July 10, 2017

Request for Proposals No ARDS-S1-26/1

Placement of social ad spots on TV channels

Dear Sir or Madam,

Chemonics International Inc. (hereinafter referred to as
“Chemonics”), under the Agriculture and Rural
Development Support (ARDS) project, USAID Contract
No. AID-OAA-I-12-00027, is issuing a Request for
Proposals (RFP) for provision of communications
services. The attached RFP contains all the necessary
information for interested Offerors.

The Agriculture and Rural Development Support project
is funded by USAID and implemented by Chemonics.
The goal of ARDS is to support broad based, resilient
economic growth through a more inclusive, competitive,
and better governed agriculture that provides attractive
livelihoods in rural areas of Ukraine. The project will
work both at the national and regional level, with a
special focus on rural development in southern and
eastern Ukraine.

Chemonics seeks to retain a firm to purchase air time
for 30 second social ad spots on TV to reach rural
audiences. Essential information about these
announcements is included in Section I1.2 of this RFP.

Companies or organizations should indicate their
interest in submitting a proposal for the anticipated
subcontract by sending an email indicating their
intention to Igor Lazarenko, Grant and Procurement
Manager at _subcontracts@ukraineards.com by 14:00
on July 17, 2017.

Chemonics realizes that Offerors may have additional
questions after reading this RFP. Interested Offerors
can submit their questions to Igor Lazarenko, Grant and
Procurement Manager per the instructions in 1.6 of the
RFP. If necessary, Chemonics will provide answers to
all relevant questions received in an amendment that
will be emailed directly to all interested Offerors who
indicated their intention to submit a proposal.

10 nunHga 2017 p.

3anuT Ha nogaHHA npono3udin Ne ARDS-S1-26/1

Po3milweHHa  ponukiB  couianbHOI  peknamuM  Ha
TeneBi3iHMX KaHanax

LLlaHoBHi naHi Ta naHoBe,

KiMoHikc  IHTepHewHn IHK. (iMeHoBaHa Hagani —
«KimoHikcy) B pamkax peanisadii npoekty «[ligTpumka
arpapHoro i CinlbCbKOro po3BuTKY» («ArpocCinbpo3BUTOKY ),
koHTpakT 3 USAID No. AID-OAA-I-12-00027, oronotiuye
3anut Ha nogaHHa nponosuuin (3MM) Ha HagaHHSA
KOMyHikauiHmx nocnyr. 3M1M1, wo gofaetbcs, MiCTUTb
BCO HeobXxigHy iHopmaLito Ans 3auikaBNeHNX y4acHUKIB
KOHKYpCY.

MpoekT «[ligTpMMKa arpapHOro i CinbCbKOro PO3BUTKY»
diHaHcyeTbea USAID Ta peanisyetbca KimoHikc. MeToto
NpoeKTy «Arpocinbpo3BuToK» € CNPUSIHHSA
BCEOXOMSIOKYOMY i CTINKOMY €KOHOMIYHOMY 3POCTaHHIO
LUMAXOM PO3BUTKY CillbCbKOrO rocrofgapcTBa i CTBOPEHHS
Oinbw npuBabnNMBMX YMOB MNPOXWUBAHHA B CiNbCbKil
MicueBocTi  YkpaiHu. [lpoekT npautoBaTumMe Ha
HauioHanbHOMY Ta perioHanbHOMY piBHi, Ta NpUAINATMME
ocobnuBy yBary poO3BMUTKY CiNbCbKOro rocrnogapcrea y
niBOEHHMX Ta CXiAHMX perioHax KpaiHu.

KomnaHia «KiMOHikC» Mae Hamip JopyyuTn KoMmMaHii
3aKynuTn edipHUN Yac i PO3MICTUTM Ha Tenesi3ihHuX
kaHanax 30-cekyHOHi pONuKM couianbHOI peknamn Ans
OXOMJIEHHS CiNbCbkoro HaceneHHsa. OCHOBHI AaHi Npo ui
ponukn HaeepgeHi B po3gini 1.2 uboro 3MM1.

KomnaHii 4 opradizauii mawTb BUABUTU  CBOKO
3auikaBreHiCTb Y NoAaHHI Npono3uuii LWoJo o4vikyBaHOro
CyOKOHTpaKTy, HafiCnaBlIM EeNeKTPOHHOro nucra i3
3a3HavyeHHAM cBoro  Hamipy Iropto  JlaszapeHko,
MEeHeXepy 3 NUTaHb TPaHTIB Ta KOHTPaKTiB MPOEKTY
«Arpocinbpo3BuToK», Ha agpecy:
subcontracts@ukraineards.com pgo 14:00 17 nunHsa
2017 p.

KimoHikc ycBigomntioe, Wwo nicns BuBYeHHs upboro 30 y
YYACHMKIB  KOHKYPCY MOXYTb BUHWKHYTW [0OOATKOBI
3anuTaHHsA. 3auikaBneHi y4acHUMKU KOHKYPCY MOXYTb
nogatyn CBOi NuTaHHs Iropto JlasapeHky, MeHemkepy 3
NUTaHb FPaHTIB Ta KOHTPAKTIB BigNOBIAHO A0 iHCTPYKUIiN,
HaBegeHux y 1.6 3MM. Y pasi HeobxigHocTi, KimoHikc
HaJacTb BiAMNOBIAI HA YCi MNTaHHS, WO CTOCYTLCH LIbOro
3MM, y ponoBHeHnHi po 3IMN, ske Oyaoe HapgicnaHe
€NEKTPOHHOLO NOLUTOO 6e3nocepeaHbO ycim
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This RFP does not obligate Chemonics to execute a
subcontract nor does it commit Chemonics to pay any
costs incurred in the preparation and submission of the
proposals. Furthermore, Chemonics reserves the right
to reject any and all proposals, if such action is
considered to be in the best interest of Chemonics.

Sincerely,

Patrick Rader
Agriculture and Rural Development Support project

3auikaBNeHNM y4acHuKamMm, LWo Hagicnanuv nucTn 3 BUSIBOM
3aLiKaBIEeHOCTi.

Llen 3l He Haknagae Ha KiMoHiKc 3000B’si3aHHS W0A0
yKnageHHs CyOKOHTpakTy Ta onnaTtu Oyab-sakux BuTpar,
ki 6yno MoOHeceHO nig 4Yac NiAroTOBKM Ta NoAaHHS
npono3uuin. binbw Toro, KiMoHikc 3anuwae 3a cobowo
npaBo BiXMNUTK ByaAb-AKY YM BCi NpONo3ulii, SKLWO Taki
4ii 6yayTb B iHTepecax KiMoHikc.

3 nosaroto,

MaTtpik Pengep
MpoekT «IligTprMKa arpapHoOro i CinbCbKOro po3BUTKY»
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Request for Proposals
RFP No.ARDS-S1-26/1

For the provision of
Placement of public service announcements on TV
channels

Contracting Entity:

Chemonics International Inc

Agriculture and Rural Development Support (ARDS)
project

35 Tarasa Shevchenka Blvrd., BC “Europa Plaza”,
Building 2, 6t floor, Kyiv city, 01032

Funded by:
United States Agency for International Development
(USAID)

Funded under:
Agriculture and Rural Development Support project

Prime Contract Number: AID-OAA-I-12-00027

3anuT Ha NnogaHHA NPONO3ULin
3IMIM NeARDS-S1-26/1
Ha HapgaHHs nocnyr 3:

«Po3mileHHa  ponukis
TEneBi3iNHNX KaHanax»

couianbHOi  peknamu  Ha

MiapsaHuk:

KimoHikc IHTepHewHn IHk

npoekT «[ligTpyMKa arpapHoOro i CifibCbKOro po3BUTKY»
(«Arpocinbpo3BUTOK»)

M. Kuie, 01032, oynbBap Tapaca LleB4yeHka, 6ya.35,

BisHec-ueHTp "EBpona Nnasa", kopnyc 2, 6-11 NoBepx

®iHaHCyBaHHS:
ArenTcTBo CLUA 3 MibkHapOAHOro pO3BUTKY
(USAID)

diHaHCYyBaHHS 3a MPOEKTOM:
«lligTpymka arpapHoro i CinbCbKOro poO3BUTKY»

Homep KoHTpakty: AID-OAA-I-12-00027

ETHICAL AND BUSINESS
CONDUCT REQUIREMENTS

Chemonics is committed to integrity in procurement, and only
selects suppliers based on objective business criteria such as
price and technical merit. Chemonics expects suppliers to
comply with our Standards of Business Conduct, available at
http://www.chemonics.com/OurStory/OurMissionAndValues/
Pages/default.aspx.

Chemonics does not tolerate fraud, collusion among offerors,
falsified proposals/bids, bribery, or kickbacks. Any firm or
individual violating these standards will be disqualified from
this procurement, barred from future procurement
opportunities, and may be reported to both USAID and the
Office of the Inspector General.

Employees and agents of Chemonics are strictly prohibited
from asking for or accepting any money, fee, commission,
credit, gift, gratuity, object of value or compensation from
current or potential vendors or suppliers in exchange for or as
a reward for business. Please contact Patrick Rader, Chief of
Party, (prader@ukraineards.com), with any questions or
concerns regarding the above information or to report any
potential violations. Employees and agents engaging in this
conduct are subject to termination and will be reported to
USAID and the Office of the Inspector General. In addition,
Chemonics will inform USAID and the Office of the Inspector
General of any supplier offers of money, fee, commission,

BUMOI'n KOPMOPATUBHOI

NOBEAIHKKU

ETUKW TA

wono

KiMOHIKC KepyeTbCA npuHUMNaMuM [A06pOCOBICHOCTI  Mpu
3[iACHEHHI 3aKyniBenb, i 06Mpae nocravanbHUKIB BUKITHOYHO
Ha niacTaBsi 06’ eKTUBHMX AiNOBUX KpUTEPIIB, TaKMX AK LiHa Ta
TexHiyHi nepesarn. KiMOHIKC O4ikye Big nocTavarnbHUKIB
BMKOHaHHSA HalUMX CTaHOAPTIB KOPNOpaTMBHOI NOBEAIHKN, 3
AKNMUN MOXHa O3HanoMuUTUCS Ha:
http://www.chemonics.com/OurStory/OurMissionAndValues/
Pages/default.aspx.

KiMOHiKC He TepnuTb LWaxpancTBa, 3MOB MK Yy4YaCHMKaMu
KOHKYpCY,  @anbCUMIKOBaHNX  TEHOEPHUX  MPOMo3uLin,
xabapHuuTBa, 4n «BigkaTiB». Byab-aka dipma um disnyHa
ocoba, Wo nopyLuye Ui ctaHoapTu, byae auckeanigikoBaHa
Bif yyacTi y 3akynieni, in 6yae 3abopoHeHo noganbLuy yyacTb
y MOXNuMBMX MawbyTHiIX 3akyniBnsx, i npo Hei 6yge
noeigomneHo gk go USAID, Tak i go Ocpicy eHepanbHoro
IHcnekTopa.

MpauiBHukam Ta areHTam KimMoHiKC cyBopo 3abopoHsiETbCA
BMMAraT Y NpuAMaTy rpoLli, roHopap, KOMICiiHi, KpeauT,
nogapyHKu, BUHaropoay, BapTiCHi NnpeamMeTy Y KOMMNeHcaLlito
Bif, HAsiIBHUX 4YM MOTEHLiINHUX NocTavyanbHUKIB B OOMIH YK K
BMHaropogy 3a 3amoBneHHda. 3B’AsynTecs, Oyab-nacka, 3
MaTtpikom Penpepom, KepiBHMKOM MpoekTy
(prader@ukraineards.com), 3 Bulle 3ragaHUx nNUTaHb.
[MpauiBHUKM YK areHTn, K 3anMalroTbCA Takok NPaKTUKOI,
nignsratTb 3BiNbHEHHIO; NPO HUX 6yae nosigomneHo USAID i
Odbic TeHepanbHoro IHcnekTopa. Okpim Toro, KimoHikc
nosigomute USAID i Ocpic NeHepanbHoro IHcnektopa npo
Oyob-gki npono3uuii Big Oyab-siKMX NocTavanbHUKIB  Npo
rpoLui, roHopap, KOMICilHi, KpeauT, NoAapyHOK, BUHaropoay,
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credit, gift, gratuity, object of value or compensation to obtain
business.

The Subcontractor must be impartial and objective in
relationships with all media outlets. Personal relationships or
business affiliations must not take precedence over the
education campaign’s interests in any media-buying
decisions undertaken on the ARDS behalf.

Offerors responding to this RFP must include the following as

part of the proposal submission:

e Disclose any close, familial, or financial relationships with
Chemonics or project staff. For example, if an offeror’s
cousin is employed by the project, the offeror must state
this.

e Disclose any family or financial relationship with other
offerors submitting proposals. For example, if the
offeror's father owns a company that is submitting
another proposal, the offeror must state this.

e Certify that the prices in the offer have been arrived at
independently, without any consultation, communication,
or agreement with any other offeror or competitor for the
purpose of restricting competition.

e Certify that all information in the proposal and all
supporting documentation are authentic and accurate.

e Certify understanding and agreement to Chemonics’
prohibitions against fraud, bribery and kickbacks.

Potential violations may also be reported directly to
Chemonics at to BusinessConduct@chemonics.com or by
phone/Skype at 888.955.6881.

BapTiCHi npeameTV 4u
3aMOBIEHHS.

MigpsagHVK NoBMHEH GyTW HeynepemKeHUM i 06'EKTUBHUM Y
BiAHOCMHax 3 ycima 3acobamu macoBoi iHdopmalii. Ocobucri
BiQHOCUHM abo O6i3HEC NPUHANEXHICTb He MOBUHHI MaTu
npiopuTeT Hapg iHTepecamMu NPOCBITHULLKOI KaMnaHii B Oyab-
SKUX pillEeHHAX WOoA0 3akyniBni mMeAdia, NPUAHATMX Bif iMeHi
NPOeKTy «Arpocinbpo3BUTOKY.

Y4yacHMKM KOHKypCy, LWO HagasaTUMyTb nponoauuii vy

Bignosiab Ha uen 3Il1, NOBMHHI BKMAKYUTU HAK YaCTUHY
nogaHHA Npono3uuii Take:

e Poskputn Oyab-aki 6GnNM3bkKi, POAMHHI 4YM  DiHAHCOBI
CTOCYHKM 3 nepcoHanom KiMOHIKC 4u  MpoekTy.
Hanpwvknag, skwo AsotopigHvin Bpat/cectpa y4acHuka €
npaviBHUKOM MPOEKTY, Y4aCHMK MOBUHEH Li€ 3a3Ha4YnNTU.

e Po3kputn Byab-AKi POAMHHI YM DiIHAHCOBI CTOCYHKM 3
HLUMMW YYaCHUKaMU KOHKYPCY, AKi NoAatoTb NPono3uLii.
Hanpuknag, skwo 6aTbKy yYacH/MKa KOHKYPCY HanexuTb
KOMMaHis, €ka nojae iHWy nponosuuito, Yy4acHUK
KOHKYpCY NMOBUHEH Lie 3a3HaunTu.

e [ligTBEPAMTH, WO UiHW Yy Npono3ulii BU3HAYEHI
He3anexHo, 6e3 Oyab-AKnX KOHCYMbTaLii, CMifiKyBaHHS
U/ Y3rofKeHHs 3 Oyab-siKMM iHLWWM  y4acHUMKOM 4
KOHKYPEHTOM 3 METOK OOMEXEHHST KOHKYpEHLLi.

e [igTBepanTn, WO BCA iHOpMaLis y nponosuuii Ta BcH
OOKYMEHTaUis, LWo [AoAdaeTbCs, € [AOCTOBIPHOK Ta
TOYHOL.

e [ligTBEPANTM PO3YMIHHA | NOrogXeHHst i3 3abGopoHOI
KimoHikc waxparctea, xabapHuuTBa Ta «BigKkaTiBy».

Mpo MOXNMBI MOPYLIEHHA MOXHa TaKOX MOBIAOMNATU
be3nocepenHbO ao KimoHikc 3a agpecoto:
BusinessConduct@chemonics.com 4u TenedgoHom/cKkannom
3a HoMmepom: 888.955.6881.

KOMMNeHcauito  3a OTPUMaHHA
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Kopekc
NonoXeHb
CnyxboBeub 3 KOHTpPakKTiB
USAID

KepiBHWK NpoekTy
MpeacraBHuk cnyxboBus 3
koHTpakTiBs USAID
biorpacbiyHa gosigka
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Section |. Instructions to Offerors

I.1. Introduction

Chemonics, the Buyer, acting on behalf of the U.S.
Agency for International Development (USAID) and
the Agriculture and Rural Development Support
(ARDS) project, under contract number USAID
Contract No. AID-OAA-1-12-00027, Task Order #
AID-121-TO-16-00002 is soliciting offers from
companies and organizations to submit proposals to
participate with ARDS to carry out a placement of
social ad spots to reach rural audiences.

