TaKOX  IUIAHYE  3alyCTUTHT  iH(OpMaLiiiHy
KaMIlaHil0 Tpo  Hebe3neKy CTBOPIOIOTH
paJMKabHI OpraHizallii.

AKY

UCBI II xoriB Om minTpumaru iHpopMaLiiHy
KaMITaHilo 10 BCil 0071acTi, Ika BKIIFOYAE PO3POOKY
IUTaHy, BIPOBA/PKEHHA Ta OLIHKY, SK OIMCAHO B
cekuii 11.3 Pezynbratn.

JIOT 3

[Mpukman - HamioHansHUI piBEHB.
MiHicTepcTBa.

HamionanpHa J1epkaBHa yCTaHOBAa HEHIONABHO
NPUIHSIA HOBY TIONITHKY IIOJO CIPOLICHOTrO
KpenuTyBaHHS OcCi0, sKi TepeMmicTuiaucs B
pesynbTaTi aHekcii Kpumy Ta xoH(pmikTy Ha
Honbaci. UCBI II Tta ycraHoBa mpartyTb
mpoiH(GOpPMYBaTH TEPECENeHIliB PO Tporpamy
KpPEIUTYBaHHSA, KOTpa IOIMOMOXE BUKYIHTH a00
o0yamrTyBaTH KHTIIO. VYcranosa Mae
CHIBpOOITHUKIB 3 KOMYHIKAIii, SKi pO3poOHIH
JedKl MOBIJIOMIIEHHS Ta HIAXOIH, aji€ HE MAaroTh
pecypciB  uIs  CTBOpEHHS  Ta  pearizalii
[MOBHOMAIITA0HOI KaMIIaHii.

UCBI Il xotiB On migTpuMaTi pekiiaMHy KaMIIaHito
mo Bcid YKpaiHi, sika BKJIIOYa€ po3pOOKy IJIaHy,

[MigTpumka
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evaluation as described in the Section I1.3

Deliverables.

REPORTING

The Offeror(s) will work in close cooperation with
UCBI 11 staff responsible for the grant. All the
materials (design layouts, graphics, video, audio, PR
materials) can be published only after the relevant
reviews and approvals are obtained by USAID and
UCBI II.

The subcontractor has to provide a report after each
campaign with the analytical information about the
campaign. At the beginning of each campaign, KPI’s
on its reach and engagement of target audience will
be set, depending on concrete project details.

All written reports and deliverables will be submitted
in English, Ukrainian and/ or Russian languages.

Offerors are expected to provide fixed pricing for
associated deliverables as described below as well as
to express pricing per “unit”. If pricing varies by
location/ oblast then the Offerors should clearly state
as much in its cost proposal.

11.3. Deliverables

The following is the menu of deliverables that will be
prescribed and executed according to the scope and
schedule stipulated in the STOs and SOWs. All
written deliverables will be provided in the
working languages: English, Ukrainian and/ or
Russian.

Each of 3 LOTs includes the following steps:

Stage 1: Development of a promotional campaign
Successful completion of this stage will require the
provision of technical expertize to complete the
following tasks and deliverables:
1. Meet with beneficiary to understand their
overall mission and operation;
2. Travel to Yuzne city to meet with the
beneficiary to better understand their mission and
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BIIPOBKEHHS Ta OILIHKY, sIK onucaHo B cekuii 11.3
Pe3ynbraTu.

3BITHICTbH

Odepent(n) Oyne mpampoBaTd B TICHOMY
cmiBpobiTHunTBi 3  mepconagom  UCBI I,
BiANOBiadpbHUM 32 TpaHT. Bci  Marepianm

(mm3aitHepcbki MakeTH, rpadidHi MaTepiaiu, Bizieo,
ayaio, MpoOMO Martepiaji) MOXYTb MyOmiKyBaTHCS
TINBKH TICHS OTPUMAaHHS 3aTBEP/UKEHHS 3 OOKYy
USAID ta UCBI.

CyOmifpssTHUK TOBHHEH HAaJaBaTU 3BIT IICHA
KO)KHOI KaMmaHil 3 aHaJTHYHOW iH(pOpMaIli€ro
nmpo kammaHiro. Ha mowatky koxHOi KammaHsii,
Oyne BcranoBneno KPl  momo  GaxaHux
pe3ynbTaTiB MO 3aIy4CHHIO Ta OXOIUIGHHIO M0
LTbOBOT  ayAMTOpPii, 3aJIOKHO BiJl KOHKPETHHX
JIeTaieil MPOEeKTYy.

Bci nmuceMoBi  3BiTM Ta  pe3ynbTath  OymyTh
M0JIaBaTUCS AHIJIiNCbKOI0, YKPAIHCBKOIO Ta/ 4M
POCilicbK0I0 MOBaMH.

Ouikyetsest, mo OdepeHTn HagagyTh (QiKCOBaHY
UiHy Ha BIANOBIAHI pe3ylbTaTH, IO BKa3aHi
HUKYE, a TAKOXK 3a3HayaTh LiHY 32 «OJAMHHULIO».
Sxmo ¢opMmyBaHHS WLiHM 3aJICKUTH Big Micusy/
ob6nacTi, Toai OdepeHTy MOBUHHI YITKO 3a3HAYUTH
PO 1Ie Y CBOIH I[IHOBiM MPOIO3HIIii.

I1.3. PesyabtaTtn

Hwxue HaBeneHo mepelnik BapiaHTIB pe3yJbTaTiB,
AKi OyIoyTh BH3Ha4YeHi i oopMIIeH] BiINOBIIHO 110
3aBIaHHA Ta rpadiky, mo BcraHosieH C3 1 T3. Yei
NUCBMOBI pe3yJIbTaTH HaJaBaTUMYThCS
podounmMu MOBAMM: aHIIiHCbKOIO,
YKPAiHCbKOIO T4/ YU POCiiicbKOI0.

Koxen 3 3-x JIOTiB nepenbayae HacTymHi eTanu:

Eman 1: Po3pooka npomo kamnanii
Jlnsg  ycHiIIHOTO  3aBEpICHHS I[bOr0  eramy
moTpibHa TexHIYHA eKClepTh3a M BHKOHAHHS
HACTYITHUX 3aBJIaHb Ta OTPUMAHHS PE3yJIbTATIB:
1. 3ycrpiu 3 Genediniapom, mod 3po3yMiTH iX
3arajbHy MICit0 Ta HiSITbHICTB;
2. Tloizgka go ™. lOxkue mns 3ycrpivi 3
OcHedimiapom, OO Kpaie 3p0o3yMiTH iX MICito
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develop a promotional campaign (optional);

3. Analyze best possible ways to communicate
goals of the beneficiary (PEST, SWOT, competitor
and other types of analysis, if applicable);

4. Define communication objectives for the
beneficiary’s promotional campaign;

5. Define the target audience for the campaign;

6. Develop creative concept of the campaign with
the key messages, draft of proposed design layouts
and the reasoning to use those;

7. Create a media strategy that will include media
plan with timing and proposed budget. The
Offerors should provide a low and high cost
proposal that is appropriate for the size of the
organization. The plan should include estimated
reach and consider both traditional and non-
traditional ways of delivering messages. The exact
media proposed will vary depending on audience
and the size of the organization, but could include:

» social media (Facebook, Instagram, etc.);

» television (social advertisements on TV,
video news releases, television commercial,
participation in TV shows);

* radio (AM, FM, online radio);

* print (newspapers, magazines);

» out-of-home media, public transportation,
ambient experiential, direct media;

» digital advertising (web-based, mobile and
mobile  applications),  search  engine
marketing & social media advertising;

* specialty advertising (on items such as
matchbooks, pencils, calendars, telephone
pads, shopping bags, etc.);

o other media (catalogs, samples, handouts,
brochures, newsletters, etc.).

The media plan should also include GRP (Gross
Rating Point)/ TRP(Target Rating Point) forecast;
or other indicators, depending on the selected
communication tools.

8. Propose monitoring and evaluation techniques
in order to track the ability to reach the
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Ta PO3pOOMTH TPOMO KaMmmaHilo (3a Takoi
HEOOX1THOCT1);

3. Anamiz curyanii (PEST, SWOT, xoHKYpeHTH
Ta 1HII BUIU aHAI3Y, SKIIO 3aCTOCOBHO);

4. Bu3HaueHHS KOMYHIKalliHHUX WLinedl mpomo
KaMIIaHiI;

5. BuzHaueHHs 1ibOBOT ayIUTOPIii KaMIaHii;

6. Po3poOka kpeaTHBHOI KOHIEMUii KammaHii 3
KJIIOYOBMMHU  TOBiIOMJICHHSMH,  IPOEKTOM
3alpONOHOBAHUX [U3aMHEPCHKUX MAaKeTiB Ta
apryMeHTali€lo iX BUKOPUCTAHHS;

7. CTBOpeHHsI Mefia-cTpaTerii, sika BKIIOYaTHMe
MyJIbTUMENIHHUN TUlaH i3 TepMiHaMH Ta
MpornoHoBaHUM OrojkeToM. OdepeHTH MOBHHHI
HaJaTH MPOMO3ULII0 3 MIiHIMaJIBHOIO Ta
MaKCHMaJIbHOIO ~ BapTiCTIO, fKa BixmoBigae
po3Mipy opranizauii. [Inan moBuHeH BKIOYATH

OI[IHKY  OXOIUICHHS Ta  pO3MIAIaTH  SIK
TpaJWliiHI, Tak 1 HETpaAMIiiHI crocoou
JIOCTaBKU IOBIJIOMJIEHb. Crmcok

KOMYHIKAI[IHHAX KaHalliB MOXE 3MiHIOBATHChH
3alIeKHO BiJl ayauTOpii Ta po3Mipy opraxizariii,
aJyie B SIKOCTI PUKJIaIa MOXKE BKIIIOYATH:

* comianpHi Memia (Facebook, Instagram Ta
1HTI);

* TenebavueHHs (colliajbHa pekiamMa Ha
TenebaveHHi, Bizieo-Tipec-penizu,
TeNeBi3iiiHa pexiaMa, yJacTh y TeJeloy);

* pazio (AM, FM, onnaiin panio);

* mpeca (Ta3eTu, )KypHAIH);

» out-of-home media (6inGopau, cirinaiity,
aimi, TpoMaaChKUil TPAHCIIOPT, aMOi€HT
Ta iHIIE);

* IipKUTaN pekiama (BeO-caiT, MOOLTHHUI
Ta MOOUTHPHHWH MONATKW), MapKETHHT B
MOITYKOBUX CHCTEMax Ta pekiamMa B
COIlIaTbHUX MepexKax;

* BHUKOPHUCTAHHS MPOMO-TIPOAYKIIii (OMiBIL,

KaleHaapi, OJIIOKHOTH, CYMKH  JUIS
MTOKYTIOK 1 iHIIIE);

* iHme (KaTaJorW, 3pa3Kd, pPO3MATKOBi
Marepianm, Opomrypu,  iHOpMaIliiHi

OIOJIETEHI TOIIO).

Menia-1jaH TakoX MOBUHEH BKJIFOYATH MPOTHO3
3PI1 (3arampHmid peiituaTOBHM TyHKT)/ LIPT
(IlutkoBa  peliTmHTOBa  TOYKA); abo  iHIMII
TTOKa3HUKH 3aJIeKHO Bin o0paHux
KOMYHIKAI[IHHUX IHCTPYMEHTIB.

8. IIpomo3uiisi METOIB MOHITOPHUHTY Ta OLIHKH,
JUIS ~ BU3HAYCHHS  3JaTHICTI  JOCATHCHHS
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communicational goals.

Deliverables for Stage 1 will include:

1. A work plan due after the initial meeting with the
beneficiary that lays out the schedule of engagement
and total level of effort required to complete Stage 1.

2. A promotional strategy developed with the
beneficiary that includes all of the above elements.
This promotional strategy, if approved by UCBI II,
will form the basis of the Stage 2.

Stage 2:
campaign
Successful completion of this stage requires design
and production capabilities to implement a UCBI I
approved communications plan for a beneficiary.
Implementation will include one or more of the
following:

Implementation of the promotional

1. Create promotional materials (Deliverables):
» Design key image(s) for the campaign;

* Create design adaptations for all relevant
platforms;

» Design a web site;

» Create promotional video for TV, Web and
Social media;

» Audio promotion for Radio;

e Other.

2. Implementation of the media plan:

» Create communication plans relevant to each
media platform used (Social media, Web,
Television, Radio, Outdoor, etc.);

* Negotiations with media organizations;

* Optimize social media platforms. Supporting
the beneficiary in maintaining and optimizing
communication in the social media;

» Support all the logistics and production of
materials (print, production, distribution);

» Organize events to support the campaign;
» Other.
Deliverables for Stage 2 include:

1. Any media materials intended for public release.
All materials are subject to UCBI 1l approval before
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KOMYHIKaI[ifHUX LiIeH.

Pezynbratu Etany 1 BkIto4aTuMyTh:
1. Ilman pobotm micnga neproi
OeHediriapom, 11(s) BKJIIOYATHME
3aJy4eHOCTI Ta 3arajlbHUU  piBEHb
HEeOoOXiHUX IS 3aBEpIICHHS 1-ro eTamy.
2. Po3pobnena 3 OeHedimiapoM MpoMO CTpaTeris,
10 BKJIIOYAE BCl MepepaxoBaHi BUILE eneMeHTH. LI
peKiiaMHa CTpaTerisl, Ko OyAe 3aTBEpIKEHHS 3
6oky UCBI II, crane ocHoBOIO eTamy 2.

3ycTpiui 3

rpadik
3yCHUJIb,

Eman 2: Bnpogaodiicenna npomo kamnauii

Jis  ycmimHOro  3aBEpIIEHHS  I[bOTO  €TaIry
BHMAaraeThbCs MaTH IJIaH Ta BUPOOHUYI MOXKITMBOCT1
Ui peamizamii  IUlaHy ~— KOMYHIKamid  ajis

Oenedimiapa, 3atBepmkennx UCBI 1I. Peamizamis
BKJIFOUATUME OJHY a00 JeKUIbKa 3 HaBEICHUX
HIDKYE JTIHA:
1. CtBopenHs npomo Mmarepiaiis (PesynabraTn):
* Po3poOka kmouoBHX 300pakeHb IS
KaMIaHil;
* CTBOpeHHA Ta ajanTamii JAW3aiH-MaKeTiB
JUTSA BCiX BIATIOBIAHHUX TUIATHOPM;
* PozpobOka Beb-caiiTy;
* CTBOpeHHA peKJIaMHOrO  Bimeo s
TeNeBi3iHUX, BeO- Ta COMIaIbHUX MEPEX;
* AymiopoNuKH TS paiio;
e IHme.
2. Peanizamis menia-many:

» CrTBOpeHHS KOHKPETHUX IIJIaHIB,
BIANOBIAHO OO0  Medla-KaHaliB, 110
BHKOPHCTOBYIOTHCS (comianmpHi  Meria,

IaTepuer, TenebadeHHS, pajio, 30BHINTHS
pekinama, iHIIe);

* IleperoBopu 3 Memia-opraHizaisiMu;

* OnruMizamis comiamTbHUX MeAia-IaTdopm.