ARDS is a USAID project implemented by
Chemonics in Ukraine. The goal of ARDS is to
support broad based, resilient economic growth
through a more inclusive, competitive, and better
governed agriculture that provides attractive
livelihoods in rural areas of Ukraine. The project will
work both at the national and regional level, with a
special focus on rural development in southern and
eastern Ukraine.

The project implements a series of information and
education campaigns to raise awareness of
Ukraine's population on various issues related to
improving the efficiency of agriculture, development
of farming, land issues and rural development, and
aim to clarify various aspects of the reforms of
agricultural policy and their impact on target
audiences and the expected results of reforms.

The project will purchase television time and place 30
second spots to reach rural audiences. This
subcontract is solely for the purpose of purchases
over a 6-week period. Subcontractor will be asked to
produce a plan, purchase time, place public service
announcements and track television stations’ play of
the spots.

Chemonics will issue an award to one company or
organization. The award will be in the form of a firm
fixed price subcontract (hereinafter referred to as “the
subcontract”. The successful Offeror shall be
required to adhere to the statement of work and
terms and conditions of the subcontract, which are
incorporated in Section Il herein (please see
separate file referred to in the announcement).

Offerors are invited to submit proposals in response
to this RFP in accordance with Section |
Instructions to Offerors, which will not be part of the
subcontract. The instructions are intended to assist
interested Offerors in the preparation of their offer.

Po3gin I. IHCTpyKUiT y4yacHUKaM KOHKypCy

I.1. Betyn

KimoHikc, 3amoBHUK, WO Aie Big imeHi AreHtctBa CLUA 3
MixkHapoaHoro po3uTky (USAID) Ta npoekT «[ligTpnmka
arpapHoro i CinibCbKoro po3suTKy» («Arpocinbpo3BUTOKY),
3a koHTpaktoM 3 USAID Ne AID-OAA-1-12-00027,
3aBgaHHA # AID-121-TO-16-00002 oronoLuye KOHKYpC Ha
nogaHHA MNpPono3uui Bi4 KOMMaHiM Ta opraHisauin ans
yyacTi 3 NPOEKTOM «ArpocinbpO3BUTOK» Y PO3MILLIEHHI Ha
TENeBI3iNHMX KaHanax pornukiB couianbHOI peknamu ans
OXOMNJIEHHSA CifNlbCbKOro HacemneHHs.

MpoekT «Arpocinbpo3entok» — Ue npoekt USAID, wo
peanisyetbca KiMOHiKC B YKpaiHi. MeTol npoekTy
«Arpocinbpo3BUTOK» € CMPUSHHSA BCEOXOMJIIOIYOMY i
CTINKOMY EKOHOMIYHOMY 3POCTAHHIO LLUISAXOM PO3BUTKY
CiNbCbKOro  rocnogapctea i CTBOpeHHa  BinbL
NpvMBabnvBmnx yMOB MPOXWBAHHSA B CifbCbKil MiCLEBOCTI
Ykpainn. [NpoekT npauloBatume Ha HauioHanbHOMY Ta
perioHanbHOMY piBHI, Ta npuainaTuMme ocobnuey ysary
pO3BUTKY CiNbCbKOro rocnogapcrsa Yy niBAEHHUX Ta
CXiOHWX perioHax KpaiHMu.

[poekT peanidye HM3KY iHbOpMaLiNHNX i MPOCBITHULbKNX
KaMnaHin 3 MeTolo MiABULLLEHHA 0bi3HaHOCTI HaceneHHs
YKpaiHM 3 pPIBHOMaHITHUX nMUTaHb, $SKi CTOCYKOTbCSH
NiaABMLWLEHHS €e(EKTUBHOCTI CiflbCbKOrO rocrnogapcTsa,
pPO3BUTKY (hepMepCTBa, 3eMefNbHUX NUTaHb Ta CiflbCbKOro
PO3BUTKY, i CIPSIMOBaHi Ha PO3’ACHEHHSI Pi3HOMaHITHUX
acnekTiB pechopm arpapHOi NOMiTMKK, IX BNIIMBY Ha LiNbOBI
ayauTopii Ta odikyBaHUX pe3ynbTaTiB pecdopm.

lNpoekT 3akynuTb eddipHMA Yac | pPO3MICTUTL Ha
TenebayeHHi 30-CeKyHOHI PONWKM O OXOMIIEHHS
Cinbcbkoro HaceneHHs. Llen cybkoHTpakT byae yknageHo
BUKIMIOYHO 3 METOH PO3MIlLEHHS PONnukiB MNpoTArom 6
TUXHIB. CybnigpsigHuKy oyoe 3anponoHOBaHO
nigrotTyBatn nnaH, 3akynutu edipHUn 4Yac, po3MiCTUTU
couianbHy peknamy i 30INCHATU MOHITOPUHI NOKa3sy
PONuKiB Ha Tenesi3inHMX KaHanax.

KiMOHiKC yknage CyBKOHTPaKkT 3 OAHIE0 KOMMaHIE 4u
opraHisauieto. YmoBu cnisnpaui 6ygytb 3adikcoBaHi y
dopmi gorosopy nigpsay 3 dikcoBaHO LiHOW (Hagani —
«CybkoHTpakT»). NepemMoxeLb KOHKYpCy MOBMHEH Oyae
OOTPUMYBATUCA TEXHIYHOTO 3aBAaHHA Ta MOMOXEHb i
YMOB CYOKOHTpakTy, siki € yactuHow Po3sginy Il uboro
OOKyMeHTy (6yob nacka BigkpuiTe okpemui cpann, Ha
KU € NOCUIAHHS B OTONOLLEHHI).

Y4yacHuKM  3anpowyloTbCa nogasBaTv  nponosuuii  y
Bignosiab Ha uen B3I y BignosigHocTi oo Po3sginy |
IHCTpyKUii y4YacHMKaM KOHKypcy, skui He 6Oyge
YaCTMHOK CYOKOHTPakTy. IHCTpyKUii MawTb Ha MeTi
JOMOMOITM 3aiHTepecoBaHWUM Yy4yacHMKam niarotyeBaTu
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Any resulting subcontract will be guided by Sections
Il'and lII.

This RFP does not obligate Chemonics to execute a
subcontract nor does it commit Chemonics to pay
any costs incurred in the preparation and submission
of the proposals. Furthermore, Chemonics reserves
the right to reject any and all offers, if such action is
considered to be in the best interest of Chemonics.

Unless otherwise stated, the periods named in the
RFP shall be consecutive calendar days.

CBO Npono3uuito. byab-aknii CyGKOHTPAKT, LLO BUHUKHE B
peaynbTari, KepyBaTumeTbca Posginamu Il ta lll.

Llen 3N He Haknapgae Ha KiMOHikc 3000B’si3aHHA LWLOAO
yKnagaHHa cybKOHTpakTy Ta onnatu Oyab-skux BuTparT,
sKi 6yno noHeceHO nig Yac nigroToBKM Ta MOAaHHSA
npono3uuin. binbw Toro, KiMmoHikc 3anuwae 3a coboto
npaBo BiaAXMNuTN 6yab-Ky YM BCi NPONO3uLii, AKLIO Taki
4ii 6yayTh B iHTepecax KiMOHikc.

OkpiMm BuMNagkiB, KONMM BKa3aHO iHakKWwe, nepioau, LWo
Ha3BaHi y 3[1I1, o3Ha4aloTb NOCNIAOBHI KaneHaapHi gHi.

I.2. Offer Deadline
Offerors shall submit their offers electronically only.

Emailed offers must be received by 18:00 on the date
specified as proposal due date in the table of Section
1.6 below, at the following address:

Igor Lazarenko, Grant and Procurement Manager
subcontracts@ukraineards.com

Faxed offers will not be considered.

Offerors are responsible for ensuring that their
proposals are submitted in accordance with the
instructions stated herein. Late proposals may be
considered at the discretion of Chemonics providing
the factors that caused the delay were beyond the
Offeror’s control. Chemonics cannot guarantee that
late proposals will be considered.

I.2. KiHueBu#1 TepMiH NnogaHHA npono3unuii

YyacHVKM nogatoTb CBOI NPONO3uUIii TifTbKM eNeKTPOHHO
NOLUTOLO.

lNpono3uuii, HagicnaHi enekTPoHHOK MNOLTOW, MalTb
OyTn ogepxaHi He nisHiwe 18:00 gatn, 3as3HayeHoi B
HWKYeHaBeeHin Tabnuui posginy 1.6 sk gata nogaHHS
npono3uuii, Ha HacTynHy agpecy:

Iropto JlazapeHky, MeHemxepy 3 nuTaHb [paHTIB Ta
KOHTPAKTIB NPOEKTY «ArpocCinbpo3BUTOKY.
subcontracts@ukraineards.com

[Npono3uuii HagicnaHi bakcom He Po3rNsaaTMMYTbCA.

YYyacHMKM  KOHKYpCYy HeCyTb BignosiganbHiCTb  3a
3abesneveHHs TOro, WO iX Mponosuvuii nopaHi vy
BiONOBIOHOCTI [0 IHCTPYKUiA, SAKi BUKNadeHi B LbOMY
OokymeHTi. [Npono3udii, nogaHi i3 3ani3HEeHHsIM, MOXYTb,
3a piweHHaM “KiMoHIKC”, ByTn po3rnaHyTi, SKLWO dakTopwy,
LLO CIPUYMHMIIN 3ani3HEHHS, Bynu nNo3a Mexamun BnnBy
yyacHuka. KiMOHIKC He rapaHTye, Lo nponoawii, aki 6ynu
nodaHi 3 3anisaHeHHAM, 6yayTb PO3rMsHYTI.

I.3. Submission of Offers

Proposals must be submitted electronically only.
Offerors are requested to insert “RFP No ARDS-S1-
26/1” in the subject line.

Offerors wishing to respond to this RFP must prepare
proposals in Ukrainian, using A4 format, 11-point
Arial font, single-spaced.

Separate technical and cost proposals must be
submitted by email no later than the time and date
specified in 1.2. The proposals must be submitted to
the point of contact designated in 1.2.

The Offeror must submit the proposal electronically
with up to 3 attachments (up to 10 MB limit) per email
using Adobe Portable Document Format (PDF).
Offerors must not submit zipped files. Those pages
requiring original manual signatures should be

I.3. TopaHHA npono3ulin

Mponosunuii nogaTbCs BUKIIOYHO B €NEKTPOHHIN dopmMi.
B noni «Tema» enekTpoHHOro nucTa NpocuMo 3a3HavmTu
«Ha 3anut Ne ARDS-S1-26/1».

YyacHuku, siki 6axatotb Bignosictv Ha ue 3I1M1, NoBUHHI
nigroTyBaTtn Nponosuuii ykpaiHCbKO MOBOW, B dhopMarTi
A4, wpndT Arial 11, ognHapHun iHTepBarn.

TexHiyHi i UiHOBI nponoauuii nogalTbCA OKPEMUMM
annamu (oogaTtkamMu) eneKTPoHHO MOLUTO He Mi3Hile
JaTn Ta yacy, Wwo 3asHadeHi y |.2. Nponoauuii nogatotbes
Ha iMm’a ocobw, Wo B13HaveHa y 1.2.

Y4yaCHUK KOHKYpCy MoAda€ Mpono3unuilo  eneKTPOHHO
nowwTol 3 He BGinblie Hix 3-Ma gogaTtkamu (B mexax 10
MB) go enekTpoHHOro nmucrta 3 BuKopucTaHHam Adobe
Portable Document Format (PDF). Y4acHUKM KOHKypCY He
NOBWHHI NogaBaTk apxiBoBaHi dannu. CTOpiHKK, SKi
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scanned and sent in PDF format as an email

attachment.

The technical proposal and cost proposal must be
kept separate from each other. Technical proposals
must not make reference to pricing data in order that
the technical evaluation may be made strictly on the
basis of technical merit.

BMMarawTb  OpuriHanNbHOro  nignucy,
CKaHOBaHi Ta HagicnaHi y goopmarti PDF.
TexHi4yHa npono3uuis Ta WiHOBa NPono3uList NOBUHHI ByTn
BiJOKpeMsieHi ogHa Big ogHol. TexHi4Hi nponosuuii He

MalTb  OyTn

NOBWHHI MICTUTU nocunaHb Ha AaHi Woao UiH Ans
3abe3neyeHHs TOro, o TexXHiYHa oujiHKa
30INCHIOBAaTUMETbCS BUKMIOYHO HA OCHOBI TEXHIYHUX

nepesar.

I.4. Requirements

To be determined responsive, an offer must include
all of documents and sections included in 1.4.A and
1.4.B.

.4. Bumorm

Onsa Toro, wo6 BBaxaTucs Takow, WO BignoBigae
BMMOram, Mpono3uLis NMOBMHHA BKIKOYATK BCi AOKYMEHTU
Ta po3ginu, wo BkoveHi oo 1.4.A ta 1.4.B.

A. General Requirements

Chemonics anticipates issuing a subcontract to a
Ukrainian company or organization, provided it is
legally registered and recognized under the laws of
Ukraine and is in compliance with all applicable civil,
fiscal, and other applicable regulations. Such a
company or organization could include a private firm,
non-profit, civil society organization, or university.

Companies and organizations that submit proposals
in response to this RFP must meet the following
requirements:

i. Companies or organizations, whether for-
profit or non-profit, must be legally registered
under the laws of Ukraine upon award of the
subcontract.

ii. Companies or organizations must have a
local presence in Ukraine at the time the
subcontract is signed.

iii. Firms operated as commercial companies or
other organizations or enterprises (including
nonprofit organizations) in which foreign
governments or their agents or agencies
have a controlling interest are not eligible as
suppliers of commodities and services.

iv. Companies or organizations, whether for-
profit or non-profit, shall be requested to
provide a DUNS number if selected to
receive a subaward valued at USD$30,000
or more, unless exempted in accordance
with information certified in the Evidence of
Responsibility form included in the required
certifications in Annex 3.

A. 3aranbHi BUMoru

KiMOHiKC ouikye HagaTu CyOKOHTPAaKT YKpaiHCbKi KoMnaHil
Yn oOpraHisaudii, 3a YyMOBW, WO BOHA € HPUANYHO
3apeecTpoBaHOd Ta BU3HAHOK 3a 3aKOHOL4ABCTBOM
YkpaiHn, Ta fie y BignoOBiAHOCTI OO BCiX 3aCTOCOBHMX
LUMBINbHUX, dPiCKanbHUX Ta iHWNX 3aCTOCOBHMX NPaBOBUX
aktiB. Taka KoMMaHia 4M opraHisauia Moxe 06yTu
npueBaTHOO oipMOto, HenpubyTKOBOK  OpraHisauieto,
opraHisauieto rpoMagaHCbKOro CyCnifibCTBa YU BULLIAM
HaBYarnbHMM 3aKnazoM.

KomnaHii Ta opraHi3auir,
Bianosiab Ha wuen 31,

Wo nogarwTb nponosuuii y
NMOBMHHI BignoBigatu Takum

BUMOram:
i. KomnaHii 4n opraHizauii, gk KOMepuiiHi, TaK i
HenpuOyTKOBI, MOBMHHI OyTM 3apeecTpoBaHi 3a

3aKOHOAABCTBOM YKpaiHM Ha 4Yac MNpUCYOKEHHS
CyOKOHTpaKTy.

ii. KomnaHii 4M opraHisauii noBuHHIi MaTu MicLeBe
nNpeacTaBHULTBO B YKpaiHi Ha 4ac nignvMcaHHs
CyOKOHTpaKTy.

iii. ®ipMn, WO 34INCHIOTE OiANbHICTL HAa KOMEpPLUiHIN
OCHOBi, 4M iHWIi opraHizauii 4u nignpvemcTBa
(Bkntovaroum  HenpubyTKOBI OpraHisadii), B AKMX
KOHTPOfibHa 4acTka BMACHOCTI HanexuTb ypsay
(Hanpuknag Ypsaay YkpaiHv um ypsay iHWoi KpaiHm),
He MaloTb npaBa OyTu nocTtayanbHWKamMu TOBapiB i
nocnyr.

iv. KomnaHiam abo opraHiszauism, 6yab TO KOMEPLUinHi
abo HekomepuirHi, Gyge 3anponoHoOBaHO HagaTtu
Homep DUNS, B pasi Bigbopy Ans oTpvMaHHs
cybkoHTpakTy Ha cymy USD $ 30000 abo GinbLlie,
SIKLLLO BOHM He 3BifbHEHI BignoBigHO 0 iHGdopMaluii,
AKa 3acBigyeHa B dopmi 3acBigyeHHs

1 If Offeror does not have a DUNS number and is unable to obtain one before proposal submission deadline, Offeror shall
include a statement in their Evidence of Responsibility Statement noting their intention to register for a DUNS number should it
be selected as the successful offeror or explaining why registration for a DUNS number is not possible. Contact Dun &
Bradstreet through this webform to obtain a number: https://fedgov.dnb.com/webform Further guidance on obtaining a DUNS

number is available from Chemonics upon request.
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Offerors may present their proposals as a member of
a partnership with other companies or organizations.
In such cases, the subcontract will be awarded to the
lead company in the partnership. The leading
company shall be
partnership arrangements, including but not limited to
division of labor, invoicing, etc., with the other
company(ies). A legally registered partnership is not
necessary for these purposes; however the different
organizations must be committed to work together in
the fulfillment of the subcontract terms.

responsible for making all

BignosiganbHOCTI,
ceptudikatn B Jogatky 32.

AKa BKlOMEeHa B HeobXiaHi

YYacHMKM KOHKYPCY MOXYTb NogaBaTi CBOI NPOno3uuii siK

YneHn
opraHisauismu. Y

KOMMaHisMM  4n
BMNagkax CyOKOHTpaKT

napTHepcTea 3  iHWUMMU
Takux

YKIagaeTbCsl 3 OCHOBHOK KOMMaHIEl Yy napTHEepCTBi.

OcHoBHa KOMMaHis yknagae BCi

napTHepCbKi yroau,

BKMOYalouM, nNpoTe He OBGMEXYHUnUCb, MpPOo Po3noain

npawui,
KOMMNaHisiMu.

BUCTaBMEHHSA  paxyHKiB, TOWO, 3 iHWUMK
KOpnanyHa peecTpaliss napTHepcTBa Ans

LMX Linen He BUMaraeTbCs; NPOTe Pi3Hi opraxisauii 6epyTb
3000B'si3aHHA  chiBnNpaulBatM AN BUWKOHAHHA YMOB
CYyOKOHTpaKTy.

viii.

Xi.

B. Required Proposal Documents

1. Cover Letter
The offeror’s cover letter shall include the following
information:
i.
ii.
iii.
iv.
V.
Vi.
Vii.

Name of the company or organization

Type of company or organization

Address

Telephone

Fax

E-mail

Full names of members of the Board of
Directors and Legal Representative (in case
of  foreign  company  representation
registered in Ukraine as a legal entity)

Taxpayer Identification Number

DUNS Number (if available at the proposal

submission date)

Official bank account information

Other required documents that shall be

included as attachments to the cover letter:

a) Copy of state registration certificate.

b) Copy of Unified State Register of
Enterprises and Organizations of Ukraine
Certificate.

c) Copy of company VAT payer registration.

d) Evidence of Responsibility Statement,
whereby the offeror certifies that it has
sufficient  financial,  technical, and
managerial resources to complete the
activity described in the scope of work, or
the ability to obtain such resources. This
statement is required by the Federal
Acquisition Regulations in 9.104-1. A
template is provided in Annex 3 “Required
Certifications”.

B. JOKyMeHTH, WO A0AATLCA A0 npono3ulil

1. CynposBigHun Nnct

CynpoBigHWA NUCT y4YacCHWKA MOBWMHEH MICTUTU TakKy
iHdopmauiito:

i
ii.
iii.
iv.
V.
Vi.
Vii.

viii.

Xi.

Has3ea koMnaHii 4n opraHisauii

Tun koMnaHii Yn opraHisauii

Anpeca

TenedoH

dakc

EnekTpoHHa nowTa

[MoBHi HanmeHyBaHHsA uneHiB Pagn JupekTopis yn

KOpuanyHoro npeacTaBHMKa (y BUNagKy

npeacraBHMUTBA 3aKOPAOHHOI KOMMaHif,

3apeecTpoBaHoOro B YKpaiHi sik topygnyHa ocoba)
|oeHTUdIKaUinHMI NO4aTKOBUI HOMEP NNaTHUKA

DUNS Homep (B pa3i HasiBHOCTi Ha gaTy nofaHHs

npono3nuii

OdviuiriHa iHdbopmauis npo 6aHKIBCbKNIA paxyHOK

[HWi OOKYMEHTH, Lo BMMarawTbCs, SKi MOBUHHI

OyTu BKMOYEHI SIK JoAaTKU A0 CYNPOBIAHOTO nnucTa:

a) Konis ceigouTBa Npo AepxaBHy peecTpaLito
opraHisauji.

b) Konis gosigkm npo npucsoeHHa €EAPIMOY

c) Konmis csigoutBa npo peecTpauilo nnatHuka
nogaTky Ha AoJaHy BapTiCTb.

d) 3acsigyeHHs BigNOBIAANbHOCTI, AKMUM YYaCHUK
nigTBepAXye HasBHICTb Yy HbOro [AOCTaTHIX
diHaHCOBUX, TEeXHIYHMX Ta YynpaBRiHCLKUX
pecypciB Ang 30IWCHEHHs  JisnbHOCTI, WO
onucaHa Yy  TexHiYHOMY  3aBAaHHi, uwn

MOXMUBICTb OTpMMaTM Taki pecypcun. Take
3acBigyeHHa BuMaraiTbea  PepepanbHUMU
MonoxeHHamn wogo 3akyniens 9.104-1.

dopma Hapaetbes y [opaTtky 3 «HeobxigHi
NOCBIOYEHHSAY.

2 SIKu1o yyacHUK KOHKypcy He Mae HoMmepy DUNS i He Moxe HOro OTpuMaTH J10 3aKiHYEHHS TEPMiHY MM0/1aui 3aSBOK, YYaCHHUK
MMOBHHEH 3a3HAYUTH B CBOTH 3asBi PO BiAIOBIIHICTE PO CBiif Hamip 3apeectpyBatucs i ogepxkata Homep DUNS B pa3i Binbopy
B SIKOCTI YCIIIIITHOTO y9YacHHKA a0o0 MOsSICHUTH, YOMY peecTpanist [uist oxepxkanus HoMepy DUNS He € MoxinBoro. 3BepTaliTech
10 Dun & Bradstreet uepes 1110 BeO-hopmy, 1106 otpumaru Homep: https://fedgov.dnb.com/webform Tlomanbir Bka3iBkH, 110
CTOCYIOThCsI OTprMaHHs HoMepa DUNS MoykHa oTpuMatu 3a 3anmutoMm Bia KiMoHIKC.
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e) Memorandum of Intentions signed by
members of a partnership in case offerors
submit a proposal in partnership.

A sample cover letter is provided in Annex 1 of this
RFP.

2. Technical Proposal

The technical proposal shall comprise the following
parts:
Part 1: Technical Approach, Methodology and
Detailed Work Plan. This part may not exceed 3
pages.

The technical response must describe the
methodologies and technical resources to be used to
carry out tasks specified in Section Il Background,
Scope of Work, Deliverables, and Deliverables
Schedule.

Part 2: Management, Key Personnel, and Staffing
Plan. This part may not exceed 2 pages. CVs for key
personnel may be included in an annex to the
technical proposal and will not count against the page
limit. Please describe how proposed staff will work
collaboratively to achieve offeror's proposed
technical approach to the scope of work.

Part 3: Corporate Capabilities, Experience, and Past
Performance. This part may not exceed 3 pages.

Part 3 must include a description of the company and
organization, with appropriate reference to any
parent company and subsidiaries. Offerors must
include details demonstrating their experience and
technical ability in implementing the technical
approach/methodology and the detailed work plan.
Additionally, offerors must include three 3 past
performance references of similar work (under
contracts or subcontracts) previously implemented
as well as contact information for the companies for
which such work was completed. Contact information
must include at a minimum: name of point of contact
who can speak to the offeror’s performance, name
and address of the company for which the work was
performed, and email and phone number of the point
of contact.

Chemonics reserves the right to check additional
references not provided by an offeror.

e) lMpoTtokon npo Hamipu nignucaHuin
opraHiszauisiMu - yneHamu napTHepcTBa , B pasi
nogaHHsa NpPono3uuil y napTHEPCTBI.

Mpuknag cynposigHoro nucta Hagaetbesa y JoaaTtky 1 o
uboro 3M1M1.

2. TexHi4yHa npono3uuis

TexHivHa I'IpOI'I03l/ILI,iFI CKInaga€eTbCA 3 TakKUX YaCTuH:

YactuHa 1: TexHiyHun nigxig, MeTogonoris Ta AeTarnbHUn
poboumn nnaH. Us vactmHa mae 6ytm obcsarom go 3
CTOpIHOK.

TexHiYyHMn onuc NOBWHEH onucaTM MeToAOonorito Ta
TEeXHiYHi pecypcu, ki OyayTb BMKOPUCTOBYBATUCA ANS
BMKOHaHHS 3aBAaHb, 3asHadyeHux y po3gini |l «BuxigHi
MOMNOXEHHS, TeXHIYHe 3aBAaHHs, pe3ynbTaTth Ta rpadik
[OOCSArHEHHS pe3ynbTaTiBy.

YactuHa 2: lNnaH ynpaeniHHA Ta KAOYOBUI MepcoHan
npoekty. Lla yactuHa mae 6yt obcsarom go 2 CTOpPIHOK.
Pestome 0CHOBHOIo nepcoHany MoXyTb 6yTu BKIIOYEHI 5K
[00aTOK [0 TeXHiIYHOi nNpono3uuii, Npy LUbOMY BOHU He
nignagaroTb nig OOMEXEeHHs! LWOAO KifbKOCTi CTOPIHOK.
Byob-nacka, onuwite, K 3anponOHOBaHWW nepcoHarn
cniBnpautoBatme gna 3abesnevyeHHs 3anpornoHOBaHOro
YYaCHMKOM TEXHIYHOro MNigxoAay 40 BUKOHAHHSA TEXHIYHOrO
3aBAaHHs.

YacTtuHa 3: KopnopaTnBHi MOXMINBOCTI, OCBIA Ta NepeaHi
JocsarHeHHs. Lla yactuHa mae Oytm obcsrom go 3
CTOpIHOK.

YacTtrHa 3 NoBMHHA MICTMUTK ONUC KOMMaHii Ta opraxisauii,
3 BiAMOBIAHMM MNOCUNAHHAM Ha Oyab-siKy MaTepUHCbKY
KOMNaHilo Ta [JOYipHi KOMMaHii.  YYaCHMKW KOHKYpCy
MOBMWHHI BKIHOYNUTY eTani, Lo AEMOHCTPYHOTb iX AOCBIg Ta
TEXHIYHY CMPOMOXHICTb pearnisyBaTu TexHiYHUM nigxia/
MEeTOONOri0, Ta AeTanbHun nnaH pobotn. Okpim TOro,
YYaCHUKU MOBUHHI BKIFOYUTU KOHTaKTHY iHpopmadito ans
ofepXaHHA 3-X pekomeHaauii Wwoao BUKOHaHHS nofdibHoi
pob0TN B MUHYINOMY (3@ KOHTPAKTOM Y/ CYOKOHTPAKTOM),
a TaKkoX KOHTaKTHY iHdbopMaLlito KOMMNaHiin, Ansa SKUX Taka
poboTa byna BukoHaHa. KoHTakTHa iHbopmaLlis NoBMHHA,
AK MiHIMYM, MICTUTW: HaWMEHYBaHHS KOHTAKTHOI ocobw,
sika MOXe PO3MOBICTU MPO BUKOHAHHST y4aCHUKOM poboTH,
HaiMeHyBaHHA Ta agpecy KoMmMaHii, Ans  skoil
3gincHioBanacsa poboTta, Ta enekTpoHHY agpecy i Homep
TenedoHa KOHTaKTHOI 0cobw.

KimoHikc 36epirae 3a coboto npaBo ogep)xaTh OoOaTKOBI
pekoMeHaauii, Big oci® Ta koMnaHii, Ski He BKa3saHi
YYaCHUKOM.
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The offeror shall describe their experience in buying
media for at least three clients. Provide a detailed
description of the campaign and services completed
for each client, the added value (if any) negotiated
on the client’s behalf, and the measurable outcome
of each campaign.

The sections of the technical proposal stated above
must respond to the detailed information set out in
Section 1l of this RFP, which provides the
background, states the scope of work, describes the
deliverables, and provides a deliverables schedule.

3. Cost Proposal

The cost proposal is used to determine which
proposals represent the best value and serves as a
basis of negotiation before award of a subcontract.

The price of the subcontract to be awarded will be an
all-inclusive fixed price. No profit, fees, taxes, or
additional costs can be added after award.
Nevertheless, for the purpose of the proposal,
offerors must provide a detailed budget showing
major line items, e.g. salaries, allowances, travel
costs, other direct costs, indirect rates, etc., as well
as individual line items, e.g. salaries or rates for
individuals, different types of allowances, rent,
utilities, insurance, etc. Offers must show unit prices,
quantities, and total price. All items, services, etc.
must be clearly labeled and included in the total
offered price. All cost information must be expressed
in UAH. See Annex 2 for a sample cost structure.

The cost proposal shall also include a budget
narrative that explains the basis for the estimate of
every cost element or line item.  Supporting
information must be provided in sufficient detail to
allow for a complete analysis of each cost element or
line item. Chemonics reserves the right to request
additional cost information if the evaluation
committee has concerns about the reasonableness,
realism, or completeness of an offeror’s proposed
cost.

If it is an offeror’s regular practice to budget indirect
rates, e.g. overhead, fringe, G&A, administrative, or
other rate, Offerors must explain the rates and the
rates’ base of application in the budget narrative.

YyacHuK Mae onucatu CBil JOCBI4 3akyniBni edgipHOro
yacy npuWUHanMMHI Ons  TPbOX  KIIEHTIB, BKMAYUTH
OOKNMagHWA ONUC KamnaHii Ta nocnyr, HagaHUXx KOXXHOMY
KNieHTy, OodaHy BapTiCTb (AKWO Taka €), ska Oyna
OTpMMaHa BHacChigOK MEPEMOBWH Bid iMEeHi KnieHTa, i
BUMIpIOBaHWI pe3ynbTaT KOXHOI KamnaHii.

Po3ginu TexHiyHOI nponoauuil, €Ki 3a3HadeHi BuLle,
NOBWHHI  BigNoBigaTM AeTanbHiM  iHpopmauii, ska
3a3HadveHa y Posagini Il uboro 3MMM, Ta Hapae BuxigHi
MOMOXEHHS, BCTAHOBIIOE TEXHIYHE 3aBAaHHs, OMuCYye
pe3ynbtatu poboTn Ta Hagae rpadik OOCATHEHHS
pes3ynbTatiB poboTu.

3. LliHoBa npono3suis

LliHoBa mponoauuis BMKOPUCTOBYETLCA AN BU3HAYEHHSA
nponosuuii, WO Hagae Hawvkpawy BapTiCTb i cnyrye
OCHOBOK  Ans  MEepemMOBMH  neped  YKNageHHsM
CYOKOHTpaKTYy.

Llina cyGkoHTpakTy, <kui ©Oyaoe yknageHo, 6yaoe
dikcoBaHOW LUiHOW, dKa BKMYae BCi BuTpatu. [licns
YKNageHHs1 CYOKOHTpaKTy HeMOXNMBO [JogaTtu goxia,
KOMICiVHI onnaTtn, nogaTtku, Yn gogaTkoBsi BuTpatu. MNpoTe,
Ons  uinenm nponoauuii  y4aCcHMKM MOBUHHI  HagaTu
AeTtanisoBaHuin OOAXeT, WO AEMOHCTPYE OCHOBHI CTaTTI
BUTpPAT, Hanp., 3apobiTHa nnaTHA, HanbaBkW, BUTPATU Ha
BIAPSMKEHHS, iHLWI NpsiMi BUTpaTK, koedilieHTU HeNnpsiMmX
BUTpPAT, a TaKoX [AeTanisauilo 3a 3ragjaHumu BuLle
OCHOBHMMW CTaTTAMK, Hanp., 3apobiTHa nnaTHa abo
CcTaBKu onnartu NoiMEHHoO, Pi3Hi T™Mnn
HaabaBoOK, KOMyHanbHi MnaTexi, CTpaxyBaHHS, TOLLO.
Y4acHUKM KOHKYpPCY MOBWHHI BKasaTu LiHY 3a OOWHWULLO,
KiNbKIiCTb i 3aranbHy BapTicTb. Bci ctartTi BuTpart, nocnyru,
TOWO, MawTb OyTWM 4iTKO 3a3HayeHi Ta BKIIOYEHi [0
3aranbHOI LiHM npono3uuii. Besa iHdopmaliss CTOCOBHO LiH
noJaeTbCa y rpuBHSX. OMBITLCA NPUMIPHY CTPYKTYPY LiHU
y Oopatky 2.