[Migrpumka Oenedimiapa 0710
00CITyTOByBaHHS Ta OIITUMI3allis
KOMYHIKaIlii B COIialTbHUX Mepexkax;

* IlinTpumka BCi€l JIOTiCTUKH Ta
BUPOOHHIITBA Marepiais (mpyx,
BUT'OTOBJICHHSI, PO3IIOBCIO/KEHHS);

e OpraHizamis  3aXomiB 3  MATPUMKH
KaMIaHiI;

e JHme.

Pesynsratin ETamy 2 BKIIIOYaTUMYTh:
1. Byap-siki Menia wmaTepiaiu, NpU3HAYEHI IS
nyOmikanii. Ilepen Bumyckom, Bci Martepianu
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release.
2. A final report outlining the work, media channels,
and materials developed and released in Stage 2.

Stage 3: Evaluation

After implementation, Offerors should have the
ability to evaluate the success of the implementation
of the communications plan.

Deliverables for Stage 3 include:

A report detailing the elements of the media
campaign  with  the  industry-standard  key
performance indicators relevant to the selected
media. These could include the OTS, reach, loyalty,
affinity, TRP, web-site audience increase, fan-base
increase, tone of voice, number of mentions, etc.

I1.4. Deliverables Schedule

The need to remain flexible in response to rapidly
changing conditions in Ukraine has led Chemonics/
UCBI I to favor a flexible schedule of a deliverables
based on a menu of options that can be exercised
when required. The Subcontractor(s) shall be
required to have the capacity to plan and implement
multiple requests concurrently.

The 1Q Subcontract will last for one year with the
possibility of extension. Individual STOs will
typically last from 3 to 6 months. Chemonics/ UCBI
Il anticipates issuing Fixed Firm Price (FFP) STOs
continuously.

Section I11. Indefinite Quantity Subcontract (1QS)
(Terms and Clauses)

Please see Annex 5
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MiJUIATaloTh 3aTBepKeHH o 3 boky UCBI 1.
2. 3aKJIIouHUi 3BIT PO poOOTY, Menia-KaHalM Ta
MaTepiaiu, po3poOieHi Ta BunymieHi Ha Erami 2.

Eman 3: Ouyinka

[licns  peamizanii, OdepeHTH TOBUHHI MaTH
MOXIIMBICTh OLIHUTH YCIiX peamizauii miaHy
KOMYHIKaIIiH.

Pezynbratn Etany 3 BKIIO4aTHMYTh:

JletanpHMii 3BIT €IEMEHTIB Meia-KaMmaHii 3
KIIFOYOBUMHU TIOKa3HUKaMu e(EeKTUBHOCTI, IO
CTOCYIOTbCS BHOpaHWX Mefdia. BoHM MOXYTh
BKJIIOYATH OTS, OXOIJICHHS, JIOSUIBHICT,
cnopimHenictb, TRP, 30inpmieHHss ayaurtopii BeO-
caiiTy, 30imbmieHHs (¢aH-0a3u, TOHY TOJOCY,
KUIBKOCTI 3raioK TOLIO.

I1.4. T'padik nocsirHeHHs pe3yJabTaTiB

HeoOxinHicTh 30epiratu THy4YKiCTh y BiIIIOBiIh Ha
LIBUJIKY 3MiHYy YMOB B YKpaiHi mpu3Beia IO TOro,
mo Kimonike/ UCBI |l Hagaroth mepeBary
THy4YKOoMY Tpadiky HaJaHHS pe3yIbTaTiB HA OCHOBI
MeperiKy BapiaHTIB, SIKi MO)XKHA 3aCTOCYBaTH 3a
notpebu. Bin CyOmimpsanuka(-iB) BUMaraetbes
CIIPOMOXHICTP ~ OJHOYACHO  IUIaHyBaTH  Ta
peanizyBaTH YHCICHHI 3aIUTH.

CBBOII TpuBatMME OmMH piK 3 MOXIJIHMBICTIO
nponosxkenHs. InauBigyansni CTO, sk mpaBuio,
TpuBaroTh Bif 3 mo 6 micsnis. Kimonike/ UCBI I
Mae Hamip peryaspHo BumaBatd C3 3 TBepao
¢ixcoBanoro 1inou (TOLI).

Po3znin III. CyOkoHTpakT 0e3 BH3HA4Y€HOI0
o0csairy mocayr (CBBOII) (YmoBu Ta
M0JIOKEHHS1)

Bynw nacka quBuck logatok 5
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Annex 1. Cover Letter

[Offeror: Insert date]
Mr. Michael Geertson
Chief of Party
Ukraine Confidence Building Initiative Il
(ucsl I
Chemonics International Inc.
01025, Kyiv, 4 Volodymyrska Street, 2nd floor

Reference: Supporting Strategic Communication
Campaigns for UCBI 11 Project Partners

Subject: [Offeror: Insert name of your
organization]’s technical and cost
proposals

Dear Mr. Geertson:

[Offeror: Insert name of your organization] is pleased
to submit its proposal in regard to the above-
referenced request for proposals. For this purpose, we
are pleased to provide the information furnished
below:

Name of Organization’s Representative

Name of Offeror:

Type of Organization:

Taxpayer ldentification Number

Address:

Address:

Telephone:

Fax:

E-mail:

As required by Section 1., 1.7, we confirm that our
proposal, including the cost proposal will remain
valid for [insert number of days, usually 60 or 90]
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Nomarok 1. CynpoBignmii 1uct

[Odepent: BraxiTh qaty]
[Many Maiikiy 'iprceny
KepiBauky IIpoexty
«3minHenHs rpoMaackkoi qosipm» (UCBI 1)

Kimonike Inrepuemnn [Hk.
01025, m. KwuiB, Byn. Bomoammupcka, 4, 2-ii
MOBEPX

CrocosHo: Ilociyru 3 po3poOku Ta BIPOBaIKEHHS
KOMYHIKal[ifHMX  KaMmmaHii a1  mapTHeEpiB
«[Iporpamu 3MilTHEHHS TPOMAJICHKOT TOBIpH»

[Ipenmer: TexHiuHa Ta IiHOBAa MPOIO3MILSA
[OdepenT: BkaxiTh HaliMeHyBaHHS  Barmmoi
oprasi3ariii]

[[TanoBHwMit nane ['ipTcen,

[Odepent: BkaxiTth HaliMeHyBaHHs  Barmoi
Oprasizaiiii] Mae 4ecTh MOJATH CBOIO IMPOIO3UIII0
CTOCOBHO 3alUTy Ha HAJaHHS MPOMO3HIINA, TPO
SKAM HAeThCs BHINE. 3 LIEI0 METOK HAaIaeEMO
iH(OpMaIito, K BKa3aHO HUXKYE:

HaiimMenyBaHHA IIpeiCcTaBHUKA Opranizanii

HaiimenyBanns OdepenTa:

Tun opranizarii:

InenTudikaniiamii HoMep MIATHUKA TOAATKIB!

Anpeca:

Anpeca:

Tenedon:

dakc:

EnextponHi momrTa:

Sk Bumaraetbcs  Posmimom 1., 17, wm
MiATBEPIKYEMO, 10 Halia MTPOTIO3HITiS,
BKJIFOUAIOYH I[IHOBY MPOIMO3UILIO, JIAIIATHMEThC

GlobalQMS ID: 681.9, 7 August 2018



Supporting Strategic Communication Campaigns for UCBI 1l Project Partners

calendar days after the proposal deadline.

We are further pleased to provide the following
annexes containing the information requested in the

RFP.

[Offerors: It is incumbent on each offeror to clearly
review the RFP and its requirements. It is each

offeror's

responsibility to identify all required

annexes and include them]

1.
V.

Copy of registration or incorporation in the
public registry, or equivalent document from
the government office where the offeror is
registered.

Copy of company
equivalent document.
Copy of trade license, or equivalent document.
Evidence of Responsibility Statement.

tax registration, or

Sincerely yours,

Signature

[Offeror:

Insert name of your organization's

representative]
[Offeror: Insert name of your organization]
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YUHHOK MpPOTSAroM [BKaXiTh KUIBKICTh JIHIB,
3azBuuaii 60 ab6o 90] kaneHmapHuUX IHIB TiCIsA
KIHIIEBO1 IaTH TIOJaHHS ITPOIO3HIIIM.

M# TakoX MaeMO YecTh HaJaTH MAONATKH, IO
MICTATH 1H(pOPMALIiI0, HAIAaHHS SIKOT BUMAra€eTbes y
3HII:

[Odepentu: KokeH odepeHT  3000B’s3aHUI
perenbHo mneperasHytd 3HII Ta BuMoOru, mo B
HBOMY MICTATBCS. 3000B’sI3aHHS 100 BU3HAYCHHS
BCIX JIOATKIB, HAJaHHS SKHX BUMAra€TbCs, €
000B’SI3KOM KOXKHOTO 3 OpepeHTiB]

I.  Komis cBimonrBa mpo peecrpaiiro i3
nyONIiYHOrO  peecTpy UM  EKBIBaJCHTHHMH
JOKyMEHT 13 ypsaoBoro odicy 3a micuem
peectpairii opepeHTa.

Il. Komis momaTkoBoi peecTparlii KOMMaHii Yu
CKBIBAJICHTHUN JOKYMEHT.

I1l. Komist ToproBoi mileH3ii 4u eKBiBaJICHTHUH
JOKYMEHT.

IV. JlokymeHTanbHEe MiATBEPIXKEHHS 3asBH MPO
BIIIOBIIAIBHICTD.

3 moBaroro,

ITigouc

[Odepent: Braxits HaiimeHyBaHHs [IpencraBHuKa
Bamoi oprasnizariii]
[Odepent: Brkaxith
oprasizariii]

HalilMeHyBaHHA  Bamoi
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Annex 2. Guide to Creating a Financial

Proposal for a Fixed Price Subcontract

The purpose of this annex is to guide Offerors in
creating a budget for their cost proposal. Because the
subcontract will be funded under a United States
government-funded project, it is important that all
Offerors’ budgets conform to this standard format. It
is thus recommended that offerors follow the steps
described below.

Step 1: Design the technical proposal. Offerors
should examine the market for the proposed activity
and realistically assess how they can meet the needs
as described in this RFP, specifically in section II.
Offerors should present and describe this assessment
in their technical proposals.

Step 2: Determine the basic costs associated with
each deliverable. The cost proposal should provide
the best estimate of the costs associated with each
deliverable, which should include labor and all non-
labor costs, e.g. other direct costs, such as fringe,
allowances, travel and transport, etc.

Other direct costs, i.e. non-labor, include for example
the following:

1. Local travel and transportation, and associated
travel expenses, if applicable,

2. Lodging and per diem expenses associated with
travel, if applicable,

Rent

Utilities
Communications
Office supplies

ok w

Under no circumstances may cost information be
included in the technical proposal. No cost
information or any prices, whether for deliverables or
line items, may be included in the technical proposal.
Cost information must only be shown in the cost

RFP #UCBI 11-061
Page 30 of 56

Jonarok 2. KepiBHHUTBO 1010 PpO3po0KHM
(dinancoBoi mnpono3uunii 10 CyOKOHTpPakTy 3
(pikcoBanoI0 HiHOIO

Leii nonaTox Mae Ha MeTi HaJaTH KepiBHI BKa3iBKU
Odepentam om0 po3poOkK  OrODKETYy 10  iX
uiHoBoi mpomo3uuii. Ockinbku  (piHAHCYBaHHS
CYOKOHTpAKTy 3IiHCHIOBATUMETHCS 3a MPOEKTOM,
mo ¢inancyerscst Ypagom Crnonyuyenux llTaris, €
BAYXUIMBUM, 1100 Olomkern BCiX odepeHTiB
BiJNIOBiAaIM LILOMY CTaHJAPTHOMY (OpMaTy.

Kpok 1: Po3po0iTb TexHIUHY NpOIO3HLIIO.
OdepenTy MOBUHHI BUBYUTH PUHOK MPOMOHOBAHOL
AKTUBHOCTI Ta PEaJiCTUYHO OIHUTH, SK BOHHU
BIINOBiIalOTh TOTpedaM, IO OMHCaHI y I[bOMY
3HII, ocobnmBo y Pozgini II. Odepentn nmoBuHHI
HaJaTH Ta OMKCATU IO OI[IHKY Y CBOIH TEeXHIYHIiH
MPOMO3UIIii.

Kpok 2: BuzHauite 0a30By LiHYy, IO MOB’s3aHa 3
KOKHUM  pe3yiapratoM. lliHoBa  mpomo3umis
IOBHHHA MICTUTHA HaWKpanmi OLIIHOYHUI
pPO3paxyHOK I[iHM, WIO TOB’A3aHa 3 KOXXHUM
pe3ynbTaToOM, IO TOBHHHO BKJIIOYATH OIUIATY
mpani Ta BCi BUTpaTH, HE MOB’S3aHi 3 OIUIATOIO
mpani, B T.4., IHIOI 0OpsAMi BHUTpaTH, Taki SK
JOAAaTKOBI ~ BUTpaTH, TPOLIOBI  KOMIIEHCAlil,
BUTpAaTH Ha TMOI3IKA Ta TPAaHCIOPTHI BHUTPATH,
TOILO.

[Hm mpsimi BuTpaTH, B T.4. HE TMOB’A3aHi 3
OIUTATOIO MpaLli, BKIIIOYAI0Th, HAPUKJIA[, TaKi:

1. Micuesi NoOi3AKK Ta TPaHCHOPTHI BUTPATH, Ta
BUTpATH, L0 TIOB’s3aHi 3 MOI3IKaMH, SKIIO
3aCTOCOBYETHCS,

2. Butpatu Ha npoXuBaHHA Ta J00OBi, MIO

OB’ s13aH1 3 MOI3IKaMH, SIKIIO

3aCTOCOBYIOThHCH,

Openny

Komynanbhi miatexi

3B'30K

Odicue npunagas

ok

3a ’koIHMX OOCTaBHMH LIHOBA iH(OpMAILisl HE MOXeE
OyTu BKJIIOYEHA 10 TexHiuHoi mpomno3uuii. XKoaHa
iHpopMaliss Tpo IIiHM YH BapTICTh, SK MIOAO
pe3ynbTaTiB, Tak 1 LIOAO0 OKPEMHX NYHKTIB, HE
MOKe OyTH BKIIIOUEHA 10 TEXHIYHOI MPOITO3UILii.
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proposal.

Step 3: Create a budget for the cost proposal. Each
Offeror must create a budget using a spreadsheet
program compatible with MS Excel. The budget
period should follow the technical proposal period. A
sample budget is shown on the following page.

Step 4: Write Cost Notes. The spreadsheets shall be
accompanied by written notes in MS Word that
explain each cost line item and the assumption why a
cost is being budgeted as well as how the amount is
reasonable.
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[ndopmanis mpo niHM moBuHHa OyTH IOKa3zaHa
BUKJIIOYHO y I[IHOBiil mpono3uii.

Kpoxk 3: CtBopiTh 010[KET 10 LIHOBOT MPOMO3HIIii.
Koxen OdepeHT moBHHEH pPO3POOHTH OIOIKET,
BUKOPUCTOBYIOUM TaOJIMIIO, sika cymicHa i3 MS
Excel. Ilepiog Oropkery MOBHHEH BimoOpa)kaTu
nepion TexHigHOI npono3uii. [TpumipHuii Oromxer
HAJA€THhCS Ha HACYTHIN CTOPIHIII.