LliiHoBa nponosuuis Mae TakoX BKIOYaTW KOMeHTap A0
BrooKeTy, SKMA MOSICHIOE Ha SKi OCHOBI po3paxoBaHa
BapPTICTb KOXXHOIO LIHOBOIO efeMeHTY Yn rpachm GrooxeTy.
CynposigHa iHcbopmavia HadaeTbCA 0OCTaTHbO
JeTanisoBaHo Aans Toro, wob 3abe3neynTy NOBHWI aHani3
KOXXHOFO LIIHOBOrO €neMeHTy u4u rpacm OrogxeTy.
KimoHikc 3anuwae 3a cobot npaBo 3pobUTK 3anuT Npo
HagaHHs  Oo4AaTKOBOI  LiHOBOI  iHpopMauii, aKWwo
OUiHOYHUA  KOMITET MaTUMEe 3acCTepeXeHHs  Wonao
06r'pyHTOBAHOCTI, peaniCTUYHOCTI YM MOBHOTM LiHM, L0
NPOMOHYETBLCS Y4aCHUKOM KOHKYPCY.

AKWOo 3BMYAWMHOK MPAKTUKOK Y4YacHWKA KOHKYpCy €
BKIOYATH y OlomKeT HenpsiMi BUTpaTu, a came HaknagHi
Ta [JoAdaTKoBi  couianbHi  BUTpaATW,  ynpaBniHCbKI,
aAMiHIiCTpaTuBHI Ta iHWI Tapudwu, YYaCHUKN MNOBUHHI
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Chemonics reserves the right to request additional
information to substantiate an Offeror’s indirect rates.

Under no circumstances may cost information be
included in the technical proposal. No cost
information or any prices, whether for deliverables or
line items, may be included in the technical proposal.
Cost information must only be shown in the cost
proposal.

3.1. Taxes and VAT:

Because ARDS is a USAID funded project and is
implemented under a bilateral agreement between
the Ukraine and the U.S. Government, offerors must
not include VAT and customs duties in their cost
proposal.

ARDS is exempt from cooperating country taxes,
duties, and VAT. Therefore, ARDS shall pay for the
cost of services exclusive of VAT.

Chemonics International Inc. is implementing
international technical assistance programs and
projects in Ukraine in accordance with the Agreement
between the Government of the United States of
America and the Government of Ukraine about
Humanitarian and Technical Economic Cooperation
of May 7, 1992 (hereinafter referred to as
“Agreement”). Chemonics has to purchase goods,
works and services in order to carry out the above
mentioned international technical assistance project.
In accordance with the abovementioned Agreement
and Procedure of engaging, using and monitoring
international technical assistance approved by the
Cabinet of Ministers of Ukraine Resolution no. 153
(153-2002-n) as of February 15, 2002, “On creating
a unified system for engaging, using and monitoring
international technical assistance”, the cost of such
goods (works, services) is exempt from Value Added
Tax (VAT).

Procurement of goods, works and services shall be
made at the cost of the international technical
assistance project and is relevant to the category
(type) of goods, works and services mentioned in the
procurement plan.

The project shall provide the successful offeror with
a copy of the registration card of the project for
purchasing the goods, works and services, issued by
the Ministry of Economic Development and Trade
and certified by the project’s stamp, and a copy of the

nosicHnTn Tapudm Ta TapudHy 0a3y 3acTocyBaHHS Yy
NosiCHEHHAX Ao GromxkeTy. KiMOHikc 3anuwae 3a coboto

npaBo 3pobuTM 3anuT nNpoO HagaHHs [A04AaTKOBOI
iHopmauii gns  obrpyHTYBaHHA HenpsiMMX  CTaBOK
yyacHuka.

LliHoBa iH(hopmalis 3a )ogHnX o6CTaBUH He Moxe ByTu
BKMOYEHa 00 TexHiYHoi npono3uuii. LliHoBa iHchopmauis
4n Byab-sIKi LiHK, SIK LWOAO pe3ynbTaTiB poboTH, Tak i Woao
cTtaten 6loopKeTy, He Moxe ByTu BKMOYEeHa A0 TEXHIYHOI
npono3uuii. LliHoBa iHbopmauiss HagaeTbCs BUKAOYHO Y
LiHOBIN Npono3nuii.

3.1. Mogatkm 1a NAB:

Ockinbku NpoeKT «Arpocinbpo3BuTok» € npoektom USAID
i BTIMOETLCS 3rigHO 3 [OBOCTOPOHHLOK Yrogok MiX
YkpaiHoo Ta Ypsagom CnonydeHux LtaTtiB Amepuku,
YYaCHMKM He MOBWHHI BKMNKOYaTM [0 CBOEI  LHOBOI
npono3auuii NAB Ta MUTHI 360pu.

[MpoekT «Arpocinbpo3BUTOKY» 3BINIbHSAETLCA Bid NOAATKIB,
36opie Ta OB kpaiHu-naptHepa (YkpaiHu). Bigrak,
MpoekT onnavyBaTume BapTicTb nocnyr 6e3 MNAB.

KomnaHiss KiMOHikC |HTepHeWwHNn IHK. € BMKOHaBLEM
nporpam Ta NPOEKTIB MiXKHApPO4HOI TEXHIYHOT JOMOMOrn B
YkpaiHi BignosigHo Ao Yrogn mix Ypsagom YkpaiHu Ta
Ypsgom CLUA npo rymaHiTapHe Ta TEXHiKO-eKOHOMiYHe
cniBpoBiTHMUTBO Big 7 TpaBHa 1992 poky (gani — «Yrogay)
Ta 3aKynoBye TOBapw, poboTu i nocnyrn Ons BUKOHAHHSA
3ragaHoro MpOeKTy MiKHapOOHOI TeXHiYHOI Aonomoru,
BiONOBIAHO 00 3a3HayveHoi Buwe Yroan Ta [Nopsagky
3any4yeHHsl, BUKOPUCTAHHA Ta MOHITOPUHIY MidKHapOOHOI
TEXHIYHOI  [JOMOoMOrv,  3aTBEPOKEHOro  MOCTaHOBOH
KabiHeTy MiHicTpiB Ykpainu Big 15 ntotoro 2002 p. N 153
(153-2002-n) «[lpo cTBOpeHHs  €OuHOI  cucTtemu
3anyyeHHsl, BUKOPUCTaHHA Ta MOHITOPUHTY MiKHapoOaHOT
TEXHIYHOI [OoMOMOrny; BapTiCTb Takux ToBapiB (pobiT,
nocnyr) 3BiNbHAETBCA Big nogaTKy Ha oAaHy BapTicTb

(NAaB).

3akyniBnst ToBapiB, pobIT Ta nocnyr 3AiNCHIETLCA
KOLLTOM MPOEKTY MiKHapOAHOI TexHiYyHol gornomMoru Ta
BiAnoBigae karteropii (Tuny) ToBapiB, pobiT Ta nocnyr,
3a3HaveHuX y nNnaHi sakynisens.

MpoekT Hagae nepemMoXLIo KOMilo peecTpauiiHoi KapTku
MpoekTy, B paMKkax sIKOi 34iNCHIOETLCA 3aKyniBrs TOBapIB,
pobiT i nocnyr, BugaHoi MiHICTEpCTBOM E€KOHOMIYHOIO
po3suTky i Toprieni Ykpainm (MEPTY) Ta 3acBigyeHy
neyatkoto lNMpoekTy, a TakoX KoMito mnaHy 3akynisni abo
BUTAT 3 NNaHy 3akynisni, 3acsigyeHi nevyaTkoro [1poekTy.
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procurement plan or an extract from the procurement
plan certified by the project’s stamp.

The offeror shall submit a fiscal bill for goods (works,
services) completed in accordance with the
procedure set forth below and marked “Without VAT”.
A fiscal bill shall include the grounds for VAT
exemption (project name, number and date of the
relevant contract). The subcontractor shall submit the
declaration to the state tax authority at its location
taking into account the abovementioned operations
and mentioning VAT exemption code #14060049
according to the Tax Exemptions Directory.

PLEASE NOTE: Offerors must affirmatively state
in the offer that they understand Chemonics is
VAT exempt and that this exception will be
recognized for all invoicing. Failure to
affirmatively state offerors intention to recognize
the Ukrainian VAT exemption may be grounds for
exclusion for consideration and award of a
contract under this RFP.

Y4yacHUK TeHOepy CKMagjae B YCTAaHOBMEHOMY HuK4e
nopsigKy MoAaTKOBY HaknagHy LWOAO HagaHwHs ToBapiB
(pobit, nocnyr) 3 nomitkoto «Be3 MOB». Y nogaTtkosiii
HaknagHin 3a3Ha4vaeTbcd NiacTtaBa AnNs 3BiNbHEHHS Bif,
MAOB (Hasea [lpoekty, HomMep i paTta BignoBigHoOro
KOHTpakTy). CybnigpsgHuk nogae [0  AepXaBHOro
nogaTtkoBOro OpraHy 3a CBOIM  MiCLe3HaXOMKEHHAM
Jeknapauito 3 ypaxyBaHHAM 3a3HavyeHuX BuLLe onepadin
Ta BKasye Ko ninbru no nogaTtky Ha gogaHy BapTicTb Ne
14060049 signosigHo Ao [oBigHMKa NoAaTKOBMX MNiNbr.

BYAb NNACKA, 3BEPHITb YBAI'Y: YyacHUKM KOHKypCy
NOBUHHI CTBEpAXyBafibHO 3a3Ha4uTU y npono3uuii,
O BOHM PO3YyMiloThb, WO KiMOHikC € KomnaHicto, sika
3BinbHeHa Big cnnatu MNOB, i Wo Take 3BifIbHEHHSA
3acToCOBYyBaTUMeTbLCS A0 BCiX paxyHKiB. BiacyTHicTb
CTBepA)KyBaJllbHOro 3a3Ha4eHHSA yYacHMKaMu Hamipy
BU3HaTK 3BinbHeHHs Big MNMAOB B YKpaiHi, MoXxe OGyTu
niagctaBol ANA HeAONyWeHHA npono3udii Ao
po3rnany Ta npucymKeHHs cybkoHTpakTy 3a uum 3M101.

I.5. Source of Funding, Authorized Geographic
Code, and Source and Origin

Any subcontract resulting from this RFP will be

financed by USAID funding and will be subjectto U.S.

Government and USAID regulations.

All goods and services offered in response to this
RFP or supplied under any resulting award must
meet USAID Geographic Code 110 in accordance
with the United States Code of Federal Regulations
(CFR), 22 CFR  §228, available  at:
http://www.gpo.gov/fdsys/pka/CFR-2012-title22-
vol1/pdf/CER-2012-title22-vol1-part228.pdf.

The cooperating country for this RFP is Ukraine.

Offerors may not offer or supply any products,
commodities or related services that are
manufactured or assembled in, shipped from,
transported through, or otherwise involving any of the
following countries: Burma (Myanmar), Cuba, Iran,
North Korea, (North) Sudan, Syria. Related services
include incidental services pertaining to any/all
aspects of this work to be performed under a
resulting contract (including transportation, fuel,
lodging, meals, and communications expenses).

I.5. Oxepeno c¢hiHaHCYyBaHHS, LO3BOJIeHUN
reorpaciyHui Koa, oxxepeno Ta NOXO4AXKEeHHSA
Byab-akunin cybkoHTpakT 3a uum 3l 6yae giHaHcyBaTUCS
USAID i kepyBatumeTbcs nonoxeHHsmn Ypsagy CLUA Ta

USAID.

Bci ToBapu Ta nocnyru, WO NPONOHYTLCH Y BiANOBiAb Ha

uen 3MM, uyuM nocTaBnATUMYTbCA 3a Oyab-AKMM
CyOKOHTpaKTOM, MOBWHHI Bignoeigatn reorpadivyHoOMy
kogy 110 USAID vy BignosigHocti go Kopgekcy

®epepanbHux MonoxeHe Cnonyyennx LWratis (KPIT), 22
K®I1 §228, o3HanoMuTUCA 3 AKMM MOXHa 3a afpecoto:
http://www.gpo.qgov/fdsys/pka/CFR-2012-title22-
vol1/pdf/CFR-2012-title22-voll-part228.pdf.

KpaiHot, 3 sKOK 34INCHIOETLCA cniBnpaus Anst Uboro
3Ir1, € YkpaiHa.

Y4yacHUKM He MOXYyTb MPOMOHYBaTM YU MOCTaBNATH
npoaykTn, ToBapM 44  MOB'A3aHi  nocnyru,  SKi
BMPOBNSAOTLCSA 4M 36MpaloTbCa y, YW BigNPaBnAlTbLCS,
TPaHCMOPTYOTLCHA TPAH3UTOM Yepes, Yn 6yab-aKUM iHLLUM
YMHOM CTOCYIOTbCS BYAb-AKOi 3 KpaiH, WO nepepaxoBaHi
Hwxkye: bipma (MbsHma), Kyba, IpaH, MMiBHiyHa Kopes,
(MiBHiyHWI) CynaH, Cupis. NMoB’a3aHi nocnyry BKMoYaTb
CYNYTHI NOCAYru, WO CTOCYTbCA Oyab-AKMX/BCiX acnekTiB
uiei pobotn, saAky Oyae BWKOHAHO 32 KOHTPaKTOM
(BKMOYaYN  NepeBe3eHHsl, NanuMBO,  MNPOXMBAHHSA,
XapyyBaHHs Ta BUTPaTU Ha 3B’A30K).

I.6. Chronolognical List of Proposal Events

The following calendar summarizes important dates
in the solicitation process. Offerors must strictly
follow these deadlines.

[.6. XpoHonoriyHui nepenik NPONOHOBaHMNX 3axoAiB

Y kaneHgapi, WO HaBOAUTBLCA HMXKYE, 3a3HAYEHi BaXKNUBI
JaTn B KOHKYPCHOMY Mpoueci. YYacCHUKW MOBWUHHI YiTKO
NPUTPUMYBATUCH LIUX TEPMIHIB.
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RFP announcement 07/10/2017
Deadline for written questions 07/20/2017
Deadline for answers provided

to questions/clarifications 07/21/2017
Proposal due date 07/24/2017
Subcontract award (estimated) 07/26/2017

The dates above may be modified at the sole
discretion of Chemonics. Any changes will be
published in an amendment to this RFP.

Written Questions and Clarifications. All questions
or requests for clarifications regarding this RFP must
be in writing and submitted to Igor Lazarenko, Grant
and Procurement Manager
subcontracts@ukraineards.com no later than 13:00
on the date specified in the table of this Section 1.6
above. Please state «<RFP No ARDS-S1-26/1» as a
subject of your email letter. Questions and requests
for clarification, and the responses thereto, will be
circulated to all RFP recipients who have indicated
an interest in this RFP.

Only written answers from Chemonics will be
considered official and carry weight in the RFP
process and subsequent evaluation. Any answers
received outside the official channel, whether
received verbally or in writing, from employees or
representatives of Chemonics, the ARDS project, or
any other party, will not be considered official
responses regarding this RFP.

Oral Presentations. Chemonics reserves the option

to have select offerors participate in oral
presentations with the technical evaluation
committee. Interviews may consist of oral

presentations of offerors’ proposed activities and
approaches. Offerors should be prepared to give
presentations to the technical evaluation committee
at the ARDS office within 2 days of receiving
notification.

Subcontract Award (estimated). Chemonics will
select the proposal that offers the best value based
upon the evaluation criteria stated in this RFP.

OronouweHHs 3101 10/07/2017
KiHLeBUn TepMiH ANst NTMCbMOBUKX 3anuTaHb 20/07/2017
KiHueBuin TepMiH HagaHHSA

BiANOBIAEN/NMOsSICHEHb Ha 3anUTaHHS 21/07/2017
[aTa nogaHHs nponoauuii 24/07/2017
[ata yknageHHsi cybKoHTpakTy (3a nonepeaHimu
po3paxyHKamu) 26/07/2017

Oatn, wo 3a3HayveHi BuWE, MOXYTb 3MiHIOBaATUCA
BUKIMIOYHO Ha po3cyn KimoHrikc. byab-ski 3amiHM OyayTb
onyb6nikoBaHi y gogatky go uboro 3101,

NMucbMmoBI NUTAHHA Ta NOSICHEHHs1. Bci nuTtaHHA uum
3anMTM Ha MNOSICHEHHS CTOCOBHO ULboro 3I MNOBUHHI
nogaeatucsa y nucbMoBin dopmi  Iropto  JlasapeHky,
MeHeaXepy 3 MUTaHb FPaHTiB Ta KOHTPakTiB Ha agpecy
subcontracts@ukraineards.com He ni3Hiwe 13:00 gaTtw,
BKa3aHoOi y BuUlleHaBedeHin Tabnuui uboro posainy |.6.
Mpocumo 3a3HaunTn B noni « Temay» Baworo nucta «3M1M1
Ne ARDS-S1-26/1». lMnTaHHA 4n 3annTn NpO HagaHHS
po3’siCHEHb Ta BiAnNoBiAi Ha HUX OyayTb PO3MOBCHOOKEHI
cepen ycix oTpumysadiB 3I1I1, aki BUSBUNN CBIil iHTEpecC
Jo uboro 3.

Tinbkn nucbmoBi BignoBigi Big KiMOHIKC BBaXaTMMyTbCs
oQiliMHMMN Ta MaTMMYTb Bary CTOCOBHO KOHKypcy Ta
HacTynHOI oOuiHKKM npono3uuin. byab-aki  Bignosigi,
OTpMMaHi nosa MexamMu OMILINHUX KaHaniB, YCHO u4u
NMCbMOBO, Bi4 MpauiBHMKIB Yi npeacTaBHuKiB KiMOHiIKC,
NpoekTy  «Arpocinbpo3BuTok» 4u  OyAb-AKOi  iHWOT
CTOPOHKW, He BBaXxawTbCs OQiUiNHMMK BIiANOBIAAMYK
CTOCOBHO Uboro 3[1I1.

YcHi npeseHTadii. KimoHikc 36epirae 3a coboto npaso
3anpocuTU OKpPeMMX BigibpaHUX y4acHWKIB KOHKypCy A0
yyacTi B YCHUX npe3eHTauigax nepes TeXHIYHUM OLHOYHUM
KOMiTeTOM.  IHTEpB’l0 MOXYTb CKMagaTucs i3 YCHUX
npeseHTauii y4acHUKaMn KOHKYpPCY CBOEI MPOMOHOBAHOI
OiSNbHOCTI Ta nNigxodiB. YYacHWKM MOBUHHI OYTU TOTOBI
3pobuTK NpeseHTaLilo TEXHIYHOMY OLIIHOYHOMY KOMITETY B
odici NpoeKkTy « ArpocCinbpPO3BUTOK» MPOTArOM 2 AHIB 3 AHSA
OTPMMaHHS NOBIAOMIIEHHS.

[daTta yknagaHHs CyOKOHTpakTy (3a mnonepeaHiMmu
po3paxyHkamm). KimoHikC Bigbepe nponosuuito, ska
HaJae HaWkpally UiHYy Ha OCHOBi KpUTEpiiB OLiHKW, SKi
3a3HaueHi y 31M1.

I.7. Validity Period

Offerors’ proposals—including cost— must remain
valid for 60 calendar days after the proposal
deadline.

I.7. TMepioa YMHHOCTI

Mponoauuii  yyacHukiB, BKMOYaKYM  LiHOBI, MalTb
30epirati YMHHICTb NpoTarom 60 kaneHgapHUX AHIB nicns
KiHLL,eBOro CTPOKY NoJaHHs NPONO3uLLi.

1.8. Evaluation and Basis for Award

An award will be made to the offeror whose proposal
is determined to be responsive to this solicitation
document, meets the eligibility criteria stated in this
RFP, meets the technical, management/personnel,

[.8. OuiHKa Ta OCHOBa ANA YKNagaHHsS KOHTPaKTy

CybkoHTpakT 6yae yknageHo 3 y4aCHUKOM KOHKYpCY, Yns
nporo3uvuis Oyae BM3HAHaA Takow, WO Bignoeigae
BMOraMm [OKYMEHTIB LbOro KOHKYpPCY, KpuTepism
NPaBOMOYHOCTI, siKi 3a3HadeHi y ubomy 3I1M1, Bignosigae
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and corporate capability requirements, and is
determined to represent the best value to
Chemonics. Best value will be decided using the
tradeoff process.

This RFP will use the tradeoff process to determine
best value. That means that each proposal will be
evaluated and scored against the evaluation criteria
and evaluation sub-criteria, which are stated in the
table below. For overall evaluation purposes of this
RFP, technical evaluation factors other than cost,
when combined, are considered approximately equal
to than cost factors.

In case Offeror presents its proposal as a member of
a partnership with other companies or organizations,
the evaluation will take into account key personnel,
corporate capabilities, experience, and past
performance of all members of a partnership.

In evaluating proposals, Chemonics will use the
following evaluation criteria and sub-criteria:

TEXHIYHMM Ta yMNpaBfiHCbKMM BMMOram, BMMOram pJo
nepcoHany, o KopnopaTnBHOIT CMPOMOXXHOCTI, Ta BU3HaHa
Takot, Wo Hagae KiMoHikc Hambinblly BUrogy/UiHHICTb.
Harnbinblua BUroga/uiHHiCTb BM3HAYaETbCS 3
BMKOPUCTAHHAM npoLecy BCeBiYHOro y3roakeHHs.

B ubomy 3l BukopucTtoBYyBaTUMETHCA  NpoLec
Y3ropKeHHs ansa BM3HAYEeHHS HanobinbLUOT
BUroan/uiHHOCTI. Lle o3Hauae, Lo KOXHY npono3suLito 6yae
OUiHEHO Ta NPUCBOEHO Oann Ha OCHOBI KpUTepiiB Ta
CcybKpuTEPIiB OUIHKM, AKi 3a3Ha4eHi y Tabnuui Hmkye. Ans
uinen 3aranbHoi ouiHkM 3a umm 3Il1, TexHiuHi dakTopu
OUiHKW, [HWI HDK UiHa, Npyv CKNagaHHi, BBaXKalTbCs
NpMGNn3Ho piBHUMM LLIHOBMM dhakTopam.

KO yYacHWK KOHKYpPCY NoJae CBOK NPOMO3NnLito SIK YMeH
napTHepcTBa 3 iHWMMW KOMMNAaHISIMWU 4M opraHisauiamu,
oLjiHKa OCHOBHOIO nepcoHany, KOprNopaTUBHOI
CMPOMOXHOCTI Ta nonepegHboro JOCBiQY BUKOHYETLCH 3
ypaxyBaHHSIM AaHUX BCiX YNEHiB NapTHepCTBa.
OuiHtoroum KOHKYPCHi nponosuuii, KimoHikc
BMKOPMCTOBYBaTUME HACTYNHi KpuTepii Ta cybkpuTepii:

Evaluation Criteria
KpuTepii odiHkn

Evaluation Sub-criteria
CyGKpuTepui ouiHKK

Maximum Points
MakcumanbHi 6anu

Technical Approach, Methodology and Detailed Work Plan (Strategy)
TexHivHMM nigxia, meTogonoris Ta getanbHUn NnaH poboTu (cTpareris)

Technical know-how — Does the proposal clearly explain,
understand and respond to the objectives of the project as

stated in the Scope of Work? 15 points
TexHi4yHe Hoy-xay — Yum 4iTKO mponosuuis MosiCHIE, CBiAYUTL | 15 Ganis
Npo po3yMiHHA Ta BigNOBigaE LiNAM NPOEKTY, K 3a3HaYeHo y
TexHiyHOMY 3aBaaHHI?
Sector Knowledge — Does the proposal demonstrate the
offeror’'s knowledge related to technical sectors required by the
SOW? . 15 points
3HaHHA CeKTopy — YW [EMOHCTpYe Npomnosuuis 3HaHHS | 15 Ganis
y4yacHMKa KOHKYpCY CTOCOBHO BIiAMOBIAHOMO  TEXHIYHOro
CEKTOpY, AK BUMaraetbcsa TexHiYHuM 3aBaaHHAM?
Total Points — Technical Approach 30 points
Bcboro 6aniB — TexHiYHUN nigxig, 30 6anis
Management, Key Personnel, and Staffing Plan
YnpaBniHHSA, OCHOBHMWI NepcoHan, WraTHUI po3nuc
Personnel Qualifications — Do the proposed team members
have necessary experience and capabilities to carry out the
Scope of Work? 10 points
Keanicikauis nepcoHany — Yu mMatoTb 4neHu nponoHoBaHoi | 10 6anis
KOMaHOW HeoOXigHWM [0CBig Ta CMNPOMOXHICTb BUKOHATU
TexHiyHe 3aBoaHHA?
Total Points — Management 10 points
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Bcboro 6aniB - YnpaBniHHA 10 6aniBs
Corporate Capabilities, Experience, and Past Performance
KopnopaTtuBHa CNpOMOXHiCTb, AOCBIA Ta BUKOHaHHS [OrOBOPIB Y MUHYINOMY
Company Background and Experience — Does the company
have experience relevant to the project Scope of Work? )
[locsin poGoTn komnaHii — Yn mae komnawis goceig, wo e | 10 points
pPEneBaHTHUM A1t BUKOHaHHs TexHiuHoro 3asaanHs Mpoekry? | 10 6anis
Total Points — Corporate Capabilities 10 points
Bcboro 6aniB — kopnopaTtuBHa CNPOMOXHICTb 10 6aniBs
Price/llina 50 points/6aniB
Total Points 100 points
Bcboro 6aniB 100 6aniBs

The Tender Committee members evaluate the technical
proposals based on the selection criteria by assigning
points among the highest total possible for each
criterion and / or subcriterion as indicated in the above
table.

The number of points for the "Price" criterion is
calculated as follows:

Ki:k*[l-(Pi - Pmin)/Pmax], , where

k - the maximum number of points for the "Price"
criterion;

Pmin, Pmax- minimum and maximum price offered by the
offerors;

Pi - the price offered by the offeror, whose proposal is
under evaluation.

The offeror who received the highest total score shall
be invited to discuss the terms of the subcontract.

This RFP utilizes the tradeoff process set forth in FAR
15.101-1. Chemonics will award a subcontract to the
offeror whose proposal represents the best value to
Chemonics and the ARDS project. Chemonics may
award to a higher priced offeror if a determination is
made that the higher technical evaluation of that offeror
merits the additional cost/price.

UneHn KOHKYpPCHOrO KOMITETY OLHIOIOTE TEXHiYHi
nponosuuii Ha OCHOBI KpUTepiiB BiAbopy, NPMUCBOIOHYN
nponosuuiam 06anM 3 MakCcMManbHO MOXIMBUX MO
KOXXHOMY KpuTepito Ta/abo cybKpuTepito, Sk 3a3Ha4yeHo
Y BULLEeHaBeaeHin Tabnuui.

PospaxyHok kinbkocTi Ganie 3a kputepiem «LliHa»
BinOyBaeTbCs 3a hopmMynoto:

Ki:k*[l'(u,i - Ll,min)/u,max], ae

k — makcMmanbHa KinbkicTb 6aniB no kputepito «LliHa;
Umin, Umax — MiHiManbHa Ta MakcuMmanbHa UiHa,
3anponoHOBaHi y4aCHMKaMUN KOHKYPCY;

Ll — uiHa, Wo 3anponoHoBaHa y4YaCHWKOM KOHKYPCY,
NPOMNO3uList IKOro OLHIETBCA.

Y4yacHUK, SKUN OTpMMaB HaWBULLMMA CyKynHUM 6an,
3anpoLUyeTbCs A0 OBroBOPEHHSI YMOB CYOKOHTPAKTY.

Llem 3T 3acTtocoBye nNpoLEC Y3ro4KeHHs, Lo
BcTaHoBneHun y FAR 15.101-1. KimoHikc yknage
CYOKOHTPAaKT 3 y4aCHMKOM KOHKYpPCY, Mpono3uList SKoro
HagacTb Hambinbwy Burogy/uiHHicTe Ana KiMoHikc Ta
nNpoekTy «Arpocinbpo3sntok». KiMOHIKC MOXe Hagatu
CYOKOHTPAaKT y4aCHUKY KOHKYPCY 3 BULLOK LiiHOK SIKLLO
Oyoe NpuURHSTE pilleHHs Npo Te, WO BuWa oOuiHKa
TEXHIYHOI nponos3uuii UbOro yyacHuka BUMNpPaBOOBYE
004aTKOBY LiHY/BapTiCTb.

1.9. Negotiations

Best offer proposals are requested. It is anticipated that
a subcontract will be awarded solely on the basis of the
original offers received. However, Chemonics reserves
the right to conduct discussions, negotiations and/or
request clarifications prior to awarding a subcontract.

1.9. MepemoBUHMU

Bif yyacHUKiB KOHKYpCY BUMaraeTbCs HagaTn Hankpatui
npono3uuii. OuikyeTbCsl, WO CYOKOHTpaKT Oyae
YKNageHo BUKMNIOYHO Ha OCHOBI OTPUMaHWX opwuriHanis
npono3auuin. MNMpote KiMoHikc 36epirae npaBo NpoBecTn
OBroBOpEHHs, NEPEMOBMHM Ta/ym 3pobuTn 3anut nNpo
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Furthermore, Chemonics reserves the right to conduct
a competitive range and to limit the number of offerors
in the competitive range to permit an efficient evaluation
environment among the most highly-rated proposals.
Highest-rated offerors, as determined by the technical
evaluation committee, may be asked to submit their
best prices or technical responses during a competitive
range. At the sole discretion of Chemonics, offerors
may be requested to conduct oral presentations. If
deemed an opportunity, Chemonics reserves the right
to make separate awards per component/deliverable or
to make no award at all.

HaJaHHS pO3’AACHEHb nepeg yKnagaHHsaMm
cybkoHTpakTy. bBinbw Toro, KimoHikc 30epirae npaBo
NPOBECTUM KOHKYPCHY BUOIPKY i OOMEXMWTU KinbKiCTb
YYaCHUKIB Y KOHKYPCHi BMOipLi, W00 YyMOXNUBATHK
e(heKkTMBHE OUiHOYHE CcepepoBulle Ans HanbinbL
BMCOKO OLjiHEHUX MNpono3uLin. YyacHukiB, aki OyayTb
OLjiHEeHI HamBulle, 3a BW3HAYEHHAM TEXHI4YHOro
OLLIHOYHOrO KOMITETY, MOXe ByTY 3anpoLleHo nogaTu ix
HaMKpalli UiHA 4K TEexXHi4YHi BigNoBigi NpoOTArom
KOHKYpCHOI BUGipkn. BuknioyHo Ha poscyn KimoHikc,
y4acHUKIB MOXe OyTu 3anpolleHO MNpOBECTU YCHI
npeseHTauil. AKWO Ue BBaXaTUMETbCA Takum, Lo
Hankpawum 4YmHOM Bignosigae iHTepecam, KiMOHikc
30epirae npaBO YKNacTM OKPeMi CYOKOHTpakTu 3a
KOMMNoHeHTamu/ pesynbTatamm poboTu, Ym 30BCIM He
yKnagatu CyOKOHTpPaKT.

1.10. Terms of Subcontract

This is a request for proposals only and in no way
obligates Chemonics to award a subcontract. In the
event of subcontract negotiations, any resulting
subcontract will be subject to and governed by the
terms and clauses detailed in Section Ill. Chemonics
will use the template shown in section 11l to finalize the
subcontract. Terms and clauses are not subject to
negotiation. By submitting a proposal, offerors certify
that they understand and agree to all of the terms and
clauses contained in section 11l

[.10. YMoBU CyOKOHTpaKTy

Llen OOKYMEHT — L& BWKMOYHO 3anuT Ha MOAaHHSA
npono3uuini, i BiH >XOOHMM YMHOM He 3000B’A3ye
KiMOHiKC 00 yknagaHHsa CyOKOHTpakTy. Y BuNagky
nepemMoBUMH 3a CYOKOHTPAKTOM, ByAb-AKkuin CybKOHTpaKT
nignaraTume Ta KepyBaTUMETbCA ymMoOBaMu Ta
NONOXEHHSAMK, 4K geTanisytotecss 'y  Posgini Il
KimoHikc 3acTtocoByBaTMMe bopMy, sika HaBOAWUTLCS i
Pozgini lll ans 3aBepLUeHHS NiAroToBKM CyOKOHTPaKTy.
NogaHHAM npono3uuil y4acHUKM NigTBEPAXYHTb, LWO
BOHW PO3YyMilOTb Ta MOTOAXKYIOTLCS 3 MOMOXEHHAMMN Ta
yMOBaMW, WO MmictaTtbesa y Posgini lll.