Kpok 4: Hamumiite mosicHeHHs g0 miH. TaOmuri
MOBHHHI CYIPOBOIKYBaTHUCS MUCbMOBHMH
HoTatkamu y ¢opmati MS Word, mo Hazmaroth
MOSICHEHH 10 KOxHOi rpadpu Ta mnpodeciitni
MPUITYLIEHHS 00 TOr'0, YOMY I[iHY nepeadadnin
y OroJkeri, a TakoXK MiACTaBH JUIS TOTO, MI00
BBaXaTH TaKy LIiHY 0OTPYHTOBAHOIO.
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Sample Budgets
[TpumipHuii OromKeTn
Offerors should revise the budget line items accordingly in response to the technical and cost
requirements of this RFP (separately to LOT1, LOT2 and LOT3)./
OdepenTtu BiANOBiAHO MeperisaaTs rpadu OIOHKETY Ha OCHOBI TEXHIYHHMX Ta I[IHOBHX BUMOT IIbOTO
3HII (oxpemo JIOT1, JIOT2 Ta JIOT3).
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. . Total in
No/ Description Frequency/ Unit Cost per UAH / Comments
Unit /
Ne / YacTota / Bapricts | “oran ) /
oAVHUL ’
Onuc OauHuusa KomeHTapi
1 Preparatory stage/ lNigrotoB4a cpasa
MpoBeneHHst ckamn-
KOHbepeHLiln 3 beHediliapom
Onsi yTOUHEHHs1 6pidy,
MepBMHHa KOMYHiKaLlis 3 . 3ararnbHoi Micii Ta AianbHOCTI
: Llina 3a i
beHedeLiapom (2 . o beHediuiapa
) 3ycTpiy/ckann- - .
roavHHa 3yctpiy abo TpviBanicTb A3BiHKa - 2
9 . KOHhbepeH-
11 ckavin-koHdepeHLis)/ 1 : roanHu/
o o . uito/Cost per - - .
Initial communication with - Initial communication with
. meeting/ skype e . .
the beneficiary (2 hours conference beneficiary via Skype-sessions
meeting or via Skype ) to get the details on the brief
and understand their general
mission and ways of operation
Duration - 2 hours
3ycTpiy 3 rpyno OCHOBHUX
n T ctenkxongepis (8o 15 ocib)
epBMHHA KOMYHiKaLlisi 3 .
- Ans rmubuHHOro aHaniay
b6eHedeuiapom (rMnbrHHe - .
. \ . notpeb 6eHediuiapa/Meeting
iHTepB'to) — 3ycTpiy (2-4 . . : )
. : Llina 3a 3ycTpiv/ with the main stakeholders for
roauHu)/ Initial meeting . ;
1.2 : - 1 Cost per conducting deep analisys
with the beneficiary ;
S meeting (group up to 15 ppl)
(individual structured h .
) ; ) BaprTicTb Ha TpaHcdep, 4oboBi
interviews) — meeting (2-4
Ta NPOXMBaHHS He BpaxoBaHo/
hours) -
Transfer cost, per diem and
accommodation not included
AHani3 HasBHUX OaHUX
(HapaHux napTHepamu abo 3
SWOT, PESVT' ) BiOKPUTUX Oxeper) —
CUTYaTUBHWIA Ta aHani3 [OKyMeHT 10 5
13 | YA/ SWOT, PEST, 1 Mocnyra/ cTopiHok/Analysis of the data
S|tu§1t|on and target Service delivered by the partners or
audience analysis of the taken from the open sourses —
beneficiary document of up to 5 pages
Po3spobka aHkeTu ons
MigrotoBka aHkeTn aAns . ONUTYyBaHHs — 25 nNuTaHb
) . LliHa 3a aHkeTy/ . . .
ONUTYBaHHS LiNboBOi : (BiakpuTi Ta 3aKpuTi
) Price per . .
14 ayauTopii/ Preparation of 1 ) nuTaHHNA)/Survey questionnaire
; questionary -
questionary form for form development — 25 questions
opinion survey (open- and close-ended
guestions)
Y BapTiCTb BKIMOYEHO:
po3pobka onuTyBarnbH1Ka,
MpoBeneHHst hokyc-rpynum nocnyru 3 koopauHauii Ta
15 (mo 15 ocib)/ Focus group 1 Mocnyra/Service po3LmndpoBkn iHTepB'to/Price
(up to 15 participants) includes: development of the
questionary, coordination and
decoding
2 Promotional strategy development/ Po3pobka npomo ctparerii
Po3pobka npomo Mpomo-cTpaTeria onst kamnadii
21 ctpeterii/ Promotional 1 Mocnyra/ Ha 3 micsui BKNoYae, ane He €
strategy development obmexeHa Tinbku AaHuM
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nepenikom/

Promo strategy for campaign
for 3 month which includes the
following services but is not
limited by the list:

- Bu3HaueHHs KomyHikauiiHnx
uinen npomo kamnaHii/ Define
communication objectives for
the beneficiary’s promotional
campaign;

- Bu3HaueHHs uinbosoi
ayauTopii, CTBOPEHHS
noptpety LLA/ Campaign TA
defining, portrat of TA;

- BushayenHs KPI/ KPls
setting;

- Po3spobka kpeatmBHOi
KOHUenuii kamnaHii 3
KMOYOBKUMU MOBIAOMINEHHSIMU,
NMPOEKTOM 3anporoHOBaHNUX
On3aiHepCbKMX MaKeTiB
(mokan — 3 BapiaHTu) Ta
aprymeHTauieto ix
BMKOPMUCTaHHS1/

Campaign creative concept
and the key messages
development, draft of
proposed design layouts
(mockups — 3 options) and its
rationale;

- CTBOpeHHs1 mepia-cTparerii
(kntoYOoBI NOBIAOMNEHHS AnA
3MI, cnucok 3MI,
pekomeHaoBaHi hopmatu
B3aemogii)/ Media strategy
creation (key messages for the
media, list of media,
recommended ways of
cooperation );

- Bkntouae npeseHTauiio
cTparerii 6eHediuiapy Ta
UCBI I/ USAID/OTI Ta
[oornpauoBaHHs y BUNaaKy
HeobxigHocTi/ Includes
strategy presentation to the
beneficiary and UCBI Il /
USAID/OTI and, if necessary,
updating strategy.

2.2

AHania ctemnkxongepis/

Stakeholders analyziz

Mepenik/
List

MigroToeka manu
crenkxongepis/Map of
stakeholders preparation

2.3

Pospobka abo
YAOCKOHAaNEeHHHst megia-
kiTa 6eHediuiapa/

Beneficiary media kit
developing/ upgrading

Megia-
KoMnnekT/
Media-kit

Po3pobka/ ynockoHaneHHs
TEKCTOBMX MaTepianis Ans
Megia-kiTa: onuc AisnbHOCTI Ta
MeTu 6eHedidiapa, onuc MeTu
NOro KamnaHii/ iBeHTy,
KomaHga, 0oaaTKoBi
MaTtepianu (5 cTopiHok)/
Mediakit texts development/
upgrade: description of the
beneficiary's activities and aim,
his campaign/ ivent goals,
team members, additional
materials (5 pages)
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BpoockoHaneHHs/ po3pobka

24 Developing/ re-branding 1 Jlorotun/ Logo !
the brand of the norotuny (dopmatu:ai Ta
Beneficiary png)/
Logo upgrade / creation (ai
and png formats)
Po3pobka noro Ta
KOpNopaTMBHOro CTUIIO: Niabip
wpudTis, WwWabnoH
BpeHa-kHura/ npeseHTalii, Bi3uUTiBOK,
6naHkiB, GpeHaoBaHNX
OnoKHOTIB (NOBHUI
©peHauHroBui naker)/
Logo and corporate style
25 1 creation: fonts; presentation,
Brand book business cards, blanks
templates; braned notepads
layouts (full branding package)
Pospobka / pebpeHanHr
6peHay beHediuiapa/
Developing/ re-branding
the brand of the
Beneficiary
. BwmicT ans ppt/
I'IerToalga KOHTEHTY Airis Content for ppt
powerpoint-npe3eHTauii
2.6 (koHTeHTHa YacTuHa)/ 1 K
Content for the powerpoint OHTEHT 115 NpeseHTaull Ao
. 20 cnangis/
presentation . )
Content for presentation with
up to 20 slides
HanucaHHs aHoHcy/ npec-
peni3y 3 nogii abo onsa iworo
Nocnyra/ Megia-npueogy o6'emom go 2
CTOpiHOK A4
Service dopmart gokymeHTy: .doc/
2.7 1 Elaboration of announcement/
HanucaHHs aHoHcy/ npec- release from event or for any
penisy/ other media metter up to 2
pages (A4)
Announcement/ Press- .
. Document format: .doc
release elaboration
3 Capacity building trainings/ TpeHiHru 3 po3BUTKY CIPOMOXHOCTi
Megia-TpeHir 1-neHHun Megia TpEHiHF Ans
(Ha 1 0coBY)/ KIMHOYOBKX CMikepiB (ANs OfHi€i
ocobn)/
BusHaveHHs kntoyoBumx
crnikepiB Ta iX HaBYaHHA y
pasi HeobxigHocTi - Kuis/ Media-training One day Media-training for key
Identifying key speakers (for 1 person) speakers (for one person)
and training them, if
required - in Kyiv
31 1 MonepenHe aHkeTyBaHHS

cnikepa 3 METO0 BMBYEHHS
KOMYHiKaLiiHUX NoTpeo;
onpautoBaHHs aHKeTY;
nigroToBKa 3MICTY TPEHIHTY,
po3gaTkoBMX MaTepianis.
lMpoBeaeHHs TPEeHiHry 3i
cnikepom y chopmari
NPaKTUYHOrO TPEHIHTY/
Preliminary questionary for
speaker aimed at his/her
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communication needs
inspection; data proceeding;
training content preparation;
Conducting practical training
BaprTicTb y Bunagky
npoBeaeHHs B Knesi/

Price per training in Kyiv

3.2

Po3pobka nporpamu
KOMYHiKaUinHOro TPeHiHry/
Communication training
program development

HasuanbHa
nporpama/
Training
program

MigrotoBka giarHOCTUYHOI
aHKeTW [Nnsi y4acHWKIB 3 MEeTOLo
BMBYEHHS! KOMYHiKaLinHUX
notpeb; onpautoBaHHs AaHWX
aHKeTyBaHHs, NiarotToBka
3MiCTy TPeHiHriB, BianoBiaHO
[0 NporpamMm TPEHiHriB,
NMoroaXeHoi i3 KnieHToMm.
dopma TpeHiHry — nekuii 3
BUKOPUCTAHHSIM €NeKTPOHHUX
npeseHTauiv y choopmari
PowerPoint, 3
BUKOPUCTAHHAM NPaKTUYHUX
npuknagis (kenc-ctagi) i
npakTUYHUMK 3aBAAHHSIMU
Onst ydacHukis./

Diagnostic questionnaire for
the participants aimed at their
communication needs
inspection; survey data
processing; training plan and
content development
according to the program
approved by the Client.
Training formats — lectures
supported by the PowerPoint
presentations with the
references to the real cases
and practical excercises for the
participants.

3.3

KoMyHikauiHWi TpeHiHr (2
TpeHepm)/

Communication training (2
trainers)

MpoBeneHHs
HaBYanbHUX
3axonis/
Training
conduction

MpoBeneHHs1 1-aeHHOro
TPEHiHry anst komanam (oo 20
nogen)

Y BapTiCTb BXOAUTb:

- Bwctyn 3 migrotoBneHumu
maTtepianamu (6e3nocepenHe
npoBefeHHs KOXHOro
KOHKPETHOT O TPEHIHry
TpeHepamu-ekcnepTamm);

- O6roBopeHHs 3
y4aCHMUKamMmn  TPEHiHry  1noro
3MmicTy;

- HapaHHsa Bignosigen Ha
3anMTaHHs y4acHMKIB TOLLO.
1-day training for the team (up
to 20 people)

Cost elements:

- Lecture supported by the
prepared materials  (direct
conducting by the experts);

- Discussions  between
participants;

- Q&A session etc.
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lMpoBeneHHst 1-geHHoro
TPEHiHry anst komanam (oo 20
nogen)

Y BapTiCTb BXOANUTb:

- Bwctyn 3 nmigrotoBneHumu
MaTtepianamu (6e3nocepenHe
npoBefeHHs KOXHOro
KOHKPETHOTO TPEHIHry B SIKOCTI
TpeHepiB-ekcnepTiB);

- O6roBopeHHs 3
y4aCHMKamMmn  TPEHiHry 1noro
3MmicTy;

- HapaHHsa Bignosigen Ha
3anMTaHHs y4acHMKIB TOLLO.
1-day training for the team (up
to 20 people)

Cost elements:

- Lecture supported by the
prepared materials  (direct
conducting by the experts);

- Discussions  between
participants;

- Q&A session etc.