1.11. Privity
By submitting a response to this request for proposals,
offerors understand that USAID is NOT a party to this
solicitation.

I.11. NMpaBoBiAHOCUHM

MNopaHHAM BignoBiAi Ha uUen 3anuUT Ha noaaHHA
Nporno3uLii  Y4aCHUKM  KOHKYPCY  NiATBEPOXYIOTb
po3yMiHHa Toro, wo USAID HE € cTOpoHOK LbOro
KOHKYpCY.
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and better governed agriculture that provides attractive
livelihoods in rural areas of Ukraine. The project will
work both at the national and regional level, with a
special focus on rural development in southern and
eastern Ukraine.

The objectives of ARDS are:

1. Improved enabling environment and
governance of the agricultural sector.

2. Increased investment, productivity,
employment, and incomes in the agricultural

sector.

3. Improved welfare of rural communities and
marginalized producers.

ARDS implements a series of information and
education campaigns to raise awareness of Ukraine's
population on various issues related to improving the
efficiency of agriculture, development of farming, land
issues and rural development. As part of these
activities, it is planned to use, inter alia, public social
announcements as an effective means to inform on
these issues and proposed approaches to address
them, explain to a wider audience of farmers and rural
citizens issues affecting the business environment and
life in rural areas, as well as provide information on
current reforms and clarify various aspects of these
reforms and their impact on target audiences and
expected results of reforms.

Section Il Background, Scope of Work, | Po3gin Il BuxigHi nonoxeHHsA, TexHi4YHe 3aBOaHHSA,
Deliverables, and Deliverables pe3ynbtaty Ta rpadik [OCArHEHHs
Schedule pe3ynbTaTtiB

1.1. Background I.L1. BwuxigHi NONoXeHHs

USAID “Agriculture and Rural Development Support” | lNMpoekt USAID «[ligTpumka arpapHoOro i CinbCbKoro

Project is a four-year project (2016-2020) funded by the | po3BUTKYy» €  YOTUPBLOXPIYHMM  MPOEKTOM, L0

U.S. Agency for International Development and | cdiHaHcyeTbca USAID Ta peanisyeTbCs  KOMMNaHIe

implemented by “Chemonics International Inc | «KiMmoHikc IHTepHeLwwHnN [HK» B YKpaiHi.

Company. MeTolo npoekTy «Arpocinbpo3BUTOK» € CNpUATU

The goal of ARDS is to support broad based, resilient | BCEOXOMIIOK4OMY i CTiAKOMY €KOHOMIYHOMY 3pOCTaHHIO

economic growth through a more inclusive, competitive, | W/HXOM ~ PO3BUTKY  CINIbCbKOTO  rocnofapcrea |

CTBOPEHHS Binbl npvBabnuBMX YMOB MPOXMBAHHS B
CinbCbkin MicueBocTi YKpaiHu. [MpoekT npautoBaTtume
Ha HauioHanbHOMY Ta perioHanbHOMY pPiBHI Ta
npuainaTume ocobnvBy yBary pO3BUTKY CifllbCbKOrO
rocnogapcTBa y niBAEHHUX Ta CXigHUX perioHax KpaiHu.
Linsamun npoekty €:

1. YpockoHaneHHsi 3aKoHO4aBY0l Ta HOPMATMBHOI

6a3w i ynpaBniHHA arpapHYM CEKTOPOM.

2. 306inblleHHA obcAry iHBeCTUUiN, NigBULLEHHS

NPOAYKTUBHOCTI, PIBHA 3aWHATOCTI W OOXo4iB Yy

CiNbCbKOrocnoaapcbLKOMy CEKTOPI.

3. [oninweHHa [o06pobyTy CiNbCbKMX rpomag i

BUPOBHWKIB, €Ki Hapasi BUTICHEHI Ha y36iyus

€KOHOMIYHOr0o pO3BUTKY.

MpoekT «Arpocinbpo3BUTOK» peanisye HU3KY
iHbopMaUiHMX | NPOCBITHULIBKMX KaMnaHiin 3 MeTor
nigBuLLIEHHA  0Bi3HAHOCTI  HaceneHHss YKpaiHu 3
Pi3HOMAaHITHMX MUTaHb, SKi CTOCYOTbCA MiABULLEHHS
e(PeKTUBHOCTI  CifIbCbKOro rocnogapctsa, pPO3BUTKY
depmepcTBa, 3€eMeflbHUX nMUTaHb Ta  CiflbCbKOro
PO3BMTKY. Y pamKax Uiei [ianbHOCTI NMnaHyeTbCs
BMKOPUCTAHHS, 30Kpema, colianbHOi peknamu sk
e(eKTMBHOro 3acoby iHPOPMYBAHHA MPO Li MUTAHHS |
NPOMoHOBaHI Migxoan A0 X BUPILLEHHS, PO3’ACHEHHS
LUMPOKIN ayamuTopii CiNbCbKOro HacerneHHsa i arpapiiB
nWUTaHb, siKi BNNMBAOTb HA YMOBU BefeHHs bisHecy Ta
XUTTA B CiNlbCbKil MIiCLEBOCTI, @ TaKOX [JOHEeCEeHHS
iHdbopMaUii Npo 3aiicHIOBaHI pedopMn i PO3’ACHEHHS
Pi3HOMaHITHMX acnekTiB umx pedopm, iIX BAAUBY Ha
LinbOoBi ayauTopii Ta ovikyBaHi pe3ynbtaTn pecopm.

1.2. Scope of Work

ARDS plans to conduct information and educational
campaigns from time on various issues related to the
development of agricultural sector of Ukraine and rural
development.

The purpose of this RFP is the selection of an
organization that will provide comprehensive

I1.2. TexHiuHe 3aBAAHHSA

[MpoekT «Arpocinbpo3BMTOK» MaHye 4ac Big 4acy
NpoBOAMTU iIH(POPMALIMHO-NPOCBITHI KaMnaHil 3 pi3HUX
nuTaHb, noB’sA3aHnX 3 PO3BUTKOM
CiflbCbKOrocnoaapchbKoro cekTopa Ykpainu Ta
CifTbCbKMM PO3BUTKOM.

Metoto uboro 3N € Bigbip oprawxizauii, ska
HaJaBaTMMe NPOeKTy BcebivyHy AonomMory B 3akynisni
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assistance to ARDS in the purchase of air time on
television and placement of public social
advertisements to reach the rural population.

The Subcontractor must have the ability to propose the
media plan, based on current ratings and reach. This
plan should include an analysis showing why the
specified channel was chosen, and the forecasted
reach, frequency, TRP rate and estimated cost.

Task #1:

Develop and agree with ARDS project the media plan
for the period of July 16 — July 30 2017, buy air time
for spots placement at the channels in accordance
with the following requirements: 30 second social ad
spot, target audience 35+, mostly rural population
covering entire territory of Ukraine, reach rate 70-80%,
frequency 3+. Air time: 6:30-08:00, 17:00-19:00.
Targeted TRP — 500.

Task #2:

Ensure electronic or physical distribution of spots to
the stations specified in the media plan; Ensure
broadcasting in accordance to the media plan and
monitoring of the air time.

Task #3:
Submit final report on target audience reach in line
with the media plan.

edbipHOro Yyacy Ha TenekaHanax Ta po3MilleHHi POnuKiB

couianbHOI  peknamm Ona  OXOMSEHHHA  CiflbCbKOro
HacemneHHs.
Cy6nigpsaHuk NOBUHEH oytn CNPOMOXHUM

3anponoHyBaTn edipHMN NMaH, BUXOOAYM 3 MOTOYHUX
PENTUHIIB KaHaniB Ta OXOMMEHHS UinboBOi ayauTopii.
Llen nnaH noBUHEH BKMOYaTW aHani3, kUM MoOKasye,
yomy OyB 0OpaHMi 3a3Ha4YeHUn KaHan, a TakoX
NPOrHO30BaHWI piBEHb OXOMMEHHS, YacTOTy BUXOAIB B
edip, Kinbkicte TRP Ta po3paxyHKOBY BapTiCTb.

3aBgaHHsa Nef:
Pospobutu Ta noroguTu 3 NMPOEKTOM

«Arpocinbpo3BuToK» eipHuii NnaH Ha TepMiH 1 NnnHS
- 31 nunHa 2017 poky i 3akynutu edipHUin 4Yac Ha
KaHanax ans po3MilleHHs POruKiB BiAMOBIAHO 4O TaKMX
BumMor: 30 CekyHOHMI couianbHUIA PONUK, ayauTopis
35+, nepeBaxHO CifnbCbKe HaCENeHHs, BCA TepuTopis
Ykpainu, oxonneHHs 70-80%, yactoTta 3+. Yac Buxoay
B edip: 6:30-08:00, 17:00-19:00. Meta pgocartn 500
TRP.

3aBaaHHA Ne2:
3AiNCHUTN eNeKTPOHHY abo hidNYHYy PO3CUIIKY POJMKIB

Ha BW3HA4YeHi B edqipHOMY nMnaHi TenekaHanu,
3abe3neynTn TpaHcnsuito BignoeBigHO A0 edpipHOro
nnaHy Ta MOHITOPWHI BMUXoay B edip.

3aBgaHHA Ne3:
Mopaty 3akmyHWA 3BIT NPO OXOMIEHHA LinbOBOi

ayauTopii BiaNoBiAHO A0 edipHOro nnay.

11.3. Deliverables.

The successful offeror shall deliver to Chemonics the
following, in accordance with the schedule set forth in
1.4 below.

Deliverable No. 1: The media plan specified in task 1
developed and approved by the ARDS project, air time
at the channels purchased in line with the approved
media plan.

Deliverable No. 2: Spots broadcasted on agreed TV
channels and in the numbers envisioned in the media
plan; the fact of broadcasting is confirmed by report and
air certificates from the TV channel.

Deliverable No. 3: Final report on the target audience
reach in line with task 1 submitted and approved by
the client.

I1.3. PesynbTtatm.
Mepemoxeub KOHKypcy HapacTb KiMOHIKC — Taki
pesynbTatM |y BignoBigHOCTI A0 rpadiky, SKun

HaBoanTbCA Y 1.4 Huxkye.

Pesynbtat Ne 1: EdipHUI nnaH Ha TePMIH, 3a3HayYeHuni
y 3aBOaHHi 1, po3poOneHun i cxBaneHwuii MPOEKTOM
«Arpocinbpo3BuTok»; edipHMin Yac Ha KaHanax
3aKynfeHnn BigNOBIQHO OO MOroaXeHoro edipHOro
nnaxy.

PesynbTat Ne 2: Ponuku Buiwnu B edoip Ha y3rogXeHux
TenekaHanax i B KinbkocTi, nepegbaveHin edipHUM
nnaHoM; TpPaHCNALiA PoNukiB NiaTBEpAXXeHa 3BiTOM Ta
ecipHMMM OoBigKaMK TenekaHarnis.

Pesynbtar Ne 3: 3aknto4Huin 3BIT MNPO OXOMNSEHHS
LinboBOI ayaAUTOpIl BiANOBIAHO 0 3aBAaHHA 1 nogaHuin
i cxBaneHui 3aMOBHUKOM.
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11.4.

Deliverables Schedule

The successful offeror shall submit the deliverables
described above in accordance with the following
deliverables schedule:

11.4.

3a3Ha4YeHO HMXK4e:

Mpadik focArHeHHA pe3ynbTaTiB

MepemoxelUb Nogae pe3ynbTaTty, WO ONucaHi BuULle, Y
BignoBiAHOCTI 40 rpadiky nogaHHsa pes3ynbTaTiB K

BiANOBIAHO A0 3aBAaHHs 1 NogaHuI | cxBaneHnin 3aMOBHUKOM

Deliverable | Deliverable Name Due Date
Number Has3Ba pe3ynbTaty [aTta nogaHHsA
Howmep
pe3ynbTaTy
The media plan specified in task 1 developed and approved by | 1 week after subcontract signing
the ARDS project, air time at the channels purchased in line
with the approved media plan. / 1 TwkOeHb nicns nignuMcaHHA
1 EdipHnn nnaH Ha nepiog po3pobneHunm i cxBaneHwun | CyOKOHTpakTy
' lMpoekTom; edipHMIA Yac Ha kKaHanax 3aKynfeHun BianoBigHO
00 cTparterii, po3pobreHoi Ha eTani nodaHHs NPono3uuii i
cxBaneHoi [poekTom.
Spots broadcasted on agreed TV channels and in the numbers | 3 weeks after subcontract signing
envisioned in the media plan; the fact of broadcasting is
confirmed by report and air certificates from the TV channel./ |3 TwxHi nicna  nignucaHHsA
2. Ponukn Buiwnu B edip Ha Y3romkeHuMX TenekaHanax i B | CyOKOHTpakTy
KinbkocTi, nepenbayeHin edipHMM nraHOM; Noka3 POnuKiB
nigTBEPOKEHUN 3BITOM Ta ePipHUMM SOBIAKAMMW TenekaHanis.
Final report on the target audience reach in line with task 1 4 weeks after subcontract signing
3 submitted and approved by the client. 4 TwkHi nicna nignucaHHsA
’ 3aKMoYHUA  3BIT NP0 OXOMJSIEHHS  LiNbOBOI  ayaMTOpii | CyOKOHTpaKTy

*Deliverable numbers and names refer to those fully described in 11.3 above.

*Homepun Ta HaiMeHyBaHHS pe3ynbTaTiB BiANoBiAATb TMM, LLIO MOBHICTIO onucaHi y 11.3 BuLle.
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Section Il Firm Fixed Price Subcontract (Terms and Clauses)

Po3zgin Il CyOKOHTpaKT 3 (hikcoBaHOO LIIHOIO (MONIOXXEHHA Ta YMOBM)
Subcontract Template is provided in separate file
dopma CyBGKOHTpaKkTy HaBeAeHa B OKpeMoMmy chawnni

Annex 1 Cover Letter
Dopartok 1 CynpoBigHun nuct
Annex 2 Guide to Creating a Financial Proposal for a Fixed Price Subcontract

DopaTtok 2 KepiBHuutBOo wWwopno po3pobku cpiHaHCOBOI npono3uuii OO0 CYyOKOHTpakTy 3
c¢hikcoBaHoOO LiiHOO

Annex 3 Required Certifications
Hopatok 3 HeobxigHi 3acBigyeHHn
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Annex 1 Cover Letter

[Offeror: Insert date]

Patrick Rader
Director

Agriculture and Rural Development Support project
Chemonics International Inc.

35 Tarasa Shevchenka Blvrd., BC “Europa Plaza”,
Building 2, 6-th floor, Kyiv city, 01032

Reference: Request for Proposals #ARDS-01-
26

Subject: [Offeror: Insert name of your
organization]’s technical and cost
proposals

Dear Mr. Rader:

[Offeror: Insert name of your organization] is pleased
to submit its proposal in regard to the above-
referenced request for proposals. For this purpose,
we are pleased to provide the information furnished
below:

Name of Organization’s Representative

Name of Offeror:

Type of Organization:

Taxpayer Identification Number

DUNS Number

Address:

Address:

Telephone:

Fax:

E-mail:

As required by section |, 1.7, we confirm that our
proposal, including the cost proposal will remain
valid for 60 calendar days after the proposal
deadline.

HDopnatok 1 CynpoBigHui nucTt
[BraxiTb AaTy]

Many MNaTpiky Pengepy
OupekTopy

MpoekT «[iaTprMKa arpapHoro i CinbCbKOro po3BUTKY»
«KimoHikc IHTepHewHn Inc»

M. Kuig, 01032, 6ynbeap Tapaca LLleByeHka, 6ya.35,
bisHec-UeHTp "EBpona NMnasa", kopnyc 2, 6-1 noBepx

CtocoBHO: 3anuT Ha HagaHHs npono3uuin #ARDS-01-
26

MpegmeT: TexHivyHa Ta UiHOBa Npono3nuis [BKaxiTb
HariMeHyBaHHA Baluoi opraHisauii]

LWaHoBHMIN naHe Pengep,

[YyacHuk: BkaxiTb HanMeHyBaHHSA Bawioi opraHisadii]
Mae YecTb nogaTy CBOK MPOMO3ULil0 CTOCOBHO 3anuTy
Ha HagaHHSA NPono3uLin, Npo KM ineTbcs Bule. 3 Lieto
METOl MM Hagaemo iHdopmauito, WO HaBOAUTLCH
HUXKYE:
MoBHe im’s

npeacTaBHUKa OpraHizauii

HanmeHyBaHHS Y4yacHuka:

Twvn opraHisaui:

laeHTUdIKaLinH1MN HOMep NNaTHUKa NnogaTkiB:

Homep DUNS

Appeca:

Appeca:

TenedoH:

dakc:

EnekTpoHHi nowrTa:

Ak BumaraeTbes 3a Posginom |, 1.7, mu nigTBepaxyemo,
O Halla Nponosuuis, BKYayun LiHOBY Npono3uuito,
3anuuwaTtMMeTbCsl YMHHOK npoTaroMm 60 kaneHgapHuX
OHiB Micnsa KiHUEeBOI A4aTu NogaHHSA NPOMNo3unLin.

Mwu Takox Hagaemo AogaTku, WO MICTATb iHopmauito,
sika BuMaraetbcs y 3HI:
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We are further pleased to provide the following
annexes containing the information requested in the
RFP.

[Offerors: It is incumbent on each offeror to clearly
review the RFP and its requirements. It is each
offeror's responsibility to identify all required
annexes and include them]

I Copy of registration certificate.

Il Copy of Unified State Register of
Enterprises and Organizations of
Ukraine Certificate.

1. Copy of company VAT payer
registration.

V. Evidence of Responsibility Statement.

Sincerely yours,

Signature

[Offeror: Insert name of your organization’s
representative]

[Offeror: Insert name of your organization]

[KoxxeH y4yacHuk 3060B’A3aHMI PETENbHO MepEernsaHyTU
3HI Ta BuMoOruy, Lo B HbOMY MICTATBCS. YYacHUK Hece
BiANOBiganbHICTb 3a Te, WOO BU3HAYUTWU BCi AoOaTKu,
HaJaHHA AKX BUMAraeTbCs, | BKITOYUTY iX B NOAHHS]

l. Konis cigoLuTBa Npo AepxaBHy peecTpadito
yyacHuKa.

. Konist poBigku 3 €0PINOY

. Konis ceigouTBa Npo peecTpadito nnaTtHuka
noaaTtky Ha 4OAaHy BapTiCThb.

V. [lokymeHTanbHe 3acBig4yeHHs
BiANoBiganbHOCTI.
3 nosaroto,
Minnnc

BkaxiTb NoBHe iM’A npeacTaBHUKa Baluoi opraHisauii]

BkaxiTb HanmMeHyBaHHs Baluoi opraHisair]
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Annex 2 Guide to Creating a Financial
Proposal for a Fixed Price Subcontract

The purpose of this annex is to guide offerors in
creating a budget for their cost proposal. Because
the subcontract will be funded under a United States
government-funded project, it is important that all
offerors’ budgets conform to this standard format. It
is thus recommended that offerors follow the steps
described below.

Step 1: Design the technical proposal. Offerors
should examine the market for the proposed activity
and realistically assess how they can meet the
needs as described in this RFP, specifically in
section Il. Offerors should present and describe this
assessment in their technical proposals.

Step 2: Determine the basic costs associated with
each deliverable. The cost proposal should provide
the best estimate of the costs associated with each
deliverable, which should include labor and all non-
labor costs, e.g. other direct costs, such as fringe,
allowances, travel and transport, etc.

Other direct costs, i.e. non-labor, include for

example the following:

1. Local travel and transportation, and associated
travel expenses, if applicable,

Lodging and per diem expenses associated with
travel, if applicable,

Rent

Utilities

Communications

Office supplies

n

© oA

Under no circumstances may cost information be
included in the technical proposal. No cost
information or any prices, whether for deliverables or
line items, may be included in the technical proposal.
Cost information must only be shown in the cost
proposal.

Step 3: Create a budget for the cost proposal. Each
offeror must create a budget using a spreadsheet
program compatible with MS Excel. The budget
period should follow the technical proposal period. A
sample budget is shown on the following page.

Step 4: Write Cost Notes. The spreadsheets shall be
accompanied by written notes in MS Word that
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DopaTtok 2 KepiBHi BKasiBKM wWoOQ4O0 pPO3pPOOKMK
c¢iHaHCOBOI npono3uuii A0 CYyOKOHTpakty 3
¢hikcoBaHOMO LiiHOO

Llem popatok mMae Ha MeTi HagaTu KepiBHi BKasiBKU
yyacHuMKaMm Loao po3pobkm BrogxeTy A0 iX LiHOBOT
nponosuuii.  OCKinbkM iHAHCYBaHHS CYOKOHTpaKTy
30INCHIOBATMMETLCA 3a MNPOEKTOM, WO (iHAaHCYETbCA
Ypsagom CnonyyeHux LUTariB, Baxnueo, wob GogxeTn
BCIX Yy4YacHuKIB Bignosigann LbOMY CTaHOApPTHOMY
dopmary.

Kpok 1. Po3po0iTb TexHiYHy nponosuuito. Y4YacHUKM
NOBWHHI BMBYMTM PMHOK MNPOMOHOBAHOI AiAnNbHOCTI Ta
peaniCTUYHO OUIHUTU, SK BOHW MOXYTb 3a[0BOJSIbHUTU
notpedbu, onucani y ubomy 3HI, ocobnueo y Posaini Il.
Y4acHUKM NOBUHHI HaZaT Ta ONMCcaTH L0 OLHKY Y CBOIN
TEXHIYHI npono3uuii.

Kpok 2. BusHaute 6a30By LjiHY, IO NOB’A3aHa 3 KOXHUM
pesynbtatoMm. LliHOBa nponosuvuis noBWHHA MICTUTU
HanKpaLUMn OLIHOYHMI PO3PaxyHOK LiHM, NOB’SA3aHoI 3
KOXXHUM pe3ynbTaToMm, L0 MOBMHHO BKIKOYATK onnarty
npaui WTaTHMX NpauiBHMKIB Ta BCi BUTPATK, HE NOB’sA3aHi
3 onnatow npaui, B T.M. onnaTty npauiBHUKIB 3a
LUMBINIbHAMW OOroBopamu, iHWi nNpsmi BUTpaTWU, Taki siK
gonnartu, BUTpaTh Ha BiAPAMKEHHS TOLLO.

IHWi Nnpsmi BUTpaTK, B T.4. HE NOB’A3aHi 3 onnaToto npatdli,
BKIOYa0Th, HaNpuknag, Taki:

1. Micuesi NOi3gkM Ta TPAHCMOPTHI BUTPATK i BUTPATH,
NoB’si3aHi 3 Noi3AKaMu, SIKLLIO 3aCTOCOBYETLCH,

2. Butpatu Ha npoxuBaHHs Ta Oo0OoBi, MOB’A3aHi i3

noi3gKamu, SIKLLO 3aCTOCOBYHOTLCS,

OpeHgHy nnaTty

KomyHanbHi nnaTexi

3B’A30K

OdpicHe npunagas

ook w

3a xogHux 0b6CTaBuH LiHOBa iHOpMaLlist He MOXe ByTu
BKITOMEHA O0 TEXHIYHOI npono3uii. XKogHa iHdhopmauis
Npo LiHM YM BapTiCTb, SK LWOAO pe3ynbTaTiB, Tak i Wwoao
OKpeMMX MYHKTIB, He MOXe ByTu BKNoYeHa 00 TEXHIYHOI
nponosuuii. IHcdopmauia npo uiHM nNoBuHHA OyTK
rnokasaHa BUKITHOYHO Y LIHOBIN Npono3uuii.

Kpok 3. CTBOpiTb BtoakeT Ao UiHoBOI npono3uuii. KoxeH
YYaCHWK MOBUHEH PO3pOOMTU BOMKET, BUKOPUCTOBYIOHM
Tabnmuo y dopmarti, cymicHomy 3 MS Excel. Tepiog
OlookeTy MOBMHEH BigobpaxaTu nepiog TexHIYHOi
npono3uuii. MpumipHUA B6o4KeT HaJaeTbCA Ha HACYTHIN
CTOpIHL,.

Kpok 4. HanuwiTb NOSACHEHHS A0 UiH. Tabnuui NOBUHHI
CyNpOBOIKYBATUCA NMUCbMOBUMW HOTaTkaMmu y dopmarTi
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explain each cost line item and the assumption why MS Word, Wwo HagaloTb NOSICHEHHS A0 KOXHOI cTaTii Ta

a cost is being budgeted as well as how the amount npodyeciinHi npunyweHHs wWoao Toro, YoMy  LiHy

is reasonable. nepeabaunnu y GogxkeTi, a TakoX nigctaBu Ans TOro,
Wob BBaXKaTH TakKy LiHY 0BI'pYHTOBaHOI0.
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Offeror's Name
“Program for Increasing Efficiency of Agrarian Business”
RFP #ARDS-S1-26/1
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No. Description Quantity Unit Frequency C:IJ:ruplgtslgn COStJ’:'r_'umt’ -[?At\?_:'
1 Services Remuneration/Salary
1,1 Namel/Moderator 1 day 2 conference 5 000,00 10 000,00
1,2 Name2/Trainer 16 hour 5 training 750,00 60 000,00
1,3 Name3/Assistant 30 hour n/a n/a 525,00 15 750,00
14 XXXXXXXXXKXXXXXXXX
Subtotal 85 750,00
2 Business Trips
2,1 Conference 45 participant 2 round trip 800,00 72 000,00
2,2 Training 25 participant 5 round trip 800,00 100 000,00
2,3 XXXXXXXXXX
Subtotal 172 000,00
3 Handouts printing
3,1 Conference 45 participant 2 set 35,00 3 150,00
3,2 Training 25 participant 5 set 45,00 5 625,00
3,3 XXXXXXXXXX
Subtotal 8 775,00
4 XXXXXXXX
4,1
4,2
4,3
Subtotal
GRAND TOTAL 257 750,00
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Ha3sBa y4yacHuka
“Mporpama nigBuLIeHHA eheKTUBHOCTI arpapHoro 6isHecy”
RFP NeARDS-S1-26/1
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Ne Onuc KinbkicTb OauHuusa YacTtoTa MpusHaienHs BapTICTI? Bcboro
po3paxyHKy oauHuUi
1 Onnarta nocnyr/3apnnarta
1,1 ®NO1/Mogepatop 1 OeHb 2 KOHdepeHLis 5000,00 10000,00
1,2 PUNO2/TpeHep 16 yac 5 TPEHiHT 750,00 60000,00
1,3 OUNO1/AcncteHT 30 yac H/C H/C 525,00 15750,00
14 XXX XXXXXXXX
Bcboro 85750,00
2 BiopsanxeHHsA
_ npois
21| KoHdepeHuis 45 YHACHMK 2 Ty,EI,IE/Haga,U, 800,00 72000,00
. npois
22 | TpeHinr 25 YHACHMK 5 Ty,EI,IE/Haga,U, 800,00 100000,00
2,3 XXXXXXXXXXX
Bcboro 172000,00
3 Opyk po3aaTkoBMX MaTepianis
3,1 KoHepeHuia 45 Yy4aCHUK 2 KOMMJIEKT 35,00 3150,00
3,2 TpeHiHr 25 YYacHWK 5 KOMIMIIEKT 45,00 5625,00
3,3 XXXXXXXXXXX
Bcboro 8775,00
4 XXXXXXXXX
4,1
4,2
4,3
BCbOro 257750,00
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Annex 3 Required Certifications

All subcontracts and purchase orders should have this
signed certification.

The offeror is, in summary, describing internal policies
and procedures and stating that the company is able to
comply with the terms and conditions of the
subcontract. The offeror should be advised to edit the
text of this form as appropriate and sign to certify
accuracy and completeness.

EVIDENCE OF RESPONSIBILITY

1. Offeror Business Information

Company Name: Full Legal Name

Address: Address

DUNS Number: Enter the Data Universal Numbering
System reference (DUNS) assigned to the company
(Instructions to Offerors: Offerors will provide their
registered DUNS number for subawards valued at
USD 30,000 and above with Chemonics unless
exempted. Exemption may be granted by Chemonics
or based on a negative response to Section 3(a) below
(ie, the offeror, in the previous tax year, had gross
income from all sources under USD 300,000). Dun &
Bradstreet regulates the system and registration may
be obtained online at http://fedgov.dnb.com/webform. If
Offeror does not have a DUNS number and is unable
to obtain one before proposal submission deadline,
Offeror shall include a statement in their Evidence of
Responsibility Statement noting their intention to
register for a DUNS number should it be selected as
the successful offeror or explaining why registration for
a DUNS number is not applicable or not possible.
Additional guidance on obtaining a DUNS number is
available upon request.)

2. Authorized Negotiators

Company Name proposal for “Program for Increasing
Efficiency of Agrarian Business” may be discussed with
any of the following individuals. These individuals are
authorized to represent Company Name in negotiation
of this offer in response to RFP No. ARDS-2-01

List Names of Authorized signatories

These individuals can be reached at Company Name
office:
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DoaaTtok 3 HeoOxigHi 3acBing4YeHHA

Yci cybkoHmpakmu ma 3aMO8/1eHHSI Ha 3aKyriesito
MOBUHHI Micmumu ue 3ace8i04YeHHS.

TakumM YUuHOM CcybriOpsIOHUK onucye 8HYMPIWHI
nonimuku ma npouyedypu ma 3asersnse, Wo KOMMaHis
30amHa  dompumysamucsi  npasus i yMO8
cybkoHmpakmy. CybnidpsadHUK Moxe pedasysamu
mekcm ujei popmu, 8 3anexHocmi 6id mompebu ma
rnoguHeH rnidrnucamu ii, 3aceidyyroqu ii npasuribHicms i
rnosHomy.

OOKYMEHTAIbHE 3ACBIOYEHHA
BIANOBIOANBbHOCTI

1. QinoBa iHcopmauia CybnigpagHuka
HasBa Komnadii: [NoBHa topngnyHa Hasea
Appeca: Agpeca
Homep DUNS: BkaxiTb HoMep koMmnaHii B
yHiBepcanbHin cuctemi Hymepadii gaHmx (DUNS)
(IHcTpykuii ana  CyonigpsgHukiB: [Ona oTpUMaHHS
cybrpaHTiB BapTicTio noHag 30000 ponapis CLUA
CybnigpsagHukn noBuHHI Hagatu komnaHii “KimoHikc”
cBin Homep DUNS, sKL0 BOHM He 3BiflbHEHI Bif LbOro
0060B’s13Ky. 3BiNTbHEHHS Bif LIbOro 060B’A3Ky Moxe byTu
HagaHe komnaHieto “KiMoHikc” abo Bunnueatn 3
3anepeyHoi Bignosiai Ha 3anuTaHHAa y Posgini 3(a)
Hxk4e (TobTO, AKWwo Banosun goxia CybnigpagHuka,
OTpUMaHUN 3 yCiX [Xeper, 3a nonepeaHii nogaTkoBuim
pik He nepesuyBas 300000 gon. CLUA). Cuctemoro
Kepye komnaHisa Dun & Bradstreet, a 3apeecTtpyBatuca
Yy Hih MOXHa 4epe3 I(HTEpPHET 3a aapecoto:
http://fedgov.dnb.com/webform. Akwo CybnigpsaHuk
He mae Homepa DUNS i He mae MOXIMBOCTI oTpuMaT
MOro [0 KiHUEeBOro TepMiHYy Mo4aHHA NpOono3uLin,
Cy6nigpsagHMK NOBUHEH BKIOYMTU 0 CBOET 3as8BM Npo
Bi4MOBIganNbHICTb 3adBy NPO CBiM Hamip oOTpuMaTu
Homep DUNS, akuio BiH cTaHe nepemoXuem TeHaepy,
abo MnosiCHEHHs1, YoMy OTpumaHHA Homepa DUNS e
HeMOXnueuM. [leTanbHilwi BKa3iBKA WOAO OTPUMaHHSA
Homepa DUNS 6yayTb HagaHi 3a 3anMTom.)

2. Ocobu, WO ynoBHOBaXeHIi Ha MNpPOBeAEeHHSA
nepeMoBUH
Mpono3uuis HasBa KomnaHii wopo «[porpamu

nigBuLLEHHS edPEKTUBHOCTI arpapHoro GisHecy» Moxe
ob6roBoptoBaTUCA 3 OyOb-sIKOK 3 HUKYe3asHa4YeHUX
oci6. Lli ocobu ynoBHOBaeHi NpeacTaBnsaATM Hasea
KOMMaHii y nepemoBMHax 3a L€ Nponosuuielo y
Bignosigb Ha 3HIT Ne ARDS-2-01

Cnimcok ocib, wo makwTb NpaBo nignucy

3 uMMm ocobamm MoxHa 3B’si3aTucsa B odpici HasBa
KOMMaHii.
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Address
Telephone/Fax
Email address

3. Adequate Financial Resources

Company Name has adequate financial resources to
manage this contract, as established by our audited
financial statements (OR list what else may have been
submitted) submitted as part of our response to this
proposal.