Com

munication products / KomyHikauiHi npogyktu

4.1

CTBOpeHHSA Ta aganTauis
KIMOYOBKX BiXyanis
kamnaHii/ Design of the
key image(s) for the
campaign, its adjustment
for different platforms

Bisyan/ Visual

CTBOpEHHS 3 KMOYOBUX
BiXyaniB KamnaHii (cnoraH +
KapTUHKa); aganTauis Bixyanis
anst Facebook nocTis/ kaBepy/
rOMNOBHOI KAPTUHKM Npodinto,
6inbopgais, ApyKy Ha oanasi/
Creation of the 3 key-images
for the campaign
(slogan+image); adaptation of
the images for the Facebook-
posts/cover photo, bilboards,
clothes printing

4.2

Bixyanu ans
coumepex/Visual for
social media

Bisyan/ Visual

[unsaiiH Bixyany ans
Facebook/ Instagram nocty
(obpobka doTorpadin,
nonaBaHHA 6a3oBUX
rpacivuHNX enemeHTiB)/
Design of the visuals for the
Facebook/ Instagram posts
(photo retouch, basic graphic
elements adding)

4.3

IHdorpadika/

Infographics

Bisyan/ Visual

[unsaiiH iHdorpadikm/

Infographics design

4.4

CTBOpEHHS BixyaniB y
dopmari GIF/

GIF-visuals creation

AHimoBaHMN
Bizyan/
Animated Visual

Po3spobka ogHoro Bixyany y
dopmari GIF/

Development of one visual in
GIF format

4.5

IunzanH ppykosaHoi npoaykuii/ Design of the printed materials
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Po3spobka ogHoro makety (A3,
A4, dnaep, 6inbopa, ponan,
6nokHoT)/ One layout creation
(A3, A4, leaflet, billboard, roll-
up, notebook)

452

ApanTauia makeTy/Layout
adaptation

ApanTtauia makeTy ons apyky y
pi3Hux chopmarax (A3, A4,
dnaep, 6inbopa, ponan)/
Layout adaptation for printing
in different formats (A3, A4,
leaflet, billboard, roll-up)

453

[unsainH mepia-kita/

Media-kit design

BepcTka TekcToBMX
maTtepianis/ Pages layout

4.6

Lindpposi nocnyru/ Digital services

46.1

Ayaout canty
beHediuiapal/ Beneficiary
site pages’ audit

Mocnyra/Service

CybnigpsiaHMK NpoBOAMTb
aygouT canTy 6eHediuiapa i
Hafae 3a Moro pesynbTaramu
pekoMeHaauii woao
NMOKPaLLEHHsI CTPYKTYpH,
OCHOBHWX TEKCTIB,
MOKpaLLEeHHs! Bi3yanbHOro
Burnsiay (konboposa rama,
doTorpadii, rpadiyHi
erleMeHTH), MOXITMBUX
TEeXHIYHUX NoKpaLLeHb
(Hanpuviknag, BNpoBaXeHHs
nignvcku, vary,
HanawTyBaHHsI aHarniTuKm).
dopmaT JOKYMEHTY
(pekomeHgauii): .doc/

The Subcontractor conducts
an audit of the beneficiary’s
web-site and as a result, gives
recommendations on
improvements in structure,
main texts, visual appearance
(color pallette, photos, graphic
elements), possible tech
updates (f.e, subscription, chat
implementation, analytics
setup).Document format: .doc

4.6.2

MigroToBka KoHTEHTa Ans
canty/
Web-page content
creation

Mocnyra/

Service

Migrotoska onucy
BeHediuiapa, onuc
HanGNMXYMX aKTUBHOCTEN,
BMYMTKa 1-2 cTaTew Ta nopaau
o000 ix yaockoHaneHHs/
"About us" section preparation,
description of the upcoming
activities, proofreading of 1-2
articles and recommendations
on its improvement

4.6.3

CTBOpEHHS NpoCcTOro
camnTy (Ha KOHCTpykTOpI)/

W eb-site development
(simple version)

Mocnyra/

Service

Llina 3a mignucky Ha
KOHCTPYKTOP, aganTtawito
KOHTEHTY, AOMEH Ta XOCTUHT/
Price per subscription for

wordpress/ wix, content
adaptation, domain and
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hosting

4.6.4

MipTpumka Be6-canty
(koHTeHTHa YacTuHa)/

W eb-site support (content)

Mocnyra (3a
Mmicsiup)/

Service (price
per month)

HanucaHHs aHoHCIB, HOBWH Ta
1 cTarTi/

Announcements creation,
news writting, 1 article creation

4.6.5

4.6.6

AyauT couianbHUX Mepex
OeHediuiapa/

Beneficiary social media
pages’ audit

BeneHHst kamnaHii y
couianbHUX Mepexax
(npotsarom 1 micaus)/

Social media campaign (1
month)

Mocnyra/

Service

CybnigpsiaHMK NpoBOAMTb
ayauT CTOPIHKKM y couianbHin
Mepexi 6beHediuiapa i Hagae
3a oro pesynbTaramu
pekoMmeHaauii woao
NMOKPALLEHHS! KOHTEHTY Ta
nigxoay A0 Be4eHHS CTOPIHKK.
[o ayouty BxoauTb: aHani3
TEKCTOBOro Ta Bi3yanbHOro
KOHTEHTY, tone of voice,
BUKOPUCTAHHSI CTOPOHHBLOrO
codpTy Ansa rmmbokoro aHaniy
no: Engagement Rate,
pybpukam, xewiTeram,
HaVKpaLMm OHAM Ons
ny6nikauin Ta 6anaHcy mix
TEKCTOBUM KOHTEHTOM, Bifeo
Ta coTo hopmaramu.

11 CobT BUKOPUCTOBYETHCS
Tinbkn Ansi 6i3HeC-CTOPIHOK
Facebook Ta Instagram.
dopmaT JOKYMEHTY
(pekomeHgauii): .doc/

The Subcontractor conducts
an audit of the beneficiary’s
social medis page and as a
result, gives recommendations
on the content and the
managing approach.

Document format: .doc

Mocnyra/

Service

BaprTicTb 3a nocnyru 3a
MicsiLub, BegeHHs 1 akkayHTy

HanawTtyBaHHs, 3anyck,
TECTYBaHHS Pi3HWX rpyn
oronoLleHb Ans onTuMisauii
peknamHoi KamnaHii Ta noLyky
HalgeLweBLUOoi LiHM 3a nokasu,
W oAeHHWI aHani3 Ta
3BiTHICTb.CTBOPEHHS TEKCTIB
Onsi peknamHux nybnikauin

Price per month, 1 account

Content creation, organic
reach and impressions.
Report.
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3a micaup/ Migrotosunin etan
[0 3arycKy peknamHux
KaMnaHin:

— 36ip aHaniTU4HMX A4aHHMX NO
NpoeKTy

— aHani3 uinbLoBoi aygitopii

HanawTyBaHHsI peknamm y Mocnyra/
46.7 coujianbHux mepexax/ — YITOREKEHHA [aHnX 3
Coordination of targeting KIlEHTOM )
for social networks — NiAGip penesanTHoi
ayguTopii Yepes peknamMHi
iHCTpYMEHTM couianbHnX
mMepex
Service Price per month
Weekly sms updates (up
to 1000 contacts)/ LliHa 3a
4.6.8 WoTtmxHeBa CMC - nanpxect/ Price
poscunka HoBuH (go 1000 per digest
KOHTaKTIB)
BapTicTb 3a BUKOPUCTaHHS
. CcobTy Ha OfHY PO3CUIIKY Ha
V|b(?rz%og%lgnKK:H::KJ;?BOOO 10 000 - 20 000 koHTaKTIB.
- LiiHnasa 1
(3BnyariHuii TEKCT 6e3 o3cmnKky/ Price
4.6.9 niHkiB)/ Viber messages per 1 mgssa o
delivery for 10 000-20 000 per = hessad .
recievers (simple MosinomneHHs fo 1000
message without links) CUMBOIIB + KapTUHKa./
Price for the soft usage for one
wave of message delivery for
10 000 - 20 000 recievers.
Up to 1000 symbols + picture.
BapTicTb 3a BUKOPUCTaHHS
. CcobTy Ha OfHY PO3CUIIKY Ha
Viber posaunika tia 50 000 50 000 - 100 000 KoHTaKTis,
(3BnyariHuii TEKCT 6e3 Liina sa 1. HOBmo'\."”eHHﬂ po 1000
4.6.10 | ninkiB) Viber messages poscunky/ Price CMMBOTIiB + KapTuHKka./
delivery for 50 000 - 100 per 1 message Price for the soft usage for one
000 recievers (simple shot wave of message delivery for
message without links) 50 000 - 100 000 recievers.
Up to 1000 symbols + picture.
BapTicTb 3a BUKOPUCTaHHS
CcobTy Ha OfHY PO3CUIIKY Ha
10 000 - 20 000 koHTaKTIB.
Viber poscunka Ha 10 000 MosigomneHHs oo 117
- 20 000 koHTaKTiB (TEKCT LiHa 3a 1 cuMBONIB, KnikabenbHe
46.11 3 niHkamu)/ poscunky/ Price rocunaHHs Ta KkapTuka./
o Viber messages delivery per 1 message ice for th f ;
for 10 000-20 000 shot Price for the soft usage for one
recievers (message with wave of message delivery for
links) 10 000 - 20 000 recievers.
Up to 117 symbols + link to the
page + picture.
BapTicTb 3a BUKOPUCTaHHS
cobTy Ha OAHY PO3CUIIKY Ha
50 000 - 100 000 koHTakTiB
Viber poscunka Ha 50 000 LUina3al MosigomneHHs oo 117
4612 | - 100 000 koHTakKTIB (TEKCT poscunky/ Price cuMBONiB, knikabenbHe

3 niHkamu)/

Viber messages delivery
for 50 000 - 100 000
recievers (message with
links)

per 1 message
shot

NOCUNAaHHA Ta KapTuka

Price for the soft usage for one
wave of message delivery for
50 000 - 100 000 recievers
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Up to 117 symbols + link to the
page + picture

CTBOpEHHSA Ta po3curika
TUXHEBMX OalOXecTiB
yepes Mailshimp/
Mailshimp weekly digest
preparation and spreading

Mocnyra (uiHa
3a pangxect)/

Service (price
per digest)

BapTicTb 3a gangxecr.

PeecTtpauisi akkayHTYy,
CTBOPEHHSI KOHTEHTY.

4.6.13
3BiT./
Price per digest.
Account registration, content
creation.
Report.
AMiHiCTpyBaHHS HanoBHeHHs kaHany Bigeo,
YouTube kanany/ LliHa 3a micsup/ poboTa 3 koMmeHTapsamu/
4.6.14 :
YouTube channel Price per month
administration
Adding content, managing
comments
4.7 Aygio, Bigeo/ Audio, video
P 5 . KpeatuBHa iges Ta i
03pobka KoHUenLIT ayal- Mocnyra/ 06I'PYHTYBaHHS, HaNUCaHHs
ponuka (ans pagio)/ Audio .
47.1 ) cueHapito/
clip development (for R .
- . Creative idea, script
radio) Service
development
Po3pobka ayzio-ponuky BI/IpOGI—/WILI,TBO ponuky Ha 25
4.7.2 (25 cex)/ Audio clip Audio clip cekyRA
production (25 sec) Production of 25 sec audio clip
KopauHauis BupobHuUTBa
Ta nocT npoaakweHa/ Mocnyra/ KoopawuHauis npouecis/
4.7.3 Production and post
production coordination
(audio clip) Service Process coordination
Po3pobka koHuenwji Nocnyral Pospobka inei ponuky,
474 ponuky/ po3pobka TekcTiB/
o Video concept Service Development of concept,
development wordings
AHiMoBaHwuii ponuk/ Video ManboBaHe aHimoBaHe Bigeo
production (doodle) AHiMOBAHE (mo 60 cekyHg)/
475 Bineo/ Animated Drawn animated video (up to
video 60 sec)
MiprotoBka rpadiky po6oTu,
MnaHyBaHHS i Mocnyra/ KOMYHiKaLlisi i3 MpoAaKLUH-
KoOpAMHaList 3MOMOK, cTypieto/ BineoonepaTtopom/
4.7.6 noct-npogakiweHy/ Video
production coordination,
post-production
Timeline preparation,
. communication with the
Service

production studio/ video
operator
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Bigeosiiomka Ta MOHTax PenopraxHa 3iiomka (nig yac
477 60 cek Bigeo/ Bigeosinomka/ 3axofy), MPOCTUI MOHTax/
o Videoshooting and Video shooting
montage of 60 sec video Reportage video (from the
event), simple montage
5 Event management/ OpraHi3sauis 3axoaiB
CepepnHs UiHa 3a opeHay
OpeHpaa (npuMilleHHs Ta . NPUMILLIEHHS 3a AeHb Ta
P T(einKa)/ Bapricts 623OBOFO obnagHaHHsA
5.1 operam sa (mikpodpoHu, npoekTop)/
roguHy/ Rent A ice f t d
Location rent and tech price per hour verage price lor rent per day
equipment (8 h(_)urs) and ba_3|c equipment
(projector and microphones)
n CTBOpeHHS neperiky Ha3B Ta
. . ocnyra/ . b )
59 I'IerT_oalfa Mema-cn_MCKy/ KOHTaKTII_B Mema-pecyp.cm/.
Media list preparation . Preparation of the media list
Service
(names and contacts)
Poscunka 3anpowieHb Ta
Mocnyra/ TenedoHHi A3BiHkK (o 100
KOHTaKTiB)/
5.3 3anDoLEHHS Megia/ Servi Email invitation and phone
P Ala. ervice calls (up to 100 recipients)
Media invitation for events
Monepauis saxoay (A0 2- Mocnyra/ 1 mopepatop/
5.4 x roguH)/ Event
moderation (up to 2 hours)
Service 1 moderator
Mogepauis 3axogy (Big 2
55 110 6 ronuH)/ Event Mocnyra/ 1 mogepatop/
' moderation (from 2 to 6
hours) Service 1 moderator
ni - CTBOpPEHHS1 po3aaTkoBUX
iAroroska mareplanis Mocnyra/ marepianis Ans y4acHuKiB
3axony/ Y p ATIs Y4
5.6 3axoay (8o 5 ctopiHok)/
Event materials ) Hand-outs creation for the
- Service .
preparation participants (up to 5 pages)
n BpoHloBaHHs nokauii, TexHiku,
ocnyra/ o
KENTepuHry/
Location booking, technical
6.7 NoricTnka 3axoay/ Service supply (booking), catering
service (booking)
Event's logistics
KeTtepuHr/ Mocnyra/ Llina 3a ocoby/
5.8
Catering (for events) Service Price per person
Poscurika sanpolueHb Ta
Mocnyra/ TenedoHHi A3BiHkK (8o 100
5.9 KOHTakKTiB)/
3anpolueHHs rocten / Service Email invitation and phone
Guests invitation calls (up to 100 recipients)
MiprotoBka npec-peniay,
Mocnyra/ 3anpoLLEHHS KIMHOYOBUX
cnikepiB, GpOHIOBaHHS rokaui,
TexHiku/
Press-release creation, key
5.10 Service speakers invitation, location
booking, technical supplying
(booking)
Press-briefing
organisation / OpraHisauis
npec-6pudiHry
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BaprTicTb 3a roguHy/

Price per hour

5.12

Mocnyrn xoctec/

Hosts

Mocnyra/

Service

BaprTicTb 3a roguHy, 2 xoctu/

Price per 1hr, 2 hosts

5.13

Online streaming (1,5
hour) / Online-TpaHcnsuis
(1,5 roa.)

roawvH/ Price per

UiHa3al,5

1,5 hour

BapTicTb 3a CTpiMiHr (OHNawH -
TpaHcrsuit) nogii o 1,5
roguHu/

Cost per 1.5 hour streaming
(online streaming)

Placement/ PoamiweHHA

6.1

Coordination of OOH
(out-of-home) ads
placements/ KoopguHauis
PO3MILLEHHSI 30BHiLLUHbOI
peknamu

Mocnyra/

Service

KomyHikauisi 3 peknamHum
areHTCTBOM, LLIO Bignosigae 3a
NPOAAKLLH Ta PO3MILLEHHS
peknamwu/

Communication with the
advertising agency,
responsible for the ads
production and placement

Travel/ Mogopoxi

7.1

[o6osi/

Per diem

1 AeHb, Ha 1
ocoby/

1 day, for 1
person

[oboBi Ha ogHy nioavHy 3a
ogHy o6y no YkpaiHi/

Per diems per one day for one
person in Ukraine

IHwe/ Other

8.1

MpomoyTepwu/

Promoters

LliHa 3a roguny/
Price per hour

Llina 3a poboty ogHoro
npomoyTtepa (y Bunaaky
3aMOBMEHHs nocnyry Big 3
roavH) — posgava
iHcbopmauinHoro marepiany,
OOHeceHHs iHdopmauii 8o
ayguTopii, HagaHHs
Bignosigev ayauTtopii/

Price for the service of one
promoter (in case of = 3 hrs
order) - distribution of info
materias, providing information
to audience, answering
questions

8.2

MotouHui Ta ad-hoc
KOHcanTuHr beHediuiapa/

Mocnyra (3a
Mmicsiup)/

Service (per
month)

KoHcynbTyBaHHS
OeHedeuiapa no 3anuTam 3
KOMYHiKaUiHOI NiATPUMKM Ta
ad-hoc koHcanTuHr B ob6’emax:/
Consulting beneficiary on
communication support
request and ad hoc consulting
in following amount:

- Email TNIUCTYBaHHS MO
ad-hoc nuctyBaHHio/ Email-
communication on ad-hoc
issues;

- 1 ckann-kon (mo 1 rog)/ 1
skype-call (up to 1 hour)
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- TenedoHHi a3siHkK (y pasi
HeobXigHOCTI, TpuBanicTio Ao
2 roguH 3aranom)/Phone calls
(if required, total duration — up
to 2 hours)

3BiT MO BNpOBaXeHHI0

Mocnyra (3a

3BiT 3 gaHMMK No KamnaHii —
pesynbTaTn poboTn, KaHanu,

KamnaHii/ Mmicsiup)/ - )
8.3 1 Ta pospo6r.|e.H| marepianu/
. . Report outlining the work,
Report on the campaign Service (per dia ch Is. and materials
implementation month) (Te 'a channeis, :
eveloped
,EloxymeHTooﬁlr, Mocnyra (3a
lopyManYHa nigTpuMKa :
Mmicsiup)/
8.4 npoekty/ 1
Doc flow and legal support Service (per
of the project month)
3BiT BKMoYae getanbHui
nepenik megia kamnaHii 3
BciMa HeobXxiaHUMMK
nokasHukamu no obpaHum
megia. MNokas3HNKM BKII0YalTb
diHanbHuUi 3BIT 3 KPI OTS, oxonneHHs, piBeHb
nokasHukamu/ 06i3HaHOCTi Ta NOANBbHOCTI,
TRP, noka3HWKM 3pOCTaHHS
BiABiAYyBaHHOCTI cawTy,
3pocTaHHsA 6a3n
NPUXUINBHUKIB, KiNMbKICTb
3rafiok Ta ix ToH./
85 1 A report detailing the elements
) of the media campaign with
the industry-standard key
performance indicators
Final report including all relevant to th_e selected media.
KPI results Mocnyra/ These could mclu_d_e the OTS,
reach, loyalty, affinity, TRP,
web-site audience increase,
fan-base increase, tone of
voice, number of mentions,
etc.
Service
9 lMoroauHHi cTaBKM AnNs BU3HA4YeHHA BapTocTi nocnyr / Hourly rates to determine the cost of services
BaprTicTtb 3a 1
91 Oupekrop/ roamHy/
' Managing Director Cost per 1 hour
Crapwwii cbaxiseupb no
9.2 po6orTi 3 knieHTamu/
Senior account manager
daxiBelpb No poborTi 3
9.3 KnieHTamu/
Account Manager
Crapwwuii gnsanHep/
9.4
Senior Designer
[unsaiHep/ Designer abo/
or ®axiBeup 3
KoopAMHauii
9.5 BUIOTOBJIEHHS
nonirpadivyHnx
martepianis/

Production Manager
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CneujanicT 3 couianbHux-

9.6 mMegia/SMM manager
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VAT may not be included in the cost proposal.
LinoBa npomno3uuis He Moxe BkitouaT [1/1B.
Annex 3. Required Certifications

3.1 EVIDENCE OF RESPONSIBILITY

1. Offeror Business Information

Company Name: Full Legal Name

Address: Address

DUNS Number: Enter the Data Universal Numbering
System reference (DUNS) assigned to the company
(Instructions to Offerors: Offerors will provide their
registered DUNS number for subawards valued at
USD$30,000 and above with Chemonics unless exempted.
Exemption may be granted by Chemonics or based on a
negative response to Section 3(a) below (ie, the offeror, in
the previous tax year, had gross income from all sources
under USD$300,000). Dun & Bradstreet regulates the system
and registration may be obtained online at
http://fedgov.dnb.com/webform. If Offeror does not have a
DUNS number and is unable to obtain one before proposal
submission deadline, Offeror shall include a statement in
their Evidence of Responsibility Statement noting their
intention to register for a DUNS number should it be selected
as the successful offeror or explaining why registration for a
DUNS number is not applicable or not possible. Additional
guidance on obtaining a DUNS number is available upon
request.)

2. Authorized Negotiators

Company Name proposal for Proposal Name may be
discussed with any of the following individuals. These
individuals are authorized to represent Company Name
in negotiation of this offer in response to RFP No.UCBI
11-061.

List Names of Authorized signatories

These individuals can be reached at Company Name
office:

Jonarox 3. HeoOxinHi 3acBimueHns

3.1 JOKYMEHTAJIBHE NIATBEPIKEHHS
3ASIBU ITPO BIANTIOBIJAJIBHICTD

1. Jinosa indopmanist Odepenrta

Ha3zpa Kommnaumii: [loBHa ropuanyHa Ha3Ba

Appeca: Anpeca

Homep DUNS: Bkaxite HoOMep KoMmmnaHii B
yHiBepcasbHil cucteMi HyMmepauii naHux (DUNS)
(Imctpyxmii s OdepentiB: st orpuMaHHs CcyOrpaHTiB
Baprictio moHax 30 000 momapis CIIA y ekBiBajeHTi,
Odepentn noBuHHI Hagath Komnanii KiMOHIKC cBilf HOMep
DUNS, sKkmo BOHM HE 3BiUTBHEHI BiJl IFOTO OOOB'SI3KY.
3BUIBHEHHS BiX 1Oro O0OB'SI3KY MoOXe OyTH HajgaHe
koMmrtaHi€ro KiMoHIKC ab0 BUIUIMBATH 3 3alIEPEYHOI BiIMOBI I
Ha 3anuTaHHs y Po3xini 3(a) Hmk4e (TOOTO, SIKIIO BaJOBHHA
noxin Odepenra, oTpuMaHui 3 yCiX JUKEpen, 3a MonepeHii
nomatkoBuii pik He mepeBumryBaB 300 000 mom. CILA).
Cucremoro kepye kommaHis Dun & Bradstreet, a
3apeecTpyBaTuCs y Hilf MO)KHA Yepe3 iHTEpHET 3a aJIpecolo:
http://fedgov.dnb.com/webform. Skmo Odepenr He wmae
Homepa DUNS i He Mae MOXIHMBOCTI OTPHUMAaTH HOTO 10
KIHIIEBOrO TepMiHy MoJaHHs npono3uiiid, OdepeHT noBuHeH
BKJIIOUUTH /IO CBOET 3asiBH IIPO BiIIOBIAAIBHICT 3asBY IIPO
cBiii namip orpumatu Homep DUNS, skmo BiH craHe
TIepeMOXKIIeM TeHJepy, abo IMOSCHEHHs, YOMYy OTPHMAaHHS
Homepa DUNS e nHemoxnuBuM. JletanpHinn BKa3iBKH MIOJ0
orpumanHs Homepa DUNS OynyTs HamaHi 3a 3a1UTOM. )

2. Oco0wn,
IepeMOBUH

o yHOBHOBa)KeHi Ha TIIPOBEACHHA

[Ipono3wuiris Ha3Ba KOMITaHil 00 Ha3Ba MPOMO3MUIIIi
MOXeE 00roBOpIOBATHCS 3 Oyb-SKOIO0 3
HWK4e3asHaueHnx oci0. Lli ocobum ymoBHOBaXKeHi
MPEICTABIIATH Ha3Ba KOMIIAHIl y IepEMOBHHAX 32 III€I0
npono3uiliero y Biamosiae Ha 3HIT Ne UCBI 11-061.

Crnucoxk 0¢i0, 10 MaloTh MPABO MiAMHCY

3 nmuMu ocobamMu MOXHa 3B’s3aTHCS B odici Ha3Ba
KOMIIaHil.
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Address
Telephone/Fax
Email address

3. Adequate Financial Resources

Company Name has adequate financial resources to
manage this contract, as established by our audited
financial statements (OR list what else may have been
submitted) submitted as part of our response to this
proposal.

If the Offeror is selected for an award valued at
$30,000 or above, and is not exempted based on a
negative response to Section 3(a) below, any first-tier
subaward to the organization may be reported and made
public through FSRS.gov in accordance with The
Transparancy Acts of 2006 and 2008. Therefore, in
accordance with FAR 52.240-10 and 2CFR Part 170, if
the Offeror positively certifies below in Sections 3.a
and 3.b and negatively certifies in Sections 3.c and 3.d,
the Offeror will be required to disclose to Chemonics
for reporting in accordance with the regulations, the
names and total compensation of the organization’s five
most highly compensated executives. By submitting
this proposal, the Offeror agrees to comply with this
requirement as applicable if selected for a subaward.

In accordance with those Acts and to determine
applicable reporting requirements, Company Name
certifies as follows:

a) In the previous tax year, was your company’s
gross income from all sources above $300,000?

[1Yes[]No

b) In your business or organization's preceding
completed fiscal year, did your business or
organization (the legal entity to which the DUNS
number belongs) receive (1) 80 percent or more of its
annual gross revenues in U.S. federal contracts,
subcontracts, loans, grants, subgrants, and/ or
cooperative agreements; and (2) $25,000,000 or more

RFP #UCBI 11-061
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Anpeca
Howmep tenedony/dakcy
Anpeca eneKTpOHHOT MOIITH

3. HocrarHi ¢pinancosi pecypcu

Hazea Komnanii mae nocratHi ¢pinaHCOBI pecypcu mist
aaAMIHICTpYBaHHS LBOTO KOHTPAKTY, 10
MiATBEPIKYETHCST HAIIUMHU (DIHAHCOBHMHM 3BiTaMH, sKi
npoinum ayautopcbky mnepesipky (UM mepepaxyiite,
SIKi e JOKYMEHTH MOrJii OyTH TOfaHi), MOJaHUMH Y
paMKax Haloi BiANOBIiZl Ha 10 MPOMO3HULIIO.

Axmo Odepenty Oyae HamaHO [OTOBIp BapTICTIO
monan 30 000 gom. CIIA i BiH He Oyze 3BUTbHEHUH Bil
000B'si3ky orpumanHs Homepa DUNS nHa mingcrasi
3amepedHoi BigmoBimi Ha 3ammrtaHHA Pozmimy 3(a)
HWK4e, iHdopMmamis mnpo  Oyap-SKuil  HagaHUHA
opraHizamii cyOrpaHT mepumioro spycy Moxe Oytu
MOBIJIOMJIEHA Ta ONPWIIOAHEHAa 4Yepe3 CHCTeMy
FSRS.gov 3rigHO 3 TONOXEHHSAMH 3aKOHIB  TIPO
[Ipozopicts 2006 i 2008 pokis. Tomy, BigmOBigHO 1O
nojokenb FAR 52.240-10 1 Yactuuu 170 2CFR, skio
OdepenT mae cTBepAHI BINMOBiNI Ha 3alUTaHHS
Posminie 3.a ta 3.b i 3amepeyni BiAmoBini Ha 3aMUTaHHSA
Pozminie 3.C ta 3.d HuKYe, TO 3TiAHO 3 MPaBHJIAMHU BiH
moBMHeH Hamatu KiMoHIKC iMeHa Ta 3araipHUN po3Mip
BUHArOpOJM M'STH HAaWBHUINE OIUIAYYBAHUX KEPIBHUKIB
opranizamii. I[lomaroum 10 mpomosuiiro, OdepeHt
MOTO/DKYEThCST Y pa3l HEOOXigHOCTI BHKOHATH ITIO
BHMOTY, SKIIIO HOMY Oyze MPUCYIKEHO CyOKOHTPAKT.

BignmoBigHo 1o mmx 3aKoHIB 1 3 METOK BH3HAYEHHS
3aCTOCOBHMX BHMoOr A0 3BirHocTi, Hassa Kommanii
3asBIISIE PO HACTYITHE:

a) Uu BayoBmii moxix Barmoi kommanii, oTpuMaHMii 3
yCIX JDKepen, 3a TIOoNepeaHid TOJATKOBUH  piK
nepesuiryBaB cymy 300 000 mon. CIITA?

[ ] Tax[ ] Hi

b)Un mpoTsrom  momepenHbOro  3aBEpIICHOrO
MOJAaTKOBOI'0 poKy Bama kommanis abo oprasizamis
(ropumuaHa ocoba, sikiit mpucBoerno Homep DUNS) (1)
moHaiimernme 80% CBOro pidHOTO BAJIOBOTO JIOXOJY
oTpuMana B pe3ynbTaTi BHUKOHAaHHS (QeaepanbHIX
KOHTPAKTiB 200 CYOKOHTpakTiB, 3a paxyHOK IIO3HK,
rpaHTiB, CyOrpaHTiB Ta/ ab0 yroj mpo MiATPUMKY; Ta
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in annual gross revenues from U.S. federal contracts,
subcontracts, loans, grants, subgrants, and/or
cooperative agreements?:

[ ]Yes[ ]No

c) Does the public have access to information about
the compensation of the executives in your business
or organization (the legal entity to which the DUNS
number it provided belongs) through periodic reports
filed under section 13(a) or 15(d) of the Securities
Exchange Act of 1934 (15 U.S.C. 78m(a), 780(d)) or
section 6104 of the Internal Revenue Code of 19867
(FFATA 8 2(b)(1)):

[ ]Yes[ ]No
d) Does your business or organization maintain an

active registration in the System for Award
Management (www.SAM.gov)?

[ ]Yes[]No

4. Ability to Comply

Company Name is able to comply with the proposed
delivery of performance schedule having taken into
consideration all existing business commitments,
commercial as well as governmental.

5. Record of Performance, Integrity, and Business
Ethics

Company Name record of integrity is (Instructions:
Offeror should describe their record. Text could include
example such as the following to describe their record:
"outstanding, as shown in the Representations and
Certifications. We have no allegations of lack of
integrity or of questionable business ethics. Our
integrity can be confirmed by our references in our Past
Performance References, contained in the Technical
Proposal.”

6. Organization, Experience, Accounting and
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(2) monaimenmme 25 000 000 mon. CIIIA cBoro
piuHOrO BajJOBOrO JOXOJYy OTpHMaia B Pe3ylbTari
BUKOHAHHS (denepanbHuX KOHTPAKTiB abo
CyOKOHTpakTiB, 3a paxyHOK TIO3UK, TpaHTIB,
cyOrpanTiB Ta/ a0 yroJ npo miaTpumMKy?:

[ ] Tax[ ] Hi

C) Uu rpoMaachKicTh Mae MOCTYM 10 iH(popMaIlii mpo
BHHAropoAy BHILOIO KepiBHMITBa Bamoi kommanii
abo opranizanii (fopuAu4YHOI 0coOH, SIKii IMPUCBOEHO
Homep DUNS) npencrasnenoi y dhopmi nepioquuHux
3BITiB, IO MOAAETHCA 3TIAHO 3 TONOKEHHIMH PO3ALTY
13(a) abo 15(d) 3akoHy mnpo TOPriBA0 LiHHUMH
nanepamu 1934 poky (15 U.S.C. 78m(a), 780(d)) abo
posainy 6104 Kogekcy BHyTpimmix moxoni CILIA
1986 poky (FFATA §2(b)(1)):

[] Tax[ ] Hi
d) Yu 3apeectpoBana Bamra kommnanis abo oprasizaris

y CucreMi ympaBiiHHsS JEp>KaBHUMH 3aMOBJICHHIMHU
(Wwww.SAM.gov)?

[] Tax[ ] Hi

4. CrnpomMo:KHiCTh JOTPUMYBATHCH BUMOT

HazBa  kommaHii  cIpoMOXXHAa  JOTPUMYBaTHCS
MPOMOHOBAHOTO TpadiKy AOCTaBKH, Oepydn IO yBaru
BCi iICHYIOYI AiJTOBi 3000B’s13aHHS, SIK KOMEPIIiiHI, TaK i
YPSAOBI.

5. JlocBin BHMKOHAHHSI, JOTPHUMAHHSI TIPUHIMIIIB
npodeciiiHoi 100povecHOCTI Ta Di3HeC-eTUKHU

JoTpuMaHHsl NPUHOMIIB MpodeciiHol 100podecHOCTi
HazBa kommanii € (BkaziBku: OdepeHT NOBUHEH
BKITIOYHATH TEKCT SK 3a3HAYAETHCS HIDKYE, U OMHUCY
CBOI'0 JOCBiy: «O€3IOTaHHHMM, SK MiATBEPIKYETHCS
3asseamu Ta [locBimuennsmu. Ilpotm Hac He
BHCYBaJIOCsI 3BUHYBAaYCHb y HEJOTPUMAHHI MPHHLUIIIB
npodeciitHoi  T0OpoYecHOCTI  4YM  OI3HEC-CTHKH.
JotpumMaHHS ~ HaMH  [PUHIUIIIB npodeciitHoi
JI0OpOYECHOCTI MO)Ke OyTH MiATBEpPKEHE HAIIUMHU
pexoMeHgamisMu  y posauri  «Pekomenpamii oo
JIOCBIy BUKOHAHHS», SKi MicTATbCS y TexHiuHIN
MPOIO3HIIIT. )

6. Opranizanis, nocsig, OyxrajarepcbKuili 00K,
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Operational Controls, and Technical Skills

(Instructions: ~ Offeror  should  explain  their
organizational system for managing the subcontract, as
well as the type of accounting and control procedure
they have to accommodate the type of subcontract
being considered.)

7. Equipment and Facilities

(Instructions: Offeror should state if they have
necessary facilities and equipment to carry out the
contract with specific details as appropriate per the
subcontract SOW.)

8. Eligibility to Receive Award

(Instructions: Offeror should state if they are qualified
and eligible to receive an award under applicable laws
and regulation and affirm that they are not included in
any list maintained by the US Government of entities
debarred, suspended or excluded for US Government
awards and funding. The Offeror should state whether
they have performed work of similar nature under
similar mechanisms for USAID. )

9. Commodity Procurement

(Instructions: If the Offeror does not have the capacity
for commodity procurements - delete this section. If the
Offeror does have the capacity, the Offeror should state
their qualifications necessary to support the proposed
subcontract requirements.)

10. Cognizant Auditor
(Instructions: Offeror should provide Name, address,

phone of their auditors — whether it is a government
audit agency, such as DCAA, or an independent CPA.)

11. Acceptability of Contract Terms

(Instructions: Offeror should state its acceptance of the
proposed contract terms.)
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KOHTPOJIb 32 ONepaniifHO0 NisVIBHICTIO Ta TeXHIYHI
HABHYKHU

(BxaziBku: OdepeHT TOBHHEH TMOSCHUTH CBOIO
OpraHi3alliiHy CTPYKTYpy [UIi aAMIiHICTpYBaHHS
CyOKOHTpPAaKTy, a TaKOX THI OyXraJaTepchbKOro OOMIKY
Ta MPOLEAYpP KOHTPOIIO, SIKi BIH 3aCTOCOBYE OO TUILY
CYyOKOHTpAKTY, SIKHH PO3IIIAAETHCS).

7. OOJagHAHHSA Ta NOTYKHOCTI

(BxaziBku: OdepeHT MOBHHEH 3a3HAYWTH, IO Mae
HEOOXiTHI TIOTY>KHOCTI Ta 00JaJHAHHS JJI1 BUKOHAHHS
KOHTPAKTy 3 3a3HAYCHHSIM OCOOJMBHUX JeTajei, 5K
BUMaraetbcst T3 cyOKOHTPakKTy).

8. IIpaBo Ha orpumanHs CyOKOHTPAKTYy

(BkaziBku: OdepeHT MOBHHEH 3a3HAYWTH, IO Mae
MpaBo Ta MOBHOB)KEHHS HA OTPUMAHHS CYOKOHTPAKTY
3TiIHO 3aKOHIB Ta TMOJIOXEHb, IO 3aCTOCOBYIOTHCS, i
0 BiH HE BKIIOYEHHH A0 >KOJHOTO CIUCKY Yoy
CIIA momo opraHizaiiii, sKki  3a0JOKOBaHO,
BUKJIIOYEHO YK TMO030aBJICHO TMpaBa OTPUMYBaTH
KOHTpakTH Ta ¢iHancyBanHs Ypsay CIHIA. Odepent
MOBHMHEH TAKOXK 3a3HAYMTH, Y BUKOHYBaB BiH pOOOTY
noAiOHOro XapakTepy 3a MOXIOHUMH MeXaHi3MaMH IS
USAID)

9. 3akymniBJas ToBapiB

(Imctpykuii: SAxmo OdepeHT HEe Mae MOBHOBa)KEHb Ha
3aKyIIBII0 TOBAapiB — BHIIYYiTh IEH po3aur. SKmo
OdeperT Mae mpaBa, BiH MOBHHEH 3a3HAYUTH CBOI
XapaKTePUCTUKH, IO HEOOXigHi uia 3a0e3neydeHHS
BIAIOB1AHOCTI BHUMOT'aM MPOIIOHOBAHOTO
CyOKOHTpAKTY. )

10. KomnereHTHHH ay1uTop

(BkaziBka: OdepeHT NOBHHEH HamaTh iM’sl, aapecy,
HOMep TeneOHy CBOIX ayAuTopiB — OQIiHHOrO
YPSAAOBOTO ayAWTOPCHKOrO OpraHy, fK, HalpHKIan,
ayOUTOPCbKE AareHTCTBO KOHTPAkTiB MiHicTepcTBa
00OpOHH, YW  HE3AJISKHOr0  CepTU(IKOBAHOTO
aymuTopa.)

11. [puiHATHICTE YMOB KOHTPAKTY

(BxaziBku: OdepeHT MOBMHEH 3a3HAYUTH NPUAHSATTS
HUM MIPONOHOBAHUX YMOB KOHTPAKTY).
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12. Recovery of Vacation, Holiday and Sick Pay

(Instructions: Offeror should explain whether it
recovers vacation, holiday, and sick leave through a
corporate indirect rate (e.g. Overhead or Fringe rate) or
through a direct cost. If the Offeror recovers vacation,
holiday, and sick leave through a corporate indirect
rate, it should state in this section the number of
working days in a calendar year it normally bills to
contracts to account for the vacation, holiday, and sick
leave days that will not be billed directly to the contract
since this cost is being recovered through the corporate
indirect rate.)

13. Organization of Firm

(Instructions: Offeror should explain how their firm is
organized on a corporate level and on practical
implementation level, for example regionally or by
technical practice.)

Signature:

Name:
(Instructions: One of the authorized negotiators listed in
Section 2 above should sign.)

Title:
Date:
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12. BimmkoayBaHH# BiINyCTOK, CBATKOBHX THIB Ta
JIiKAPHAHUX

(BkaziBku:  OdepeHT MOBHHEH MOSICHUTH, YH
BIJIIIKOZIOBYE BiH BiMTYCTKH, CBSITKOBI Ta JIIKAPHSHI JTHI
gepe3 HempsMi BUTpPATH KOMIaHii (Hamp., 3a paxyHOK
HaKJIaJHUX YM JOAATKOBHX BHUTpAT), YH 4Yepe3 Mpsimi
BuTpaTH. Skmo OdepeHT 3miHCHIOE BiAMKOAYBAaHHS
BIIITYCTOK, CBATKOBHX Ta JIKapHSIHUX IHIB 4epe3
HempsiMi BHUTpAaTH, B LbOMY pO3ALIl MOBHHHA OyTH
3a3HayeHa KUIBKICTh pOOOYMX OHIB  MPOTATOM
KaJIeHAapHOrO POKY, IIO0 MepeadadeHi Ha BiIMYCTKH,
CBATKOBI Ta JIKApHSHI JIHI, HA SKi HE OYyAyTh MPSIMO
BUCTABISITHCS PaxyHKH 3a KOHTPAKTOM, OCKUIBKH iX
BapTIiCTh BIJIIKOJOBYETHCS Yepe3 HempsiMi BUTpPATH
KOMIIaHil.)

13. Opranizauia gipmu

(BxaziBku: OdepeHT MOBUHEH MOSCHHUTH, SIKUM YHHOM
¢dipMa opranizoBaHa Ha KOPIOPAaTUBHOMY DiBHI Ta Ha
piBHI TpaKkTUYHOi peami3amii, HampUKIag LIOAO

peI‘iOHaJ'IBHOI‘ O IIPCACTAaBHUIITBA Y1 TEXHIYHHUX HOpM)

ITiammc:

Iv st
(Bkasiku: CBifi MiANMKC TOBMHHA TOCTABUTH OJHA 3
0ci0, 10 YMOBHOBa)KEHI HA MPOBENEHHS MEPEMOBHH,
sIKi 3a3Ha4eHi B Po3ini 2 Buie.)

ITocana:
Hara:
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3.2 Subcontractor Size Self-Certification Form

Reference Number:

Fixed Price Subcontract UCBI 11-061

Project Name:

Ukraine Confidence Building Initaitive Il Project
(ucsl 1)

Primary NAICS Code: 541990 [enter the NAICS
code that best describes the work being performed
under the subcontract. i.e: for technical assistance
provision use 541990 or management consulting use
541611. For HHE use 484210 and for GIS use 541360.
A list of Chemonics most commonly used NAICS
codes is found here]
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3.2 ®opma camo-cepTudikamii po3mipy
CyOnigpsaiHuka

Homep nocunanns:

Cy0koHTpakT 3 ¢ikcoBanoro 1inoro UCBI 11-061
Project Name:

3minHeHHs rpomazckkoi goipu (UCBI 1)

Primary NAICS Code: 541990 [enter the NAICS
code that best describes the work being performed
under the subcontract. i.e: for technical assistance
provision use 541990 or management consulting use
541611. For HHE use 484210 and for GIS use 541360.
A list of Chemonics most commonly used NAICS
codes is found here]

Company Name: Full legal name

Address: Street address

City, State, Zip: City, State Zip

DUNS Number: [enter the Data Universal Numbering
System (DUNS) here. As of June 2014, all
subcontractors must have a DUNS as a pre-condition to
receiving a subcontract with Chemonics]

Contact Person: Name, Title

Contact Phone Number:

(555) 555-5555

Ha3ea xommnanii: Full legal name

Anpeca: Street address

City, State, Zip: City, State Zip

Homep DUNS: [enter the Data Universal Numbering
System (DUNS) here. As of June 2014, all
subcontractors must have a DUNS as a pre-condition to
receiving a subcontract with Chemonics]
IpeacraBuuk kommnanii: Name, Title

Homep Tenedony npeacraBHuKAa KOMIIAHII:

(555) 555-5555

Type of Entity

If you have difficulty ascertaining the business size
status, please refer to SBA’s website
(www.sba.gov/size) or contact your local SBA office.

[ ] Small Business

[] Large Business

] Nonprofit/Educational
[ ] Government

[ ] Non-US
If “Small Business” is checked above, and if
applicable, please identify any additional small

business designations under which the company
qualifies. You may wish to review the definitions for
the below categories in the Federal Acquisition
Regulation 19.7 or 52.219-8
(www.acquisition.gov/far/) to determine applicability.

[] Small Disadvantaged Business

Tun ropuau4aHOi 0codn

SIKo y Bac BHUHMKAIOTh TPYAHOINI 3 BH3HAYCHHSIM
po3mipy  Oi3Hecy, 3BepHiThcs Ha caiit SBA
(www.sha.gov/size) abo 3BepHITBCS JO MICLEBOTrO
oicy SBA.

[ ] Manuit 6i3Hec

[ ] Benukwii 6i3Hec

(] Hexomepuiitanii/ ocBiTHiit
L] Vpan

|:| He amepukancbkuit

SAxmo «Manuii 6i3HeC» 3aCTOCOBYETHCS BHIIIE, 1, SKIIO
3aCTOCOBHO, Oy/b JIACKa, BKaXIiTh OYyJb-sIKi JTOMATKOBI
Ha3BU Manoro Oi3Hecy, 3a SIKHMU KOMIIaHisl BiAIOBiAae
BHUMOTaM. Bu MokeTe meperisHyTH BU3HAUYCHHS IS
HIKYCHABEICHUX KaTeropit y denepanbHOMY 3aKOHI

npo pUaOaHHS 19.7 abo 52.219-8
(www.acquisition.gov/far/), §11(010) BU3HAYUTH
MPUIATHICTE.

[ ] Manmuii 6i3HeC 3 0OMEKEHIME MOKITHBOCTSIMI
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[]8(@a)

[ ] HUBZone

[ ] Woman Owned Small Business
[] Veteran Owned

[ ] Service Disabled Veteran Owned

[] Alaskan Native Corporation
[] Indian Tribe

By signature below, | hereby certify that the business
type and designation indicated above is true and
accurate as of the date of execution of this document,
and | further understand that under 15 U.S.C. 645(d),
any person who misrepresents a business’ size status
shall (1) be punished by a fine, imprisonment, or both;
(2) be subject to administrative remedies; and (3) be
ineligible for participation in programs conducted
under the authority of the Small Business Act.

Signature and Title (required) Date
***CHEMONICS

INTERNAL USE ONLY***
Company Name Status has been verified in the System
for Award Management database or Dynamic Small
Business Database Search
as of / /
conducted by:
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[]8(@a)

[ ] HUBZone

] BizHec, SKUM BOJIOAIE KIHKA

[ ] BisHec, sikum Bonozie BeTepaH

] Biznec, skuM Bolotie BeTepaH 3 0OMEKECHUMHU
MOKJIMBOCTSIMU

[] Kopropanisi, 3acHOBaHA KOPiHHUM SKHUTENEM
Anscku

[ ] Ingificeka mem's

[linmucom HIKYE g MATBEPAXKYIO, IO BKa3aHUN BUIIE
BUJ Oi3HECY Ta MO3HAYEHHSA € JOCTOBIPHUM Ta TOYHHM
Ha JaTy MiANUCaHHSA LBOTO JOKYMEHTa, 1 5 TaKOoX
posymito, mo o 15 U.S.C. 645 (d), Oyap-sika ocoba,
sgKa 340rajaye po3Mmip miampuemcra, mae (1) Oyrtm
nokapaHa mTpadoM, TIOPEMHUM YB'S3HEHHSIM abo
o0om; (2) mignsaraté aAMiHICTpaTUBHUM 3axonam; i (3)
OyTH HENpUIOATHUMH U1 Y4acTi B Hporpamax, wLIO
MPOBOAATHCS 3riJHO 3 3aKOHOM PO MajMi Oi3Hec.

[Tigmuc Ta mo3wuiis (000B'I3KOBO) Jara

*** KIMOHIKC, TIJIBKUW JIJI
BHYTPIIIHBOI'O BUKOPUCTAHHS ***
HazBa kommanii Ctatyc Oyno migTBepkeHO B 0asi
manux System for Award Management database ato B
6a3i marux Dynamic Small Business Database Search

ara / /
IIPOBELEHO:
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Annex 4.
Guidance

DUNS and SAM Registration

What is DUNS?

The Data Universal Numbering System (DUNS)
is a system developed and regulated by Dun &
Bradstreet (D&B) - a company that provides
information on corporations for use in credit
decisions - that assigns a unique numeric
identifier, referred to as a DUNS number, to a
single business entity. The DUNS database
contains over 100 million entries for businesses
throughout the world, and is used by the United
States Government, the United Nations, and the
European Commission to identify companies. The
DUNS number is widely used by both commercial
and federal entities and was adopted as the
standard business identifier for federal electronic
commerce in October 1994. The DUNS number
was also incorporated into the Federal Acquisition
Regulation (FAR) in April 1998 as the Federal
Government's contractor identification code for all
procurement-related activities.

Why am | being requested to obtain a DUNS
number?

U.S. law — in particular the Federal Funding
Accountability and Transparency Act of 2006
(Pub.L. 109-282), as amended by section 6202 of
the Government Funding Transparency Act of
2008 (Pub.L. 110-252) - make it a requirement for
all entities doing business with the U.S.
Government to be registered, currently through the
System for Award Management, a single, free,
publicly - searchable website that includes
information on each federal award. As part of this
reporting requirement, prime contractors such as
Chemonics must report information on qualifying
subawards as outlined in FAR 52.204-10 and
2CFR Part 170. Chemonics is required to report
subcontracts with an award valued at greater than
or equal to $30,000 under a prime contract and
subawards under prime grants or prime
cooperative agreements obligating funds of
$25,000 or more, whether U.S. or locally-based.
Because the U.S. Government uses DUNS
numbers to uniquely identify businesses and
organizations, Chemonics is required to enter
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Honarox 4.
DUNS i SAM

BkasiBku 1010 OTPHMMAaHHSI HOMeEPiB

Mo Take DUNS?

VuiBepcanbHa cuctema Hymepauii manux (DUNS) - me
cucTeMa, Ky po3pobuia Ta miarpumye Dun & Bradstreet
(D&B - komnawmis, ska Hazmae iHpOpMAILIi PO
Kopropaii 151 BUKOPUCTAHHS il IPH NPUUHATTI pillleHb
PO HaJaHHS KPEIWTY), SIKa CTBOPEHA JUIsi NPHCBOEHHS
yHIKaJIBHOTO  ineHTH(ikamiiiHoro Homepa (Homepa
DUNS) cy6'extam rocropaproBants. baza nqanux DUNS
mictuth mnoHan 100 MinbpHOHIB 3amuciB KOMIAHIA 3
yChOrO  CBITY Ta  BHUKOPHCTOBYETHCS  YPSAIOM
Cnonyuenux Illrarie, Opranizamiero O6'ennanux Harriit
i €EBpomneiicbroro Komiciero s inenTrudikarii kommaniii.
Homep DUNS  mmpoko  BUKOPHCTOBYETHCS  SIK
KOMEpUiHHUMH, TaK i peaepadbHUMU OpraHizalisiMH, a 3
xoBTHS 1994 poKy BHKOPUCTOBYETBCS Yy SIKOCTI
CTaHJApTHOro ineHTU(IKALifHOrOo HOMepa KOMIaHil y
MpoLeaypax eIeKTPOHHUX (enepaibHUX 3aKyMiBenb. Y
kBiTHI 1998 poky nHomep DUNS OyB BritoueHHil 10
3Boxy mpaBui nepkaBHuX 3akyniBenb (FAR) y sxocti
inenTu(dikaniiHoro xony miapsiaHuka DenepaabHOro
ypsany B yciXx BHAAX JiSUIBHOCTI, TMOB'SI3aHHUX 13
3aKyHiBISIMH.

YoMy Bix MeHe BHMAara€TbCsi OTPMMAaHHS HOMepa
DUNS?

3akoHomaBctBoM  CIIIA, 30kpema, denepanbHuM
3aKOHOM MIiA3BITHOCTI Ta Mpo3opocTi pinancyBanus 2006
poky (Pub.L. 109-282) 3 mompaBkamu BiAMOBIZHO 10
po3niny 6202 3akoHy ©IpO TPO30PICTh  YPSIOBOTO
¢inancyBanns 2008 poxy (Pub.L. 110-252), Bin ycix
Cy0'eKTiB TOCIIOZAPIOBAHHS, SIKi MAIOTh JIUIOBI BITHOCHHU
3 Ypsoom CHIA, Bumaraerbcsi peectpauiss y Cucremi
yIpaBJIiHHS JEP)KAaBHUMH 3aMOBJICHHSIMH - €JIMHIH,
OE3KOIITOBHIN, 3arajJbHONOCTYNHIM IS TMOWyKy BeO-
CTOpiHLI, sKa MICTUTh iH(QOpPMaLil0 TPO KOXHE
¢denepanbHe 3aMOBICHHSA. Y paMKax Ii€i BHMOTH
3BITHOCTi, BiJ] TEHEPAIBHHUX IMIIAPATHUKIB, TaKHX SIK
KimoHnikc, BUMaraetbes mpeacraBiieHHs iH(opMaltii mpo
MEpEeMOXKIIB TeHEPiB, K 3a3HadeHo y FAR 52.204-10 i
gactuai 170 2CFR. Kowmmnanis KimoHikc 3000B's13aHa
3BiTYBaTH Tpo cyOKoHTpakTh BapricTio monazn 30 000
qon. CHIA y paMmkax TeHEpalbHOrO KOHTPAKTY Ta
cyOrpanTd y paMKax TeHepaJdbHUX TpaHTiB abo
reHepalbHUX Yrod NpO MiATPUMKY BapTICTIO IOHAJ
25 000 mon. CIIA He3aneXHO Bij MiICL IX BUKOHAHHS.
Ocxkinbku Ypsin CLIA BuxopuctoBye HoMepr DUNS st
yHIKaJdbHO1 ieHTHdiKamii cy0'ekTiB rocnogapioBaHHs i
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subaward data with a corresponding DUNS
number.

Is there a charge for obtaining a DUNS
number?

No. Obtaining a DUNS number is absolutely free
for all entities doing business with the Federal
government. This includes current and prospective
contractors, grantees, and loan recipients.

How do | obtain a DUNS number?

DUNS numbers can be obtained online at
http://fedgov.dnb.com/webform/pages/CCRSearch
Jsp or by phone at 1-800-234-3867 (for US,
Puerto Rico and Virgin Island requests only).

What information will I need to obtain a DUNS
number?
To request a DUNS number, you will need to
provide the following information:
e Legal name and structure
e Tradestyle, Doing Business As (DBA), or
other name by which your organization is
commonly recognized
e Physical address, city, state and Zip Code

e Mailing address (if separate)

e Telephone number
+ Contact name
e Number of employees at your location

e Description of operations and associated
code (SIC code found at
https://www.0sha.gov/pls/imis/sicsearch.h
tml)

e Annual sales and revenue information

e Headquarters name and address (if there is
a reporting relationship to a parent
corporate entity)

How long does it take to obtain a DUNS
number?

Under normal circumstances the DUNS is issued
within 1-2 business days when using the D&B
web form process. If requested by phone, a DUNS
can usually be provided immediately.
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opraHizamiii, Big kommanii KiMOHIKC BHUMAaraerbcs
BHECEHHS JTaHWX PO CYOTPaHT 3 BiNMOBIIHUM HOMEPOM
DUNS.

Yu 3a npucBoeHns Homepa DUNS craryerses miara?

Hi. IlpucBoenns Homepa DUNS  abGcomoTHO
OE3KOIITOBHE Uil yCiX CYO'€KTiB, fKi MalOTh IiJIOBi
BigHocuHM 3 DenmepanbHUM  ypsIOM, BKIIOYAIOUU
ICHYIOUNX i MOTEHLIHHNX HiAPSITHUKIB,
IPaHTOOTPUMYBAYIB 1 OTPUMYBaYiB IMO3UK.

Ax orpumarn Homep DUNS?

Homepu DUNS wMoxkHa oTpuMaTH OHJaiiH Ha BeO-
cropinuihttp://fedgov.dnb.com/webform/pages/CCRSear
ch.jsp a6o 3a teneponom 1-800-234-3867 (Tinbku st
samutiB 31 CHIA, Ilyepro-Puko Ta Biprincekux
OCTpOBIB).

SAxa indopmaniss moTpidHa NI MPHCBOEHHS HOMepa
DUNS?
Jns momaHHs 3anmuTy Ha TpUCBOeHHsS HoMepa DUNS,
Bam HeoOXxigHO HamaTH HACTYIHY iH(pOpMAaIio:
e OdiuiitHa Ha3Ba Ta CTPYKTypa
e Kowmeprriiine mo3Ha4YeHHs, IICEBIOHIM, ITiJ SIKUM
Bererbes OizHec (DBA), abo iHIIa Ha3Ba, 3 SKOO
3a3BUYail acOIlitOEThCs Bama opraHizaiis
e @izuuHa aapeca, MICTO, KpaiHa Ta TOIITOBHIA
1HIIeKC
e [lomroBa axapeca (SKIIO BiIPI3HAETBCA BiA
¢iznuHoT)
e Howmep Tenedony
e IM's kOHTaKTHOI OCOOH
e Kinpkicts MpaIiBHUKIB 3a
MICI[€3HAXO/KECHHSIM
e Onuc mistmpHOCTI Ta ii kox (komm CraHmapTHOL
ramy3eBoi knacudikanii (SIC) MokHa 3HaHTH Ha
CTOpIHII
https://www.0osha.gov/pls/imis/sicsearch.html)
e Iudpopmauis mpo piyHHKA o00'eM mpomaxy Ta
0X0ny
e Ha3Ba Ta azapeca ronoBHOro odicy (KO
KOMIIaHisl € MiI3BITHOI0 MaTePUHCHKiN KOMIIaHii)

Bammm

CkiJbKH MOTPiOHO wacy A OTPMMAHHSI HOMepa
DUNS?

3a 3BHUAiiHMX OOCTaBUH, SKIIO BUKOPHUCTOBYBAaTH BeO-
¢dopmy D&B, nHomep DUNS npucBoIO€ThCS IPOTITroM 1-
2 pobounx nHIB. SIKIIO 3amUT HANAETHCA TENEHOHOM,
HoMmep DUNS npHucBOIO€TECS HETaNHO.
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Are there exemptions to the DUNS number
requirement?

There may be exemptions under specific prime
contracts, based on an organization’s previous
fiscal year income when selected for a subcontract
award, or Chemonics may agree that registration
using the D&B web form process is impractical in
certain situations. Organizations may discuss these
options with the Chemonics representative.

What is CCR/SAM?

Central Contractor Registration (CCR) — which
collected, validated, stored and disseminated data
in support of agency acquisition and award
missions — was consolidated with other federal
systems into the System for Award Management
(SAM). SAM is an official, free, U.S.
government-operated website. There is NO charge
to register or maintain your entity registration
record in SAM.

When should | register in SAM?
While registration in SAM is not required for
organizations receiving a grant under contract,
subcontract or cooperative agreement from
Chemonics, Chemonics requests that partners
register in SAM if the organization meets the
following criteria requiring executive
compensation reporting in accordance with the
FFATA regulations referenced above. SAM.gov
registration allows an organization to directly
report  information and  manage  their
organizational data instead of providing it to
Chemonics. Reporting on executive compensation
for the five highest paid executives is required for
a qualifying subaward if in your business or
organization's preceding completed fiscal year,
your business or organization (the legal entity to
which the DUNS number belongs):

(1) received 80 percent or more of its

annual gross revenues in U.S. federal
contracts, subcontracts, loans, grants,
subgrants, and/ or cooperative

agreements; and

(2) $25,000,000 or more in annual gross
revenues from U.S. federal contracts,
subcontracts, loans, grants, subgrants,
and/ or cooperative agreements; and,
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Un icCHYOThb BHUHATKH 3 BHMOIH W00 HASIBHOCTI
Homepa DUNS?

Hesiki reHepalibHI KOHTPAaKTH MOXYTh Iependadatu
BUHATKH 3 OIJISILy Ha JOXOIM OpraHizauii-mepeMoKIst
TEHJIepy TNPOTATOM TMOMEPENHBOr0 MOJATKOBOTO POKY
a00 x KiMOHIKC MOXe MOTOAMTHCS, IO PEECTPAIS 3
BUKOpUCTaHHSAM BeO-popmu D&B y nesxux Bumagkax
Moxe Oyt HempaktuyHoro. Opranizamii  MOXYTb
00TOBOPUTH 111 BapiaHTH 3 pencTaBHUKOM KiMOHIKcC.

Mo Take CCR/SAM?

Llentpansauii  peectp migpsaaukie (CCR) —  sxwmit
30MpaB, mepeBipsAB, 30epiraB i MOMIMPIOBAB JaHi AJs
MIATPUMKA TOPUCYIKEHHS KOHTPAKTIB 1 3aKymiBesb
areHTcTBa — OyB 00'eIHAHMI 3 THIIUMH (eaepaTbHUMH
cucremamu y CucTemy yhOpaBlIiHHS —JIep>KaBHUMH
3amoBieHHsAMH  (SAM). SAM - wme odiuiiina,
0E3KOIITOBHA BEO-CTOPIHKA, IO MIATPUMYETHCS Y PAAOM
CIIA. 3a peectpamito Ta 30epiraHHs peecTpaLiiHOTO
3amucy Bamoi opranizamii He craryerbes JKOJIHA
miara.

Konan tpeba 3apeectpyBaTcsa y SAM?
Peectpariss y SAM He € 000B'I3K0BOIO JIJIsl OpraHizailii,
AKi oTpuMyloTh rpaHT Big KiMoHIKC y pamkax
KOHTPAKTy, CyOKOHTPakTy a00 Yroad mpo MiATPHMKY,
ane Kimonikc BuMarae, o6 mapTHEpH peecTpyBaJIuCs y
SAM, sKkmo opranizailis BiAIOBiAa€ HUXKYe3a3HAYCHUM
KpHUTEpiAM, SIKI BHMararoTh 3BITHOCTI IPO BHHArOpPOAY
BHIIOTO KEpIBHMLTBA BIINOBIJHO [0 BHIIE3raJaHUX
npaBuil FFATA. Peecrpauis Ha BeO-cTopinui SAM.gov
J03BOJISIE  OpraHizamii  0e3mocepeaHbO  IMepeAaBaTu
iHpopMaLlil0 Ta KepyBaTh CBOIMU OpraHizaliiiHUMu
JaHUMH, 3aMICTh TOro, 00 HamaBaTH IX KOMIIaHil
Kimonikc. Bumora moBimoMiieHHS BHWHAropoad IT'ATH
HalBUILE OIUIAYYBaHMX KEPIBHUKIB Ul NPHCYHKEHHS
CYOKOHTPAKTy 3aCTOCOBYETHCS Y TOMY BUIAJKY, SIKIIO
HPOTSATOM  TMONEPETHHOTO 3aBEPIICHOr0 IOJATKOBOTO
poky Bama kommanis abo opranizamis (fOpuIAYHA
ocoba, sikiit mpucBoeno Homep DUNS):
(1) monaitmenme 80% cBOro piyHOTO BAJIOBOTO
JIOXOAy OTpuUMalia B pe3yJabTaTi BUKOHAHHS
(enepabHUX KOHTPAKTiB 200 CyOKOHTPAKTIB, 3a
paxyHOK TIIO3WK, TpaHTiB, cyOrpaHTiB Ta/ abo
Yrof PO MIATPUMKY; T
(2) monaitmenme 25 000 000 mon. CHIA cBoro
piuHOrO  BaJIOBOrO  JAOXONYy OTpUMana B
pe3ynbTaTi BUKOHAHHS (eiepanbHuX KOHTPAKTIB
a00 cyOKOHTpPAaKTiB, 32 PaxyHOK IMO3HK, TPAHTIB,
cyOrpaHnTiB Ta/ ab0 yroj npo miaTPpUMKY; Ta

GlobalQMS ID: 681.9, 7 August 2018



Supporting Strategic Communication Campaigns for UCBI 1l Project Partners

(3) The public have does not have access
to information about the compensation of
the executives in your business or
organization (the legal entity to which the
DUNS number it provided belongs)
through periodic reports filed under
section 13(a) or 15(d) of the Securities
Exchange Act of 1934 (15 U.S.C. 78m(a),
780(d)) or section 6104 of the US Internal
Revenue Code of 1986.
If your organization meets the criteria to report
executive compensation, the following sections of
this document outline the benefits of and process
for registration in SAM.gov. Registration may be
initiated at https://www.sam.gov. There is NO fee
to register for this site.

Why should I register in SAM?

Chemonics recommends that partners register in
SAM to facilitate their ~management of
organizational data and certifications related to
any U.S. federal funding, including required
executive compensation reporting. Executive
compensation reporting for the five highest paid
executives is required in connection with the
reporting of a qualifying subaward if:

a. In your business or organization's
preceding completed fiscal year, your
business or organization (the legal entity
to which the DUNS number belongs)
received (1) 80 percent or more of its
annual gross revenues in U.S. federal
contracts, subcontracts, loans, grants,
subgrants, and/ or cooperative
agreements; and (2) $25,000,000 or more
in annual gross revenues from U.S.
federal contracts, subcontracts, loans,
grants, subgrants, and/ or cooperative
agreements; and,

b. The public have does not have access to
information about the compensation of the
executives in  your business  or
organization (the legal entity to which the
DUNS number it provided belongs)
through periodic reports filed under
section 13(a) or 15(d) of the Securities
Exchange Act of 1934 (15 U.S.C. 78m(a),
780(d)) or section 6104 of the Internal
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(3) rpomanceKiCTh He Ma€ JOCTYIy [0
iH(opmarmii po BHHAropoay BHIIOTO

kepiBHUIITBa Bamioi xommanii abo opraxizariii
(ropuanuHOi OCOOM, SAKI MPHUCBOEHO HOMEP
DUNS) mnpencraBienoi y ¢opmi mepiogndHUX
3BITiB, LI0 MOJAETHCH 3TITHO 3 MOJIOKEHHSIMH
pozainy 13(a) abo 15(d) 3akoHy mpo TOpTiBiIO
ninauMu  nanepamu 1934 poky (15 U.S.C.
78m(a), 780(d)) abo posmimty 6104 Komekcy
BHyTpimHIX noxoniB CLIA 1986 poky.

Sxmo Bama opranizamis BignoBifzae KpUTepisiM BUMOTH

3BITyBaHHST NP0 BWHArOpPOAY BHILOIO KEPiBHULTBA, Y

HACTYIHUX pO3MilaX [bOr0 JOKYMEHTY OINHCaHi
nepeBarn Ta Mpouenypa peectpainii Ha BeO-CTOpIHII
SAM.gov. 3apeecTpyBaTHCS MOXHaA 32 aJpECOI0

https://www.sam.gov. 3a peecTpaiiito Ha Iiii BeO-
cropinni miara HE craryerbes.

Yomy Tpeda 3apeecTpyBatncs y SAM?

KiMoHikc pekoMeHaye, o0 MapTHEPU PEECTPYBAIUCS Y
SAM, nans Toro, ImO0 TONErMUMTH  YIPaBIiHHS
OpraHi3aIliiftHIMU JTAaHUMU Ta 3aCBIIYEHHSIMU,
MOB'A3aHUMH 3 OyIb-IKUM ¢benepanbHUM
¢diHaHCYBaHHSAM, y TOMY YHCIi HEOOXiJHOIO 3BITHICTIO
Opo BUHArOpoAy BHIIOrO KepiBHMLTBA. Bumora
MOB1JOMJICHHS BHUHAropoau n'sTH HaiBHIIIE
oIjIavyyBaHUX KEpiBHUKIB JUIst MPUCYIKEHHS
CYyOKOHTpPAKTy 3aCTOCOBYETBCS Y TOMY BHIIAJKY, SIKILO:

a. TMPOTIroM MOTEPEAHBOTO 3aBEPILICHOTO
MOJAaTKOBOro poky Bama kommanis abo
opranizauist (ropuandHa ocoda, AKili MPHCBOEHO
Homep DUNS) (1) monaiimenme 80% cBoro
piuHOrO  BaJIOBOrO  JAOXOLYy OTpUMana B
pe3ynbTaTi BUKOHAHHS (hefepallbHUX KOHTPAKTIB
a00 CyOKOHTpaKTiB, 32 paXyHOK ITO3UK, I'PaHTIB,
cyOrpanTiB Ta/ abo yroa mpo miaTpuMKy; Ta (2)
moHamernme 25 000 000 mon. CIIA cBoro
piuHOrO  BaJIOBOrO  AOXOLYy OTpUMana B
pe3ynbTaTi BUKOHAHHS (hefepalbHUX KOHTPAKTIB
a00 CyOKOHTpaKTiB, 32 paXyHOK ITO3UK, T'PaHTIB,
cyOrpaHTiB Ta/ ab0 yrom mpo miATPUMKY; Ta

b. TpomancekicTh He Ma€ JOCTymy 10 iH(opmarii
PO BHHATOPOAY BHILOr0 KepiBHMITBAa Barroi
KommaHii abo opranizamii (fopuauaHoi ocodw,
akid mpucBoeno Homep DUNS) npeacraBieHoi y
(hopMi TIepioANYHMX 3BITIB, IO TTOAAETHCS 3TIHO
3 IOJIOKEHHAMH po3ainy 13(a) abo 15(d) 3akony
PO TOPTiBIIO HiHHUMH nanepamu 1934 poky (15
US.C. 78m(a), 780(d)) abo pozmity 6104
Konekcy BuyTpimmnix goxoxis CIIA 1986 poky.

GlobalQMS ID: 681.9, 7 August 2018


https://www.sam.gov/
https://www.sam.gov/

Supporting Strategic Communication Campaigns for UCBI 1l Project Partners

Revenue Code of 1986.

What benefits do | receive from registering in
SAM?

By registering in SAM, you gain the ability to bid
on federal government contracts. Your registration
does not guarantee your winning a government
contract or increasing your level of business.
Registration is simply a prerequisite before
bidding on a contract. SAM also provides a central
storage location for the registrant to supply its
information, rather than with each federal agency
or prime contractor separately. When information
about your business changes, you only need to
document the change in one place for every
federal government agency to have the most up-
to-date information.

How do I register in SAM?

Follow the step-by-step guidance for registering in
SAM for assistance awards (under grants/
cooperative agreements) at:

https://www.sam.gov/sam/transcript/Quick Guide
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SAxi nepeBaru gae peecrpania y SAM?

3apeectpyBaBmuch y SAM, Bu orpumaeTe MOXIUBICTh
nojaBaTH  TEHAEPHI  NPOMO3MLii Ha  YKJIAJCHHS
KOHTPAKTiB 3 QeaepasbHUM ypagoM. Peectpamis He
rapantye Bam 3100yTTs mpaBa Ha yKJIAAEHHS ypsIOBOTO
KOHTPAaKTy Ta HE MiABMIIye piBeHb Bamoro Oi3zHecy.
Peecrparist € mpocTo HEOOXITHOIO YMOBOIO [UIsl y4acTi y
TOprax Ha YKJIaJeHHs KOHTpakTy. SAM  Takox
3a0e3medye peecTpaHTy IIeHTpalbHE Miclie 30epiraHHs,
Ky/IY BiH IO/1a€ CBOIO iH(OPMAIIif0, 3BUTBHSIOUN HOTO Bif
HeoOXimHOCTI ~ mojaBaTH  1i  OKpPEMO  KOXKHOMY
¢benepaabHOMY areHTCTBY qu reHepaIbHOMY
nigpsnauky. Komm  iHdopmaumis npo Bam  6i3Hec
3MIHIOETBCS, TO I TOro, MO0 YyCi areHTcTBa
(henepanbHOTO ypsIy OTpUMaI OHOBIIEHY iH(OpMAaIlifo,
BaM pocraTHRO 3aJOKyMEHTYBaTH ILi 3MiHM JHUIIE B
OJTHOMY MiCIIi.

SAx 3apeecTpyBatncs y SAM?

ITokpokoBi iHCTpyKLii s peectpaunii y cuctemi SAM
JUTA TIPUCY/DKEHHS KOHTPAKTIB Ha I CHOpUsSHHS (Y
paMKax TpaHTIB/yrol Npo MATPUMKY) HaBeleHi Yy
JOKYMEHTI:
https://www.sam.gov/sam/transcript/Quick_Guide_for_G

for_Grants_Registrations.pdf
Follow the step-by-step guidance for contracts
registrations at:
https://www.sam.gov/sam/transcript/Quick_Guide

rants_Registrations.pdf
ITokpokoBi iHCTpYKIii
HaBeleH1 y JOKYMEHTI:
https://www.sam.gov/sam/transcript/Quick Guide for C

Uil peecTpamii KOHTPakTiB

for Contract Registrations.pdf

You must have a Data Universal Numbering
System (DUNS) number in order to begin either
registration process.

If you already have the necessary information on
hand (see below), the online registration takes
approximately one hour to complete, depending
upon the size and complexity of your business or
organization.

What data is needed to register in SAM?

SAM registrants are required to submit detailed

information on their company in various
categories. Additional, non-mandatory
information is also requested. Categories of

required and requested information include:

ontract Registrations.pdf

Ll]o6 posznouamu O6yO0b-AKy 3 UWE3AZHAYEHUX NPOYEOYD
peecmpayii, Bu nosumni mamu Homep 8 YHi8epcanbHili
cucmemi Hymepayii danux (DUNS).

Sxmo y Bac € B HasBHOCTI HeoOXxinHa iH(popmais (IuB.
HWXKYe), Tpouenypa OHJAMH-peecTpanii TpuBaTHME
OpuOJIM3HO OJHY TOIMHY, 3aJ©KHO Bil poO3Mipy Ta
ckiamHocTi Bamoi komnanii uu opranizartii.

Ski na”i HeoOXinHi A1 TOrO, 1100 3apeecTpyBaTUCH Y
SAM?

PeectpanTtu y cucremi SAM TNOBHHHI HamaTH JCTalbHY
iH(pOpMAaIiI0 PO CBOIO KOMIIAHIIO y Pi3HUX KaTEropisx.
Takox MOKHa HaJgaTH JOJATKOBY, HEOOOB'I3KOBY
inpopmanito. Karteropii HeoOximHoi Ta 3anmuTyBaHOi
iH(opMaii:
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* General Information - Includes, but is not
limited to, DUNS number, CAGE Code, company
name, Federal Tax Identification Number (TIN),
location, receipts, employee numbers, and web
site address.

* Corporate Information - Includes, but is not
limited to, organization or business type and SBA-
defined socioeconomic characteristics.

* Goods and Services Information - Includes, but
is not limited to, NAICS code, SIC code, Product
Service (PSC) code, and Federal Supply
Classification (FSC) code.

* Financial Information - Includes, but is not
limited to, financial institution, American Banking
Association (ABA) routing number, account
number, remittance address, lock box number,
automated clearing house (ACH) information, and
credit card information.

* Point of Contact (POC) Information - Includes,
but is not limited to, the primary and alternate
points of contact and the electronic business, past
performance, and government points of contact.

* Electronic Data Interchange (EDI) Information
- Includes, but is not limited to, the EDI point of
contact and his or her telephone, e-mail, and
physical address.

(*Note: EDI Information is optional and may be
provided only for businesses interested in
conducting transactions through EDI.)
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* 3aranpHa iHQoOpMalis - BKIIOYAE, 30KpeMa, HOMEp
DUNS, xon CAGE (xon xomepiriiiHoi abo ypsmoBoi
opranizaii), Ha3By KoMmnanii, egepanbHUA MTOJATKOBHUIH
inentudikaniianii Homep (TIN), Micre3HaXomKEHHS,
JOXOH, KUTBKICTh MPaLiBHUKIB, aapecy BeO-CTOPIHKH.

* KoproparruBHa iHdopMalis - BKIIOYA€E, 30KpeMa, THI
opraHizanii abo KommaHii Ta CyCHUIbBHO-€KOHOMIYHi
XapaKTepUCTUKH, BH3HAYECHI YTMPaBIIHHAM Yy CcClpaBax
OizHecy (SBA).

* Jadopmamis mpo TOBapud Ta IMOCIAYTH - BKIIOYAE,
30kpema, kox NAICS, koxg SIC, kox mpoaykry abo
noctyru (PSC) ta konm @emepanpHOi Kinacuikarii
nocraBok (FSC).

* inaHcoBa iH(popMamis - BKJIIOYaE, 30KpeMa,
¢dinaHcoBy YCTaHOBY, MapLIpyTHHH HOMEp
Awmepukancekoi bankiBchkoi Acomiarii (ABA), HOMep
paxyHKy, ajpecy UIi TpPOLIOBUX IepeKa3iB, HOMEp
MOLITOBOI CKPHHBKH, 1H(OPMALI0 aBTOMAaTH30BaHOI
kiipuHrosoi nanatu (ACH) Ta mani KpeguTHOI KapTH.

* Tadopmaris mpo koHTakTHY oco0y (POC) - Bkirouae,
30KpeMa, iM't OCHOBHOI Ta aJIbTEpPHATHBHOI KOHTaKTHOI
oco0H Ta IXHI eeKTPOHHI ajpecy, MOMepeaHid A0cBia, a
TaKo)X iMEHa KOHTaKTHUX OCi0 B ypsii.

* Incdopmanis enextponHoro oOminy manumu (EDI) -
BKITIOYAE, 30KpeMa, iM'st KOHTaKTHOI ocobu 3 mutanb EDI
Ta iioro/ i HoMep TenedoHy, agpecy eIeKTPOHHOI MOIITH
Ta (hi3MUHy ajapecy.

(*Ilpumitka: Hanmamas iadopmanii EDI  wHEe €
00O0B'A3KOBOI0 BUMOTOI0. 1i MOXYTh HAJaBaTH TilbKU
KOMIaHiil, sKi 3alikaBleHi y 3IiHCHEHHI TpaH3aKIlii
gepes cucremy EDI.)
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