If the offeror is selected for an award valued at $30,000
or above, and is not exempted based on a negative
response to Section 3(a) below, any first-tier subaward
to the organization may be reported and made public
through FSRS.gov in accordance with The
Transparency Acts of 2006 and 2008. Therefore, in
accordance with FAR 52.240-10 and 2CFR Part170, if
the offeror positively certifies below in Sections 3.a and
3.b and negatively certifies in Sections 3.c and 3.d, the
offeror will be required to disclose to Chemonics for
reporting in accordance with the regulations, the names
and total compensation of the organization’s five most
highly compensated executives. By submitting this
proposal, the offeror agrees to comply with this
requirement as applicable if selected for a subaward.

In accordance with those Acts and to determine
applicable reporting requirements, Company Name
certifies as follows:

a) In the previous tax year, was your company’s
gross income from all sources above $300,0007?

[]Yes[]No
b) In your business or organization’s preceding
completed fiscal year, did your business or

organization (the legal entity to which the DUNS
number belongs) receive (1) 80 percent or more of its
annual gross revenues in U.S. federal contracts,
subcontracts, loans, grants, subgrants, and/or
cooperative agreements; and (2) $25,000,000 or
more in annual gross revenues from U.S. federal
contracts, subcontracts, loans, grants, subgrants,
and/or cooperative agreements?:
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Appeca
Howmep Tenedony/ gakcy
Appeca enekTpoHHOI NOLWTH

3. OdocTaTHi ¢hiHaHCOBI pecypcu

Hasea KomnaHii mae goctaTHi dhiHaHCOBI pecypcu ansi
afMiHICTpyBaHHSA LbOro KOHTPaKTY, o
NigTBEPKYETBCS HaWUMKM (piHAHCOBUMM 3BiTaMu, AKi
npovnm ayamtopcbky nepesipky (U nepepaxynte,
AKi e OOKYMEHTM mornu 6yTu noaadi), nogaHummn y
paMKax Halulol BignoBigi Ha Lo NponosuLito.

Axkwo CybnigpsgHuky Oyae nNpUCYmKEHO KOHTpakT
BaprticTio noHag 30 000 gon. CLUA i BiH He Oyae
3BiNlbHEHUI Big 060B’A3Ky oTpumaHHsi Homepa DUNS
Ha nigcTtaei 3anepedHoi BIONOBIAI Ha 3anuTaHHSA
Posginy 3(a) Hwx4e, iHdopmauia npo 6yab-gkun
HagaHWM opraHisauii CybKOHTpaKkT nepLoro spycy
Moxe OyTu noBigoMneHa Ta onpungHeHa 4epes
cuctemy FSRS.gov 3rigHO 3 nonoxeHHAMU 3akoHiB
npo npo3opictb 2006 i 2008 pokis. Tomy, BigNOBIAHO
po nonoxeHb FAR 52.240-10 i Yactuum 170 2CFR,
akwo CyonigpsaHMK [ae  CcTBepaHi BignoBigi Ha
3anuTtaHHsa Poaginis 3.a Ta 3.b i 3anepeyHi Bignosigi Ha
3anutaHHa Po3ginie 3.c Ta 3.d HWk4ye, TO 3rigHO 3
npasunamn BiH NoBuHeH HagaTu “KiMOHIKC” iMeHa Ta
3aranbHUA  PO3MIp BUHAropogn M'ATM  HamBuLie
onnayvyBaHuX KepiBHMKIB opraHisauii. Mogatoun uto
nponosuuito, CybnigpsaHUK MNOrogXyerbcs y pasi
HeoOXigHOCTI BMKOHATW L0 BMMOTY, SIKWO Momy Gyae
NPUCYOXEHO CYOKOHTPAKT.

BignoBigHo 00 umMx 3akoHiB i 3 METOK BU3HAYEHHSA
3aCTOCOBHMX BMMOr A0 3BiTHOCTi, HasBa KomnaHii
3asBISiE NPO HACTYMHE:

a) Yn BanoBum poxig  Bawoi  komnanii,
OTPMMaHUMN 3 YCiX [pKepen, 3a nonepegHin
nogatkosBuin pik nepesuysas cymy 300 000 gon.
CLA?

(] Tak ] Hi

b) Un npoTsarom nonepenHbLOro 3aBepLUEHOro
nogaTtkoBoro poky Balwa komnaHis abo opraHisauis
(ropnanyHa ocoba, skin npuceoeHo Homep DUNS) (1)
woHarmeHwe 80% cBoOro piyHOro BanoBOro Aoxony
oTpMMana B pe3yrnbTaTi BUKOHAHHA deneparnbHuX
KOHTpakTiB abo CyOKOHTPaKTiB, 3a paxyHOK MO3UK,
rpaHTiB, cybrpaHTiB Ta/abo yrog npo niagTpumMky; Ta (2)
WwoHarMmeHwe 25 000 000 gon. CLUA cBoro pivHoro
BarioBOro JOXOAY OoTpyMana B pe3yrnbTaTi BUKOHAHHSA
denepanbHMX KOHTpakTiB abo CyOKOHTpakTiB, 3a
paxyHOK MO3MK, rpaHTiB, cybrpaHTiB Ta/abo yrog npo
nigTPUMKY?:
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[]Yes[]No

C) Does the public have access to information
about the compensation of the executives in your
business or organization (the legal entity to which the
DUNS number it provided belongs) through periodic
reports filed under section 13(a) or 15(d) of the
Securities Exchange Act of 1934 (15 U.S.C. 78m(a),
780(d)) or section 6104 of the Internal Revenue Code
of 1986?(FFATA § 2(b)(1)):

[]Yes[]No

d) Does your business or organization maintain
an active registration in the System for Award
Management (www.SAM.gov)?

] Yes [] No

4. Ability to Comply

Company Name is able to comply with the proposed
delivery of performance schedule having taken into
consideration all existing business commitments,
commercial as well as governmental.

5. Record of Performance, Integrity, and Business
Ethics

Company Name record of integrity is (Instructions:
Offeror should describe their record. Text could include
example such as the following to describe their record:
“outstanding, as shown in the Representations and
Certifications. We have no allegations of lack of
integrity or of questionable business ethics. Our
integrity can be confirmed by our references in our Past
Performance References, contained in the Technical
Proposal.”

6. Organization, Experience, Accounting and
Operational Controls, and Technical Skills

(Instructions: Offeror  should explain  their
organizational system for managing the subcontract, as
well as the type of accounting and control procedure
they have to accommodate the type of subcontract
being considered.)

7. Equipment and Facilities
(Instructions: Offeror should state if they have
necessary facilities and equipment to carry out the
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[] Tak ] Hi

C) Uun rpomagcekicTe Mae JocTyn o iHopmauii
npo BMHaropoay B1LLOro KepiBHMLUTBa Baluoi komnaHit
abo opraHizadii (lopuan4HOi ocobu, Kk NPUCBOEHO
Homep DUNS), npeacrasneHoi y bopmi nepiognyHmx
3BITIB, L0 NOOAETLCA 3riAHO 3 MONOXEHHAMM pO3ainy
13(a) abo 15(d) 3akoHy npo TOPriBMAK UIHHUMM
nanepamu 1934 poky (15 U.S.C. 78m(a), 780(d)) abo
po3giny 6104 Kogekcy BHyTpiLHix goxogis CLUA 1986
poky (FFATA §2(b)(1)):

(] Tak ] Hi

d) Ym 3apeectpoBaHa Bawa «komnaHia abo

opraHisavuis y Cucrewmi yrnpaBniHHA
AepxaBHUMM 3aMOBMEHHAMY
(www.SAM.gov)?
[] Tak [] Hi

4. CnpoOMOXHiICTb AOTPUMYBaTUCb BUMOT

Hassa  KomnaHii  cnpoMoxHa  goTpumyBaTuCs

npornoHoBaHoro rpadiky nocrtaeku nocnyr, 6epy4n o
yBaru BCi iCHYIoMi OinoBi 3000B’A3aHHS, Ik KOMEPLiHi,
Tak i ypagosi.

5. [docBia BUWKOHaHHSA, AOTPUMAHHA MNPUHLUMNIB
npodpecinHoi fo6poUyecHoCTi Ta BisHec-eTUKHN
JdoTpumaHHa npuHUMNiB NpodecinHoi 4oBpoYeCcHOCTI
HasBa KomnaHii € (BkasiBku: cybnigpsaHMK NOBUHEH
BKIMIOYMTU TEKCT, AK 3a3HAYAETbCS HWKYe, ONs onucy
CBOro AoCBigy: «0e3goraHHuM, sk MigTBEPOKYETLCH
3agBamm Ta [locBigyeHHsMu. [lpoTn Hac He
BMCYBarocs 3BMHYBaY€Hb Y HEAOTPUMAaHHI NPUHLMMIB
npodecinHoi  OOGpPoYEeCcHOCTi  YM  Bi3HEC-eTUKN.
LoTpumaHHs HamMmu NPUHLMNIB npodecinHoi
[obpoYyecHoCTi Moxe OyTu NiATBEPMXEHE HaWUMWu
pekoMeHaauisMn y posgini «PekomeHpauii  Lwoao
OOCBiAYy BWKOHaHHA», SKi MICTATbCA Y TexHiyHin
nponosuuii.)

6. OpraHisauif, gocsig, GyxranTepcbkun oO6niK,
KOHTPONb 3a onepauifnHO AisNbHICTIO Ta TEXHIYHI
HaBUYKK

(BkasiBku: CybnigpsaHvMK MOBUMHEH MOSACHUTU CBOKO
opraHisauifHy CTPYKTYypy A58 aAMiHICTPYBaHHSA LibOro
CYOKOHTpaKTy, a TakoX Tun Byxrantepcbkoro obriky Ta
npoLieayp KOHTPOMO, SKi BiH 3aCTOCOBYE OO Tuny
CYOKOHTPaKTy, KU PO3rNsaaaeTbCs).

7. ObnagHaHHA Ta NOTY)XXHOCTi
(Bkasiku: CyonigpsaHuK NOBMHEH 3a3HaunTW, LLO Mae
HeobXigHi NOTY>KHOCTi Ta 00NagHaHHA AN BUKOHAHHS
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contract with specific details as appropriate per the
subcontract SOW.)

8. Eligibility to Receive Award

(Instructions: Offeror should state if they are qualified
and eligible to receive an award under applicable laws
and regulation and affirm that they are not included in
any list maintained by the US Government of entities
debarred, suspended or excluded for US Government
awards and funding. The Offeror should state whether
they have performed work of similar nature under
similar mechanisms for USAID. )

9. Commodity Procurement

(Instructions: If the Offerordoes not have the capacity
for commodity procurements - delete this section. If the
Offeror does have the capacity, the Offeror should state
their qualifications necessary to support the proposed
subcontract requirements.)

10. Cognizant Auditor

(Instructions: Offeror should provide Name, address,
phone of their auditors — whether it is a government
audit agency, such as DCAA, or an independent CPA.)

11. Acceptability of Contract Terms
(Instructions: Offeror should state its acceptance of the
proposed contract terms.)

12. Recovery of Vacation, Holiday and Sick Pay

(Instructions: Offeror should explain whether it recovers
vacation, holiday, and sick leave through a corporate
indirect rate (e.g. Overhead or Fringe rate) or through
a direct cost. If the Offeror recovers vacation, holiday,
and sick leave through a corporate indirect rate, it
should state in this section the number of working days
in a calendar year it normally bills to contracts to
account for the vacation, holiday, and sick leave days
that will not be billed directly to the contract since this
cost is being recovered through the corporate indirect
rate.)
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KOHTPaKTy 3 3a3HaYyeHHsIM 0cobnuBMX AeTanen, sk
BUMaraeTtbecsi T3 CyOKOHTPaKTy).

8. MpaBo Ha oTpumaHHA CyOKOHTpaKTy

(BkagziBku: CybnigpsaHMK MOBUHEH 3a3HAYNTK, LLO Mae
npaBoO Ta MOBHOBAXXEHHS Ha OTPUMAHHS KOHTPAKTy
3rigHO 3 3aKOHaMW Ta  MOMOXEHHAMM, Lo
3aCTOCOBYOTLCS i WO BiH HE BKMOYEHWUA [0 >KOLHOro
cnmcky Ypsgy CLUA wopo opradisauin, — Ski
3abroKkoBaHO, BMKIIOMEHO 4M no30baBrneHo mMpaea
OTPUMYBATU KOHTPaKTK Ta ciHaHcyBaHHA Ypsagy CLUA.
CybnigpsagHMK MOBMHEH TakKoX 3a3HauuTv, 4un
BMKOHYBaB BiH poDOOTYy aHarnoriyHoro xapaktepy 3a
nogioHMmn mexanismamy ana USAID. Tyt Takox
3a3HayvaeTbcsa Homep DUNS.)

9. 3akyniBns ToBapiB

(IHeTpykuii: Akwo CybnigpsaHUMK He Mae NOBHOBAaXEHb
Ha 3aKkyniBf TOBapiB — BMMYYiTb Len po3gin. Akwo
CybnigpagHvk Mae npaea, BiH MOBUHEH 3a3HAYNTU CBOI
XapakTepucTuKkn, WO HeobxigHi Ana 3abe3neyveHHs

BigMoOBiOHOCTI BMMOram NPONOHOBAHOIO
CYyOKOHTpaKTy.)

10. KomneTeHTHMI ayauTop

(BkasiBka: CybnigpsagHuUK MNOBMHEH HapaTu iM'e,
agpecy, Homep TenedoHy CBOiX ayguTopiB —
odilinHOrO ypsOoOBOro ayAMTOPCHKOrO OpraHy, sk,
Hanpuknag, ayOuTOpPCbKe areHTCTBO  KOHTPaKTIiB
MiHicTepcTBa 060pOHU 4n He3anexHoro
cepTMgikoBaHOro ayguropa.)

11. MPUAHATHICTb YMOB KOHTPAKTy

(BkasiBku: ~ CybnigpsigHUK — MOBUHEH  3a3HAYUTU

l'IpVII7IHF|TTF| H/M MPONoHOBaHNX YMOB KOHTpaKTy).

12. BigwkoayBaHHA BignyCcTOK, CBATKOBUX AHIB Ta
niKapHAHUX

(BkasiBku: CybGnigpsgHUK MOBMHEH MOSACHUTKH, 4K
BiJLLUKOZAOBYE BiH BigNyCTKWN, CBATKOBI Ta MikKapHSAHI OHi
yepes HenpsiMi BUTpaTK KOMMaHii (Hamp., 3a paxyHok
HaKnagHWX Yn JOAAaTKOBMX BUTPAT), UM Yepes3 npsAmi
BUTPATMW. Ao CybnigpsigHuK 30icHIoE
BiJLUIKOAYBaHHS Bif4NyCTOK, CBATKOBUX Ta MiKapHAHUX
OHiB Yepes HenpsiMi BUTpaTK, B LIbOMY po3ini NOBUHHA
OyTn 3asHayeHa KinbKicTb poboymx [OHIB MpOTAroM
KarneHOapHOro poky, Lo nepepbadveHi Ha BignycTKy,
CBATKOBI Ta NiKapHsAHi OHi, Ha ski He OyayTb NpsMO
BUCTABMATUCS PaxyHKM 3a KOHTPAKTOM, OCKIfIbKM iX
BapTiCTb BIiALIKOAOBYETbCA 4Yepe3 HenpsMmi BUTpaTU
KOMMaHii.)

13. OpraHi3auis dipmu
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13. Organization of Firm

(Instructions: Offeror should explain how their firm is
organized on a corporate level and on practical
implementation level, for example regionally or by
technical practice.)

Signature:

Name:
One of the authorized negotiators listed in Section 2 above
should sign.

Title:
Date:
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(BkasiBku: CybnigpsgHWK MOBUHEH MOSCHUTU, SKUM
YMHOM dhipma opraHizoBaHa Ha KOPNOpaTUBHOMY PiBHi
Ta Ha piBHI NpaKTMYHOI peanisadii, Hanpuknag LWoao

perioHanbHOro  MPeAcTaBHULTBA YU TEXHIYHOI
NpakTuKn.)

Miannc:

Im’s:

Ceili nidnuc nos8uHHa nocmasumu OOHa 3 0cib,

YMOBHOBAXEHUX Ha MPO8EOEeHHS MepPeMOBUH, 3a3HauYeHUX y
Po30dini 2.

Mocapa:

HaTa:




